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Reply Serial 
No. 

Question 
Serial 

No. Name of Member Head Programme 
CEDB(CIT)001 1848 CHAN Chi-chuen 152 (6) Travel and Tourism 
CEDB(CIT)002 1849 CHAN Chi-chuen 152 (6) Travel and Tourism 
CEDB(CIT)003 1854 CHAN Chi-chuen 152 (6) Travel and Tourism 
CEDB(CIT)004 1861 CHAN Chi-chuen 152 (6) Travel and Tourism 
CEDB(CIT)005 1866 CHAN Chi-chuen 152 (2) Commerce and Industry 
CEDB(CIT)006 2336 CHAN Chi-chuen 152 (1) Director of Bureau's Office 
CEDB(CIT)007 2346 CHAN Chi-chuen 152 (-) - 
CEDB(CIT)008 5372 CHAN Chi-chuen 152 (1) Director of Bureau's Office 
CEDB(CIT)009 5508 CHAN Chi-chuen 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)010 5510 CHAN Chi-chuen 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)011 5533 CHAN Chi-chuen 152 (6) Travel and Tourism 
CEDB(CIT)012 5534 CHAN Chi-chuen 152 (4) Posts, Competition Policy 

and Consumer Protection 
CEDB(CIT)013 1816 CHAN Han-pan 152 (6) Travel and Tourism 
CEDB(CIT)014 1818 CHAN Han-pan 152 (6) Travel and Tourism 
CEDB(CIT)015 0127 CHAN Ka-lok, 

Kenneth 
152 (2) Commerce and Industry 

CEDB(CIT)016 3539 CHAN Ka-lok, 
Kenneth 

152 (3) Subvention: Hong Kong 
Trade Development Council 

CEDB(CIT)017 3582 CHAN Ka-lok, 
Kenneth 

152 (4) Posts, Competition Policy 
and Consumer Protection 

CEDB(CIT)018 0722 CHAN Kam-lam 152 (-) - 
CEDB(CIT)019 0739 CHAN Kam-lam 152 (5) Subvention: Consumer 

Council 
CEDB(CIT)020 3161 CHAN Kam-lam 152 (6) Travel and Tourism 
CEDB(CIT)021 1097 CHAN Wai-yip, 

Albert 
152 (-) - 

CEDB(CIT)022 1098 CHAN Wai-yip, 
Albert 

152 (6) Travel and Tourism 

CEDB(CIT)023 1099 CHAN Wai-yip, 
Albert 

152 (6) Travel and Tourism 

CEDB(CIT)024 2078 CHAN Wai-yip, 
Albert 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)025 2079 CHAN Wai-yip, 
Albert 

152 (2) Commerce and Industry 



Reply Serial 
No. 

Question 
Serial 

No. Name of Member Head Programme 
CEDB(CIT)026 3107 CHAN Wai-yip, 

Albert 
152 (6) Travel and Tourism 

CEDB(CIT)027 0542 CHAN Yuen-han 152 (6) Travel and Tourism 
CEDB(CIT)028 0543 CHAN Yuen-han 152 (6) Travel and Tourism 
CEDB(CIT)029 1670 CHAN Yuen-han 152 (6) Travel and Tourism 
CEDB(CIT)030 1671 CHAN Yuen-han 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)031 2403 CHAN Yuen-han 152 (2) Commerce and Industry 
CEDB(CIT)032 3126 CHAN Yuen-han 152 (6) Travel and Tourism 
CEDB(CIT)033 3239 CHAN Yuen-han 152 (6) Travel and Tourism 
CEDB(CIT)034 6604 CHAN Yuen-han 152 (2) Commerce and Industry 
CEDB(CIT)035 3945 CHEUNG 

Chiu-hung, 
Fernando 

152 (6) Travel and Tourism 

CEDB(CIT)036 6719 CHEUNG 
Chiu-hung, 
Fernando 

152 (6) Travel and Tourism 

CEDB(CIT)037 6720 CHEUNG 
Chiu-hung, 
Fernando 

152 (3) Subvention: Hong Kong 
Trade Development Council 

CEDB(CIT)038 5605 CHEUNG 
Kwok-che 

152 (2) Commerce and Industry 

CEDB(CIT)039 6863 CHEUNG 
Kwok-che 

152 (-) - 

CEDB(CIT)040 2830 CHEUNG 
Wah-fung, 
Christopher 

152 (2) Commerce and Industry 

CEDB(CIT)041 2832 CHEUNG 
Wah-fung, 
Christopher 

152 (2) Commerce and Industry 

CEDB(CIT)042 2835 CHEUNG 
Wah-fung, 
Christopher 

152 (6) Travel and Tourism 

CEDB(CIT)043 0026 CHEUNG Yu-yan, 
Tommy 

152 (6) Travel and Tourism 

CEDB(CIT)044 2373 CHEUNG Yu-yan, 
Tommy 

152 (2) Commerce and Industry 

CEDB(CIT)045 1402 CHIANG Lai-wan 152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)046 1165 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)047 1166 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)048 1167 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)049 1168 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)050 1169 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)051 1188 CHUNG Kwok-pan 152 (3) Subvention: Hong Kong 

Trade Development Council 
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CEDB(CIT)052 1189 CHUNG Kwok-pan 152 (3) Subvention: Hong Kong 

Trade Development Council 
CEDB(CIT)053 1215 CHUNG Kwok-pan 152 (3) Subvention: Hong Kong 

Trade Development Council 
CEDB(CIT)054 1216 CHUNG Kwok-pan 152 (3) Subvention: Hong Kong 

Trade Development Council 
CEDB(CIT)055 1217 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)056 1218 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)057 1225 CHUNG Kwok-pan 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)058 1226 CHUNG Kwok-pan 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)059 1229 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)060 1230 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)061 1231 CHUNG Kwok-pan 152 (3) Subvention: Hong Kong 

Trade Development Council 
CEDB(CIT)062 1232 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)063 1233 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)064 2223 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)065 2224 CHUNG Kwok-pan 152 (9) Subvention: Competition 

Commission 
CEDB(CIT)066 2227 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)067 2228 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)068 2229 CHUNG Kwok-pan 152 (2) Commerce and Industry 
CEDB(CIT)069 2519 CHUNG Shu-kun, 

Christopher 
152 (2) Commerce and Industry 

CEDB(CIT)070 1967 FAN Kwok-wai, 
Gary 

152 (6) Travel and Tourism 

CEDB(CIT)071 1968 FAN Kwok-wai, 
Gary 

152 (6) Travel and Tourism 

CEDB(CIT)072 1969 FAN Kwok-wai, 
Gary 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)073 0903 FANG Kang, 
Vincent 

152 (4) Posts, Competition Policy 
and Consumer Protection 

CEDB(CIT)074 3986 HO Chun-yan, 
Albert 

152 (2) Commerce and Industry 

CEDB(CIT)075 0255 HO Chun-yin, 
Steven 

152 (6) Travel and Tourism 

CEDB(CIT)076 4193 HO Sau-lan, Cyd 152 (2) Commerce and Industry 
CEDB(CIT)077 4202 HO Sau-lan, Cyd 152 (4) Posts, Competition Policy 

and Consumer Protection 
(9) Subvention: Competition 
Commission 

CEDB(CIT)078 4206 HO Sau-lan, Cyd 152 (1) Director of Bureau's Office 
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CEDB(CIT)079 4208 HO Sau-lan, Cyd 152 (1) Director of Bureau's Office 

(3) Subvention: Hong Kong 
Trade Development Council 
(5) Subvention: Consumer 
Council 
(7) Subvention: Hong Kong 
Tourism Board 
(9) Subvention: Competition 
Commission 

CEDB(CIT)080 4209 HO Sau-lan, Cyd 152 (-) - 
CEDB(CIT)081 4210 HO Sau-lan, Cyd 152 (1) Director of Bureau's Office 

(3) Subvention: Hong Kong 
Trade Development Council 
(5) Subvention: Consumer 
Council 
(7) Subvention: Hong Kong 
Tourism Board 
(9) Subvention: Competition 
Commission 

CEDB(CIT)082 4211 HO Sau-lan, Cyd 152 (2) Commerce and Industry 
(3) Subvention: Hong Kong 
Trade Development Council 
(4) Posts, Competition Policy 
and Consumer Protection 
(5) Subvention: Consumer 
Council 
(6) Travel and Tourism 
(7) Subvention: Hong Kong 
Tourism Board 
(8) Public Safety 
(9) Subvention: Competition 
Commission 

CEDB(CIT)083 4213 HO Sau-lan, Cyd 152 (2) Commerce and Industry 
CEDB(CIT)084 2781 IP LAU Suk-yee, 

Regina 
152 (2) Commerce and Industry 

CEDB(CIT)085 2786 IP LAU Suk-yee, 
Regina 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)086 2787 IP LAU Suk-yee, 
Regina 

152 (9) Subvention: Competition 
Commission 

CEDB(CIT)087 0446 KWOK Dennis 152 (4) Posts, Competition Policy 
and Consumer Protection 
(9) Subvention: Competition 
Commission 

CEDB(CIT)088 1989 KWOK Dennis 152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)089 1990 KWOK Dennis 152 (9) Subvention: Competition 
Commission 
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No. 
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No. Name of Member Head Programme 
CEDB(CIT)090 6702 KWOK Ka-ki 152 (1) Director of Bureau's Office 
CEDB(CIT)091 6703 KWOK Ka-ki 152 (1) Director of Bureau's Office 
CEDB(CIT)092 6704 KWOK Ka-ki 152 (1) Director of Bureau's Office 
CEDB(CIT)093 0532 KWOK Wai-keung 152 (2) Commerce and Industry 
CEDB(CIT)094 0296 LAM Kin-fung, 

Jeffrey 
152 (2) Commerce and Industry 

CEDB(CIT)095 0297 LAM Kin-fung, 
Jeffrey 

152 (2) Commerce and Industry 

CEDB(CIT)096 0951 LAM Tai-fai 152 (6) Travel and Tourism 
CEDB(CIT)097 0952 LAM Tai-fai 152 (6) Travel and Tourism 
CEDB(CIT)098 0972 LAM Tai-fai 152 (2) Commerce and Industry 
CEDB(CIT)099 0973 LAM Tai-fai 152 (6) Travel and Tourism 
CEDB(CIT)100 4145 LEE Kok-long, 

Joseph 
152 (6) Travel and Tourism 

CEDB(CIT)101 0933 LEE Wai-king, 
Starry 

152 (9) Subvention: Competition 
Commission 

CEDB(CIT)102 0934 LEE Wai-king, 
Starry 

152 (9) Subvention: Competition 
Commission 

CEDB(CIT)103 0935 LEE Wai-king, 
Starry 

152 (9) Subvention: Competition 
Commission 

CEDB(CIT)104 4396 LEONG Kah-kit, 
Alan 

152 (6) Travel and Tourism 

CEDB(CIT)105 4397 LEONG Kah-kit, 
Alan 

152 (2) Commerce and Industry 

CEDB(CIT)106 4420 LEONG Kah-kit, 
Alan 

152 (1) Director of Bureau's Office 

CEDB(CIT)107 1922 LEUNG Kenneth 152 (2) Commerce and Industry 
CEDB(CIT)108 2725 LEUNG Kenneth 152 (-) - 
CEDB(CIT)109 2770 LEUNG 

Kwan-yuen, 
Andrew 

152 (2) Commerce and Industry 

CEDB(CIT)110 2772 LEUNG 
Kwan-yuen, 
Andrew 

152 (6) Travel and Tourism 

CEDB(CIT)111 4468 LEUNG 
Kwok-hung 

152 (2) Commerce and Industry 

CEDB(CIT)112 4484 LEUNG 
Kwok-hung 

152 (2) Commerce and Industry 

CEDB(CIT)113 4292 LEUNG Mei-fun, 
Priscilla 

152 (2) Commerce and Industry 

CEDB(CIT)114 1759 LIAO 
Cheung-kong, 
Martin 

152 (2) Commerce and Industry 

CEDB(CIT)115 1760 LIAO 
Cheung-kong, 
Martin 

152 (2) Commerce and Industry 
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CEDB(CIT)116 1763 LIAO 

Cheung-kong, 
Martin 

152 (2) Commerce and Industry 

CEDB(CIT)117 1767 LIAO 
Cheung-kong, 
Martin 

152 (2) Commerce and Industry 

CEDB(CIT)118 2938 LIAO 
Cheung-kong, 
Martin 

152 (3) Subvention: Hong Kong 
Trade Development Council 

CEDB(CIT)119 2939 LIAO 
Cheung-kong, 
Martin 

152 (3) Subvention: Hong Kong 
Trade Development Council 

CEDB(CIT)120 2714 LO Wai-kwok 152 (2) Commerce and Industry 
CEDB(CIT)121 2745 MA Fung-kwok 152 (6) Travel and Tourism 
CEDB(CIT)122 3033 MA Fung-kwok 152 (2) Commerce and Industry 
CEDB(CIT)123 4786 MA Fung-kwok 152 (2) Commerce and Industry 
CEDB(CIT)124 2102 MO Claudia 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)125 2111 MO Claudia 152 (2) Commerce and Industry 
CEDB(CIT)126 2897 MO Claudia 152 (4) Posts, Competition Policy 

and Consumer Protection 
CEDB(CIT)127 3212 MO Claudia 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)128 2299 MOK Charles Peter 152 (2) Commerce and Industry 
CEDB(CIT)129 5273 MOK Charles Peter 152 (-) - 
CEDB(CIT)130 5288 MOK Charles Peter 152 (-) - 
CEDB(CIT)131 5309 MOK Charles Peter 152 (-) - 
CEDB(CIT)132 5359 MOK Charles Peter 152 (-) - 
CEDB(CIT)133 5747 MOK Charles Peter 152 (2) Commerce and Industry 
CEDB(CIT)134 5748 MOK Charles Peter 152 (2) Commerce and Industry 
CEDB(CIT)135 5749 MOK Charles Peter 152 (2) Commerce and Industry 
CEDB(CIT)136 5750 MOK Charles Peter 152 (2) Commerce and Industry 
CEDB(CIT)137 1741 POON Siu-ping 152 (6) Travel and Tourism 
CEDB(CIT)138 2588 QUAT Elizabeth 152 (5) Subvention: Consumer 

Council 
CEDB(CIT)139 2589 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)140 2590 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)141 2591 QUAT Elizabeth 152 (2) Commerce and Industry 
CEDB(CIT)142 2592 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)143 2642 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)144 2643 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)145 2644 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)146 2645 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)147 2646 QUAT Elizabeth 152 (9) Subvention: Competition 

Commission 
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CEDB(CIT)148 2647 QUAT Elizabeth 152 (5) Subvention: Consumer 

Council 
CEDB(CIT)149 2649 QUAT Elizabeth 152 (2) Commerce and Industry 
CEDB(CIT)150 3051 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)151 3267 QUAT Elizabeth 152 (6) Travel and Tourism 
CEDB(CIT)152 3072 SHEK Lai-him, 

Abraham 
152 (6) Travel and Tourism 

CEDB(CIT)153 2216 SIN Chung-kai 152 (9) Subvention: Competition 
Commission 

CEDB(CIT)154 2219 SIN Chung-kai 152 (4) Posts, Competition Policy 
and Consumer Protection 

CEDB(CIT)155 2727 SIN Chung-kai 152 (9) Subvention: Competition 
Commission 

CEDB(CIT)156 2728 SIN Chung-kai 152 (9) Subvention: Competition 
Commission 

CEDB(CIT)157 2729 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)158 2730 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)159 2731 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)160 2732 SIN Chung-kai 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)161 2733 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)162 2734 SIN Chung-kai 152 (5) Subvention: Consumer 

Council 
CEDB(CIT)163 2735 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)164 3047 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)165 3048 SIN Chung-kai 152 (3) Subvention: Hong Kong 

Trade Development Council 
CEDB(CIT)166 3049 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)167 3140 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)168 5030 SIN Chung-kai 152 (1) Director of Bureau's Office 
CEDB(CIT)169 5047 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)170 5048 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)171 5049 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)172 5050 SIN Chung-kai 152 (2) Commerce and Industry 
CEDB(CIT)173 5055 SIN Chung-kai 152 (-) - 
CEDB(CIT)174 7250 SIN Chung-kai 152 (4) Posts, Competition Policy 

and Consumer Protection 
CEDB(CIT)175 7252 SIN Chung-kai 152 (6) Travel and Tourism 
CEDB(CIT)176 0089 TANG Ka-piu 152 (6) Travel and Tourism 
CEDB(CIT)177 0093 TANG Ka-piu 152 (6) Travel and Tourism 
CEDB(CIT)178 0094 TANG Ka-piu 152 (4) Posts, Competition Policy 

and Consumer Protection 
CEDB(CIT)179 3148 TANG Ka-piu 152 (6) Travel and Tourism 
CEDB(CIT)180 3275 TANG Ka-piu 152 (4) Posts, Competition Policy 

and Consumer Protection 
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CEDB(CIT)181 4934 TANG Ka-piu 152 (9) Subvention: Competition 

Commission 
CEDB(CIT)182 4649 TIEN Pei-chun, 

James 
152 (2) Commerce and Industry 

CEDB(CIT)183 1642 TIEN Puk-sun, 
Michael 

152 (6) Travel and Tourism 

CEDB(CIT)184 1643 TIEN Puk-sun, 
Michael 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)185 3285 TIEN Puk-sun, 
Michael 

152 (1) Director of Bureau's Office 
(2) Commerce and Industry 
(4) Posts, Competition Policy 
and Consumer Protection 
(6) Travel and Tourism 
(8) Public Safety 

CEDB(CIT)186 1299 TSE Wai-chuen, 
Tony 

152 (6) Travel and Tourism 

CEDB(CIT)187 1042 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)188 1043 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)189 1044 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)190 1045 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)191 1046 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)192 1047 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)193 1048 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)194 1049 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)195 1050 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)196 1067 TSE Wai-chun, 
Paul 

152 (6) Travel and Tourism 

CEDB(CIT)197 1068 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)198 1069 TSE Wai-chun, 
Paul 

152 (6) Travel and Tourism 

CEDB(CIT)199 1070 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)200 1076 TSE Wai-chun, 
Paul 

152 (7) Subvention: Hong Kong 
Tourism Board 

CEDB(CIT)201 0849 WONG 
Ting-kwong 

152 (-) - 
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CEDB(CIT)202 0850 WONG 

Ting-kwong 
152 (-) - 

CEDB(CIT)203 0851 WONG 
Ting-kwong 

152 (2) Commerce and Industry 

CEDB(CIT)204 0852 WONG 
Ting-kwong 

152 (6) Travel and Tourism 

CEDB(CIT)205 0876 WONG 
Ting-kwong 

152 (2) Commerce and Industry 

CEDB(CIT)206 0877 WONG 
Ting-kwong 

152 (2) Commerce and Industry 

CEDB(CIT)207 0879 WONG 
Ting-kwong 

152 (2) Commerce and Industry 

CEDB(CIT)208 4676 WU Chi-wai 152 (6) Travel and Tourism 
CEDB(CIT)209 1452 YICK Chi-ming, 

Frankie 
152 (2) Commerce and Industry 

CEDB(CIT)210 1453 YICK Chi-ming, 
Frankie 

152 (2) Commerce and Industry 

CEDB(CIT)211 1454 YICK Chi-ming, 
Frankie 

152 (2) Commerce and Industry 

CEDB(CIT)212 1455 YICK Chi-ming, 
Frankie 

152 (2) Commerce and Industry 

CEDB(CIT)213 1456 YICK Chi-ming, 
Frankie 

152 (3) Subvention: Hong Kong 
Trade Development Council 

CEDB(CIT)214 1457 YICK Chi-ming, 
Frankie 

152 (5) Subvention: Consumer 
Council 

CEDB(CIT)215 1458 YICK Chi-ming, 
Frankie 

152 (2) Commerce and Industry 

CEDB(CIT)216 0364 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)217 1546 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)218 1548 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)219 1549 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)220 1550 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)221 1551 YIU Si-wing 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)222 1552 YIU Si-wing 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)223 1553 YIU Si-wing 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)224 1554 YIU Si-wing 152 (7) Subvention: Hong Kong 

Tourism Board 
CEDB(CIT)225 1555 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)226 1556 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)227 1558 YIU Si-wing 152 (6) Travel and Tourism 
CEDB(CIT)228 5406 CHAN Chi-chuen 96 (-) - 
CEDB(CIT)229 0723 CHAN Kam-lam 96 (2) Public Relations 
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CEDB(CIT)230 7139 CHEUNG 

Chiu-hung, 
Fernando 

96 (-) - 

CEDB(CIT)231 2833 CHEUNG 
Wah-fung, 
Christopher 

96 (1) Commercial Relations 

CEDB(CIT)232 1400 CHIANG Lai-wan 96 (-) - 
CEDB(CIT)233 2246 CHUNG Kwok-pan 96 (1) Commercial Relations 
CEDB(CIT)234 2247 CHUNG Kwok-pan 96 (3) Investment Promotion 
CEDB(CIT)235 2248 CHUNG Kwok-pan 96 (2) Public Relations 
CEDB(CIT)236 3981 HO Chun-yan, 

Albert 
96 (-) - 

CEDB(CIT)237 2780 IP LAU Suk-yee, 
Regina 

96 (3) Investment Promotion 

CEDB(CIT)238 2762 LEUNG 
Kwan-yuen, 
Andrew 

96 (1) Commercial Relations 

CEDB(CIT)239 2763 LEUNG 
Kwan-yuen, 
Andrew 

96 (3) Investment Promotion 

CEDB(CIT)240 2155 LEUNG 
Kwok-hung 

96 (1) Commercial Relations 
(2) Public Relations 
(3) Investment Promotion 

CEDB(CIT)241 5688 LEUNG 
Kwok-hung 

96 (2) Public Relations 

CEDB(CIT)242 2742 MA Fung-kwok 96 (-) - 
CEDB(CIT)243 5280 MOK Charles Peter 96 (-) - 
CEDB(CIT)244 5304 MOK Charles Peter 96 (2) Public Relations 
CEDB(CIT)245 5325 MOK Charles Peter 96 (-) - 
CEDB(CIT)246 5742 MOK Charles Peter 96 (-) - 
CEDB(CIT)247 0469 SHEK Lai-him, 

Abraham 
96 (-) - 

CEDB(CIT)248 5057 SIN Chung-kai 96 (-) - 
CEDB(CIT)249 3274 TANG Ka-piu 96 (1) Commercial Relations 

(2) Public Relations 
CEDB(CIT)250 1808 TIEN Pei-chun, 

James 
96 (1) Commercial Relations 

CEDB(CIT)251 5774 CHAN Ka-lok, 
Kenneth 

31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)252 5775 CHAN Ka-lok, 
Kenneth 

31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)253 5776 CHAN Ka-lok, 
Kenneth 

31 (3) Intellectual Property 
Rights and Consumer 
Protection 
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CEDB(CIT)254 6227 CHAN Ka-lok, 

Kenneth 
31 (3) Intellectual Property 

Rights and Consumer 
Protection 

CEDB(CIT)255 0547 CHUNG Kwok-pan 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)256 2785 IP LAU Suk-yee, 
Regina 

31 (1) Control and Enforcement 

CEDB(CIT)257 5926 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)258 5927 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)259 5928 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)260 5929 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)261 5930 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)262 5932 KWOK Ka-ki 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)263 2755 LEUNG 
Kwan-yuen, 
Andrew 

31 (5) Trade Controls 

CEDB(CIT)264 2648 QUAT Elizabeth 31 (3) Intellectual Property 
Rights and Consumer 
Protection 

CEDB(CIT)265 3445 WU Chi-wai 31 (5) Trade Controls 
CEDB(CIT)266 1451 YICK Chi-ming, 

Frankie 
31 (1) Control and Enforcement 

CEDB(CIT)267 2905 TIEN Pei-chun, 
James 

33 (1) Tourism and Recreational 
Development 

CEDB(CIT)268 4671 WU Chi-wai 33 (1) Tourism and Recreational 
Development 

CEDB(CIT)269 0365 YIU Si-wing 33 (1) Tourism and Recreational 
Development 

CEDB(CIT)270 0366 YIU Si-wing 33 (1) Tourism and Recreational 
Development 

CEDB(CIT)271 5451 CHAN Chi-chuen 78 (-) - 
CEDB(CIT)272 1224 CHUNG Kwok-pan 78 (2) Protection of Intellectual 

Property 



Reply Serial 
No. 

Question 
Serial 

No. Name of Member Head Programme 
CEDB(CIT)273 2790 IP LAU Suk-yee, 

Regina 
78 (2) Protection of Intellectual 

Property 
CEDB(CIT)274 4903 KWOK Dennis 78 (-) - 
CEDB(CIT)275 2765 LEUNG 

Kwan-yuen, 
Andrew 

78 (2) Protection of Intellectual 
Property 

CEDB(CIT)276 2937 LIAO 
Cheung-kong, 
Martin 

78 (2) Protection of Intellectual 
Property 

CEDB(CIT)277 4787 MA Fung-kwok 78 (2) Protection of Intellectual 
Property 

CEDB(CIT)278 2326 MOK Charles Peter 78 (2) Protection of Intellectual 
Property 

CEDB(CIT)279 5761 MOK Charles Peter 78 (2) Protection of Intellectual 
Property 

CEDB(CIT)280 5060 SIN Chung-kai 78 (-) - 
CEDB(CIT)281 1788 TIEN Pei-chun, 

James 
78 (2) Protection of Intellectual 

Property 
CEDB(CIT)282 0740 CHAN Kam-lam 79 Investment Promotion 
CEDB(CIT)283 2556 CHAN Wai-yip, 

Albert 
79 Investment Promotion 

CEDB(CIT)284 2502 CHEUNG 
Wah-fung, 
Christopher 

79 Investment Promotion 

CEDB(CIT)285 2503 CHEUNG 
Wah-fung, 
Christopher 

79 Investment Promotion 

CEDB(CIT)286 2834 CHEUNG 
Wah-fung, 
Christopher 

79 Investment Promotion 

CEDB(CIT)287 1187 CHUNG Kwok-pan 79 Investment Promotion 
CEDB(CIT)288 2225 CHUNG Kwok-pan 79 Investment Promotion 
CEDB(CIT)289 2245 CHUNG Kwok-pan 79 Investment Promotion 
CEDB(CIT)290 2779 IP LAU Suk-yee, 

Regina 
79 Investment Promotion 

CEDB(CIT)291 0441 KWOK Dennis 79 Investment Promotion 
CEDB(CIT)292 2775 LEUNG 

Kwan-yuen, 
Andrew 

79 Investment Promotion 

CEDB(CIT)293 1756 LIAO 
Cheung-kong, 
Martin 

79 Investment Promotion 

CEDB(CIT)294 5746 MOK Charles Peter 79 Investment Promotion 
CEDB(CIT)295 5061 SIN Chung-kai 79 Investment Promotion 
CEDB(CIT)296 1789 TIEN Pei-chun, 

James 
79 Investment Promotion 



Reply Serial 
No. 

Question 
Serial 

No. Name of Member Head Programme 
CEDB(CIT)297 0305 WONG Kwok-hing 79 Investment Promotion 
CEDB(CIT)298 2329 CHAN Chi-chuen 168 (3) Time Standard and 

Geophysical Services 
CEDB(CIT)299 2330 CHAN Chi-chuen 168 (3) Time Standard and 

Geophysical Services 
CEDB(CIT)300 3535 CHAN Ka-lok, 

Kenneth 
168 (1) Weather Services 

CEDB(CIT)301 4528 CHAN Wai-yip, 
Albert 

168 (1) Weather Services 

CEDB(CIT)302 1466 CHEUNG 
Wah-fung, 
Christopher 

168 (1) Weather Services 

CEDB(CIT)303 1472 CHEUNG 
Wah-fung, 
Christopher 

168 (1) Weather Services 

CEDB(CIT)304 1478 CHEUNG 
Wah-fung, 
Christopher 

168 (1) Weather Services 

CEDB(CIT)305 1242 CHUNG Shu-kun, 
Christopher 

168 (1) Weather Services 

CEDB(CIT)306 0257 HO Chun-yin, 
Steven 

168 (1) Weather Services 

CEDB(CIT)307 5878 KWOK Ka-ki 168 (1) Weather Services 
CEDB(CIT)308 5880 KWOK Ka-ki 168 (1) Weather Services 
CEDB(CIT)309 5882 KWOK Ka-ki 168 (1) Weather Services 
CEDB(CIT)310 5887 KWOK Ka-ki 168 (3) Time Standard and 

Geophysical Services 
CEDB(CIT)311 2771 LEUNG 

Kwan-yuen, 
Andrew 

168 (1) Weather Services 

CEDB(CIT)312 5058 SIN Chung-kai 168 (-) - 
CEDB(CIT)313 4610 TIEN Puk-sun, 

Michael 
168 (1) Weather Services 

CEDB(CIT)314 1830 CHAN Han-pan 181 (1) Commercial Relations 
CEDB(CIT)315 1524 CHAN Wai-yip, 

Albert 
181 (1) Commercial Relations 

CEDB(CIT)316 1170 CHUNG Kwok-pan 181 (1) Commercial Relations 
CEDB(CIT)317 1184 CHUNG Kwok-pan 181 (2) Trade Support and 

Facilitation 
CEDB(CIT)318 1185 CHUNG Kwok-pan 181 (3) Support for Small and 

Medium Enterprises and 
Industries 

CEDB(CIT)319 1228 CHUNG Kwok-pan 181 (3) Support for Small and 
Medium Enterprises and 
Industries 



Reply Serial 
No. 

Question 
Serial 

No. Name of Member Head Programme 
CEDB(CIT)320 2226 CHUNG Kwok-pan 181 (3) Support for Small and 

Medium Enterprises and 
Industries 

CEDB(CIT)321 3985 HO Chun-yan, 
Albert 

181 (2) Trade Support and 
Facilitation 
(3) Support for Small and 
Medium Enterprises and 
Industries 

CEDB(CIT)322 0442 KWOK Dennis 181 (1) Commercial Relations 
CEDB(CIT)323 0443 KWOK Dennis 181 (3) Support for Small and 

Medium Enterprises and 
Industries 

CEDB(CIT)324 0299 LAM Kin-fung, 
Jeffrey 

181 (3) Support for Small and 
Medium Enterprises and 
Industries 

CEDB(CIT)325 2766 LEUNG 
Kwan-yuen, 
Andrew 

181 (1) Commercial Relations 

CEDB(CIT)326 2168 LEUNG 
Kwok-hung 

181 (1) Commercial Relations 

CEDB(CIT)327 1764 LIAO 
Cheung-kong, 
Martin 

181 (2) Trade Support and 
Facilitation 

CEDB(CIT)328 1765 LIAO 
Cheung-kong, 
Martin 

181 (3) Support for Small and 
Medium Enterprises and 
Industries 

CEDB(CIT)329 1766 LIAO 
Cheung-kong, 
Martin 

181 (3) Support for Small and 
Medium Enterprises and 
Industries 

CEDB(CIT)330 2719 LO Wai-kwok 181 (1) Commercial Relations 
CEDB(CIT)331 5065 SIN Chung-kai 181 (-) - 
CEDB(CIT)332 1795 TIEN Pei-chun, 

James 
181 (2) Trade Support and 

Facilitation 
CEDB(CIT)333 1796 TIEN Pei-chun, 

James 
181 (3) Support for Small and 

Medium Enterprises and 
Industries 

CEDB(CIT)334 1797 TIEN Pei-chun, 
James 

181 (1) Commercial Relations 

CEDB(CIT)335 0870 WONG 
Ting-kwong 

181 (3) Support for Small and 
Medium Enterprises and 
Industries 

CEDB(CIT)336 0871 WONG 
Ting-kwong 

181 (1) Commercial Relations 

CEDB(CIT)337 2027 CHAN Ka-lok, 
Kenneth 

152 (6) Travel and Tourism 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)001  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1848) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The 2 theme parks in Hong Kong have recorded a slackening of operating results.  The full 
year attendance of the Ocean Park last year was 6.7 million, representing a decrease of 14% 
while that of the Hong Kong Disneyland was 6.8 million, representing a decrease of 9.3%.  
What measures does the Administration have in place to help the 2 parks attract more 
tourists from different places?  Please tabulate the promotion activities and programmes 
carried out by the Administration and the expenditure involved for the 2 parks in different 
countries and places in the past 3 years.  Meanwhile, do the 2 parks have any short, 
medium and long term measures and infrastructure development to increase the receiving 
capacity and attractiveness of the park areas? 
 
What are the details of the expansion plans for the Hong Kong Ocean Park and the Hong 
Kong Disneyland?   What are the details of the successful tender for the Hong Kong 
Ocean Park Marriott Hotel, Fisherman’s Wharf Hotel and Disneyland Explorer’s Lodge 
Hotel?  What are the estimated number of rooms with a breakdown on room capacity to be 
provided by the new hotels?  How many new job opportunities can be created upon 
completion?  What are the manpower and expenditure involved in the supervision works 
carried out by the Government?  What is the target completion date of the projects?   
 
It is understood that the Government has commenced discussion on the Phase 2 
development of the Hong Kong Disneyland Resort with the Walt Disney Company.  What 
are the stage and progress of the discussion?  Will the Administration make reference to 
the Tokyo Disneyland in Japan and adopt Water World as the new theme?  What are the 
target dates for detailed design, construction and completion?  What is the financing 
arrangement for the Phase 2 development? 
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Please provide the number of attendance of the two parks in the past 4 years.  Please 
tabulate the number of visitors from Hong Kong, China, Taiwan, Japan and Korea, Europe 
and America, South East Asia and other overseas countries with respective percentages. 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 1) 
 
Reply: 
 
Information regarding the two theme parks of Hong Kong is as follows: 
 
Attendance 
 
The two theme parks’ attendance and breakdown based on origin of visitors in the past 
4 fiscal years are as follows: 
 

 Ocean Park2 Hong Kong Disneyland3 
Fiscal 
Year1 

Attendance 
(million) 

Attendance 
(million) Local Mainland 

China International 

2015 7.4 6.8 39% 41% 20% 
2014 7.6 7.5 32% 48% 20% 
2013 7.7 7.4 33% 47% 20% 
2012 7.1 6.7 33% 45% 22% 

 
1 The fiscal year of the Ocean Park starts on 1st July of each year until 30th June of the 

following year.  The fiscal year of the HKDL is generally a 52-week or 53-week 
period from October of the previous year to September of the current year, with the 
Saturday closest to 30th September as the last day of the fiscal year.   

2 The Ocean Park does not publish breakdown of its attendance based on origin of 
visitors. 

3 The Hong Kong Disneyland publishes its attendance breakdown based on the 
3 origins: local, Mainland China and international. 

 
Marketing and Sales Promotion 
 
The two theme parks have been carrying out marketing and sales promotion in key markets 
through various channels.  The two theme parks will also enhance their overseas 
promotions by leveraging on the “Matching Fund for Overseas Tourism Promotion by 
Tourist Attractions”, which was set up by the Hong Kong Tourism Board (“HKTB”) with 
the funding allocated by the Government. 
 
In the coming year, the two theme parks will continue to work closely with the HKTB and 
the tourism industry on promotions in different source markets, so as to stimulate attendance 
as well as business.  The HKTB will also continue to promote Hong Kong as a premier 
tourist destination to the international media, visitors and overseas travel trade through 
various channels including public relations, visitor centres, promotional materials, digital 
marketing and trade events, which will cover the appeal and latest facilities of the two 
theme parks.  The HKTB’s marketing budgets for various source markets in the past 
3 years are as follows: 
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($ million) 2013-14 2014-15 2015-16 

Mainland China 47.3 39.0 40.0 
Short-haul Markets 57.9 56.7 100.1 

Japan 19.4 13.3 14.7 
Taiwan 11.0 11.5 18.0 
South Korea 11.7 11.2 20.0 
Singapore 3.6 4.7 7.7 
The Philippines 
Malaysia 

3.0 3.6 14.6 
3.0 3.9 10.2 

Indonesia 3.4 4.6 6.4 
Thailand 2.8 4.0 8.4 

Long-haul Markets 45.5 43.3 41.2 
The US 18.3 14.6 14.6 
Australia 10.6 11.0 8.4 
The UK 7.0 7.0 7.4 
Canada 3.6 3.2 3.2 
Germany 3.3 4.4 4.5 
France 2.7 3.1 3.1 

New Markets 20.1 18.7 18.7 
India 8.5 10.2 13.3 
Russia 5.3 4.5 3.3 
The GCC markets 4.3 3.1 1.7 
Vietnam 0.7 0.7 0.3 
The Netherlands 1.3 0.2 0.1 

Total  170.8 157.7 200.0 
Remarks: Owing to rounding, the total may differ from the sum of individual figures.] 
 
Expansion Projects 
 
Hong Kong Disneyland Resort (“HKDL”) 
 
- New attraction “Fairy Tale Forest” was launched in December 2015. 
 
- New themed area based on Marvel’s “Iron Man” franchise will open in 2016. 
 
- New hotel with a theme dedicated to the spirit of exploration will open in 2017 and 

provide 750 rooms.  The new hotel is expected to create 600 to 700 
full-time-equivalent positions when it commences operation. 

 
- The further development (including the Phase 2 expansion) of the HKDL is the shared 

vision of the joint venture’s two shareholders, i.e. the Government and The Walt 
Disney Company.  The two sides have commenced discussion on the future overall 
development plan of the HKDL.  Our top priority is to secure the best option which 
suits the medium- to long-term development of the HKDL, and the subject must 
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therefore be studied carefully.  The discussion is currently underway, and there is no 
further information to be disclosed at this stage. 

 
Ocean Park 
 
- The Ocean Park is developing an all-weather indoor cum outdoor waterpark at Tai 

Shue Wan, which is expected to be completed in the second half of 2018.  It is 
expected that the ongoing operation of the waterpark will generate some 2 900 (in 
2018) to 4 290 (in 2048) new jobs.   

 
- The first hotel, Hong Kong Ocean Park Marriott Hotel, is expected to complete in 

2017 and provide about 470 rooms. 
 
- In February 2016, the Ocean Park selected and announced the Most Preferred 

Proponent for the construction of the second hotel, namely The Fullerton Hotel @ 
Ocean Park (previously named as the “Fisherman’s Wharf Hotel”).  Construction of 
the second hotel is expected to commence in 2017 and complete in 2020, and will 
provide as many as 460 rooms.   

 
- It is estimated that the two hotels will create a total of about 700 - 800 new jobs. 
 
The relevant staffing and expenditure of the Commerce and Economic Development Bureau 
to support the foregoing projects of the two theme parks have been subsumed within the 
establishment and provision of the Commerce, Industry and Tourism Branch.  It is difficult 
to quantify them separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)002  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1849) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The completion of a number of theme parks, including the Shanghai Disneyland, Shanghai 
Legoland and Beijing Universal Studio Park, in places close to Hong Kong in coming years 
will bring about competition to the 2 existing theme parks in Hong Kong.  In this 
connection, do the Administration and two theme parks have any measures to maintain 
Hong Kong’s competitiveness in “park tourism”? 
 
It is understood that the tender procedure of the Kai Tak Fantasy project planned for the Kai 
Tak Runway Tip has been completed.  How many companies have submitted the tenders 
concerned?  What are the types and scales of the leisure facilities to be constructed? 
 
Existing land in the Kai Tak Runway Tip, southern part of Ma Wan, as well as adjacent 
areas of Sunny Bay and Tai Ho Wan will be zoned for leisure and recreational purposes.  It 
is understood that some local consortiums plan to construct new theme parks in Hong Kong, 
including an amusement park based on the theme of Lai Yuen.  Does the Administration 
have any further plan to invite local and international theme park companies to look for sites 
in Hong Kong for developing new parks? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 2) 
 
Reply: 
 
The two theme parks in Hong Kong display their own characteristics with distinctive 
facilities and entertainment offerings.  They have also been rolling out new initiatives to 
enhance their attractiveness. 
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The Hong Kong Disneyland Resort (HKDL) commenced the 10th Anniversary Celebration 
last year, and launched a new stage show “Mickey and the Wondrous Book”, a new 
attraction “Fairy Tale Forest”, and new castle video projections which blend with the night 
time fireworks show “Disney in the Stars”.  In addition, a new themed area based on 
Marvel’s “Iron Man” franchise and a new hotel with a theme dedicated to the spirit of 
exploration will open in 2016 and 2017 respectively.  Apart from introducing new 
facilities, the HKDL will keep abreast of market movement and trends to launch new 
entertainment offerings and experiences in a timely and flexible manner (such as new “Star 
Wars”-themed offerings which will be launched in the middle of the year, including upgrade 
of “Space Mountain” into “Hyperspace Mountain” and introduction of the “Jedi Training 
Academy”) so as to enhance the experience of visitors and stimulate more attendance and 
spending.  On long-term development, the Government is discussing the future overall 
development of the HKDL with The Walt Disney Company. 
 
The Ocean Park is developing an all-weather indoor cum outdoor waterpark at Tai Shue 
Wan, which is expected to be completed in the second half of 2018.  The construction 
works of the Park’s first hotel, namely Hong Kong Ocean Park Marriott Hotel, has also 
commenced for completion in 2017.  Besides, in February 2016, the Ocean Park selected 
and announced the Most Preferred Proponent for the construction of the second hotel, 
namely The Fullerton Hotel @ Ocean Park (previously named as the “Fisherman’s Wharf 
Hotel”).  The construction works of the second hotel is expected to commence in 2017 for 
completion in 2020. 
 
The two theme parks will continue with its marketing and promotion work, and would 
cooperate with the Hong Kong Tourism Board to design new themed tour products to drive 
visitor arrivals. 
 
On the other hand, to take forward Kai Tak Fantasy project in the Kai Tak Runway Tip, the 
Development Bureau (DEVB) launched an expression of interest (EOI) exercise for the 
development of the project’s Kai Tak Tourism Node from 29 September 2015 to 
8 December 2015.  A total of 11 EOI submissions from local and overseas companies were 
received.  Ideas and suggestions received through the EOI exercise would be used by the 
Government for reference in taking forward the Tourism Node project.  The DEVB is 
taking forward planning studies on the development of Lantau (including Sunny Bay and 
Tai Ho Wan) which have yet to be finalized.  The Government has no plan to develop new 
theme parks in Hong Kong at this stage. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)003  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1854) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Food Truck Pilot Scheme will be launched this year with 16 pitches available for 
operation at various designated tourist attractions.  In this connection, please provide a list 
of the tourist attractions where food trucks are allowed to operate and the number of pitches 
available for their parking at each of these tourist attractions.  Please provide information 
on the departments, manpower, and expenditure involved as well as the application details 
of the Pilot Scheme. 
 
It is understood that the applicants are required to take part in a cook-off challenge for food 
tasting by a selection panel.  Will such an arrangement deter those vendors who plan to sell 
local snacks as fish balls, pork dumplings, pork intestines and imitation shark fin soup from 
joining the Scheme?  Though naked flame cooking is allowed on food trucks, some 
members of public are worried that only conglomerates and organizations with rich 
financial resources can afford to join the scheme as the projected minimum operation cost of 
$600,000 for a food truck is high and may put off small operators with limited financial 
means.  What is the position of the Government in this respect? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 7) 
 
Reply: 
 
There will be 16 food trucks in the Food Truck Pilot Scheme (the “Scheme”) operating at 
the eight designated locations on a rotation basis, with each location providing two pitches.  
The designated locations are as follows –  
 
- Hong Kong Disneyland (area outside the theme park); 
- Ocean Park (area outside the theme park); 
- Golden Bauhinia Square; 
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- the Central Harbourfront Event Space; 
- Tsim Sha Tsui Art Square (open space outside the Museum of Art); 
- Tsim Sha Tsui Salisbury Garden (now under renovation, expected to be reopened in the 

first half of 2017 subject to the progress of works); 
- Energizing Kowloon East Venue 1; and  
- Wong Tai Sin Square (near Wong Tai Sin Temple).   
 
The Tourism Commission (TC) under Commerce and Economic Development Bureau is 
responsible for taking forward the initiative.  In consultation with the with Food and 
Health Bureau, Food and Environmental Hygiene Department (FEHD), Transport 
Department, Electrical and Mechanical Services Department, Fire Services Department and 
Environmental Protection Department, TC has worked out the licensing requirements and 
regulatory framework for the Scheme.  Relevant bureaux and departments conduct the 
above work with existing resources.  No additional expenses and manpower has been 
incurred. 
 
To coordinate the implementation of the Scheme and related matters, the TC will establish a 
dedicated office and create six posts (for 36 months) providing one-stop service for the 
applicants.  The Government has earmarked a total of $31.71 million for the coming three 
financial years for launching the Scheme.  Funding required for 2016-17 is $12.74 million. 
 
The Scheme aims to add fun and vibrancy to Hong Kong’s tourist attractions (including the 
Central and Tsim Sha Tsui waterfronts) by providing diverse, creative and high quality food 
options to tourists and the locals. It also aims to showcase the good standard of food 
hygiene and safety in Hong Kong.  To achieve this, we have designed a two-stage selection 
process.  Apart from assessment of proposals, we will organise a cook-off challenge to 
provide a fair platform for selected applicants to showcase their gourmet cuisine so as to 
ensure the food offered by the food trucks is creative and meets the good hygiene and safety 
standard.   
 
In principle, the type of food to be sold is subject to similar restrictions as other food 
business licences. Food trucks have to comply with the relevant licensing requirements as 
imposed by FEHD, including a suitably fitted out food preparation compartment in the 
vehicle. 
 
Food truck is a business operation which requires certain investment from the operator.  
Some saying that a food truck will cost $600,000.  It is just an estimation reflected by the 
market that a food truck may cost $600,000 if it is a brand new light goods vehicle with 
fully equipped food preparation compartment, sewage and waste treatment.  Yet, the actual 
investment in a food truck depends on the vehicle and equipment purchased by the operator 
which is different for every case, e.g. operators may purchase a brand new or second hand 
vehicle.  In the meantime, the Government has coordinated with the Hong Kong Mortgage 
Corporation Limited for applicants with financial needs to apply for a loan up to $300,000 
under its existing Microfinance Scheme. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)004  CONTROLLING  OFFICER’S  REPLY 
 

  
(Question Serial No. 1861) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
Please tabulate the local tourism projects which were financially supported by the 
Government in the past year, and the expenditures involved, with the number of tourists 
attracted and the amount of income obtained in each activity and event.  Which tourism 
projects among them can continuously promote the growth of the local tourism industry? 
 
It is stated that the scale of major events to be held this year will be expanded, including 
holding the Formula E Championship for the first time, expanding the venue for the Hong 
Kong Wine and Dine Festival with more featured themes, extending the race of the Hong 
Kong Cyclothon to 50 kilometres to attract more overseas cyclists, and staging additional 
Pulse 3D Light Shows at the Hong Kong Cultural Centre.  Please list the Government’s 
review and improvement work of some of the major events held last year, and the 
preparation work, details, estimated scale, numbers of participants and expenditures of the 
major events to be held this year.  Through what channels and means will the Government 
promote the events to the tourists around the world?  What are the proportions of the 
publicity activities in Hong Kong, the Mainland and overseas?  
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 14) 
 
Reply:  
In 2015-16, the Government through the Mega Events Fund (MEF) supported the following 
mega events-  

Project title Funding ceiling Note 1 Number of 
participating 

   visitors Note 2 
2015 Hong Kong Dragon Boat Carnival  $5.5 million 40 882 
Prudential Hong Kong Tennis Open 2015 $7 million 2 038 
UBS Hong Kong Open $15 million 9 840 
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Note 1 : The basic funding principle of the MEF is that the total Government contribution 

(including the MEF funding) must not exceed 50% of the total cost of the event.  
Note 2 : Expected numbers.  The actual numbers cannot be confirmed until the MEF 

Assessment Committee (AC) has completed assessment of the evaluation reports 
as submitted by the event organisers.  

 
On the revenue aspect, should the MEF-supported events generate a surplus under the 
Tier-two Scheme, the organisers are required to return any unspent funds and operating 
surplus generated from the events to the Government.  Amount of the refund is up to the 
ceiling of the approved funding for the respective events.  The organisers may also apply 
to the MEF AC for retaining the operating surplus generated from a Tier-two event for the 
sole purpose of organising the same event in the following year in Hong Kong.  
 
These MEF supported events have added colour and vibrancy to Hong Kong’s city life and 
boosted Hong Kong’s status as an events capital of Asia.  They can attract more visitors to 
Hong Kong specifically for the events or increase their length of stay.  With the MEF 
funding, the organisers can expand the scale of the events, enhance their publicity work 
outside Hong Kong and raise the events’ international profile.  The Hong Kong Tourism 
Board (HKTB) and the Information Services Department can also leverage on the 
opportunities to include these events into its promotional plan and use these events to 
highlight Hong Kong’s position as the events capital of Asia.  Through co-operation with 
trade partners, the HKTB has also developed special tourist packages to attract more visitors 
to Hong Kong for these events. 
 
In addition, the HKTB has also conducted review and proposed areas of improvements for 
its major events held in 2015-16.  Details are as follows- 
 

Events Major Aspects Under Review Areas of Improvement 
Hong Kong Wine 
and Dine Festival 
 

Scale and elements of the 
event, venue set-up, etc.  
 

Expand the venue and activity space, 
enrich elements of the Festival and 
encourage more visitors to participate, 
etc. 
 

Hong Kong 
Cyclothon 
 

Route planning, transport 
arrangement, recruitment of 
athletes, etc. 
 

Enhance the appeal of the event by 
better route planning, improve 
external communications regarding 
temporary road closures, and raise the 
profile of the event by inviting more 
international athletes, etc. 
 

Hong Kong Pulse 
3D Light Show 
 

Dates and themes of the shows, 
etc. 
 

Align the themes of the shows with 
the mega events staged during the 
show periods  
 

 
The details, preliminary work, estimated number of participants and estimated organising 
and promotional costs for the above-mentioned three events in 2016-17 are as follows-  
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Mega 
events 

Details Preliminary work Estimated 
number of 

participants 

Estimated 
organising 

and 
promotional 
cost for the 

event 
($m) 

Hong Kong 
Wine  and 
Dine Month 
(including 
Hong Kong 
Wine and 
Dine 
Festival) 

Hong Kong Wine and 
Dine Month, lasting for 
an entire month, will 
feature the culinary and 
wine activities as well 
as dining offers to be 
rolled out by the key 
dining districts and the 
catering trade. 
 
Hong Kong Wine and 
Dine Festival is the 
highlight event of the 
Hong Kong Wine and 
Dine Month.  Details 
of the Festival are set 
out below- 
 
- This year, the design 

of the Festival will be 
more 
consumer-oriented.  
The venue will be 
divided into separate 
zones according to 
different wine 
categories to facilitate 
consumers to choose 
their favourite wines 
and exhibitors to 
approach their target 
customers more 
effectively. 

 
- The programme of 

the Tasting Room 
will be enhanced and 
enriched to draw 
more patrons to 

(1) Explore the 
possibility to 
expand the 
venue and 
activity space 
of the Hong 
Kong Wine and 
Dine Festival 
and include 
more facilities 
in the venue, 
such as 
exhibitor 
booths, seats 
and viewing 
deck, etc. 

 
(2) Explore 

cooperation 
opportunities 
with various 
trade partners 
and 
stakeholders, 
introduce new 
elements of the 
programmes, 
and create a 
business 
platform for 
travel, catering 
and related 
trades.  

 
(3) Look for 

various service 
providers to 
upgrade the 
Festival’s 

It is difficult to 
count the total 
number of 
participants of 
the Hong Kong 
Wine and Dine 
Month, since it 
aims to 
encourage 
visitors to 
explore 
different 
districts.  The 
estimated 
number of 
participants of 
the Hong Kong 
Wine Dine 
Festival is 
about 140 000. 

19.4* 
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Mega 
events 

Details Preliminary work Estimated 
number of 

participants 

Estimated 
organising 

and 
promotional 
cost for the 

event 
($m) 

participate and to 
serve as an exchange 
platform between 
international and 
local chefs. 

 
- Continue to develop 

electronic wine 
passes for the 
convenience of the 
participants and 
exhibitors, and help 
promote 
environmental 
awareness. 

 
- Consider to organise 

interactive 
wine-tasting and 
cooking activities to 
increase visitors’ 
participation.  

 

software and 
improve the 
basic facilities. 

 
(4) Plan local and 

overseas 
promotions. 

Hong Kong 
Cyclothon  

The event will feature 
professional races and a 
number of cycling 
activities for visitors 
and local residents to 
take part in.  
 
 
 

(1) Hire a 
consultant to 
design and 
inspect new 
routes and 
formulate plans 
for temporary 
road closure. 
 

(2) Invite 
world-class 
cycling teams 
and cyclists to 
take part in the 
races and to 
raise the 
event’s profile, 
which in turn 

About 50 000 
to 60 000, 
including both 
professional 
and amateur 
cyclists as well 
as local 
residents and 
visitors who 
watch the races 
 

10.5* 
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Mega 
events 

Details Preliminary work Estimated 
number of 

participants 

Estimated 
organising 

and 
promotional 
cost for the 

event 
($m) 

also assists 
overseas 
promotion. 

 
(3) Enhance local 

communication
s on the 
arrangements 
about crowd 
control and 
temporary road 
closure on the 
event day. 

 
(4) Recruit and 

train volunteers 
to facilitate the 
smooth conduct 
of the event. 
 

(5) Plan local and 
overseas 
promotions. 

 
Hong Kong 
Pulse 3D 
Light Show 
 

The shows will be 
staged in line with the 
HKTB’s mega events, 
such as Hong Kong 
Summer Fun, Hong 
Kong WinterFest or 
Hong Kong Chinese 
New Year Celebrations.  
Staging on the façade 
of the Hong Kong 
Cultural Centre and the 
Clock Tower in Tsim 
Sha Tsui, the shows 
feature 3D mapping 
technology, which 
projects vibrant images 
to showcase Hong 

(1) Engage a 
production 
house by open 
tender to design 
and produce the 
3D multi-media 
shows. 

 
(2) Arrange venue 

settings. 
 

(3) Plan local and 
overseas 
promotions. 

 
 

About 750 000 25# 
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Mega 
events 

Details Preliminary work Estimated 
number of 

participants 

Estimated 
organising 

and 
promotional 
cost for the 

event 
($m) 

Kong’s vibrancy and 
enhance the night views 
of the Victoria Harbour.   
 
Four shows will be 
staged every night 
during the event period.  
Each show will last for 
around 8 minutes. 

 
* HKTB will use regular subvention as well as additional funding from the Government for 

staging this event in 2016-17. 
# HKTB will use additional funding from the Government for staging this event in 

2016-17. 
 
The HKTB has been promoting various local major events to visitors, international media 
and overseas trade in Hong Kong and 20 key source markets through different channels 
such as digital media, public relations, visitor centres, hotline and travel trade events. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)005  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1866 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please give an account of the advertisements and statements placed in various publications 
by the Commerce and Economic Development Bureau for the promotion of the Copyright 
(Amendment) Bill 2014 over the past year with a breakdown of the date of publication, 
name of newspaper and expenses, as well as the total expenditure on such promotional 
activities. 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 19) 
 
Reply: 
 
In 2015-16, the details of Government expenditure on advertisements of the Copyright 
(Amendment) Bill 2014 (the Bill) are as follows.  The Intellectual Property Department 
was responsible for the relevant expenditure. 
 

Date Press/media agencies 
with which the 

advertisements were 
placed 

Contents of 
advertisements 

Advertisement 
expenses ($) 

9-15/12/2015 Yahoo Hong Kong, HK 
Golden, discuss.com.hk, 
uwants.com and Google 
Display Network 

Clarification of 
misunderstanding of 
the Bill 

180,000 

12/12/2015 Sing Tao and Ming Pao Facts and truths of 
the Bill 

88,460 

14/12/2015 AM730 and Hong Kong 
Economic Times 

Facts and truths of 
the Bill 

73,280 
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Date Press/media agencies 
with which the 

advertisements were 
placed 

Contents of 
advertisements 

Advertisement 
expenses ($) 

15/12/2015 Headline Daily, Ming 
Pao and Hong Kong 
Economic Journal 

Facts and truths of 
the Bill 

112,045 

15-20/12/2015 Facebook Clarification of 
misunderstanding of 
the Bill 

60,000 

16/12/2015 Metro, Sing Pao and 
Oriental Daily News 

Facts and truths of 
the Bill (2) 

81,000 

17/12/2015 Headline Daily and 
Ming Pao 

Facts and truths of 
the Bill (2) 

97,045 

24-27/12/2015 HK Golden and Google 
Display Network 

Clarification of 
misunderstanding of 
the Bill 

50,000 

1-3/1/2016 Yahoo Hong Kong Clarification of 
misunderstanding of 
the Bill 

30,000 

7-8/1/2016 Yahoo Hong Kong and 
HK Golden 

Clarification of 
misunderstanding of 
the Bill 

17,000 

22-24/1/2016 Yahoo Hong Kong and 
HK Golden 

Clarification of 
misunderstanding of 
the Bill 

30,000 

27/2/2016 Headline Daily, Ming 
Pao, Sing Tao, Hong 
Kong Economic Times, 
Oriental Daily News and 
Wen Wei Po 

Appealing  to 
Legislative Council 
Members for early 
passage of the Bill 

367,186 

29/2-2/3/2016 Yahoo Hong Kong, 
Google Display Network 
and Facebook 

The Bill’s benefits 
for different 
stakeholders 

300,000 

  Total 1,486,016 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)006  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2336 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (1) Director of Bureau's Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please list in the table below expenditure details of the duty visits made by the Secretary for 
Commerce and Economic Development, the Under Secretary for Commerce and Economic 
Development and the Political Assistant to the Secretary for Commerce and Economic 
Development in the past 3 years, including the date of visit, place of visit, number of 
entourage members, purpose of visit, expenses on hotel accommodation, air tickets and 
meals, and total expenditure for each visit.  Please list the amounts of sponsorships 
received and names of the sponsors (if any). 
 
Please also list the number of days for such duty or private visits made by the above 
Secretary, Under Secretary and Political Assistant respectively in the past 3 years.  
 

Date 
of 
visit 

Countries/ 
regions 
visited 

Departments/ 
organisations 
visited  

Number 
of 
entourage 
members 

Purpose 
of visit  

Hotel 
accommodation 
expenses 

Air 
ticket 
expenses 

Meal 
expenses 

Total 
expenditure 

                  
    
Asked by: Hon CHAN Chi-chuen (Member Question No. 109) 
 
Reply: 

 
We do not have information on the private overseas visits made by the Secretary for 
Commerce and Economic Development, Under Secretary for Commerce and Economic 
Development and Political Assistant to the Secretary for Commerce and Economic 
Development.  Relevant information on the overseas duty visits of the Secretary and the 
Under Secretary in the past three financial years is as follows: 
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Secretary for Commerce and Economic Development 
 

Date of overseas 
duty visit 

(Number of visits) 

Place of duty visit Purpose of duty visit Number of 
entourage 
members# 

Passage 
expenses 

(A) 

Hotel 
expenses  

(B) 

Other 
expenses Note 

(C) 

Total 
expenditure 
(A)+(B)+(C) 

2013-14 
(21 times) 

Guangzhou, Indonesia 
(Surabaya* and Bali*), Beijing*, 
Xiamen, Zhengzhou*, Belgium 
(Brussels), France (Paris), USA 
(New York, San Francisco and 
Los Angeles), New Zealand 
(Auckland and Wellington), 
Xian*, Guaiyang* Chongqing, 
Nanning, Dongguan, 
Switzerland (Zurich and Davos) 
and South Korea (Seoul) 

To attend meetings and 
events, and promote Hong 

Kong (e.g. meetings of 
Asia-Pacific Economic 

Cooperation, ceremonies of 
promotional events, meetings 

with government officials, 
local organisations and Hong 

Kong people) 

1-2 each 
time 

About  
HK$417,000 

About  
HK$49,000 

About  
HK$49,000 

About  
HK$515,000 

2014-15  
(22 times) 

Chongqing, France (Paris), 
Myanmar (Nay Pyi Taw and 
Yangon), Qingdao*, Nanjing*, 
Beijing*, Taichung, Taipei, 
Shenzhen, Harbin, Guangzhou*, 
Xinhui, Vietnam (Ho Chi Minh 
City), South Korea (Seoul), 
Shanghai, USA (Los Angeles), 
Japan (Tokyo and Osaka) and 
Russia (Moscow) 
 

To attend meetings and 
events, and promote Hong 

Kong (e.g. meetings of 
Asia-Pacific Economic 

Cooperation, ceremonies of 
promotional events, meetings 

with government officials, 
local organisations and Hong 

Kong people) 

1-2 each 
time 

About 
HK$324,000 

About  
HK$45,000 

About  
HK$53,000 

About  
HK$422,000 

2015-16  
(as at 29.2.2016) 

(20 times) 

Shanghai, Nansha, Malaysia 
(Kuala Lumpur), Wuhan, the 
Philippines (Boracay*, Cebu*, 
Manila* and Iloilo*), Jinan, 
Germany (Berlin), France (Paris 
and Burgundy), Canada 
(Toronto and Vancouver), USA 
(Chicago and San Francisco), 
Tianjin, Australia (Melbourne, 

To attend meetings and 
events, and promote Hong 

Kong (e.g. meetings of 
Asia-Pacific Economic 

Cooperation, ceremonies of 
promotional events, meetings 

with government officials, 
local organisations and Hong 

Kong people) 

0-2 each 
time 

About 
HK$657,000 

About  
HK$54,000 

About  
HK$69,000 

About  
HK$780,000 
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Date of overseas 
duty visit 

(Number of visits) 

Place of duty visit Purpose of duty visit Number of 
entourage 
members# 

Passage 
expenses 

(A) 

Hotel 
expenses  

(B) 

Other 
expenses Note 

(C) 

Total 
expenditure 
(A)+(B)+(C) 

Canberra, Adelaide and 
Sydney), Chile (Santiago), 
Mexico (Mexico City), Beijing*, 
Belgium (Brussels), Thailand 
(Bangkok) and Switzerland 
(Davos) 
 

 
Under Secretary for Commerce and Economic Development (the position was vacant from 28 June 2011 to 15 October 2013) 

 
Date of overseas 

duty visit 
(Number of visits) 

Place of duty visit Purpose of overseas duty 
visit 

Number of 
entourage 
members 

Passage 
expenses 

(A) 

Hotel 
expenses  

(B) 

Other 
expenses Note 

(C) 

Total 
expenditure 
(A)+(B)+(C) 

2013-14 
(0 time) N. A. N. A. N. A. HK$0 HK$0 HK$0 HK$0 

2014-15  
(8 times) 

Xiamen, Dongguan, Guangzhou, 
Huizhou, Shenzhen and Fuzhou 

To attend meetings and events 
(e.g Hong Kong-Shenzhen 

Cooperation Meeting) 
0 About  

HK$9,000 
About  

HK$3,000 
About  

HK$2,000 
About  

HK$14,000 

2015-16  
(as at 29.2.2016) 

(4 times) 

Shenzhen, Dongguan, Zhuhai 
and Jiangmen* 

To attend ceremonies of 
promotional events and visits 
(e.g. HK-PRD Industrial and 
Commercial Circle Goodwill 

Gathering) 

0 About  
HK$700 

About  
HK$600 

About  
HK$900 

About  
HK$2,200 

 
* With sponsorship (such as hotel accommodation and/or local transportation) offered by government agencies / organizers of events.  
 The actual value of the sponsorship is not available.  
#  Political Assistant to the Secretary for Commerce and Economic Development took part in some of the visits as the entourage of the 
 Secretary for Commerce and Economic Development. 
   
Note: Other expenses include charges for subsistence allowance for duty outside Hong Kong and sundry expenses (if applicable). 

 
- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)007  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2346 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: Not Specified  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
 
Question: 
 
Regarding studies conducted by consultancy firms or research institutes commissioned by 
the Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) over the past 3 years, will the Bureau set out in the table below their details and 
estimated provisions? 
 
 

Period Study Objective Scope of 
study 

Research 
institute 

Manpower 
involved 

Expenditure 

              
 
 

 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 119) 
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Reply: 
 
The studies which have been conducted or completed in the past 3 years (from 2013-14 to 
2015-16) and related expenditures are: 

 
 

Period Study Objective Scope of study Research 
institution 

Manpower 
involved 

Expenditure 
(HK$) 

Dec 2011 
to Apr 
2013 

Business 
viability  
study for the 
proposed 
dining and 
tourist 
facilities 
at/near the 
Aberdeen 
Wholesale 
Fish Market 
 

To study the 
business viability 
for the proposed 
dining and tourist  
facilities at/near 
the Aberdeen 
Wholesale  
Fish Market 

Tourism URS Hong 
Kong Limited 
(previously 
known as 
“Scott Wilson 
Ltd.”) 

