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Exhibitor Survey of September Hong Kong Jewellery & Gem Fair 2010
by UBM Asia Limited
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1. Exhibitor respondents’ background information

Number of Exhibitor Respondents 2,131
Exhibitor Respondents Breakdown:
Exhibitors at HKCEC 1,394
Exhibitors at AWE 737

2. Opinions on “One Fair, Two Venues” Concept among HKCEC & AWE exhibitors

While a large percentage of both venues’ exhibitors rated the “One Fair, Two Venues”
concept as “Neutral” to “Very Positive”, HKCEC's exhibitors has a slightly higher
percentage on the acceptance of “One Fair, Two Venues” concept. (HKCEC: 82%; AWE:
74%)
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The concept of product sectorisation over two venues
was introduced in 2009. What is your opinion about
this concept?
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3.  Opinions on “One Fair, Two Venues” Concept (2009 V2010)

Exhibitor’'s opinions on the “One Fair, Two Venuesihcept (rating from “Neutral” to “Very
Positive”) rises to 78% in 2010. Compared to tilo6in 2009, the concept has gained
greater support from the exhibitors and has beewegra success.
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* Most of the respondents (40%)were neutral about the product sectorisation concept, while 29% of
e respondents had positive opinion about this concept. Comparing with 2009, the concept has gained
55 §§ greater support from the exhibitors and it is proved the policy was succeeded.
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Source of the Exhibition Survey of September Hong Kong Jewellery & Gem Fair 2010:
http: //apps.ubmasia.com/files/medi aobjects/Files/10/9JG10/9JG10%20Mar com/9JG10 Exh
Report(1).PDF
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Exhibitor & Visitor Figures of September Hong Kong Jewellery & Gem Fair
by UBM Asia Limited
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The September Hong Kong Jewellery & Gem Fair, wisdme world’s biggest jewellery fair,
continued to adopt the “one show, two locationsprapch since 2009. The fair has gone
from strength to strength as illustrated in therchalow. In 2011, overall visitor attendance
soared to 51,500 from 155 countries and regioné wibse to 3,500 exhibitors from 46
countries and regions — the biggest exhibitor asitiov figures in the fair’s history.
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Study on of Exhibitors’ Perceptions of HKCEC and AWE
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A Survey Conducted by Professor Waiman Cheung
The Chinese University of Hong Kong

1. Respondents’ background information

Number of Respondents 180
Respondents Breakdown:
Exhibitors at HKCEC 120
Exhibitors at AWE 60
Places Breakdown:
Hong Kong 50%
Mainland Chng 42%
France, U.S., Taiwan, South Korea, South East Asia 8%

2. Rating venue facilities and services

Both HKCEC and AWE were rated favourably, as beagve average, on their overall
venue facilities and services. Among others, “Gieg Services” and “Facility
Maintenance” are the two concerned factors fromexigibitors’ point of views. There is
only a slight difference between the ratings for GBEC and AWE in terms of “Cleaning
Services” and “Facility Mamtenance”wFﬁm ﬁyrﬁ L1 bfﬁ?ﬁ’é’[ﬁ J [l HE B J%F%p%
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(5= excellent, 1 = unsatisfactory)

HKCEC AWE

Cleaning Servicegs #7755 (4.00 Cleaning Servicegs %5 (3.80
Facility Maintenancg®4#y-F! (3.89 Facility Maintenancg®%%#y-F! (3.80)
Overall Facilities and Services Overall Facilities and Services
%ﬁﬁ?‘ﬁ%ﬂlﬁﬁ%ﬁ (3.68) %ﬁﬁ?‘ﬁ%ﬂ'ﬁﬁﬁ‘f (3.32)

| 3. Rating venue supporting infrastructure |

In terms of supporting infrastructure for the extiim venue, the most concerned factors by
the exhibitors are “Ease of Access to Nearby Accodfmtion” and “Ease of Access to
Venue”. HKCEC received relatively higher ratingmlparing with those of AWE, for both
factors. JP%%@”EWFE%F“‘JPI ’ ‘}*%iﬁ?ﬁﬁ'sz ”’Fﬁ’ﬁb'fﬁﬁﬁféé’& L r}ﬁ’%'@ﬂﬁiﬁr
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(5= excellent, 1 = unsatisfactory)

HKCEC AWE

Ease of Access to \nue Ease of Access to Ven

B B AR (417 B BB (3.39

Ease of Access to Nearby Accommodz | Ease of Access to Nearby Accommoda
BB R BTV (4.09 BBy R TV (3.87)