 

The required 
manpower 
for conducting 
the studies 
were provided by  
consultancy firm.  
Monitoring and 
follow up work is 
undertaken by 
existing 
manpower in 
respective 
Divisions 
/Teams 

 

106,800 
 
 
 

Apr 2012 
to Jun 
2013 

Consultancy 
on Technical 
Measures 
Against 
Copyright 
Piracy in the 
Digital 
Environment 
 
 

To study and 
assess the 
effectiveness of 
technical 
measures that are 
used or have 
been tried out 
overseas, and 
identify the 
key 
considerations if 
these measures 
were to be 
introduced in 
Hong Kong 
 

Copyright 
Protection 

M&L 
Associates Ltd. 

Ditto - 
(The entire 
fee had 
been paid in 
previous 
financial 
years) 
 
 
 

Jul 2012 
to Mar 
2014 
 

Appointment 
of financial 
consultant  
for  
assessment  
of proposals 
and related 
matters in 
connection 
with the Tai 
Shue Wan 
redevelopme
nt at Ocean 
Park 
  

To provide 
consultancy 
services advising 
on  
the financial, 
business, 
economic, 
financing 
arrangement  
and other 
relevant aspects 
for  
the Tai Shue 
Wan  
redevelopment at 
the Ocean Park 
 

Tourism KPMG 
Corporate 
Finance 
Limited 

 

 

Ditto 215,700 
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Period Study Objective Scope of study Research 
institution 

Manpower 
involved 

Expenditure 
(HK$) 

Sept 
2012 to 
May 2014 
 

International 
mega 
events that 
could be 
introduced 
into Hong 
Kong 
 

To identify 
suitable 
international 
mega events  
to be introduced 
into Hong Kong 
under  
the Mega Events 
Fund’s Tier-1 
scheme 
 

Tourism URS Hong 
Kong  
Limited 
(previously 
known as 
“Scott  
Wilson  
Ltd.”) 

Ditto 452,200 
 
 
 

Feb to 
Apr 2013 

Manpower 
Study for 
the Wine 
Industry 

Examine the 
structure of 
individual 
sectors, the jobs 
available and 
their 
requirements etc. 
with a view to 
considering  
the feasibility  
of a detailed 
manpower 
survey for the 
industry 
 

Wine industry 
manpower 
development 

Vocational 
Training 
Council 

Ditto 1,295,000 

Jun 2013 
to Aug 
2014 

Manpower 
Survey for 
the Wine 
Industry 
 

To collect 
information  
on industry 
manpower 
situation,  
types of training 
courses and 
number of 
places, etc. 
 

Wine industry 
manpower 
development 

Vocational 
Training 
Council 

Ditto 1,354,600 

Dec 2013 
to Aug 
2014 
 

Financial 
arrangement 
for the third 
hotel 
development 
at the Hong 
Kong 
Disneyland 
 

To provide 
consultancy 
services on the 
financial 
arrangement for 
the third hotel 
development  
at the Hong 
Kong 
Disneyland,  
so as to achieve 
the most suitable 
option 
 

Analysis of 
different 
financial 
arrangements 
for the third 
hotel 
development at 
the Hong Kong 
Disneyland 

KPMG Ditto 1,457,000 
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Period Study Objective Scope of study Research 
institution 

Manpower 
involved 

Expenditure 
(HK$) 

Jan 2014 
to Jan 
2015 
 

Demand 
study for 
convention 
and 
exhibition 
facilities in 
Hong Kong 
 

To assess the 
future demand 
for convention 
and exhibition 
facilities in Hong 
Kong 

To assess the 
demand for 
convention and 
exhibition 
facilities in 
Hong Kong in 
the coming 15 
years, taking 
into account 
the situation in 
Hong Kong, 
and the global 
and regional 
developments 
of the 
convention and 
exhibition 
industries, and 
to recommend 
measures to 
meet the future 
demand. 
 

AMR 
International 
Ltd 

Ditto 3,305,200 
 
 
 

Since 
March 
2014  
(ongoing) 
 

Consultancy 
study in 
support of 
the review 
of the 
patent 
system in 
Hong Kong 

 

To provide 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation 
of the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 
 

Patent System 
in Hong Kong 
 

Bird & Bird Ditto 3,007,040 
 
 
 

Sep 2014 Perception 
Survey for 
the Retail 
Industry 
 

To assess the 
public perception 
of the retail 
industry and the 
survey results 
will help 
formulate the 
strategy of the 
industry 
promotion 
campaign 
 

Retail 
Manpower 
Development 

Mercado 
Solutions 
Associates Ltd. 

Ditto 162,000 
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Period Study Objective Scope of study Research 
institution 

Manpower 
involved 

Expenditure 
(HK$) 

Sep 2014 
to Mar 
2016   

Consultancy 
Study on the 
Development 
of 
Government 
Electronic 
Trading 
Services 
(GETS) 
 

The study 
examines how to 
develop GETS 
into a “Single 
Window”, 
through which 
one-stop customs 
clearance can be 
provided, and 
examines how 
best to further 
streamline 
departments’ 
handling of 
import/export 
documents 
 

Government 
Electronic 
Trading 
Services 

CrimsonLogic 
Pte Ltd 

Ditto 8,984,850 
 
 
 

Since Jun 
2015 
(ongoing) 

Consultancy 
on the 
Phase 2 
development 
of the Hong 
Kong 
Disneyland 
Resort 
 

To provide 
support and 
expert advice to 
the Government  
on financial 
matters in 
relation to the 
overall 
development  
of the Hong 
Kong Disneyland 
Resort 
 

Financial 
analysis in 
relation to 
overall 
development of 
the Hong Kong 
Disneyland 
Resort 
 

KPMG 
Transaction 
Advisory 
Services 
Limited 

Ditto 494,600 

Aug 2015 
to Mar 
2016 

Consultancy 
Study on 
Review of “A 
Symphony of 
Lights” (SoL) 

To review  
SoL 
comprehensively 
and explore 
possible options 
for its way 
forward 
 

Tourism 
 

Ptarmigan 
Integration 
Limited 

Ditto 1,428,364 

Since Aug 
2015 
(ongoing) 

Appointment 
of financial 
consultant to 
assess the 
revised 
funding 
proposals in 
connection 
with the Tai 
Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 
 

To provide 
consultancy 
services advising 
on financial, 
business and 
financing 
arrangements, 
and other 
relevant aspects 
for the Ocean 
Park 
Corporation’s 
revised funding 
proposals 
 

Tourism Pricewaterhouse 
Coopers 
Advisory 
Services 
Limited 

Ditto 1,308,000 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)008  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5372) 
 

 
Head:  (152) Government Secretariat: Commerce and Economic 

Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (001) Salaries 

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What is the estimate of the amount required in 2016-17 for the salaries and allowances of 
the Secretary for Commerce and Economic Development, the Under Secretary for 
Commerce and Economic Development and the Political Assistant to Secretary for 
Commerce and Economic Development? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 130) 
 
Reply: 
 
For budgetary purposes, the provisions for the salary in respect of the positions of Secretary 
for Commerce and Economic Development (SCED), Under Secretary for Commerce and 
Economic Development (USCED) and Political Assistant to Secretary for Commerce and 
Economic Development (PA) for 2016-17 are $3.58 million, $2.33 million and $1.25 
million respectively. This Bureau has no estimate on allowance for SCED, USCED and PA. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)009  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5508) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government would, through the Hong Kong Tourism Board (HKTB), re-package Hong 
Kong’s tourism image with new promotional videos, launch a new round of publicity for 
short-haul markets, and step up publicity in the Mainland for quality and honest tours.  
Please provide details and strategy for the plan. 
 
Please list in tabular form the actual expenditures of HKTB for promotion work in different 
countries in the past year. 
 
Please list in tabular form the projected expenditures of HKTB for promotion work in 
different countries in the coming year. 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 273) 
 
Reply: 
 
To enhance Hong Kong’s attractiveness and competitiveness, the Government will allocate 
an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 2016-17 for 
expanding the scale of major events to be held this year, re-packaging Hong Kong’s tourism 
image, stepping up publicity in the Mainland for quality and honest tours, assisting the 
industry to open up new visitor sources and continuing to promote Hong Kong’s natural 
scenery.  Of this, about $98.3 million is allocated for re-packaging Hong Kong’s tourism 
image and stepping up publicity in the Mainland for quality and honest tours. 
 
On rebranding Hong Kong’s tourism image with new promotional videos, the HKTB will 
produce a series of brand new promotional videos under the “My Time for Hong Kong” 
global marketing platform as well as purchasing air time on TV channels in a number of key 
source markets, digital media platforms, and on various regional and global TV channels.  
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The HKTB plans to broadcast the promotional videos mainly in the short-haul markets, 
including the Mainland, Taiwan, South Korea, Japan and Southeast Asia.  In addition, the 
HKTB will also broadcast these videos through digital media and key social media 
platforms such as Facebook, Instagram, Google, Yahoo and Youtube, as well as global and 
regional TV channels such as BBC, CNN, Discovery Channel and National Geographic. 
 
The new videos will showcase Hong Kong as a trendy metropolitan and multi-faceted 
destination.  In addition, the HKTB will customise the videos into several versions in order 
to cater for different source markets and visitors’ preferences.  This targeted promotion 
aims at attracting different types of visitors to Hong Kong.  The HKTB is currently 
working out the content of the promotional videos. 
 
On stepping up publicity in the Mainland for quality and honest tours, the HKTB will 
strengthen its promotion of the Quality & Honest Hong Kong Tours (Q&H Tours) in the 
Mainland.  The HKTB will join hands with Mainland travel trade partners to promote the 
Q&H Tours across the country and encourage Mainland consumers to choose quality travel 
products through major media organisations and travel websites, targeting especially 
consumers from key cities in Northeast, North and West China. 
 
The HKTB’s revised estimates of marketing budget in 2015-16 and the proposed marketing 
budget in 2016-17 for the 20 key markets are set out in the table below.  The proposed 
marketing budget for 2016-17 is the Government’s regular subvention provided to the 
HKTB, which excludes additional funding allocated by the Government. 
 

Market 
 

2015-16 Revised Estimates 
 

2016-17 Proposed Budget  
 The Mainland  40.0   40.0   

Short-haul Markets  100.1  57.3   
Japan  14.7   12.4   
Taiwan  18.0   10.8   
South Korea  20.0   13.9   
Singapore  7.07   3.5   
The Philippines  14.6   7.8   
Malaysia 10.2   2.5  
Indonesia  6.4   2.4   
Thailand  8.4   3.9   

Long-haul Markets  41.2   42.0   
The US  14.6   15.0   
Australia  8.4   9.0   
The UK  7.4   8.5   
Canada  3.2   3.2   
Germany  4.5   3.6   
France  3.1   2.8   
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Market 
 

2015-16 Revised Estimates 
 

2016-17 Proposed Budget  
 New Markets  18.7   15.5   

India  13.3   10.8   
Russia  3.3   3.2   
The GCC Markets  1.7   1.0   
Vietnam  0.3   0.3   
The Netherlands  0.1   0.2   

Total Marketing Budget 
for Source Markets 

200.0  154.8  

Remarks: Owing to rounding, the total may differ from the sum of the individual figures. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)010  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5510) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
(1)  The Government will assist the industry to open up new visitor sources through 

various means, including promotion of “fly-cruise” tours.  What are the relevant 
details and expenditures? 

 
(2)  Please provide the number of visitors who visited and spent in Hong Kong as part of 

their cruise itineraries in each of the past three years. 
 
(3) Please list in tabular form the number of cruise ship calls to Hong Kong in the past 

year as well as their tonnages and passenger capacities.  How many of these cruise 
ships berthed at Kai Tak Cruise Terminal or Ocean Terminal?  How many cruise 
ships could not be accommodated at suitable berths? 

 
(4) Please list in tabular form the number of confirmed cruise ship calls to Hong Kong (for 

berthing at Kai Tak Cruise Terminal or Ocean Terminal) in the next year and their 
arrival dates.  How many of these cruise ships choose to homeport in Hong Kong? 

 
(5) Please provide information on the resources Government has earmarked and the 

publicity planned for promoting cruise tourism in the next year. 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 276) 
 
Reply: 
 
(1) 

In 2016-17, the Government will allocate funding to the Hong Kong Tourism Board 
(“HKTB”) to strengthen its promotion programmes on “fly-cruise”, with a view to further 
expanding the source markets other than in Hong Kong and Southern China, and increasing 
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the number of cruise passengers staying overnight in Hong Kong, hence bringing benefits to 
relevant sectors, including hotel and retail. 

 
The promotional scheme for “fly-cruise” will be implemented by the HKTB in 

collaboration with cruise lines on a matching fund basis.  The budget for 2016-17 will be 
$10 million. 

 
The matching fund can be used for product development, marketing and promotion 

projects targeted for certain selected “fly-cruise” markets (other than the local market and 
Southern China market).  The HKTB will draw up the respective details on the mode of 
cooperation and promotional activities, such as product mix as well as appropriate 
marketing and promotional strategies having regard to the market positioning of individual 
cruise lines (e.g. target customer segments and source markets), so as to effectively attract 
more visitors to join cruise itineraries in Hong Kong. 

 
We hope that the scheme itself and the relevant efforts involved will enhance the 

attractiveness of Hong Kong to international cruise lines.  We also hope that this can also 
demonstrate our commitment to develop “fly-cruise” tours in Hong Kong and our support 
rendered to the trade, so that international cruise lines will be more confident in expanding 
their businesses and deploying more cruise ships to berth in Hong Kong, hence fostering the 
development of cruise tourism in Hong Kong. 

 
The HKTB would discuss the details of the scheme with individual cruise lines that are 

interested in joining the collaborative scheme. 
 
(2) 
 
 Considering the calls of cruise ships with destination in the past 3 years, the number of 
turnaround and transit, passenger throughput (arrivals and departures) and average per 
capita spending of cruise passengers to Hong Kong are tabulated as follows:  
 
 Turnaround calls Transit calls 
Year No. 

of 
calls 

Passenger 
throughput 

(arrivals and 
departures)* 

Average per 
capita 

spending 
(HK$) 

No. of 
calls 

Passenger 
throughput 

(arrivals and 
departures)* 

Average per 
capita 

spending 
(HK$) 

2013 78 120 907 4,699 11 45 466 1,545 
2014 122 217 266 3,480 18 68 116 1,312 
2015 116 252 922 currently 

unavailable 
26 74 184 currently 

unavailable 
* Hong Kong residents excluded  
(Note: The data for 2015 is currently unavailable as it is still being consolidated.) 
 
(3) 
 
 In 2015, the number of calls of cruise ships with destination at the Kai Tak Cruise 
Terminal (“KTCT”) and Ocean Terminal (“OT”), their names, gross tonnage and passenger 
capacity of the cruise ships concerned are tabulated as follows:   
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Numbers of Ship calls 

Kai Tak Cruise Terminal Ocean Terminal 
56 86 

 
Information of the Cruise ships visiting Hong Kong 

Kai Tak Cruise Terminal Ocean Terminal 

Name Gross 
tonnage^ 

Passenger 
capacity^ Name Gross 

tonnage^ 
Passenger 
capacity^ 

Costa Victoria 75 166 2 394 Minerva 12 500 325 
Celebrity 
Century 71 545 1 814 Azamara Quest 30 277 686 

Celebrity 
Millennium 91 000 2 138 Star Pride 5 703 212 

Nautica 30 277 684 Costa Victoria 
 

75 166 2 394 

Queen Mary 2 151 400 2 620 Nippon Maru 21 903 408 
Seven Seas 
Voyager 42 363 700 Volendam 61 214 1 432 

Costa Atlantica 85 619 2 680 Seven Seas Voyager 42 363 700 
Superstar 
Aquarius 51 309 1 529 Superstar Virgo 75 338 1 870 

Mariner of the 
Seas 137 276 3 807 Explorer 25 000 836 

Balmoral 43 537 1 350 Crystal Symphony 
 

51 044 922 

Sapphire 
Princess 115 875 2 670 Silver Wind 17 400 296 

Costa Serena 114 500 3 780 Silver Whisper 
 

28 258 382 

Diamond 
Princess 115 875 2 706 Seabourn Sojourn 32 000 208 

Quantum of 
the Seas 167 800 4 905 Pacific Princess 30 277 694 

Legend of the 
Seas 69 130 2 076 Superstar Aquarius 51 309 1 529 

Voyager of the 
Seas 137 276 3 807 Albatros 28 518 812 

   Arcadia 
 

83 500 2 016 

   L’Austral 
 

10 700 264 

   Nautica 
 

30 277 684 

   Queen Elizabeth 
 

90 900 1 980 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  3 2  

 

Information of the Cruise ships visiting Hong Kong 
Kai Tak Cruise Terminal Ocean Terminal 

Name Gross 
tonnage^ 

Passenger 
capacity^ Name Gross 

tonnage^ 
Passenger 
capacity^ 

   Insignia 
 

75 338 1870 

   Sun Princess 
 

77 441 1 950 

   Legend of the Seas 
 

69 130 2 076 

   Silver Shadow 
 

28 258 382 

   Le Soleal 
 

10 944 264 

   Pacific Venus 
 

26 594 620 

^ Figures on gross tonnage and passenger capacity of cruise ships are prepared based on 
available information and are for reference only. 
 
 Other than using the cruise terminals, cruise lines will also consider using alternate 
berthing facilities (such as using the berths at the container port or by mid-stream 
arrangements).  We do not have statistics on the number of cruise ships which cannot 
identify suitable berths in Hong Kong. 
 
(4) 
 

According to the booking of berthing slots for cruise ships received by the two 
terminal operators as at early March 2016, the estimated numbers of ship calls at the KTCT 
and OT in 2016 are tabulated as follows respectively.  We do not have information about 
the types of itineraries of the cruise ships berthing at OT at this stage. 
 

Numbers of Ship calls 
Kai Tak Cruise Terminal Ocean Terminal Total Turnaround Transit 

70 20 84 174 
 

Berthing schedule in 2016* 
Month Kai Tak Cruise Terminal Ocean Terminal 

January 

Seabourn Sojourn 
Celebrity Millennium 

Superstar Virgo 
Europa 
Nautica 
Silver Shadow 
Seabourn Sojourn 
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Berthing schedule in 2016* 
Month Kai Tak Cruise Terminal Ocean Terminal 

February 

Volendam 
World Odyssey 
MS Hamburg 
Astor 
Costa Victoria 
Celebrity Millennium 
Pacific Princess 
 

Costa Victoria 
Superstar Virgo 
Seven Seas Voyager 
Nautica 
Europa 2 

March 

Costa Victoria 
Silver Shadow 
Mariner of the Seas 
Seabourn Sojourn 
Seven Seas Voyager 
Sea Princess 
Azamara Quest 
MV Artania 
Insignia 
Queen Mary 2 
Sapphire Princess 
Volendam 

Amsterdam 
Superstar Virgo 
Silver Whisper 
Costa Victoria 
Queen Elizabeth 
Aurora 
Arcadia 
Silver Shadow 
Nautica 
Le Soleal 
Crystal Serenity 
Queen Victoria 
 

April 

Costa Fortuna 
Diamond Princess 
Golden Princess 

Costa Victoria 
Superstar Virgo 
Seabourn Sojourn 
Silver Shadow 
MSC Lirica 
 

May 

Sapphire Princess 
Legend of the Seas 
Voyager of the Seas 
 

Superstar Virgo 

June 
Ovation of the Seas 
Voyager of the Seas 
 

Superstar Virgo 
 

July 
Voyager of the Seas 
Costa Victoria 
 

Superstar Virgo 
Sun Princess 

August Voyager of the Seas 
 

Superstar Virgo 

September Voyager of the Seas 
 

Superstar Virgo 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  3 4  

 

Berthing schedule in 2016* 
Month Kai Tak Cruise Terminal Ocean Terminal 

October 

Voyager of the Seas 
Mariner of the Seas 
Diamond Princess 
Legend of the Seas 
Golden Princess 
Volendam 
Ovation of the Seas 
Celebrity Millennium 
 

Superstar Virgo 
Costa Victoria 
Silver Shadow 
L’Austral 
 

November 

Diamond Princess 
Ovation of the Seas 
Genting Dream 
Costa Fortuna 
Celebrity Millennium 
 

L’Austral 
Silver Shadow 

December 

Genting Dream 
Costa Fortuna 
Volendam 
Celebrity Millennium 
Norwegian Star 
 

Azamara Journey 

* According to the booking of berthing slots for cruise ships published on the websites of 
the two terminal operators as at early March 2016 
 
(5) In 2016 – 17, the major initiatives of the HKTB for promoting cruise tourism include: 
 
(a) Strengthen Hong Kong’s image as Asia’s cruise hub 

 
(i) The HKTB will continue to reach out to different cruise lines and to promote 

Hong Kong’s advantages and appeal as a cruise destination.  The HKTB will 
also continue to raise Hong Kong’s profile as Asia’s cruise hub through 
participating at large-scale international industry events. 

 
(b) Foster regional co-operation of cruise tourism 

 
(i) The HKTB will continue to leverage on the “Asia Cruise Fund”which is also 

participated by Taiwan, Hainan, the Philippines and Xiamen to promote regional 
co-operation of cruise tourism.  The “Asia Cruise Fund”will provide subsidies 
and hence promote product development and promotion of cruise travel products 
that include the participating ports. 

 
(ii) The HKTB also partnered with the participating ports to form an “Asia Cruise 

Cooperation” to leverage on the synergy among the ports through joint 
promotion events and participation in large-scale events of the cruise industry. 
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(c) Raise consumers’ awareness of and demand for cruise travel 
 

(i) The HKTB will step up consumer promotion and raise Hong Kong’s profile as 
the preferred cruise destination in various major source markets, including 
Southern and Western China, Southeast Asia, India, Taiwan, Japan and South 
Korea, through public relations initiatives, digital marketing and other channels. 

 
(ii) The HKTB will work with the cruise travel trade to roll out tactical cruise 

packages featuring Hong Kong in various source markets, and encourage the 
inclusion of local excursion itineraries before and after the cruise trips or hotel 
accommodation options, in order to draw more cruise visitors and attract them to 
extend their stay in Hong Kong.  The HKTB will also strengthen its promotion 
programmes on “fly-cruise”, with a view to further expanding the source markets 
other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to 
relevant sectors in Hong Kong such as hotel and retail trade. 

 
The HKTB’s budget for promoting cruise tourism in 2016-17 is around $25.1 million. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)011  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5533) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
How many hotel sites will be put on the market and how many hotels are scheduled for 
completion in the next 3 years?   
 
Please list in tabular form the addresses of these hotels, their developers, scheduled time of 
completion and number of hotel rooms. 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 302) 
 
Reply: 
 
The 2016-17 Land Sale Programme comprises three hotel sites.  Details are as follows: 
 

 Location Developer Expected date 
of completion 

Number of 
rooms 

(approximate) 

1. Kai Tak Area 4C Site 3, Kowloon 
To be 

confirmed 
To be 

confirmed 2 100 2. Kai Tak Area 4C Site 4, Kowloon 

3. Kai Tak Area 4C Site 5, Kowloon 

 
At the beginning of every financial year, the Government will announce the Land Sale 
Programme including the hotel sites to be sold of that year.  
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In addition, according to the information as at end-2015 provided by the Hong Kong 
Tourism Board, there will be 51 new hotels and one hotel extension project to be completed 
in 2016-18.  Details are as follows: 
 

 
Hotel address Developer Expected date 

of completion 
Number 
of rooms 

1. 476 Nathan Road, Yau Ma Tei, 
Kln Head Step Limited Opened in Jan 

2016 88 

2. 46 - 54 Temple Street, Yau Ma 
Tei, Kln 

Advance Way 
International 
Limited 

1st Quarter 
2016 99 

3. Pak Sha Wan, Sai Kung D.D. 
210 Lot 535, NT 

Colhi Investment 
Limited 

1st Quarter 
2016 40 

4. 4 Tung Fong Street, Mong 
Kok, Kln 

Billion Point 
Investment 
Limited 

1st Quarter 
2016 25 

5. 348 Nathan Road, Jordan, Kln 
(Extension project) 

Surplus King 
Hotel Enterprises 
Limited & Surplus 
King Centre 
Limited 

1st Quarter 
2016 75 

6. 4 Hart Avenue, Tsim Sha Tsui, 
Kln 

Dragon Trade 
(HK) Ltd 

1st Quarter 
2016 69 

7. 18 Hoi Fai Road, Kln Active Success 
Development Ltd 

1st Quarter 
2016 32 

8. 101 Wai Yip Street, Kwun 
Tong, Kln 

Billion World 
(HK) Limited 

1st Quarter 
2016 99 

9. 74 - 84 Sai Yeung Choi Street 
South, Mongkok, Kln 

Trans Energy 
Investments 
Limited 

April 2016 82 

10. Low Block, 26 Harbour Road, 
Wan Chai, HK 

China Resources 
Property Limited May 2016 120 

11. 8 - 12A Ha Heung Road, 
Tokwawan, Kln 

Land Crown 
International 
Limited 

Mid 2016 350 

12. 164 Hai Tan Street, Sham Shui 
Po, Kln 

B & G Global 
Limited Mid 2016 48 

13. 326 Kwun Tong Road, Kwun 
Tong, Kln Grow Up Limited 3rd Quarter 

2016 60 

14. 373 Queen's Road East, Wan 
Chai, HK 

Motive Drive 
Limited 

3rd Quarter 
2016 299 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  3 8  

 

 
Hotel address Developer Expected date 

of completion 
Number 
of rooms 

15. 114 - 116 Austin Road, Tsim 
Sha Tsui, Kln 

L & N Architects 
Limited 

3rd Quarter 
2016 155 

16. J/O Hung Luen Road & Wa 
Shun Street, Hung Hom, Kln 

Shangri-La Hotel 
(Kowloon) 
Limited 

September 
2016 599 

17. 179 & 181 Bulkeley Street, 
Hung Hom, Kln Sinociti Limited 4th Quarter 

2016 54 

18. 38 - 40A Hillwood Road, Tsim 
Sha Tsui, Kln 

Keenfair 
Development 
Limited 

4th Quarter 
2016 84 

19. 33 - 41 Des Voeux Road West, 
HK 

Lucid Rich 
Limited 

4th Quarter 
2016 199 

20. Chuen Lung, Tsuen Wan - 
TWTL 389 

Tat Fung 
Enterprises 
Company Limited 

Late 2016 78 

21. 5 Kimberley Street, Tsim Sha 
Tsui, Kln 

Top Deal 
Holdings Limited Late 2016 52 

22. 6 - 8A Austin Avenue, Tsim 
Sha Tsui, Kln 

Soaring Properties 
Limited Late 2016 100 

23. Cheung Wing Road / Kwok 
Shui Road, NT 

Tung Chun 
Company Limited Early 2017 380 

24. 32 - 34 Tang Lung Street, 
Causeway Bay, HK 

Onwell Properties 
Limited Early 2017 69 

25. 189 - 193 Pei Ho Street, Sham 
Shui Po, Kln 

Win Trend 
Enterprise Limited February 2017 84 

26. 450 - 454 Portland Street, 
Mong Kok, Kln 

Lam Fong Realty 
Ltd 

1st Quarter 
2017 84 

27. Oil Street, North Point, HK 
Ocean Century 
Investment 
Limited 

2nd Quarter 
2017 840 

28. 18 - 24 Salisbury Road, Tsim 
Sha Tsui, Kln 

Hong Kong Island 
Development 
Limited 

June 2017 600 

29. 18 - 24 Salisbury Road, Tsim 
Sha Tsui, Kln (Hotel 2) 

Hong Kong Island 
Development 
Limited 

June 2017 334 

30. 68 Portland Street, Yau Ma 
Tei, Kln 

Aimsglory 
Investment 
Limited 

August 2017 78 
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Hotel address Developer Expected date 

of completion 
Number 
of rooms 

31. 11 - 15A Lin Fa Kung Street 
East, Tai Hang, HK 

Elite Support 
Limited 

September 
2017 19 

32. 11 - 13 Lin Fa Kung Street 
West, Tai Hang, HK 

Elite Support 
Limited 

September 
2017 19 

33. G/F - 2/F, 52 - 56 Kwun Chung 
Street, Jordan, Kln 

Everyear 
Investment 
Development 
Limited 

3rd Quarter 
2017 22 

34. 
J/O of Siu Lek Yuen Road, 
Yuen Hong Street & Yuen 
Shun Circuits, Sha Tin, NT 

Incheri Limited 4th Quarter 
2017 680 

35. 5, 7 & 7A Hillwood Road, 
Tsim Sha Tsui, Kln 

King Champion 
Limited 

4th Quarter 
2017 91 

36. Wai Man Road, Sai Kung, NT Aedas Limited 4th Quarter 
2017 275 

37. 97 How Ming Street, Kwun 
Tong, Kln 

Golden Sunshine 
Enterprises 
Limited 

4th Quarter 
2017 286 

38. 103 - 107 Tam Kung Road, To 
Kwa Wan, Kln 

Asia Best Profit 
Limited & Ever 
Pacific Investment 
Limited 

Late 2017 99 

39. 10 - 12 Stewart Road & 239 
Jaffe Road, Wan Chai, HK 

King Policy 
Development 
Limited 

Late 2017 115 

40. 20 - 24 Tai Yau Street, San Po 
Kong, Kln 

Yang Tze Kiang 
Garments Ltd & 
Luk Hop 
Garments Ltd 

Late 2017 334 

41. 225 - 227 Shau Kei Wan Road, 
Shau Kei Wan, HK 

Meridian 
International 
Holdings Limited 

Early 2018 61 
 

42. 320 - 322 Kwun Tong Road, 
Kwun Tong, Kln 

Era Success 
Limited January 2018 178 

43. 
Inland Lot No.9020, North 
Point Estate Lane & Shu Kuk 
Street, North Point, HK 

Long Kinetic 
Limited 

1st Quarter 
2018 681 

44. 148 - 150A Austin Road, Tsim 
Sha Tsui, Kln 

Diamond Heart 
Limited March 2018 197 

45. 65 - 69 Shek Pai Wan Road, 
HK 

Lockia 
Development 
Limited 

Mid 2018 84 
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Hotel address Developer Expected date 

of completion 
Number 
of rooms 

46. 103 - 105 Tung Chau Street, 
Tai Kok Tsui, Kln 

Gainsmart Inc. 
Limite Mid 2018 160 

47. 3 - 5 Temple Street, Yau Ma 
Tei, Kln 

Topwell 
Corporated 
Limited 

Mid 2018 48 

48. 210 - 212 Choi Hung Road, 
San Po Kong, Kln 

Uppermax 
Company Limited October 2018 137 

49. 179 Prince Edward Road West, 
Mong Kok, Kln 

Century Sino 
Development 
Limited 

Late 2018 50 

50. 428 Cha Kwo Ling Road, Yau 
Tong, Kln 

Ever Sun 
International 
Holdings Limited 

Late 2018 454 

51. 575 - 575A Nathan Road, Yau 
Ma Tei, Kln 

Wang On Group 
Limited Late 2018 63 

52. iclub Mong Kok Hotel Ultimate Lead 
Limited Late 2018 288 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)012  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5534)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): () 

Programme: (4) Posts, Competition Policy and Consumer Protection 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Hongkong Post will further promote the wider use of online postal portals, such as EC-Ship 
and My Speedpost, among their clients to facilitate the delivery of goods by internet shops.  
What are the details of the plan? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 303) 
 
Reply: 
 
Hongkong Post’s “EC-Ship” and “My Speedpost” are online posting platforms providing 
convenience for mailers to make postings and manage their posting accounts online.  
These electronic posting procedures support, in particular, e-commerce development.  
Wider use of the online posting platforms also enables Hongkong Post to capture posting 
information in advance, thus enhancing the efficiency of mail processing. 
 
“EC-Ship” covers various postal services (e.g. Speedpost, e-Express, registered Air Mail, 
Air Parcel, SmartPost, Local CourierPost and bulk mail services).  Registered account 
customers may prepare and print posting forms as well as customs declaration forms 
through some simple online procedures, thus saving the effort of completing address labels 
and customs declaration forms manually as well as affixing stamps for their mail items.  In 
addition, the platform is equipped with a postage calculator and an online mail tracking 
function, together with a choice of payment methods.  To support customers posting in 
bulk, Hongkong Post provides Application Program Interfaces (APIs) for platform users.  
These APIs enable bulk mailers to upload their posting information direct from their 
systems to “EC-Ship”, thus streamlining the workflow. 
 
“My Speedpost” is for Speedpost account customers’ dedicated use.  It provides 
convenience for these account customers to prepare and print posting forms, track mail 
delivery status, request pick-up service, order packaging supplies and manage their posting 
records. 
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Hongkong Post has been promoting “EC-ship” and “My Speedpost” through various 
channels.  Hongkong Post will continue to publicise the merits of “EC-ship” and “My 
Speedpost” and how to use these platforms through local chambers of commerce, trade and 
industry support organisations as well as Hongkong Post’s Postal Plus for SME.  To 
further promote the online posting platforms to the general public, Hongkong Post will 
produce a demonstration video and upload to the Internet in order to enhance publicity and 
encourage wider adoption of electronic postal services. 

 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)013  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1816) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please advise on the estimated expenditure for the planning and implementation of the food 
truck scheme in 2016-2017.  What are the resources allocated? 
 
Asked by: Hon CHAN Han-pan (Member Question No. 32) 
 
Reply: 
 
The Tourism Commission (TC) will launch a Food Truck Pilot Scheme (“the Scheme”) in 
2016-17.  To coordinate the implementation of the Scheme and related matters, the TC will 
establish a dedicated office and create six posts (for 36 months) providing one-stop service 
for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)014  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1818) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What is the government provision of funding and staff for assisting the Tourism 
Commission in planning and implementing the food truck initiative in 2016-2017? 
 
Asked by: Hon CHAN Han-pan (Member Question No. 34) 
 
Reply: 
 
The Tourism Commission (TC) will launch a Food Truck Pilot Scheme (“the Scheme”) in 
2016-17.  To coordinate the implementation of the Scheme and related matters, the TC will 
establish a dedicated office and create six posts (for 36 months) providing one-stop service 
for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)015  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0127 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses   

Programme: (2) Commerce and Industry   

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
During the Legislative Council (LegCo) debate on the Copyright (Amendment) Bill 2014, 
the Secretary for Commerce and Economic Development (SCED) has, on a number of 
occasions, provided dim sum for all LegCo Members in the Ante Chamber of the LegCo 
Building.  In this connection, will the Bureau inform this Committee whether the expenses 
for the dim sum were paid by the SCED at his own cost; if not, what are the total expenses 
involved? 
 
 
Asked by:  Dr Hon Kenneth CHAN Ka-lok (Member Question No. 26)  
 
 
Reply: 
 
The expenses involved were fully paid by SCED himself.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)016  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3539) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards the operation of the Hong Kong Trade Development Council (HKTDC), will the 
Government advise on the following: 
 
(a) the revenue and expenditure as well as the profit and loss situation of the HKTDC in 

the past 5 years; 
 
(b) whether the Government will consider adjusting the method of calculating the annual 

subvention to the HKTDC having regard to its profit situation in recent years?  If yes, 
what are the details of the review?  If no, what are the reasons? 

 
(c) the market share of the HKTDC in the trade exhibition industry in each of the past 3 

years? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 270) 
 
Reply: 
 
(a)  The total income, total expenditure and surplus of the Hong Kong Trade Development 

Council (HKTDC) in the past five financial years (i.e. from 2011-12 to 2015-16) are 
listed below:-  
 Financial Year ($ million) 

2011-12 2012-13 2013-14 2014-15 2015-16 
Total Income 2,434 2,499 2,740 2,807 2,724* 
Total Expenditure # 2,384 2,427 2,739 2,744 2,724* 
Surplus 50 72 0.2 63 0* 

Note: * are the estimated figures. 
  # HKTDC’s expenditures include financial cost. 
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(b)  The Government reviews the subvention to HKTDC from time to time.  Currently, 

the subvention to HKTDC is determined having regard to the Government’s financial 
position, HKTDC’s funding requirements, new demands for trade-related services, 
inflation/deflation situation, and by way of reference to the total amount of trade 
declaration charges received in the preceding year.  In 2016-17, the Government 
subvention to HKTDC amounts to $389.5 million. 

 
(c) The number of local exhibitions organised by HKTDC, the total number of exhibitions 

held in Hong Kong and the percentage of local exhibitions organised by HKTDC 
among the total number of exhibitions held in Hong Kong from 2012 to 2014 are 
tabulated as follows: 

 
Year Number of local 

exhibitions 
organised by 

HKTDC 

Total number of 
exhibitions held in 

Hong Kong* 

Percentage of local exhibitions 
organised by HKTDC among 

the total number of exhibitions 
held in Hong Kong 

2012 35 107 33% 
2013 35 100 35% 
2014 35 108 32% 

Note: * From the annual survey of the exhibition industry in Hong Kong announced 
by the Hong Kong Exhibition and Convention Industry Association 
(HKECIA), which reveals information on the large scale exhibitions (i.e. 
“trade” and “trade and consumer” exhibitions with a gross area of over 2 000 
square metres) held in Hong Kong from January to December each year.  
As HKECIA has not yet announced the result of the annual survey for 2015, 
we are not able to provide the comparison for 2015 at this stage. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)017  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3582) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (4) Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
Does the Government have any plan to relocate the General Post Office from its current 
premises at the New Central Harbourfront?  What are the work schedule and estimated 
expenditure?  Has the Government selected any site for the reprovisioning of the General 
Post Office?  What are the details? 
 
Asked by: Hon Kenneth CHAN Ka-lok (Member Question No. 326) 
 
Reply: 
 
The General Post Office (GPO) Building is situated in Site 3 of the New Central 
Harbourfront.  In accordance with the Urban Design Study for the New Central 
Harbourfront completed by the Planning Department, Site 3 has been earmarked for 
development as a comprehensive development area.  It is Government’s plan to develop 
this site upon the completion of the Central-Wan Chai Bypass and the relocation of the 
relevant facilities.  The reprovisioning of the GPO Building will be taken forward in step 
with the development of Site 3, which Government expects to commence in the next two to 
three years.    
 
The GPO reprovisioning project comprises two parts, viz. reprovisioning of the district-tied 
facilities and reprovisioning of the HKP’s Headquarters.  The district-tied facilities (i.e. the 
GPO Counter Office and the Post Office Box Section, the GPO Delivery Office, and the 
Speedpost Section) will be reprovisioned to a location north of Lung Wo Road within Site 3 
of the New Central Harbourfront to meet the postal needs of the local community.  HKP’s 
Headquarters will be relocated to a government site adjacent to the Central Mail Centre in 
Kowloon Bay. 
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In support of Government’s overall project objective and project programme for the 
development of Site 3, HKP has been working closely with the relevant Government 
bureaux and departments all along, and has been making its best endeavour to take forward 
those tasks falling within its purview in a timely manner in accordance with the established 
mechanism for implementing public works projects under Government’s Public Works 
Programme.  We aim to consult the Central and Western District Council and the Kwun 
Tong District Council respectively on the two projects concerning the reprovisioning of the 
GPO Building in 2016.  The estimated expenditure of these two reprovisioning projects 
has yet to be determined. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)018  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0722) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: ( )  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary noted in paragraph 82 of his Budget Speech that he planned to lead 
another business mission to Central Asia this year to develop the Belt and Road Initiative 
business, with a view to enabling participants from the business sectors to gain first-hand 
knowledge about the development potential and business opportunities in the region.  
Please advise:  
 
1. What are the countries and regions in the Central Asia to be covered in the visits 
scheduled for 2016-17? 
 
2. What will be the major programmes or events of these visits?  What are the target local 
government departments, business institutions and organizations, in general, for networking 
and exchanges? 
 
3. What will be the amount of provision and manpower resources involved? 
 
4. Given that the Belt and Road Initiative covers dozens of countries, does the Government 
have any detailed plan and timetable for these visits?  If yes, what are the details? 
 
Asked by: Hon CHAN Kam-lam (Member Question No. 8) 
 
Reply: 
 
The Financial Secretary is planning to lead a business mission to Central Asia in the third 
quarter of 2016, so as to strengthen government and business ties between Hong Kong and 
the Central Asia region.  The Trade and Industry Department (TID) is responsible for 
providing support to this business mission to Central Asia.  The business mission is at the 
initial stage of preparation.  The relevant expenditure has been subsumed under the overall 
estimated expenditure of TID.  It is difficult to quantify separately.  The Belt and Road 
Initiative covers more than 60 economies in Asia, Africa and Europe.  Different policy 
bureaux and departments will visit the relevant economies in accordance with their work 
plans.  

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)019  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0739) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (5) Subvention: Consumer Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
“Examining complaints and giving advice to consumers” are mentioned in the estimate.  
 
Please advise:  
1. How many complaints have been received in each of the past five years?  Of which, how 

many cases have been dealt with and resolved? (Please provide a breakdown by year.) 
2. Among these cases, what are the three categories that received the highest numbers of 

complaints?  What are the numbers for each category?  (Please provide a breakdown 
by year and category) 

 
Asked by: Hon CHAN Kam-lam (Member Question No. 32) 
 
Reply: 
 
Information on the number of complaints received by the Consumer Council in the past five 
years is as follows – 

 
Year Number of 

complaints 
(Successful 

resolution rate) 

Three industries with the most complaints 
(Number of complaints) 

2011 27 541 
(75%) 

1. Telecom 
services 
(7 233) 

2. Telecom 
equipment 
(1 724) 

3. Electrical 
appliances 
(1 511) 

2012 27 327 
(76%) 

1. Telecom 
services 
(6 657) 

2. Food and 
entertainment 
(2 558) 

3. Telecom 
equipment 
(1 952) 

2013 30 006 
(73%) 

1. Telecom 
services 
(6 410) 

2. Telecom 
equipment 
(2 371) 

3. Electrical 
appliances 
(1 623) 
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Year Number of 
complaints 
(Successful 

resolution rate) 

Three industries with the most complaints 
(Number of complaints) 

2014 31 048 
(73%) 

1. Telecom 
services 
(5 953) 

2. Telecom 
equipment 
(4 195) 

3. Travel services 
(1 879) 

2015 27 378 
(74%) 

1. Telecom 
services 
(3 779) 

2. Travel services 
(2 642) 

 

3.  Furniture and 
fixtures 
(2 395) 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)020  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3161) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in the Estimates that the Government will “launch a pilot scheme to 
introduce food trucks to Hong Kong”.  How much resources will be reserved to take 
forward the relevant work this year? 
 
Asked by: Hon CHAN Kam-lam (Member Question No. 56) 
 
Reply: 
 
The Tourism Commission (TC) will launch a Food Truck Pilot Scheme (“the Scheme”) in 
2016-17.  To coordinate the implementation of the Scheme and related matters, the TC will 
establish a dedicated office and create six posts (for 36 months) providing one-stop service 
for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)021  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1097 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Will the Government inform this Committee of:  
 
(1) the estimated expenditure of this Bureau on remuneration for the Secretary, the Under 
Secretary and the Political Assistant respectively in 2016-17;  
 
(2) the estimated expenditure of the Secretary’s office on entertainment within Hong Kong 
in 2016-17;  
 
(3) the number of days of and expenditure on the Secretary’s official duty visits and study 
tours overseas and to the Mainland in 2015-16; 
 
(4) the estimated expenditure of the Secretary’s office on official duty visits and study tours 
overseas and to the Mainland in 2016-17; and  
 
(5) the numbers of days off taken by the Secretary, the Under Secretary and the Political 
Assistant respectively in 2015-16? 
 
Asked by: Hon Hon Albert CHAN Wai-yip (Member Question No. 9) 
 
Reply: 
 
(1) For budgetary purposes, the provisions for the salary in respect of the positions of 
Secretary for Commerce and Economic Development, the Under Secretary for Commerce 
and Economic Development and the Political Assistant to Secretary for Commerce and 
Economic Development for 2016-17 are $3.58 million, $2.33 million and $1.25 million 
respectively. 
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(2) In 2016-17, the estimated expenditure on entertainment within Hong Kong for the 
Director of Bureau’s Office is $110,000.   
 
(3) As at 29 February 2016, the Secretary undertook 58 days of official duty visits outside 
Hong Kong in 2015-16.  The estimated expenditure is $780,000. 
 
(4) In 2016-17, the estimated expenditure for the Director of Bureau’s office on officials’ 
duty visits outside Hong Kong is $1,930,000.  The estimated amount includes expenditure 
for the Secretary and all other officials in the Director of Bureau's Office. 
 
(5) As at 29 February 2016, the numbers of paid vacation leave days taken by the Secretary 
for Commerce and Economic Development, the Under Secretary for Commerce and 
Economic Development and the Political Assistant to Secretary for Commerce and 
Economic Development in 2015-16 were 18.5 days, 19.5 days and 18 days respectively. 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)022  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1098) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: (6) Travel and Tourism  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What were the operational expenses, staffing and expenditure on emoluments involved 
under this programme in 2015-16? 
 
 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 10) 
 
 
Reply: 
 
In 2015-16, the revised estimate under programme (6) Travel and Tourism is $203.8 
million, including $57.33 million for the estimated expenditure on emoluments.  There are 
68 posts in staff establishment. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)023  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1099 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: (6) Travel and Tourism  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What is the estimated expenditure on the emolument of the Commissioner for Tourism 
under this programme in 2016-17? 
 
 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 11) 
 
 
Reply: 
 
Under programme (6) Travel and Tourism, the Commissioner for Tourism is an 
Administrative Officer Staff Grade A post with a notional annual salary cost at mid-point of 
$2.83 million in 2016-17. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)024  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2078) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
The Secretary for Commerce and Economic Development mentioned that over $80 million 
had been injected into the Hong Kong Tourism Board (HKTB) in 2015-16 with a view to 
facilitating the HKTB’s overseas promotion of Hong Kong.  Please provide this 
Committee with: 
 
(1) a breakdown of the expenditures of worldwide promotion by country in 2015-16; and 
 
(2) a breakdown of the estimated expenditures of worldwide promotion by country in 

2016-17. 
 
 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 39) 
 
Reply: 
 
The Hong Kong Tourism Board’s (HKTB) revised estimates of marketing budget in 
2015-16 and the proposed marketing budget in 2016-17 for the 20 key markets are set out in 
the table below –  
 

Markets 
 

2015-16 Revised Estimates 
($m)  

2016-17 Proposed Budget  
($m)  

The Mainland  40.0  40.0  
South China    

Non-Guangdong  6.7  6.2  
Guangdong  2.6  4.1  

Central China  10.1  8.0  
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Markets 
 

2015-16 Revised Estimates 
($m)  

2016-17 Proposed Budget  
($m)  

East China  9.8  10.1  
North China  10.8  11.7  

Short-haul Markets  100.1  57.3  
Japan  14.7  12.4  
Taiwan  18.0  10.8  
South Korea  20.0  13.9  
Singapore  7.7  3.5  
The Philippines  14.6  7.8  
Malaysia 10.2  2.5 
Indonesia  6.4  2.4  
Thailand  8.4  3.9  

Long-haul Markets  41.2  42.0  
The US  14.6  15.0  
Australia  8.4  9.0  
The UK  7.4  8.5  
Canada  3.2  3.2  
Germany  4.5  3.6  
France  3.1  2.8  

New Markets  18.7  15.5  
India  13.3  10.8  
Russia  3.3  3.2  
The GCC Markets  1.7  1.0  
Vietnam  0.3  0.3  
The Netherlands  0.1  0.2  

Total Marketing Budget 
for Source Markets  200.0 154.8 

Total Marketing Budget 
for Head Office  262.4 178.2 

Total Proposed 
Marketing Budget  462.4 333.0 

Remarks: Owing to rounding, the total may differ from the sum of the individual figures. 
 
The above marketing budget for 2016-17 is the Government’s regular subvention provided 
to the HKTB.  Considering that the tourism industry has entered a period of consolidation 
and in view of the changing mix and spending pattern of visitors, the Government will 
allocate an additional $221.8 million to the HKTB in 2016-17 for expanding the scale of 
major events to be held this year, re-packaging Hong Kong’s tourism image, stepping up 
publicity in the Mainland for quality and honest tours, assisting the industry to open up new 
visitor sources and continuing to promote Hong Kong’s natural scenery. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)025  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2079 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)- 

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under “Matters Requiring Special Attention” of this Programme, it is mentioned that the 
Government will support the professional services sector of Hong Kong in their exchange, 
promotion and co-operation efforts with countries along the Belt and Road and other 
external markets (including the Mainland).  In this connection, will the Government inform 
this Committee of: 

(1) the operational expenses, staffing and estimated payroll cost under this Programme in 
2016-17; and 

(2) the operational expenses, staffing and estimated payroll cost involved in supporting the 
professional services sector of Hong Kong in their exchange, promotion and 
co-operation efforts with countries along the Belt and Road and other external markets 
(including the Mainland) in 2016-17? 

 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 40) 
 
Reply: 
 
(1) In 2016-17, the provision under programme (2) Commerce and Industry is $345.9 

million, including $96.13 million for the estimated expenditure on emoluments.  
There are 134 posts in staff establishment. 

 
(2) The Government will allocate $200 million to support the professional service sector 

of Hong Kong in enhancing exchanges and co-operation with countries along the Belt 
and Road region and other external markets (including the Mainland), and promote 
related publicity activities.   
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 To facilitate the planning and implementation of the aforementioned funding, a 

time-limited Senior Executive Officer (SEO) post will be created for five years to 
provide executive support, with an estimated annual salary provision of about $0.93 
million.  The remaining work will be absorbed by existing staff and the expenditure 
is difficult to quantify. 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)026  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3107) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As mentioned in the Brief Description under this Programme, the Government supported 
the Hong Kong Tourism Board in continuing its promotion of multi-destination itineraries 
in key source markets and marketing efforts in new markets as well as non-Guangdong 
provinces of the Mainland.  In this connection, will the Government inform this 
Committee of: 
 
(1) the operating expenses, staffing and estimated expenditure on emoluments for the 

aforementioned work in the past year; and 
 
(2) the operating expenses, staffing and estimated expenditure on emoluments for the 

aforementioned work in the year 2016-17? 
 
 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 49) 
 
 
Reply: 
 
(1) and (2) The expenditure that the Hong Kong Tourism Board (HKTB) has put in 2015-16 

on developing and promoting multi-destination travel and marketing in new 
markets and non-Guangdong provinces of the Mainland, as well as the budget 
in 2016-17 on such items are as follows: 
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Development and 
Promotion of 

Multi-Destination 
Travel 

Marketing 
Efforts in New 

Markets 

Marketing Efforts 
in Non-Guangdong 

Provinces of the 
Mainland 

2015-16 Revised 
Budget ($ Million) 4.4 18.7 37.4 

2016-17 Proposed 
Budget ($ Million) 3.0 15.5 35.9 

 
The Head Office and Worldwide Offices of the HKTB are responsible for the 
aforementioned work.  Since the staff members concerned are also responsible 
for other duties in addition to multi-destination promotion, it is difficult to state 
the exact number of responsible HKTB staff members and the expenditure on 
emoluments involved. 

 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)027  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0542) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
  ↵ 
In the Budget Speech, it is mentioned that the Government will work together with the 
tourism industry to “continue to promote Hong Kong’s natural scenery as well as our unique 
history and culture”.  In this connection, will the Government advise this Council of: 
 
(a) measures which were implemented to promote local cultural tourism in the past year; 

and 
 
(b) planned measures to promote local cultural tourism for 2016-17, including ways to tie 

in with the PMQ and the former Central Police Station Compound due to open this 
year, so as to capitalise fully on the potential of cultural tourism resources; and the 
estimates for such plans? 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 2) 
 
Reply: 
 
(a) and (b) 
Hong Kong enjoys a unique history and culture as well as creative vigour.  The 
Government will foster the development of the cultural and creative tourism of Hong Kong 
by leveraging on these strengths to enrich tourists’ experience. 
 
As announced in early 2016, the Government, in partnership with the animation and comic 
industry, will set up the Ani-Com Park@Harbour“FUN” adjacent to the Golden Bauhinia 
Square at Wan Chai North, which is a themed area for displaying the figurines of local 
animation and comic characters.  It is expected to be open in May 2016 to add cultural and 
creativity values to the tourism characteristics of the Wan Chai District and to enhance the 
district’s appeal to tourists.  Ani-Com Park@Harbour"FUN" will be taken forward using 
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the funding provided to the Hong Kong Comics and Animation Federation by the Create 
Hong Kong of the Commerce and Economic Development Bureau under the CreateSmart 
Initiative.  The Tourism Commission under the Commerce, Industry and Tourism Branch 
of the Commerce and Economic Development Bureau fully supports the developing of this 
initiative, and has been assisting in taking forward the initiative by coordinating the efforts 
amongst Government departments.  Relevant work will be carried out with existing 
resources with no additional expense involved. 
 
Furthermore, the Government will revitalise the Dr Sun Yat-sen Historical Trail in the 
Central and Western District.  Preliminary concepts include re-designing the trail’s signage 
boards with content updates and introducing multimedia elements (such as mobile 
application) to make the trail more interactive and interesting.  The historical trail, in tune 
with other surrounding attractions such as the PMQ and the former Central Police Station 
Compound to be open this year, will transform the Central and Western District into an 
“art-across-time” community.  The estimated expenditure for revitalisation of the Dr Sun 
Yat-sen Historical Trail in 2016-17 is $8 million and has been subsumed under the 
provision of the financial year concerned for the Commerce, Industry and Tourism Branch. 
 
In 2016-17, the Government has also earmarked a maximum of $5.5 million under the Mega 
Events Fund to support “Lumières Hong Kong” to be staged in Hong Kong for the first 
time.  With the use of novel lighting technology, the event will feature light effects and 
projections as well as light installations on some selected buildings in the Central and 
Western District to promote Hong Kong’s history and culture to our visitors. 
 
On the promotion of local cultural tourism, the Hong Kong Tourism Board (HKTB) 
launched the “Insider’s Guide” in 2014.  Available on the HKTB website and as a mobile 
application, the “Insider’s Guide” highlights the key attractions, histories, local cultures, 
delicacies and shopping hotspots in various districts across the city, with a view to enticing 
visitors to explore these districts for an in-depth experience of Hong Kong’s local culture.  
In 2016-17, the HKTB will step up publicity for the characteristics of Hong Kong’s cultural 
tourism.  For example, the HKTB will bundle the various arts and cultural attractions in 
the Central and Western District, including the PMQ, galleries, historical buildings, etc., 
into distinctive arts and cultural landmarks, and promote them to visitors and international 
media through digital platforms, public relations, visitor centres and the HKTB’s hotline.  
 
In addition, since 2012-13, the HKTB has been running the New Tour Product 
Development Scheme to encourage the local travel trade to develop new and creative 
themed tours.  Since its launch, the Scheme had subsidised 22 new tour products, such as 
the “‘Wing Chun’ Kung Fu Experience Tour” where tourists can study the essence of 
“Wing Chun” Kung Fu through demonstration and briefing by the first generation student of 
legendary Grandmaster Yip Man, the “Six Senses Heritage Experience” which features a 
cycling tour in Yuen Long and a big bowl feast in a walled village, and “Revitalization 
Experience” which brings tourists to learn the story of Hong Kong through visiting its 
historical and revitalised buildings located in Shek Kip Mei and Sham Shui Po.  The 
HKTB will continue to run this Scheme in 2016-17 and encourage the trade to develop 
more products on cultural tourism.  
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The HKTB’s total marketing budget in 2016-17 is estimated to be $333 million. The 
promotion of Hong Kong’s cultural and creative tourism will be subsumed into the HKTB’s 
various promotion initiatives, and it is difficult to quantify the related expenditure 
separately. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)028  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0543) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under the “Matters requiring Special Attention in 2016-17” of this Programme, it is 
mentioned that the Commerce, Industry and Tourism Branch will “continue to work closely 
with the Advisory Committee on Cruise Industry, the operators of the two cruise terminals 
and the HKTB to develop Hong Kong into a leading cruise hub in the region”.  In this 
regard, will the Government advise this Committee on: 
 
(a) the target and actual figures on cruise calls at the two cruise terminals and the figures 

on cruise passengers received by them in the past 3 years (please set out the respective 
figures by year and by terminal); 

 
(b) the number of cruise lines that have included Hong Kong in the itineraries of their 

fleets in the past 3 years and the plan of the Government to attract more cruise lines to 
feature Hong Kong as a destination of their fleets in 2016-17; and 

 
(c) the average length of stay of cruise visitors and their per capita spending in Hong 

Kong in the past 3 years (please set out the respective figures by year) and the 
measures to be taken by the Government to attract cruise visitors to stay longer in 
Hong Kong? 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 4) 
 
Reply: 
 

 The number of calls of cruise ships with destinations using the Kai Tak Cruise 
Terminal (“KTCT”) and Ocean Terminal (“OT”) in the past three years, the passenger 
throughput (arrivals and departures) and the number of cruise lines using the two terminals 
are tabulated as follows:  
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The major initiatives of the Hong Kong Tourism Board (“HKTB”) in 2016-17 for 

attracting more cruise lines to include Hong Kong in their itineraries include: 
 

Strengthen Hong Kong’s image as Asia’s cruise hub 
 
(i) The HKTB will continue to reach out to different cruise lines and to promote 

Hong Kong’s advantages and appeal as a cruise destination.  The HKTB will 
also continue to raise Hong Kong’s profile as Asia’s cruise hub through 
participating at large-scale international industry events. 

 
Foster regional co-operation of cruise tourism 
 

(i) The HKTB will continue to leverage on the “Asia Cruise Fund”which is also 
participated by Taiwan, Hainan, the Philippines and Xiamen to promote regional 
co-operation of cruise tourism.  The “Asia Cruise Fund”will provide subsidies 
and hence promote product development and promotion of cruise travel products 
that include the participating ports. 

 
(ii) The HKTB also partnered with the participating ports to form an “Asia Cruise 

Cooperation” to leverage on the synergy among the ports through joint 
promotion events and participation in large-scale events of the cruise industry. 

 
Raise consumers’ awareness of and demand for cruise travel 
 

(i) The HKTB will step up consumer promotion and raise Hong Kong’s profile as 
the preferred cruise destination in various major source markets, including 

Year Berthing location 
Number 
of ship 
calls 

Passenger 
throughput 

(arrivals and 
departures) 

Number of cruise 
lines 

2013 

KTCT 
(from its commissioning in 
June to December) 

9 46 158 4 

Other facilities 
(included mainly OT) 80 144 904 24 

2014 
KTCT 28 130 608 8 

Other facilities 
(included mainly OT) 112 236 373 20 

2015 
KTCT 56 264 572 9 

OT 86 188 196 20 
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Southern and Western China, Southeast Asia, India, Taiwan, Japan and South 
Korea, through public relations initiatives, digital marketing and other channels. 

 
(ii) The HKTB will work with the cruise travel trade to roll out tactical cruise 

packages featuring Hong Kong in various source markets, and encourage the 
inclusion of local excursion itineraries before and after the cruise trips or hotel 
accommodation options, in order to draw more cruise visitors and attract them to 
extend their stay in Hong Kong.  The HKTB will also strengthen its promotion 
programmes on “fly-cruise”, with a view to further expanding the source markets 
other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to 
relevant sectors in Hong Kong such as hotel and retail trade. 

 
The average length of stay and per capita spending of cruise passengers in Hong Kong 

in 2013 and 2014 are tabulated as follows: 
 

Year Average length of stay (for overnight visitors) 
Homeporting cruise passengers Transit cruise passengers 

2013 2.3 nights 1.7 nights 
2014 2.7 nights 1.2 nights 

 

Year Per capita spending (HK$) 
Homeporting cruise passengers Transit cruise passengers 

2013 $4,699 $1,545 
2014 $3,480 $1,312 

 
The data for 2015 is currently unavailable as it is still being consolidated. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)029  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1670) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated in the “Brief Description” that the Government worked to “promote the green 
tourism products on offer in Hong Kong”.  In this regard, please provide the following 
information:   
  
(a) specific measures adopted to promote green tourism and nature-based tourism 

products;   
 
(b)  measures adopted to enhance green tourism support facilities, and plans, if any, to take 

forward such measures in 2016-17; and 
 
(c) plans to promote the above products in 2016-17 and the estimated expenditures 

involved? 
 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 1) 
 
Reply: 
 
(a)-(c) The Tourism Commission, in collaboration with the Agriculture, Fisheries and 

Conservation Department (AFCD), the Hong Kong Tourism Board (HKTB), the 
travel trade and event organisers, has been actively promoting Hong Kong’s 
nature-based green tourism products through the HKTB’s “Great Outdoors Hong 
Kong” platform, covering the Hong Kong Global Geopark of China (the 
“Geopark”), hiking trails and itineraries featuring outlying islands, etc.  The 
HKTB has also been promoting the city’s natural landscape to visitors, international 
media and overseas trade partners through various channels such as digital media, 
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marketing promotions, public relations, visitor centres, hotlines and trade activities.  
Detailed marketing activities are as below: 

 
 Targeting visitors and consumers: 

To promote various hiking trails and outlying islands, as well as the guided 
activities and green tourism products of local travel agents and other 
organisations through different channels, such as digital media, hiking 
guidebooks, visitor centres and hotlines. 
 

 Targeting international media: 
To arrange international media to experience Hong Kong’s outlying islands 
and green attractions, and promote the city’s natural landscape to consumers 
of source markets through coverage by international media.  
 

 Targeting overseas travel trade: 
To encourage the overseas travel trade to include elements of green tourism in 
the itineraries of visitors, including Meetings, Incentive Travels, Conventions 
and Exhibitions visitors. 
 

In 2016-17, the HKTB will continue the above-mentioned promotion work and 
include the element of green tourism in its promotion initiatives in source markets 
during key promotional window.  The total proposed marketing budget of the 
HKTB, including that for the promotion of green tourism is $330 million.  In 
addition, the Government will provide an additional funding of $2 million to the 
HKTB in 2016-17 for enhancing the promotion of “Great Outdoors Hong Kong”.  
The funding will be deployed for arranging guided activities for inbound visitors 
and producing hiking guidebooks to encourage visitors to experience the city’s 
natural landscape. 

 
To further promote the Geopark, the AFCD established a Volcano Discovery 
Centre (the Centre) at the Sai Kung Town in July 2014.  The Centre introduces 
volcanos and volcanic landscape formation over hundred million years ago in 
Hong Kong and provides one-stop registration to guided land and sea tours to the 
Geopark.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)030  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1671) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In “Matters Requiring Special Attention in 2016–17” under this Programme, it is mentioned 
that the Hong Kong Tourism Board (HKTB) will encourage the local trade to develop new 
tour products through the New Tour Product Development Scheme.  In this regard, would 
the Government inform this Committee of: 
 
(a) the specific number of tour products subsidised by the Scheme in 2015-16 and the 

themes and contents of these products (information to be set out by product); 
 
(b) the respective percentage of subsidy for each theme as categorised by HKTB in the 

total amount of subsidy provided for tour products under the Scheme in the past 5 
years; and  

 
(c) the HKTB’s specific plans and the estimated expenditures involved for promoting the 

tour products under the New Tour Product Development Scheme in local and source 
markets in 2016-17. 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 3) 
 
Reply: 
 

(a.) The Hong Kong Tourism Board (HKTB) has launched the “New Tour Product 
Development Scheme” (the “Scheme”) since 2012-13.  Through offering subsidies 
for meeting promotion costs, the Scheme encourages the local travel trade to develop 
new, attractive and creative themed tours to enrich visitors’ choices. 
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Under the Scheme, the local travel trade may submit proposals for new tour products, 
which will be assessed by an evaluation panel.  Successful applicants will receive 
dollar-for-dollar subsidies from the HKTB capped at $500,000 per application, for one 
to three years for marketing the approved products.  The Scheme subsidised 8 new 
tour products in 2015-16, details of which are as follows –  

 
Theme Tour product Details 

Multi-Destination Cycling the Castle 
Houses of Southern 
China 

The trip covers a 150km circuit over three 
days on bicycle.  Tourists can appreciate 
the natural landscape, customs and 
traditions of the destination by touring the 
castle-like dwellings (diaolou) of Kaiping, 
a UNESCO World Heritage in Guangdong 
province. 

Multi-Destination “High Speed Rail” 
Tour- Hong Kong 
+ China 
Personalised 6-Day 
Package 

Tourists have their own choice for 
destinations, including Hong Kong, 
Shenzhen, Shanghai, Hangzhou, Guilin, 
Yangshuo, Longsheng, Xiamen, Changsha 
and Zhangjiajie in 6 days 5 nights.  They 
can travel through the railway to explore 
the prosperous cities, scenic mountains and 
lakes as well as appreciating the Chinese 
culture. 

Living Culture “Wing Chun” Kung 
Fu Experience Tour 

Tourists can study the essence of “Wing 
Chun” Kung Fu through demonstration and 
briefing by the first generation student of 
legendary Grandmaster Yip Man and 
through visit of the exhibition dedicated to 
Bruce Lee at the Hong Kong Heritage 
Museum. 

Living Culture Hong Kong 
Wedding Tour 

Tourists can hold wedding ceremony at a 
specially selected venue during the 4 days 3 
nights trip.  

Living Culture Good Evening 
Hong Kong - 
Jordan and 
Yaumatei Tour 

Tourists can experience the busy life in 
Yaumatei and Jordan from evening to 
night, enjoy the local entertainment and 
have a taste of local delicacies at local café 
and street-side restaurants for insights into 
Chinese culture and the change of Hong 
Kong society. 

Arts & Culture 
 

Revitalization 
Experience 

The trip combines elements of heritage, art 
and living culture, bringing tourists to learn 
the story of Hong Kong through visiting its 
historical and revitalised buildings located 
at Shek Kip Mei and Sham Shui Po. 
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Theme Tour product Details 
Heritage 
 

Six Senses Heritage 
Experience  

The one-day trip combines elements of 
local heritage, living culture and delicacies, 
including a cycling journey along Ping 
Shan Heritage Trail and a poon choi feast 
(Big-Bowl-feast). 

Heritage & 
Culture 

360 Lantau Sunset 
Tour 

The trip brings tourists to appreciate the 
diverse attractions in the Lantau Island, 
including the Ngong Ping 360, Po Lin 
Monastery and Big Buddha.  It also 
highlights a sunset dinner at the Tai O 
Heritage Hotel and stargazing at the 
Cheung Sha Beach. 

 

(b.) The Scheme has received positive feedback from the travel trade since its launch.  By 
the end of 2015, the Scheme had subsidised 22 new tour products.  The following 
table shows the proportion of funding allocated to each theme -  
 

Theme Proportion of total funding 
Multi-destination about 35% 
Wine and dine about 13% 
Local living culture about 12% 
Arts and culture about 20% 
Heritage and culture about 15% 
Others about 4% 

 * Owing to rounding, the total sum listed above does not make up to 100%. 
 
(c.) The HKTB will continue to run this Scheme in 2016-17.  The themes for the Scheme 

products will include the HKTB’s mega events, wine and dine, multi-destination 
itineraries, land excursions for cruise passengers, products customised for new 
markets, night tours, luxury tours, heritage, arts and culture, local living culture and 
green tourism. 
 
In 2016-17, the HKTB has earmarked a budget of $46.3 million from its usual 
subvention for supporting the travel trade, which includes the expenses for the 
Scheme.  The actual expenses for the Scheme will depend on the position of the 
products approved. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)031  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2403) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As mentioned in the Budget Speech, the Financial Secretary announced last year that 
$500 million would be allocated to further the development of the fashion industry. 
 
(1) Please set out the contents of the projects for promoting the development of the fashion 

industry over the past year, the expenditure involved and their effectiveness. 
 
(2) The development of the fashion industry requires the support of the manufacturing 

industries.  Does the Government have any ideas for corresponding industrial 
support?  What is the relevant work in the coming year? 

 
 
Asked by: Hon CHAN Yuen-han (Member Question No. 55) 
 
Reply: 
 
The Financial Secretary announced in last year’s Budget that the Government would 
consolidate existing and invest new resources, totaling $500 million, to launch a series of 
measures on a pilot basis in the next three years.  These include promoting Hong Kong’s 
fashion designers and brands through improving local fashion events and participating in 
those held overseas.   
 
In 2015-2016 (up to February 2016), the Government approved three fashion design related 
projects through the CreateSmart Initiatives, with total funding commitment of around 
$11 million.  These projects aim at promoting local up-and-coming designers and brands to 
the overseas markets as well as nurturing fashion design talents.  Moreover, the Hong 
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Kong Trade Development Council (HKTDC) has also promoted the development of the 
fashion industry through various channels, including organising trade fairs, fashion design 
competitions and fashion shows in Hong Kong; and leading Hong Kong designers and 
traders to take part in Mainland and international fashion fairs etc.  The expenditure 
involved has been subsumed within the HKTDC’s provision, and it is difficult to quantify it 
separately.   
 
The Advisory Group on Implementation of Fashion Initiatives (AGF), was set up in July 
2015 to advise on, guide and co-ordinate the implementation of the Fashion Initiatives.  
AGF is deliberating on the implementation of specific measures.  Upon conclusion of the 
deliberations, relevant trade bodies will be responsible for implementing various 
programmes.  Throughout the discussion and implementation processes, fashion and 
clothing industries organisations (e.g. Clothing Industry Training Authority etc.) will be 
engaged closely for communication and cooperation. The Government has also tasked the 
Hong Kong Design Centre to serve and support the AGF and to assist in the implementation 
of the Fashion Initiatives. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)032  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3126) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the food truck pilot scheme, 
 
 it is proposed in government documents that the food trucks may apply for food factory 

licences for their food business under the pilot scheme.  In this connection, please 
advise the number of food factory licences issued in the past 3 years (i.e. 2013, 2014 
and 2015) by year and by business types. 

 
 will the Government conduct an interim review on the pilot scheme and consider 

introducing new exclusive licences for food trucks?  If yes, what are the details and the 
estimated expenditure?  If no, what are the reasons? 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 63) 
 
Reply: 
 
 In 2013, 2014 and 2015, the number of food factory licences issued by the Food and 

Environmental Hygiene Department (FEHD) was 827, 946 and 863 respectively, while 
that of provisional food factory licences was 999, 1 031 and 1 027.  The FEHD does 
not keep separate statistics on the business types of the licences. 

 
 The Tourism Commission will evaluate the effectiveness of the Food Truck Pilot 

Scheme (“the Scheme”) in various ways e.g. how well the objective of the Scheme is 
met, whether the licensing requirements are adequate, the degree to which the licensing 
requirements are met, effects on the surrounding area, to what extent the Scheme has 
broaden the choice of food for consumers, whether food trucks can bring profit to the 
operators, etc.  We will keep in view the implementation of the Scheme and maintain 
close contact with the venue management authorities and food truck operators.  We 
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will also timely evaluate the Scheme with a view to making further enhancements 
including the need for dedicated legislation for food trucks operations in Hong Kong in 
the long run.   
 
The Government has earmarked a total of $31.71 million for the coming three financial 
years for launching the Scheme.  Funding required for 2016-17 is $12.74 million. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)033  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3239) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the Food Trucks Scheme, 
 
(1) please set out the content, timetable and estimated expenditure of the various work 

(including the work within the two stages of the selection process) of the Food Trucks 
Scheme this year; and 

 
(2) it is said that the Government is preparing to establish a dedicated office under the  

Tourism Commission to handle the matters relating to the Food Trucks Scheme.  
When will the dedicated office be established, and what are the staffing establishment 
and relevant remuneration expenditure? 

 
Asked by: Hon CHAN Yuen-han (Member Question No. 62) 
 
Reply: 
 
The Food Truck Pilot Scheme (“the Scheme”) is a tourism initiative which aims to enhance 
the appeal of our tourist attractions and provide diverse, creative and high quality food 
offers to tourists and the public. 
 
The Tourism Commission (TC) will openly invite applications from the public to take part 
in the Scheme in late March 2016.  A selection panel will be set up to assess each 
application carefully.  The selection process will be divided into two stages.  The first 
stage involves the assessment of the food truck proposals from applicants.  In the second 
stage, applicants will be invited to take part in a cook-off challenge.  Successful 
participants who are selected to join the Scheme will have to apply for Food Factory 
Licences from the Food and Environmental Hygiene Department, and vehicle registration 
and licensing from the Transport Department (food trucks will be classified as special 
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purpose vehicles, with body type classified as “food processors”).  After obtaining the 
approval-in-principle for their licence applications, they may proceed to procure or modify 
their food trucks.  Selected participants have to comply with all the licensing requirements, 
acquire all required licences and approvals, and sign necessary agreements with venue 
owners/management authorities before they can commence operation.  The Scheme will be 
launched for a period of two years starting from a designated commencement date.  We 
expect that the food trucks may commence business in end 2016 to early 2017. 
 
There will be 16 food trucks in the Scheme operating at the eight designated locations on a 
rotation basis, with each location providing two pitches.  
 
We will establish a dedicated office under the TC and create six posts (for 36 months) to 
coordinate the implementation of the Scheme and related matters, providing one-stop 
service for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)034  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6604)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in the Estimates that the Branch assisted the LegCo to scrutinise the 
Copyright (Amendment) Bill 2014.  In this regard, will the Government advise this 
Committee, given that the Government has made public its intention to withdraw the Bill 
from LegCo deliberation, whether public consultation on the Bill will be conducted again 
next year?  If yes, what will be the amount of provision and manpower involved?  What 
is the anticipated time for the completion of the consultation and the Bill’s resubmission to 
the LegCo for deliberation? 
 
 
Asked by: Hon CHAN Yuen-han (Member Question No. 59) 
 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 could not 
be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
 
At the Commerce and Economic Development Bureau, copyright-related work is handled 
by a Deputy Secretary, a Principal Assistant Secretary and an Assistant Secretary.  At the 
Intellectual Property Department, the relevant legal work comes under the Copyright Team, 
which comprises five lawyers, viz. an Assistant Director of Intellectual Property, two Senior 
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Solicitors and two Solicitors.  As workload in relation to copyright is subsumed in the 
existing provision of the Government, and review of the copyright regime is only part of the 
work of the relevant staff, it is difficult to quantify the resources required. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)035  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3945) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
Please inform this Committee of the financial position of the Mega Events Fund (MEF).  
Has any MEF-supported event ploughed back its surplus into the Fund? 
 
Asked by: Dr Hon Fernando CHEUNG Chiu-hung (Member Question No. 689) 
 
Reply:  
The Mega Events Fund (MEF) was established in 2009 following the funding approval of 
the Finance Committee (FC) of the Legislative Council (LegCo).  Since its inception, 
12 rounds of applications have been invited and a total maximum sum of $130 million has 
been granted to support 28 mega events.  FC of LegCo approved in 2012 to allocate 
$150 million for extending the operation of the MEF for 5 years and to modify the MEF 
into a two-tier system.  By end February 2016, the MEF has an uncommitted balance of 
some $71 million.   
 
Before the extension of the operation of the MEF in 2012, 2 events generated a surplus and 
a total sum of around $1.3 million was returned to the Government accordingly.  Under the 
modified Tier-two Scheme, should the MEF-supported events generate a surplus, the 
organizers are required to return any unspent funds and operating surplus generated from the 
events to the Government.  Amount of the refund is up to the ceiling of the approved 
funding for the respective events.  The organizers may also apply to the MEF Assessment 
Committee (AC) for retaining the operating surplus generated from a Tier-two event for the 
sole purpose of organizing the same event in the following year in Hong Kong.  Under the 
modified Scheme, the organizer of an MEF-supported event returned a surplus of around 
$8,000 to the Government accordingly, while the organizers of another 3 MEF-supported 
events were approved by the MEF AC to retain the surplus of a total sum of some 
$0.9 million generated from the respective events for organizing the same events in the 
following year in Hong Kong. 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)036  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6719) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Starting from April 2015, the Government has tightened the “multiple-entry” measure in 
respect of permanent residents of Shenzhen by replacing it with the “one trip per week” 
measure.  Will the Government inform this Committee of the respective numbers of 
visitors to Hong Kong under “multiple-entry” Individual Visit Endorsements and “one trip 
per week” Individual Visit Endorsements, and the estimated economic benefits brought 
about by them, in each month of 2015?  What are the percentage shares of these two types 
of endorsements in the total numbers of visitors under the Individual Visit Scheme (IVS), 
and the percentage shares of the economic benefits brought about by the two types of 
endorsements in the overall economic benefits brought about by all visitors under the IVS? 
 

  January February March April May June July August September October November December 
Number of 
“multiple- 
entry” 
visitors 

                        

Economic 
benefits 
brought 
about by 
“multiple- 
entry” 
visitors 

                        

Percentage 
share of 
such 
visitors in 
all IVS 
visitors 

                        

Percentage 
share of 
the 
economic 
benefits 
brought 
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  January February March April May June July August September October November December 
about by 
such 
visitors in 
overall 
economic 
benefits 
brought 
about by 
all IVS 
visitors 
Number of 
“one trip 
per week” 
visitors 

                        

Economic 
benefits 
brought 
about by 
“one trip 
per week” 
visitors 

                        

Percentage 
share of 
such 
visitors in 
all IVS 
visitors 

                        

Percentage 
share of 
the 
economic 
benefits 
brought 
about by 
such 
visitors in 
overall 
economic 
benefits 
brought 
about by 
all IVS 
visitors 

                        

 
Asked by: Dr Hon Fernando CHEUNG Chiu-hung (Member Question No. 300) 
 
Reply: 
 
According to the statistics provided by the Immigration Department, the numbers of visitor 
travelling to Hong Kong on multiple-entry endorsements and “one trip per week” 
endorsements in each month of 2015 are as follows: 
 
  Jan Feb Mar Apr May Jun Jul Aug  Sep Oct Nov Dec 

Visitors travelling on multiple-entry endorsements 
Number of visitors 
(‘000)(1) 1 520 1 230 1 090 1 120 1 070 970 960 1 000 950 900 870 890 

Percentage share in all 
visitors of the month 
travelling under the 
Individual Visit 
Scheme (IVS) (%) 

50 41 55 52 49 49 42 37 46 41 43 39 
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  Jan Feb Mar Apr May Jun Jul Aug  Sep Oct Nov Dec 
Visitors travelling on “one trip per week” endorsements 

Number of visitors 
(‘000) - - - 10 70 120 200 300 340 390 450 560 

Percentage share in all 
IVS visitors of the 
month (%) 

- - - 0 3 6 9 11 17 18 22 25 

 
Note :  
(1) Since the implementation of the “one trip per week” measure on 13 April 2015, the figures of visitors 

travelling on multiple-entry endorsements include those travelling on “one trip per week” endorsements. 
 
We do not maintain other statistics on the subject as mentioned in the question. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)037  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6720) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Of the more than $390 million budget of the Hong Kong Trade Development Council 
(HKTDC) for 2015-16, how much money was spent on regions and projects related to the 
Belt and Road Initiative?  For the 2016-17 budget, how much money does the HKTDC 
expect to be spent on meeting the expenditure arising from regions and projects related to 
the Belt and Road Initiative? 
 
 
Asked by: Dr Hon Fernando CHEUNG Chiu-hung (Member Question No. 301) 
 
Reply: 
 
In 2015-16, the Hong Kong Trade Development Council (HKTDC) organised a variety of 
activities, such as trade fairs, business missions, product displays and incoming buying 
missions to help Hong Kong companies tap opportunities and expand networks in the 
Association of Southeast Asian Nations (ASEAN) countries and India, etc..  The signature 
campaign “In Style．Hong Kong” was held in September 2015 in Jakarta, Indonesia to 
publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands.  The 
concurrent symposium promoted Hong Kong’s advantage as a business platform.  These 
events attracted over 15 000 participants and over 1 900 business matching sessions were 
arranged.  
 
In 2016-17, HKTDC will through a series of measures help companies capture opportunities 
arising from the Belt and Road Initiative, including enriching the Belt and Road Portal to 
disseminate up-to-date market intelligence; jointly organising the Belt and Road Summit 
with the Government; and introducing Belt and Road sessions in various large-scale 
international conferences held in Hong Kong to provide the trade with updates on the 
development of relevant industries. 
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In addition, HKTDC will focus on markets along the Belt and Road routes, including the 
ASEAN and Indian markets, to help Hong Kong companies capture business opportunities.  
Key initiatives are as follows: 

   
• to stage a promotion campaign “In Style．Hong Kong” in Bangkok, Thailand to 

publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands; 
• to explore staging an inaugural “Lifestyle Expo” in New Delhi, India in collaboration 

with the Trade Development Bureau of the Ministry of Commerce of the People’s 
Republic of China; 

• to organise business missions to Indonesia, India, the Philippines, Vietnam, United 
Arab Emirates (UAE), Iran, Poland and Kazakhstan to explore investment and export 
opportunities;  

• to organise networking and sourcing seminars to connect key e-tailers from ASEAN 
countries with Hong Kong exporters; 

• to organise a logistics mission and an information and communications technology 
mission to ASEAN countries; 

• to organise CEO training programmes for ASEAN senior government officials and key 
decision makers of business associations; 

• to stage signature events in the five regional markets, including Indonesia, India, UAE, 
Turkey and Poland; and 

• to stage a “Lifestyle Expo” in Dubai, UAE in partnership with the Department of 
Commerce of Guangdong Province and attract importers and traders with established 
regional distribution networks in the Middle East to join. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that more Hong Kong companies will benefit from its 
work to be done in 2016-17. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)038  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5605 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1. The Government has mentioned in paragraph 119 of the Budget that the Earn and 

Learn Pilot Scheme for the Retail Industry has been implemented since 2014 to 
subsidise practitioners to enrol in diploma programmes and receive on-the-job training 
at the same time.  It is expected that 1 500 practitioners will be trained.  With 
recognition under the Qualifications Framework, the scheme will raise professional 
standards.  As such, please advise this Committee of the content of the subsidised 
items and the allocation of subsidies under the Earn and Learn Pilot Scheme for the 
Retail Industry. 

 
2. What is the amount of subsidy paid to the 1 500 practitioners under training? 
 
3. How does the Pilot Scheme establish a career path and facilitate the sustainable 

development of the retail industry?  How to measure the effectiveness? 
 
 
Asked by: Hon CHEUNG Kwok-che (Member Question No. 770) 
 
 
Reply: 
 
1. and 2. The “Foundation Diploma–Retail” course and the “Higher Diploma in Retail 
and Merchandising Management” course are offered under the Earn & Learn Pilot Scheme 
for the Retail Industry (the Scheme).  The total number of planned places for the Scheme is 
about 1 500.  Details of the Scheme for the 2015-16 school year are as follows - 
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Foundation Diploma – Retail 
 
Duration 18 months 

 
Curriculum Students are required to spend 3 days for studies at the Institute 

of Vocational Education and another 3 days at work 
Income and Allowance Students receive an average monthly salary of $4,900 from 

employers and a monthly allowance of $2,000 from the 
Government, i.e. a total monthly income of $6,900 

Tuition Fee Subsidy Employers provide a monthly tuition fee subsidy of $1,100  
 

 
Higher Diploma in Retail and Merchandising Management 
 
Duration 
 

30 months 

Curriculum Students are required to spend 3 days for studies at the Institute 
of Vocational Education and another 3 days at work 

Income and Allowance Students receive an average monthly salary of $5,500 from 
employers and a monthly allowance of $2,000 from the 
Government, i.e., a total monthly income of $7,500 

Tuition Fee Subsidy Employers provide a monthly tuition fee subsidy of $2,500  
 

 
3. Students are required to spend three days in school and three days at work each week 
and may therefore apply their classroom knowledge in the workplace. They may acquire 
professional knowledge and skills and accumulate working experience at the same time.  
Foundation Diploma graduates will attain a qualification at Qualifications Framework (QF) 
Level 3 and Higher Diploma graduates will attain a qualification at QF Level 4.  Students 
may be promoted to the posts of Assistant Store Managers, Store Managers, District 
Managers, etc. after graduation.  In the long run, the Scheme is expected to help attract and 
retain talent with relevant professional knowledge in the retail industry. 
 
To evaluate the effectiveness of the Scheme, the Vocational Training Council will trace all 
graduates’ employment circumstances, including posts, employment terms, job changes, etc. 
through a questionnaire survey. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)039  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6863)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the consultancy studies commissioned by the Commerce and Economic 
Development Bureau and the departments under its purview for the purpose of formulating 
and assessing policies, please provide information about the studies in the following format.   
 
a. Please provide details of the public policy studies and strategic public policy studies 
commissioned with funds allocated from 2011-16.  
Name of 
consultant 

Mode of 
award 
(open 
auction/tender/ 
quotation/ 
others 
(please 
specify)) 

Title, 
content 
and 
objective 
of 
project 

Consultancy 
fee ($) 

Start 
date 

Progress of study 
(under planning/in 
progress/completed 
(completion month 
and year)) 

The 
Administration’s 
follow-ups to 
the study report 
and their 
progress (if any) 

For 
completed 
studies, 
have they 
been made 
public? If 
yes, 
through 
what 
channels? 
If no, why? 

 
b. Regarding the consultancy studies commissioned by the Commerce and Economic 
Development Bureau and the departments under its purview for the purpose of formulating 
and assessing policies, are there any such projects for which funds have been reserved in 
2016-17? If yes, what are the details?  
Name of 
consultant 

Mode of 
award 
(open 
auction/tender/ 
quotation/ 
others 
(please 
specify)) 

Title, 
content 
and 
objective 
of 
project 

Consultancy 
fee ($) 

Start 
date 

Progress of study 
(under planning/in 
progress/completed 
(completion month 
and year)) 

The 
Administration’s 
follow-ups to 
the study report 
and their 
progress (if any) 

For 
completed 
studies, 
have they 
been made 
public? If 
yes, 
through 
what 
channels? 
If no, why? 
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Asked by: Hon CHEUNG Kwok-che (Member Question No. 1091) 
 
Reply: 
 
(a) The studies on public policy studies and strategic public policy studies conducted by 

Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) and the departments under its purview during the period from 2011-12 to 
2015-16 are listed below: 
 

2011-12: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?  If 

no, why? 

King & 
Wood, 
Gilbert + 
Tobin 

Tender Consultancy study 
on preparation of 
a cross-sector 
competition law 

To provide expert 
services in 
relation to the 
introduction of a 
competition law  

(continuing the 
consultancy study 
in 2010-11) 

 

 

234,400 June 
2007 

In progress The professional 
advice and 
research of the 
consultant 
supported the 
Government in 
working with the 
Legislative 
Council Bills 
Committee on 
Competition Bill 
in the scrutiny of 
the Bill.   

Not applicable 

M&L 
Associates 
Ltd. 

Tender Consultancy on 
Technical 
Measures Against 
Copyright Piracy 
in the Digital 
Environment 

To study and 
assess the 
effectiveness of 
technical 
measures that are 
used or have been 
tried out overseas, 
and identify the 
key 
considerations if 
these measures 
were to be 
introduced in 
Hong Kong 

 

219,000 March 
2012 

In progress Not applicable Not applicable 
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2011-12: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?  If 

no, why? 

Scott 
Wilson Ltd. 

Tender Business viability 
study for the 
proposed dining 
and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market 

480,600 December 
2011 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when considering 
the viablility of 
developing dining 
and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market. 

Not applicable 

 
2012-13: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?  If 

no, why? 

Arthur D. 
Little Asia 
Pacific Ltd. 

Tender Consultancy study 
on the future 
demand and 
supply of Hong 
Kong’s exhibition 
facilities (2012) 
 

800,000 February 
2012 

Completed 
(October 

2012) 

 

The Government 
will make 
reference to the 
result of the 
consultancy study 
when considering 
the long term 
requirements of 
exhibition 
facilities in Hong 
Kong.  

The result of 
the consultancy 
study is for 
Government’s 
internal 
reference. 

King & 
Wood, 
Gilbert + 
Tobin  
(King & 
Wood has 
merged with 
another law 
firm to form 
the‘King & 
Wood 
Mallesons’ 
(金杜律師事

務所) since 
1.3.2012.) 

Tender Consultancy study 
on preparation of 
a cross-sector 
competition law 
To provide expert 
services in 
relation to the 
introduction of a 
competition law  
(continuation of 
the consultancy 
study in 2011-12) 
 

3,356,100 June 
2007 

Completed 
(December 

2012) 

With the 
professional 
advice and 
research support 
of the consultant, 
the Government 
completed the 
legislative work 
of the 
Competition Bill. 
The Ordinance 
was enacted by 
the Legislative 
Council in June 
2012. 

The advice 
from the 
consultant is 
for 
Government’s 
internal 
consideration. 
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2012-13: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?  If 

no, why? 

M&L 
Associates 
Ltd. 

Tender Consultancy on 
Technical 
Measures Against 
Copyright Piracy 
in the Digital 
Environment 

To study and 
assess the 
effectiveness of 
technical 
measures that are 
used or have been 
tried out overseas, 
and identify the 
key 
considerations if 
these measures 
were to be 
introduced in 
Hong Kong 

(continuation of 
the consultancy 
study in 2011-12) 

 

511,000 March 
2012 

In progress Not applicable Not applicable 

Scott 
Wilson Ltd. 

Tender Business viability 
study for the 
proposed dining 
and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market 

(continuation of 
the consultancy 
study in 2011-12) 

480,600 December 
2011 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when considering 
the viablility of 
developing dining 
and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market. 

 

Not applicable 
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2012-13: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?  If 

no, why? 

KPMG 
Corporate 
Finance 
Limited 

Tender Appointment of 
financial 
consultant for 
assessment of 
proposals and 
related matters in 
connection with 
the Tai Shue Wan 
redevelopment at 
Ocean Park 

To provide 
consultancy 
services advising 
on financial, 
business, 
economic, 
financing 
arrangement and 
other relevant 
aspects for the Tai 
Shue Wan 
redevelopment at 
the Ocean Park 

590,200 July 
2012 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when examining 
the Tai Shue Wan 
redevelopment. 

Not applicable 

Scott 
Wilson Ltd. 

Tender Consultancy study 
to identify 
suitable 
international 
mega events to be 
introduced into 
Hong Kong under 
the Mega Events 
Fund’s Tier-1 
system 

193,800 September 
2012 

In progress The Government 
and the Mega 
Events Fund 
(MEF) Assessment 
Committee (AC) 
will make  
reference to the 
consultant’s 
recommendations 
when taking 
forward the MEF 
Tier-1 scheme. 

Not applicable 
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2013-14: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?   

If no, why? 

AMR 
International 
Ltd. 

Tender Demand study for 
convention and 
exhibition 
facilities in Hong 
Kong 

 

661,200 January  
2014 

In progress The Government 
will, according to 
future 
development need 
and taking into 
account relevant 
factors, consider 
appropriate 
measures to cater 
for the 
development of 
the convention 
and exhibition 
industries. 

Not applicable 

Institute for 
International 
Economic 
Research of 
National 
Development 
and Reform 
Commission 

Tender Consultancy 
services for 
assessing the 
implications of 
Hong Kong’s 
participation in the 
proposed 
China-Japan-Korea 
Free Trade 
Agreement 

Study the benefits 
and implications of 
Hong Kong’s 
participation in the 
China-Japan-Korea 
Free Trade 
Agreement for 
China, Japan, 
Korea and Hong 
Kong  

210,800 September 
2013 

In progress The Government 
will examine the 
consultancy report 
and assess if Hong 
Kong should 
pursue joining the 
proposed 
China-Japan-Korea 
Free Trade 
Agreement for 
strengthening the 
economic and trade 
relations with these 
economies. 

Not Applicable 
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2013-14: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?   

If no, why? 

PolyU 
Technology 
and 
Consultancy 
Company 
Limited 

 

Tender Research project 
on the latest 
economic 
development of 
the greater Pearl 
River Delta 
region 

 

624,000 June 
2013 

Completed 
(March 
2014) 

The Government 
issued a 
publication on the 
research project 
to promote Hong 
Kong’s role as a 
two-way platform 
for attracting 
inward foreign 
direct investment 
within the greater 
Pearl River Delta 
region. 

The publication 
was made 
public at an 
event for the 
business 
community in 
April 2014. 

Ernst & 
Young 

Tender Research project 
on the current 
startup ecosystem 
in Hong Kong 

1,050,000 November 
2013 

Completed 
(March 
2014) 

The Government 
has made 
reference to the 
result of the study 
to guage the 
development of 
Hong Kong’s 
start-up 
ecosystem. 

 

The advice of 
the consultant 
is for 
Government’s 
internal 
consideration. 

M&L 
Associates 
Ltd. 

Tender Consultancy on 
Technical 
Measures Against 
Copyright Piracy 
in the Digital 
Environment 

To study and 
assess the 
effectiveness of 
technical 
measures that are 
used or have been 
tried out overseas, 
and identify the 
key 
considerations if 
these measures 
were to be 
introduced in 
Hong Kong 

(continuation of 
the consultancy 
study in 2012-13) 

— 

(All the 
payments 

were 
settled in 
2011-12 

and 
2012-13) 

March 
2012 

Completed 
(June 2013) 

The Government 
made reference to 
the consultancy 
study when 
considering the 
introduction of 
technical 
measures to 
enhance 
copyright 
protection in the 
digital 
environment in 
Hong Kong. 

The advice of 
the consultant  
is for the 
Government’s 
internal 
consideration. 
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2013-14: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?   

If no, why? 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

— 

(All the 
payments 
would be 
settled in 

the coming 
financial 

years) 

March 
2014 

In progress Not applicable Not applicable 

URS Hong 
Kong 
Limited  

(previously 
known as 
“Scott 
Wilson 
Ltd.”) 

Tender Business viability 
study for the 
proposed dining 
and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market  

(continuation of 
the consultancy 
study in 2012-13) 

 

106,800 December 
2011 

Completed 
(April 2013) 

The Government 
has made 
reference to the 
results of the 
consultancy 
study when 
considering the 
viabilility of 
developing 
dining and tourist 
facilities at/near 
the Aberdeen 
Wholesale Fish 
Market. 

The findings 
of the study 
were reported 
to the 
Community 
Affairs and 
Tourism 
Development 
Committee 
under the 
Southern 
District 
Council and 
the 
Legislative 
Council Panel 
on Economic 
Development 
in January 
2013 and 
September 
2013 
respectively.  
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2013-14: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?   

If no, why? 

KPMG 
Corporate 
Finance 
Limited 

Tender Appointment of 
financial 
consultant for 
assessment of 
proposals and 
related matters in 
connection with 
the Tai Shue Wan 
redevelopment at 
Ocean Park 

To provide 
consultancy 
services advising 
on the financial, 
business, 
economic, 
financing 
arrangement and 
other relevant 
aspects for the Tai 
Shue Wan 
redevelopment at 
the Ocean Park 

(continuation of  
the consultancy 
study in 2012-13) 

215,700 July 
2012 

Completed 
(March 
2014) 

The Government 
has made 
reference to the 
results of the 
consultancy 
study when 
examining the 
Tai Shue Wan 
redevelopment. 

The advice 
from the 
consultant 
was for 
Government’s 
internal 
consideration. 

URS Hong 
Kong 
Limited  

(previously 
known as 
“Scott 
Wilson 
Ltd.”) 

Tender Consultancy study 
to identify 
suitable 
international 
mega events to be 
introduced into 
Hong Kong under 
the Mega Events 
Fund’s Tier-1 
system  

(continuation of 
the consultancy 
study in 2012-13) 

323,000 September 
2012 

In progress The Government 
and the Mega 
Events Fund 
(MEF) Assessment 
Committee (AC) 
will make 
reference to the 
consultant’s 
recommendations 
when taking 
forward the MEF 
Tier-1 scheme.  

Not applicable 
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2013-14: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For 
completed 

studies, have 
they been 

made public?  
If yes, 

through what 
channels?   

If no, why? 

KPMG Tender Consultancy 
services on the 
financial 
arrangement for 
the third hotel 
development at 
the Hong Kong 
Disneyland 

291,400 December 
2013 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when considering 
the financial 
arrangement for 
the hotel 
development. 

 

Not applicable 

 
 

2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content 
and objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For completed 
studies, have 

they been made 
public?  If 
yes, through 

what channels?   
If no, why? 

AMR 
International 
Ltd. 

Tender Demand study 
for convention 
and exhibition 
facilities in 
Hong Kong 

(continuation of 
the consultancy 
study in 
2013-14) 

 

2,644,900 January  
2014 

Completed 
(January  

2015) 

The Government 
has accepted the 
consultant’s 
recommendations.
. 

The Government 
consulted the 
Legislative 
Council Panel on 
Commerce and 
Industry in 
February 2015 on 
the findings of 
the study and 
follow-up actions 
by the 
Government.  

Institute for 
International 
Economic 
Research of 
National 
Development 
and Reform 
Commission 

Tender Consultancy 
services for 
assessing the 
implications of 
Hong Kong’s 
participation in 
the proposed 
China-Japan- 
Korea Free Trade 
Agreement 

Study the benefits 
and implications 

210,800 

 

September 
2013 

Completed 
(December 

2014) 

The Government 
will examine the 
consultancy 
reports and assess 
if Hong Kong 
should pursue 
joining the 
proposed 
China-Japan- 
Korea Free Trade 
Agreement for 
strengthening the 
economic and 

The consultancy 
study report was 
for 
Government’s 
internal 
consideration. 
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content 
and objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For completed 
studies, have 

they been made 
public?  If 
yes, through 

what channels?   
If no, why? 

of Hong Kong’s 
participation in 
the 
China-Japan-Kor
ea Free Trade 
Agreement for 
China, Japan, 
Korea and Hong 
Kong  

(continuation of 

 the consultancy 
study in 2013-14) 

 

trade relations 
with these 
economies. 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent 
System in 
HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural 
issues relating 
to 
implementation 
of the “original 
grant” patent 
system and 
refinement of 
the short-term 
patent system in 
Hong Kong 

 

 

2,888,688 

 

March 
2014 

In progress The Government 
took into account 
the consultant’s 
advice in drawing 
up the legislative 
proposals for 
implementing the 
new patent 
system. 

 

 

The interim 
reports of the 
consultancy 
studies are for 
Government’s 
internal 
consideration. 
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content 
and objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For completed 
studies, have 

they been made 
public?  If 
yes, through 

what channels?   
If no, why? 

CrimsonLogic 
Pte Ltd  

Tender  Consultancy 
Study on the 
Development of 
Government 
Electronic 
Trading Services 
(GETS)  

The study 
examines how to 
develop GETS 
into a “Single 
Window“, 
through which 
one-stop customs 
clearance can be 
provided. It also 
examines how 
best to further 
streamline 
departments’ 
handling of 
import/export 
documents.  

2,394,495 September 
2014  

In progress  Not applicable  Not applicable 

Mercado 
Solutions 
Associates  
Ltd.  

Tender  Perception 
Surveys for the 
Retail Industry  

To assess the 
public perception 
of the retail 
industry. The 
surevy results 
will help 
formulate the 
strategy of the 
promotion 
campaign.  

 

162,000  September 
2014  

Completed 
(March 2015)  

Reference was 
made to the survey 
results when 
formulating the 
strategy of the 
promotion 
campaign.  

Results were 
shared with the 
Advisory Panel of 
Retail Manpower 
Development 
members for 
reference. 
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content 
and objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress of 
studies 
(under 

planning/ 
in progress/ 
completed 

(completion 
month and 

year) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For completed 
studies, have 

they been made 
public?  If 
yes, through 

what channels?   
If no, why? 

URS Hong 
Kong 
Limited  

Tender Consultancy 
study to identify 
suitable 
international 
mega events to 
be introduced 
into Hong Kong 
under the Mega 
Events Fund’s 
Tier-1 system  

(continuation of 
the consultancy 
study in 
2013-14) 

129,200 September 
2012 

Completed 
(May 2014) 

The Government 
and the Mega 
Events Fund 
(MEF) 
Assessment 
Committee (AC) 
have made 
reference to the 
recommendations 
made by the 
consultant when 
taking forward the 
MEF Tier-1 
scheme.  

The consultant’s 
recommendations 
are for internal 
reference by the 
MEF AC and the 
Government. 

KPMG Tender Consultancy 
services on the 
financial 
arrangement for 
the third hotel 
development at 
the Hong Kong 
Disneyland 

(continuation of 
the consultancy 
study in 
2013-14) 

1,165,600 December 
2013 

Completed 
(August 
2014) 

The Government 
has made reference 
to the results of the 
consultancy study 
when considering 
the financial 
arrangement for the 
hotel development. 

The advice from 
the consultant 
was for 
Government’s 
internal 
consideration. 

 
2015-16: 

Name of 
consultant 

Mode of  
award (open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress 
of study 
(under 

planning/ 
in 

progress/ 
completed 
(completion 
month and 

year)) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to 
make them 
public? If 

yes, through 
what 

channels?  
If no, why? 

Institute for 
International 
Economic 
Research of 
National 
Development 
and Reform 

Tender Consultancy 
services for 
assessing the 
implications of 
Hong Kong’s 
participation in the 
proposed 

632,400 September 
2013 

Completed 
(December 

2014) 

The Government 
will examine the 
consultancy reports 
and assess if Hong 
Kong should 
pursue joining the 
proposed 

The 
consultancy 
study report is 
for 
Government’s 
internal 
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2015-16: 

Name of 
consultant 

Mode of  
award (open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress 
of study 
(under 

planning/ 
in 

progress/ 
completed 
(completion 
month and 

year)) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to 
make them 
public? If 

yes, through 
what 

channels?  
If no, why? 

Commission China-Japan- 
Korea Free Trade 
Agreement 

Study the benefits 
and implications of 
Hong Kong’s 
participation in the 
China-Japan- 
Korea Free Trade 
Agreement for 
China, Japan, 
Korea and Hong 
Kong  

(The study was 
completed in 
2014-15.  The 
remaining fees has 
been settled in 
2015-16.) 

China-Japan- 
Korea Free Trade 
Agreement for 
strengthening the 
economic and trade 
relations with these 
economies. 

consideration. 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

 

(continuation of 
the consultancy 
study in 2014-15) 

 

 

118,352 

 

 

 

March 
2014 

In progess The Government 
took into account 
the consultant’s 
advice in drawing 
up the legislative 
proposals for 
implementing the 
new patent 
system. 

 

 

 

The interim 
reports of the 
consultancy 
studies are for 
Government’s 
internal 
consideration. 
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2015-16: 

Name of 
consultant 

Mode of  
award (open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress 
of study 
(under 

planning/ 
in 

progress/ 
completed 
(completion 
month and 

year)) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to 
make them 
public? If 

yes, through 
what 

channels?  
If no, why? 

CrimsonLogic 
Pte Ltd 

Tender Consultancy 
Study on the 
Development of 
Government 
Electronic 
Trading Services 
(GETS) 

The study 
examines how to 
develop GETS 
into a “Single 
Window”, 
through which 
one-stop customs 
clearance can be 
provided.  It also 
examines how 
best to further 
streamline 
departments’ 
handling of 
import/export 
documents.  

(continuation of 
the consultancy 
study in 2014-15) 

 

6,590,355 September 
2014 

Completed 
(March 
2016) 

The Government 
will make 
reference to the 
result of the 
consultancy study 
when preparing 
for the 
development of 
the “Single 
Window”.  

The result of 
the 
consultancy 
study is for 
Government’s 
internal 
reference. 

KPMG 
Transaction 
Advisory 
Services 
Limited 
 

Tender Consultancy on 
the Phase 2 
development of 
the Hong Kong 
Disneyland Resort  

494,600 
 

June 
2015 

 

In progress The Government 
will make 
reference to the 
consultant’s 
recommendations 
when considering 
the overall 
development of 
the Hong Kong 
Disneyland 
Resort. 

Not 
applicable  
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2015-16: 

Name of 
consultant 

Mode of  
award (open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress 
of study 
(under 

planning/ 
in 

progress/ 
completed 
(completion 
month and 

year)) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to 
make them 
public? If 

yes, through 
what 

channels?  
If no, why? 

Ptarmigan 
Integration 
Limited 

Tender Consultancy study 
to review “A 
Symphony of 
Lights” (SoL) 
comprehensively 
and explore 
possible options 
for its way 
forward 

1,428,364 August 
2015 

 

In progress The Government 
will make 
reference to the 
result of the 
consultancy study 
when deciding on 
the way forward 
of SoL. 

Not 
applicable 

PolyU 
Technology 
and 
Consultancy 
Company 
Limited 

Tender Consultancy study 
on the role of 
Hong Kong in 
Mainland 
companies’ ‘Go 
Global’ strategy 
and the business 
opportunities for 
Hong Kong 

689,000 August 
2015 

In progress Not applicable The 
Government 
will issue an 
executive 
summary of 
the research 
project.  

Pricewater-  
house Coopers 
Advisory 
Services   
Limited 

Tender Appointment of 
financial  
consultant to assess 
the revised funding 
proposals in 
connection with the 
Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 

 
To provide 
consultancy 
services advising 
on financial, 
business and 
financing 
arrangements, and 
other relevant 
aspects for the 
Ocean Park 
Corporation’s 
revised funding 
proposals 
 

1,308,000 

 

August  
2015 

In progress The Government 
will make  
reference to the 
results of the 
consultancy study 
when examining 
the revised funding 
proposals in 
connection with the 
Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation. 

Not 
applicable 
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(b) Provision has been allocated under Commerce and Economic Development Bureau 

(Commerce, Industry and Tourism Branch) and the departments under its purview for 
conducting the following consultancy studies in 2016-17: 

 
Name of 

consultant 
Mode of 
award 
(open 

auction/ 
tender/ 
others 
(please 

specify)) 
 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning

/ in 
progress/ 
completed) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

 

(continuation of 
the consultancy 
study in 2015-16) 

 

Subject to 
the amount 
of work to 
be assigned 
to the 
consultant 
and the 
manhours 
required.  

 

 

March 
2014 

In 
progess 

The Government 
will take into 
account the 
consultancy’s 
advice in drawing 
up the legislative 
proposals for 
amending the 
relevant 
subsidiary 
legislation and for 
preparing the 
patent 
examination 
guidelines. 

The 
consultant’s 
advice is for 
the 
Government‘s 
internal 
reference. 

(To be 
appointed) 

Tender Conduct research   
on the manpower 
situation of IP 
industries in Hong 
Kong and 
experience of 
other economies 

 

 

Subject to 
the result of 
the tender 
exercise 

To start 
in the 
second 
half of 
2016 

Under 
planning
  

Not applicable Not applicable 
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Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 
others 
(please 

specify)) 
 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning

/ in 
progress/ 
completed) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 

Pricewaterhouse
-Coopers 
Advisory 
Services 
Limited 

Tender Appointment of 
financial  
consultant to assess 
the revised funding 
proposals in 
connection with the 
Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 

 
To provide 
consultancy 
services advising 
on financial, 
business and 
financing 
arrangements, and 
other relevant 
aspects for the 
Ocean Park 
Corporation’s 
revised funding 
proposals 
 

122,000 August 
2015 

In 
progress 

The Government 
will make 
reference to the 
results of the 
consultancy study 
when examining 
the revised 
funding proposals 
in connection 
with the Tai Shue 
Wan 
Development 
Project of the 
Ocean Park 
Corporation 

The advice 
from the 
consultant is  
for 
Government’s 
internal 
consideration. 

KPMG 
Transaction 
Advisory 
Services 
Limited 

Tender Consultancy on 
the Phase 2 
development of 
the Hong Kong 
Disneyland Resort 

(continuation of 
the consultancy 
study in 2015-16)  

Subject to 
progress of 
the 
discussion 
between the 
Government 
and The 
Walt Disney 
Company 

 

 

June 
2015 

In 
progress 

The Government 
would make 
reference to the 
consultant’s 
recommendations 
when considering 
the overall 
development of 
the Hong Kong 
Disneyland 
Resort. 

The advice 
from the 
consultant is for 
Government’s 
internal 
consideration. 
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Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 
others 
(please 

specify)) 
 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning

/ in 
progress/ 
completed) 

The 
Administration’s 
follow-up to the 
study report and 

their progress  
(if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 

(To be 
appointed) 

Tender Consultancy study 
to evaluate the 
effectiveness of 
the Food Truck 
Pilot Scheme for 
concluding the 
experience in the 
regulation and 
operation of the 
food truck 
business in Hong 
Kong with a view 
to enhancing the 
scheme in future 
 

Subject to 
the result of 
the tender 
exercise 

First 
quarter 
of 2017 
(tentative) 

Under 
planning 

Not applicable The advice 
from the 
consultant is for 
Government’s 
internal 
consideration. 

Mercado 
Solutions 
Associates Ltd. 

Tender Perception 
Surveys for the 
Retail Industry 

To assess the 
public perception 
of the retail 
industry and the 
effectiveness of 
the promotion 
campaign 

 

162,000 Second 
half of 
2016 

Under 
planning 

Not applicable Not applicable 

 
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 1 0  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)040  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2830) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in the Budget speech that the Government and the Hong Kong Trade 
Development Council will jointly organise the Belt and Road Summit (the Summit) in May 
this year.  In this connection, what is the estimated expenditure?  Will key officials from 
the markets along the routes, representatives of international organisations, business sectors 
and experts in related trades be sponsored for attending the Summit in Hong Kong?  In 
addition to the expenditure incurred directly from staging the Summit, what are the 
administrative and security expenses involved in supporting the organisation of the 
Summit?  Other than highlighting Hong Kong’s economy and trade, will the Summit also 
stress on promoting Hong Kong as an international financial centre capable of providing 
enterprises with professional financing and treasury management services, thereby bringing 
benefits and making contributions to the Belt and Road Initiative? 
 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 47) 
 
 
Reply: 
 
The Government and the Hong Kong Trade Development Council (HKTDC) will jointly 
organise the inaugural Belt and Road Summit on 18 May 2016 in Hong Kong.  It is 
expected that over 1 000 key officials from the markets along the routes, representatives of 
international organisations and business sectors as well as experts in related trades will join 
the Summit to explore together new opportunities brought about by the Belt and Road 
Initiative to various industries including financial services, logistics and maritime services, 
professional services, cross-border investment, infrastructural development and international 
trade, as well as the unique role that Hong Kong can play.  Investment and business 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 1 1  

 

matching workshops will be held alongside the Summit to enable investors, project owners 
and service providers to network and exchange views.  It is expected that the Summit will 
benefit Hong Kong companies, in particular service providers.  The expenses of the 
Summit will be paid by HKTDC, and the Government will fund part of the costs if 
necessary. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)041  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2832 )   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding Programme (2) Commerce and Industry, the expenditure for the coming year will 
be substantially reduced by 46.1% over the revised estimate last year, what are the reasons?  
It is also mentioned that the Government will support the professional services sector of 
Hong Kong in their exchange, promotion and co-operation efforts with countries along the 
Belt and Road and other external markets (including the Mainland).  How much 
resources will the Government deploy to carry out such work and what are the details of the 
plan?   
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 52) 
 
Reply: 
 
Provision for 2016–17 is $295.4 million (46.1%) lower than the revised estimate for 
2015-16.  This is mainly due to the reduced cash flow requirements for the measures for 
Manpower Development of Retail Industry and the SME Financing Guarantee Scheme – 
Special Concessionary Measures, which are partially offset by the increased provision for 
supporting the development of Trade Single Window, continued need to support the 
Economic Development Commission, and the increased estimate for the subscription to the 
World Trade Organization.  
 
The Government will allocate $200 million to support the professional service sector of 
Hong Kong in enhancing exchanges and co-operation with countries along the Belt and 
Road region and other external markets (including the Mainland), and promote related 
publicity activities.  To make the best use of the new funding, we will consult the relevant 
professional service sectors and stakeholders and make reference to the arrangements of 
other Government funding schemes.  Careful planning for the new funding will be made 
along the way.  We are planning to put up a concrete proposal for the new scheme to the 
Legislative Council within 2016. 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)042  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2835) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government attributed the 31.3% increase in the estimate under Programme (6), as 
compared with the revised estimate for 2015–16, to the increased cash flow requirement for 
the Mega Events Fund.  What are the new mega events to be held in the coming year and 
their respective budgets?  How many visitors are expected to be attracted to Hong Kong by 
each of these mega events? 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 36) 
 
Reply: 
 
In 2016-17, the Mega Events Fund (MEF) earmarked a maximum of $5.5 million to support 
“Lumières Hong Kong” to be staged in Hong Kong for the first time.  With the use of 
novel lighting technology, the event will feature light effects and projections as well as light 
installations on some selected buildings in the Central and Western District to promote 
Hong Kong’s history and culture to our visitors.  The organizer expects that hundreds of 
thousands of local and non-local spectators will be attracted to the event; and the Project 
budget is $24.3 million.   
 
The Government is processing the sixth-round applications under the MEF Tier-two 
scheme.  It is expected that more mega events will be receiving funding support from the 
MEF in 2016-17, hence the cashflow requirement for the MEF will increase.  The number 
of mega events receiving the MEF’s funding support, as well as their respective nature and 
funding amount, etc., will depend on the number of actual applications received and the 
number of successful cases. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)043  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0026) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the launch of a pilot scheme to introduce food trucks to Hong Kong in 2016-17, 
please provide details of the plan, parking locations, timetable, the manpower required, 
expenditures, etc. 
 
Asked by: Hon Tommy CHEUNG Yu-yan (Member Question No. 27) 
 
Reply: 
 
The Food Truck Pilot Scheme (“the Scheme”) is a tourism initiative which aims to enhance 
the appeal of our tourist attractions and provide diverse, creative and high quality food 
offers to tourists and the public. 
 
The Tourism Commission (TC) will openly invite applications from the public to take part 
in the Scheme in late March 2016.  A selection panel will be set up to assess each 
application carefully.  The selection process will be divided into two stages.  The first 
stage involves the assessment of the food truck proposals from applicants.  In the second 
stage, applicants will be invited to take part in a cook-off challenge.  Successful 
participants who are selected to join the Scheme will have to apply for Food Factory 
Licences from the Food and Environmental Hygiene Department, and vehicle registration 
and licensing from the Transport Department (food trucks will be classified as special 
purpose vehicles, with body type classified as “food processors”).  After obtaining the 
approval-in-principle for their licence applications, they may proceed to procure or modify 
their food trucks.  Selected participants have to comply with all the licensing requirements, 
acquire all required licences and approvals, and sign necessary agreements with venue 
owners/management authorities before they can commence operation.  The Scheme will be 
launched for a period of two years starting from a designated commencement date.  We 
expect that the food trucks may commence business in end 2016 to early 2017. 
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There will be 16 food trucks in the Scheme operating at the eight designated locations on a 
rotation basis, with each location providing two pitches.  The designated locations are as 
follows –  
 
- Hong Kong Disneyland (area outside the theme park); 
- Ocean Park (area outside the theme park); 
- Golden Bauhinia Square; 
- the Central Harbourfront Event Space; 
- Tsim Sha Tsui Art Square (open space outside the Museum of Art); 
- Tsim Sha Tsui Salisbury Garden (now under renovation, expected to be reopened in the 

first half of 2017 subject to the progress of works); 
- Energizing Kowloon East Venue 1; and  
- Wong Tai Sin Square (near Wong Tai Sin Temple).   
 
We will establish a dedicated office under the TC and create six posts (for 36 months) to 
coordinate the implementation of the Scheme and related matters, providing one-stop 
service for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)044  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2373)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the SME Financing Guarantee Scheme, please provide by trade the numbers of 
applications and approved applications, the loan amount and guarantee amount involved in 
each of the past 3 years (i.e. 2013-2015)? 
 
Asked by: Hon Tommy CHEUNG Yu-yan (Member Question No. 26) 
 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 
31 May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  The statistics related to 
applications of the special concessionary measures under the SFGS are as follows: 
 

 2013 2014 2015 
No. of applications 
received 3 346 1 887 1 182 

No. of applications 
approved * 2 948 1 645 1 027 

Facility amount for 
applications approved $11.203 billion $5.814 billion $3.406 billion 

Guaranteed amount for 
applications approved $8.962 billion $4.652 billion $2.725 billion 

 
* Excluding applications withdrawn by participating lenders after approval. 
 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)045  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1402) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the work on promoting cruise tourism and reinforcing Hong Kong’s position as a 
leading cruise hub in the region, please advise: 
 
1. the expenditures for promoting cruise tourism in the past 5 years and the projected 
expenditures for such promotion work in the next 5 years; 
 
2. the statistics on the respective numbers of cruise vessels calling at Hong Kong as a 
homeport and as a port-of-call, the numbers of cruise passengers, and the average per capita 
spending of cruise visitors in the past five years, if available; 
 
3. the projected numbers of cruise vessels calling at Hong Kong as a homeport and as a 
port-of-call as well as the projected number of cruise visitors in the next 5 years, if 
available; and 
 
4. the performance indicators for assessing Hong Kong’s position as a leading cruise hub. 
 
Asked by: Dr Hon CHIANG Lai-wan, (Member Question No. 34) 
 
Reply: 
 
1. 
 

The expenditures of the Hong Kong Tourism Board (“HKTB”) for promoting cruise 
tourism in the past 5 years are tabulated as follows:  
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Year 

 
Expenditure  

Actual 
expenditure 
in 2011-12 

Actual 
expenditure 
in 2012-13 

Actual 
expenditure 
in 2013-14 

Actual 
expenditure 
in 2014-15 

Revised 
budget in 
2015-16 

HK$ 
(million) 6.22 13.32 15.59 18.01 15.18 

 
 

The HKTB’s budget for promoting cruise tourism in 2016-17 is around $25.1 million.  
As the HKTB has not yet drawn up the budgets for its individual promotion initiatives for 
future financial years, the budgets for promoting cruise tourism in 2017-18 and beyond are 
not available. 
 
2.  
 
 Considering the calls of cruise ships with destinations in the past 5 years, the number 
of turnaround and transit calls, passenger throughput (arrivals and departures) and average 
per capita spending of cruise passengers to Hong Kong are tabulated as follows:  
 
 Turnaround calls Transit calls 
Year No. 

of 
calls 

Passenger 
throughput 

(arrivals and 
departures)* 

Average per 
capita 

spending 
(HK$) 

No. of 
calls 

Passenger 
throughput 

(arrivals and 
departures)* 

Average per 
capita 

spending 
(HK$) 

2011 73 113 843 4,781 31 79 972 1,771 
2012 75 106 887 4,290 23 77 532 1,933 
2013 78 120 907 4,699 11 45 466 1,545 
2014 122 217 266 3,480 18 68 116 1,312 
2015 116 252 922 currently 

unavailable 
26 74 184 currently 

unavailable 
* Hong Kong residents excluded  
(Note: The data for 2015 is currently unavailable as it is still being consolidated.) 
 
3.  
 
 According to the booking of berthing slots for cruise ships received by the two 
terminal operators as at early March 2016, the estimated number of ship calls at the Kai Tak 
Cruise Terminal and Ocean Terminal (“OT”) in 2016 and 2017 are tabulated as follows 
respectively.  We do not have information about the types of ship calls at OT and the 
number of booking of berthing slots received in 2018 and beyond at the two terminals at the 
moment. 
 

Year 
Number of ship calls 

Kai Tak Cruise Terminal Ocean Terminal Total Turnaround Transit 
2016 70 20 84 174 
2017 148 14 30 192 
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4.  
 
 In considering whether a port possesses the conditions to become a cruise hub, we 
would take into account its infrastructural facilities, variety of cruise itineraries and cruise 
brands, cruise passenger throughput, as well as other tourism-related complementary 
facilities such as aviation network and supporting services, etc.  To consolidate the status 
of Hong Kong as a leading cruise hub in the region, the HKTB will undertake a variety of 
cruise promotion initiatives in 2016-17 with a view to attracting more cruise ships and 
cruise passengers to Hong Kong.  The major initiatives include: 

 
(a) Strengthen Hong Kong’s image as Asia’s cruise hub 

 
(i) The HKTB will continue to reach out to different cruise lines and to promote 

Hong Kong’s advantages and appeal as a cruise destination.  The HKTB will 
also continue to raise Hong Kong’s profile as Asia’s cruise hub through 
participating at large-scale international industry events. 

 
(b) Foster regional co-operation of cruise tourism 

 
(i) The HKTB will continue to leverage on the “Asia Cruise Fund”which is also 

participated by Taiwan, Hainan, the Philippines and Xiamen to promote regional 
co-operation of cruise tourism.  The “Asia Cruise Fund”will provide subsidies 
and hence promote product development and promotion of cruise travel products 
that include the participating ports. 

 
(ii) The HKTB also partnered with participating ports to form an “Asia Cruise 

Cooperation” to leverage on the synergy among the ports through joint 
promotion events and participation in large-scale events of the cruise industry. 

 
(c) Raise consumers’ awareness of and demand for cruise travel 
 

(i) The HKTB will step up consumer promotion and raise Hong Kong’s profile as 
the preferred cruise destination in various major source markets, including 
Southern and Western China, Southeast Asia, India, Taiwan, Japan and South 
Korea, through public relations initiatives, digital marketing and other channels. 

 
(ii) The HKTB will work with the cruise travel trade to roll out tactical cruise 

packages featuring Hong Kong in various source markets, and encourage the 
inclusion of local excursion itineraries before and after the cruise trips or hotel 
accommodation options, in order to draw more cruise visitors and attract them to 
extend their stay in Hong Kong.  The HKTB will also strengthen its promotion 
programmes on “fly-cruise”, with a view to further expanding the source markets 
other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to 
relevant sectors in Hong Kong such as hotel and retail trade. 

 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)046  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1165) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic Development 
Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) ( Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
For “Matters Requiring Special Attention in 2016-17” under this Programme, the 
Commerce, Industry and Tourism Branch will, inter alia, strengthen efforts to promote the 
business advantages of Hong Kong in the Mainland, Taiwan and overseas, including the 
economies along the Belt and Road as well as to attract more multinational companies to set 
up regional or global operations in Hong Kong.  Please inform this Committee of the 
effectiveness of and the expenditure on the work in this regard in 2015-16.  What are the 
new plans or specific initiatives for the coming year of 2016-17?  What are the objectives 
or expected outcome?  How much will the expenditure related with such work be? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 1) 
 
Reply: 
 
In 2016-17, Invest Hong Kong (InvestHK) under the Commerce, Industry and Tourism 
Branch will conduct marketing campaigns, seminars and investment promotion visits to 
attract and assist more companies from the Mainland, Taiwan and emerging markets 
including those along the Belt and Road to set up or expand their business operations in 
Hong Kong. 
 
In 2015, InvestHK completed a total of 78 investment projects from the Mainland, 11 from 
Taiwan and 14 from ASEAN.   
 
In 2016, InvestHK will continue to collaborate with Mainland authorities and business 
associations to promote Hong Kong as an ideal platform for Mainland companies to go 
global.  In 2016-17, InvestHK is planning to organise investment promotion seminars in 
various high-growth cities such as Chongqing, Xian, Xiamen, Yinchuan and Urumqi, etc.    
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As regards the Taiwan market, InvestHK will continue to reach out to a wide spectrum of 
Taiwan companies to provide them with the necessary support in setting up or expanding 
their operations in Hong Kong.  InvestHK will strengthen its partnership with the Taiwan 
business community, organise seminars and conduct investment promotion visits in various 
Taiwan cities, with the support of its Investment Promotion Unit in the Hong Kong 
Economic, Trade and Cultural Office in Taiwan.  InvestHK will also maintain close liaison 
with the Taiwan business community in Hong Kong and offer aftercare services to facilitate 
the expansion of their business. 
 
InvestHK also plans to conduct a series of investment promotion visits in target markets 
including Southeast Asia, India, the Middle East and Russia to underline Hong Kong’s 
business advantages and to attract more companies to set up business in Hong Kong.  In 
addition, InvestHK will organise other investment promotion events, including local 
networking receptions for companies, consulates and chambers of commerce from the target 
markets. 

 
InvestHK’s estimated actual expenditure incurred in 2015-16 and the estimated expenditure 
in 2016-17 for organising the abovementioned investment promotion activities in the 
Mainland, Taiwan and the Association of Southeast Asian Nations (ASEAN) markets are as 
follows: 
 

Market Estimated Actual Expenditure in 
2015-16 (HK$ million) 

Estimated Expenditure in 
2016-17 (HK$ million) 

Mainland  6 6 
Taiwan 1 1 
ASEAN 0.7 1.1 

        Total 7.7 8.1 
 
These figures do not include staff cost or general marketing and promotion expenses which 
cannot be separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)047  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1166 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated under this Programme that the Commerce and Economic Development Bureau 
(CEDB) (Commerce, Industry and Tourism Branch (CITB)) “implemented 
recommendations of the Working Group on IP Trading to promote Hong Kong as a premier 
IP trading hub in the region”.  Will the Government advise this Committee of the 
achievements of the work on the promotion of IP trading in the past year?  What was the 
expenditure involved?  What is the amount of resources earmarked for promoting the 
development of IP trade in 2016-17 and what are the specific measures and timetable for the 
promotion? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 3) 
 
Reply: 
 
In March 2015, the Working Group on IP Trading (Working Group) released a report with 
28 recommended measures to “position and promote Hong Kong as the premier IP trading 
hub in Asia”.  The recommended action framework comprises four strategic areas, namely 
(I) enhancing the IP protection regime; (II) supporting IP creation and exploitation; (III) 
fostering IP intermediary services and manpower capacity; and (IV) pursuing promotion, 
education and external collaboration efforts. 
 
Actions thus far 
 
The Government accepted the recommendations of the Working Groups and is working in 
full swing with various stakeholders on implementation.  Major progress includes - 
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(I) enhancing our IP protection regime – 
 
• we introduced the Patents (Amendment) Bill 2015 into the Legislative Council in 

November 2015 to provide for the legal framework of the “original grant” patent 
system.  We are assisting the Bills Committee in scrutinizing the Bill.  Subject to the 
progress of the legislative exercise and other implementation work, we tentatively aim 
at launching the OGP system in 2017 at the earliest;   

 
• we have completed a public consultation on the proposed introduction of the Protocol 

Relating to the Madrid Agreement Concerning the International Registration of Marks 
to Hong Kong.  We are carefully considering the views received and mapping out the 
way forward; 

 
(II) supporting IP creation and exploitation – 
 
• the Intellectual Property Department (IPD), in collaboration with the IP Committee of 

the Law Society of Hong Kong (Law Society), launched a pilot scheme to provide free 
initial IP consultation services to small and medium-sized enterprises (SMEs) in 
December 2014 with a view to raising their awareness of IP and assisting them to 
develop effective IP management and commercialisation strategies.  The scheme was 
well received, with 71 consultation sessions conducted by end-February 2016.  IPD 
and the Law Society are reviewing the scheme to prepare for full implementation later 
this year; 
 

• with the establishment of the Innovation and Technology Bureau in November 2015, 
the Government has undertaken to formulate holistic policies relating to innovation 
and technology; strengthen the coordination among the Government, industry, 
academia and research sectors; and expediting the development of innovation, 
technology and related industries in Hong Kong.  As announced in the 2016 Policy 
Address and the 2016-17 Budget, the Government will strengthen its effort to promote 
research and development (R&D), and realisation and commercialisation of R&D 
results; 
 

• as announced in the 2016-17 Budget, the Government will expand the scope of tax 
deduction for capital expenditure incurred for the purchase of IP rights from the 
existing five categories to eight.  The additions are layout-design of integrated 
circuits, plant varieties and rights in performance.  This measure would encourage 
enterprises to engage in the development of IP and help promote Hong Kong as an IP 
trading hub; 

 
(III) fostering IP intermediary services and manpower capacity –  
 
• the Hong Kong Trade Development Council (HKTDC) launched the Asia IP 

Exchange (AsiaIPEX), an online IP trading portal, in December 2013 to enhance Hong 
Kong’s online IP trading volume, capabilities and connections.  As of end-February 
2016, AsiaIPEX has formed alliances with 34 strategic partners local and overseas, 
and covered over 25 000 entries of tradable IP rights (including copyright, patents, 
registered design and trade marks); 
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• the Government supports the development of IP valuation standards by professional 

organisations for first-mover use in Hong Kong.  To this end, the Hong Kong 
Business Valuation Forum released in March 2015 a pioneering IP valuation reporting 
standards for its Registered Business Valuers to follow, in support of the 
Government’s efforts to promote IP trading.  Choosing Hong Kong as a launch pad, 
the Royal Institution of Chartered Surveyors issued an IP Valuation Guidance Note 
in May 2015 to clarify the legal, functional and economic characteristics of IP, and 
help establish industry wide professional standards.  IP professionals might make 
reference to the aforesaid tools to facilitate IP commercialization; 
 

• IPD is working with legal practitioners with expertise in IP transactions to compile and 
publish a checklist containing basic practical guidelines on two areas, namely “IP audit” 
(management for day-to-day business) and “IP due diligence” (due diligence for IP 
transactions), which is expected to be made available later this year; 
 

• the Department of Justice (DoJ) of Hong Kong is spearheading the development and 
promotion of Hong Kong as an international legal and dispute resolution services 
centre.  DoJ is working closely with IPD and relevant stakeholders to feature IP as a 
specialised area in alternative dispute resolution, notably arbitration and mediation.  
On IP arbitration, DoJ is considering to amend the Arbitration Ordinance (Cap. 609) 
with a view to clarifying that disputes relating to IPRs are capable of resolution by 
arbitration.  Such amendments will be useful in attracting more parties to resolve 
their IP disputes by arbitration in Hong Kong.  On IP mediation, DoJ and IPD will 
continue to promote the use of mediation for resolving IP disputes, as well as to follow 
up on the progress regarding how evaluative mediation may be effectively used to 
resolve IP disputes 

 
• IPD launched the IP Manager Scheme in May 2015 to help local SMEs build up their 

IP manpower capacity and increase competitiveness through IP management and 
commercialisation.  Over 200 SMEs joined the Scheme as of end-2015.  Two 
rounds of training were organised in 2015 with a total of 380 attendees.  In view of 
the positive feedback, IPD will continue to promote the Scheme, and the next round of 
training is scheduled for early June 2016; 
 

• from October 2015 to January 2016, IPD sponsored training courses on IP related 
subjects conducted by three professional bodies with a total of 136 participants.  
Feedback on the training was encouraging, and IPD will sustain this effort in 2016 and 
beyond; 

 
(IV) pursuing promotion, education and external collaboration efforts – 
 
• since 2013, the Government co-organised the Business of Intellectual Property Asia 

Forum with HKTDC and Hong Kong Design Centre. The tripartite co-organisation 
will continue this year; 
 

• IPD launched two television announcements of public interest to promote Hong Kong 
as a premier IP trading hub in the region as well as its new support services relating to 
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IP trading in 2015.  Newspaper advertorials were published to supplement the effort. 
IPD would continue with more publicity in 2016-17. 
 