Overall Supporting Infrastructur Overall Supporting Infrastructur
?Fiﬁi%(!%‘ﬁ% (3.73) {Fiﬁi%(!%‘ﬁ% (2.97)

* For AWE, non-local exhibitors rated AWE significantly more convenient compared to the
ratings from local exhibitors. #ﬁﬁﬁgﬁ/ﬁ , !@fﬁ%ﬁ/@fiiﬁé@/ﬁ/@ﬂ%ﬁﬁﬁ
BEEE T [T

(5= excellent, 1 = unsatisfactory)
Local Exhibitors at AWE

Non-Local Exhibitors at AWE

Ease of Accessto AWE Ease of Accessto AWE
Ji o [RRE (2.87) A T (3.83)

| 4.  Main reasons for exhibiting in Hong Kong

The top three reasons for exhibiting in Hong Kong a
2 g B W (2 [k

« 1% Quality of Buyer§ 15 ¥k

« 2" Hong Kong’s Liberal Entry Policyﬁiﬁﬁlpﬂ [ 115 T“ij“

« 3% Abundance of Buyers ¥ 14 5l

*  Other reasons include, Quality of Show Organisat@uality of Exhibition Venue,
Sound System of Law/ Protection of Intellectual gendy Right, Sophisticated
Logistics Network, Hong Kong's Free Trade Policyinghcial Freedom and
Services, Government Support/ Subsidiel$ % i3 (T ¢ = BT W
SERTT. - ) S A K CE I KT Y LR
By~ VPSR R P

Ratings for the top three reasons to participakébgtion in Hong Kong from local and non-
local exhibitors are shown as the following$:#1~ ZE4 i*‘jéf%qiﬁ:ﬂ:%f;iﬁé‘ﬁ FkER Y =
HERINFRWEHT)

(5 = extremely important, 1 = no importance)

Local Exhibitors at HKCEC & AWE Non-local Exhibitors at HKCEC & AWE

Quality of Buyersf 1% 7= (3.89) Quality of Buyer§ 1% #73 (4.05)

Government Support / Subsidies

F L F /) (3.81)

Hong Kong’s Liberal Entry Policy
FVRE T [ (4.01)

Abundance of Buyers
% IS EE (3.77)

Hong Kong'’s Free Trade Policy
EUE I BT BLESTT (3.79)

Source of the Survey conducted by The Chinese University of Hong Kong:
http: //www.ccl .baf.cuhk.edu.hk/Download/HKEI study Phase 2.pdf
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Study on Exhibitors’ Perceptions of HKCEC and AWE
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Simplified Version of the' Exhibitor Questlonna|re

A Survey Conducted by Professor Waiman Cheung
The Chinese University of Hong Kong

To assess exhibitors’ perceptions on the venuditiesiand supporting infrastructure of
HKCEC and AWE, and to understand the reasons fmal land non-local exhibitors at both
venues exhibiting in Hong Kong, Professor Waimare@ty of the Chinese University of
Hong Kong was engaged to conduct a study in 20k& study includes a survey which was
conducted in April — June with 180 successfully pteted questionnaires collected at
various trade fairs held by TDC — the public organiand private organisers in both HKCEC
and AWE respectively. The trade fairs include:~

* China Sourcing Fair: Gifts & Premiums in April 20(AWE)

» China Sourcing Fair — Home Products in April 20A0ME)

» China Sourcing Fair — Baby & Children’s Productg\pril 2010 (AWE)
* India Sourcing Fair — Home Products in April 20PW(E)

 HKTDC Hong Kong Gifts & Premium Fair in April 20G1KCEC)

» Vinexpo Asia-Pacific in May 2010 (HKCEC)

* Build4Asia in June 2010 (HKCEC)

» Hong Kong Jewellery & Gem Fair in June 2010 (HKCEC)

1. Respondents’ background information

Where is your company based?