• we have also been reaching out to different industries, e.g. movie and toy, to promote 
cross-sector IP trading since the latter half of 2015, and the response have been 
encouraging.  Key players in the respective fields have a better understanding of the 
potentials of their IP and the prospects of cross-sector commercialisation.  We will 
continue to facilitate such exchanges in IP trading crossover. 

 
Resources and Way Forward 
 
To provide dedicated support to the Working Group and to follow up the implementation 
work, one Chief Executive Officer (CEO) post was created in CITB in 2014-15 (for 24 
months) and the total salary provision for the post is $1.31 million annually.  The CEO 
post will be extended for a further 24 months as from 2016-17 to continue overseeing the 
implementation of various measures.  Other manpower and expenditure required for taking 
forward IP trading initiatives have been and will continue to be covered by the current 
establishment of and provision for CITB, IPD and relevant agencies.  This includes 
specifically setting aside $23 million as from 2015-16 for three years to support a number of 
new initiatives, for example (as mentioned above) - 
 
(i) providing free initial IP consultation service to SMEs; 
(ii) organising and sponsoring IP manpower training; 
(iii) promoting the development of highly specialised IP intermediary services; and  
(iv) launching promotion and public education campaigns. 
 
The estimated expenditure for implementing the initiatives above in 2015-16 is $5.5 million.  
We will continue our efforts in 2016-17 and 2017-18 by utilising the resources already set 
aside. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)048  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1167) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under “Matters Requiring Special Attention in 2016-17”, the Commerce, Industry and 
Tourism Branch will continue to oversee efforts for seeking better market access and 
facilitation of trade and investment in the Mainland through the Mainland and Hong Kong 
Closer Economic Partnership Arrangement, and for ensuring effective implementation of 
measures announced.  What were the results achieved and details of the work in this 
respect in the last financial year?  What was the expenditure incurred?  What is the new 
work plan for the new financial year?  Will there be an increase in expenditure to 
strengthen the work? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 6) 
 
Reply: 
 
The HKSAR Government is committed to assisting Hong Kong businesses in accessing the 
Mainland market through the Mainland and Hong Kong Closer Economic Partnership 
Arrangement (CEPA), by seeking various preferential and facilitation measures for the 
trade, lowering the entry threshold and relaxing the scope of services, etc.  In November 
last year, the Mainland and Hong Kong signed the Agreement on Trade in Services under 
CEPA to basically achieve liberalisation of trade in services between the Mainland and 
Hong Kong, enabling the two sides to reach a new milestone after the continuous 
liberalisation of trade in services through CEPA over the years.  The new liberalisation 
measures will be implemented from 1 June this year. We will continue the discussion with 
the Mainland to enrich the content of CEPA. 
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The HKSAR Government also attaches great importance to the effective implementation of 
CEPA.  We have been working closely with the Mainland authorities at central, provincial 
and municipal levels to address and follow up on problems encountered by Hong Kong 
enterprises in using CEPA liberalisation measures in the Mainland.  To further enhance the 
mechanism for implementation of CEPA measures, the HKSAR Government and the 
Ministry of Commerce set up a Joint Working Group to discuss the problems encountered 
by the trade in using CEPA at provincial and municipal levels and achieved positive 
outcome.  In future, Hong Kong and the Mainland will continue to work closely to assist 
the trade in making better use of CEPA liberalisation measures and gaining greater access to 
the Mainland market. 
 
Apart from providing free information and advisory services on CEPA, the Trade and 
Industry Department (TID) has established a notification mechanism with the Mainland 
authorities to disseminate information in relation to the promulgation of relevant regulations 
and implementation details on its CEPA website for the trade’s reference. 
 
The Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) is responsible for the overall policy on CEPA; TID oversees bilateral discussions 
on further liberalisation and implementation of liberalisation measures under CEPA; and 
individual bureaux and departments deal with liberalisation and specific implementation 
issues in the relevant service sectors.  The expenditure of the above work has been 
subsumed respectively under the overall estimated expenditure of the bureaux/departments 
concerned.  It is difficult to quantify separately.  The work is being taken up by the 
existing manpower of relevant bureaux or departments. No increase in expenditure is 
required for the time being. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB (CIT)049  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1168) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As mentioned under Matters Requiring Attention in 2016-17, the Commerce, Industry and 
Tourism Branch will continue to monitor developments on various regional economic 
integration initiatives and explore opportunities for Hong Kong’s participation.  Please 
advise what efforts were made in this area in 2015-16?  What opportunities did the 
Government identify for Hong Kong?  What was the expenditure involved?  How much 
public funds will be spent in this area in 2016-17?  Are there any specific work plans? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 7) 
 
Reply: 
 
In 2015-16, the Government continued to participate actively in regional economic 
cooperation to strengthen trade and economic relations between Hong Kong and our major 
trading partners in the region, to ensure that Hong Kong can participate in economic 
integration in the region, and to bring new opportunities and room for development for 
Hong Kong enterprises. The major work involves two fronts: (1) regional economic 
cooperation; and (2) free trade agreements (FTAs) and economic and trade cooperation 
arrangements. 
 
(1) Regional Economic Cooperation 
 
On the regional economic cooperation front, Hong Kong has been actively participating in 
the Asia-Pacific Economic Cooperation (APEC) to promote broader cooperation in the 
Asia-Pacific region. Trade between Hong Kong and other APEC economies of accounts for 
some 80% of Hong Kong’s external trade. APEC provides an excellent platform for Hong 
Kong to collaborate with other member economies on various trade and economic issues in 
the region. 
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APEC’s primary goal is to achieve trade and investment liberalisation and facilitation for 
economic cooperation and growth. Hong Kong has been maintaining close economic 
relations with APEC member economies. Any measure which can further improve the 
business environment and facilitate trade and investment in the region will bring about 
opportunities for Hong Kong. 
 
As far as trade facilitation is concerned, relevant work which APEC promotes, such as 
simplifying customs procedures, enhancing business mobility through the APEC Business 
Travel Card, promoting electronic commerce and establishing mutual recognition 
arrangements for telecommunications, electrical and electronic equipment, etc. can help 
improve the region’s business environment by saving business costs and time. 
 
To further enhance regional economic integration, APEC member economies are currently 
launching the work on the realisation of the Free Trade Area of the Asia-Pacific (FTAAP), 
which includes completing the Collective Strategic Study by the end of 2016 so as to 
identify the related issues, benefits and challenges of advancing the FTAAP.  The 
realisation of the FTAAP will reduce regional trade barriers, bringing immense 
opportunities to economies in the region and facilitating Hong Kong businessmen, including 
SMEs, to further expand their business and investment in the region.  With a view to 
realising the FTAAP the soonest, Hong Kong will participate actively in the related 
discussions and work, and will share our knowledge and experience with respect to our 
liberal trade policy. 
 
Moreover, Hong Kong also participates actively in the work of the Pacific Economic 
Cooperation Council (PECC). PECC serves as a forum for regional cooperation and policy 
coordination. It promotes trade and investment activities as well as economic development 
in the Pacific region through research and policy discussion. Participants to the PECC 
include government officials, businessmen and academics. 
 
In 2016-17, we will continue to actively participate in the work of the regional cooperation 
organisations. 
 
(2) FTAs and Economic and Trade Cooperation Arrangements 
 
The Hong Kong, China – New Zealand Closer Economic Partnership Agreement (CEP 
Agreement), which entered into force on 1 January 2011, has been implemented smoothly. 
In 2015-16, we commenced the general review of the CEP Agreement and the review on 
trade in services together with New Zealand according to the established work plans. In 
2016-17, both sides will continue to strengthen trade and economic cooperation between the 
two places based on the outcomes of the reviews. The FTA between Hong Kong and the 
Member States of the European Free Trade Association (EFTA) has been operating 
smoothly since it entered into force in end-2012, and both sides are planning to hold the first 
Joint Committee meeting. As for the FTA between Hong Kong and Chile, it has been 
operating smoothly since it entered into force in October 2014, and both sides will continue 
to negotiate an investment agreement under the FTA. 
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The Association of Southeast Asian Nations (ASEAN) as a whole is the second largest 
trading partner of Hong Kong in terms of goods and the fourth largest partner in terms of 
services. We are now actively negotiating an FTA with ASEAN.  Forging an FTA with 
ASEAN will not only allow Hong Kong’s goods, services and investments access the 
ASEAN market under more favourable conditions, but will also enhance Hong Kong’s 
further participation in regional economic integration. The FTA negotiations commenced in 
July 2014 and are progressing smoothly. We hope to conclude the negotiations this year, so 
that Hong Kong businessmen can reap the benefits early. 
 
We will also seek to conclude discussions on a closer economic partnership arrangement 
with Macao this year. 
 
We will continue to explore possibilities of forging FTAs with other economies in the 
region and will closely monitor the development of FTAs in the region. Should there be 
suitable opportunities that would be beneficial to Hong Kong, we will positively consider 
participating in such initiatives at an appropriate timing. 
 
Since Hong Kong signed the economic and trade cooperation arrangements with Malaysia 
and Thailand in 2009 and 2013 respectively, we have been facilitating and promoting 
bilateral economic cooperation in various areas with Malaysia and Thailand to further 
strengthen the economic ties between Hong Kong and the two countries. In 2015, Hong 
Kong and Thailand held the first meeting of the Joint Co-operation Committee, and 
formulated future work plans on various priorities. In 2016-17, we will continue to take 
forward various co-operation initiatives under the above arrangements, including firming up 
the meeting of the Joint Co-operation Committee under the trade and economic co-operation 
arrangement with Malaysia. We will also continue to strengthen trade and economic 
cooperation with other trading partners for promoting regional integration. 
 
The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the Commerce and Economic Development Bureau and the Trade 
and Industry Department. It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)050  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1169 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned under Matters Requiring Special Attention in 2016-17 that the Commerce, 
Industry and Tourism Branch will “continue to maintain close communication with the 
Mainland authorities and assist the trade to adjust to changes in Mainland’s policies on 
processing trade”.  What work has the Government done in this area in the past year?  
How effective was the work?  What was the expenditure involved?  In view of the 
changes in the Mainland’s policies on processing trade in recent years, has the Hong Kong 
Government assessed the impact of such changes on Hong Kong enterprises?  What 
specific measures will the Government introduce in the coming year to assist Hong Kong 
enterprises to adjust to changes in the Mainland’s policies on processing trade?  What are 
the expenditure and manpower involved?  

 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 8) 
 
Reply: 
 
In 2015-16, the Commerce, Industry and Tourism Branch assisted the trade to adjust to 
changes in the Mainland’s policy on processing trade through the following work: 
 
- maintaining close dialogue with the trade through various channels, so as to understand 

the trade’s concerns and views; and maintaining close liaison with the Mainland 
authorities at various levels (including through the Hong Kong/Guangdong Expert 
Group on the Restructuring and Upgrading of the Processing Trade) to relay to them the 
trade’s views and to discuss with them support measures for the trade;  
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- disseminating information to Hong Kong enterprises by means of circulars and 
newsletters, and organising activities such as symposiums and seminars through the 
Trade and Industry Department (TID) and our Mainland Offices to enhance the trade’s 
understanding of the Mainland’s new policies, legislation and business environment.  
TID’s website includes a dedicated page on economic and trade information of the 
Mainland, with hyperlinks to the economic and trade websites of about 200 Mainland 
authorities.  This platform facilitates Hong Kong enterprises in getting access to 
economic and trade information of the Mainland;   

 
- organising promotional activities and trade fairs and organising delegations to visit the 

Mainland through the Hong Kong Trade Development Council (HKTDC), with a view 
to enhancing the trade’s understanding of Mainland policies and market development; 

 
- providing Hong Kong enterprises with support services on technological upgrading, 

management improvement, branding and market development, etc., and Mainland 
market information through the HKTDC and the Hong Kong Productivity Council, etc.;  

 
- with regard to financial support, assisting small and medium enterprises (SMEs) through 

the  on-going “SME Funding Schemes” in areas such as market promotion, acquisition 
of equipment, upgrading of operational and technical skills, business restructuring and 
relocation;  

 
- continuing to implement the Dedicated Fund on Branding, Upgrading and Domestic 

Sales launched on 25 June 2012 to provide funding support to individual enterprises and 
non-profit-making organisations, so as to assist enterprises in enhancing their 
competitiveness and facilitating their business development in the Mainland and 
capturing the opportunities arising from the National 12th Five-year Plan;  

 
- arranging our Mainland Offices to collaborate with trade associations and other 

organisations to organise “Hong Kong Week” promotional events in the Mainland in 
order to promote Hong Kong products and services, with a view to assisting Hong Kong 
enterprises in building up their brand image and exploring the domestic market; and  

 
- providing platforms for Hong Kong enterprises, particularly SMEs, to showcase their 

products and build up greater awareness of Hong Kong brands in the Mainland through 
the expansion of the network of Design Gallery shops in the Mainland (including 
physical shops and online shops) by the HKTDC.   

 
The Mainland authorities have responded positively to many proposals of the Government 
and the trade.  Various facilitation and support measures have been launched, including the 
implementation of “restructuring without stopping production”, “consolidated tax return for 
multiple domestic sales” and streamlining procedures for outward processing.  As for the 
recent adjustments to the policies on processing trade, such as abolishing the bonded 
taxation policies on imported steel products for processing trade and adjusting the catalogue 
on prohibited commodities for processing trade, the HKSAR Government has also reflected 
the concerns and views of the trade to the relevant Mainland authorities.  The relevant 
Mainland authorities have extended accordingly the transitional period before abolishing 
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the bonded taxation policies and removed certain commodity from the catalogue of 
prohibited commodities.   
 
In 2016-17, we will continue with the above work.  The manpower and expenditure of the 
above-mentioned work have been subsumed within the establishment and provision for this 
Bureau and the relevant departments and organisations.  It is difficult to quantify them 
separately.    
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)051  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1188) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Hong Kong Trade Development Council (HKTDC) has more than 40 offices 
worldwide, with 13 in the Mainland.  Will the HKTDC set up new overseas offices in 
2016-17, particularly in emerging markets, to assist Hong Kong small and medium 
enterprises in tapping business opportunities and expanding their businesses?  If yes, how 
many will be set up, what will be the locations of these offices and what will be the 
expenditure involved? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 15) 
 
Reply: 
 
The Hong Kong Trade Development Council does not have any plan to open new overseas 
office in 2016-17.  It will continue to make good use of its existing overseas network to 
help our trade in exploring more business opportunities.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)052  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1189) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards matters requiring special attention in 2015-16, it was stated that the Hong Kong 
Trade Development Council (HKTDC) would enhance the competitiveness of Hong Kong 
small and medium enterprises (SMEs) and start-ups in the digital era by assisting them to 
capture business opportunities arising from the E-tailing trend.  How effective was such 
work in the past year?  In 2016-17, the HKTDC shifts to assist Hong Kong SMEs and 
start-ups to explore business opportunities in e-commerce instead.  What are the specific 
measures or plans, and how much will be involved in the implementation?  What is the 
expected outcome? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 16) 
 
Reply: 
 
The Hong Kong Trade Development Council (HKTDC) endeavours to enhance the 
competitiveness of Hong Kong small and medium enterprises (SMEs) and start-ups in the 
digital era.  In 2015-16, HKTDC SME Centre organised 12 workshops to help SMEs take 
advantage of business and marketing opportunities arising from social media and mobile 
communication, attracting a total of 1 900 SMEs to participate.  In 2015-16, “hktdc.com” 
facilitated over 21 million business connections between buyers and suppliers.  More than 
8 500 one-on-one meetings were arranged by HKTDC on its trade fairs to connect buyers 
and exhibitors. 
 
In addition to assisting Hong Kong companies to capture opportunities in e-commerce, 
HKTDC will continue to help Hong Kong manufacturers identify low cost production bases 
in Asia.  HKTDC will also leverage social media and mobile platforms to enhance 
engagement with stakeholders.  HKTDC’s key initiatives in this respect in 2016-17 are as 
follows: 
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(1) Assist Hong Kong SMEs and start-ups to explore business opportunities in e-commerce 
 

• to leverage renowned e-tailing platforms in Asia to enhance the exposure of Hong 
Kong brands; 

• to invite buyers of major TV shopping channels from the Mainland and overseas to 
visit HKTDC fairs; 

• to collaborate with “Omni-Channel Retailing Conference” to connect the 
participating e-tailing professionals with Hong Kong exporters and attract e-tailing 
conferences in Asia to Hong Kong; 

• to organise a series of e-tailing workshops; 
• to roll out a column on e-tailing on the “SME & Start-up Portal”; and 
• to enhance HKTDC’s database of global e-tailers. 

 
(2) Assist SMEs to explore new low cost production bases 
 

• to organise study missions to Vietnam, Myanmar and inland provinces or 
municipalities in the Mainland to assess their suitability as alternative production 
bases for Hong Kong manufacturers; 

• to identify Indian cities with suitable manufacturing cluster and support services as 
potential destination for manufacturing relocation or outsourcing; 

• to invite government officials from potential new production bases to speak at 
HKTDC’s seminars to introduce details about production relocation; and 

• to disseminate market intelligence of different production bases to Hong Kong 
manufacturers via the “SME & Start-up Portal”. 

 
(3) Employ social media and mobile platforms to enhance the effectiveness of HKTDC’s 

promotions and engagement with stakeholders 
 

• to extend social media and mobile promotions to lifestyle fairs and service-related 
events; 

• to increase the use of mobile e-platforms to promote HKTDC’s brand and events; 
• to explore new social media platforms to reach out to more new audiences; 
• to expand the reach of HKTDC’s SME training workshops using social and digital 

media; and 
• to enhance the “Trade Ambassador Programme” working with tertiary education 

institutions and make use of youth radio stations or online forums to reach out to the 
youth. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that these promotional activities will help more SMEs 
enhance their competitiveness and grasp the opportunities arising from the e-tailing trend. 
 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)053  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1215) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated under this programme that the Hong Kong Trade Development Council 
(HKTDC) promotes Hong Kong as a platform for doing business with the Mainland and 
throughout Asia.  How effective was the work carried out by the HKTDC in 2015-16 and 
what was the amount of expenditure involved?  Please also advise this Committee of any 
specific plan or strategy that the HKTDC has in respect of such work in 2016-17, as well as   
the details of the estimated provision, staff establishment and expected results. 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 17) 
 
Reply: 
 
In 2015-16, the Hong Kong Trade Development Council (HKTDC) organised a variety of 
activities, such as trade fairs, business missions, product displays and incoming buying 
missions etc., bringing a total of nearly 600 small and medium enterprises (SMEs) to 
countries such as Cambodia, Indonesia, Malaysia, Myanmar, the Philippines, Singapore, 
Vietnam, India, Turkey, Poland, Slovakia, United Arab Emirates, Saudi Arabia, South 
Africa, Brazil, Chile and Mexico, etc. for market visits and trade promotion, to help Hong 
Kong companies tap opportunities and expand networks in these markets.  HKTDC 
organised the signature campaign “In Style．Hong Kong” in September 2015 in Jakarta, 
Indonesia to publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands.  
The concurrent symposium promoted Hong Kong’s advantage as a business platform.  
These events attracted over 15 000 participants and over 1 900 business matching sessions 
were arranged. 
 
In 2016-17, HKTDC will pursue the following work to promote Hong Kong as a platform 
for doing business with the Mainland and throughout Asia:   
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(1) Capitalise on the Belt and Road Initiative 
 

• to enrich the Belt and Road Portal to disseminate up-to-date market intelligence; 
• to jointly organise the “Belt and Road Summit” with the Government; and  
• to introduce Belt and Road sessions in various large-scale international conferences 

held in Hong Kong to provide the trade with updates on the development of relevant 
industries. 

 
(2) Reinforce Hong Kong’s position as Asia’s international maritime centre and air cargo 
 hub 

 
• to invite more trade representatives from the Association of Southeast Asian Nations 

(ASEAN) and other economies along the Belt and Road routes to join the “Asian 
Logistics and Maritime Conference”; 

• to stage a Hong Kong Pavilion at “Posidonia”, the largest exhibition of the shipping 
and maritime industries, in Greece and “Air Cargo Forum and Exhibition” in Paris, 
France; and 

• to organise seminars in ASEAN to promote Hong Kong’s maritime services, such as 
arbitration, ship broking, chartering and management. 

 
(3) Brand Hong Kong as the go-to platform for global companies’ Asian strategy 
 

• to stage major promotion campaign “Think Asia, Think Hong Kong” in Germany to 
encourage local enterprises to make use of Hong Kong’s business platform to expand 
businesses in Asia (in particular the Mainland China); and 

• to forge a co-operation agreement modelled on Pacific Bridge Initiative with France 
and Germany respectively. 

 
(4) Promote Hong Kong as Asia’s premier trading hub 

 
• to increase the international profile of HKTDC’s trade fairs by identifying potential 

partners to form new country pavilions; 
• to offer trial booths at selected fairs to first-time participating ASEAN government 

bodies and relevant associations; and 
• to expand HKTDC’s buyer database in economies along the Belt and Road routes. 

 
(5) Leverage the online-to-offline trend to maximise business opportunities for Hong Kong 
 companies 

 
• to develop market-specific promotion campaigns to encourage buyers from high 

potential markets such as India, Indonesia, Eastern Europe and the Middle East to 
source and place orders at “hktdc.com” and “hktdc.com Small Orders”; 

• to explore more alternative payment and logistics service providers for “hktdc.com 
Small Orders”; and 

• to translate supplier information at “hktdc.com” into six European languages to 
address the needs of global buyers. 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 3 9  

 

 
In addition, HKTDC will continue to organise a variety of activities including fairs, 
conventions, business missions, symposiums, seminars, roadshows and business matching, 
etc. to promote Hong Kong as Asia’s global business platform.  The above are part of the 
work covered under Programme (3) to be carried out by HKTDC’s existing staff.  We do 
not have separate breakdown of staff establishment and expenditure for each of them.  
HKTDC expects that more Hong Kong companies will benefit from its work to be done in 
2016-17. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)054  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1216) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Hong Kong Trade Development Council (HKTDC) provides comprehensive 
development and training programmes to assist Hong Kong companies in penetrating new 
markets and identifying niche sectors.  Please give a detailed account of the work 
undertaken by the HKTDC in this area, the funding involved and the effectiveness in terms 
of new markets penetrated and niche sectors identified in 2015-16.  What are the work 
plans, estimated provisions, staff establishment and expected achievements in the next 
financial year 2016-17?  Which industries and new overseas markets will be selected for 
focused development? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 18) 
 
Reply: 
 
Exploring the emerging markets 
 
In 2015-16, the Hong Kong Trade Development Council (HKTDC) assisted Hong Kong 
companies in developing emerging markets proactively.  In addition to providing small 
and medium enterprises (SMEs) with the latest market intelligence through its multimedia 
portal “HKTDC Research” and a number of research publications, HKTDC organised a 
variety of activities, such as trade fairs, business missions, product displays and incoming 
buying missions etc., bringing a total of nearly 600 SMEs to countries such as Cambodia, 
Indonesia, Malaysia, Myanmar, the Philippines, Singapore, Vietnam, India, Turkey, Poland, 
Slovakia, United Arab Emirates (UAE), Saudi Arabia, South Africa, Brazil, Chile and 
Mexico, etc. for market visits and trade promotion, to help Hong Kong companies tap 
opportunities and expand networks in these markets.  HKTDC organised the signature 
campaign “In Style．Hong Kong” in September 2015 in Jakarta, Indonesia to publicise Hong 
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Kong as a lifestyle trendsetter and promote Hong Kong brands.  The concurrent 
symposium promoted Hong Kong’s advantage as a business platform.  These events 
attracted over 15 000 participants and over 1 900 business matching sessions were arranged. 
In 2016-17, HKTDC will focus on markets along the Belt and Road routes, including 
Association of Southeast Asian Nations (ASEAN) and Indian markets, to help Hong Kong 
companies capture business opportunities.  Key initiatives are as follows: 

   
• to stage a promotion campaign “In Style．Hong Kong” in Bangkok, Thailand to 

publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands; 
• to explore staging an inaugural “Lifestyle Expo” in New Delhi, India in collaboration 

with the Trade Development Bureau of the Ministry of Commerce of the People’s 
Republic of China; 

• to organise business missions to Indonesia, India, the Philippines, Vietnam, UAE, Iran, 
Poland and Kazakhstan to explore investment and export opportunities;  

• to organise networking and sourcing seminars to connect key e-tailers from ASEAN 
countries with Hong Kong exporters; 

• to organise a logistics mission and an information and communications technology 
mission to ASEAN countries; 

• to organise CEO training programmes for ASEAN senior government officials and key 
decision makers of business associations; 

• to stage signature events in the five regional markets, including Indonesia, India, UAE, 
Turkey and Poland; and 

• to stage a “Lifestyle Expo” in Dubai, UAE in partnership with the Department of 
Commerce of Guangdong Province and attract importers and traders with established 
regional distribution networks in the Middle East to join. 

 
Promoting the niche markets 
 
In 2015-16, HKTDC promoted niche sectors including green products, silver hair and baby 
products proactively.  Concrete tasks included arranging a China pet supplies buying 
mission to Hong Kong, a baby products mission from emerging markets to Hong Kong, a 
Hong Kong silver hair market related business mission to Japan and a Hong Kong 
environmental industry mission to Tokyo, Japan.  HKTDC also led Hong Kong companies 
to take part in major trade fairs for niche products in traditional markets, including Superzoo 
in Las Vegas, US, Shanghai International Children Baby Maternity Industry Expo, 
Kind+Jugend in Cologne, Germany, China International Pet Show in Shanghai and Global 
Pet Expo in Orlando, US.  In addition, HKTDC also promoted niche sectors through its 
trade fairs in Hong Kong, such as the “Hong Kong Baby Products Fair”, the “Eco Expo 
Asia”, the “World of Pet Supplies” special zone at the “Hong Kong Houseware Fair”, and 
the setting up of zones for silver hair products and green products in related fairs.  About 
500 Hong Kong companies participated in the above-mentioned activities. 
 
In 2016-17, HKTDC will continue to promote niche sectors through a wide range of 
activities.  Some of the highlights are as follows:  
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(1)  Help Hong Kong companies seize business opportunities in silver hair and technology 
 sectors 
 
• to organise trade missions to help Hong Kong companies explore the business 

opportunities in niche sectors such as eco products, silver hair market, baby and pets.  
These include China pet supplies buying mission to Hong Kong, baby products mission 
from emerging markets to Hong Kong, Hong Kong silver hair market related business 
mission to Japan and Hong Kong environmental industry mission to Taiwan;  

• to leverage the “International Home Care and Rehabilitation Exhibition” and 
“International Healthcare Engineering Exhibition” in Japan to promote Hong Kong 
silver hair products; 

• to organise manufacturing technology missions to Korea; a mission to Germany 
focusing on smart manufacturing; and a biotechnology mission to US; 

• to recruit Hong Kong smart-tech and biotech players to join the Hong Kong Pavilion at 
overseas technology events; and 

• to organise Hong Kong companies to take part in major trade fairs in traditional markets 
tailored for niche sectors.  These include Superzoo in Las Vegas, US, Shanghai 
International Children Baby Maternity Industry Expo, Kind+Jugend in Cologne, 
Germany, China International Pet Show in Shanghai and Global Pet Expo in Orlando, 
US. 

 
(2) Position Hong Kong as Asia’s intellectual property (IP) marketplace and innovation hub 
 
• to organise a roundtable meeting on IP opportunities arising from the Belt and Road 

Initiative in “Business of IP Asia Forum” (BIP Asia), and to incorporate the 
nanotechnology element into BIP Asia to promote home-grown technology; 

• to expand the network of strategic partnership of the “Asia IP Exchange” (AsiaIPEX) 
and enrich trademarks listed on AsiaIPEX; 

• to organise business matching meetings for AsiaIPEX partners and local industry 
players; and  

• to enhance the business matching element at “InnoDesignTech Expo” and “SmartHK” 
focusing on technology licensing and partnership. 

 
The above are part of the work covered under Programme (3) to be carried out by the 
HKTDC’s existing staff.  We do not have separate breakdown of staff establishment and 
expenditure for each of them.  HKTDC expects that more Hong Kong companies will 
benefit from its work to be done in 2016-17. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)055  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1217 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated in Matters Requiring Special Attention in 2016–17 under this Programme that the 
Commerce, Industry and Tourism Branch will continue efforts in promoting co-operation 
between Hong Kong and Taiwan on trade, investment and tourism matters.  Please advise 
this Committee of the effectiveness of these efforts over the past year and the expenditure 
involved.  What specific measures will be adopted in the new financial year, and what is 
the estimated expenditure and the anticipated effectiveness? 
 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 21) 
 
Reply: 
 
The Hong Kong Special Administrative Region Government has been actively promoting 
co-operation between Hong Kong and Taiwan in the areas of trade, investment and tourism.  
Relevant work includes – 
 
 On trade promotion, the Taipei Office of the Hong Kong Trade Development Council 

(HKTDC) has been promoting Hong Kong’s services industries, encouraging Taiwan 
brands to co-operate with Hong Kong companies and leveraging on Hong Kong’s 
services platform to tap the overseas and Mainland markets.  In 2015-16, the HKTDC 
has organised more than 60 activities in Hong Kong and Taiwan to promote the 
economic and trade relations between the two places, including organising Taiwan 
enterprises to participate in various exhibitions and forums held in Hong Kong.  The 
HKTDC’s relevant expenditure in 2015-16 is around $6.5 million.   
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In 2016-17, the HKTDC will continue to promote trade ties between Hong Kong and 
Taiwan through organising different activities such as trade fairs, outbound missions, 
symposiums, seminars, roadshows and business matching activities, etc.  In addition, 
the HKTDC will put more emphasis on promoting sectors where Hong Kong enjoys 
advantages, such as brand marketing, arbitration, logistics and licensing, etc.  The 
estimated budget of the HKTDC for trade promotion work targeting Taiwan in 
2016-17 is around $6.9 million. 

 
 On investment promotion, Invest Hong Kong (InvestHK) has been actively promoting 

Hong Kong’s business advantages in Taiwan.  Through the investment promotion 
unit at the Hong Kong Economic, Trade and Cultural office in Taiwan, InvestHK has 
been reaching out proactively to a wide spectrum of Taiwanese companies, organising 
seminars and workshops and visiting enterprises in different cities in Taiwan so as to 
encourage Taiwanese companies to leverage on the business advantages of Hong 
Kong to expand their regional operations.  InvestHK also maintains contact with 
representatives of the Taiwanese companies and business associations in Hong Kong.  
In 2015-16, InvestHK’s expenditure on investment promotion work in Taiwan is 
around $1 million (not including staff costs or other general expenses funded under 
Head 144).   

 
In 2016-17, InvestHK will continue to step up the above work.  It will organise 
promotional events and seminars as well as conduct investment promotion visits so as 
to attract more Taiwanese companies to set up or expand their business in Hong Kong.  
The estimated budget of InvestHK for investment promotion work in the Taiwan 
market in 2016-17 is about $1 million (not including staff costs or other general 
expenses funded under Head 144).   

 
 On tourism, Taiwan is currently Hong Kong’s second largest source market.  The 

Hong Kong Tourism Board (HKTB) attracts young visitors and families to spend their 
vacation in Hong Kong by leveraging on the diverse mega events held in Hong Kong, 
such as the Hong Kong Wine & Dine Festival, Hong Kong Summer Fun, and Hong 
Kong WinterFest, as promotional platforms; undertaking promotion initiatives through 
digital marketing and public relations, as well as partnering with the trade to launch 
tactical sales of tourism products and consumer activities.  The HKTB also 
disseminates the latest tourism information about Hong Kong such as dining trends to 
visitors in the Taiwan market.  The revised estimate of the HKTB for the marketing 
programmes in the Taiwan market in 2015-16 is $18 million.  Overnight visitor 
arrivals from Taiwan increased by 3% in 2015. 

 
In 2016-17, the HKTB will step up its marketing efforts targeted at the young and 
family segments in Taiwan (particularly Taipei and second-tier cities with direct flight 
to Hong Kong such as Taichung and Kaohsiung) with a view to attracting vacation 
visitors.  In order to raise Hong Kong’s attractiveness as a destination for family and 
young visitors, the HKTB will, in addition to digital marketing initiatives and public 
relations efforts, join hands with travel trade partners, hotels and airlines to launch 
different targeted attractive tourism products.  The HKTB also plans to collaborate 
with Taiwan to promote multi-destination itineraries and products featuring Hong 
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Kong in long-haul markets to draw more international tourists to the region.  The 
estimated marketing budget of the HKTB in 2016-17 for the Taiwan market is $10.8 
million. 

 
Regarding cruise tourism, the HKTB will continue to work with Taiwan and other 
neighbouring ports to leverage on the Asia Cruise Fund to promote co-operation 
among the ports in the region.  By pooling together the resources to subsidise cruise 
lines in developing and marketing cruise products featuring Hong Kong and other 
neighbouring ports (including Taiwan), this regional co-operation fund encourages 
cruise lines to include Hong Kong, Taiwan and neighbouring ports in their itineraries 
in Asia, and helps increase the number of cruise ships visiting the region.  In 
2016-17, the HKTB will further step up its partnership with the participating ports 
through the Asia Cruise Cooperation (“ACC”) formed in March 2016.  The ACC will 
promote the tourism infrastructure and facilities, as well as the unique appeals of the 
participation ports to cruise lines through joint promotion and participation in 
large-scale industry events with a view to synergising the efforts, so as to encourage 
cruise lines to include the ports concerned in their itineraries. 

 
Moreover, the Government will continue to, through the platforms of “Hong Kong-Taiwan 
Economic and Cultural Cooperation and Promotion Council” and “Hong Kong-Taiwan 
Business Co-operation Committee” of Hong Kong, and the “Taiwan-Hong Kong Economic 
and Cultural Co-operation Council” and “Economic Co-operation Committee” of Taiwan, 
enhance multi-faceted and in-depth exchanges between Hong Kong and Taiwan and 
strengthen bilateral economic co-operation, with a view to promoting economic and trade 
development of the Mainland, Hong Kong and Taiwan. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)056  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1218) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary has proposed to extend the application period for special 
concessionary measures under the SME Financing Guarantee Scheme (SFGS) for one year 
to 28 February of the next year.  In the meantime, the Commerce, Industry and Tourism 
Branch will continue to monitor the operation of the measures in 2016-17.  Please tabulate 
by trade the number of applications for special concessionary measures under the SFGS, 
percentage of successful applications, and the reasons for unsuccessful applications in the 
past year.  What is the average processing time for application vetting?  Given the 
one-year extension of application period for special concessionary measures, what is the 
estimated loan amount involved?  Which trades have more pressing needs? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 22) 
 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  As at the end of February 
2016, the HKMC has received over 12 000 applications and approved over 10 700 of them, 
involving a total loan amount of about $43.4 billion and a total guarantee amount of about 
$34.7 billion.  Excluding 68 applications under processing and 1 152 applications 
withdrawn by lending institutions, the overall success rate of applications is about 99.3%.  
76 applications have been rejected, and the percentage is about 0.7%.  11 applications were 
rejected due to failure to meet the eligibility requirements while the reasons for the 
remaining 65 applications being rejected included poor repayment ability, poor financial 
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performance and account conduct, high leverage, poor record of accounts receivable, or 
having pending legal litigation with significant financial impact, etc. 
 
The number of applications approved under the special concessionary measures by sector is 
as follows: 
 

Sector No. of Applications 
Approved  

Percentage of Total 
Applications 

Approved  

Manufacturing 2 599 24.1% 
Textiles and clothing 506 4.7% 
Electronics 240 2.2% 
Plastics 207 1.9% 
Printing and publishing 184 1.7% 
Others 1 462 13.6% 

Non-manufacturing 8 164 75.9% 
Trading 4 954 46.0% 
Wholesale and retail 938 8.7% 
Engineering 310 2.9% 
Construction 300 2.8% 

Transportation/logistics 262 2.4% 

Others 1 400 13.1% 
Total 10 763 100.0% 

 
The SFGS including the special concessionary measures is administered in accordance with 
prudent commercial principles.  All guarantee applications should meet the requirements 
for obtaining a guarantee under the SFGS and enterprises should provide relevant 
documents.  Since September 2014, the HKMC has streamlined the approval process for 
the application of guarantee.  In general, the HKMC would issue the guarantee in three 
working days upon receipt of the application and complete supporting documents from the 
lending institutions. 
 
As the loan amount involved and industry demand in the coming year will be affected by a 
number of factors, including the prevailing economic situation, we are unable to estimate. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)057  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1225) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under the Matters Requiring Special Attention in 2016-17 of this Programme, it is noted 
that the Commerce, Industry and Tourism Branch will drive MICE tourism and consolidate 
Hong Kong’s image as the “World’s meeting place”.  Please inform this Committee of the 
expenditures and outcomes in this respect in the past year.  What will be the new measures 
and plans for the new financial year?  Will there be additional provision and manpower for 
stepping up the promotion work?  What will be the expected outcomes? 

 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 32) 
 
Reply: 
 
The revised estimate of the Hong Kong Tourism Board (HKTB) for promoting MICE 
tourism in 2015-16 is $32.6 million, including the annual additional provision of       
$15 million for 3 years from 2014-15 onwards (until 2016-17).  
 
In 2015, Hong Kong received 1.72 million overnight MICE visitors, representing a decrease 
of 5.2% over 2014.  Since 2015, we have been facing subpar global economic growth, as 
well as enhanced tourism appeal of neighbouring destinations stemming from factors 
including the depreciation of their currencies and their relaxation of visa requirements for 
Mainland visitors.  The trade has expressed that the exchange rate affects the cost of 
coming to Hong Kong and MICE event organizers are very sensitive to the exchange rate.  
MICE visitors’ incentive to travel to Hong Kong is affected by the factors mentioned above. 
 
To attract high-spending MICE visitors to Hong Kong, in 2016-17, the HKTB will continue 
to adopt promotional strategies tailored for various MICE segments.  It will also provide 
MICE event organisers and visitors with customised support and attractive offers to draw 
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more MICE events of different scales to Hong Kong and consolidate Hong Kong’s image as 
the “World’s meeting place”. The major relevant promotion work conducted by the HKTB 
in 2016-17 will include: 
 
Meetings and incentives (M&I) 
 focusing on short-haul markets such as South Korea, the Mainland, India and 

Indonesia, and reaching out to selected strategic sectors, namely the direct selling, 
finance and insurance, information technology, manufacturing and pharmaceutical 
sectors; 

 strengthening connection with large-scale corporations with a dedicated department for 
organising M&I events, and attracting these corporations to organise events in Hong 
Kong.  Through large-scale trade shows, briefing sessions and other industry events, 
the HKTB will also establish closer business relationship with M&I event organisers 
with a view to attracting more M&I events to Hong Kong by leveraging on their 
business network; 

 fostering closer relationship with M&I event organisers by participating large-scale 
M&I travel shows, as well as organising familiarisation tours to Hong Kong and travel 
missions.  The HKTB will also actively showcase the strengths and characteristics of 
Hong Kong as a MICE destination; and  

 through an award programme, motivating travel agents to promote Hong Kong as the 
ideal destination for M&I trips to their corporate clients. 
 

Conventions 
 focusing on the American and European markets, targeting to attract large-scale or 

major conventions from six strategic sectors, namely science, medical science, 
engineering, social science, technology, and commerce, to Hong Kong; 

 forming strategic partnerships with professional associations and professional 
conference organisers in Europe and the US, as well as proactively reaching out to and 
persuading their members to choose Hong Kong for organising large-scale conferences 
and smaller-scale but recurrent business conferences; 

 leveraging on industry events such as IMEX as outreach platforms to engage key 
associations and conference organisers in Europe and the US; 

 participating in various international MICE trade shows in Europe and the US together 
with local travel trade, and strengthening the connection between the local trade and 
professional conference organisers through different networking activities held at these 
trade shows; and 

 strengthening the connection between associations in the Mainland and their 
corresponding local chapters in Hong Kong, and organising familiarisation tours for 
their representatives to gain better understanding of Hong Kong’s edges as a MICE 
destination, thereby encouraging them to organise conventions in Hong Kong. 

 
Exhibitions 
 showcasing Hong Kong’s core strengths at international industry events with key 

partners from the local exhibition sector and upholding the city’s image as Asia’s fair 
capital; and 

 offering marketing support to exhibition organisers and working with the travel trade to 
provide exhibition visitors with customised travel packages, special offers and 
hospitality support to retain recurrent events and attract new ones. 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 5 0  

 

 
In 2016-17, the HKTB plans to spend $51.7 million on MICE promotion, including the 
annual additional provision of $15 million for 3 years from 2014-15 onwards (until 
2016-17).  In addition, there are many small to medium-sized M&I and conventions with 
70 to 700 visitors held in Hong Kong.  To drive the growth of these kinds of events, the 
Government will allocate $5 million to the HKTB for the latter to provide financial support 
to local travel agents in developing their business by enhancing their ability to provide more 
attractive offers to the organisers of these small to medium-sized M&I and conventions.  
On the other hand, the HKTB would leverage on this opportunity to encourage those travel 
agents focusing on leisure travel to expand the business on MICE tourism.  The HKTB 
expects to accept applications in May this year for a period of 6 months.  Applicants are 
required to attract 70 to 700 overseas visitors who would stay in Hong Kong for at least 2 
nights.  The funding support for each application will be capped at $10,000.  The HKTB 
will brief the trade on the scheme, and expects that the relevant scheme will help local travel 
agents to attract over 35 000 visitors from M&I and conventions to Hong Kong. 
 
All in all, the HKTB projects that the number of overnight MICE visitors in 2016 will be 
roughly the same as that of 2015. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)058  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1226) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
One of the matters requiring the special attention of Hong Kong Tourism Board in 2016-17 
is promoting the development of cruise tourism and reinforcing Hong Kong’s position as a 
leading cruise hub in the region.  Please advise this Committee of the detailed work plan 
and timetable as well as the estimated expenditure and manpower involved. 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 33) 
 
Reply: 
 

In 2016-17, the major initiatives of the Hong Kong Tourism Board (“HKTB”) for 
promoting cruise tourism include: 

 
(a) Strengthen Hong Kong’s image as Asia’s cruise hub 

 
 (i) The HKTB will continue to reach out to different cruise lines and to promote 

Hong Kong’s advantages and appeal as a cruise destination.  The HKTB will 
also continue to raise Hong Kong’s profile as Asia’s cruise hub through 
participating at large-scale international industry events. 

 
(b) Foster regional co-operation of cruise tourism 

 
 (i) The HKTB will continue to leverage on the “Asia Cruise Fund”which is also 

participated by Taiwan, Hainan, the Philippines and Xiamen to promote regional 
co-operation of cruise tourism.  The “Asia Cruise Fund”will provide subsidies 
and hence promote product development and promotion of cruise travel products 
that include the participating ports. 
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(ii) The HKTB also partnered with participating ports to form an “Asia Cruise 
Cooperation” to leverage on the synergy among the ports through joint 
promotion events and participation in large-scale events of the cruise industry. 

 
(c)  Raise consumers’ awareness of and demand for cruise travel 
 

(i) The HKTB will step up consumer promotion and raise Hong Kong’s profile as 
the preferred cruise destination in various major source markets, including 
Southern and Western China, Southeast Asia, India, Taiwan, Japan and South 
Korea, through public relations initiatives, digital marketing and other channels. 

 
(ii) The HKTB will work with the cruise travel trade to roll out tactical cruise 

packages featuring Hong Kong in various source markets, and encourage the 
inclusion of local excursion itineraries before and after the cruise trips or hotel 
accommodation options, in order to draw more cruise visitors and attract them to 
extend their stay in Hong Kong.  The HKTB will also strengthen its promotion 
programmes on “fly-cruise”, with a view to further expanding the source markets 
other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to 
relevant sectors in Hong Kong such as hotel and retail trade. 

 
The HKTB’s budget for promoting cruise tourism in 2016-17 is around $25.1 million.  

Initiatives in this area will be carried out by the HKTB’s Cruise Department and various 
worldwide offices.   
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)059  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1229 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is mentioned in Analysis of Financial and Staffing Provision that 20 posts will be created 
in 2016-17 under Programme (2) of the Commerce and Economic Development Bureau 
(Commerce, Industry and Tourism Branch).  Please inform this Committee of the details 
and major responsibilities of the posts, as well as the payroll costs involved. 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 5) 
 
Reply: 
The details of the 20 new posts to be created under Programme (2) in 2016-17 are as 
follows: 
 

Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area of work 

(2) 
Administrative Officer 
Staff Grade C 
(time-limited for 3 years) 

1 1,973,400 
To provide support for the 
development of Trade Single 
Window. 
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Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area of work 

Senior Administrative 
Officer 
(time-limited for 3 years) 

1 1,309,080 

(2) 
 

Chief Executive Officer 
(time-limited for 3 years) 1 1,309,080 

To provide support for the 
development of Trade Single 
Window. 
 

Senior Executive 
Officer  
(time-limited for 3 years) 

1 931,800 

Senior Management 
Services Officer  
(time-limited for 3 years) 

1 931,800 

Senior Superintendent 
of Customs and Excise  
(time-limited for 3 years) 

1 1,477,980 

Assistant 
Superintendent of 
Customs and Excise  
(time-limited for 3 years) 

1 1,061,100 

Senior Inspector of 
Customs and Excise  
(time-limited for 3 years) 

1 849,900 

Inspector of Customs 
and Excise  
(time-limited for 3 years) 

1 571,380 
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Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area of work 

Senior Systems 
Manager  
(time-limited for 3 years) 

2 2,618,160 

Systems Manager  
(time-limited for 3 years) 2 1,863,600 

(2) 

Personal Secretary I  
(time-limited for 3 years) 1 390,720 

To provide support for the 
development of Trade Single 
Window. Assistant Clerical 

Officer  
(time-limited for 3 years) 

2 487,320 

Senior Executive 
Officer  
(time-limited for 5 years) 

1 931,800 

To facilitate the planning and 
implementation of a new 
scheme to support the 
professional service sector of 
Hong Kong in enhancing 
exchanges and co-operation 
with countries along the Belt 
and Road region and other 
external markets (including 
the Mainland), and promote 
related publicity activities. 
 

Clerical Officer  
 1 195,360 

To enhance the administrative 
support to this branch. 

Assistant Clerical 
Officer  
 

1 121,830 
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Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area of work 

Clerical Assistant 1 95,070 

Total posts to be created: 20   

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)060  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1230)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The “Matters Requiring Special Attention in 2016-17” under this Programme of the 
Commerce, Industry and Tourism Branch include continuing to oversee efforts to promote 
awareness of and respect for intellectual property (IP) rights (IPR) in the community and the 
business sector, particularly amongst small and medium enterprises (SMEs).  Please 
inform this Committee of the effectiveness and expenditure on the work in this regard in 
2015-16.  In the coming year, how many resources will the Government spend on the 
promotion of IPR, particularly amongst SMEs?  What are the specific work plans and the 
estimated expenditure? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 9) 
 
Reply: 
 
The Intellectual Property Department (IPD) attaches great importance to the promotion and 
education work concerning the awareness of and respect for IPR.  IPD launched the “No 
Fakes Pledge” Scheme (which encourages retail merchants to pledge not to sell counterfeit 
and pirated products) and the “I Pledge” Campaign (which encourages consumers not to buy 
or use pirated and counterfeit goods) in 1998 and 1999 respectively.  In addition, IPD 
produces Announcements of Public Interest (APIs) from time to time to promote the 
importance of respecting and protecting IPR.  It also organises and operates interactive 
drama programmes for schools with the theme of respecting IPR on the internet, interactive 
tutorial websites, visits to primary and secondary schools as well as seminars in tertiary 
institutions to spread the messages of respecting creativity, stopping online infringement, 
protecting copyright, etc.  It also collaborates with various organisations in conducting and 
supporting a wide range of promotion and education activities through different channels 
such as talks, concerts, creative competitions and promotion videos. to disseminate the 
message of respecting and protecting IPR to the public.  In 2016-17, IPD will continue the 
above measures for promoting awareness of the importance of IPR protection to the public.  
Our work plan includes:  
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(i) jointly producing a new API with the Copyright Bureau of Guangdong Province, to be 

broadcast on television in Hong Kong and Guangdong Province; 
 
(ii) producing leaflets for distribution at seminars, exhibitions and schools and for 

uploading onto IPD’s website; 
 
(iii) placing supplements in local newspapers targeted at students; and 
 
(iv) organising the “I Pledge Live Band Festival” for members of the “I Pledge” 

Campaign, etc. 
 
The business sector (including SMEs, business associations, IP intermediaries, etc.) remains 
a prime target of IPD’s promotion and education efforts.  Through activities such as 
seminars and exhibitions organised by IPD or in collaboration with other organisations, IPD 
will continue to help SMEs understand the importance of protecting their IPR and to raise 
awareness of innovation and IP management among them.  In 2016-17, the programmes 
that IPD will carry out in Hong Kong include: 
 
(i) continuing to implement the “IP Manager Scheme”, providing training courses and 

relevant information for “IP managers”.  From April 2016, IPD also plans to 
organise “Practical Workshops for IP Managers” regularly in order to encourage and 
assist IP managers to effectively protect and manage IP assets in their enterprises, 
and to integrate IP commercialisation and IP trading into their overall business 
strategy; 

 
(ii) continuing to implement the pilot scheme on free IP consultation service in 

collaboration with the IP Committee of the Law Society of Hong Kong to provide 
face-to-face consultation service for SMEs, with a view to enhancing SMEs’ 
understanding of IP and assisting them in developing effective IP management and 
commercialisation strategies.  Drawing on experience, IPD is discussing with the 
Law Society with a view to implementing the service later this year as a formal and 
long-term programme; 

 
(iii) working with legal practitioners with expertise in IP transactions to compile and 

publish a checklist containing basic practical guidelines on two areas, namely “IP 
audit” (management for day-to-day business) and “IP due diligence” (due diligence 
for IP transactions), which is expected to be made available later this year; 

 
(iv) continuing to update and enrich the content of the dedicated website "Hong Kong - 

The IP Trading Hub" (www.ip.gov.hk) in order to facilitate local SMEs and other 
stakeholders in obtaining the latest information on IP trading; 

 
(v)  continuing to co-organise the “Business of IP Asia Forum” with the Hong Kong 

Trade Development Council and the Hong Kong Design Centre; 
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(vi)  participating actively in major exhibitions and seminars for SMEs held in Hong 
Kong, such as the “Entrepreneur Day”, “Hong Kong International Licensing Show”, 
and exhibition held in parallel with the “Business of IP Asia Forum”; 

 
(vii) co-organising promotion activities, such as seminars and exchange activities, with 

various business associations, to brief SMEs on the latest information on IPR as well 
as issues on the protection and management of IPR, and distributing relevant 
booklets at these events; 
 

(viii) continuing to sponsor and promote training courses on IP related subjects organised 
by professional bodies as well as business organisations, so as to foster the 
development of IP-related services in the industry and to nurture talent; and 

 
(ix) continuing to promote IP trading and introduce support services relating to IP trading 

through different channels, including newspapers, websites, exhibitions, seminars 
and business associations. 

 
To help the business sector (including SMEs, business associations, IP intermediaries, etc.) 
strengthen protection and management of their IPR in the Mainland, IPD maintains close 
co-operation with the Mainland authorities responsible for IP protection.  In 2016-17, IPD 
will organise the following activities: 
 
(i) continuing to co-organise the “Mainland, Hong Kong SAR and Macao SAR 

Intellectual Property Symposium” with the State Intellectual Property Office and the 
Macao Economic Services of the Macao SAR Government to keep the business sector 
abreast of the latest development of IP protection in the three places; and 

 
(ii) continuing to co-organise activities with the IP authorities of the Guangdong Province 

under the framework of the “Guangdong/Hong Kong Expert Group on the Protection 
of Intellectual Property Rights” to promote and publicise the importance of IP 
protection and management as well as the concept of IP trading.  These activities will 
include organising thematic seminars, and updating and enriching the content of the 
“Intellectual Property Database for Guangdong, Hong Kong and Macao” 
(www.ip-prd.net) as well as the “Guangdong/Hong Kong IP Co-operation Corner”, 
“Mainland Enterprises Corner” and “Mainland and Hong Kong Trademark Column” 
on IPD’s website (www.ipd.gov.hk), with a view to providing the business sector with 
information about IP protection, management and trading in Guangdong, Hong Kong 
and Macao, including laws and regulations, registration procedures, law enforcement, 
and promotion and education activities.  IPD will also continue to organise thematic 
exchange activities to enable the business sector to establish contact with the IP 
authorities and business sector in the Mainland, with a view to enhancing the 
understanding of IP management and trading in the two places and fostering mutual 
co-operation on IP trading. 

 
Regarding the effectiveness of the above work, apart from maintaining continuous liaison 
with the business sector and stakeholders, IPD collects feedback from participants of the 
relevant promotion and education activities to evaluate the effectiveness of these activities 
and draw up appropriate promotion strategies and programme plans.  In 2015-16, IPD 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 6 0  

 

participated in 4 exhibitions; the seminars, public lectures, workshops, exchange activities, 
training programmes and consultation services organised by IPD attracted about 2 000 
participants and were well received. 
 
Moreover, the law enforcement agency for IPR, the Customs and Excise Department 
(C&ED), enhances public awareness of IPR through various channels, including seminars 
and talks organised in collaboration with IPD, the Consumer Council, industry associations 
and major chambers of commerce from time to time.  C&ED will continue to organise 
publicity and education activities to raise the community’s awareness of IPR. 
 
Workload in relation to promoting awareness of and respect for IPR, and the supervision 
thereof, is subsumed in the existing establishment and provision of the Government.  It is 
difficult to quantify the resources required. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)061  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1231) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated in Matters Requiring Special Attention in 2016-17 that the Hong Kong Trade 
Development Council will, inter alia, deepen penetration into ASEAN and Indian markets, 
leveraging the Belt and Road Initiative and capitalise on the Belt and Road Initiative.  
Please inform this Committee of the specific plans for such work.  What is the amount of 
provision to be allocated and the manpower involved in the implementation of such work?  
What is the anticipated effectiveness? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 20) 
 
Reply: 
 
In 2016-17, the Hong Kong Trade Development Council (HKTDC) will through a series of 
measures help companies capture opportunities arising from the Belt and Road Initiative, 
including enriching the Belt and Road Portal to disseminate up-to-date market intelligence; 
jointly organising the Belt and Road Summit with the Government; and introducing Belt 
and Road sessions in various large-scale international conferences held in Hong Kong to 
provide the trade with updates on the development of relevant industries. 
 
In addition, HKTDC will focus on markets along the Belt and Road routes, including the 
Association of Southeast Asian Nations (ASEAN) and Indian markets, to help Hong Kong 
companies capture business opportunities.  Key initiatives are as follows: 

   
• to stage a promotion campaign “In Style．Hong Kong” in Bangkok, Thailand to 

publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands; 
• to explore staging an inaugural “Lifestyle Expo” in New Delhi, India in collaboration 

with the Trade Development Bureau of the Ministry of Commerce of the People’s 
Republic of China; 
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• to organise business missions to Indonesia, India, the Philippines, Vietnam, United 
Arab Emirates (UAE), Iran, Poland and Kazakhstan to explore investment and export 
opportunities;  

• to organise networking and sourcing seminars to connect key e-tailers from ASEAN 
countries with Hong Kong exporters; 

• to organise a logistics mission and an information and communications technology 
mission to ASEAN countries; 

• to organise CEO training programmes for ASEAN senior government officials and key 
decision makers of business associations; 

• to stage signature events in the five regional markets, including Indonesia, India, UAE, 
Turkey and Poland; and 

• to stage a “Lifestyle Expo” in Dubai, UAE in partnership with the Department of 
Commerce of Guangdong Province and attract importers and traders with established 
regional distribution networks in the Middle East to join. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that more Hong Kong companies will benefit from its 
work to be done in 2016-17. 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)062  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1232) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): () 

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In paragraph 22 of the Budget Speech, the Financial Secretary mentioned that he would 
introduce 3 measures to help small and medium enterprises (SMEs) tide over their liquidity 
needs.  Such measures include the extension of the application period for the “special 
concessionary measures” under the “SME Financing Guarantee Scheme” (the Scheme) to 
28 February 2017.  In this regard, please inform this Committee of the implementation of 
the Scheme in the past 3 years by providing details such as the number of applications 
received, number of applications approved, trades of the applicants and amount of loan 
guarantees involved.  Please also advise on the current number of banks or lending 
institutions participating in the Scheme and whether the number of participating institutions 
has decreased.  In addition, please give an account of the default situation of the Scheme, 
such as the number of default claims being processed, whether the number of default claims 
has been on the rise in recent years, the average processing time of a default claim case, the 
number of default claims approved and the amount of claims involved.  Please provide a 
breakdown of the above information in table form. 
 
Has the Government estimated the amount of loan guarantees required under the “special 
concessionary measures” under the Scheme in the new financial year with reference to the 
future economic situation?  In case there is an economic downturn, will the Government 
further relax the application restrictions?  If yes, what are the specific plans?  If not, what 
are the reasons? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 4) 
 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 6 4  

 

Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  The special concessionary 
measures are time-limited special measures.  The original application period was 9 months, 
which was later extended thrice to the end of February 2016.  To tide SMEs over their 
liquidity needs, the Government has further extended the application period of the special 
concessionary measures to the end of February 2017; and would reduce the annual 
guarantee fee rate for the measures by ten per cent and remove the minimum guarantee fee 
rate for the measures, to assist enterprises in obtaining loans in the commercial lending 
market and further reducing the cost of financing.  The above measures do not involve 
additional government resources. 
 
As at the end of February 2016, the statistics related to applications under the special 
concessionary measures are as follows. 
 

Number of applications received 12 059 
Number of applications approved 10 763 
Facility amount for applications approved $43.4 billion 

 
As at the end of February 2016, the statistics related to the approved applications under the 
special concessionary measures, by industry, are as follows: 
 

Industries No. of applications 
approved 

Manufacturuing 2 599 
 Textiles and clothing 506 
 Electronics 240 
 Plastics 207 

 Printing and publishing 184 

 Others 1 462 
Non-manufacturing 8 164 
 Trading 4 954 
 Wholesale and retail 938 
 Engineering 310 
 Construction 300 
 Transport/logistics 262 
 Others 1 400 
Total 10 763 

 
Since the launch of the special concessionary measures, around 30 lending institutions have 
participated in the scheme.  Thus far, no participating lender has requested for exiting the 
scheme.  As for the time for the processing of the claims, the actual processing time would 
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depend on the complexity of each claim and whether the participating lender could provide 
sufficient information/documents.  Generally speaking, the HKMC would respond to a 
participating lender within 10 working days upon receipt of a default claim, indicating (i) 
whether the claim concerned is approved; or (ii) the additional information/documents it 
needs to provide.  However, according to the HKMC’s past experiences, each claim 
request would require multiple rounds of questions and answers before the due diligence 
review can be completed and the final amount of compensation can be determined.  As 
participating lenders gradually gain a better understanding of the related requirements and 
procedures, the processing time of claims has decreased significantly.  As for the approved 
claims of 2015, the average actual time taken by the HKMC to vet these claims was 55 
calendar days and the average time taken by the participating lenders to prepare for the 
information/documents required was 136 calendar days.  They were significantly shorter 
than that of 2013. 
 
As at the end of February 2016, the statistics related to the processing of default claims 
under the special concessionary measures are as follows- 
 

 2013 2014 2015 2016 
(1 January – 29 

February) 
Net claims received in the 
year1 34 139 264 56 

Net claims with partial or 
complete relevant 
information / supporting 
documents provided and 
with relevant claim 
processing commenced2 

34 119 117 0 

(% out of net claims 
received in the year) (100%) (86%) (44%) (0%) 

Claims approved 
(% out of net claims with 
partial or complete relevant 
information / supporting 
documents provided) 

25 
 

(74%) 
 

46 
 

(39%) 
 

4 
 

(3%) 
 

0 
 

(N.A.) 
 

Amount of claims approved $66 million $74 million $2 million 0 
Net claims under 
processing and not yet 
commenced 2 

9 85 251 52 

(Not yet commenced 
processing:  means lenders 
have not provided any 
information/supporting 
documents to the HKMC) 

(0) (12) (138) (52) 

Cumulative default rate3 0.361% 1.254% 2.825% 3.168% 
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 2013 2014 2015 2016 
(1 January – 29 

February) 
Average processing time taken by 

the HKMC and participating lenders4 (calendar day) 
For approved claims: 
  HKMC 
  Participating lenders 
  Total processing time 

 
135 
415 
550 

 
80 
291 
371 

 
55 
136 
191 

 
N.A. 
N.A. 
N.A. 

For net claims under 
processing and not yet 
commenced: 
  HKMC 
  Participating lenders 
  Total processing time 

 
 
 

166 
716 
882 

 
 
 

52 
503 
555 

 
 
 

25 
217 
242 

 
 
 

14 
16 
30 

 
 
As the guaranteed amount and the industry demand in the coming year will be affected by a 
number of factors, including the prevailing economic situation, we are unable to make the 
relevant estimate.  The Government will closely monitor changes in the market situation as 
well as the needs of SMEs, and will review from time to time the support measures to 
SMEs, including the special concessionary measures, to ensure that adequate support is 
provided to the trade. 
 
 
1  Excluding the 20 cla im requests  of  which the outs tanding indebtedness amounts have been fully  
set t led af ter  the c la im requests  were submit ted ,  and the c la im requests  withdrawn by par t ic ipat ing 
lenders.  

2  Excluding the 21 claims suspended by par t icipat ing lenders .  

3  This  is  a  cumulat ive year  end defaul t  ra te :  Defaul t  Rate  = (Amount  of  net  c la ims received -  Net 
amount recovered from Lenders af ter  compensat ion is  made)  /  Total  amount of  guarantees 
approved x 100%. 
4 Counted from receipt  of  defaul t  c la ims.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)063  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1233) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under this Programme, the Commerce, Industry and Tourism Branch will continue to work 
with the Hong Kong Export Credit Insurance Corporation (ECIC) to assist Hong Kong 
exporters in 2016-17.  Please advise this Committee of the number of applications 
approved by the ECIC, the insurance coverage involved, the types of enterprises applying 
for insurance, the number of applications for claims and the number of successful claims for 
the past 3 years.  What are the concrete details of the work concerned?  Please give 
information in table form.  As the provision of export credit insurance to small and 
medium enterprises can help encourage and support export trade in Hong Kong, have 
assessments been made on the latest demand for export credit insurance services in the 
business sector?  Will the services be enhanced in 2016-17 such as to increase insurance 
coverage or relax restrictions on applications and claims?  If yes, what are the concrete 
ideas?  If no, what are the reasons? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 19) 
 
Reply: 
 
The number of new policy applications, the number of new policies issued, the total 
maximum liability of policies issued and the types of enterprises applying to the Hong Kong 
Export Credit Insurance Corporation (ECIC) for new policies in the past three financial 
years are as follows: 
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 Financial year 
 2012/13 2013/14 2014/15 

Number of new 
policy applications 1,328 1,379 1,350 

Number of new 
policies issued 640 685 664 

Total Maximum 
Liability of new 
policies issued ($mn) 

3,597 3,459 2,730 

Types of enterprises 
applied for new 
policies 
 

No figures can be 
provided as the ECIC 
did not collect related 
figures before the 
financial year 2013/14.   

Major industries are 
electronics & electrical 
appliances, textiles & 
clothing, metallic 
products, toys and 
plastic articles.   

Major industries are 
textiles & clothing, 
electronics & electrical 
appliances, metallic 
products, jewellry, 
watches & clocks and 
toys. 

Note: (1) In the financial years of 2013/14 and 2014/15, as some policyholders switched their existing  
polices to Small Business Policy (SBP) after the launch of SBP on 1 March 2013, the above   
figures do not cover the number of SBP conversion.  

 (2) Each insurance policy has a maximum liability which represents the maximum amount of claims 
  payable by the ECIC during a policy period.  Total maximum liability represents the aggregate 

amount of maximum liability of all policies issued. 
 
In processing claims, ECIC will abide by its claims payment obligation in accordance with 
the terms and conditions of the Policy.  Policyholders also have to abide by the insurance 
principles and the terms and conditions of the Policy, and to take all reasonable and 
practicable measures and all actions required by ECIC to prevent or minimise losses.  On 
receipt of notification of payment difficulty cases from policyholders, ECIC will keep in 
contact with the policyholders and follow up the development of the cases, and will advise 
the policyholders to take appropriate loss minimisation actions.  Among the payment 
difficulty cases, some were eventually resolved with payment from the buyers and thus no 
claims payment from ECIC is required, and some claims were rejected because the 
policyholders had failed to comply with the terms or conditions of the policy.  Below are 
the number of cases in the past three financial years: 
 

  Financial year 
2012/13 2013/14 2014/15 

Payment Difficulty cases 214 218 247 
Claim Payment cases(*) 127 137 150 
Cases Resolved 56 56 56 
Cases Rejected 31 25 32 
Cases still under Review  0 0 9 
 

 (*) Including cases involving claims expenses reimbursement to policyholders. 
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To support Hong Kong’s export trade, the ECIC has all along been providing timely 
assistance to exporters, including providing free credit assessment service on three buyers 
and waiver of annual policy fee of $1,500 since end 2011, to help exporters manage their 
buyers’ credit risks.  
 
Moreover, the ECIC has also introduced the Small Business Policy (SBP) since 2013 to 
provide additional support to small and medium enterprises (SMEs).  With effect from   
1 March 2016, the ECIC has permanently waived the annual policy fee of SBP and made 
the 20% premium discount a permanent feature of SBP in order to support SMEs with an 
annual turnover of less than $50 million. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)064  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2223) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under this Programme, one of the major tasks of the Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) (CITB) is to formulate 
policies to support small and medium enterprises (SMEs).  Please advise this Committee of 
the policy measures the CITB introduced to support SMEs in the past year and provide a 
breakdown of the expenditure involved.  Please also advise on the measures to be taken by 
the CITB in 2016-17 to support SMEs and the respective expenditure involved. 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 39) 
 
Reply: 
 
The Government attaches great importance to the development of SMEs.  We review the 
various support measures from time to time in order to provide adequate and timely support 
to SMEs.  
 
The existing measures and new initiatives implemented by the Commerce, Industry and 
Tourism Branch to support SMEs in 2015-16 and 2016-17 and their relevant expenditure 
are as follows: 
   
(1) The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 

concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) 
on 31 May 2012 to provide 80% loan guarantees at concessionary fee rates.  The 
Government provides a total loan guarantee commitment of $100 billion.  The special 
concessionary measures are time-limited special measures.  The original application 
period was 9 months, which was later extended thrice to the end of February 2016.  
To tide SMEs over their liquidity needs, the Government has further extended the 
application period of the special concessionary measures to the end of February 2017; 
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and would reduce the annual guarantee fee rate for the measures by ten per cent and 
remove the minimum guarantee fee for the measures, to assist enterprises in obtaining 
loans in the commercial lending market and further reducing the cost of financing.  
The above measures do not involve additional government resources.  As at the end 
of February 2016, the HKMC has received over 12 000 applications and approved 
over 10 700 of them, involving a total loan amount of about $43.4 billion and a total 
guarantee amount of about $34.7 billion. 

 
(2) The three existing SME funding schemes under the Trade and Industry Department, 

namely the SME Loan Guarantee Scheme (SGS), the SME Export Marketing Fund 
(EMF) and the SME Development Fund (SDF), assist SMEs in obtaining finance, 
exploring markets and enhancing the overall competitiveness.  The Government has 
injected $1.5 billion into the SME Export Marketing and Development Funds, and 
implemented enhancement measures in the third quarter of 2015, including increasing 
the maximum amount of funding support for each project under the SDF from $2 
million to $5 million and expanding the scope of the EMF, to strengthen the support 
for SMEs. 

 
 Provision for the SME funding schemes is under Programme (3) Support for Small 

and Medium Enterprises and Industries of Head 181 Trade and Industry Department.  
In 2015, a total of around $1.2 billion loan guarantees were issued under the SGS, and 
grants of around $205 million and $20.6 million were approved under the EMF and 
the SDF respectively.  In 2016, it is estimated that a total of around $1.21 billion loan 
guarantees would be issued under the SGS, and grants of around $212 million and 
$51.5 million would be approved under the EMF and the SDF respectively.  

 
(3) On the intellectual property (IP) front, following the recommendations of the Working 

Group on IP Trading, the Government has already set aside provisions and would 
continue to work with the IP sector to implement a series of initiatives, including the 
provision of free consultation services to raise the IP awareness of SMEs and help 
them properly protect, manage and make good use of IP with a view to driving 
business growth.  The Intellectual Property Department would continue to promote 
the IP Manager Scheme and sponsor training courses on IP related subjects conducted 
by professional bodies, which seeks to support SMEs in building up their manpower 
capacity on IP management and commercialisation.  

 
(4) The $1 billion Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD 

Fund) was launched on 25 June 2012 to provide funding support to Hong Kong 
enterprises and non-profit-distributing organisations to assist enterprises in enhancing 
their competitiveness and furthering their business development in the Mainland.  Up 
to end February 2016, 405 and 49 applications have been approved under the 
Enterprise Support Programme and the Organisation Support Programme of the BUD 
Fund respectively.  The total amount of funding approved is about $340 million.  
Another 9 applications from enterprises were granted conditional approval, the final 
approval of which and the amount of grants will be subject to further information 
submitted by the applicants.  The estimated expenditure for the provision of the BUD 
Fund in 2016-17, under Programme (3) Support for Small and Medium Enterprises 
and Industries of Head 181 Trade and Industry Department, is $61.9 million. 
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(5) The Hong Kong Trade Development Council (HKTDC) has been actively expanding 

its Design Gallery networks in the Mainland, and has collaborated with department 
stores in the Mainland to open a series of Design Gallery “shops-in-shop” to provide 
platforms for Hong Kong enterprises, particularly SMEs, to showcase their products 
and build up greater awareness of Hong Kong brands in the Mainland.  Up to 
February 2016, the HKTDC has opened 21 Design Gallery outlets in various Mainland 
cities, including Beijing, Shanghai, Wuhan, Guangzhou, Chengdu, Chongqing, Dalian, 
Harbin, Shenyang, Ningbo, Xi’an and Suzhou.  As regards electronic platform, 
HKTDC has co-operated with Taobao.com since 2010, and set up a business to 
customer shop on Tmall.com, the largest online shopping platform in the Mainland.  
In 2014, HKTDC has also set up a new online shop on JD.com, the second largest 
online shopping platform in the Mainland, to help Hong Kong enterprises expand 
domestic sales.  The HKTDC also planned to collaborate with other major e-tailing 
platforms in the Mainland, such as Sunning.com which is the third largest e-tailer in 
the Mainland with a view to assisting Hong Kong enterprises to further expand their 
cross-border e-commerce business.  HKTDC’s relevant expenditure in 2015-16 was 
around $98 million.  In 2016-17, HKTDC would continue with the above work with 
an estimated expenditure of $85 million. 

   
(6) The Retail Technology Adoption Assistance Scheme for Manpower Demand 

Management was launched in December 2014 to support the retail industry (in 
particular SMEs) to adopt technologies for enhancing their productivity.  As of 
mid-March 2016, 187 applications were received.  Of the 146 valid applications (i.e. 
those with all requisite information available), 121 applications (or 83%) were 
approved, including 113 applicants from SMEs.  The total amount of funding 
approved was around $4.16 million. 

 
(7)  The Hong Kong Export Credit Insurance Corporation (ECIC) has launched a "Small 

Business Policy" scheme for Hong Kong enterprises with an annual business turnover 
of less than $50 million since 1 March 2013, providing exporters with more flexibility 
in taking out insurance cover.  This measure is implemented within the ECIC’s 
overall budget, and does not involve additional government resources. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)065  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2224) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses  

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
 
Question: 
 
Regarding this programme, the Competition Commission (the Commission) was established 
in 2013 under the Competition Ordinance (CO).  On publicity efforts to enable the public 
to understand and to comply with the CO, what was done last year and what is the 
effectiveness?  In 2016-17, what publicity and educational efforts will be made to enhance 
the public’s understanding of the CO and whether any of these efforts will be targeted on 
small and medium enterprises (SMEs), with a view to enrich their knowledge of the CO to 
avoid contraventions due to misunderstanding?  What will be the expenditure on such 
publicity efforts and what is the implementation timetable? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 40) 
 
Reply: 
 
The Competition Commission (the Commission) has been actively reaching out to the 
public and businesses to explain the Competition Ordinance (the Ordinance). Since 
mid-2014, the Commission has held about 200 engagement briefings/meetings, 11 major 
seminars and a territory-wide roving exhibition to enhance public awareness of the 
Ordinance and encourage compliance.  Through these activities, the Commission has 
reached out extensively to major chambers of commerce, small and medium size enterprises 
organisations, trade organisations of industries, professional bodies and members of the 
public.  The Commission has also launched extensive advocacy and promotional 
campaigns, including production of educational videos and TV Announcements in the 
Public Interest (APIs).   
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In the 2016-17 financial year, the Commission will continue with the above-mentioned 
activities including production of new videos, APIs, brochures and holding seminars for 
businesses (especially the small and medium size enterprises) and the public to facilitate 
their understanding of the Ordinance.   
 
The Commission’s budget for 2016-2017 includes about $6.5 million for publicity and 
public education activities, but the figure does not include staff costs or other general 
expenses which cannot be separately itemised.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)066  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2227) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic Development 
Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) ( Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 

Question: 
 
The Matters Requiring Special Attention in 2016–17 under this Programme of the 
Commerce, Industry and Tourism Branch include strengthening efforts to promote the 
business advantages of Hong Kong in the Mainland, Taiwan and overseas, including the 
economies along the Belt and Road, as well as attracting more multinational companies to 
set up regional or global operations in Hong Kong.  Please inform this Committee of the 
results achieved (promotion work was mainly conducted in the Mainland, Taiwan and 
ASEAN region last year) and expenditure involved in the past year.  In the coming year, 
what are the new plans or specific initiatives?  What targets or results are expected to be 
achieved?  What will be the expenditure involved?  
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 43) 
 
Reply: 
 
In 2016-17, Invest Hong Kong (InvestHK) under the Commerce, Industry and Tourism 
Branch will conduct marketing campaigns, seminars and investment promotion visits to 
attract and assist more companies from the Mainland, Taiwan and emerging markets 
including those along the Belt and Road to set up or expand their business operations in 
Hong Kong. 
 
In 2015, InvestHK completed a total of 78 investment projects from the Mainland, 11 from 
Taiwan and 14 from ASEAN.   
 
In 2016, InvestHK will continue to collaborate with Mainland authorities and business 
associations to promote Hong Kong as an ideal platform for Mainland companies to go 
global.  In 2016-17, InvestHK is planning to organise investment promotion seminars in 
various high-growth cities such as Chongqing, Xian, Xiamen, Yinchuan and Urumqi, etc.    
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As regards the Taiwan market, InvestHK will continue to reach out to a wide spectrum of 
Taiwan companies to provide them with the necessary support in setting up or expanding 
their operations in Hong Kong.  InvestHK will strengthen its partnership with the Taiwan 
business community, organise seminars and conduct investment promotion visits in various 
Taiwan cities, with the support of its Investment Promotion Unit in the Hong Kong 
Economic, Trade and Cultural Office in Taiwan.  InvestHK will also maintain close liaison 
with the Taiwan business community in Hong Kong and offer aftercare services to facilitate 
the expansion of their business. 
 
InvestHK also plans to conduct a series of investment promotion visits in target markets 
including Southeast Asia, India, the Middle East and Russia to underline Hong Kong’s 
business advantages and to attract more companies to set up business in Hong Kong.  In 
addition, InvestHK will organise other investment promotion events, including local 
networking receptions for companies, consulates and chambers of commerce from the target 
markets. 

 
InvestHK’s estimated actual expenditure incurred in 2015-16 and the estimated expenditure 
in 2016-17 for organising the abovementioned investment promotion activities in the 
Mainland, Taiwan and the Association of Southeast Asian Nations (ASEAN) markets are as 
follows: 

 
Market Estimated Actual Expenditure in 

2015-16 (HK$ million) 
Estimated Expenditure in 
2016-17 (HK$ million) 

Mainland  6 6 
Taiwan 1 1 
ASEAN 0.7 1.1 

        Total 7.7 8.1 
 
These figures do not include staff cost or general marketing and promotion expenses which 
cannot be separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)067  CONTROLLING  OFFICER’S  REPLY 
 

  
(Question Serial No. 2228 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under this Programme, the Commerce, Industry and Tourism Branch will continue to work 
with the Trade and Industry Department and the Hong Kong Productivity Council to 
implement the Dedicated Fund (BUD Fund) with a view to supporting Hong Kong 
enterprises to develop their brands, upgrade and restructure their operations and promote 
sales in the Mainland domestic market.  Will the Government inform this Committee of 
the implementation of the BUD fund in the past year?  What effectiveness has been 
achieved with regard to the efforts in supporting Hong Kong enterprises to develop their 
brands, upgrade and restructure their operations and promote sales in the Mainland domestic 
market?  What are the work indicators and specific plan for 2016-17?  What is the 
expected expenditure? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 44) 
 
Reply: 
 
The Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD Fund) was 
launched in June 2012.  Up to the end of February 2016, 1 085 and 122 applications 
(excluding all applications withdrawn) under the Enterprise Support Programme (ESP) and 
the Organisation Support Programme (OSP) of the BUD Fund respectively were processed.  
Of them, 405 ESP applications and 49 OSP applications were approved, and the total 
amount of funding approved was about $178 million and $162 million for ESP and OSP 
respectively.  Another 9 ESP applications were granted conditional approval; the final 
approval of such applications and the amount of grants will be subject to further information 
submitted by the applicants. 
 
The Government launched the “ESP Easy – Simplified Application Track” (“ESP Easy”) 
under the ESP in late August 2015 to provide more timely and adequate support for 
enterprises, especially small and medium enterprises.  To encourage more enterprises to 
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apply, “ESP Easy” adopts a set of simplified application procedures for specified measures 
including participation in Mainland exhibitions, establishment or enhancement of online 
shops or websites, undertaking testing and certification for products for domestic sales, 
design and production of physical publicity materials for distribution in the Mainland, and 
application for registration of patent, trademark, design and utility model in the Mainland.  
“ESP Easy” was well-received by the trade.  Up to the end of December 2015, we have 
received 158 applications.   
 
Although many approved projects are still in progress, we have been closely following up 
and monitoring the operation of the BUD Fund and assessing its effectiveness, so as to 
continuously enhance the usage of the Fund. 
 
In respect of ESP, enterprises having completed their funded projects generally considered 
that the projects had helped them in various ways, for example enhancing the awareness of 
their brands, improving the product quality, lowering the production costs, developing new 
products, establishing new domestic sales channels and increasing the competitive edge of 
their products, etc.  Some enterprises have also developed their own brands through the 
funded projects.  Although whether the Mainland business of the enterprises could develop 
successfully in the future would depend on a variety of factors, the funding under BUD 
Fund can enhance the overall competitiveness of the enterprises and lay foundation for their 
further development in the Mainland market.  In addition, if the funded Hong Kong 
enterprises achieve better development in the Mainland market, it would also benefit their 
business operations in Hong Kong in the long run, and generate demand for professional 
services or other services and create new job opportunities in Hong Kong. 
 
In respect of OSP, through implementing the projects, organisations can assist enterprises of 
the relevant sectors to enhance their competitiveness in the Mainland market through 
developing brands, upgrading and restructuring business operations and promoting domestic 
sales.  For the 49 approved projects as at the end of February 2016, various activities 
would be held in more than 16 Mainland cities, e.g. participating in and setting up “Hong 
Kong pavilions” at large-scale exhibitions to showcase Hong Kong brands; organising 
roadshows; collaborating with retail networks in the Mainland to promote the products and 
services of Hong Kong enterprises, etc.  Participating enterprises were generally satisfied 
with the effectiveness of and benefits brought about by the projects, and considered that the 
projects could enhance the brand image and competitiveness of their products or services in 
the Mainland market.  Quite a number of enterprises also considered that the projects had 
enhanced their understanding of the market environment and regulations in the Mainland 
and assisted them in building up business networks in the Mainland, thereby boosting their 
confidence in exploring the domestic sales market. 
 
The Government will continue to implement the BUD Fund in 2016-17 to assist Hong Kong 
enterprises in enhancing their competitiveness and furthering business development in the 
Mainland through developing brands, upgrading and restructuring operations and 
developing the domestic sales market.  The manpower and expenditure of the 
above-mentioned work have been subsumed within the establishment and provision for this 
Bureau and the relevant department.  It is difficult to quantify them separately.    

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)068  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2229 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary mentioned in paragraphs 80 and 81 of his Budget Speech that our 
nation is taking forward the Belt and Road Initiative, a strategy for long-term 
development … the emerging markets along the routes are likely to become the new 
impetus for the future development of Hong Kong.  The Government will continue the 
promotion efforts to deepen the understanding of the business sector and the community of 
these new markets.  Please inform this Committee how the Government will carry out such 
promotion efforts and what is the expenditure to be incurred. 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 47) 
 
Reply: 
 
As far as trade is concerned, in 2016-17, the Hong Kong Trade Development Council 
(HKTDC) will through a series of measures help companies capture opportunities arising 
from the Belt and Road Initiative, including enriching the Belt and Road Portal to 
disseminate up-to-date market intelligence; jointly organising the Belt and Road Summit 
with the Government; and introducing Belt and Road sessions in various large-scale 
international conferences held in Hong Kong to provide the trade with updates on the 
development of relevant industries. 
 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.   
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 8 0  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)069  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2519 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As stated in the Budget, Hong Kong will participate in the building of the Belt and Road.  
However, many people have little knowledge of the Belt and Road.  Moreover, there is 
negative perception of the Belt and Road among the public because of negative coverage by 
some media.  In this connection, has the HKSAR Government conducted any publicity or 
education work on the Belt and Road after the announcement of the Belt and Road Initiative 
by the Central Authorities?  What measures will be taken to promote the Belt and Road in 
the business sector and the community in the coming year?  
 
Asked by: Hon Christopher CHUNG Shu-kun (Member Question No. 31) 
 
Reply: 
 
As far as trade is concerned, in 2016-17, the Hong Kong Trade Development Council 
(HKTDC) will through a series of measures help companies capture opportunities arising 
from the Belt and Road Initiative, including enriching the Belt and Road Portal to 
disseminate up-to-date market intelligence; jointly organising the Belt and Road Summit 
with the Government; and introducing Belt and Road sessions in various large-scale 
international conferences held in Hong Kong to provide the trade with updates on the 
development of relevant industries. 
 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.   
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)070  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1967) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The number of visitor arrivals to Hong Kong reached 59.30 million in 2015.  Please inform 
this Committee of: 
 
1. the information related to visitor arrivals in 2015 by month as set out in the table 

below: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Source Market Number of Visitor Arrivals 

Same-day Visitors Overnight Visitors 
Mainland China   
Mainland Visitors travelling under 
the Individual Visit Scheme (IVS) 
(excluding those with 
Multiple-Entry Endorsements) 

 
 

 
 

Mainland Visitors not travelling 
under the IVS (excluding those 
with Multiple-Entry 
Endorsements) 

 
 

 
 

Mainland Visitors travelling on 
Multiple-Entry Endorsements 

 
 

 
 

Short-haul markets (excluding 
Mainland China) 

 
 

 
 

Long-haul markets   
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2. the information on the number of visitor arrivals travelling on Multiple-Entry 

Endorsements in 2015 by month in the table below: 
  

Number of visits to Hong 
Kong by travellers on 

Multiple-Entry Endorsements 

Number of Overnight 
Visitor Arrivals 

Number of Same-day 
Visitor Arrivals 

Under 5   
5 or above   
10 or above   
20 or above   
50 or above   
100 or above   

 
3. whether the Government will assess Hong Kong’s capacity to receive tourists again 

according to the latest information on visitor arrivals. 
 
Asked by: Hon Gary FAN Kwok-wai (Member Question No. 2) 
 
Reply: 
 
1. According to the statistics provided by the Hong Kong Tourism Board, the number of 

same-day visitor arrivals in 2015 by month is as follows:  
Source Markets Same-day Visitor Arrivals (Million) 

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 
Mainland China(1) 2 .92 2.76 2.06 2.23 2.25 2.05 2.21 2.55 2.17 2.27 2.14 2.25 
Mainland visitors 
travelling under the 
Individual Visit 
Scheme (IVS) 
(excluding those 
travelling on 
multiple-entry 
endorsements) 

0.79 0.82 0.42 0.49 0.53 0.47 0.57 0.71 0.54 0.60 0.60 0.68 

Mainland visitors 
not travelling under 
the IVS 

0.72 0.82 0.64 0.72 0.74 0.70 0.77 0.94 0.77 0.87 0.76 0.77 

Mainland visitors 
travelling on 
multiple-entry 
endorsements (2) 

1 .41 1.12 1.00 1.02 0.97 0.88 0.86 0.89 0.86 0.80 0.78 0.80 

Short-haul markets 
(excluding 
Mainland China) 

0.29 0.24 0.29 0.30 0.29 0.27 0.29 0.30 0.27 0.30 0.29 0.30 

Long-haul markets  0.11 0.08 0.12 0.14 0.11 0.10 0.10 0.10 0.10 0.13 0.12 0.11 
Note :  
(1) Individual figures may not add up to the total due to rounding. 
(2) Since the implementation of the “one trip per week” measure on 13 April 2015, the figures of visitors 

travelling on multiple-entry endorsements include those travelling on “one trip per week” 
endorsements. 
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 The number of overnight visitor arrivals in 2015 by month is as follows: 
 

Source Markets Overnight Visitor Arrivals (Million) 
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

Mainland China (1) 1 .57 1.80 1.18 1.37 1.38 1.28 1.64 2.00 1.34 1.58 1.38 1.48 
Mainland visitors 
travelling under 
IVS (excluding 
those travelling on 
multiple-entry 
endorsements) 

0.74 0.97 0.49 0.54 0.57 0.56 0.77 0.97 0.58 0.70 0.57 0.70 

Mainland visitors 
not travelling under 
the IVS 

0.71 0.72 0.60 0.73 0.71 0.63 0.77 0.93 0.67 0.78 0.71 0.68 

Mainland visitors 
travelling on 
multiple-entry 
endorsements (2) 

0 .12 0.11 0.09 0.09 0.10 0.09 0.10 0.11 0.09 0.10 0.09 0.09 

Short-haul markets 
(excluding 
Mainland China) 

0.45 0.33 0.43 0.43 0.47 0.43 0.44 0.43 0.42 0.45 0.51 0.64 

Long-haul markets  0.27 0.19 0.31 0.32 0.25 0.23 0.24 0.23 0.25 0.34 0.32 0.29 
Note :  
(1) Individual figures may not add up to the total due to rounding. 
(2) Since the implementation of the “one trip per week” measure on 13 April 2015, the figures of visitors 

travelling on multiple-entry endorsements include those travelling on “one trip per week” 
endorsements. 

 
2.  According to the data compiled by the Immigration Department (ImmD), in 2015, 

there were over 10.1 million Mainland arrivals travelling on multiple-entry individual 
visit endorsements (the above figure does not include Mainland arrivals travelling on 
“one trip per week” endorsements).  Since 13 April 2015, the relevant Mainland 
authorities stopped the issuance of the multiple entry individual visit endorsements for 
permanent resident of Shenzhen and changed to issue “one trip per week” individual 
visit endorsements instead.  From 13 April 2015 to end-December 2015, there were 
more than 2.44 million Mainland arrivals travelling on “one trip per week” individual 
visit endorsements. 

 
 ImmD does not maintain other statistics on the subject as mentioned in the question. 
 
3. In response to the public concern about the impact of the continuous growth in visitor 

arrivals on the livelihood of the community, the Government has comprehensively 
assessed Hong Kong’s capacity to receive tourists and completed in end-2013 the 
Assessment Report on Hong Kong’s Capacity to Receive Tourists.  On the basis that 
projected visitor arrivals would be over 70 million in 2017, the assessment suggests 
that Hong Kong would generally be able to receive the visitor arrivals in 2017.  The 
recent stabilisation of the visitor arrivals in Hong Kong has to a certain extent 
alleviated the pressure on Hong Kong’s capacity to receive tourists.  The Government 
will continue to monitor closely the situation in order to take forward relevant 
measures to increase our capacity to receive tourists in a progressive manner. 

 
- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)071  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1968) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated in the Budget Speech that an additional provision of $240 million will be 
allocated for launching 5 medium-term measures, including expanding the scale of major 
events, in the coming year.  Please give details of the major events to be held in 2016 using 
the above provision and the expenditure involved. 
 

 
Name of event 

 
Date of event 

 
Target market 

Expenditure 
involved 

    
    
    
    

 
Asked by: Hon Gary FAN Kwok-wai (Member Question No. 3) 
 
Reply: 
 
To enhance Hong Kong’s attractiveness and competitiveness, the Government will allocate 
an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 2016-17 for 
expanding the scale of major events to be held this year, re-packaging Hong Kong’s tourism 
image, stepping up publicity in the Mainland for quality and honest tours, assisting the 
industry to open up new visitor sources and continuing to promote Hong Kong's natural 
scenery.  Of this, around $57.1 million will be used for expanding the scale of major 
events and related promotion.  The major events and their related expenditure are set out 
below- 
 
 
 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 8 5  

 

 
 

Name of event Date of event Target market Expenditure 
involved 

($m) 
Hong Kong Pulse 3D 
Light Show 
 

To be confirmed; the show 
will be staged in line with 
HKTB’s mega events, such 
as Hong Kong Summer Fun, 
Hong Kong WinterFest or 
Hong Kong Chinese New 
Year Celebrations  

All visitors 25# 
 

Hong Kong Cyclothon late September or early 
October 

All visitors 10.5* 

Hong Kong Wine and 
Dine Month (including 
Hong Kong Wine and 
Dine Festival) 

October and November All visitors 19.4* 

 
#HKTB will use additional funding from the Government for staging this event in 2016-17. 
*HKTB will use regular subvention as well as additional funding from the Government for 

staging this event in 2016-17. 
 
Besides, the HKTB will deploy the remaining additional funding to promote other major 
local events.  The promotion will cover a number of arts and cultural events held in March 
under the “Hong Kong Arts Month” platform; Hong Kong Sevens held in April and various 
sports events in October such as Hong Kong Tennis Open and the first-ever “FIA Formula 
E Championship – Hong Kong ePrix” under the “Hong Kong Sports Month” platform.  
 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 8 6  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)072  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1969) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In 2016-17, the Government will invest 26% of its total marketing budget in the Mainland 
market, of which 90% will be spent on non-Guangdong regions.  Please list the actual 
provision for a) international markets; b) the Mainland market; and c) non-Guangdong 
regions in the Mainland.  
 
Asked by: Hon Gary FAN Kwok-wai (Member Question No. 12) 
 
Reply: 
  
The Hong Kong Tourism Board (HKTB)’s total marketing budget in 2016-17 is estimated 
to be $333 million.  Part of the budget will be used by the Head Office for global and 
regional promotions.  About $154.8 million will be invested in visitor source markets to 
drive overnight visitors, of which 74% will be allocated to the overseas markets, with about 
70% to be invested in key potential markets such as Taiwan, Japan, South Korea, Southeast 
Asia, India and the US.  The remaining 26% will be invested in the Mainland market, with 
90% going to non-Guangdong areas to attract overnight visitors. 
 
The HKTB’s estimated marketing budgets for various source markets in 2016-17 are as 
follows: 

Markets 2016-17 Proposed Marketing Budget  
($m) 

Overseas markets 114.8 
Mainland market 40.0 

Guangdong area          4 
Non-Guangdong areas          36 

Total marketing budget for source markets 154.8 
Remarks: Owing to rounding, the total may differ from the sum of the individual figures. 
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The above marketing budget is the Government’s regular subvention provided to the 
HKTB.  Considering that the tourism industry has entered a period of consolidation and in 
view of the changing mix and spending pattern of visitors, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major events 
to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity in the 
Mainland for quality and honest tours, assisting the industry to open up new visitor sources 
and continuing to promote Hong Kong’s natural scenery. 
 
 

- End - 
 

  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 8 8  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)073  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0903) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses       

Programme: (4)  Posts, Competition Policy and Consumer Protection   

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
(1) The work in respect of competition policy under Programme (4) “Posts, Competition 

Policy and Consumer Protection” in 2016-17 includes “monitoring the full 
implementation of the Competition Ordinance (CO)”.  However, Programme (9) 
under the same head is about the subvention to the Competition Commission.  Is 
there any overlapping of work in respect of the CO under the two programmes?  
What is the division of work?  What are the resources allocated for the work in 
respect of the CO under Programme (4)?  

 
(2) The provision for Programme (4) decreases slightly by $0.3 million.  According to 

the financial analysis, it is mainly due to reduced expense on the salary and allowance 
owing to staff changes.  What are the staff changes? 

 
Asked by: Hon FANG Kang, Vincent (Member Question No. 11) 
 
Reply: 
 
(1) The funds allocated under Programme (4) and Programme (9) related to competition 

matters are for different purposes. 
 

The estimated budget for 2016-17 under Programme (4) on competition policy is 
$6.3 million, which is to pay for the personal emoluments and personnel related 
expenses (i.e. Civil Service Provident Fund contribution) of staff in the Commerce and 
Economic Development Bureau working on competition policy matters.  The 
estimated provision under Programme (9) in 2016-17 is $77.1 million, which is wholly 
the subvention to be given to the Competition Commission to implement the 
Competition Ordinance.   
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(2) The change in the above expenditure is a technical adjustment to reflect the change of 
salary expenses arising from movement of staff in the posts responsible for the 
relevant policy in the Commerce and Economic Development Bureau.   

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)074  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3986) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the measure of the Government to extend the “SME Financing Guarantee 
Scheme” mentioned in paragraph 22 of the Budget Speech, please advise on the estimated 
expenditure on default and the default rate.  
 
Asked by: Hon Albert HO Chun-yan (Member Question No. 82) 
 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  As at the end of February 
2016, the HKMC has received over 12 000 applications and approved over 10 700 of them, 
involving a total loan amount of about $43.4 billion and a total guarantee amount of about 
$34.7 billion.  Excluding 68 applications under processing and 1 152 applications 
withdrawn by lending institutions, the overall success rate of applications is about 99.3%.  
76 applications have been rejected, and the percentage is about 0.7%.  11 applications were 
rejected due to failure to meet the eligibility requirements while the reasons for the 
remaining 65 applications being rejected included poor repayment ability, poor financial 
performance and account conduct, high leverage, poor record of accounts receivable, or 
having pending legal litigation with significant financial impact, etc. 
 
As at the end of February 2016, the HKMC has received 493 net default claims1 involving a 
net claim amount of about $1.1 billion.  The default rate is about 3.2 %2.  Among them, 
the HKMC has approved 75 claims, involving a total claim amount of about $140 million. 
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As the claims related statistics in the coming year will be affected by a number of factors, 
including the prevailing economic situation, we are unable to estimate. 
 
____________ 
1 Excluding the claim requests of which the outstanding indebtedness amounts have been fully settled after 

the claim requests are submitted, and the claim requests withdrawn by participating lenders. 
 
2 Default Rate = (Amount of net claims received – Net amount recovered from Lenders after 

compensation is made) / Total amount of guarantees approved x 100%. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)075  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0255) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned under the Programme that the FEHD will “assist the Tourism Commission 
in the planning and implementation of the food truck pilot scheme”.  Would the Bureau 
provide: 
 
(a) the expenditures and manpower deployment of the FEHD in relation to “assisting the 

Tourism Commission in the planning and implementation of the food truck pilot 
scheme”; 

 
(b) a brief account on the licence(s) to be issued by FEHD in “the implementation of the 

food truck pilot scheme” and its measures for ensuring that the operators comply with 
the requirements of food safety and hygiene in their operations. 

 
Asked by: Hon Steven HO Chun-yin (Member Question No. 22) 
 
Reply: 
 
(a) The Tourism Commission (TC) will launch a Food Truck Pilot Scheme (“the 

Scheme”) in 2016-17.  To coordinate the implementation of the Scheme and related 
matters, the TC will establish a dedicated office and create six posts (for 36 months) 
providing one-stop service for the applicants.  The Government has earmarked a 
total of $31.71 million for the coming three financial years for launching the Scheme.  
Funding required for 2016-17 is $12.74 million.  

 
(b) At present, there is no designated legislation in Hong Kong that is suitable for 

governing the operation of food truck.  As a stand-in arrangement, the Food Factory 
Licence (FFL) under the Food Business Regulation, Cap. 132X will be adopted to 
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cater for the Food Truck Pilot Scheme.  Apart from FFL issued by the Food and 
Environmental Hygiene Department (FEHD), the vehicle has to be classified as a 
special purpose vehicle, with body type classified as “food processor” by the 
Transport Department.  To ensure food safety and environmental hygiene, 
appropriate licensing requirements / conditions will be provided to the operators of 
food truck for compliance.  In addition, health inspectors of the FEHD will conduct 
regular inspections to the licensed food trucks from time to time to ensure that the 
licensing requirements / conditions and other relevant food safety legislations are 
complied with. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)076  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4193) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As the passage of the Copyright (Amendment) Bill 2014 is unlikely to be seen in the 
Legislative Council within this year, will the Government inform this Committee of the 
followings: 
 
a) Will the Government hold further discussions with copyright owners and netizens 

regarding the Copyright Ordinance?  If so, what are the plan and the timetable?  Will 
multi-party meetings be convened again?  If not, what are the reasons?   

 
b) What are the expenditure and manpower allocated for reviewing the Copyright 

Ordinance in 2016-17? 
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 41) 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 could not 
be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  1 9 5  

 

 
All along, the Government welcomes the views from different stakeholders.  We would 
also be pleased to meet them again when we review the different copyright issues and 
consider a legislative proposal.  As always, we have no strong views on the format or title 
of the meetings, or the combination of stakeholders who participate. 
 
At the Commerce and Economic Development Bureau, copyright-related work is handled 
by a Deputy Secretary, a Principal Assistant Secretary and an Assistant Secretary.  At the 
Intellectual Property Department, the relevant legal work comes under the Copyright Team, 
which comprises five lawyers, viz. an Assistant Director of Intellectual Property, two Senior 
Solicitors and two Solicitors.  As workload in relation to copyright is subsumed in the 
existing provision of the Government, and review of the copyright regime is only part of the 
work of the relevant staff, it is difficult to quantify the resources required. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)077  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4202) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: (4) Posts, Competition Policy and Consumer Protection 
(9) Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Upon the full implementation of the Competition Ordinance (CO), please advise this 
Committee on: 
 
(a) the numbers of complaints received and cases filed for investigation by the 

Competition Commission (the Commission) so far; 
 
(b) the staffing provision for the Commission and the division of work among its staff; 
 
(c) the reasons for the estimated provision of $77.13 million for 2016-17 being less than 

the actual provision of $86.41 million for 2014-15, and whether this will affect the 
investigation work of the Commission. 

 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 42) 
 
Reply: 
 
(a)  The Competition Commission (the Commission) so far has received about 750 

complaints and enquiries across a wide variety of sectors.  Most of them are about the 
First Conduct Rule (mainly about cartels, information sharing and resale price 
maintenance), and the others are about the Second Conduct Rule or general enquiries.  

 
In order to protect the confidentiality of investigation work, the Commission will not 
normally reveal the nature and status of its investigations.  The Commission will 
provide through its annual reports the outline of the investigations carried out by the 
Commission, a summary of complaints received, and an outline of all proceedings 
brought before the Competition Tribunal.   
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(b)  The Commission has around 50 staff members.  About half of them are expert staff 

involved in professional works relating to investigations.  The other staff members 
provide support to the operation of the Commission in enforcing the Competition 
Ordinance (the Ordinance).  The executive arm of the Commission is managed by the 
Chief Executive Officer, who is underpinned by the Senior Executive Director and 
four divisions responsible for economics, operation, legal and corporate services and 
public affairs respectively.  

 
(c) The 2014-15 provision included a time-limited subvention of about 10 million to 

support the Commission in its initial years of operation, in addition to the subvention 
for the Commission’s regular expenses.  In terms of the subvention for the 
Commission’s regular expenses, the 2016-17 provision is comparable to those in 
2015-16 and 2014-15.   

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)078  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4206) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational Expenses 

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 

Question: 
 
Please provide the details of duty visits made by the Secretary and the Under Secretary in 
the past year.  In respect of each visit, please list by date the (a) purpose and destination, 
(b) post titles of the local officials met, (c) number and post titles of the Hong Kong officials 
in the entourage, (d) duration, (e) total expenditures involved and the respective expenses on 
(i) transportation (list out both the expenses on air tickets and local transportation), (ii) 
accommodation, (iii) meals, (iv) receptions or entertainment and (v) gifts. 
 
Date (a) (b) (c) (d) (e) (i) (ii) (iii) (iv) (v) 
           
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 47) 
 
Reply: 
 
In 2015-16, the actual amount of expenditure on official entertainment (both in and outside 
Hong Kong) of the Director of Bureau’s Office is about $99,000 (as at 29 February 2016) 
respectively. In line with the Government’s green policy, public officers should as far as 
possible refrain from bestowing gifts/souvenirs to others during the conduct of official 
activities. According to the existing guidelines, where bestowal of gifts/souvenirs is 
necessary or unavoidable due to operational, protocol or other reasons, the gift/souvenir 
items should not be lavish or extravagant and the number should be kept to a minimum. 
Also, the exchange of gifts/souvenirs should only be made from organisation to 
organisation. As we do not specifically maintain separate accounts for the expenses on the 
procurement of gifts and souvenirs, relevant statistics are not available. 
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Relevant information on the overseas duty visits of the Secretary for Commerce and 
Economic Development and the Under Secretary for Commerce and Economic 
Development in 2015-16 is as follows: 
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Secretary for Commerce and Economic Development 
 

Date of overseas 
duty visit 

(Number of visits) 

Place of duty visit Purpose of duty visit Number of 
entourage 
members 

Passage 
expenses 

(A) 

Hotel 
expenses  

(B) 

Other 
expenses Note 

(C) 

Total 
expenditure 
(A)+(B)+(C) 

2015-16  
(as at 29.2.2016) 

(20 times) 

Shanghai, Nansha, Malaysia 
(Kuala Lumpur), Wuhan, the 
Philippines (Boracay, Cebu, 
Manila and Iloilo), Jinan, 
Germany (Berlin), France (Paris 
and Burgundy), Canada (Toronto 
and Vancouver), USA (Chicago 
and San Francisco), Tianjin, 
Australia (Melbourne, Canberra, 
Adelaide and Sydney), Chile 
(Santiago), Mexico (Mexico 
City), Beijing, Belgium 
(Brussels), Thailand (Bangkok) 
and Switzerland (Davos) 

To attend meetings and 
events, and promote Hong 

Kong (e.g. meetings of 
Asia-Pacific Economic 

Cooperation, ceremonies of 
promotional events, meetings 

with government officials, 
local organisations and Hong 

Kong people) 

1-2 each 
time 

About 
HK$657,000 

About  
HK$54,000 

About  
HK$69,000 

About  
HK$780,000 

 
Under Secretary for Commerce and Economic Development 

 
Date of overseas 

duty visit 
(Number of visits) 

Place of duty visit Purpose of overseas duty 
visit 

Number of 
entourage 
members 

Passage 
expenses 

(A) 

Hotel 
expenses  

(B) 

Other 
expenses Note 

(C) 

Total 
expenditure 
(A)+(B)+(C) 

2015-16  
(as at 29.2.2016) 

(4 times) 

Shenzhen, Dongguan, Zhuhai and 
Jiangmen 

To attend ceremonies of 
promotional events and visits 
(e.g. HK-PRD Industrial and 
Commercial Circle Goodwill 

Gathering) 

0 About  
HK$700 

About  
HK$600 

About  
HK$900 

About  
HK$2,200 

 
Note: Other expenses include charges for subsistence allowance for duty outside Hong Kong and sundry expenses (if applicable). 
 

- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)079  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4208 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (1) Director of Bureau’s Office, (3) Subvention: Hong Kong Trade 
Development Council, (5) Subvention: Consumer Council, 
(7) Subvention: Hong Kong Tourism Board, (9) Subvention: 
Competition Commission  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
 
1. Please provide information on the number and rank of officers designated to perform 

such work.  If there is no officer designated for such work, please provide 
information on the number of officers and the hours of work involved in records 
management duties, and the other duties undertaken by these officers in addition to 
records management; 

 
 
2. Please list in the table below information on programme and administrative records 

which have been closed pending transfer to the Government Records Service (GRS) 
for appraisal: 

 
Category Years 

covered  
Quantity 
and linear 
metres 

Retention 
period 
approved by 
GRS 

Are they 
confidential 
documents 

Reasons for 
non-transfer 
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3. Please list in the table below information on programme and administrative records 

which have been transferred to GRS for retention: 
 

Category  Years 
covered  

Quantity  
and linear 
metres 

Year of 
transfer to 
GRS 

Retention 
period 
approved by 
GRS 

Are they 
confidential 
documents 

            
 
 

4. Please list in the table below information on records which have been approved for 
destruction by GRS:  

 
Category  Names 

of 
records 

Years 
covered 

Quantity 
and 
linear 
metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

              
 
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 49) 
 
 
Reply: 
 
 
1.  The Commerce, Industry and Tourism Branch and family departments (including 

Invest Hong Kong, Trade and Industry Department, Intellectual Property Department, 
Hong Kong Observatory and Hongkong Post) of the Commerce and Economic 
Development Bureau have already appointed the Departmental Records Managers 
who are assisted by the Assistant Departmental Records Managers and the Records 
Managers from various Divisions/Sections to implement and monitor records 
management matters.  Since these officers have to take care of duties other than 
records management work and the time and percentage share in such duties vary over 
different periods of time, it is difficult to quantify the hours of work involved 
accurately. 
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2. The programme and administrative records which have been closed pending transfer to 
the Government Records Service (GRS) for appraisal in 2015-16 are tabulated below - 

 
Category Years 

covered  
Quantity and 
linear metres 

Retention period 
approved by 
GRS 

Are they 
confidential 
documents 

Reasons for 
non-transfer 

Administrative  1997 - 2015 96 records / 
4.85 lm 

According to 
General 
Administrative 
Records Disposal 
Schedules 
(GARDS) 

No Retention 
period not yet 
expired 

1994 - 2016 18 records / 
0.90 lm 

Yes 

1982 - 2013 691 record / 
37.99 lm 

According to 
GARDS 

No Submitted 
requests to 
GRS and 
pending 
instruction 

1996 - 2011 3 records / 
0.15 lm 

Yes 

1989 - 2016 84 records / 
4.16 lm 

According to 
GARDS 

No Pending 
submission to 
GRS 

1996 - 2013 14 records / 
0.70 lm 

Yes 

Programme 1951 - 2016 3 002 records / 
145.24 lm 

According to the 
disposal 
schedules 
approved by 
GRS (RMO2) 

No Retention 
period not yet 
expired 

1949 - 2016 4 082 records / 
192.95 lm 

Yes 

1949 - 2009 432 records / 
21.47 lm 

According to 
RMO2 

No Submitted 
requests to GRS 
and pending 
instruction 

1953 - 2016 557 records / 
27.85 lm 

Pending GRS’s 
approval 

No Pending GRS’s 
approval for the 
retention period 

1953 - 2016 601 record / 
30.05 lm 

Yes 

1946 - 2016 1 143 records / 
55.85 lm 

According to 
RMO2 

No Pending 
submission to 
GRS 

1956 - 2006 
 

566 records / 
28.20 lm 

Yes 
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3. The programme and administrative records which have been transferred to GRS for 

retention in 2015-16 are tabulated below - 
 
Category  Years 

covered  
Quantity and 
linear metres 

Year of 
transfer to 
GRS 

Retention period 
approved by 
GRS 

Are they 
confidential 
documents 

Administrative  1946 - 2011 
 

164 records / 
8.34 lm 

2015 - 2016 
 

Retention period 
advised by GRS 
  

No 

1950 - 1988 
 

2 records / 
0.02 lm 

2015 - 2016 
 

Yes 

Programme 1945 - 2014 
 

18 721 record / 
229.52 lm * 

2015 - 2016 
 

According to 
RMO2 

No 

 
* These records are classified by case, including applications, forms, licenses and certificates. 
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4. The records which have been approved for destruction by GRS in 2015-16 are 
tabulated below - 

 
Category  Names of 

records 
Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Administrative   Administration  

Accidents 1962 - 2007 91 records / 
0.97 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Legislation 1955 - 2008 15 records / 
1.23 lm 

No 

Appreciation and 
Condolences 

1980 - 2009 13 records / 
0.45 lm 

No 

Associations and 
Clubs 

1993 - 2011 5 records / 
0.34 lm 

No 

Badges, Emblems 
and Flags 

2000 - 2002 1 record / 
0.05 lm 

No 

Cafeterias and 
Eating Facilities 

1991 - 2010 19 records / 
0.95 lm 

No 

Campaigns and 
Canvassing 

1969 - 1975 5 records / 
0.25 lm 

No 

Ceremonies and 
Celebrations 

2006 - 2011 2 records / 
0.14 lm 

No 

Charity 1997 - 2011 10 records / 
0.59 lm 

No 

Circulars and 
Directives 

1964 - 2007 
 

56 records / 
2.21 lm 

No 

Circulars and 
Directives 

1995 - 2011 
 

3 records / 
0.08 lm 

Yes 

Committees, 
Councils and 
Commissions 

1975 - 2009 68 records / 
3.30 lm 

No 

Community 
Health and Safety 

1972 - 1974 1 record / 
0.05 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Community 
Services 

1982 - 2008 
 

3 records / 
0.16 lm 

No 

Administrative   Complaints 1965 - 2011 
 

59 records / 
0.71 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Conferences and 
Seminars 

1983 - 1997 
 

4 records / 
0.12 lm 

No 

Corporations and 
Firms 

1972 - 2011 26 records / 
0.94 lm 

No 

Corporations and 
Firms 

2007 - 2008 1 record / 
0.05 lm 

Yes 

Elections 1986 - 2004 3 records / 
0.15 lm 

No 

Emergency 
Planning 

1962 - 2011 5 records / 
0.20 lm 

No 

Environmental 
Management 

1994 - 2008 2 records / 
0.08 lm 

No 

Gifts and 
Donations 

1994 - 2004 3 records / 
0.12 lm 

No 

Intellectual 
Property 

2005 - 2011 1 record / 
0.07 lm 

No 

Legal Matters 1984 - 1992 2 records / 
0.09 lm 

No 

Licences, Passes 
and Permits 

1959 - 2011 4 records / 
0.22 lm 

No 

Management 
Services 

1992 - 2011 22 records / 
0.74 lm 

No 

Office Services 1966 - 2011 35 records / 
1.74 lm 

No 

Organisation 1959 - 2009 158 records / 
6.54 lm 

No 

Plans and 
Programmes 

1978 - 2006 
 

69 records / 
1.63 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Reports and 
Statistics 

1966 - 2011 
 

31 records / 
1.09 lm 

No 

Administrative   Reports and 
Statistics – 
Annual 

1995 - 2011 
 

3 records / 
0.15 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Reports and 
Statistics – 
Monthly 

1958 - 2011 
 

41 records / 
1.98 lm 

No 

Reports and 
Statistics – 
Quarterly 

1969 - 2011 
 

5 records / 
0.30 lm 

No 

Security 1974 - 1983 15 records / 
0.21 lm 

No 

Transportation 1963 - 2012 3 records / 
0.14 lm 

No 

Visits and Tours 1973 - 2011 
 

13 records / 
0.57 lm 

No 

Visits and Tours 1996 - 2011 
 

4 records / 
0.20 lm 

2015 No 

Accommodation and Facilities 

Accommodation 1971 - 2004 
 

8 records / 
0.31 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Accommodation – 
Building 
Management 

1959 - 2011 
 

9 records / 
0.32 lm 

No 

Accommodation – 
Fitting Out and 
Repairs 

1959 - 2011 4 records / 
0.24 lm 

No 

Accommodation – 
Security 

1969 - 2004 2 records / 
0.09 lm 

No 

Accommodation – 
Security 

1975 - 1980 2 records / 
0.20 lm 

Yes 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Communication 
Systems 

1977 - 2011 11 records / 
0.46 lm 

No 

 
 

Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Administrative   Procurement and Supplies 

Equipment, 
Supplies and 
Services 

1979 - 2011 
 

527 records / 
26.44 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Audiovisual and 
Photographic 
Equipment and 
Supplies 

1980 
 

1 record / 
0.01 lm 

No 

Catalogues, 
Manuals and Price 
Lists 

1996 - 2011 
 

4 records / 
0.10 lm 

No 

Clothing 1990 - 2011 
 

2 records / 
0.09 lm 

No 

Computer 
Equipment and 
Supplies 

1983 - 2011 
 

4 records / 
0.16 lm 

No 

Furniture and 
Furnishings 

1963 - 2011 
 

19 records / 
0.96 lm 

No 

Office Machines 
and Equipment 

1972 - 2011 
 

8 records / 
0.32 lm 

No 

Printing 1967 - 2011 
 

17 records / 
0.72 lm 

No 

Stationery 1960 - 2011 
 

4 records / 
0.22 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Technical 
Equipment and 
Supplies 

1982 - 1982 1 record / 
0.06 lm 

No 

Vehicles 1966 - 2011 24 records / 
0.37 lm 

No 

 
 

Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Administrative   
   

Finance and Accounting 

Finance and 
Accounting 

1982 - 2011 
 

4 records / 
0.12 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Accounts and 
Accounting 

1982 - 2010 
 

8 records / 
0.29 lm 

No 

Expenditure 1987 - 2009 
 

478 records / 
23.99 lm 

No 

Revenue 1988 - 2011 
 

10 records / 
0.50 lm 

No 

Allowances 1977 - 2011 
 

80 records / 
3.87 lm 

No 

Audits 1982 - 2008 84 records / 
4.14 lm 

No 

Banks and 
Banking 

1975 - 1980 1 record / 
0.05 lm 

No 

Budgets 1968 - 2010 
 

53 records / 
2.51 lm 

No 

Claims 1959 - 2009 
 

20 records / 
1.14 lm 

No 

Expenditure 
Control 

1982 - 2010 
 

7 records / 
0.38 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Fees and Charges 1963 - 1984 
 

2 records / 
0.09 lm 

No 

Salaries 1977 - 2011 169 records / 
6.99 lm 

No 

Human Resources 

Appointments and 
Posting 

1980 - 2011 
 

28 records / 
1.35 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Appointments and 
Posting 

1963 - 2011 
 

6 records / 
0.29 lm 

Yes 

Awards and 
Honours 

1998 - 2011 
 

3 records / 
0.15 lm 

No 

Administrative Recruitment 1995 - 2012 
 

2 393 records / 
43.01 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Recruitment 1963 - 1983 
 

6 records / 
0.30 lm 

Yes 

Establishment 1962 - 2010 
 

40 records / 
2.13 lm 

No 

Establishment 1980 - 2006 
 

29 records / 
1.45 lm 

Yes 

Health and Safety 1996 - 2011 
 

28 records / 
1.04 lm 

No 

Hours of Work 
and Overtime 

1967 - 2011 
 

29 records / 
1.41 lm 

No 

Human Resources 
Planning 

1983 - 2011 
 

7 records / 
0.35 lm 

No 

Human Resources 
Planning 

1978 - 1987 
 

6 records / 
0.30 lm 

Yes 

Leave and 
Authorised 
Absence 

1962 - 2011 
 

17 records / 
0.57 lm 

No 

Performance and 
Appraisal 

1989 - 2012 1 005 records / 
14.76 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Promotions and 
Examinations 

2004 - 2011 1 record / 
0.01 lm 

No 

Promotions and 
Examinations 

1968 - 1987 4 records / 
0.20 lm 

Yes 

Recreation and 
Welfare 

1983 - 2011 36 records / 
1.86 lm 

No 

Staff Relations 1964 - 2011 33 records / 
1.56 lm 

No 

Staff Relations – 
Union 

1995 - 2011 2 records / 
0.14 lm 

No 

Staff Relations – 
Union 

1965 - 2004 5 records / 
0.2 lm 

Yes 

Administrative 
  

Training and 
Development 

1977 - 2011 
 

68 records / 
3.06 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Management of Information, Information Services and Information Technology 

Access 1996 - 2011 
 

2 records / 
0.12 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to GARDS 

No 

Information 
Technology and 
Computer 
Systems 

1995 - 2011 
 

20 records / 
0.85 lm 

No 

Information 
Services 

1963 - 2011 
 

196 records / 
3.03 lm 

No 

Information 
Services –  
Books and 
Publications 

1960 - 2011 
 

28 records / 
0.84 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Information 
Services – 
Exhibitions 

1987 - 2011 2 records / 
0.09 lm 

No 

Information 
Services – Press 
Conferences and 
Releases 

1982 - 2011 9 records / 
0.13 lm 

No 

Library Services 1972 - 2011 
 

2 records / 
0.09 lm 

No 

Information 
Management and 
Records 
Management 

1974 - 2011 
 

3 records / 
0.11 lm 

No 

 Programme   Air Export Cargo 
List (OBC)  

2013 1 458 records / 
1.00 lm 

2013 - 2014 According 
to RMO2 

No 

Air Export 
Manifest  

2013 - 2014 48 060 records/ 
467 lm * 

2013 - 2014 No 

Programme Air Import Cargo 
List (OBC)  

2013 5 492 records / 
10.70 lm 

2013 - 2014 According 
to RMO2 

No 

Air Import 
Manifest  

2013 - 2014 29 431 records/ 
183 lm * 

2013 - 2014 No 

Applications for 
SME Export 
Marketing Fund 
Scheme 

2004 - 2008 37 733 records/ 
188.66 lm * 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

No 

Consignment 
Check Reports on 
Strategic 
Commodities 

2009 1 record / 
1.20 lm 

No 

Dead Records 
Series 

1985 - 2011 458 records / 
22.90 lm 

No 

Dead Records 
Series 

1997 - 2011 
 

61 record / 
3.05 lm 

Yes 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Files Relating to 
Office 
Accommodation 

1960 - 1983 12 records / 
0.70 lm 

No 

Files Relating to 
Application for 
Certificate of 
Authority for the 
Reception of 
Correspondence 

1980 - 1988 5 records / 
0.07 lm 

No 

Files Relating to 
Applications and 
Issuance of 
Certificates 

2006 - 2013 18 486 records/ 
2.20 lm * 

No 

Files Relating to 
Comments on 
Public Utilities to 
Other Agencies 

1977 - 2005 16 records / 
0.65 lm 

No 

Files Relating to 
District Boards 
and Related 
Committees          

1989 - 1999 4 records / 
0.20 lm 

No 

Programme Files Relating to 
Factory 
Registration and 
Outward 
Processing 
Arrangement 
Registration 

2012 - 2013 159 records / 
6.00 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to RMO2 

No 

Files Relating to 
Hong Kong 
Service Supplier 
(HKSS) 
Certificate 
Applications 

2003 - 2008 302 records / 
15 lm 

No 

Files Relating to 
International 
Letters 

1971 - 1997 19 records / 
0.76 lm 

No 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 1 4  

 

Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Files Relating to 
International 
Letters 

1971 - 1997 12 records / 
0.48 lm 

2015 No 

Files Relating to 
Investment 
Promotion Matters 
Took Over from 
the then-Industry 
Department 

1975 - 1999 81 records / 
4.90 lm 

2001 No 

Files Relating to 
Mail Circulation 
& Despatching 
Arrangements 

1988 - 1993 2 records / 
0.08 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

No 

Files Relating to 
Overseas 
Philatelic 
Exhibition 

1985 - 2003 64 records / 
4.48 lm 

No 

Files Relating to 
Participation in 
International 
Affairs 

1968 - 1995 7 records / 
0.28 lm 

2015 No 

Programme Files Relating to 
Pre-classification 
for Strategic 
Commodities 

2011 - 2012 176 records / 
8.80 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

According 
to RMO2 

No 

Files Relating to 
Speedpost 

1979 - 2000 5 records / 
0.20 lm 

No 

Files Relating to 
Speedpost 

1979 - 2000 5 records / 
0.20 lm 

2015 No 

Files Relating to 
Stamp Ordering 

1983 - 2003 8 records / 
0.56 lm 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

No 

Import/Export 
Licence 
Application Form 
(Strategic 
Commodities) 

2011 - 2012 2 199 records / 
109.88 lm 

No 
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Category  Names of 
records 

Years 
covered 

Quantity and 
linear metres  

Year of 
transfer to 
GRS 

Retention 
period 
approved 
by GRS 

Are they 
confidential 
documents 

Land Export 
Manifest (Lorry)  

2013 - 2014 20 059 records/ 
288.30 lm * 

2013 - 2014 No 

Land Import 
Manifest (Lorry)  

2013 - 2014 37 649 records/ 
480.70 lm * 

2013 - 2014 No 

Non-textiles 
Import Licences / 
Export Licences 

2003 - 2009 53 060 records/ 
5.40 lm * 

Records 
were 
destroyed 
after 
approval 
was given 
by GRS 

No 

Records Relating 
to CO(CEPA) 
Statistical and 
Management 
Information 

2011 - 2013 30 records / 
3.75 lm 

No 

Records Relating 
to Comprehensive 
Licence (CL) 

2008 - 2011 1 record / 
0.01 lm 

No 

Records Relating 
to Surveillance 
Measures and 
Consignment 
Check 

2011 - 2013 7 records / 
0.54 lm 

No 

Sea Export 
Manifest (Craft)  

2013 - 2014 9 018 records / 
28.30 lm * 

2013 - 2014 No 

Programme Sea Export 
Manifest (Vessel)  

2013 - 2014 9 684 records / 
69.00 lm * 

2013 - 2014 According 
to RMO2 

No 

Sea Import 
Manifest (Craft)  

2013 - 2014 9 944 records / 
17.70 lm * 

2013 - 2014 No 

Sea Import 
Manifest (Vessel)  

2013 - 2014 17 700 records/ 
66.70 lm * 

2013 - 2014 No 

 
* These records are classified by case, including applications, forms, licenses and certificates. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)080  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4209) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses 

Programme: (-) - 

Controlling Officer: (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Director of Bureau: (000) Operational expenses 
Question: 
 
1. Please provide in the following table details about the expenditures on entertainment and 

gifts of your bureau and the departments under its purview in 2014-15 and 2015-16. 
 

Bureau/branch/ 
department and 
year 

Estimated 
expenditures 
on 
entertainment 
and gifts in the 
year 

Actual 
expenditures 
respectively on 
entertainment 
and gifts in the 
year 

Cap on 
entertainment 
expenses 
(including 
beverages) per 
head in the 
year 

Cap on gift 
expenses per 
guest in the 
year 

Number of 
receptions held and 
total number of 
guests received in 
the year 

      
 
2. Please provide in the following table details about the expenditures on entertainment and 

gifts of your bureau and the departments under its purview in 2015-16. 
 
Bureau/branch
/department 

Date of 
reception 
(day/month
/year) 

Departments/ 
organisations 
from which the 
guests came 
(grouped by 
department/ 
organisation 
and indicating 
the  number of 
guests) and their 
post titles 
 

Expenditure 
on food 
incurred in the 
reception 

Expenditure 
on beverages 
incurred in 
the reception 

Expenditure 
on gifts 
incurred in 
the reception 

Venue of 
the event 
(office of 
the 
department/ 
restaurant 
in 
government 
facilities/ 
private 
restaurant/ 
others 
(please 
specify)) 
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3. Please provide in the following table the estimated expenditures on entertainment and 

gifts in 2016-17. 
 

Bureau/branch/department  
 

Estimated provision for 
entertainment and gifts 
 

Cap on entertainment 
expenses per guest 

Cap on gifts expenses 
per guest 

    
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 51) 
 
Reply: 
 
Generally speaking, all politically appointed officials and civil servants who entertain guests 
for official purposes have to comply with the same principles and observe relevant 
regulations and administrative guidelines.  When hosting official entertainment for guests, 
government officers should exercise prudent judgement and economy to avoid the public 
perception of extravagant entertainment.  According to existing general guidelines, the 
expenditure limits for official lunch and dinner, inclusive of all expenses incurred on food 
and beverages consumed on the occasion, service charges and tips, are $450 and $600 per 
person respectively. 
 
The expenditures under the departmental entertainment vote from 2014-15 to 2015-16 (up 
to 29 February 2016) and the estimates for 2016-17 for this branch and departments under 
our purview are tabulated below: 
 

Bureau /  
Departments under purview 

Official Entertainment  
(actual expenditure) 

Official 
Entertainment 

(estimated 
provision) 

2014-15  
($’000) 

2015-16  
(up to 29 

February 2016) 
($’000) 

2016-17 
($’000) 

Commerce and Economic 
Development Bureau (Commerce, 
Industry and Tourism Branch) 

572 354 386 

Hong Kong Observatory 80 81 125 

Hong Kong Post 25 139 98 

Invest Hong Kong 217 210 210 

Intellectual Property Department 197 137 140 

Trade and Industry Department 303 177 300 
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In line with the Government’s green policy, officers should as far as possible refrain from 
bestowing gifts/souvenirs to others during the conduct of official activities.  According to 
prevailing guidelines, if it is considered necessary and unavoidable to bestow gifts/souvenirs 
due to operational, protocol, promotion of activities or other reasons, the gift/souvenir items 
should not be lavish or extravagant and the number of gifts/souvenirs should be kept to a 
minimum or the exchange of gifts/souvenirs should be made from organisation to 
organisation.  Since we do not maintain separate accounts relating to the expenses incurred 
for the purchase of gifts and souvenirs, we do not have the relevant statistical data. 
 
 
 

- End – 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)081  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4210 )   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (1) Director of Bureau’s Office, (3) Subvention: Hong Kong Trade 
Development Council, (5) Subvention: Consumer Council, 
(7) Subvention: Hong Kong Tourism Board, (9) Subvention: 
Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
Regarding the studies, if any, conducted by your bureau and the departments under its 
purview for the purpose of formulating and assessing policies, please provide information in 
the following format. 
 
(a) Please provide in the following table details of the public policy studies and strategic 

public policy studies commissioned with funds allocated in the past 2 financial years 
(2014-15 and 2015-16).  

Name of 
consultant  

Mode of 
award (open 
auction/ 
tender/ 
quotation/ 
others  
(please 
specify))  

Title, 
content and 
objective of 
project  
 

Consultancy 
fee ($)  
 

Start date  Progress of 
study 
(under 
planning/ in 
progress/ 
completed)   
 

Follow-up 
actions 
taken by the 
Government 
on the study 
report and 
their 
progress (if 
any)  
 

If the study 
was 
completed, 
have its 
findings 
been made 
public?  If 
yes, through 
what 
channels?  
If no, why?  
 

        
 
(b) Are there any projects for which funds have been reserved to conduct internal studies 

this year (2016-17)?  If yes, please provide the following information:  
Title, content and 
objective of project  
 

Start date Progress of study 
(under planning/ in 
progress/completed)   
 

Follow-up actions 
taken by the 
Government on the 
study report and their 
progress (if any) 

If the study is 
expected to be 
completed this year,  
is there any plan to 
make its findings 
public?  If yes, 
through what 
channels?  If no, 
why? 
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(c) Are there any projects for which funds have been reserved to conduct consultancy 

studies this year (2016-17)?  If yes, please provide the following information: 
Name of 
consultant  

Mode of 
award (open 
auction/ 
tender/ 
quotation/ 
others  
(please 
specify))  

Title, 
content and 
objective of 
project  
 

Consultancy 
fee ($)  
 

Start date  Progress of 
study 
(under 
planning/ in 
progress/ 
completed)   
 

Follow-up 
actions 
taken by the 
Government 
on the study 
report and 
their 
progress (if 
any)  
 

If the study 
is expected 
to be 
completed 
this year,  
is there any 
plan to 
make its 
findings 
public?  If 
yes, through 
what 
channels?  
If no, why?  
 