2. Rating a venue'’s facilities and services

Please rate the following items:
* Venue Adequacy (e.g. layout, signage, etc.)
* Move-in/out Experience (e.g. arrangement, waitinget etc.)
» Facility Maintenance
» Catering Services
» Cleaning Services
* Overall rating for this Venue

3. Rating a venue’s supporting infrastructure

Please rate the following items:
» Ease of Access to Venue



» Cost of Transportation to Venue

» Ease of Access to Nearby Accommodation

» Choice and Availability of Nearby Accommodation
» Ease of Access to Nearby Restaurants

» Ease of Access to Nearby Leisurely Activities

* Overall rating for the Supporting Infrastructure

4.  Main reasons for exhibiting in Hong Kong

What are the major reasons for your company tobétximi Hong Kong? Please rate its
importance.

e Quality of Buyers

* Abundance of Buyers
* Quality of Show Organisation

* Quality of Exhibition Venue

* Hong Kong'’s Free Trade Policy

» Hong Kong'’s Liberal Entry Policy

* Sound System of Law/ Protection of Intellectualgendy Right
* Financial Freedom and Services

» Sophisticated Logistics Network

« Government Support/ Subsidies

e Others (Please specify) :
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Space Availability of AsiaWorld-Expo {5 BraE# P9 ffi ¥ [ % (2011)
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For the Adoption of Two Venues Cooperation

Sufficient Critical Mass for HKTDC

Spaces to consider the adoption of
Month Trade Fairs at AWE Avalilability Two Venues Coopgration
1728 — S I
J[}J liﬁﬁﬁﬁ?‘lﬂ'}l JF&J?"%‘E‘:ET at AWE L S E\‘%EJ%QE’T
I Bt 2 i
- - (F* HEER " [RYEH £ (55)
January -- vV vy --
February -- YV --
HKTDC Hong Kong International
Jewellery Show with sufficient critical mass,
can consider to adopt the Two Venues
Asia’s Fashion Jewellery & Accessories Fair — March A AL AL Cooperation P
IR R TR A PYERR T HRER
RLETE
March Asian Aerospace International Expo and Congress 2011 -
Asian Business Aviation 2011 -
v vV
Air Freight Asia 2011 --
Asia Pacific Airline Training Symposium (APATS 2011) --
Cartes in Asia 2011 A AR AL --
China Sourcing Fair — Electronics & Components, Security Products, Sq HKT.DC Ho_ng Kong EIectro_nics Eqir
Energy Saving Products (Spring Edition), with sufficient critical mass
v can consider to adopt the Two Venues
Cooperation
Korea Sourcing Fair — Electronics & Components PR R WS PRI > T RER
B [ﬂﬁ”a’ £y (Et
China Sourcing Fair — Baby & Children’s Products, Gifts & Premiums,
Home Products, Medical Products & Supplies
April Korea Sourcing Fair: Gifts & Premiums vV HKTDC Hong Kong Gifts & Premium Fair
] . . andHKTDC Hong Kong Houseware Fair,
India Sourcing Fair — Home Products with sufficient critial mass, can consider to
China Sourcing Fair — Fashion Accessories, Garments & Textiles, Usale gdopt the Two VenugspCooperatlon
& Swimwear e 3 b L ﬁ[ﬁlp lhﬁ%?‘d@fk A
ﬂlgr =} £ =
India Sourcing Fair - Garments & Accessories vv'v i Wﬁﬁ i
Hong Kong International Printing and Packaging Fair
May 2011 International Antiques & Arts Expo - Hong Kong vV v vy -
June - VvV Y -
July Better Living Expo R A R A4 -
August -- R ARARA A4 -
Vitafoods Asia 2011 AARA A4 --
September Hong Kong Jewellery & Gem Fair 2011 / Asia's Fashion Jewellery & v B
Accessories Fair — September
- . . . - HKTDC Hong Kong Electronics Fair
(é::g;;ySg;\r/ci:rl]r;gpFrﬁl(;ucgectronlcs & Components, Security Products, Sq (Autumn Edition) , with sufficient critical
v mass, can consider to adopt the Two Venue
Cooperation
Korea Sourcing Fair — Electronics & Components R R R BRI IR B RER
A F"‘ﬁrg ||LE?F§L*
China Sourcing Fair — Baby & Children’s Products, Gifts & Premiums,
Home Products, Medical Products & Supplies, Christmas & Seasonal -
Products v v
October India Sourcing Fair — Home Products -
Eco Expo Asia - International Trade Fair on Environmental Protection --
Sports Source Asia - International Sourcing Fair for Sports Equipment and _
Sports Apparel
Hong Kong International Building & Decoration Materials and Hardware vV _
Fair
China Sourcing Fair — Fashion Accessories, Garments & Textiles, Usalerw B
& Swimwear
India Sourcing Fair - Garments & Accessories --
November | Winefuture Hong Kong 2011 vV --
December -- VYV --

Remarks: v“istheindicator of space availability. The more v/ the more space available.
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