        
 
(d) What are the criteria for awarding contracts to consultancies? 
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 52) 
 
Reply: 
 
(a) The studies on public policy and strategic public policy conducted by Commerce and 

Economic Development Bureau (Commerce, Industry and Tourism Branch) and the 
departments under its purview during the period from 2014-15 to 2015-16 are listed 
below: 
 

2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 
completed 
(completion 
month and 

year) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For completed 
studies, have 
the findings  
been made 
public?  If 
yes, through 

what channels?   
If no, why? 

AMR 
International 
Ltd. 

Tender Demand study for 
convention and 
exhibition 
facilities in Hong 
Kong 

(continuation of 
the consultancy 
study in 2013-14) 

 

2,644,900 January  
2014 

Completed 
(January  

2015) 

The Government 
has accepted the 
consultant’s 
recommendations. 

The Government 
consulted the 
Legislative 
Council Panel on 
Commerce and 
Industry in 
February 2015 on 
the findings of 
the study and 
follow-up actions 
by the 
Government.  
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 
completed 
(completion 
month and 

year) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For completed 
studies, have 
the findings  
been made 
public?  If 
yes, through 

what channels?   
If no, why? 

Institute for 
International 
Economic 
Research of 
National 
Development 
and Reform 
Commission 

Tender Consultancy 
services for 
assessing the 
implications of 
Hong Kong’s 
participation in the 
proposed 
China-Japan-Korea 
Free Trade 
Agreement 

Study the benefits 
and implications of 
Hong Kong’s 
participation in the 
China-Japan-Korea 
Free Trade 
Agreement for 
China, Japan, 
Korea and Hong 
Kong  

(continuation of the 
consultancy study 
in 2013-14) 

 

210,800 

 

September 
2013 

Completed 
(December 

2014) 

The Government 
will examine the 
consultancy 
reports and assess 
if Hong Kong 
should pursue 
joining the 
proposed 
China-Japan- 
Korea Free Trade 
Agreement for 
strengthening the 
economic and 
trade relations 
with these 
economies. 

The consultancy 
study report is 
for 
Government’s 
internal 
consideration. 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

 

 

 

2,888,688 March 
2014 

In progress The Government 
took into account 
the consultant’s 
advice in drawing 
up the legislative 
proposals for 
implementing the 
new patent 
system. 

 

 

The interim 
reports of the 
consultancy 
studies are for 
Government’s 
internal 
consideration. 
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 
completed 
(completion 
month and 

year) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For completed 
studies, have 
the findings  
been made 
public?  If 
yes, through 

what channels?   
If no, why? 

CrimsonLogic 
Pte Ltd  

Tender  Consultancy Study 
on the 
Development of 
Government 
Electronic Trading 
Services (GETS)  

The study 
examines how to 
develop GETS into 
a “Single 
Window“, through 
which one-stop 
customs clearance 
can be provided. It 
also examines how 
best to further 
streamline 
departments’ 
handling of 
import/export 
documents.  

2,394,495 September  
2014 

In progress  Not applicable  Not applicable 

Mercado 
Solutions 
Associates  
Ltd.  

Tender  Perception Surveys 
for the Retail 
Industry  

To assess the 
public perception 
of the retail 
industry. The 
survey results will 
help formulate the 
strategy of the 
promotion 
campaign.  

 

162,000  September 
2014 

Completed 
(March 
2015) 

Reference is made 
to the survey 
results when 
formulating the 
strategy of the 
promotion 
campaign.  

Results are shared 
with the Advisory 
Panel of Retail 
Manpower 
Development 
members for 
reference. 
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2014-15: 

Name of 
consultant 

Mode of 
award 
(open 

auction/  
tender/ 

quotation/ 
others 
(please 

specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee 

($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 
completed 
(completion 
month and 

year) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For completed 
studies, have 
the findings  
been made 
public?  If 
yes, through 

what channels?   
If no, why? 

URS Hong 
Kong 
Limited  

Tender Consultancy study 
to identify 
suitable 
international 
mega events to be 
introduced into 
Hong Kong under 
the Mega Events 
Fund’s Tier-1 
system  

(continuation of 
the consultancy 
study in 2013-14) 

129,200 September 
2012 

Completed 
(May 
2014) 

The Government 
and the Mega 
Events Fund 
(MEF) 
Assessment 
Committee (AC) 
have made 
reference to the 
recommendations 
made by the 
consultant when 
taking forward the 
MEF Tier-1 
scheme.  

The consultant’s 
recommendations 
are for internal 
reference by the 
MEF AC and the 
Government. 

KPMG Tender Consultancy 
services on the 
financial 
arrangement for 
the third hotel 
development at 
the Hong Kong 
Disneyland 

(continuation of 
the consultancy 
study in 2013-14) 

1,165,600 December 
2013 

Completed 
(August 
2014) 

The Government 
has made reference 
to the results of the 
consultancy study 
when considering 
the financial 
arrangement for the 
hotel development. 

The advice from 
the consultant is 
for 
Government’s 
internal 
consideration. 

 
2015-16: 

Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress of 
study 

(under 
planning/ 

in progress/ 
completed 

(completion 
month and 

year)) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For 
completed 

studies, have 
the findings  
been made 
public?  If 
yes, through 

what 
channels?   

If no, why? 

Institute for 
International 
Economic 
Research of 
National 
Development 
and Reform 
Commission 

Tender Consultancy 
services for 
assessing the 
implications of 
Hong Kong’s 
participation in the 
proposed 
China-Japan-Korea 
Free Trade 
Agreement 

632,400 September 
2013 

Completed 
(December 

2014) 

The Government 
will examine the 
consultancy report 
and assess if Hong 
Kong should 
pursue joining the 
proposed 
China-Japan-Korea 
Free Trade 
Agreement for 
strengthening the 

The 
consultancy 
study report is 
for 
Government’s 
internal 
consideration. 
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2015-16: 

Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress of 
study 

(under 
planning/ 

in progress/ 
completed 

(completion 
month and 

year)) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For 
completed 

studies, have 
the findings  
been made 
public?  If 
yes, through 

what 
channels?   

If no, why? 

Study the benefits 
and implications of 
Hong Kong’s 
participation in the 
China-Japan-Korea 
Free Trade 
Agreement for 
China, Japan, 
Korea and Hong 
Kong  

(The study was 
completed in 
2014-15.  The 
remaining fees has 
been settled in 
2015-16.) 

 

economic and trade 
relations with these 
economies. 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

 

(continuation of 
the consultancy 
study in 2014-15) 

 

118,352 

 

 

 

March 
2014 

In progess The Government 
took into account 
the consultant’s 
advice in drawing 
up the legislative 
proposals for 
implementing the 
new patent 
system. 

 

 

 

The interim 
reports of the 
consultancy 
study are for 
Government’s 
internal 
consideration. 
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2015-16: 

Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress of 
study 

(under 
planning/ 

in progress/ 
completed 

(completion 
month and 

year)) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For 
completed 

studies, have 
the findings  
been made 
public?  If 
yes, through 

what 
channels?   

If no, why? 

CrimsonLogic 
Pte Ltd 

Tender Consultancy 
Study on the 
Development of 
Government 
Electronic 
Trading Services 
(GETS) 

The study 
examines how to 
develop GETS 
into a “Single 
Window”, 
through which 
one-stop customs 
clearance can be 
provided.  It also 
examines how 
best to further 
streamline 
departments’ 
handling of 
import/export 
documents.  

(continuation of 
the consultancy 
study in 2014-15) 

6,590,355 September 
2014 

Completed 
(March 
2016) 

The Government 
will make 
reference to the 
result of the 
consultancy study 
when preparing 
for the 
development of 
the “Single 
Window”.  

The result of 
the consultancy 
study is for 
Government’s 
internal 
reference. 

KPMG 
Transaction 
Advisory 
Services 
Limited 
 

Tender Consultancy on 
the Phase 2 
development of 
the Hong Kong 
Disneyland Resort  

494,600 
 

June 
2015 

 

In progress The Government 
will make 
reference to the 
consultant’s 
recommendations 
when considering 
the overall 
development of 
the Hong Kong 
Disneyland 
Resort. 

Not applicable  

Ptarmigan 
Integration 
Limited 

Tender Consultancy study 
to review “A 
Symphony of 
Lights” (SoL) 
comprehensively 
and explore 
possible options 
for its way 
forward 

1,428,364 August 
2015 

 

In progress The Government 
will make 
reference to the 
result of the 
consultancy study 
when deciding on 
the way forward 
of SoL. 

Not applicable 
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2015-16: 

Name of 
consultant 

Mode of 
award 
(open 

auction/ 
tender/ 

quotation/ 
others 

(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee  
($) 

Start 
date 

Progress of 
study 

(under 
planning/ 

in progress/ 
completed 

(completion 
month and 

year)) 

Follow-up  
actions taken by 
the Government 

on the study 
report and their 

progress  
(if any) 

For 
completed 

studies, have 
the findings  
been made 
public?  If 
yes, through 

what 
channels?   

If no, why? 

PolyU 
Technology 
and 
Consultancy 
Company 
Limited 

Tender Consultancy study 
on the role of 
Hong Kong in 
Mainland 
companies’ ‘Go 
Global’ strategy 
and the business 
opportunities for 
Hong Kong 

689,000 August 
2015 

In progress Not applicable The 
Government 
will issue an 
executive 
summary of the 
research 
project.  

Pricewater- 
houseCoopers 
Advisory 
Services 
Limited 

Tender Appointment of 
financial consultant 
to assess the 
revised funding 
proposals in 
connection with the 
Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 

 
To provide 
consultancy 
services advising 
on financial, 
business and 
financing 
arrangements, and 
other relevant 
aspects for the 
Ocean Park 
Corporation’s 
revised funding 
proposals  

1,308,000 

 

August  
2015 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when examining 
the revised funding 
proposals in 
connection with 
the Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 

Not applicable 

 
(b) No provision has been allocated under Commerce and Economic Development Bureau 

(Commerce, Industry and Tourism Branch) and the departments under its purview for 
conducting internal studies in 2016-17. 

 
(c) Provision has been allocated under Commerce and Economic Development Bureau 

(Commerce, Industry and Tourism Branch) and the departments under its purview for 
conducting the following consultancy studies in 2016-17:  
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Name of 
consultant 

Mode of 
award 
(open 
auction/ 
tender/ot
hers 
(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 

completed) 

Follow-up actions 
taken by the 

Government on 
the study report 

and their 
progress (if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 

Bird & Bird Tender Consultancy 
Study in support 
of the Review of 
the Patent System 
in HKSAR 

To provide 
consultancy 
advice on legal, 
technical and 
procedural issues 
relating to 
implementation of 
the “original 
grant” patent 
system and 
refinement of the 
short-term patent 
system in Hong 
Kong 

(continuation of 
the consultancy 
study in 2015-16) 
 

Subject to 
the amount 
of work to 
be assigned 
to the 
consultant 
and the 
manhours 
required.  

 

 

March 
2014 

In progess The Government 
will take into 
account the 
consultancy’s 
advice in drawing 
up the legislative 
proposals for 
amending the 
relevant 
subsidiary 
legislation and for 
preparing the 
patent 
examination 
guidelines. 

The 
consultant’s 
advice is for 
the 
Government‘s 
internal 
reference. 

(To be 
appointed) 

Tender Conduct research   
on the manpower 
situation of IP 
industries in Hong 
Kong and 
experience of 
other economies 

 

 

Subject to 
the result of 
the tender 
exercise 

To start 
in the 

second 
half of 
2016 

Under 
planning
  

Not applicable Not applicable 

Pricewater- 
houseCoopers 
Advisory 
Services 
Limited 

Tender Appointment of 
financial consultant 
to assess the 
revised funding 
proposals in 
connection with the 
Tai Shue Wan 
Development 
Project of the 
Ocean Park 
Corporation 

 

122,000 August 
2015 

In progress The Government 
will make 
reference to the 
results of the 
consultancy study 
when examining 
the revised 
funding proposals 
in connection 
with the Tai Shue 
Wan 
Development 
Project of the 

The advice 
from the 
consultant is for 
Government’s 
internal 
consideration. 
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Name of 
consultant 

Mode of 
award 
(open 
auction/ 
tender/ot
hers 
(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 

completed) 

Follow-up actions 
taken by the 

Government on 
the study report 

and their 
progress (if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 
To provide 
consultancy 
services advising 
on financial, 
business and 
financing 
arrangements, and 
other relevant 
aspects for the 
Ocean Park 
Corporation’s 
revised funding 
proposals 
 

Ocean Park 
Corporation 

KPMG 
Transaction 
Advisory 
Services 
Limited 

Tender Consultancy on 
the Phase 2 
development of 
the Hong Kong 
Disneyland Resort 

(continuation of 
the consultancy 
study in 2015-16) 

Subject to 
progress of 
the 
discussion 
between the 
Government 
and The 
Walt Disney 
Company 

June 
2015 

In progress The Government 
will make 
reference to the 
consultant’s 
recommendations 
when considering 
the overall 
development of 
the Hong Kong 
Disneyland 
Resort. 

The advice 
from the 
consultant is for 
Government’s 
internal 
consideration. 

(To be 
appointed) 

Tender Consultancy study 
to evaluate the 
effectiveness of 
the Food Truck 
Pilot Scheme for 
concluding the 
experience in the 
regulation and 
operation of the 
food truck 
business in Hong 
Kong with a view 
to enhancing the 
scheme in future 
 

Subject to 
the result of 
the tender 
exercise 

First 
quarter 

  of 2017      
(tentative) 

Under 
planning 

Not applicable The advice 
from the 
consultant is for 
Government’s 
internal 
consideration. 
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Name of 
consultant 

Mode of 
award 
(open 
auction/ 
tender/ot
hers 
(please 
specify)) 

Title, content and 
objective of 

project 

Consultancy 
fee($) 

Start 
date 

Progress 
of studies 

(under 
planning/ 

in 
progress/ 

completed) 

Follow-up actions 
taken by the 

Government on 
the study report 

and their 
progress (if any) 

For projects 
that are 

expected to 
be 

completed 
this year, is 
there any 

plan to make 
them 

public? If 
yes, through 

what 
channels? If 

no, why? 

Mercado 
Solutions 
Associates 
Ltd. 

Tender Perception 
Surveys for the 
Retail Industry 

To assess the 
public perception 
of the retail 
industry and the 
effectiveness of 
the promotion 
campaign 

 

162,000 Second 
half of 
2016 

Under 
planning 

Not applicable Not applicable 

 
(d) In the selection of consultant firms, we have followed the Government’s prevailing 

guidelines and procedures to select the suitable firm in an open and fair competition 
manner.  The selection criteria include the tender price, the service quality, relevant 
qualification, experience, reputation, expertise, the proposed methodology and work 
plan of the consulting firm as well as cost-effectiveness of the proposal, etc. 

 
- End -



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 3 0  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
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Head:  (152) Government Secretariat: Commerce and Economic 
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Subhead (No. & title): ( )  
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Development Council,(4) Posts, Competition Policy and Consumer 
Protection,(5) Subvention: Consumer Council,(6) Travel and 
Tourism,(7) Subvention: Hong Kong Tourism Board,(8) Public 
Safety,(9) Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please give details of the meetings, visits or exchanges by its group of departments to the 
relevant Mainland authorities for the past 1 year by setting out the following information of 
each trip in chronological order:  
(a) purpose and place; 
(b) titles of Mainland officials met; 
(c) number and post titles of Hong Kong officials in entourage; 
(d) length of the trip in days; 
(e) total expenses involved; 
(f) whether any announcement was made prior to the trip; if not, what were the reasons for 

confidentiality; 
(g) whether minutes of meetings were kept on file; if not, what were the reasons for that; 

and 
(h) whether any agreement was reached; if yes, what were the details and what was the 

implementation progress of the agreement; 
 (i) transportation (list out air passage and local transportation at the destination); 
 (ii) accommodation expenses; 
 (iii) meal expenses; 
 (iv) banquet or entertainment expenses; and 
 (v) gift expenses . 
 

Date (a) (b) (c) (d) (e) (f) (g) (h) (i) (ii) (iii) (iv) (v) 
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Asked by: Hon Cyd HO Sau-lan (Member Question No. 53) 
 
Reply: 
 
Details of the meetings, visits or exchanges held between Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) (CITB) as well as the 
departments under CITB’s purview and the relevant Mainland authorities in the past year 
are at Appendix I. 
 
There are occasions that the HKSAR Government needs to attend meetings or conduct 
discussions with related organisations in the Mainland. Depending on the circumstances, 
such as the topics of discussions, the agreement made between parties concerned and 
development of the issues discussed etc., the meetings or discussions will be documented as 
appropriate. We would decide whether and how such visits and agreements should be made 
public depending on the relevant circumstances and needs. 
 
Generally speaking, all politically appointed officials and civil servants who entertain guests 
for official purposes have to comply with the same principles and observe relevant 
regulations and administrative guidelines.  When hosting official entertainment for guests, 
government officers should exercise prudent judgement and economy to avoid the public 
perception of extravagant entertainment.  According to existing general guidelines, the 
expenditure limits for official lunch and dinner, inclusive of all expenses incurred on food 
and beverages consumed on the occasion, service charges and tips, are $450 and $600 per 
person respectively. 
 
In line with the Government’s green policy, officers should as far as possible refrain from 
bestowing gifts/souvenirs to others during the conduct of official activities.  According to 
prevailing guidelines, if it is considered necessary and unavoidable to bestow gifts/souvenirs 
due to operational, protocol, promotion of activities or other reasons, the gift/souvenir items 
should not be lavish or extravagant and the number of gifts/souvenirs should be kept to a 
minimum or the exchange of gifts/souvenirs should be made from organisation to 
organisation.  Since we do not maintain separate accounts relating to the expenses incurred 
for the purchase of gifts and souvenirs, we do not have the relevant statistical data. 
 

 

- End - 
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Appendix I 
 

Meetings, visits or exchanges held between Commerce and Economic Development Bureau (Commerce, Industry and Tourism Branch)  
as well as its departments and the relevant Mainland authorities 

(1 April 2015 to 29 February 2016) 
 

Department Total no. of 
meetings, 
visits or 

exchanges 

Place of visit Total size 
of 

entourage  

 Major Purposes Passage 
(HKD)^ 

Hotel 
Accom- 

modation 
(HKD)^ 

Other 
Expenses

* 
(HKD)^ 

Grand 
Total 

(HKD)^ 

Commerce and 
Economic 
Development 
Bureau 
(Commerce, 
Industry and 
Tourism 
Branch) 

23 times Including  
Shanghai, 
Guangzhou, 
Wuhan, 
Jinan, 
Tianjin, 
Shenzhen, 
Zhuhai,  
Qinghai, 
Beijing,  
Fuzhou, 
Nanning, 
Quanzhou, 
Xiamen, 
Kunming, 
Jiangmen 
 

54 people 1. To participate in the 
HK/Shanghai Economic 
Trade Conference 

 
2. To participate in the 12th 

China –ASEAN Expo 
 
3. To attend the 11th Pan-Pearl 

River Delta Region Capital 
Cities Mayors Forum 

245,000 42,000 53,000 340,000 
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Department Total no. of 
meetings, 
visits or 

exchanges 

Place of visit Total size 
of 

entourage  

 Major Purposes Passage 
(HKD)^ 

Hotel 
Accom- 

modation 
(HKD)^ 

Other 
Expenses

* 
(HKD)^ 

Grand 
Total 

(HKD)^ 

Hong Kong 
Observatory 

24 times Including 
Beijing, 
Zhuhai, 
Shanghai, 
Guangzhou, 
Nanjing, 
Kunming, 
Xiamen, 
Sanya, Haikou 
and Shenzhen 

34 people To attend regional meetings as 
well as exchange/ 
coordination meetings with 
Mainland counterparts on 
matters related to forecast 
techniques, meteorological 
services, aviation 
meteorology, radiation 
monitoring and geophysics 
services 
 

45,000 53,000 66,000 164,000 

Hong Kong 
Post 

5 Times Including 
Xiamen, 
Fuzhou, 
Nanjing, 
Hangzhou, 
Suzhou, 
Shanghai, 
Guangzhou, 
Qingdao, 
Wuhan, 
Chongqing, 
Beijing and 
Zhongshan 

9 people 1. To attend meetings with 
State Post Bureau, China 
Post and Macao Post to 
promote postal  
co-operation 

 
2. To attend meetings organised 

by “Kahala Post Group” 
(KPG) and “Universal Postal 
Union” 

 
3. To attend postal operational 

audit exercises organised by 
KPG 

14,000 11,000 17,000 42,000 
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Department Total no. of 
meetings, 
visits or 

exchanges 

Place of visit Total size 
of 

entourage  

 Major Purposes Passage 
(HKD)^ 

Hotel 
Accom- 

modation 
(HKD)^ 

Other 
Expenses

* 
(HKD)^ 

Grand 
Total 

(HKD)^ 

Invest Hong 
Kong 

31 times Including 
Beijing, 
Shanghai, 
Nanjing, 
Fuzhou, 
Xiamen, 
Wuhan, 
Zhengzhou, 
Hefei, 
Lanzhou, 
Mianyang, 
Chengdu 
Jinan, 
Qinhuangdao, 
Foshan & 
Shenzhen. 
 

61 people 1. To visit Mainland companies 
that have an interest to invest 
in Hong Kong 

 
2. To organise and attend 

investment promotion 
seminars; and 

 
3. To meet with counterparts in 

Mainland authorities to 
enhance cooperation on 
investment promotion 
matters. 

284,000 111,000 259,000 654,000 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 3 5  

 

Department Total no. of 
meetings, 
visits or 

exchanges 

Place of visit Total size 
of 

entourage  

 Major Purposes Passage 
(HKD)^ 

Hotel 
Accom- 

modation 
(HKD)^ 

Other 
Expenses

* 
(HKD)^ 

Grand 
Total 

(HKD)^ 

Intellectual 
Property 
Department 

12 times Including 
Guangzhou, 
Zhongshan, 
Beijing and 
Haikou 

43 people 
 
 
 

1. To jointly organise the 
Mainland, Hong Kong SAR 
and Macao SAR Intellectual 
Property Symposium. 

 
2. To jointly organise a Seminar 

on Intellectual Property and 
Development of Small and 
Medium Enterprises and 
other Guangdong/Hong 
Kong intellectual property 
cooperation items. 

 
3. To attend meetings with the 

State Intellectual Property 
Office and other relevant 
authorities. 

 
4. To attend the 2015 China 

Trademark Festival. 
 

65,000 36,000 49,000 150,000 
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Department Total no. of 
meetings, 
visits or 

exchanges 

Place of visit Total size 
of 

entourage  

 Major Purposes Passage 
(HKD)^ 

Hotel 
Accom- 

modation 
(HKD)^ 

Other 
Expenses

* 
(HKD)^ 

Grand 
Total 

(HKD)^ 

Trade and 
Industry 
Department 

10 times Including 
Beijing, 
Shanghai, 
Wuxi, Qianhai 
and 
Guangzhou 

48 people 1. To attend meetings relating 
to CEPA 

 
2. To attend meetings with 

Mainland officials for 
enhancing economic and 
trade cooperation  

 
3. To attend Hong Kong / 

Shanghai Economic and 
Trade Cooperation 
Conference 

 

209,000 119,000 101,000 429,000 

 
 
* Other expenses include subsistence allowance paid to the officers for duty outside Hong Kong and other sundries (if applicable). 

^ Figures rounded to nearest thousand.
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)083  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4213 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In regard to the growing cross-boundary co-operation between Hong Kong and the 
Mainland in recent years, please provide relevant information on Hong Kong/Mainland 
cross-boundary projects or programmes in which your bureau and the departments under 
your purview have been involved.  
 
(a) For Hong Kong/Mainland cross-boundary projects or programmes, please provide 

information for 2014-15 and 2015-16 as per the following table: 
 
Project /  
Programme 

Details, 
objective and 
whether it is 
related to the 
Framework 
Agreement 
on Hong 
Kong / 
Guangdong 
Co-operation 
(the 
Framework 
Agreement) 
or the 
National 13th 
Five-year 
Plan 

Expenditure 
involved 

Mainland 
official(s) and 
department(s)/ 
organisation(s) 
involved  

Has any 
agreement 
been 
signed and 
whether it 
has been 
made 
public? If 
not, what 
are the 
reasons? 

Are there 
any 
minutes 
of 
meeting? 
If yes, 
are they 
made 
public? 

Progress (% 
completed, 
commencement 
date, target 
completion date) 

Have the 
details, 
objectives, 
amount 
involved or 
impact on 
the public, 
society, 
culture and 
ecology 
been 
released to 
the public? 
If so, 
through 
what 
channel(s) 
and what 
were the 
manpower 
and 
expenditure 
involved? If 
not, what 
are the 
reasons? 

Has any public 
consultation on 
the 
cross-boundary 
project been 
conducted in 
Hong Kong? 

Details of the 
legislative 
amendments 
or policy 
changes 
involved in 
the project/ 
programme 
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(b) Has provision been earmarked for Hong Kong/Mainland cross-boundary projects or 

programmes in this year (2016-17)?  If yes, please provide information in respect of 
Hong Kong/Mainland cross-boundary projects or programmes for 2016-17 as per the 
following table: 

 
Project /  
Programme 

Details, 
objective and 
whether it is 
related to the 
Framework 
Agreement 
on Hong 
Kong / 
Guangdong 
Co-operation 
(the 
Framework 
Agreement) 
or the 
National 13th 
Five-year 
Plan 

Expenditure 
involved 

Mainland 
official(s) and 
department(s)/ 
organisation(s) 
involved  

Has any 
agreement 
been 
signed and 
whether it 
has been 
made 
public? If 
not, what 
are the 
reasons? 

Are there 
any 
minutes 
of 
meeting? 
If yes, 
are they 
made 
public? 

Progress (% 
completed, 
commencement 
date, target 
completion date) 

Have the 
details, 
objectives, 
amount 
involved or 
impact on 
the public, 
society, 
culture and 
ecology 
been 
released to 
the public? 
If so, 
through 
what 
channel(s) 
and what 
were the 
manpower 
and 
expenditure 
involved? If 
not, what 
are the 
reasons? 

Has any public 
consultation on 
the 
cross-boundary 
project been 
conducted in 
Hong Kong? 

Details of the 
legislative 
amendments 
or policy 
changes 
involved in 
the project/ 
programme 

          
 
(c)  Apart from the projects or programmes listed above, are there any other modes of Hong 

Kong/Mainland cross-boundary cooperation?  If so, in what modes are they taken 
forward?  What were the manpower and expenditure involved over the past year?  
How much financial and manpower resources have been earmarked in the 2016-17 
Estimates? 

 
 
Asked by: Hon Cyd HO Sau-lan (Member Question No. 55) 
 
Reply: 
 
Fostering our trade ties with the Mainland is an important policy aim of the Commerce and 
Economic Development Bureau (Commerce, Industry and Tourism Branch).  
Cross-boundary co-operation / exchange with the Mainland is part of our regular work.  
Due to the wide scope of work, it is difficult to provide a simple breakdown by year and 
category.  
 
Under Programme (2) Commerce and Industry, major Hong Kong and Mainland 
cross-boundary co-operation / exchange undertaken by our Bureau, departments and 
relevant organisations includes the following areas – 
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Scope of Work Progress 
Relevant Documents 

issued to the LegCo by 
the Government 

Closer 
Economic 
Partnership 
Arrangement 
(CEPA) 

Following the signing of the main text of 
CEPA in 2003, the Mainland and Hong 
Kong signed related agreements under the 
framework of CEPA every year thereafter 
to continue to enhance liberalisation of the 
Mainland market to Hong Kong in terms of 
both breadth and depth, which have 
strengthened trade ties in goods and 
services, promoted trade and investment 
facilitation between the Mainland and Hong 
Kong, and fostered the long-term economic 
and trade development of both places.  The     
Agreement on Trade in Services signed 
under the framework of CEPA in November 
2015 will basically achieve liberalisation of 
trade in services between the Mainland and 
Hong Kong, enabling both sides to reach a 
new milestone after the continuous 
liberalisation of trade in services through 
CEPA over the years.  The texts of the 
CEPA and the related agreements 
thereunder have been uploaded onto the 
website of the Trade and Industry 
Department (TID). 
 
The HKSAR Government also attaches 
great importance to the effective 
implementation of CEPA.  We will 
continue to work closely with the Mainland 
authorities at central, provincial and 
municipal levels to assist the trade in 
making better use of CEPA liberalisation 
measures and gaining greater access to the 
Mainland market. 
 

LegCo Panel paper no. 
CB(1)550/15-16(03) 
“Progress on Further 
Liberalisation under the 
Mainland and Hong 
Kong Closer Economic 
Partnership 
Arrangement” issued in 
January 2016. 
  
 

To assist Hong 
Kong 
enterprises in 
operating in the 
Mainland 

The work under this area includes the 
following –  
 
- maintaining close dialogue with the 

trade through various channels, so as to 
understand the trade’s concerns and 
views; and maintaining close liaison 
with the Mainland authorities at various 
levels (including through the Hong 

LegCo Panel paper no. 
CB(1)1282/12-13(03) 
“Economic and Trade 
relations between the 
Mainland and Hong 
Kong” issued in June 
2013.  
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Scope of Work Progress 
Relevant Documents 

issued to the LegCo by 
the Government 

Kong/Guangdong Expert Group on the 
Restructuring and Upgrading of the 
Processing Trade) to relay to them the 
trade’s views and to discuss with them 
support measures for the trade;  

 
- disseminating information to Hong 

Kong enterprises by means of circulars 
and newsletters, and organising 
activities such as symposiums and 
seminars through TID and our Mainland 
Offices to enhance the trade’s 
understanding of the Mainland’s new 
policies, legislation and business 
environment.  TID’s website includes 
a dedicated page on economic and trade 
information of the Mainland, with 
hyperlinks to the economic and trade 
websites of about 200 Mainland 
authorities.  This platform facilitates 
Hong Kong enterprises in getting access 
to economic and trade information of 
the Mainland;   

 
- organising promotional activities and 

trade fairs and organising delegations to 
visit the Mainland through the Hong 
Kong Trade Development Council 
(HKTDC), with a view to enhancing the 
trade’s understanding of Mainland 
policies and market development; 

 
- providing Hong Kong enterprises with 

support services on technological 
upgrading, management improvement, 
branding and market development, etc., 
and Mainland market information 
through the HKTDC and the Hong 
Kong Productivity Council, etc.;  

 
- with regard to financial support, 

assisting small and medium enterprises 
(SMEs) through the  on-going “SME 
Funding Schemes” in areas such as 
market promotion, acquisition of 
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Scope of Work Progress 
Relevant Documents 

issued to the LegCo by 
the Government 

equipment, upgrading of operational and 
technical skills, business restructuring 
and relocation;  

 
- continuing to implement the Dedicated 

Fund on Branding, Upgrading and 
Domestic Sales launched on 25 June 
2012 to provide funding support to 
individual enterprises and 
non-profit-distributing organisations, so 
as to assist enterprises in enhancing 
their competitiveness and furthering  
their business development in the 
Mainland and capturing the 
opportunities arising from the National 
12th Five-year Plan;  

 
- arranging our Mainland Offices to 

collaborate with trade associations and 
other organisations to organise “Hong 
Kong Week” promotional events in the 
Mainland in order to promote Hong 
Kong products and services, with a view 
to assisting Hong Kong enterprises in 
building up their brand image and 
exploring the domestic market; and  

 
- providing platforms for Hong Kong 

enterprises, particularly SMEs, to 
showcase their products and build up 
greater awareness of Hong Kong brands 
in the Mainland through the expansion 
of the network of Design Gallery shops 
in the Mainland by the HKTDC.   

 
Investment 
Promotion 

Mainland is one of the priority markets of 
Invest Hong Kong (InvestHK).  Up to end 
2015, InvestHK has assisted 675 Mainland 
companies to set up or expand their 
business in Hong Kong.  InvestHK will 
continue to proactively reach out to and 
assist Mainland companies to set up or 
expand their business in Hong Kong 
through organising promotional seminars 
and exhibitions, conducting investment 

The LegCo Panel paper 
no. CB(1)550/15-16(05)  
“Promotion of Inward 
Investment” issued in 
February 2016.  (Note: 
including InvestHK’s 
work relating to the 
Mainland) 
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Scope of Work Progress 
Relevant Documents 

issued to the LegCo by 
the Government 

promotion visits and receiving incoming 
delegations from the Mainland.  It will 
also strengthen its efforts to promote the 
pivotal role of Hong Kong as a platform for 
Mainland companies to go global. 
 
In collaboration with Mainland provinces 
and cities, InvestHK has been staging joint 
promotion seminars in overseas markets 
since 2002 to promote the business 
advantages of Hong Kong and the 
Mainland, in particular the Pearl River 
Delta region.  InvestHK is now in 
discussion with our counterparts on the plan 
for 2016-17.   
 

Tourism The Hong Kong Tourism Board (HKTB) 
will promote the tourism brands of Hong 
Kong, Guangdong and Macau through the 
“Guangdong, Hong Kong & Macau 
Tourism Marketing Organisation”.  It will 
also promote multi-destination itineraries in 
major visitor source markets with various 
Mainland provinces/cities and Macau in 
order to consolidate Hong Kong’s position 
as a travel hub in the region. 
 
The HKTB has been promoting “Quality & 
Honest Hong Kong Tours” (Q&H Tours) 
with the China National Tourism 
Administration and the travel trades in the 
Mainland.  In 2015, the HKTB worked 
with 12 Mainland travel agents, which have 
various sales points across the country, and 
2 large-scale travel websites to roll out 
quality Hong Kong travel products.  
 
In 2016-17, the HKTB will collaborate with 
trade partners in the Mainland to promote 
Q&H Tours across the Mainland through 
major media organisations and travel 
websites.  Consumer education will be 
conducted in various cities in Northeast, 
North and West China to encourage 
consumers to choose quality travel products 

LegCo Panel Paper 
No. CB(4)590/15-16(04) 
“Hong Kong Tourism 
Board Work Plan for 
2016-17” issued in 
February 2016. 
(Note: including HKTB’s 
promotion work in the 
Mainland) 
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Scope of Work Progress 
Relevant Documents 

issued to the LegCo by 
the Government 

and to promote Hong Kong’s hospitable 
image and quality service culture. 
 

 
In 2014-15 and 2015-16, the above co-operation with the Mainland on various fronts 
include agreements on economic and trade co-operation, co-operation on intellectual 
property, creative industries and meteorological technology signed under various regional 
co-operation mechanisms (e.g. the Hong Kong/Guangdong Co-operation Joint Conference, 
Hong Kong/Shanghai Economic and Trade Cooperation Conference, the Hong 
Kong/Shenzhen Co-operation Meeting and Hong Kong/Fujian Co-operation Conference).  
The agreements have been appended to relevant LegCo papers (LegCo Panel paper no. 
CB(1)364/14-15(01) “The 17th Plenary of the Hong Kong/Guangdong Co-operation Joint 
Conference” issued in December 2014, LegCo Panel paper no. CB(1)41/15-16(01) “The 
18th Plenary of the Hong Kong/Guangdong Co-operation Joint Conference” issued in 
October 2015) and the relevant press releases . 
 
The work to promote co-operation between the two places is on-going.  The relevant 
manpower and expenditure have been subsumed within the establishment and provision of 
the Bureau and relevant departments and organisations, and are difficult to quantify 
separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)084  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2781) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
To meet the demand for logistics services brought by electronic trading, the Government 
plans to install self-service collection lockers in the community in the first half of this year 
to make it more convenient for members of the public to collect their online purchases.  
Will the Government advise this Committee on: 
 
(1) the numbers of self-service collection lockers already installed and planned to be 

installed in various districts, broken down by District Council districts;  
 
(2) the details of the expenditures on installing collection lockers in 2015-16 and 2016-17 

financial years; and 
 
(3) whether there will be publicity on the new self-service collection lockers to encourage 

and educate the public on the way and advantages of using such lockers; if yes, the 
expenditure involved; if no, the reasons for that.  

 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 1) 
 
Reply: 
 
The response to the questions are set out below: 
 
(1) Hongkong Post will launch a self-service collection locker service in phases this year.  
The first phase, with six suites of self-service collection lockers, will be launched in the first 
half of 2016.  Altogether about 260 lockers will be installed in Eastern District, Tuen Mun, 
Yuen Long, Sai Kung (one suite each) and Kwun Tong (two suites).  Phase two, involving 
about 400 lockers, will be launched later this year with the exact locations to be confirmed. 
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(2) The estimated total project expenditure for the first phase of the self-service collection 
locker service in 2015-16 and 2016-17 to be funded by the Post Office Trading Fund is 
around $1.5 million. 
 
(3) Hongkong Post is launching the self-service collection locker service in support of 
e-commerce and for the enhanced convenience of the business sector and the community at 
large.  Hongkong Post will promote the service through various channels (including digital 
and other channels).  The related expenses have already been included in the 
above-mentioned estimated expenditure. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)085  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2786) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Hong Kong Tourism Board (HKTB) plans to put resources in 20 key visitors source 
markets and prioritise marketing resources to areas of growth.  In addition, the HKTB will 
invest over 74% of its total marketing budget in the international markets (i.e. 
non-Mainland); and the remaining 26% in the Mainland market, of which 90% will be 
invested in non-Guangdong region.  Will the Bureau advise this Committee of the 
following: 
 
(1) Which countries do the 20 key visitors source markets involve?  In prioritising 

marketing resources to areas of growth, what share of the marketing expenditure will 
be allocated to each area of growth, and what is the basis for calculating the size of the 
share? 

 
(2) What shares of the total marketing budget for international markets will be allocated 

respectively to Asia, Europe, North America, Australia and other regions for 
promotional purposes?  What are the basis for share allocation and the justifications 
behind? 

 
(3) What is the list of countries to be covered by the international marketing campaign? 
 
(4) How will shares of the marketing expenditure for non-Guangdong region be 

distributed among the provinces of the Mainland? 
 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 6) 
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Reply: 
 
(1)&(3) To maintain a diverse market portfolio and attract more high-yield overnight 

visitors, the Hong Kong Tourism Board will continue to focus its resources on 20 
key markets in 2016-17.  The HKTB’s total marketing budget in 2016-17 is 
estimated to be $333 million.  Part of the budget will be used by the Head Office 
for global and regional promotions.  About $154.8 million will be invested in 
visitor source markets to drive overnight visitors, of which 74% will be allocated to 
the overseas markets, with about 70% to be invested in key potential markets such 
as Taiwan, Japan, South Korea, Southeast Asia, India and the US.  The remaining 
26% will be invested in the Mainland market, with 90% going to non-Guangdong 
areas to attract overnight visitors. 

 
  The 20 key markets refer to the Mainland and countries or regions in the short-haul, 

long-haul and new markets in the table below.  These 20 markets are listed as key 
markets as the sum of their visitor arrivals generate approximately 96% of all visitor 
arrivals to Hong Kong.  The HKTB’s marketing budget for the 20 key markets in 
2016-17 is set out in the table below –  

 

Market 2016-17 Proposed Budget 
($m) 

Mainland market 40.0 
Short-haul markets 57.3 

Japan 12.4 
Taiwan 10.8 
South Korea 13.9 
Singapore 3.5 
The Philippines 
Malaysia 

7.8 
2.5 

Indonesia 2.4 
Thailand 3.9 

Long-haul markets 42.0 
The US 15.0 
Australia 9.0 
The UK 8.5 
Canada 3.2 
Germany 3.6 
France 2.8 

New markets 15.5 
India 10.8 
Russia 3.2 
The GCC Markets 1.0 
Vietnam 0.3 
The Netherlands 0.2 

Proposed total marketing budget for source 
markets 154.8 
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The above marketing budget is the Government’s regular subvention provided to 
the HKTB.  Considering that the tourism industry has entered a period of 
consolidation and in view of the changing mix and spending pattern of visitors, the 
Government will allocate an additional $221.8 million to the HKTB in 2016-17 for 
expanding the scale of major events to be held this year, re-packaging Hong Kong’s 
tourism image, stepping up publicity in the Mainland for quality and honest tours, 
assisting the industry to open up new visitor sources and continuing to promote 
Hong Kong’s natural scenery. 

 
(2)  The HKTB’s proposed marketing budget in 2016-17 in overseas markets according 

to regions is set out in the table below (excludes Government’s additional funding 
of $221.8 million to the HKTB) –  

 

Market 
2016-17 

Proposed Budget 
($m) 

Asia 
(including Japan, Taiwan, South Korea, Singapore, 
the Philippines, Malaysia, Indonesia, Thailand, India, 
the GCC markets and Vietnam, but excluding the 
Mainland) 

69.4  
 

 

Europe (including the UK, Germany, France, Russia 
and the Netherlands) 

18.3  

North America (including the US and Canada) 18.2  
Australia 9.0  

 
When allocating marketing resources to each source market, the HKTB will 
consider a number of factors, including the global economy, growth potential of 
each source market, the change in tourism policies as well as the tourism trend and 
development in individual source market.  The HKTB will maintain flexibility in 
its resource allocation in order to make quick response to any unforeseeable 
changes in the macro environment.  The HKTB will also review regularly the 
development and the effectiveness of its promotion items in individual source 
market.  

 
(4)  The HKTB’s proposed marketing budget for different regions in the Mainland in 

2016-17 is listed below –  
 

Mainland Market 2016-17 
Proposed Budget  

($m) 
South China 

Guangdong province 
Non-Guangdong provinces 

 
4.1 
6.2 

Central China 8.0 
East China 10.1 
North China 11.7 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)086  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2787) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses  

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Competition Commission plans to promote understanding of the Competition 
Ordinance and the value of competition to the business sector and the public in Hong Kong 
through a range of educational and outreach activities.  Will the Government inform this 
Committee of:  
 
(1)  the number of educational and outreach activities to be organised in the 2016-17 

financial year? 
 
(2) the estimated expenditure for the educational and outreach  activities to be organised? 
 
(3) whether additional posts are required for implementing the activities concerned?  If 

yes, what are the details? 
 
 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 7) 
 
Reply: 
 
(1)  The Competition Commission (the Commission) has been actively reaching out to the 

public and businesses to explain the Competition Ordinance (Ordinance).  Since 
mid-2014, the Commission has held about 200 engagement briefings/meetings, 11 
major seminars and a territory-wide roving exhibition to enhance public awareness of 
the Ordinance and encourage compliance.  Through these activities, the Commission 
has reached out extensively to major chambers of commerce, small and medium size 
enterprises organisations, trade organisations of industries, professional bodies and 
members of the public.  The Commission has also launched extensive advocacy and 
promotional campaigns, including production of educational videos and TV 
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Announcements in the Public Interest (APIs).  In the 2016-17 financial year, the 
Commission will continue with the above-mentioned activities including production of 
new videos, APIs, brochures and holding seminars for businesses and the public to 
facilitate their understanding of the Ordinance. 

  
(2)  The Commission’s budget for 2016-2017 includes about $6.5 million for publicity and 

public education activities, but the figure does not include staff costs or other general 
expenses which cannot be separately itemised. 

 
(3)  The Commission will handle the workload with its existing staff. 
 

 
 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)087  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0446) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (4) Posts, Competition Policy and Consumer Protection,       
(9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
How much of the $9 million for the 2016-17 estimate is funds for promoting competition 
policy in Hong Kong, and what are the specific uses of the funds? 
 
On this point, Programmes (4) and (9) both cover the implementation of the Competition 
Ordinance; do the funds allocated in Programme (4) for promoting competition policy 
overlap with the $77.1 million allocated to the Competition Commission under 
Programme (9), or are they separate amounts of money, used for different purposes? If they 
are used for different aspects of implementing the Competition Ordinance, please give 
details of the different usages and their respective estimated amount. 
 
Asked by: Hon KWOK Dennis (Member Question No.8) 
 
Reply: 
 
The funds allocated under Programme (4) and Programme (9) related to competition matters 
are for different purposes. 
 
The estimated budget for 2016-17 under Programme (4) on competition policy is 
$6.3 million, which is to pay for the personal emoluments and personnel related expenses 
(i.e. Civil Service Provident Fund contribution) of staff in the Commerce and Economic 
Development Bureau working on competition policy matters.  The estimated provision 
under Programme (9) in 2016-17 is $77.1 million, which is wholly the subvention to be 
given to the Competition Commission to implement the Competition Ordinance.   
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 5 2  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)088  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1989) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the HKTB’s concrete plans to diversity Hong Kong’s visitor porfolio, particularly 
in the international markets, and what are the estimated expenses that these plans may 
incur? Please provide a detailed description of the plans and their respective amount of 
spending. 
 
Asked by: Hon Dennis KWOK (Member Question No. 9) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB)’s total marketing budget in 2016-17 is estimated 
to be $333 million.  Part of the budget will be used by the Head Office for global and 
regional promotions.  About $154.8 million will be invested in visitor source markets to 
drive overnight visitors, of which 74% will be allocated to the overseas markets, with about 
70% to be invested in key potential markets such as Taiwan, Japan, South Korea, Southeast 
Asia, India and the US.  The remaining 26% will be invested in the Mainland market, with 
90% going to non-Guangdong areas to attract overnight visitors. 
 
The HKTB’s estimated marketing budgets for various source markets in 2016-17 are as 
follows: 
 

Markets 
 

2016-17 Proposed Marketing Budget  
($m)  

The Mainland  40.0  
South China   

Non-Guangdong  6.2  
Guangdong  4.1  
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Markets 
 

2016-17 Proposed Marketing Budget  
($m)  

Central China  8.0  
East China  10.1  
North China  11.7  

Short-haul Markets  57.3  
Japan  12.4  
Taiwan  10.8  
South Korea  13.9  
Singapore  3.5  
The Philippines  7.8  
Malaysia 2.5 
Indonesia  2.4  
Thailand  3.9  

Long-haul Markets  42.0  
The US  15.0  
Australia  9.0  
The UK  8.5  
Canada  3.2  
Germany  3.6  
France  2.8  

New Markets  15.5  
India  10.8  
Russia  3.2  
The Gulf Co-operation Council Markets  1.0 
Vietnam  0.3  
The Netherlands  0.2  

Total Marketing Budget for Source 
Markets  154.8 

Total Marketing Budget for Head Office  178.2 
Total Proposed Marketing Budget  333.0 

Remarks: Owing to rounding, the total may differ from the sum of the individual figures. 
 
The above marketing budget is the Government’s regular subvention provided to the 
HKTB.  Considering that the tourism industry has entered a period of consolidation and in 
view of the changing mix and spending pattern of visitors, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major events 
to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity in the 
Mainland for quality and honest tours, assisting the industry to open up new visitor sources 
and continuing to promote Hong Kong’s natural scenery. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)089  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1990 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses  

Programme: (9)  Subvention: Competition Commission  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Competition Ordinance has only been implemented for a little over 2 months, and the 
public has yet to familiarise themselves with this new competition regime. What plans do 
the Competition Commission have for promoting the public's understanding of the 
Ordinance and monitoring the companies' compliance, and what are the specific expenses 
for such plans?  
 
Asked by: Hon Dennis KWOK (Member Question No. 10) 
 
Reply: 
 
The Competition Commission (the Commission) has been actively reaching out to the 
public and businesses to explain the Competition Ordinance (the Ordinance).  Since 
mid-2014, the Commission has held about 200 engagement briefings/meetings, 11 major 
seminars and a territory-wide roving exhibition to enhance public awareness of the 
Ordinance and encourage compliance.  Through these activities, the Commission has 
reached out extensively to major chambers of commerce, small and medium size enterprises 
organisations, trade organisations of industries, professional bodies and members of the 
public.  The Commission has also launched extensive advocacy and promotional 
campaigns, including production of educational videos and TV Announcements in the 
Public Interest (APIs).   
 
The Commission will continue with the above-mentioned activities including production of 
new videos, APIs, brochures and seminars to businesses and public to facilitate their 
understanding of the Ordinance.  The Commission’s budget for 2016-17 includes about 
$6.5 million for publicity and public education activities, but the figure does not include 
staff costs or other general expenses which cannot be separately itemised.  
 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)090  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6702 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please give a breakdown of the actual expenditure on salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the 
Secretary in 2015-16, as well as the estimate for salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the 
Secretary in 2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 424) 
 
Reply: 
 
The revised estimate for the salary in respect of the position of Secretary for Commerce and 
Economic Development (SCED) for 2015-16 is $3.58 million.  For budgetary purposes, 
the provision for the salary in respect of the position of SCED for 2016-17 is $3.58 million. 
 
In 2015-16 and 2016-17, this Bureau has no expenditure and estimate on regularly-paid 
allowances, job-related allowances and non-accountable entertainment allowance for SCED. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)091  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6703 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please give a breakdown of the actual expenditure on salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the Under 
Secretary in 2015-16, as well as the estimate for salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the Under 
Secretary in 2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 443) 
 
Reply: 
 
The revised estimate for the salary in respect of the position of Under Secretary for 
Commerce and Economic Development (USCED) for 2015-16 is $2.33 million.  For 
budgetary purposes, the provision for the salary in respect of the position of USCED for 
2016-17 is $2.33 million. 
 
In 2015-16 and 2016-17, this Bureau has no expenditure and estimate on regularly-paid 
allowances, job-related allowances and non-accountable entertainment allowance for 
USCED. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)092  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6704 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)-  

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please give a breakdown of the actual expenditure on salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the Political 
Assistant in 2015-16, as well as the estimate for salaries, regularly-paid allowances, 
job-related allowances and non-accountable entertainment allowance payable to the Political 
Assistant in 2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 446) 
 
Reply: 
 
The revised estimate for the salary in respect of the position of Political Assistant (PA) to 
Secretary for Commerce and Economic Development for 2015-16 is $1.25 million.  For 
budgetary purposes, the provision for the salary in respect of the position of PA to SCED 
for 2016-17 is $1.25 million. 
 
In 2015-16 and 2016-17, this Bureau has no expenditure and estimate on regularly-paid 
allowances, job-related allowances and non-accountable entertainment allowance for PA to 
SCED. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)093  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0532 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)-  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary stated in his Budget speech that the Earn and Learn Pilot Scheme 
for the Retail Industry (Pilot Scheme) had been well-received by the industry.  It was 
expected that 1 500 practitioners would be trained.  In this connection, will the 
Government provide the following information:  
 
 The number of beneficiaries by programme type (Higher Diploma/Diploma of 

Foundation Studies) since the launch of the Pilot Scheme, and its ratio to the number of 
participants expected by the Government.  

 The number of dropouts or suspended students by programme type (Higher 
Diploma/Diploma of Foundation Studies).  Has the Government reviewed the situation 
to find out the reasons for dropping out or suspension, and devised corresponding 
measures?  If so, what are the details?  If not, what are the reasons? 

 What are the arrangement and estimated expenditure for the continuous implementation 
of the Pilot Scheme in 2016-17? 

 
Asked by: Hon KWOK Wai-keung (Member Question No. 16) 
 
Reply: 
 
 The “Foundation Diploma – Retail” course and the “Higher Diploma in Retail and 

Merchandising Management” course under the Earn & Learn Pilot Scheme for the 
Retail Industry (the Scheme) were launched in September 2014 and September 2015 
respectively.  The total number of planned places is approximately 1 500.  Since the 
implementation of the Scheme, 430 and 27 students have enrolled in the “Foundation 
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Diploma – Retail” course and the “Higher Diploma in Retail and Merchandising 
Management” course respectively, accounting for 30.5% of the total planned places.   

 
 135 and 5 students have dropped out of the “Foundation Diploma – Retail” course and 

the “Higher Diploma in Retail and Merchandising Management” course respectively.  
The understanding of the Vocational Training Council (VTC) is that, about half of the 
dropouts hoped to join the workforce full-time at an earlier stage to tap on promotion 
opportunities in the retail industry.  On the other hand, some of the dropouts enrolled 
in other full-time courses to concentrate on their studies.  VTC will continue to provide 
support to all students and help them cope with their studies and work. 

 
 In 2016-17, VTC and the retail industry will continue to promote the Scheme to 

employers, schools and the public.  Both courses will commence in September 2016.  
VTC will organise information sessions for applicants in May 2016 and commence 
application and job interviews in July 2016. 

 
 VTC is responsible for operating the Scheme.  The Government provides a monthly 
allowance of $2,000 to each student.  It is estimated that the expenditure on allowance 
is about $6.99 million in 2016-17.  The administrative work within the Government is 
taken up by existing staff and the expenditure is difficult to quantify. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)094  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0296) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
 
As mentioned in paragraphs 80-82 of the Budget Speech, the Government will promote 
China’s Belt and Road Initiative to the business sector and the community and deepen their 
understanding of the new markets.  Promotional activities will include the Government and 
HKTDC jointly organising the inaugural Belt and Road Summit and the Financial Secretary 
leading a business mission to Central Asia to enable participants from the business sector to 
gain first-hand knowledge about the development potential and business opportunities in the 
region.  Please advise of the estimated expenditure and the details involved. 
 
 
Asked by: Hon LAM Kin-fung, Jeffrey (Member Question No. 41) 
 
Reply: 
 
The Government and the Hong Kong Trade Development Council (HKTDC) will jointly 
organise the inaugural Belt and Road Summit on 18 May 2016 in Hong Kong.  It is 
expected that over 1 000 key officials from the markets along the routes, representatives of 
international organisations and business sectors as well as experts in related trades will join 
the Summit to explore together new opportunities brought about by the Belt and Road 
Initiative to various industries including financial services, logistics and maritime services, 
professional services, cross-border investment, infrastructural development and international 
trade, as well as the unique role that Hong Kong can play.  Investment and business 
matching workshops will be held alongside the Summit to enable investors, project owners 
and service providers to network and exchange views.  It is expected that the Summit will 
benefit Hong Kong companies, in particular service providers. The expenses of the Summit 
will be paid by the HKTDC, and the Government will fund part of the costs if necessary. 
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The Financial Secretary is planning to lead a business mission to Central Asia in the third 
quarter of 2016, so as to strengthen government and business ties between Hong Kong and 
the Central Asia region.  The Trade and Industry Department (TID) is responsible for 
providing support to this business mission to Central Asia.  The relevant expenditure has 
been subsumed under the overall estimated expenditure of TID.  It is difficult to quantify 
separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)095  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0297) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) ( Philip YUNG ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated in the Budget that a number of measures will be implemented to support small 
and medium enterprises (SMEs).  Would the Government please advise this Committee of 
the effectiveness of the special concessionary measures under the SME Financing Guarantee 
Scheme, the number of applications approved, the number of applications rejected and the 
total amount of funds approved over the past year? 
 
Asked by: Hon Jeffrey LAM Kin-fung (Member Question No. 43) 
 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  As at the end of February 
2016, the HKMC has received over 12 000 applications and approved over 10 700 of them, 
involving a total loan amount of about $43.4 billion and a total guarantee amount of about 
$34.7 billion.  Excluding 68 applications under processing and 1 152 applications 
withdrawn by lending institutions, the overall success rate of applications is about 99.3%.  
76 applications have been rejected, and the percentage is about 0.7%.  11 applications were 
rejected due to failure to meet the eligibility requirements while the reasons for the 
remaining 65 applications being rejected included poor repayment ability, poor financial 
performance and account conduct, high leverage, poor record of accounts receivable, or 
having pending legal litigation with significant financial impact, etc. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)096  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0951) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary has mentioned that the local tourism industry is facing keen 
competition as a result of a weakening external economy, devaluation of currencies of 
neighbouring places and their relaxation of visa requirements for Mainland tourists since 
last year.  This, coupled with the “one trip per week” measure for Shenzhen residents, has 
caused a drop in visitor arrivals.  What are the amounts of resources the Government will 
allocate for use in Mainland cities and non-Mainland cities respectively for promotional and 
publicity activities for Hong Kong’s tourism industry?  Has the Government conducted 
any assessment of the impact, if any, of the “one trip per week” measure on the tourism 
industry?  If yes, what are the details?  If no, what are the reasons? 
 
Asked by: Dr Hon LAM Tai-fai (Member Question No. 1) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB)’s total marketing budget in 2016-17 is estimated 
to be $333 million.  Part of the budget will be used by the Head Office for global and 
regional promotions.  About $154.8 million will be invested in visitor source markets to 
drive overnight visitors, of which 74% will be allocated to the international markets, with 
about 70% to be invested in key potential markets such as Taiwan, Japan, South Korea, 
Southeast Asia, India and the US.  The remaining 26% will be invested in the Mainland 
market, with 90% going to non-Guangdong areas to attract overnight visitors. 
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The HKTB’s estimated marketing budgets for various source markets in 2016-17 are as 
follows: 
 

 2016-17 Proposed Marketing Budget 
($ million) 

Mainland Market 40.0 
Short-haul Markets 57.3 
Long-haul Markets 42.0 
New Markets 15.5 
Total Marketing Budget 
for Source Markets 154.8 

 
The above marketing budget is the Government’s regular subvention provided to the 
HKTB.  Considering that the tourism industry has entered a period of consolidation and in 
view of the changing mix and spending pattern of visitors, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major events 
to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity in the 
Mainland for quality and honest tours, assisting the industry to open up new visitor sources 
and continuing to promote Hong Kong’s natural scenery. 
 
The HKSAR Government attaches great importance to the long-term and healthy 
development of Hong Kong’s tourism industry.  While ensuring the stable and orderly 
development of the tourism industry, we also minimise as far as possible the inconvenience 
caused by increasing visitor arrivals to local residents, with a view to striking a balance 
between the impact of the tourism industry on Hong Kong's economy and the livelihood of 
the community.  As regards Mainland visitors, after we conveyed opinions to the Central 
Government, the Central Government since April last year replaced the multiple-entry 
Individual Visit Endorsements for permanent residents of Shenzhen with “one trip per 
week” Individual Visit Endorsements.  Until now, the “one trip per week” measure has 
been implemented for about 1 year.  The drop in the number of Mainland visitor arrivals, 
in particular the number of same-day visitors, is within expectation, which shows that the 
effect of the measure has already surfaced.  The HKSAR Government will continue to 
observe the effect of the “one trip per week” measure, and will maintain close liaison with 
the relevant departments of the Central Government. 
 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)097  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0952) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary has mentioned that in the long run, the Government will upgrade 
our tourism infrastructure.  Hong Kong Disneyland will open in 2016 and 2017 
respectively a new themed area based on Marvel’s Iron Man franchise and a new hotel with 
a theme dedicated to the spirit of exploration.  The Government will continue to discuss 
with the Walt Disney Company the overall development of the theme park.  Has the 
Government assessed whether the new hotel will suffer under-occupancy given that the 
occupancy rates of the existing hotels in Hong Kong Disneyland are still below saturation 
point?  Has the Government assessed whether the attendance of the Hong Kong 
Disneyland will drop upon the opening of the Shanghai Disney Resort and hence affect the 
overall future development plan and overall economic benefits of the Hong Kong 
Disneyland?  If yes, what are the details?  If no, what are the reasons? 
 
Asked by: Dr Hon LAM Tai-fai (Member Question No. 2) 
 
Reply: 
 
The hotel occupancy rate of the Hong Kong Disneyland Resort (“HKDL”) has been over 
90% in 4 out of the past 5 years.  Because of the overall reduction in overnight tourist 
arrivals to Hong Kong during Fiscal Year 2015 of the HKDL, the hotel occupancy rate of 
the HKDL was also affected.  The third hotel of the HKDL with a theme dedicated to the 
spirit of exploration will be completed in 2017, and it will be a themed resort hotel which is 
not commonly found in Hong Kong.  The new hotel can enhance the overall attractiveness 
of the HKDL and draw more tourists to visit the theme park and to stay at the new hotel, 
thereby extending their length of stay in the HKDL and Hong Kong.  The HKDL will also 
make use of its hotels to promote meetings, incentive travels, conventions and exhibitions 
business in order to improve the occupancy rate and drive revenue.  
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The main characteristic of the Shanghai Disney Resort (“SHDR”) is its Chinese features.  
It is mainly positioned to attract Mainland tourists, in particular those from the Eastern and 
Northern China region.  On the other hand, the HKDL is more international, with Southern 
China, South East Asian and international visitors as its main source markets.  The HKDL 
has its distinctive facilities and entertainment offerings, and has been rolling out one new 
initiative after another to enhance its attractiveness.  The HKDL commenced the 10th 
Anniversary Celebration last year, and launched a new stage show “Mickey and the 
Wondrous Book”, a new attraction “ Fairy Tale Forest”, and new castle video projections 
which blend with the night time fireworks show “Disney in the Stars”.  In addition, a new 
themed area based on Marvel’s “Iron Man” franchise and the new hotel with a theme 
dedicated to the spirit of exploration will open in 2016 and 2017 respectively.  Apart from 
introducing new facilities, the HKDL will keep abreast of market movement and trends to 
launch new entertainment offerings and experiences in a timely and flexible manner (such 
as new “Star Wars”-themed offerings which will be launched in the middle of the year, 
including upgrade of “Space Mountain” into “Hyperspace Mountain” and introduction of 
the “Jedi Training Academy”) so as to enhance the experience of visitors and stimulate 
more attendance and spending.  On long-term development, the Government is discussing 
the future overall development of the HKDL with The Walt Disney Company. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)098  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0972) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In 2016-17, the Commerce, Industry and Tourism Branch will continue to work with 
stakeholders to review and enhance Hong Kong’s copyright regime to ensure that it will 
meet the actual needs of Hong Kong and keep pace with international developments.  In 
view of the non-passage of the Copyright (Amendment) Bill, what follow-up work has the 
Government undertaken; and what are the expenditure and manpower involved? 
 
Asked by: Dr Hon LAM Tai-fai (Member Question No. 24) 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 could not 
be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
 
At the Commerce and Economic Development Bureau, copyright-related work is handled 
by a Deputy Secretary, a Principal Assistant Secretary and an Assistant Secretary.  At the 
Intellectual Property Department, the relevant legal work comes under the Copyright Team, 
which comprises five lawyers, viz. an Assistant Director of Intellectual Property, two Senior 
Solicitors and two Solicitors.  As workload in relation to copyright is subsumed in the 
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existing provision of the Government, and review of the copyright regime is only part of the 
work of the relevant staff, it is difficult to quantify the resources required. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)099  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0973) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In 2016-17, the Commerce, Industry and Tourism Branch will continue to co-ordinate work 
on policy and projects/initiatives to facilitate tourism development, including the “Ani-Com 
Park@Harbour“Fun””, the “FIA Formula E Championship – Hong Kong ePrix”, and to 
support the mega events to be held in Hong Kong under the new Mega Events Fund, for 
instance, the new event “Lumières Hong Kong”.  What progress has been made in taking 
forward those projects/initiatives, and what are the estimated expenditure and manpower 
involved?  What are the projected number of visitors that may be attracted to Hong Kong 
and the economic benefits that may be brought to Hong Kong?  In which countries or 
places has promotion work been launched, and what are the estimated expenditure and 
manpower involved? 
 
Asked by: Dr Hon LAM Tai-fai (Member Question No. 25) 
 
Reply: 
 
The “Ani-Com Park@Harbour"FUN"” project will be taken forward using the funding 
applied under the CreateSmart Initiative (CSI).  The Hong Kong Comics and Animation 
Federation made the CSI funding application to the Create Hong Kong of the Commerce 
and Economic Development Bureau (CEDB).  The Tourism Commission (TC) of the 
Commerce, Industry and Tourism Branch of CEDB fully supports and is forging ahead with 
the implementation of this project.  TC also assists in co-ordinating amongst government 
departments in assisting the project.  Relevant work will be carried out using existing 
resources.  It is difficult to quantify such expenditure separately. 
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The event organizer, Formula Electric Racing (Hong Kong) Limited, is fully responsible for 
the operation and expenditure of the “FIA Formula E Championship – Hong Kong ePrix” 
and its side activities.  TC fully supports and is forging ahead with the implementation of 
this project.  It co-ordinates amongst government departments in assisting the project.  
Relevant work includes implementation of necessary minor road modification works along 
certain road sections at the new Central Harbourfront to ensure that these road sections can 
meet the international safety standards on race circuits.  The total estimated cost of the 
road modification works carried out by the Government is around $20 million.  The Hong 
Kong Tourism Board will step up its promotion on the event and various government 
departments will carry out other work by deploying their existing resources respectively.  
It is difficult to quantify such expenditure separately.  As regards the economic benefits of 
the event, we expect that the event would attract high-spending overnight visitors to Hong 
Kong, including car racing crews and non-local motorsports lovers.  This will fuel the 
growth of the tourism related industries, including catering, retail and hotel industries. 
 
The Mega Events Fund earmarked a maximum of $5.5 million to support the “Lumières 
Hong Kong”, of which the estimated cost is 24.3 million.  As regards the economic 
benefits of the event, the information submitted by the organizer reveals that this event can 
attract hundreds of thousands of local and non-local spectators and create around 200 job 
opportunities.  The MEF-supported events will add colour and vibrancy to Hong Kong’s 
city life and boosted Hong Kong’s status as an events capital of Asia.  They can attract 
more visitors to Hong Kong specifically for the events or increase their length of stay.  The 
Association Culturelle France Hong Kong Limited, the event organizer, is responsible for 
the implementation and promotion of the event.  TC will monitor the operation of the MEF 
and the relevant work will be carried out using existing resources.  It is difficult to quantify 
such expenditure separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)100  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4145) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
With regard to assisting the Tourism Commission in planning and implementing the pilot 
scheme on food trucks, please provide information on the work progress, work details, 
manpower involved and estimated expenditure. 
 
Asked by: Prof Hon Joseph LEE Kok-long (Member Question No. 85) 
 
Reply: 
 
The Food Truck Pilot Scheme (“the Scheme”) is a tourism initiative which aims to enhance 
the appeal of our tourist attractions and provide diverse, creative and high quality food 
offers to tourists and the public. 
 
The Tourism Commission (TC) will openly invite applications from the public to take part 
in the Scheme in late March 2016.  A selection panel will be set up to assess each 
application carefully.  The selection process will be divided into two stages.  The first 
stage involves the assessment of the food truck proposals from applicants.  In the second 
stage, applicants will be invited to take part in a cook-off challenge.  Successful 
participants who are selected to join the Scheme will have to apply for Food Factory 
Licences from the Food and Environmental Hygiene Department, and vehicle registration 
and licensing from the Transport Department (food trucks will be classified as special 
purpose vehicles, with body type classified as “food processors”).  After obtaining the 
approval-in-principle for their licence applications, they may proceed to procure or modify 
their food trucks.  Selected participants have to comply with all the licensing requirements, 
acquire all required licences and approvals, and sign necessary agreements with venue 
owners/management authorities before they can commence operation.  The Scheme will be 
launched for a period of two years starting from a designated commencement date.  We 
expect that the food trucks may commence business in end 2016 to early 2017. 
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There will be 16 food trucks in the Scheme operating at the eight designated locations on a 
rotation basis, with each location providing two pitches.  The designated locations are as 
follows –  
 
- Hong Kong Disneyland (area outside the theme park); 
- Ocean Park (area outside the theme park); 
- Golden Bauhinia Square; 
- the Central Harbourfront Event Space; 
- Tsim Sha Tsui Art Square (open space outside the Museum of Art); 
- Tsim Sha Tsui Salisbury Garden (now under renovation, expected to be reopened in the 

first half of 2017 subject to the progress of works); 
- Energizing Kowloon East Venue 1; and  
- Wong Tai Sin Square (near Wong Tai Sin Temple).   
 
We will establish a dedicated office under the TC and create six posts (for 36 months) to 
coordinate the implementation of the Scheme and related matters, providing one-stop 
service for the applicants.  The Government has earmarked a total of $31.71 million for the 
coming three financial years for launching the Scheme.  Funding required for 2016-17 is 
$12.74 million.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)101  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0933) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (9) Subvention: Competition Commission  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Competition Ordinance came into full effect in late 2015.  How many complaints have 
been received by the Competition Commission up to present and what is the nature of the 
complaints?  How many of them have been completed and how many were substantiated?  
What were the details of the penalties imposed, if any?  
 
Asked by: Hon Starry LEE Wai-king (Member Question No. 36) 
 
Reply: 
 
The Competition Commission (the Commission) so far has received about 750 complaints 
and enquiries across a wide variety of sectors.  Most of them are about the First Conduct 
Rule (mainly about cartels, information sharing and resale price maintenance), and the 
others are about the Second Conduct Rule or general enquiries. 
 
In order to protect the confidentiality of investigation work, the Commission will not 
normally reveal the nature and status of its investigations.  The Commission will provide 
through its annual reports the outline of the investigations carried out by the Commission, a 
summary of complaints received, and an outline of all proceedings brought before the 
Competition Tribunal.  
 
The Commission has to bring proceedings before the Competition Tribunal in order to 
impose penalties on persons who have contravened the Competition Ordinance.  So far 
there are no such cases. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)102  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0934) 
 

  
 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The retail prices of auto-fuels and domestic liquefied petroleum gas (LPG) have often given 
people the impression of “quick to rise and slow to drop” and there have been queries of 
“collusive price-fixing” among the oil companies.  The Chairperson of the Competition 
Commission indicated that the Commission had undertaken an initial study on the oil prices 
to see whether the information being made public by the oil companies was enough.  What 
are the progress and the timetable of the study?  What is the estimated expenditure for the 
whole investigation? 
 
Asked by: Hon Starry LEE Wai-king (Member Question No. 37) 
 
Reply: 
 
In response to public concerns about oil prices in Hong Kong, the Competition Commission 
(the Commission) has commenced a market study on the auto fuel industry in Hong Kong.  
The study aims to better understand the relevant markets, including the underlying 
competition and price issues.  The Commission expects to complete the study within this 
year. 
 
In addition, the Commission will make inquiries and investigations as appropriate in case 
there is evidence showing that there may be anti-competitive conduct taking place. 
 
The Commission does not have separate breakdown of expenditure for this area of work. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)103  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0935) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (9) Subvention: Competition Commission  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Competition Ordinance came into full effect in late 2015.  The Ordinance clearly 
stipulates that bid-rigging is an illegal act of price-fixing and also one of the key targets of 
enforcement of the Ordinance.  How many bid-rigging complaints have been received by 
the Competition Commission up to present?  Of them, how many are being followed up, 
how many have been completed and how many were substantiated?  What were the details 
of the penalties imposed, if any?  
 
Asked by: Hon Starry LEE Wai-king (Member Question No. 38) 
 
Reply: 
 
In order to protect the confidentiality of investigation work, the Competition Commission 
(the Commission) will not normally reveal the nature and status of its investigations.  The 
Commission will provide through its annual reports the outline of the investigations carried 
out by the Commission, a summary of complaints received, and an outline of all 
proceedings brought before the Competition Tribunal.  
 
The Commission has to bring proceedings before the Competition Tribunal in order to 
impose penalties on persons who have contravened the Competition Ordinance.  So far 
there are no such cases. 
  
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)104  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4396) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
(1) Please provide the figures on overnight and same-day visitors from the following 

regions to Hong Kong since 2015: 
 

(a) Europe, Africa and Middle East 
 
(b) Mainland China 
 
(c) Americas 
 
(d) Australia, New Zealand and South Pacific 
 
(e) North Asia 
 
(f) South Asia and South-east Asia 
 
(g) Taiwan 
 
(h) Macao/unidentified 

 
 
(2) Please provide the tourism value added via the Individual Visit Scheme since 2015, 

broken down by accommodation services, retail trade, air transport and water 
passenger transport services, food and beverage services, other tourism-related 
industries and all non-tourism-related industries. 
 

 
Asked by: Hon Alan LEONG Kah-kit (Member Question No. 53)  
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Reply: 
 
(1)  According to the statistics provided by the Hong Kong Tourism Board, the numbers of 

overnight and same-day visitors to Hong Kong in 2015 categorized by major source 
markets are listed in the table below : 

 
 Overnight visitors 

(million) 
Same-day visitors 

(million) 
Europe, Africa & the Middle East 1.53 0.64 
Mainland China 18.00 27.85 
The Americas 1.21 0.52 
Australia, New Zealand & South 
Pacific 0.51 0.17 

North Asia 1.57 0.73 
South & Southeast Asia  2.70 0.86 
Taiwan 0.83 1.18 
Macao / not identified 0.34 0.68 
Total 26.69 32.62 

Note : Individual figures may not add up to the total due to rounding. 
 
 
(2)  As the Census and Statistics Department has yet to release the key statistics for the 

tourism sector and the related business sectors in 2015, the direct impact of the 
Individual Visit Scheme on relevant tourism sectors in 2015 cannot yet be assessed. 
 

 
 

 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 7 8  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)105  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4397 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As regards the Belt and Road Initiative, please list in detail your Bureau’s specific work, 
number of staff and estimated expenditure involved. 
 
As regards the Belt and Road Initiative, please list in detail the overseas work units’ specific 
work, number of staff and estimated expenditure involved. 
 
 
Asked by: Hon Alan LEONG Kah-kit (Member Question No. 54) 
 
 
Reply: 
 
The Commerce and Economic Development Bureau has the following aspects of work 
under Head 152. 
 
The Hong Kong Trade Development Council (HKTDC) helps companies capture 
opportunities arising from the Belt and Road Initiative through a series of measures, 
including launching the Belt and Road Portal to disseminate up-to-date market intelligence; 
jointly organising the Belt and Road Summit with the Government; and introducing Belt 
and Road sessions in various large-scale international conferences held in Hong Kong to 
provide the trade with updates on the development of relevant industries.  The above are 
part of the work covered under Programme (3) to be carried out by HKTDC’s existing staff.  
We do not have separate breakdown of staff establishment and expenditure for each of 
them. 
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The Government will support the professional service sector of Hong Kong in enhancing 
exchanges and co-operation with countries along the Belt and Road region and other 
external markets, and promote related publicity activities.  The plan is still at the 
preparatory stage.  We will consult the relevant professional service sectors and 
stakeholders and make reference to other Government funding schemes as we draw up the 
detail arrangements of the plan. 
 
As regards the work of overseas units, the overseas Hong Kong Economic and Trade 
Offices (ETOs) are committed to promoting economic and trade relations between Hong 
Kong and other economies, including countries along the Belt and Road.  The ETOs will 
continue to step up liaison with the government and various sectors of the relevant countries 
to promote Hong Kong’s advantages for businesses under “one country, two systems”, with 
the aim of encouraging overseas enterprises to invest in Hong Kong or use the financial and 
professional services provided by Hong Kong to expand their business in Mainland China.  
The above are part of the overall work of overseas ETOs in Commercial Relations.  The 
expenditures and number of staff involved cannot be separately itemised. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)106  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4420) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1) Please set out in table form the duty visits made by the politically appointed officials 
of the Bureau since the current-term Government took office, including the destination, 
purpose and programme of each visit, a list of the politically appointed officials in the 
entourage, the number of civil servants in the entourage and the total expenditure. 
 
2) Please set out in table form the dates of vacation leave taken by the politically 
appointed officials of the Bureau since the current-term Government took office, and 
whether they were outside Hong Kong during their leave. 
 
 
Asked by: Hon Alan LEONG Kah-kit (Member Question No. 83) 
 
 
Reply: 
 
(1)  Relevant information on the overseas duty visits of the Secretary for Commerce and 
Economic Development and the Under Secretary for Commerce and Economic 
Development from 1 July 2012 to 29 February 2016 is as follows: 
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Secretary for Commerce and Economic Development  
Date of overseas 

duty visit 
(Number of visits) 

Place of duty visit Purpose of duty visit Number of 
entourage 
members* 

Total 
expenditure 

1.7.2012 – 
31.3.2013 
(13 times) 

Russia (St. Petersburg and 
Vladivostok), Hangzhou, 
Urumuqi, Guangzhou, 
Dongguan, Ningbo, 
Shanghai, Tianjin, Beijing, 
Cambodia (Phnom Penh), 
Singapore, Shenzhen and 
Indonesia (Lombok and 
Jakarta)  

To attend meetings and 
events, and promote 

Hong Kong (e.g. 
meetings of Asia-Pacific 

Economic 
Cooperation(APEC), 

ceremonies of 
promotional events, 

meetings with 
government officials, 

local organisations and 
Hong Kong people) 

1-2 each 
time 

About  
HK$198,000 

2013-14 
(21 times) 

Guangzhou, Indonesia 
(Surabaya and Bali), Beijing, 
Xiamen, Zhengzhou, 
Belgium (Brussels), France 
(Paris), USA (New York, 
San Francisco and Los 
Angeles), New Zealand 
(Auckland and Wellington), 
Xian, Guaiyang Chongqing, 
Nanning, Dongguan, 
Switzerland (Zurich and 
Davos) and South Korea 
(Seoul) 

To attend meetings and 
events, and promote 

Hong Kong (e.g. 
meetings of APEC, 

ceremonies of 
promotional events, 

meetings with 
government officials, 

local organisations and 
Hong Kong people) 

1-2 each 
time 

About  
HK$515,000 

2014-15 
(22 times) 

Chongqing, France (Paris), 
Myanmar (Nay Pyi Taw and 
Yangon), Qingdao, Nanjing, 
Beijing, Taichung, Taipei, 
Shenzhen, Harbin, 
Guangzhou, Xinhui, Vietnam 
(Ho Chi Minh City), South 
Korea (Seoul), Shanghai, 
USA (Los Angeles), Japan 
(Tokyo and Osaka) and 
Russia (Moscow) 
 

To attend meetings and 
events, and promote 

Hong Kong (e.g. 
meetings of APEC, 

ceremonies of 
promotional events, 

meetings with 
government officials, 

local organisations and 
Hong Kong people) 

1-2 each 
time 

About  
HK$422,000 
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Date of overseas 
duty visit 

(Number of visits) 

Place of duty visit Purpose of duty visit Number of 
entourage 
members* 

Total 
expenditure 

2015-16  
(as at 29.2.2016) 

(20 times) 

Shanghai, Nansha, Malaysia 
(Kuala Lumpur), Wuhan, the 
Philippines (Boracay, Cebu, 
Manila and Iloilo), Jinan, 
Germany (Berlin), France 
(Paris and Burgundy), 
Canada (Toronto and 
Vancouver), USA (Chicago 
and San Francisco), Tianjin, 
Australia (Melbourne, 
Canberra, Adelaide and 
Sydney), Chile (Santiago), 
Mexico (Mexico City), 
Beijing, Belgium (Brussels), 
Thailand (Bangkok) and 
Switzerland (Davos) 

To attend meetings and 
events, and promote 

Hong Kong (e.g. 
meetings of APEC, 

ceremonies of 
promotional events, 

meetings with 
government officials, 

local organisations and 
Hong Kong people) 

0-2 each 
time 

About  
HK$780,000 

 
Under Secretary for Commerce and Economic Development (the position was vacant from 28 
June 2011 to 15 October 2013) 

 
Date of overseas 

duty visit 
(Number of visits) 

Place of duty visit Purpose of overseas 
duty visit 

Number of 
entourage 
members 

Total 
expenditure 

1.7.2012 – 
31.3.2013  
(0 time) 

N. A. N. A. N. A. HK$0 

2013-14 
(0 time) N. A. N. A. N. A. HK$0 

2014-15 
(8 times) 

Xiamen, Dongguan, 
Guangzhou, Huizhou, 
Shenzhen and Fuzhou 

To attend meetings and 
events (e.g Hong 
Kong-Shenzhen 

Cooperation Meeting) 

0 About 
HK$14,000 

2015-16  
(as at 29.2.2016) 

(4 times) 

Shenzhen, Dongguan, Zhuhai 
and Jiangmen 

To attend ceremonies of 
promotional events and 

visits (e.g. HK-PRD 
Industrial and 

Commercial Circle 
Goodwill Gathering) 

0 About 
HK$2,200 

 
* Political Assistant to the Secretary for Commerce and Economic Development took part 
 in some of the visits as the entourage of the Secretary for Commerce and Economic 
 Development. 
 
(2)  During 1 July 2012 to 29 February 2016, the numbers of paid vacation leave days 
taken by the Secretary for Commerce and Economic Development, the Under Secretary for 
Commerce and Economic Development and the Political Assistant to Secretary for 
Commerce and Economic Development were as follows – 
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Year Secretary for 
Commerce and 

Economic Development 

Under Secretary for 
Commerce and 

Economic Development  
(Assumed office on  
16 October 2013) 

Political Assistant to 
Secretary for 

Commerce and 
Economic Development 

 (Assumed office on 
 20 March 2013) 

1.7.2012 - 
31.3.2013 

16.5days N. A. 0 day 

2013 - 14 17.5 days 2.5 days 7.5 days 
2014 - 15 15.5 days 6.5 days 18 days 
2015 - 16 

(as at 29.2.2016) 
18.5 days 19.5 days 18 days 

 
We have no information as to whether the Secretary, Under Secretary and Political Assistant 
were outside Hong Kong during their paid vacation leave. 
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 8 4  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)107  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1922) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under Matters Requiring Special Attention in 2016-17, it is stated that the Administration 
will strengthen efforts to promote the business advantages of Hong Kong in the Mainland, 
Taiwan and overseas including the economies along the Belt and Road as well as to attract 
more multinational companies to set up regional or global operations in Hong Kong.  In 
this connection, please provide the details, including the activities to be organised, 
destinations, target participants and the expenditure involved. 
 
Regarding the promotion of the Belt and Road initiative, will the Administration increase 
manpower to undertake the related work?  If yes, please provide details pertaining to the 
establishment of these additional staff.    
 
Asked by: Hon Kenneth LEUNG (Member Question No. 2.04) 
 
Reply: 
 
Invest Hong Kong (InvestHK) under the Commerce, Industry and Tourism Branch will 
conduct marketing campaigns, seminars and investment promotion visits to attract and assist 
more companies from the Mainland, Taiwan and emerging markets including those along 
the Belt and Road to set up or expand their business operations in Hong Kong. 
 
In 2016, InvestHK will collaborate with Mainland authorities and business associations to 
promote Hong Kong as an ideal platform for Mainland companies to go global.  In 
2016-17, InvestHK is planning to organise investment promotion seminars in various 
high-growth cities such as Chongqing, Xian, Xiamen, Yinchuan and Urumqi, etc.    

 
As regards the Taiwan market, InvestHK will continue to reach out to a wide spectrum of 
Taiwan companies to provide them with the necessary support in setting up or expanding 
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their operations in Hong Kong.  InvestHK will strengthen its partnership with the Taiwan 
business community, organise seminars and conduct investment promotion visits in various 
Taiwan cities, with the support of its Investment Promotion Unit in the Hong Kong 
Economic, Trade and Cultural Office in Taiwan.  InvestHK will also maintain close liaison 
with the Taiwan business community in Hong Kong and offer aftercare services to facilitate 
the expansion of their business. 
 
InvestHK also plans to conduct a series of investment promotion visits in emerging markets 
to underline Hong Kong’s business advantages and to attract more companies to set up 
business in Hong Kong.  In addition, InvestHK will organise other investment promotion 
events, including local networking receptions for companies, consulates and chambers of 
commerce from different markets. 
 
InvestHK’s estimated expenditure in 2016-17 for organising the abovementioned 
investment promotional activities is $8.1 million.  These figures do not include staff cost or 
general marketing and promotion expenses which cannot be separately itemised.   
 
InvestHK will also strengthen the investment promotion service under the Hong Kong 
Economic and Trade Office in Wuhan and the manpower in InvestHK’s head office to 
support the organisation of promotional events on the Mainland.  InvestHK does not have 
designated staff provision for the Belt and Road. 
 
 

- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)108  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2725 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
1. Regarding the overseas duty visits made by officials of the Commerce and Economic 
Development Bureau and staff of departments under its purview over the past 5 years, 
please list each of them by year in the table below, providing details of the place of visit, 
purpose of visit, number of participating officials and expenditure involved: 
 

Year 
 

Work item and 
place of visit 

Purpose of visit Number of 
participating 
officials  
 

Expenditure 
involved 
  

     
     

 
2. For each of these overseas duty visits, please list by year the data of total carbon 
footprints (including those made by flight to and from the place of visit as well as on-site 
transportation) in the table below, providing the method of estimation:  
 

Year Work item of visit Total carbon 
footprints 

Carbon footprints 
made by flights 

Carbon footprints 
made by on-site 
transportation 

          
 
3. Has carbon offsetting for the above overseas duty visits been met by public funds or 
private money of the Secretary or officials?  If yes, please list by year the data for the past 
5 years in the table below: 
 

Year Work item of visit Carbon dioxide 
emission offset 

Method of carbon 
offsetting 

Expenditure 
involved 
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Asked by: Hon Kenneth LEUNG (Member Question No. 3.25) 
 
Reply: 
 
1.   Details of the overseas duty visits made by officials of the Principal Official's Office, 

Commerce, Industry and Tourism Branch of the Commerce and Economic 
Development Bureau and staff of departments under its purview over the past 5 years 
are listed at Annex.  

 
2. We do not have calculations on carbon footprints of overseas duty visits by our 

officials. 
 
3. There is no government requirement on carbon offsetting for overseas duty visits by 

officials. 
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                            Annex  
  Commerce and Economic Development Bureau 
 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
(total) 

2011-12 
(40 times) 

Shenzhen, Henan, Dongguan, Urumqi, 
Yili, Beijing, Chengdu, Guangzhou, 
Xiamen, Fujian, Nanchang, Jiangxi, Sanya, 
Taiyuan, Kunming, Nansha, Macau, 
Chongqing, Shanghai, Sri 
Lanka(Colombo), Taiwan (Taipei), 
USA(San Francisco, Los Angeles, 
Honolulu, Miami, Orlando), France(Paris), 
Switzerland (Zurich, Geneva, Davos), 
Korea(Gyeongju), Singapore, 
Japan(Tokyo) 
 

To attend meetings and 
events, and promote Hong 
Kong (e.g. meetings of 
Asia-Pacific Economic 
Cooperation, ceremonies of 
promotional events, 
meetings with government 
officials, local organisations 
and Hong Kong people) 
 

1 – 2 
 

About 
HK$1,782,000 

2012-13 
(47 times) 

 
 

Macau, Beijing, Wuhan, Qianhai, 
Shenzhen, Guangzhou, Chengdu, Sichuan, 
Hangzhou, Haikou, Urumqi, Dongguan, 
Ningbo, Shanghai, Tianjin, Xiamen, 
Guilin, Liuzhou, Nanning, Singapore, 
Taiwan ( Taipei), Thailand(Chiang Mai), 
Japan(Sendai, Tokyo, Osaka), 
France(Paris, Bordeaux, Burgundy),  
Russia(Kazan, Khabarovsk, St Petersburg, 
Vladivostok), Korea(Seoul), Cambodia 
Indonesia(Jakarta, Lombok), 
Belgium(Brussels) 

To attend meetings and 
events, and promote Hong 
Kong (e.g. meetings of 
Asia-Pacific Economic 
Cooperation, ceremonies of 
promotional events, 
meetings with government 
officials, local organisations 
and Hong Kong people) 
 

1 – 2 
 

About 
HK$1,550,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
(total) 

2013-14 
(42 times) 

 

Beijing, Xiamen, Zhengzhou, Henan, 
Guiyang, Macau, Guangzhou, Xian, 
Chongqing, Wuhan, Shenzhen, Kunming, 
Nanning, Fangchenggang City, Qinzhou, 
Ningxia, Fuzhou, Zhuhai, Dongguan, 
Shanghai, Indonesia(Surabaya, Bali), 
Belgium(Brussels),France(Paris), 
USA(New York, San Francisco, Los 
Angeles), New Zealand(Auckland, 
Wellington), Singapore, 
Korea(Seoul),Switzerland(Zurich, Davos), 
Korea(Seoul) 
 

To attend meetings and 
events, and promote Hong 
Kong (e.g. meetings of 
Asia-Pacific Economic 
Cooperation, ceremonies of 
promotional events, 
meetings with government 
officials, local organisations 
and Hong Kong people) 
 

1 – 2 
 

About  
HK$1,387,000 

2014-15 
(43 times) 

 

Guangzhou, Chongqing, Qingdao, Nanjing, 
Beijing, Xiamen, Harbin, Xian, Changsha, 
Shanghai, Fuzhou, Shenzhen, Xinhui, 
Dongguan,Huizhou, USA(Miami, Los 
Angeles), France(Paris), Myanmar (Nay 
Pyi Taw and Yangon), Taiwan(Taipei, 
Taichung), Switzerland(Geneva, Lausanna, 
Bad Ragaz), Belgium(Brussels), Japan 
(Tokyo, Osaka), Vietnam(Ho Chi Ming), 
Korea(Seoul), Russia(Moscow) 
 
 

To attend meetings and 
events, and promote Hong 
Kong (e.g. meetings of 
Asia-Pacific Economic 
Cooperation, ceremonies of 
promotional events, 
meetings with government 
officials, local organisations 
and Hong Kong people) 
 

1 – 2 
 

About 
HK$1,735,000 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 9 0  

 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
(total) 

2015-16 
(43 times) 

(as at 29.2.2016) 
 

Shanghai, Nansha, Guangzhou, Wuhan, 
Jinan, Tianjin, Shenzhen, Zhuhai, Qinghai, 
Fuzhou, Nanning, Quanzhou, Xiamen, 
Kunming, Jiangmen, Beijing, Dongguan,  
Malaysia(Kuala Lumpur), Philippines 
(Boracay, Cebu, Manila, Iloilo), 
Germany(Berlin), France (Paris, Dijon, 
Burgundy), USA(Chicago, San Francisco),  
Australia(Melbourne, Canberra, Adelaide, 
Sydney), Chile(Santiago), 
Belgium(Brussels),Thailand(Bangkok), 
Switzerland(Davos), Canada(Toronto, 
Vancouver), Mexico(Mexico City), 
Peru(Lima), Israel(Jerusalem), 
India(Mumbai, New Delhi) 
 

To attend meetings and 
events, and promote Hong 
Kong (e.g. meetings of 
Asia-Pacific Economic 
Cooperation, ceremonies of 
promotional events, 
meetings with government 
officials, local organisations 
and Hong Kong people) 
Ditto 

2 – 3 
 

About 
HK$ 

4,381,000 
 

 
      Hong Kong Observatory 
 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2011-12 
(54 times) 

Austria (Vienna, Innsbruck), Belgium 
(Brussels), Canada (Toronto, Ottawa, 
Montreal), Germany (Offenbach),India 
(Bangalore), Japan (Tokyo, Tsukuba), 

To attend meetings on 
international or regional 
matters in relation to 
meteorological services, 

Mostly 1 – 2  About 
HK$844,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

Morocco (Marrakesh), Qatar (Doha) 
Switzerland (Geneva), Thailand 
(Bangkok), 
UK(Exeter), USA (Los Angeles, 
Washington D.C., New York, Silver 
Spring, Pittsburgh, Denver, New Orleans, 
Louisiana),United Republic of Tanzania 
(Arusha), Vietnam (Hanoi),Beijing, 
Huizhou, Guangzhou, Dongguan, Macao, 
Zhuhai, Shenzhen, Taipei, Xiamen, 
Shanghai, Hangzhou, Nanjing 
 

aviation weather, radiation 
monitoring or geophysical 
services (e.g. 
regional/international 
meteorological and climate 
conferences, coordination 
meetings with Mainland or 
overseas authorities on 
Memoranda of 
Understanding/ 
collaboration agreements, 
technical/management 
meetings under World 
Meteorological Organisation 
or other United 
Nations/international 
organisations etc.) 
 

2012-13 
(45 times) 

Australia(Melbourne), Belgium(Brussels, 
Ostend), Canada(Montreal), Indonesia 
(Jakarta, Citeko), Japan(Koriyama), Korea 
(Seoul, Yeosu, Jeju), Malaysia(Petaling 
Jaya), Peru(Lima), Philippines(Mindanao), 
Switzerland(Geneva), Thailand(Bangkok) 
UK(Exeter), USA (New York, Guam), 
Beijing, Guangzhou, Macao, Zhuhai, 
Shenzhen, Shanghai, Chengdu, Wuhan, 

To attend meetings on 
international or regional 
matters in relation to 
meteorological services, 
aviation weather, radiation 
monitoring or geophysical 
services (e.g. 
regional/international 
meteorological and climate 

Mostly 1 – 2  About 
HK$837,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

Taiyuan, Shenyang, Shaoguan, Anhei, 
Maoming 
 
 
 
 
 
 

conferences, coordination 
meetings with Mainland or 
overseas authorities on 
Memoranda of 
Understanding/ 
collaboration agreements, 
technical/management 
meetings under World 
Meteorological Organisation 
or other United 
Nations/international 
organisations etc.) 
 

2013-14 
(41 times) 

Austria(Vienna), Australia(Melbourne) 
Canada(Montreal, Victoria), Istanbul 
(Antalya), Japan(Tokyo), Malaysia(Kuala 
Lumpur), Poland(Warsaw), Russian 
Federation(Vladivostock), Sweden 
(Stockholm), Switzerland(Geneva, Brugg) 
Thailand(Bangkok), UK(Exeter), USA 
(Silver Spring), Beijing, Guangzhou, 
Macao, Zhuhai, Xiamen, Shanghai, 
Hangzhou, Sanya, Nanjing  
 

To attend meetings on 
international or regional 
matters in relation to 
meteorological services, 
aviation weather, radiation 
monitoring or geophysical 
services (e.g. 
regional/international 
meteorological and climate 
conferences, coordination 
meetings with Mainland or 
overseas authorities on 
Memoranda of 
Understanding/ 

Mostly 1 – 2  About 
HK$629,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

collaboration agreements, 
technical/management 
meetings under World 
Meteorological Organisation 
or other United 
Nations/international 
organisations etc.) 
 

2014-15 
(52 times) 

Austria(Vienna), Canada(Montreal), 
Germany(Heidelberg, Darmstadt), Japan 
(Tokyo, Sapporo, Fukushima, Niigata), 
Korea (Seoul), Morocco(Casablanca), 
Paraguay(Asuncion), Qatar(Doha), 
Russian Federation(St. Petersburg), 
Switzerland(Geneva), Thailan (Bangkok), 
USA(Honolulu, San Diego, Colorado, 
Pennsylvania, Madison), 
Beijing, Guangzhou, Macao, Zhuhai, 
Shenzhen, Shanghai, Hainan, Nanjing, 
Shantou, Wenchang 
 

To attend meetings on 
international or regional 
matters in relation to 
meteorological services, 
aviation weather, radiation 
monitoring or geophysical 
services (e.g. 
regional/international 
meteorological and climate 
conferences, coordination 
meetings with Mainland or 
overseas authorities on 
Memoranda of 
Understanding/ 
collaboration agreements, 
technical/management 
meetings under World 
Meteorological Organisation 
or other United 

Mostly 1 – 2  About 
HK$844,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

Nations/international 
organisations etc.) 
 

2015-16  
(44 times) 

 (as at 29.2.2016) 

Austria(Vienna, Innsbruck), Canada 
(Montreal), France(Toulouse), Germany 
(Oberpfaffenhofen),Japan(Tokyo), 
Malaysia(Kuala Lumpur), Portugal 
(Lisbon), Qatar(Doha), Singapore, South 
Africa(Cape Town, Pretoria),Switzerland 
(Geneva), Thailand(Bangkok), USA 
(Washington D.C., Honolulu, Norman, 
Miami), Beijing, Guangzhou, Taipei, 
Xiamen, Shanghai, Nanjing, Haikou, 
Kunming 
 

To attend meetings on 
international or regional 
matters in relation to 
meteorological services, 
aviation weather, radiation 
monitoring or geophysical 
services (e.g. 
regional/international 
meteorological and climate 
conferences, coordination 
meetings with Mainland or 
overseas authorities on 
Memoranda of 
Understanding/ 
collaboration agreements, 
technical/management 
meetings under World 
Meteorological Organisation 
or other United 
Nations/international 
organisations etc.) 
 

Mostly 1 – 2  HK$772,000 

 
 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  2 9 5  

 

 
 Hong Kong Post 
 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2011-12 
(27 times) 

Beijing, Macao, Nanjing, Guangzhou, 
Wuxi, Thailand(Bangkok), 
Switzerland(Berne), Singapore, United 
Kingdom(London), Spain (Barcelona), the 
Netherlands(Amsterdam), 
Belgium(Brussels), 
Mongolia(Ulaanbaatar), Japan(Sapporo 
and Tokyo), Australia(Melbourne), 
Germany(Stuttgart), Bangladesh(Dhaka), 
France(Paris), the United States (Hawaii) 

To attend meetings with 
State Post Bureau, China 
Post and Macao Post to 
promote postal co-operation, 
to attend meetings organised 
by the “Asian-Pacific Postal 
Union” (APPU), “Asia 
Pacific Post Cooperative” 
(APPC), “Universal Postal 
Union” (UPU) and “Kahala 
Posts Group” (KPG), to 
participate in the Asian 
International Stamp 
Exhibition 
 

1 – 7 About 
HK$1,110,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2012-13 
(14 times) 

 

Macao, Beijing, Harbin, Guangzhou, 
Zhongshan, Xian, South Korea(Seoul), 
Japan(Tokyo), France(Paris), 
Qatar(Doha), Cambodia(Siem Reap), 
Malaysia(Kuala Lumpur), the United 
States(Washington), Singapore 

To attend meetings with 
State Post Bureau, China 
Post and Macao Post to 
promote postal co-operation, 
to attend meetings with the 
APPC, UPU, KPG and the 
“ASEANPOST++” Business 
Meeting, to attend Factory 
Acceptance Test of the new 
mail processing and sorting 
machine before signing off 
for shipment to Hong Kong 
 

1 – 3 About 
HK$455,000 

2013-14 
 (18 times) 

 

Guangzhou, Macao, Beijing, Shenzhen, 
Switzerland(Berne), the United 
States(New York), the United 
Kingdom(London), Singapore, India(New 
Delhi), Australia (Melbourne), 
Spain(Madrid) 

To attend meetings with 
China Post, Macao Post and 
business partners in the 
Mainland China to promote 
postal  co-operation, to 
attend meetings organised by 
the APPU, APPC, UPU and 
KPG 
 

1 – 4 About 
HK$312,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2014-15 
(14 times) 

 

Shenzhen, Shanghai, Xian, Beijing, 
Macao, South Korea(Cheonan), 
Switzerland(Berne), Sri Lanka(Colombo), 
Australia(Sydney), Thailand(Bangkok), 
Japan(Narita), France (Paris), 
Pakistan(Islamabad) 
 

To attend meetings with 
China Post, Macao Post and 
business partners in the 
Mainland China to promote 
postal  co-operation, to 
attend meetings organised by 
the APPU, APPC, UPU and 
KPG 
 

1 – 2 About 
HK$236,000 

2015-16  
 (14 times) 

(as at 29.2.2016) 
 

Xiamen, Fuzhou, Nanjing, Hangzhou, 
Suzhou, Shanghai, Guangzhou, Qingdao, 
Wuhan, Chongqing, Beijing, Zhongshan, 
Switzerland Berne), the 
Netherlands(Hague), Singapore, 
Thailand(Bangkok), South Korea(Seoul), 
the United States(San Francisco and New 
York), India(Kolkata) 

To attend meetings with 
State Post Bureau, China 
Post and Macao Post to 
promote postal  
co-operation, to attend 
meetings organised by the 
APPU, APPC, UPU and 
KPG 
 

1 – 4 About 
HK$351,000 
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Invest Hong Kong 

 
Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2011-12 
(67 times) 

Taiwan, Singapore, Korea, Brazil, North 
America, Brazil, Milan, London, Paris, 
Moscow, Beijing, Shanghai, Chengdu, 
Kunming, Hangzhou, Chongqing, 
Shengzhen, Guangzhou, Tianjin  
 

Visit overseas companies 
that have an interest to 
invest in Hong Kong, 
organise and attend 
investment promotion 
seminars. 
 

1 – 4 About 
HK$4,800,000 

 

2012-13 
(91 times) 

 

Bangkok, Kuala Lumpur, Manila, 
Mumbai, Abu Dhabi, Helsinki, Istanbul, 
Tel Aviv, New York, Mexico City, Sao 
Paulo, Beijing, Shanghai, Chengdu, 
Hangzhou, Chongqing, Guangzhou, 
Tianjin, Wuhan, Tengshan, Suzhou 
 

Visit overseas companies 
that have an interest to 
invest in Hong Kong, 
organise and attend 
investment promotion 
seminars. 
 

1 – 4 About 
HK$4,800,000 

2013-14 
(71 times) 

Malaysia, Turkey, Spain, Berlin, 
Switzerland, Auckland, Dubai, Israel, 
Nigeria,  Kenya, Beijing, Shanghai, 
Shenzhen, Guangzhou, Xiamen  
 

Visit overseas companies 
that have an interest to 
invest in Hong Kong, 
organise and attend 
investment promotion 
seminars. 
 

1 – 4 About 
HK$3,500,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 

officials  
(each time) 

Expenditure 
involved 
($total) 

2014-15 
(81 times) 

 

Japan, Korea, Mexico, Tijuana, London, 
Barcelona, Mumbai, Brussels, Bahrain, 
Lyon, Warsaw, Norway, Finland, Beijing, 
Shanghai, Kunming, Chongqing, 
Shenzhen, Xian, Wuhan, Nanjing, 
Yinchuan  
 

Visit overseas companies 
that have an interest to 
invest in Hong Kong, 
organise and attend 
investment promotion 
seminars. 
 

1 – 4 About 
HK$4,800,000 

2015-16 
(75 times) 

(as at 29.2.2016) 
 

Jakarta, Kuala Lumpur, Amsterdam, 
Frankfurt, Toronto, Montreal, Chicago, 
New York, Dublin, Copenhagen, Greece, 
Italy, Rio de Janeiro, Mexico City, 
Beijing, Shanghai, Nanjing, Fuzhou, 
Xiamen, Wuhan, Zhengzhou, Hefei, 
Lanzhou, Mianyang, Chengdu 
Jinan, Qinhuangdao, Foshan, Shenzhen 
 

Visit overseas companies 
that have an interest to 
invest in Hong Kong, 
organise and attend 
investment promotion 
seminars. 
 

1 – 4 About 
HK$3,500,000 
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      Intellectual Property Department 
 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

2011-12 
(23 times) 

Shenzhen, Guangzhou, Beijing, Jiangxi, 
Zhaoqing, Donguan, USA(San Francisco), 
Macao, Switzerland(Geneva), Germany 
(Munich), Singapore, UK(London), 
Russia(Moscow) 

To attend meetings and 
events (e.g. meetings of the 
World Intellectual Property 
Organization, meetings of 
the Asia-Pacific Economic 
Cooperation, meetings of 
the PAN-PRD IP 
Co-operation Joint 
Conference cum Forum on 
IP Protection and meetings 
with government officials) 
 

1 – 5 About 
HK$440,000 

2012-13 
(24 times) 

Beijing, Guangzhou, Shenzhen, Dalian, 
Shanghai, Hankou, Macao, 
Austria(Vienna), Switzerland(Geneva), 
Singapore, Mexico, South Korea(Seoul), 
Indonesia(Jakarta), UK(London), 
USA(Tampa) 

To attend meetings and 
events (e.g. meetings of the 
World Intellectual Property 
Organization, meetings of 
the Asia-Pacific Economic 
Cooperation, meetings of 
the PAN-PRD IP 
Co-operation Joint 
Conference cum Forum on 
IP Protection, the 
Mainland, Hong Kong SAR 
and Macao SAR 

1 – 4 About 
HK$539,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

Intellectual Property 
Symposium and meetings 
with government officials) 
 

2013-14 
(25 times) 

Qingyuan, Dalian, Beijing, Guangzhou, 
Guizhou, Chengdu, Shanghai, Ningbo, 
Dongguan, Macao, USA(Washington), 
South Korea(Seoul), Morocco, Indonesia, 
Switzerland(Geneva) 

To attend meetings and 
events (e.g. meetings of the 
World Intellectual Property 
Organization, meetings of 
the Asia-Pacific Economic 
Cooperation, meetings of 
the PAN-PRD IP 
Co-operation Joint 
Conference cum Forum on 
IP Protection, meetings of 
the CEPA Joint Working 
Group, the Mainland, Hong 
Kong SAR and Macao 
SAR Intellectual Property 
Symposium and meetings 
with government officials) 
 

1 – 4 About 
HK$455,000 

2014-15 
(20 times) 

Guangzhou, Shanwei, Shenzhen, Beijing, 
Shanghai, Zhongshan, Japan(Tokyo), 
Switzerland(Geneva), Singapore, Macao, 
Belgium(Brussels), the Philippines(Clark) 

To attend meetings and 
events (e.g. meetings of the 
World Intellectual Property 
Organization, meetings of 
the Asia-Pacific Economic 
Cooperation, meetings of 

1 – 7 About 
HK$468,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

the World Trade 
Organization, meetings of 
the PAN-PRD IP 
Co-operation Joint 
Conference and meetings 
with government officials) 
 

2015-16 
 (19 times) 

 (as at 29.2.2016) 

Guangzhou, Zhongshan, Beijing, Haikou, 
Singapore South Korea(Daejeon), 
Philippines(Cebu), Switzerland (Geneva), 
Macao 

To attend meetings and 
events (e.g. meetings of 
World Intellectual Property 
Organization, meetings of 
the Asia-Pacific Economic 
Cooperation, the Mainland, 
Hong Kong SAR and 
Macao SAR Intellectual 
Property Symposium and 
meetings with government 
officials) 
 

1 – 7  About 
HK$411,000 
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Trade and Industry Department 
 

Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

2011-12 
(67 times) 

Beijing, Hangzhou, Dongguan, Shenzhen, 
Guangzhou, Urumqi, Huizhou, 
Chongqing, Taipei, Suzhou, Singapore, 
New Zealand(Wellington), United States 
of America(Montana, San Francisco, 
Honolulu and Washington D.C.), South 
Africa (Johannesburg and Cape Town), 
Philippines (Manila), Peru(Lima), 
Liechtenstein, Russia (St. Petersburg and 
Moscow), Switzerland (Geneva), 
Thailand(Bangkok), South Korea (Seoul), 
United Kingdom(London), Chile 
(Santiago), Netherlands(Hague and 
Amsterdam), Malaysia(Kuala Lumpur), 
Brunei(Bandar Seri Begawan), Cambodia 
(Phnom Penh), Vietnam(Hanoi), 
Indonesia (Jakarta), Japan(Tokyo) and 
United Arab Emirates(Dubai) 

To attend meetings and 
activities relating to Closer 
Economic Partnership 
Arrangement (CEPA), to 
attend meetings with 
Mainland officials and 
other trading partners for 
enhancing economic and 
trade cooperation, to attend 
Asia-Pacific Economic 
Cooperation 
(APEC)-related meetings, 
to attend Pacific Economic 
Cooperation Council 
(PECC)-related meetings, 
to attend World Trade 
Organization 
(WTO)-related meetings 
such as Ministerial 
Conference, to attend 
meetings and activities 
relating to strategic trade 
control 
 

Mostly 1 – 5 About 
HK$7,805,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

2012-13 
(56 times) 

Beijing, Shanghai, Wuhan, Guangzhou, 
Shenzhen, Chengdu, Xiamen, Fuzhou, 
Dongguan, Hainan, Taipei, United States 
of America(Washington D.C.), Singapore, 
Philippines(Manila), Russia(Kazan, 
Vladivostok and St. Petersburg), 
Chile(Santiago), Brazil(Brasilia), 
Vietnam(Hanoi and Ho Chi Minh City), 
Malaysia(Kuala Lumpur), Brunei(Bandar 
Seri Begawan), Cambodia(Phnom Penh), 
Indonesia(Jakarta), Switzerland(Geneva), 
Thailand(Bangkok), India(New Delhi and 
Mumbai), Slovenia(Portoroz), Myanmar 
(Yangon and Naypyidaw), 
Germany(Berlin), Laos(Vientiane), 
Mexico, Belgium(Brussels) and 
Japan(Tokyo) 
 
 

To attend meetings and 
activities relating to CEPA, 
to attend meetings with 
Mainland officials and 
other trading partners for 
enhancing economic and 
trade cooperation, to attend 
activities on promoting 
Hong Kong, to attend 
APEC-related meetings, to 
attend PECC-related 
meetings, to attend 
WTO-related meetings such 
as Ministerial Conference, 
to attend activities relating 
to strategic trade control, to 
attend Kimberly Process 
meeting 

Mostly 1 – 5 About 
HK$5,213,000 

2013-14 
(53 times) 

Beijing, Shanghai, Guangzhou, Xiamen, 
Shenzhen, Huizhou, Xinhui, Nanjing, 
Fuzhou, Ningbo, Taichung, Singapore, 
New Zealand (Auckland), 
Indonesia(Surabaya, Medan and Bali), 
Russia(Moscow), Switzerland (Geneva), 
Canada(Vancouver), Belgium (Brussels), 
Japan(Tokyo and Kyoto), Brunei (Bandar 

To attend meetings and 
activities relating to CEPA, 
to attend meetings with 
Mainland officials and 
other trading partners for 
enhancing economic and 
trade cooperation, to attend 
activities on promoting 

Mostly 1 – 5 About 
HK$3,921,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

Seri Begawan), United States of 
America(Washington D.C.), 
Myanmar(Nay Pyi Taw), South 
Africa(Johannesburg), Netherlands(The 
Hague), Israel(Tel Aviv), United Arab 
Emirates (Dubai), Thailand (Bangkok) 
 

Hong Kong, to attend 
APEC-related meetings, to 
attend PECC-related 
meetings, to attend 
WTO-related meetings such 
as Ministerial Conference, 
to attend meetings and 
activities relating to 
strategic trade control, to 
attend Kimberly Process 
meetings and related 
activities 
 

2014-15 
(48 times) 

Beijing, Shanghai, Nanjing, Chongqing, 
Qingdao, Suzhou, Guangzhou, Harbin, 
Shenzhen, Macao, Indonesia(Solo), 
Switzerland(Geneva), Japan(Tokyo), 
United States of America(Seattle and 
Washington D.C.), Singapore, Mexico, 
Canada(Ottawa), Saudi Arabia(Riyadh), 
United Arab Emirates (Abu Dhabi and 
Dubai), Belgium (Brussels), 
Thailand(Bangkok), India(New Delhi), 
Netherlands(The Hague), 
Philippines(Manila and Clark), 
Peru(Lima), Chile(Santiago), 
Brazil(Brasilia and Sao Paulo) 

To attend meetings and 
activities relating to CEPA, 
to attend meetings with 
Mainland officials and 
other trading partners for 
enhancing economic and 
trade cooperation, to attend 
activities on promoting 
Hong Kong, to attend 
APEC-related meetings, to 
attend PECC-related 
meetings, to attend 
WTO-related meetings such 
as Ministerial Conference, 

Mostly 1 – 5 About 
HK$4,859,000 
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Year 
(Number of visits) 

Place of visit Purpose of 
visit 

Number of 
participating 
officials  
(each time) 

Expenditure 
involved 
($total) 

 
 
 
 
 

to attend meetings and 
activities relating to 
strategic trade control, to 
attend Kimberly Process 
meetings 
 

2015-16 
 (47 times) 

(as at 29.2.2016) 
 
 

Beijing, Shanghai, Wuxi, Qianhai, 
Guangzhou, United Arab Emirates(Abu 
Dhabi), Switzerland(Geneva), Mexico, 
Philippines(Boracay, Manila, Cebu and 
Iloilo), Malaysia(Kuala Lumpur), 
Cambodia (Phnom Penh), United States of 
America (Atlanta, Washington D.C. and 
San Francisco), Kenya(Nairobi), 
Singapore, Israel (Jerusalem), 
Australia(Melbourne), Russia (Moscow), 
Peru(Lima), Columbia(Bogota), 
Netherlands(The Hague), Maldives(Male), 
Japan(Tokyo) 
 

To attend meetings and 
activities relating to CEPA,  
to attend meetings with 
Mainland officials and 
other trading partners for 
enhancing economic and 
trade cooperation, to attend 
APEC-related meetings, to 
attend PECC-related 
meetings, to attend 
WTO-related meetings such 
as Ministerial Conference, 
to attend meetings and 
activities relating to 
strategic trade control 
 

Mostly 1 – 5 
 

About 
HK$6,065,000 
 
 

 
- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)109  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2770 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)-  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The provision for Programme (2) Commerce and Industry in 2016-17 is $345.9 million.  
Will the Government advise on:  
 
(1) the detailed duties of the 20 posts to be created in 2016–17 as mentioned in the Analysis 

of Financial and Staffing Provision; and  
 
(2) how to facilitate the trade in adjusting to changes in the Mainland and the global 

economic environment? 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 18) 
 
Reply: 
 
(1)The details of the 20 new posts to be created under Programme (2) in 2016-17 are as 
follows: 
 

Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area 
of work 

(2) 

Administrative Officer Staff 
Grade C 
(time-limited for 3 years) 

1 1,973,400 To provide support for 
the development of 
Trade Single Window. Senior Administrative 

Officer 
(time-limited for 3 years) 

1 1,309,080 
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Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area 
of work 

Chief Executive Officer 
(time-limited for 3 years) 1 1,309,080 

Senior Executive Officer  
(time-limited for 3 years) 1 931,800 

Senior Management 
Services Officer  
(time-limited for 3 years) 

1 931,800 

Senior Superintendent of 
Customs and Excise  
(time-limited for 3 years) 

1 1,477,980 

Assistant Superintendent of 
Customs and Excise  
(time-limited for 3 years) 

1 1,061,100 

Senior Inspector of Customs 
and Excise  
(time-limited for 3 years) 

1 849,900 

Inspector of Customs and 
Excise  
(time-limited for 3 years) 

1 571,380 

Senior Systems Manager  
(time-limited for 3 years) 2 2,618,160 

 

Systems Manager  
(time-limited for 3 years) 2 1,863,600 

 Personal Secretary I  
(time-limited for 3 years) 1 390,720 

Assistant Clerical Officer  
(time-limited for 3 years) 2 487,320 

Senior Executive Officer  
(time-limited for 5 years) 1 931,800 

To facilitate the 
planning and 
implementation of a 
new scheme to support 
the professional 
service sector of Hong 
Kong in enhancing 
exchanges and 
co-operation with 
countries along the 
Belt and Road region 
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Programme Post title Number 
of post 

Total 
salary 

provision 
($) 

Job nature and area 
of work 

and other external 
markets (including the 
Mainland), and 
promote related 
publicity activities. 

Clerical Officer  
 1 195,360 

To enhance the 
administrative support 
to this branch. 

Assistant Clerical Officer  
 1 121,830 

Clerical Assistant 1 95,070 

Total posts to be created: 20   

 
(2) how to facilitate the trade in adjusting to changes in the Mainland and the global 

economic environment? 
 
The Commerce, Industry and Tourism Branch of Commerce and Economic Development 
Bureau has always endeavoured to facilitate the trade in adjusting to changes in the 
Mainland’s trade and economic policies of significant impact on business operations and in 
the global economic environment. 
 
With regard to operation of business in the Mainland, the Trade and Industry Department 
(TID) maintains close dialogue with the trade through various channels, in order to 
understand concerns and views of the trade.  At the same time, TID maintains close liaison 
with the Mainland authorities at various levels (including the Hong Kong/Guangdong 
Expert Group on the Restructuring and Upgrading of the Processing Trade) to convey to 
them the trade’s views and to discuss with them support measures for the trade. In addition, 
TID from time to time disseminates information to Hong Kong enterprises by means of 
circulars to enhance the trade’s understanding of the Mainland’s new policies, legislation 
and business environment. A total of about 900 circulars were issued in 2015-16. TID’s 
website also includes a dedicated page on economic and trade information of the Mainland, 
with hyperlinks to the economic and trade websites of about 200 Mainland authorities. This 
platform facilitates Hong Kong enterprises in getting access to economic and trade 
information of the Mainland. 
 
In face of changes in the global economic environment, relevant work carried out by TID is 
as follows: 
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(i) Monitoring closely changes in the trade regulations of our trading partners and the trade 

remedy measures against Hong Kong-origin products, disseminating relevant 
information through commercial trade circulars and giving prompt advice to local 
traders and manufacturers, and lodging timely defence against any unfair or unfounded 
allegations and measures; 

(ii) Promoting trade and investment cooperation with other economies (including emerging 
markets); and 

 
(iii) Participating in regional economic cooperation fora, in particular the work of the 

Asia-Pacific Economic Cooperation and Pacific Economic Cooperation Council, 
discussing with other members the challenges brought about by the changes in the 
regional and global economic environment and the ways to address them, promoting 
regional economic growth and integration and enhancing the business environment in 
the region. 

 
In 2016-17, TID will continue to monitor changes in the Mainland’s trade and economic 
policies of significant impact on business operations and in the global economic 
environment to provide the trade with appropriate assistance and enhance the cooperation in 
trade and investment with other economies. We will also continue to strengthen the liaison 
work with the emerging markets, encourage and support the trade to tap into these markets. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)110  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2772) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): () 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The provision for Programme (6) Travel and Tourism in 2016-17 is $267.5 million.  Under 
the matters requiring special attention in 2016-17, it is mentioned that the Government will 
“continue to work closely with the Advisory Committee on Cruise Industry, the operators of 
the two cruise terminals and the HKTB to develop Hong Kong into a leading cruise hub in 
the region”.  How will the Government make best use of the provision in taking forward 
the development of onshore power supply facilities? 
 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 20) 
 
Reply: 
 
 The Environmental Protection Department (EPD) reported the way forward for the 
installation of Onshore Power Supply (OPS) systems in the Kai Tak Cruise Terminal 
(KTCT) at the Legislative Council Panel on Environmental Affairs meeting on 2 June 2015.  
Taking into account the anticipated low usage when implementing OPS in Hong Kong at 
this stage and also the high cost involved, EPD recommended to continue to closely monitor 
the international developments on the installation of OPS-capable systems on cruises and 
would review at appropriate stages whether it is appropriate to take forward the installation 
of OPS in KTCT. 
 
 As the development of OPS is under the policy purview of EPD, the Commerce and 
Economic Development Bureau has not reserved any resources under this programme for 
promoting OPS facilities. 
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 Notwithstanding the above, in order to reduce emission of air pollutants from ocean 
going vessels (OGVs), EPD enacted the Air Pollution Control (Ocean Going Vessels)(Fuel 
at Berth) Regulation which required all OGVs to switch to fuel of sulphur content not 
exceeding 0.5% when at berth with effect from 1 July 2015.  Comparing with the use of 
heavy fuel oil with sulphur content up to 3.5%, OGVs which switch fuel when at berth can 
reduce about 60% emissions of sulphur dioxide and respirable suspended particulates.  
Hong Kong is the first port in Asia which requires compulsory fuel switching. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)111  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4468 )   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Chief Executive has stated in this year’s Policy Address that he will chair the steering 
committee for the Belt and Road to be set up by the Hong Kong Special Administrative 
Region Government.  The committee will be responsible for formulating strategies and 
policies for Hong Kong’s participation in the Belt and Road Initiative.  A Belt and Road 
Office will also be established to take forward related studies, and co-ordinate work 
between government departments and other organisations, such as the Hong Kong Trade 
Development Council and the Hong Kong Tourism Board.  It will also liaise with the 
central ministries, provincial and municipal authorities, as well as various sectors, 
professional bodies and community organisations in Hong Kong.  Please advise on: 
  
1. the Government department and officials to take charge of the Belt and Road Office;  
2. the number of staff and staffing establishment; and  
3.  this year’s estimated expenditure.  
Asked by: Hon LEUNG Kwok-hung (Member Question No. 144) 
 
Reply: 
 
The Government will set up an inter-departmental steering committee for the Belt and Road 
Initiative.  The Chief Executive will chair the committee, which will be responsible for 
formulating strategies and policies for Hong Kong’s participation in the Belt and Road 
Initiative.  A Belt and Road Office will also be established to take forward related studies, 
and coordinate work between government departments and other organisations, such as the 
Trade Development Council and the Tourism Board.  It will also liaise with the central 
ministries, provincial and municipal authorities, as well as various sectors, professional 
bodies and community organisations in Hong Kong.  The Government will consider the 
composition of the steering committee as well as the organisation and functions of the 
related office carefully.  Details will be announced in due course.  In 2016-17, no 
provision for additional manpower or financial resources in relation to the above work is 
made by the Commerce and Economic Development Bureau (Commerce, Industry and 
Tourism Branch). 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)112  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4484) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary has indicated that he will extend the special concessionary 
measures under the SME Financing Guarantee Scheme to 2017.  Under the special 
concessionary measures launched by the Hong Kong Mortgage Corporation Limited 
(HKMC), the loan guarantee ratio is raised to 80% of the approved loan.  In this 
connection, will the Government advise of: 
 
1. The number of applications, the number of approved applications and the amount of 

total loan guarantee approved each year, in tabulated form, since the launch of the 
special concessionary measures in 2012; 

 
2. The business nature and number of enterprises whose applications are approved each 

year during the same period; 
 
3. The number of default cases, the total amount of default claims and its percentage to 

the total loan guarantee amount each year during the same period.  
 
Asked by: Hon LEUNG Kwok-hung (Member Question No. 160) 
 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  The special concessionary 
measures are time-limited special measures.  The original application period was 9 months, 
which was later extended thrice to the end of February 2016.  To tide SMEs over their 
liquidity needs, the Government has further extended the application period of the special 
concessionary measures to the end of February 2017; and would reduce the annual 
guarantee fee rate for the measures by ten per cent and remove the minimum guarantee fee 
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rate for the measures, to assist enterprises in obtaining loans in the commercial lending 
market and further reducing the cost of financing.  The above measures do not involve 
additional government resources. 
 
As at the end of February 2016, the statistics related to applications under the special 
concessionary measures are as follows: 
 

 2012 
(31 May –  

31 December) 

2013 2014 2015 2016 
(1 January –  
29 February) 

Total 
(31 May 2012 

–  
29 February 

2016) 
No. of 
applications 
received 

5 533 3 346 1 887 1 182 111 12 059 

No. of 
applications 
approved * 

5 068 2 948 1 645 1 027 75 10 763 

Facility amount 
for applications 
approved 

$22.738 
billion 

$11.203 
billion 

$5.814 
billion 

$3.406 
billion 

$0.239 
billion 

$43.400 
billion 

* Excluding applications withdrawn by participating lenders after approval. 
 
As at the end of February 2016, the statistics related to the approved applications under the 
special concessionary measures, by industry, are as follows: 
 

Industries 

No. of applications approved Total 
(31 May 
2012 –   

29 
February 

2016) 

2012 
(31 May –  

31 
December) 

2013 2014 2015 2016 
(1 January 

–  
29 

February) 
Manufacturuing 1 411 754 260 165 9 2 599 
 Textiles and clothing 293 155 38 18 2 506 
 Electronics 134 70 20 15 1 240 
 Plastics 100 63 28 15 1 207 

 Printing and publishing 104 52 15 13 0 184 

 Others 780 414 159 104 5 1 462 
Non-manufacturing 3 657 2 194 1 385 862 66 8 164 
 Trading 2 290 1 318 838 478 30 4 954 
 Wholesale and retail 444 230 137 117 10 938 
 Engineering 109 85 67 49 0 310 
 Construction 124 78 55 37 6 300 
 Transport/logistics 111 77 42 30 2 262 
 Others 579 406 246 151 18 1 400 
Total 5 068 2 948 1 645 1 027 75 10 763 
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As at the end of February 2016, the statistics related to the processing of default claims 
under the special concessionary measures are as follows: 
 

 2013 2014 2015 2016 
(1 January –  
29 February) 

Net claims received in the 
year1 34 139 264 56 

Net claims with partial or 
complete relevant 
information / supporting 
documents provided and 
with relevant claim 
processing commenced2 

34 119 117 0 

(% out of net claims 
received in the year) (100%) (86%) (44%) (0%) 

Claims approved 
(% out of net claims with 
partial or complete relevant 
information / supporting 
documents provided) 

25 
 

(74%) 
 

46 
 

(39%) 
 

4 
 

(3%) 
 

0 
 

(N.A.) 
 

Amount of claims approved $66 million $74 million $2 million 0 
Net claims under 
processing and not yet 
commenced 2 

9 85 251 52 

(Not yet commenced 
processing:  means lenders 
have not provided any 
information/supporting 
documents to the HKMC) 

(0) (12) (138) (52) 

Cumulative default rate3 0.361% 1.254% 2.825% 3.168% 
 
1  Excluding the 20 cla im requests  of  which the outs tanding indebtedness amounts have been fully  
set t led af ter  the c la im requests  were submit ted ,  and the c la im requests  withdrawn by par t ic ipat ing 
lenders.  
2  Excluding the 21 claims suspended by par t icipat ing lenders .  
3  This  is  a  cumulat ive year  end defaul t  ra te :  Defaul t  Rate  = (Amount  of  net  c la ims received -  Net 
amount recovered from Lenders af ter  compensat ion is  made)  /  Total  amount of  guarantees 
approved x 100%. 
 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)113  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4292 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Our nation is taking forward the Belt and Road Initiative, a strategy for long-term 
development.  In response, the Government has launched a series of measures, including 
the creation of websites, to provide information on relevant business environment to assist 
the sector in their business expansion.  In this connection, will the Government inform this 
Committee of the following: 
 
1. the amount of resources to be committed by the Government to policies related to the 
Belt and Road Initiative in 2016-17.  Please list in detail the expenditure of each measure; 
and 
 
2. whether the Government will set up a dedicated bureau or research institute for 
handling matters related to the Belt and Road Initiative?  If yes, how much resources will 
be committed?  If no, what are the reasons? 
 
Asked by: Dr Hon Priscilla LEUNG Mei-fun (Member Question No. 60) 
 
Reply: 
Most of the Government’s measures that are related to the Belt and Road Initiative are 
integral to the overall work of the relevant policy bureaux and departments. The relevant 
expenditure has been subsumed under the overall estimated expenditure of the heads. We do 
not have separate breakdown of the estimated manpower and financial resources for each of 
the measures. 
 
The Government will set up an inter-departmental steering committee for the Belt and Road 
Initiative.  The Chief Executive will chair the committee, which will be responsible for 
formulating strategies and policies for Hong Kong’s participation in the Belt and Road 
Initiative.  A Belt and Road Office will also be established to take forward related studies, 
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and coordinate work between government departments and other organisations, such as the 
Trade Development Council and the Tourism Board.  It will also liaise with the central 
ministries, provincial and municipal authorities, as well as various sectors, professional 
bodies and community organisations in Hong Kong.  The Government will consider the 
composition of the steering committee as well as the organisation and functions of the 
related office carefully.  Details will be announced in due course.  In 2016-17, no 
provision for additional manpower or financial resources in relation to the above work is 
made by the Commerce and Economic Development Bureau (Commerce, Industry and 
Tourism Branch). 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)114  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1759) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In view of the ever-rising cost of doing business in Hong Kong, and the fact that the 
Government only put forward 3 measures to help small and medium enterprises (SMEs) tide 
over their liquidity needs in the Budget in 2016-17, will the Bureau allocate additional 
financial resources for reviewing the existing funding and loan schemes for SMEs in order 
to provide SMEs with further appropriate support?  If yes, what is the estimated 
expenditure?  If not, what are the reasons? 
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 18) 
 
Reply: 
 
The Government attaches great importance to the development of SMEs.  We review the 
various support measures from time to time in order to provide adequate and timely support 
to SMEs.  
 
The existing measures and new initiatives implemented by the Commerce, Industry and 
Tourism Branch to support SMEs in 2015-16 and 2016-17 and their relevant expenditure 
are as follows: 
   
(1) The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 

concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) 
on 31 May 2012 to provide 80% loan guarantees at concessionary fee rates.  The 
Government provides a total loan guarantee commitment of $100 billion.  The special 
concessionary measures are time-limited special measures.  The original application 
period was 9 months, which was later extended thrice to the end of February 2016.  
To tide SMEs over their liquidity needs, the Government has further extended the 
application period of the special concessionary measures to the end of February 2017; 
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and would reduce the annual guarantee fee rate for the measures by ten per cent and 
remove the minimum guarantee fee for the measures, to assist enterprises in obtaining 
loans in the commercial lending market and further reducing the cost of financing.  
The above measures do not involve additional government resources.  As at the end 
of February 2016, the HKMC has received over 12 000 applications and approved 
over 10 700 of them, involving a total loan amount of about $43.4 billion and a total 
guarantee amount of about $34.7 billion. 

 
(2) The three existing SME funding schemes under the Trade and Industry Department, 

namely the SME Loan Guarantee Scheme (SGS), the SME Export Marketing Fund 
(EMF) and the SME Development Fund (SDF), assist SMEs in obtaining finance, 
exploring markets and enhancing the overall competitiveness.  The Government has 
injected $1.5 billion into the SME Export Marketing and Development Funds, and 
implemented enhancement measures in the third quarter of 2015, including increasing 
the maximum amount of funding support for each project under the SDF from $2 
million to $5 million and expanding the scope of the EMF, to strengthen the support 
for SMEs. 

 
 Provision for the SME funding schemes is under Programme (3) Support for Small 

and Medium Enterprises and Industries of Head 181 Trade and Industry Department.  
In 2015, a total of around $1.2 billion loan guarantees were issued under the SGS, and 
grants of around $205 million and $20.6 million were approved under the EMF and 
the SDF respectively.  In 2016, it is estimated that a total of around $1.21 billion loan 
guarantees would be issued under the SGS, and grants of around $212 million and 
$51.5 million would be approved under the EMF and the SDF respectively.  

 
(3) On the intellectual property (IP) front, following the recommendations of the Working 

Group on IP Trading, the Government has already set aside provisions and would 
continue to work with the IP sector to implement a series of initiatives, including the 
provision of free consultation services to raise the IP awareness of SMEs and help 
them properly protect, manage and make good use of IP with a view to driving 
business growth.  The Intellectual Property Department would continue to promote 
the IP Manager Scheme and sponsor training courses on IP related subjects conducted 
by professional bodies, which seeks to support SMEs in building up their manpower 
capacity on IP management and commercialisation.  

 
(4) The $1 billion Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD 

Fund) was launched on 25 June 2012 to provide funding support to Hong Kong 
enterprises and non-profit-distributing organisations to assist enterprises in enhancing 
their competitiveness and furthering their business development in the Mainland.  Up 
to end February 2016, 405 and 49 applications have been approved under the 
Enterprise Support Programme and the Organisation Support Programme of the BUD 
Fund respectively.  The total amount of funding approved is about $340 million.  
Another 9 applications from enterprises were granted conditional approval, the final 
approval of which and the amount of grants will be subject to further information 
submitted by the applicants.  The estimated expenditure for the provision of the BUD 
Fund in 2016-17, under Programme (3) Support for Small and Medium Enterprises 
and Industries of Head 181 Trade and Industry Department, is $61.9 million. 
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(5) The Hong Kong Trade Development Council (HKTDC) has been actively expanding 

its Design Gallery networks in the Mainland, and has collaborated with department 
stores in the Mainland to open a series of Design Gallery “shops-in-shop” to provide 
platforms for Hong Kong enterprises, particularly SMEs, to showcase their products 
and build up greater awareness of Hong Kong brands in the Mainland.  Up to 
February 2016, the HKTDC has opened 21 Design Gallery outlets in various Mainland 
cities, including Beijing, Shanghai, Wuhan, Guangzhou, Chengdu, Chongqing, Dalian, 
Harbin, Shenyang, Ningbo, Xi’an and Suzhou.  As regards electronic platform, 
HKTDC has co-operated with Taobao.com since 2010, and set up a business to 
customer shop on Tmall.com, the largest online shopping platform in the Mainland.  
In 2014, HKTDC has also set up a new online shop on JD.com, the second largest 
online shopping platform in the Mainland, to help Hong Kong enterprises expand 
domestic sales.  The HKTDC also planned to collaborate with other major e-tailing 
platforms in the Mainland, such as Sunning.com which is the third largest e-tailer in 
the Mainland with a view to assisting Hong Kong enterprises to further expand their 
cross-border e-commerce business.  HKTDC’s relevant expenditure in 2015-16 was 
around $98 million.  In 2016-17, HKTDC would continue with the above work with 
an estimated expenditure of $85 million. 

   
(6) The Retail Technology Adoption Assistance Scheme for Manpower Demand 

Management was launched in December 2014 to support the retail industry (in 
particular SMEs) to adopt technologies for enhancing their productivity.  As of 
mid-March 2016, 187 applications were received.  Of the 146 valid applications (i.e. 
those with all requisite information available), 121 applications (or 83%) were 
approved, including 113 applicants from SMEs.  The total amount of funding 
approved was around $4.16 million. 

 
(7)  The Hong Kong Export Credit Insurance Corporation (ECIC) has launched a "Small 

Business Policy" scheme for Hong Kong enterprises with an annual business turnover 
of less than $50 million since 1 March 2013, providing exporters with more flexibility 
in taking out insurance cover.  This measure is implemented within the ECIC’s 
overall budget, and does not involve additional government resources. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)115  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1760 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The 2016-17 estimated provision for commercial and industry is $345.9 million, 
representing an increase of 42% (which is higher than the 35.5% increase in 2014-15 
provision).  In what areas of work will the increased provision be used?  What are the 
respective estimated expenditure and details of those areas of work? 
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 19) 
 
Reply: 
 
The provision for 2016–17 is $101.7 million (42%) higher than the original estimate for 
2015–16. This is mainly due to the increased cash flow requirement for the SME Financing 
Guarantee Scheme - Special Concessionary Measures, increased provision for salary 
adjustment and increased provision for creation of new posts.  The total estimated 
expenditure of the above mentioned areas in 2016-17 is $149.7 million, partly offset by the 
reduced operational expenses. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)116  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1763) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under Matters Requiring Special Attention in 2016-17, the Commerce, Industry and 
Tourism Branch will have discussions with major trading partners like the Mainland, 
Taiwan, and ASEAN on enhancing economic co-operation to strengthen efforts to promote 
the business advantages of Hong Kong as well as to attract more multinational companies to 
set up operations and regional headquarters in Hong Kong.  Please advise this Committee 
of the total expenditure involved in the relevant work in the past 3 years and the overall 
effectiveness.  How much provision will be made for the above work in the coming year?  
Which regions, does the Bureau have in mind, are of greater development potential and will 
be targeted for strengthening promotion and publicity efforts?  Please set out the figures 
and work progress in respect of each region in table form.   
 
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 22) 
 
 
Reply: 
 
The actual expenditure incurred in 2013-14 and 2014-15 and the estimated actual 
expenditure incurred in 2015-16 for investment promotion activities in the Mainland, 
Taiwan and the Association of Southeast Asian Nations (ASEAN) markets conducted by 
Invest Hong Kong (InvestHK) under the Commerce, Industry & Tourism Branch are as 
follows: 
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Market Actual 

Expenditure in 
2013-14 

(HK$ million) 

Estimated Actual 
Expenditure in 

2014-15 
(HK$ million) 

Estimated Actual 
Expenditure in 

2015-16 
(HK$ million) 

Mainland  6 6 6 
Taiwan 1 1 1 
ASEAN 0.6 0.7 0.7 
        Total 7.6 7.7 7.7 

 
These figures above do not include staff cost or general marketing and promotion expenses 
which cannot be separately itemised.   
 
Our investment promotion efforts were effective in enhancing the understanding of 
companies in those regions about Hong Kong’s investment environment and the advantages 
of investing in Hong Kong.  Our efforts generated a total of 224, 26 and 37 completed 
projects from the Mainland, Taiwan and ASEAN respectively in the past three years, 
accounting for 27% for the department’s total.  The breakdown of the number of 
investment projects from the Mainland, Taiwan and ASEAN completed in the past three 
years are as follow –  

 
 
 
 
 
 

 
In 2016-17, InvestHK will conduct marketing campaigns, seminars and investment 
promotion visits to attract and assist more companies from the Mainland, Taiwan and 
emerging markets including those along the Belt and Road to set up or expand their 
business operations in Hong Kong.  For the Mainland market, InvestHK will continue to 
strengthen collaboration with Mainland authorities and business associations to promote 
Hong Kong as an ideal platform for Mainland companies to go global and expand their 
business overseas, targeting high-growth Mainland cities such as Chongqing, Xian, Xiamen, 
Yinchuan and Urumqi, etc.    

 
As regards the Taiwan market, InvestHK will continue to reach out to a wide spectrum of 
Taiwan companies to provide them with the necessary support in setting up or expanding 
their operations in Hong Kong.  InvestHK will strengthen its partnership with the Taiwan 
business community, organise seminars and conduct investment promotion visits in various 
Taiwan cities, with the support of its Investment Promotion Unit in the Hong Kong 
Economic, Trade and Cultural Office in Taiwan.  InvestHK will also maintain close liaison 
with the Taiwan business community in Hong Kong and offer aftercare services to facilitate 
the expansion of their business. 
 
InvestHK will strengthen its promotion efforts in attracting companies from emerging 
markets.  It plans to conduct a series of investment promotion visits in target markets 
including Southeast Asia, India, the Middle East and Russia.  InvestHK will also organise 

Year 
Market 

Number of investment projects completed 
2013 2014 2015 

Mainland  71 75 78 
Taiwan 7 8 11 
ASEAN 8 15 14 
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other investment promotion events, including local networking receptions for companies, 
consulates and chambers of commerce from the target markets. 
 
The estimated expenditure in 2016-17 for organising the abovementioned investment 
promotion activities in the Mainland, Taiwan and ASEAN markets is as follows: 
 

Market Estimated Expenditure in 2016-17  
(HK$ million) 

Mainland  6 
Taiwan 1 
ASEAN 1.1 
        Total 8.1 

 
These figures do not include staff cost or general marketing and promotion expenses which 
cannot be separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)117  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1767) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
According to the latest statistics, the number of applications received in respect of the 
special concessionary measures launched under the Small and Medium Enterprises 
Financing Guarantee Scheme plummeted from over 1 000 per month initially to only 57 last 
month.  There are views that the decline in the number of applications is caused by the 
complicated procedures involved in making applications under the special concessionary 
measures, the lengthy time taken in approving the applications as well as the tightening of 
credit facilities by banks.  All these factors have discouraged small and medium enterprises 
(SMEs) from making applications even though they are in urgent need of liquidity.  In the 
face of a difficult economic environment ahead, it is believed that liquidity will be one of 
the crucial factors determining the life and death of SMEs.  In this connection, will the 
Government enhance the financing mechanism for SMEs and draw up a timetable for 
vetting applications under the special concessionary measures? 
  
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 28) 

 
Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  The special concessionary 
measures are time-limited special measures.  The original application period was 9 months, 
which was later extended thrice to the end of February 2016.  To tide SMEs over their 
liquidity needs, the Government has further extended the application period of the special 
concessionary measures to the end of February 2017; and would reduce the annual 
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guarantee fee rate for the measures by ten per cent and remove the minimum guarantee fee 
for the measures, to assist enterprises in obtaining loans in the commercial lending market 
and further reducing the cost of financing.  The above measures do not involve additional 
government resources.  As at the end of February 2016, the HKMC has received over 12 
000 applications and approved over 10 700 of them, involving a total loan amount of about 
$43.4 billion and a total guarantee amount of about $34.7 billion. 
 

The SFGS including the special concessionary measures is administered in accordance with 
prudent commercial principles.  All guarantee applications should meet the requirements 
for obtaining a guarantee under the SFGS and enterprises should provide relevant 
documents.  Since September 2014, the HKMC has streamlined the approval process for 
the application of guarantee.  In general, the HKMC would issue the guarantee in three 
working days upon receipt of the application and complete supporting documents from the 
lending institutions. 
 
We will closely monitor changes in the market situation as well as the needs of SMEs, and 
reviews from time to time the operation of the special concessionary measures to ensure that 
adequate support is provided to the trade. 

 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  3 2 8  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)118  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2938) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Hong Kong Trade Development Council has all along been enhancing the 
competitiveness of Hong Kong small and medium enterprises (SMEs) and start-ups in the 
digital era by assisting Hong Kong SMEs and start-ups to capture business opportunities 
arising from the e-tailing trend, helping SMEs identify alternative production bases, and 
strengthening engagement with the general public and major stakeholders leveraging social 
media.  However, this area of work is not mentioned in the Budget.  In this connection, 
will the Bureau provide the specific details and related measures in this respect for the 
coming 3 years?  In addition, also please provide details of the estimated provisions, staff 
establishment, and the anticipated outcome for the coming 3 years. 
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 23) 
 
Reply: 
 
The Hong Kong Trade Development Council (HKTDC) endeavours to enhance the 
competitiveness of Hong Kong small and medium enterprises (SMEs) and start-ups.  In 
addition to assisting Hong Kong companies to capture opportunities in e-commerce, 
HKTDC will continue to help Hong Kong manufacturers identify low cost production bases 
in Asia.  HKTDC will also leverage social media and mobile platforms to enhance 
engagement with stakeholders.  HKTDC’s key initiatives in this respect in 2016-17 are as 
follows: 
 
(1) Assist Hong Kong SMEs and start-ups to explore business opportunities in e-commerce 
 

• to leverage renowned e-tailing platforms in Asia to enhance the exposure of Hong 
Kong brands; 

• to invite buyers of major TV shopping channels from the Mainland and overseas to 
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visit HKTDC fairs; 
• to collaborate with “Omni-Channel Retailing Conference” to connect the 

participating e-tailing professionals with Hong Kong exporters and attract e-tailing 
conferences in Asia to Hong Kong; 

• to organise a series of e-tailing workshops; 
• to roll out a column on e-tailing on the “SME & Start-up Portal”; and 
• to enhance HKTDC’s database of global e-tailers. 

 
(2) Assist SMEs to explore new low cost production bases 
 

• to organise study missions to Vietnam, Myanmar and inland provinces or 
municipalities in the Mainland to assess their suitability as alternative production 
bases for Hong Kong manufacturers; 

• to identify Indian cities with suitable manufacturing cluster and support services as 
potential destination for manufacturing relocation or outsourcing; 

• to invite government officials from potential new production bases to speak at 
HKTDC’s seminars to introduce details about production relocation; and 

• to disseminate market intelligence of different production bases to Hong Kong 
manufacturers via the “SME & Start-up Portal”. 

 
(3) Employ social media and mobile platforms to enhance the effectiveness of HKTDC’s 

promotions and engagement with stakeholders 
 

• to extend social media and mobile promotions to lifestyle fairs and service-related 
events; 

• to increase the use of mobile e-platforms to promote HKTDC’s brand and events; 
• to explore new social media platforms to reach out to more new audiences; 
• to expand the reach of HKTDC’s SME training workshops using social and digital 

media; and 
• to enhance the “Trade Ambassador Programme” working with tertiary education 

institutions and make use of youth radio stations or online forums to reach out to the 
youth. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that these promotional activities will help more SMEs 
enhance their competitiveness and grasp the opportunities arising from the e-tailing trend. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)119  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2939) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under Matters Requiring Special Attention in 2016-17, it is stated that the Hong Kong 
Trade Development Council (HKTDC) will deepen penetration into ASEAN and Indian 
markets by leveraging the Belt and Road Initiative, target regional markets along the Belt 
and Road and help Hong Kong companies penetrate the service and consumer markets.  As 
such, what is the total expenditure on this area of work over the past 2 years?  What is the 
overall effectiveness?  How much provisions will be made for the above work in the 
coming 3 years?  Also please tabulate the expenditure involved in enhancing publicity and 
promotional activities next year by country/region along the Belt and Road.   
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 24) 
 
Reply: 
 
In the past few years, the Hong Kong Trade Development Council (HKTDC) has been 
proactively helping Hong Kong companies to deepen their penetration into the Association 
of Southeast Asian Nations (ASEAN) and Indian markets.  Over the past two years, 
HKTDC organised a variety of activities, such as trade fairs, business missions, product 
displays and incoming buying missions to help Hong Kong companies tap opportunities and 
expand networks in ASEAN countries and India.  The signature campaign “In Style．Hong 
Kong” was held in September 2015 in Jakarta, Indonesia to publicise Hong Kong as a 
lifestyle trendsetter and promote Hong Kong brands.  The concurrent symposium 
promoted Hong Kong’s advantage as a business platform.  These events attracted over 
15 000 participants and over 1 900 business matching sessions were arranged.  
 
In 2016-17, HKTDC will focus on markets along the Belt and Road routes, including 
ASEAN and Indian markets, to help Hong Kong companies capture business opportunities.  
Key initiatives are as follows: 
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• to stage a promotion campaign “In Style．Hong Kong” in Bangkok, Thailand to 

publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands; 
• to explore staging an inaugural “Lifestyle Expo” in New Delhi, India in collaboration 

with the Trade Development Bureau of the Ministry of Commerce of the People’s 
Republic of China; 

• to organise business missions to Indonesia, India, the Philippines, Vietnam, United 
Arab Emirates (UAE), Iran, Poland and Kazakhstan to explore investment and export 
opportunities;  

• to organise networking and sourcing seminars to connect key e-tailers from ASEAN 
countries with Hong Kong exporters; 

• to organise a logistics mission and an information and communications technology 
mission to ASEAN countries; 

• to organise CEO training programmes for ASEAN senior government officials and key 
decision makers of business associations; 

• to stage signature events in the five regional markets, including Indonesia, India, UAE, 
Turkey and Poland; and 

• to stage a “Lifestyle Expo” in Dubai, UAE in partnership with the Department of 
Commerce of Guangdong Province and attract importers and traders with established 
regional distribution networks in the Middle East to join. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that more Hong Kong companies will benefit from its 
work to be done in 2016-17. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)120  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2714 )   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)- 

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
The Commerce and Economic Development Bureau has indicated that it will support the 
professional services sector in enhancing exchanges and co-operation with the Belt and 
Road countries and other regions outside Hong Kong (including Mainland China), and 
promote related publicity activities.  In this connection, please advise whether the 
Government has considered facilitating the establishment of multi-level channels for 
non-government exchanges between Hong Kong and the above countries and regions, in 
particular channels for encouraging direct liaison and co-operation among industrial, 
commercial and professional organisations (including business associations, trade 
associations and professional bodies), with a view to building co-operation platforms on 
various fronts such as capital formation and financing, high-end professional services, 
emerging industries and trade facilitation, for enhancing professional services co-operation, 
including encouraging relevant enterprises to join hands to bid overseas works projects.  If 
yes, what are the details?  If not, what are the reasons?    
 
Asked by: Ir Dr Hon LO Wai-kwok (Member Question No. 36) 
 
Reply:  
The Government will allocate $200 million to support the professional service sector of 
Hong Kong in enhancing exchanges and co-operation with countries along the Belt and 
Road region and other external markets (including the Mainland), and promote related 
publicity activities. 
 
To make the best use of the new funding, we will consult the relevant professional service 
sectors and stakeholders and make reference to the arrangements of other Government 
funding schemes.  Careful planning for the new funding will be made along the way. 
 
We are planning to put up a concrete proposal for the new scheme to the Legislative 
Council within 2016.  

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)121  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2745) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under the matters requiring special attention in 2016-17, it is mentioned that the CITB 
would continue to co-ordinate work on policy and projects/initiatives to facilitate tourism 
development, including the Ani-Com Park@Harbour "Fun”, the FIA Formula E 
Championship – Hong Kong ePrix; and to support the mega events to be held in Hong Kong 
under the new Mega Events Fund, for instance, the new event “Lumières Hong Kong”.  In 
this connection, the Government is requested to provide the following information. 
 
(a) List in the table below the details of the mega events that were held in Hong Kong and 

with subsidy from the Mega Events Fund in the past 2 years (2014-15 and 2015-16). 
 

Event Sponsoring 
Organisation  

Date of the 
event 

Descriptions 
of the event 

Amount of 
subsidy granted 

Number of 
participants 

      
 
(b) Apart from the Mega Evens Fund, what are the Government measures for encouraging 

and assisting different sectors of the community to organise mega events?  Is there 
any Government mechanism for collaborating with various sectors in organising mega 
events?  If yes, what are the details?  

 
(c) Are there any Government measures for reaching out to various sectors to encourage 

and assist them in organising mega events? 
 
(d) It is noted in the Budget that a sum of $240 million will be allocated for the 

Government and the industry to jointly launch 5 measures.  What are the provisions 
for “expanding the scale of major events to be held this year” and for the respective 
major events (e.g. Formula E Championship)? 
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(e) How much of the $240 million allocated in the Budget is earmarked for “continuing to 
promote Hong Kong’s natural scenery as well as its unique history and culture”? 

 
Asked by: Hon MA Fung-kwok (Member Question No. 45) 
 
Reply: 
 
(a) The details of the events supported by the Mega Events Fund (MEF) in 2014-15 

are as follows: 
Project title Organiser Date of event Nature Funding 

ceilingNote 1 
Number of 

participants 
Hong Kong 
Dragon Boat 
Carnival 
2014 

Hong Kong 
China Dragon 
Boat 
Association 
Hong Kong 
Tourism 
Board 

6-8 June 2014 Traditional 
cultural 
activity with 
sports 
element 

$5.5 million 166 304 

 
The details of the events supported by the MEF in 2015-16 are as follows: 

Project title Organiser Date of event Nature Funding 
ceilingNote 1 

Number of 
participants 

Note 2 
2015 Hong 
Kong 
Dragon Boat 
Carnival  

Hong Kong 
China Dragon 
Boat 
Association 
Hong Kong 
Tourism 
Board 

3-5 July 2015 Traditional 
cultural 
activity with 
sports 
element 

$5.5 million 163 945 

Prudential 
Hong Kong 
Tennis Open 
2015 

Hong Kong 
Tennis 
Association 
Limited 

10-18 October 
2015 

Professional 
international 
tennis 
tournament 

$7 million 21 000 

UBS Hong 
Kong Open 

Hong Kong 
Golf 
Association 
Limited 

22-25 October 
2015 

Professional 
international 
golf 
tournament 

$15 million 38 437 

 
Note 1 : The basic funding principle of the MEF is that the total Government contribution 

(including the MEF funding) must not exceed 50% of the total cost of the event.  
Note 2 : Expected numbers.  The actual numbers cannot be confirmed until the MEF 

Assessment Committee (AC) has completed assessment of the evaluation reports 
as submitted by the event organisers.  
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(b)&(c) Apart from the MEF, the Government through the Hong Kong Tourism Board 

(HKTB) also stages mega events, including Chinese New Year Night Parade, 
Hong Kong Dragon Boat Carnival, Hong Kong Cyclothon, Hong Kong Wine and 
Dine Festival, Hong Kong Pulse 3D Light Show, WinterFest and New Year 
Countdown Celebrations, etc.  Besides, the HKTB promotes signature events 
and activities with tourism merits staged by other organisations and groups.  For 
details, please refer to the table below- 

 
Tourism strength(s) to 

be highlighted 
Major events staged by other organisations and groups  

(Tentative Time) 
Traditional festivals  • Birthday of Tin Hau, Cheung Chau Bun Festival, Birthday of 

Buddha and Birthday of Tam Kung to be promoted under the 
HKTB’s “Cultural Celebrations” (April to May 2016) 

• Dragon boat races in different districts in celebration of Tuen 
Ng Festival (June 2016)  

• Activities of Mid-Autumn Festival, including Tai Hang Fire 
Dragon Dance (September 2016)  

Western festivals  • Halloween activities organised by major attractions, dining  
districts and shopping malls to be promoted under the HKTB’s 
“Halloween Treats” (October 2016)  

• The Great European Carnival (December 2016 to February 
2017)  

Shopping & 
entertainment  

• Hong Kong International Film Festival (March to April 2016)  
• Entertainment Expo Hong Kong (March to April 2016)   
• Hong Kong Brands and Products Expo (December 2016 to 

January 2017)  
Wine & Dine  • Taste of Hong Kong (March 2016)  

• Hong Kong Food Expo (August 2016)  
Sports & outdoor  • Hong Kong Sevens (April 2016)  

•The FIA Formula E Championship – Hong Kong ePrix 
(October 2016)   

• Hong Kong Tennis Open (October 2016)  
• Hong Kong Open (golf) (December 2016)  
• Hong Kong International Races (horseracing) (December 

2016)  
• Hong Kong Marathon (January 2017)  

Arts & culture  • Hong Kong Book Fair (July 2016)  
• Ani-Com & Games Hong Kong (July to August 2016)  
• Clockenflap Hong Kong Music & Arts Festival (November 

2016)  
• Fête des Lumières (November 2016)  
• Hong Kong Arts Festival (February to March 2017)  
• Art Basel Hong Kong (March 2017) 
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(d)  In 2016-17, the HKTB will use about $57.1 million from the Government’s 

additional funding to expand the scale of major events and related promotion.  
Of this, $25 million will be used for staging new phases of Hong Kong Pulse 3D 
Light Show.  The remaining $32.1 million will be used for expanding the scale 
of various mega events including Hong Kong Wine and Dine Festival and Hong 
Kong Cyclothon, as well as stepping up the promotion of international sports 
events such as Hong Kong Sevens, Hong Kong Tennis Open and FIA Formula E 
Championship – Hong Kong ePrix. 

 
(e)  The Government will continue to promote Hong Kong’s natural scenery as well 

as our unique history and culture.  On the promotion of Hong Kong’s natural 
scenery, the Government will provide an additional funding of $2 million to the 
HKTB in 2016-17 for enhancing the promotion of “Great Outdoors Hong Kong”.  
The funding will be deployed for arranging guided activities for inbound visitors 
and producing hiking guidebooks to encourage visitors to experience the city’s 
natural landscape.   

 
As regards the promotion of our unique history and culture, the Government will 
revitalise the Dr Sun Yat-sen Historical Trail in the Central and Western District.  
Preliminary concepts include re-designing the trail’s signage boards with content 
updates and introducing multimedia elements (such as mobile application) to 
make the trail more interactive and interesting.  The historical trail, in tune with 
other surrounding attractions such as the PMQ and the former Central Police 
Station Compound to be open this year, will transform the Central and Western 
District into an “art-across-time” community.  The estimated expenditure for 
revitalisation of the Dr Sun Yat-sen Historical Trail in 2016-17 is $8 million and 
has been subsumed under the provision of the financial year concerned for the 
Commerce, Industry and Tourism Branch.   

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)122  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3033) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under Matters Requiring Special Attention in 2016–17, it is stated that the Branch will 
“continue to work with stakeholders to review and enhance Hong Kong’s copyright regime 
to ensure that it will meet the actual needs of Hong Kong and keep pace with international 
developments”; In this connection, will the Government inform this Committee of the 
following: 
  
(a) will the Government conduct a fresh round of consultations on the amendments to the 
Copyright Ordinance in 2016-17? If yes, what are the details? What is the expenditure 
involved?  If not, what are the reasons?  
 
(b) according to the Government’s assessment, what is the impact of non-passage of the 
Copyright (Amendment) Bill 2014 on Hong Kong?  What measures will be taken by the 
Government to minimise the impact?  What is the expenditure involved?  
 
Asked by: Hon MA Fung-kwok (Member Question No. 46) 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 (the Bill) 
could not be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
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any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
 
Hong Kong’s copyright regime will continue to lag behind the international legal norm and 
our competitors as a result of the failure to pass the Bill.  Hong Kong’s attractiveness to 
investors and creators may further be eroded, and there may be negative impacts on the 
creative industries and other associated industries. 
 
At this stage, in addition to reviewing different copyright issues, we will continue to 
implement the recommendations in the Report of the Working Group on Intellectual 
Property (IP) Trading, including enhancing other IP regimes, such as those for patent and 
trademark.  This will be conducive to our goal of developing Hong Kong into an IP trading 
hub in the region. 
 
The above workload is subsumed in the existing establishment and provision of the 
Government.  It is difficult to quantify the resources required. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)123  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4786) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under Matters Requiring Special Attention in 2016-17, it is stated that the Branch will 
continue to promote Hong Kong as a premier intellectual property (IP) trading hub in the 
region.  In this connection, please advise this Committee on: 
 
(a) the measures taken by the Government to promote Hong Kong as a premier IP trading 

hub in the region in the past 2 years, the expenditure involved and the outcome; 
 
(b) the measures to be taken by the Government to promote Hong Kong as a premier IP 

trading hub in the region in the year and the expenditure involved; and 
 
(c) the use of IP within the Government and the expenditure incurred on the purchase of 

IP rights in 2015-16, and the estimated expenditure on the purchase of IP rights by the 
Government in 2016-17? 

 

Asked by: Hon MA Fung-kwok (Member Question No. 90) 
 

Reply: 
 
In March 2015, the Working Group on IP Trading (Working Group) released a report with 
28 recommended measures to “position and promote Hong Kong as the premier IP trading 
hub in Asia”.  The recommended action framework comprises four strategic areas, namely 
(I) enhancing the IP protection regime; (II) supporting IP creation and exploitation; (III) 
fostering IP intermediary services and manpower capacity; and (IV) pursuing promotion, 
education and external collaboration efforts. 
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Actions thus far 
 
The Government accepted the recommendations of the Working Groups and is working in 
full swing with various stakeholders on implementation.  Major progress includes - 
 
(I) enhancing our IP protection regime – 
 
• we introduced the Patents (Amendment) Bill 2015 into the Legislative Council in 

November 2015 to provide for the legal framework of the “original grant” patent 
system.  We are assisting the Bills Committee in scrutinizing the Bill.  Subject to the 
progress of the legislative exercise and other implementation work, we tentatively aim 
at launching the OGP system in 2017 at the earliest;   

 
• we have completed a public consultation on the proposed introduction of the Protocol 

Relating to the Madrid Agreement Concerning the International Registration of Marks 
to Hong Kong.  We are carefully considering the views received and mapping out the 
way forward; 

 
(II) supporting IP creation and exploitation – 
 
• the Intellectual Property Department (IPD), in collaboration with the IP Committee of 

the Law Society of Hong Kong (Law Society), launched a pilot scheme to provide free 
initial IP consultation services to small and medium-sized enterprises (SMEs) in 
December 2014 with a view to raising their awareness of IP and assisting them to 
develop effective IP management and commercialisation strategies.  The scheme was 
well received, with 71 consultation sessions conducted by end-February 2016.  IPD 
and the Law Society are reviewing the scheme to prepare for full implementation later 
this year; 
 

• with the establishment of the Innovation and Technology Bureau in November 2015, 
the Government has undertaken to formulate holistic policies relating to innovation 
and technology; strengthen the coordination among the Government, industry, 
academia and research sectors; and expediting the development of innovation, 
technology and related industries in Hong Kong.  As announced in the 2016 Policy 
Address and the 2016-17 Budget, the Government will strengthen its effort to promote 
research and development (R&D), and realisation and commercialisation of R&D 
results; 
 

• as announced in the 2016-17 Budget, the Government will expand the scope of tax 
deduction for capital expenditure incurred for the purchase of IP rights from the 
existing five categories to eight.  The additions are layout-design of integrated 
circuits, plant varieties and rights in performance.  This measure would encourage 
enterprises to engage in the development of IP and help promote Hong Kong as an IP 
trading hub; 
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(III) fostering IP intermediary services and manpower capacity –  
 
• the Hong Kong Trade Development Council (HKTDC) launched the Asia IP 

Exchange (AsiaIPEX), an online IP trading portal, in December 2013 to enhance Hong 
Kong’s online IP trading volume, capabilities and connections.  As of end-February 
2016, AsiaIPEX has formed alliances with 34 strategic partners local and overseas, 
and covered over 25 000 entries of tradable IP rights (including copyright, patents, 
registered design and trade marks); 
 

• the Government supports the development of IP valuation standards by professional 
organisations for first-mover use in Hong Kong.  To this end, the Hong Kong 
Business Valuation Forum released in March 2015 a pioneering IP valuation reporting 
standards for its Registered Business Valuers to follow, in support of the 
Government’s efforts to promote IP trading.  Choosing Hong Kong as a launch pad, 
the Royal Institution of Chartered Surveyors issued an IP Valuation Guidance Note 
in May 2015 to clarify the legal, functional and economic characteristics of IP, and 
help establish industry wide professional standards.  IP professionals might make 
reference to the aforesaid tools to facilitate IP commercialization; 
 

• IPD is working with legal practitioners with expertise in IP transactions to compile and 
publish a checklist containing basic practical guidelines on two areas, namely “IP audit” 
(management for day-to-day business) and “IP due diligence” (due diligence for IP 
transactions), which is expected to be made available later this year; 
 

• the Department of Justice (DoJ) of Hong Kong is spearheading the development and 
promotion of Hong Kong as an international legal and dispute resolution services 
centre.  DoJ is working closely with IPD and relevant stakeholders to feature IP as a 
specialised area in alternative dispute resolution, notably arbitration and mediation.  
On IP arbitration, DoJ is considering to amend the Arbitration Ordinance (Cap. 609) 
with a view to clarifying that disputes relating to IPRs are capable of resolution by 
arbitration.  Such amendments will be useful in attracting more parties to resolve 
their IP disputes by arbitration in Hong Kong.  On IP mediation, DoJ and IPD will 
continue to promote the use of mediation for resolving IP disputes, as well as to follow 
up on the progress regarding how evaluative mediation may be effectively used to 
resolve IP disputes 

 
• IPD launched the IP Manager Scheme in May 2015 to help local SMEs build up their 

IP manpower capacity and increase competitiveness through IP management and 
commercialisation.  Over 200 SMEs joined the Scheme as of end-2015.  Two 
rounds of training were organised in 2015 with a total of 380 attendees.  In view of 
the positive feedback, IPD will continue to promote the Scheme, and the next round of 
training is scheduled for early June 2016; 
 

• from October 2015 to January 2016, IPD sponsored training courses on IP related 
subjects conducted by three professional bodies with a total of 136 participants.  
Feedback on the training was encouraging, and IPD will sustain this effort in 2016 and 
beyond; 
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(IV) pursuing promotion, education and external collaboration efforts – 
 
• since 2013, the Government co-organised the Business of Intellectual Property Asia 

Forum with HKTDC and Hong Kong Design Centre. The tripartite co-organisation 
will continue this year; 
 

• IPD launched two television announcements of public interest to promote Hong Kong 
as a premier IP trading hub in the region as well as its new support services relating to 
IP trading in 2015.  Newspaper advertorials were published to supplement the effort. 
IPD would continue with more publicity in 2016-17. 
 

• we have also been reaching out to different industries, e.g. movie and toy, to promote 
cross-sector IP trading since the latter half of 2015, and the response have been 
encouraging.  Key players in the respective fields have a better understanding of the 
potentials of their IP and the prospects of cross-sector commercialisation.  We will 
continue to facilitate such exchanges in IP trading crossover. 

 
Resources and Way Forward 
 
To provide dedicated support to the Working Group and to follow up the implementation 
work, one Chief Executive Officer (CEO) post was created in CITB in 2014-15 (for 24 
months) and the total salary provision for the post is $1.31 million annually.  The CEO 
post will be extended for a further 24 months as from 2016-17 to continue overseeing the 
implementation of various measures.  Other manpower and expenditure required for taking 
forward IP trading initiatives have been and will continue to be covered by the current 
establishment of and provision for CITB, IPD and relevant agencies.  This includes 
specifically setting aside $23 million as from 2015-16 for three years to support a number of 
new initiatives, for example (as mentioned above) - 
 
(i) providing free initial IP consultation service to SMEs; 
(ii) organising and sponsoring IP manpower training; 
(iii) promoting the development of highly specialised IP intermediary services; and  
(iv) launching promotion and public education campaigns. 
 
The estimated expenditure for implementing the initiatives above in 2015-16 is $5.5 million.  
We will continue our efforts in 2016-17 by utilising the resources already set aside. 
 
Use of IP within the Government 
 
The Government uses different types of IP rights in its daily operation.  Common usage 
includes the use of computer software, making copies of periodicals or other publications,  
making copies of newspapers or circulating newspapers by electronic means, playing or 
performing musical copyright works in public, playing sound or video recordings in public, 
broadcasting television or radio programmes in public, etc. 
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The expenditure incurred on the purchase and/or use of IP rights has been subsumed under 
recurrent expenses of the Government, and bureaux and departments do not have the 
breakdown.  Like wise, the aforesaid expenditure has already been budgeted for in the 
recurrent expenses of the 2016-17 Estimates of the Government with breakdown. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)124  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2102) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
The Hong Kong Tourism Board’s marketing budget for the Mainland was around $40 
million last year.  What will be the relevant estimated expenditure in 2016-17?  Please 
also list in the table below the estimated expenditure. 
 

Target cities/ 
provinces/regions 

Marketing Content Amount Percentage 
increase/decrease as 

compared to that in the 
previous year 

    
    

 
Asked by: Hon Claudia MO (Member Question No. 28) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB)’s total marketing budget in 2016-17 is estimated 
to be $333 million.  Part of the budget will be used by the Head Office for global and 
regional promotions.  About $154.8 million will be invested in visitor source markets to 
drive overnight visitors, of which 74% will be allocated to the overseas markets, with about 
70% to be invested in key potential markets such as Taiwan, Japan, South Korea, Southeast 
Asia, India and the US.  The remaining 26% (about $40 million) will be invested in the 
Mainland market, with 90% going to non-Guangdong areas to attract overnight visitors.  
The remaining will be invested in Guangdong for tourism promotion.  
 
The HKTB’s key promotion work and proposed budget to be invested in different regions in 
the Mainland are as follows -  
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Region(s) Key Promotion Work Proposed 
budget 
($m) 

Percentage 
change vs. 

2015-16 
South China 

 
Non-Guangdong areas 
- Focus on promoting family travel 

during summer and winter 
vacations, leveraging on the  
promotional windows of Hong 
Kong Summer Fun and Chinese 
New Year Celebrations; and 

- Tie in various major events and 
festivals such as Hong Kong 
Wine and Dine Month and 
WinterFest to promote short 
breaks and weekend getaway 
trips. 

 
Guangdong area 
- Promote cruise tourism; and  
- Leveraging on various exciting 

events such as Hong Kong 
Halloween Treats, Hong Kong 
Arts Month and FIA Formula E 
Championship – Hong Kong 
ePrix to promote short breaks in 
Hong Kong. 

10.3 
Non-Guangdong: 

6.2 
Guangdong: 

4.1 

+10.3% 
Non-Guangdong: 

-8.2% 
Guangdong: 

+58.7% 

Central 
China 

- Collaborate with travel trade 
partners to promote family travel 
during summer and winter 
vacations, leveraging on the  
promotional windows of Hong 
Kong Summer Fun and Chinese 
New Year Celebrations; and  

- Tie in various major events and 
festivals such as Hong Kong 
Wine and Dine Month and 
WinterFest to promote short 
breaks and weekend getaway 
trips. 

8.0 -21.5% 

East China - Collaborate with travel trade 
partners to promote family travel 
during summer and winter 
vacations, leveraging on the 
promotional windows of Hong 
Kong Summer Fun and Chinese 
New Year Celebrations;  

- Tie in various major events and 
festivals such as Hong Kong 

10.1 +3.9% 
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Region(s) Key Promotion Work Proposed 
budget 
($m) 

Percentage 
change vs. 

2015-16 
Halloween Treats and Hong 
Kong Arts Month to promote 
short breaks and weekend 
getaway trips; and 

- Promote Hong Kong’s strengths 
and appeals as a Meetings, 
Incentive Travels, Conventions 
and Exhibitions (MICE) 
destination to MICE event 
organisers and big corporations. 

North China - Collaborate with travel trade 
partners to promote family travel 
during summer and winter 
vacations, leveraging on the 
promotional windows of Hong 
Kong Summer Fun and Chinese 
New Year Celebrations;  

- Tie in various major events and 
festivals such as Wine and Dine 
Month and WinterFest to 
promote short breaks and 
weekend getaway trips; and  

- Promote Hong Kong’s strengths 
and appeals as a MICE 
destination to MICE event 
organisers and big corporations. 

11.7 +7.8% 

Remarks: Owing to rounding, the total may differ from the sum of the individual figures. 
 
The above marketing budget is the Government’s regular subvention provided to the 
HKTB.  Considering that the tourism industry has entered a period of consolidation and in 
view of the changing mix and spending pattern of visitors, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major events 
to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity in the 
Mainland for quality and honest tours, assisting the industry to open up new visitor sources 
and continuing to promote Hong Kong’s natural scenery.   
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)125  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2111 )   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
When the Copyright (Amendment) Bill was being scrutinised, the Government repeatedly 
placed advertisements in the press with public money, calling on Members of the 
Legislative Council to endorse the Bill, including spending over $300,000 on 
advertisements on 27 February.  Please set out in the table below the details of expenditure 
on advertisements of the Bill over the past year. 
 

Date Press/media 
agencies with which 
the advertisements 

were placed 

Contents of 
advertisements 

Advertisement 
expenses 

    
    

 
 
Asked by: Hon Claudia MO (Member Question No. 39) 
 
 
Reply: 
 
In 2015-16, the details of Government expenditure on advertisements of the Copyright 
(Amendment) Bill 2014 (the Bill) are as follows.  The Intellectual Property Department 
was responsible for the relevant expenditure. 
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Date Press/media agencies 

with which the 
advertisements were 

placed 

Contents of 
advertisements 

Advertisement 
expenses ($) 

9-15/12/2015 Yahoo Hong Kong, HK 
Golden, discuss.com.hk, 
uwants.com and Google 
Display Network 

Clarification of 
misunderstanding of 
the Bill 

180,000 

12/12/2015 Sing Tao and Ming Pao Facts and truths of 
the Bill 

88,460 

14/12/2015 AM730 and Hong Kong 
Economic Times 

Facts and truths of 
the Bill 

73,280 

15/12/2015 Headline Daily, Ming 
Pao and Hong Kong 
Economic Journal 

Facts and truths of 
the Bill 

112,045 

15-20/12/2015 Facebook Clarification of 
misunderstanding of 
the Bill 

60,000 

16/12/2015 Metro, Sing Pao and 
Oriental Daily News 

Facts and truths of 
the Bill (2) 

81,000 

17/12/2015 Headline Daily and 
Ming Pao 

Facts and truths of 
the Bill (2) 

97,045 

24-27/12/2015 HK Golden and Google 
Display Network 

Clarification of 
misunderstanding of 
the Bill 

50,000 

1-3/1/2016 Yahoo Hong Kong Clarification of 
misunderstanding of 
the Bill 

30,000 

7-8/1/2016 Yahoo Hong Kong and 
HK Golden 

Clarification of 
misunderstanding of 
the Bill 

17,000 

22-24/1/2016 Yahoo Hong Kong and 
HK Golden 

Clarification of 
misunderstanding of 
the Bill 

30,000 

27/2/2016 Headline Daily, Ming 
Pao, Sing Tao, Hong 
Kong Economic Times, 
Oriental Daily News and 
Wen Wei Po 

Appealing  to 
Legislative Council 
Members for early 
passage of the Bill 

367,186 

29/2-2/3/2016 Yahoo Hong Kong, 
Google Display Network 
and Facebook 

The Bill’s benefits 
for different 
stakeholders 

300,000 

  Total 1,486,016 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)126  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2897) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (4) Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
Earlier on, Hongkong Post (HKP) planned to cover the British crown markings and royal 
cyphers on existing posting boxes.  Since the plan met with strong opposition from the 
public, the Government decided to review it.  In this connection, please advise this 
Committee of the following: 
 
(1) What is HKP’s latest plan or proposal?  Is there any implementation timetable? 
 
(2) Will any new proposal be subject to public consultation prior to implementation? 
 
(3) In the 2016-17 financial year, will the Government earmark any provision for the 

purpose of covering the British crown markings and royal cyphers on posting boxes?  
If yes, what are the details? 

 
Asked by: Hon Claudia MO (Member Question No. 32) 
 
Reply: 
 
The Government is still studying the issue. During the process, we will take account 
of the views of different stakeholders, including the views received last year from 
discussions with organisations and individuals interested in heritage conservation and 
the conservation of old posting boxes as well as the comments received from other 
channels.  The Government will make an announcement if it decides to update the 
markings on the old posting boxes.  Should the decision involve any extra 
expenditure, the Government will process the requirement in accordance with the 
established procedures. 
 

End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)127  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3212) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government has reserved $84.3 million to reshape and promote the image of Hong 
Kong.  The Secretary for Commerce and Economic Development even said that the 
funding was to present “a positive image of Hong Kong, rectifying and clarifying in time 
some negative reports”.  Will the Government provide the detailed breakdown of the 
provision? 
 
Asked by: Hon Claudia MO (Member Question No. 50) 
 
Reply: 
 
To enhance Hong Kong’s attractiveness and competitiveness, the Government will allocate 
an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 2016-17 for 
expanding the scale of major events to be held this year, re-packaging Hong Kong’s tourism 
image, stepping up publicity in the Mainland for quality and honest tours, assisting the 
industry to open up new visitor sources and continuing to promote Hong Kong’s natural 
scenery.  Of this, about $84 million is allocated for rebranding Hong Kong’s tourism 
image with new promotional videos, which include production of a series of brand new 
promotional videos under the “My Time for Hong Kong” global marketing platform as well 
as purchasing air time on TV channels in a number of key source markets, digital media 
platforms, and on various regional and global TV channels.   
 
The new videos will showcase Hong Kong as a trendy metropolitan and multi-faceted 
destination.  In addition, the HKTB will customise the videos into several versions in order 
to cater for different source markets and visitors’ preferences.  This targeted promotion 
aims at attracting different types of visitors to Hong Kong.   
 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)128  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2299 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)-  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards the operation of the Retail Technology Adoption assistance Scheme for 
Manpower Demand Management (ReTAAS), will the Government advise this Committee 
of:  
 
(1) The number of applications received since the introduction of ReTAAS in December 
2014, the percentage of approved applications in the total number of applications, the total 
amount of funding granted, as well as the average amount of funding received by each 
enterprise? 
 
(2) Please tabulate the projects that SMEs’ applications for funding were approved and 
their number:  

Project  Number of SMEs whose applications 
have been approved 

POS System (Point-of-sales System)   

Inventory System   

Electronic Payment System    

Radio-frequency identification (RFID) 
System 

  

    

    
 
Asked by: Hon Charles Peter MOK (Member Question No. 162) 
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Reply: 
 
As of mid March this year, 187 applications were received under the Retail Technology 
Adoption Assistance Scheme for Manpower Demand Management.  Of the 146 valid 
applications (i.e. those with all requisite information available), 121 applications (or 83%) 
were approved, including 113 applicants from small and medium-sized enterprises# (SMEs).  
The total amount of funding approved was around $4.16 million, and the average amount of 
funding approved for each application was about $34,000 (as against a ceiling of $50,000 
per application). 
 
A breakdown is tabulated below : 
 

Items 
in Approved Applications 

Number of SMEs 
benefited# 

Point of Sale System 92 

Inventory System 35 

Customer Relationship 
Management System 

19 

Online Shop 18 

Accounting System 17 

Mobile app 4 

Security Surveillance System 4 

Others (Enterprise Resource 
Planning System, Electronic 
Payment System, etc.) 

6 

Total 195* 
 
 
# Companies employing fewer than 50 persons in Hong Kong. 
*  There were 113 SME applications approved, some of which involved more than one item.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)129  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5273) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Would the Government inform this Committee of the following: 
 
(1) How many additional civil service Information Technology (IT) posts were applied by 
the Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) from the Civil Service Bureau (CSB) over the past 3 years?  How many of these 
posts applied were approved by the CSB (please list by department, year and post title)? 
  
(2) What were the justifications of the CSB if application requests of such IT posts were 
revised or rejected? 
  
Asked by: Hon Charles Peter MOK (Member Question No. 47) 
 
Reply: 
 
(1) In the past three years, there has not been any increase in the civil service posts of 
information technology (IT) staff in the Commerce and Economic Development Bureau 
(Commerce, Industry and Tourism Branch).  
 
(2) The Government’s guiding principles for considering the creation of additional civil 
service posts are as follows: when the operational need is fully justified; and the work 
involved cannot be handled by streamlining the procedures, re-organisation, re-deployment 
of existing staff or any other means.  The above principles are applicable across all the 
civil service grades, including the IT grades.  Manpower in the IT grades will be increased 
as and when it is fully justified on the grounds of maintaining effective operation and 
addressing the manpower needs arising from new and improved services. 
 

- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)130  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5288) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In respect of the public relations expenditure of government departments, please inform this 
Committee of the following: 
 
(1) the total expenditure of the Commerce and Economic Development Bureau 
(Commerce, Industry and Tourism Branch) for publishing advertisements, sponsored 
content or advertorials in newspapers registered under the Registration of Local Newspapers 
Ordinance in the past year as well as the relevant details: 
 
 

Date of publish 
(Day/Month/Year) 

Status 
(one-off/ 
ongoing/done) 
(as at 29 
February 
2016) 

Government 
or public 
organisation 
(including 
policy 
bureau/ 
department/ 
public 
organisation/ 
government 
advisory 
body) 

Name and 
purpose of 
advertisement 

Name of 
media 
organisation 
and 
newspaper 

Frequency 
(as at 29 
February 
2016) 

Expenditure 
(as at 29 
February 
2016) 
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(2) the expenditure of the Commerce and Economic Development Bureau (Commerce, 
Industry and Tourism Branch) for sponsoring local free-to-air television stations, paid 
television stations and radio stations to provide information and produce programmes or 
materials in the past year as well as the relevant details: 
 

Date of broadcast 
(Day/Month/Year) 

Status 
(one-off/ 
ongoing/ 
done) 
(as at 29 
February 
2016)  

Government 
or public 
organisation 
(including 
policy 
bureau/ 
department/ 
public 
organisation/ 
government 
advisory 
body) 

Name and 
purpose of 
advertisement 

Media 
organisation 

Frequency 
(as at 29 
February 
2016) 

Expenditure   
(as at 29 
February 
2016) 

              
 
 
(3) the media organisations which published or broadcast advertisements/sponsored content 
of the Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) in the past 3 years, as well as the frequency and the total expenditure involved (in 
descending order of amount spent): 
 

Name of media organisation Frequency Total expenditure ($) 
      
      

 
 
(4) the websites/network platforms on which the Commerce and Economic Development 
Bureau (Commerce, Industry and Tourism Branch) published online 
advertisements/sponsored content in the past 3 years, as well as the frequency, the duration 
(days) and the total expenditure involved (tabulated in descending order of amount spent): 
 

Website/ 
network 
platform 

Content of 
advertisement 

Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total expenditure 
($) 

            
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 62) 
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Reply: 
 
(1) The expenditure of the Commerce and Economic Development Bureau (Commerce, 
Industry and Tourism Branch) for publishing advertisements, sponsored content or 
advertorials in newspapers registered under the Registration of Local Newspapers 
Ordinance in the past year with relevant details are set out below: 
 

Date of publish 
(Day/Month/Year) 

Status (one-off/ 
ongoing/done) 
(as at 29 
February 2016) 

Name and purpose 
of advertisement 

Name of 
media 
organisation 
and 
newspaper 

Frequency 
(as at 29 
February 
2016) 

Expenditure 
(as at 29 
February 
2016) 

13/11/2015 One-off  Advertorial 
Promoting 
intellectual 
property trading 
and support 
services 

Hong Kong 
Economic 
Times 
Holdings 
Limited – 
Hong Kong 
Economic 
Times 

1 $45,000 

13/01/2016 One-off Advertorial 
Promoting 
intellectual 
property valuation 

Hong Kong 
Economic 
Times 
Holdings 
Limited – 
Hong Kong 
Economic 
Times 

1 $45,000 

 
(2) The Commerce and Economic Development Bureau (Commerce, Industry and 
Tourism Branch) has not sponsored local free-to-air television stations, paid television 
stations and radio stations to provide information and produce programmes or materials in 
the past year. 
 
  
(3) The media organisations which published or broadcast advertisements/sponsored 
content of the Commerce and Economic Development Bureau (Commerce, Industry and 
Tourism Branch) in the past 3 years and the expenditure involved are set out below: 
 

Name of media organization 
 

Frequency Total expenditure ($) 

Ming Pao Newspaper Limited 1 45,000 
Sing Tao News Corporation Limited 2 29,600 
Apple Daily Limited 1 15,000 
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(4) Please refer to the Annex for the websites/network platforms on which the Commerce 
and Economic Development Bureau (Commerce, Industry and Tourism Branch) published 
online advertisements/sponsored content in the past 3 years with details. 
 

- End -
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Annex   
Details of websites/network platforms on which the Commerce and Economic Development Bureau (Commerce, Industry and Tourism Branch) 

published online advertisements/sponsored content from 2013-14 to 2015-16  
Website/ network platform Content of advertisement Frequency Duration 

(days) 
Hit rate, frequency 
of exposure and 
number of viewers 

Total expenditure 
($) 

AM730 (www.am730.com.hk), Asia 
Times Online (www.atchinese.com), 
Discuss.com.hk 
(www.discuss.com.hk), The Glocal 
(www.glocal.org.hk), Headline Daily 
(www.hkheadline.com/news), Metro 
Hong Kong (www.metrohk.com.hk), 
Ming Pao (premium.mingpao.com), 
Ming Pao Instant News 
(www.mpinews.com) (now known as 
news.mingpao.com), 東網 
(news.on.cc), E-paper of the Oriental 
Daily News (epaper.on.cc/odn), Pen 
Toy (www.pentoy.hk), Sina Hong 
Kong (news.sina.com.hk), Sing Tao 
Daily (www.singtao.com), The Sun 
(the-sun.on.cc), Timway 
(www.timway.com) and Uwants 
(www.uwants.com) 
 

Promoting the public 
forum on how to take 
care of parody works 
and the relevant public 
consultation. 

4 times 
 

 49 days The 
advertisements 
were exposed a 
total of 10 
million times. 

230,000 
(Relevant 
advertisement 
package costs a 
total of 
250,000, among 
which  CITB 
paid 230,000  
and the 
Intellectual 
Property 
Department was 
responsible for 
the remaining 
20,000). 
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Website/ network platform Content of advertisement Frequency Duration 
(days) 

Hit rate, frequency 
of exposure and 
number of viewers 

Total expenditure 
($) 

 Facebook To promote the Earn & 
Learn Pilot Scheme for the 
Retail Industry 
(Right hand column ads)  

2 15 and 58 
days 
respectively 

The first time: 
Hit rate: 0.02% 
Frequency of 
exposure:  
12 712 112  
Number of 
viewers: 
1 582 598 
 
The second time: 
Hit rate: 0.02% 
Frequency of 
exposure:  
37 954 743 
Number of 
viewers:  
1 142 221 
 
 

55,000 

Hok Yau Club 
(www.student.hk) 

To promote the Earn & 
Learn Pilot Scheme for the 
Retail Industry 

2 33 and 63 
days 
respectively 

Frequency of 
exposure: the 
advertisements 
were continuously 
displayed during 
the period. 
 
Breakdowns of the 
hit rate and number 

47,196 
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Website/ network platform Content of advertisement Frequency Duration 
(days) 

Hit rate, frequency 
of exposure and 
number of viewers 

Total expenditure 
($) 

of viewers are not 
available. The hit 
count of the whole 
website for an 
individual month is 
about 400 000. 
 

Facebook To promote the content of 
the “Retail Has it All” 
Facebook page 
(Boosting posts) 

4 3, 3, 5 and 
7 days 
respectively 

The first time: 
Hit rate: 1.30% 
Frequency of 
exposure:  
66 948 
Number of 
viewers:  
51 718 
The second time: 
Hit rate: 1.66% 
Frequency of 
exposure:  
21 341 
Number of 
viewers:  
15 823 
 
The third time: 
Hit rate: 1.46% 
Frequency of 
exposure:  

11,000 
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Website/ network platform Content of advertisement Frequency Duration 
(days) 

Hit rate, frequency 
of exposure and 
number of viewers 

Total expenditure 
($) 

48 624 
Number of 
viewers:  
40 184 
 
The fourth time: 
Hit rate: 0.41% 
Frequency of 
exposure: 83 463 
Number of 
viewers:  
56 232 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)131  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5309 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
(1) Please tabulate the details concerning the social media platforms set up and run by the 
Commerce and Economic Development Bureau (Commerce, Industry and Tourism Branch) 
and agencies under its commission (including outsourced contractors or consultants) in 
2015-16 (as at 29 February 2016). 
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Commencement 
date (month/ 
year) 

Status 
(updating 
in progress/ 
ceased 
updating) 

Bureau/ 
agencies under 
its commission 

Name Social 
media 
platforms 

Purpose of 
establishment 
and contents 

No. of “likes”/ 
subscribers / 
average 
monthly visits 

Regular 
compilation 
of summary 
of comments 
and follow-up 
(yes/no) 

Average no. of 
posts per day 
and average 
no. of 
interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 

Ranks and 
no. of 
officers 
responsible 
for running 
the platforms 

Expenditure 
for setting up 
the platforms 
and daily 
operational 
expenses 
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(2) Please provide the number of deleted messages and blocked accounts on the above 
social media platforms. 
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 83) 
 
Reply: 
 
(1) The information relating to social media platforms set up and run by the Commerce and 
Economic Development Bureau (Commerce, Industry and Tourism Branch) and agencies 
under its commission in 2015-16 is provided at Annex. 
 
(2) In 2015-16, the Commerce and Economic Development Bureau (Commerce, Industry 
and Tourism Branch) and agencies under its commission did not delete any messages or 
block any accounts on the above social media platforms (excluding a small number of 
messages/accounts involving commercial advertisements, solicitation, obscene or 
pornographic messages).  
 
 
 
 
 

- End -
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Annex 

 
Social Media Platforms set up and run by Commerce and Economic Development Bureau (Commerce, Industry and Tourism Branch) (CITB) 

and agencies under its commission in 2015-16 (as at 29 February 2016) 
 

Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

(1) & (2) 
May 
2010 
 

(3) May 
2011 
 

(4) 
March 
2013 
 
(5) & (6) 
Dec 
2014 
 
(7) Jan 
2015  

Keep 
updating 

Hong Kong 
Tourism 
Board 
(HKTB) 

(1) Discover 
Hong Kong  
 
(2) 香港逗陣

行  “Let’s Go 
Hong Kong” 
(Taiwan) 
 
(3) Discover 
Hong Kong 
(Australia)  
 
(4) Discover 
Hong Kong - 
香港政府観光

局 (Japan) 
 
(5) Discover 

Facebook To disseminate 
Hong Kong’s 
travel 
information to 
overseas 
visitors 
 
 

No. of fans: 
over  
2,900,000 

Yes 1 post per day 
on average 
 
15,000  
engagement 
per post on 
average   

A total of 5 
staff 
members 
under Digital 
Marketing 
department, 
(including  
1 Manager, 1 
Assistant 
Manager,  
2 Senior 
Executives 
and 1 Social 
Media 
Specialist) 
(Note 1) 

Not 
applicable 
(Note 2) 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  3 6 6  

 

Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

 
(8) Feb 
2015 
 

Hong Kong - 
홍콩 여행의 
모든 것 
(Korea) 
 
(6) Discover 
Hong Kong - 
Откройте для 
себя Гонконг 
(Russia) 
 
(7) Discover 
Hong Kong - 
Khám phá 
Hong Kong 
(Vietnam) 
 
(8) Discover 
Hong Kong - 
 غنوه فشتكإ
 Middle) غنوك
East) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

2009 Keep 
updating 

HKTB Hong Kong 
Tourism Board 

Sina Weibo To disseminate 
Hong Kong’s 
travel 
information to 
overseas 
visitors 
 

No. of 
subscribers: 
about  
1 890 000 

Yes 1 post per day 
on average 
 
400 
engagement 
per post on 
average   

-ditto- Not 
applicable 
(Note 2) 

(1) 2013 
 
(2) 2010 
 
(3) 2011 
 
(4) 2010 

Keep 
updating 

HKTB (1) 
DiscoverHK 
 
(2)  
HongKong 
Tourism 
(US) 
 
(3) 
HKTourism 
UK 
(UK) 
 
(4)HKTB_JP 
(Japan) 
 

Twitter 
 

To disseminate 
Hong Kong’s 
travel 
information to 
overseas 
visitors 
 
 

No. of 
subscribers: 
about  
200 000 

Yes 1 post per day 
on average 
 
 
100 
engagement 
per post on 
average   

-ditto- Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

October 
2007 

Keep 
updating 

HKTB (1) Discover 
Hong Kong 
 
(2) Discover 
Hong Kong 
(Taiwan) 

YouTube To release 
promotional 
videos of the 
HKTB, tourist 
attractions and 
international 
sporting and 
cultural events 

 

Total views 
of videos: 
over  
20 000 000 

Yes 3 videos 
uploaded per 
month on 
average 
 
15 000 
views per video 
on average   

-ditto- Not 
applicable 
(Note 2) 

2013 Keep 
updating 

HKTB Discover Hong 
Kong 

Instagram To release 
promotional 
images related 
to Hong 
Kong’s travel 
information  
 

No. of 
subscribers: 
about  
82 000 

Yes 1 post per day 
on average 
 
2 000 
engagement 
per day on 
average   

-ditto- Not 
applicable 
(Note 2) 

2013 Keep 
updating 

HKTB (1) Hong Kong 
Tourism Board 
(for Mainland 
market) 
 
(2) Let’s Go 
Hong Kong 
(Taiwan) 

WeChat To disseminate 
Hong Kong’s 
travel 
information to 
overseas 
visitors 
 

No. of 
subscribers: 
over  
260 000 

Yes 1 post per week 
on average 
 
5 000  reach  
per post on 
average  

-ditto- Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

September 
2006 

Keep 
updating 

Hong Kong 
Trade 
Development 
Council 
(HKTDC) 

HKTDC page YouTube  
(English)  

To upload 
video content 
produced by 
HKTDC 
 
 

5 028 
subscribers 
 
2 362 102 
views  

No No relevant 
statistics 

1 Senior 
Video 
Producer and 
1 Assistant 
Video 
Producer 
(Note 1) 

Not 
applicable 
(Note 2) 

November 
2010 

Keep 
updating 

HKTDC HKTDC page 
(Traditional 
Chinese) 

YouTube 
(Cantonese) 

To upload 
video content 
produced by 
HKTDC 
 
 

7 063 
subscribers 
 
2 189 475 
views 

No No relevant 
statistics 

1 Senior 
Video 
Producer and 
1 Assistant 
Video 
Producer 
(Note 1) 

Not 
applicable 
(Note 2) 

November 
2010 

Keep 
updating 

HKTDC HKTDC page 
(Simplified 
Chinese) 

YouTube 
(Putonghua) 

To upload 
video content 
produced by 
HKTDC 
 
 

1 918 
subscribers 
 
591 722 
views 

No No relevant 
statistics 

1 Senior 
Video 
Producer and 
1 Assistant 
Video 
Producer 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

September 
2012 

Keep 
updating 

HKTDC HKTDC page 
(Simplified 
Chinese) 

Youku To upload 
video content 
produced by 
HKTDC 
 
 

1 234 
subscribers 
 
1 060 133 
views 

No No relevant 
statistics 

1 Assistant 
Video 
Producer and 
1 Social 
Media 
Executive 
(Note 1) 

Not 
applicable 
(Note 2) 

September 
2012 

Keep 
updating 

HKTDC HKTDC page 
(Simplified 
Chinese) 

Tudou To upload 
video content 
produced by 
HKTDC 
 
 

107  
subscribers 
 
749 400 
views 

No No relevant 
statistics 

1 Assistant 
Video 
Producer and 
1 Social 
Media 
Executive 
(Note 1) 

Not 
applicable 
(Note 2) 

August 
2010 
 

Keep 
updating 

HKTDC HKTDC 
account 

Twitter To provide 
updated news 
about 
HKTDC’s 
activities and 
videos 
 
 

8 611 
followers 

No No relevant 
statistics 

1 Manager 
and 1 Social 
Media 
Executive 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

October 
2010 

Keep 
updating 

HKTDC HKTDC 
account 

LinkedIn To provide 
updated news 
about 
HKTDC’s 
activities and 
videos and to 
network with 
buyers and 
players from 
different 
business 
sectors  
 
 

12 714 
followers 
 

No No relevant 
statistics 

1 Manager 
and 1 Social 
Media 
Executive 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

(1) July 
2011 
 
(2) May 
2012 
 
(3) 
October 
2012 

Keep 
updating 

HKTDC 3 accounts: 
 
(1) @ 香 港 貿

發局時尚生活 
 
(2) @ 香 港 貿

發局 
 
(3) @ 香 港 商

貿通 

Sina Weibo To promote 
HKTDC’s 
services, Hong 
Kong lifestyle, 
design and 
original brands 
and Hong 
Kong as a 
business 
platform for 
Mainland 
companies to 
venture into 
international 
markets 
 
 

No. of fans 
for 
 
(1) @香港

貿發局時尚

生活: 
109 261 
 
(2) @香港

貿發局:  
238 891 
 
(3) @香港

商貿通: 
52 737 

No No relevant 
statistics 

1 Deputy 
Manager and  
1 New Media 
Executive 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

September 
2012 
 

Keep 
updating 

HKTDC HKTDC 
account 

Google+ To provide 
updated news 
about 
HKTDC’s 
activities and 
videos 
 
 

6 763  
followers 
 
 

No No relevant 
statistics 

1 Assistant 
Manager and  
2 Social 
Media 
Specialists 
(Note 1) 

Not 
applicable 
(Note 2) 

June 
2013 
 
 
 
 

Keep 
updating 

HKTDC HKTDC  
香港貿發局 
 
 
 

Facebook To provide 
updated news 
about 
HKTDC’s 
activities 
 
 

51 908  
fans 
 
 
 

No No relevant 
statistics 

1 Manager 
and 1 
Assistant 
Manager 
(Note 1) 
 
 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

(1) 
November 
2013 
 
 
 
 
 
 
(2) 
October 
2014 

Keep 
updating 

HKTDC 2 accounts: 
 
(1)香港貿發局 
 
 
 
 
 
(2) 香港貿發

局展覽頻道 
 

Tencent 
Wechat 

(1) To promote 
HKTDC’s 
services, fairs, 
research 
articles, SME 
success stories, 
etc. 
 
(2) To promote 
updated news 
of HKTDC 
exhibitions 
 
 

(1) 香港貿

發局 
22 776 
subscribers 
 
 
 
 
(2) 香港貿

發局展覽頻

道  
11 475 
subscribers 
 
 

No No relevant 
statistics 

(1) 1 Deputy 
Manager and 
1 New Media 
Executive 
(Note 1) 
 
 
 
(2) 1 
Assistant 
Manager and 
2 Social 
Media 
Specialists 
(Note 1) 

Not 
applicable 
(Note 2) 

February 
2016  

Keep 
updating  

HKTDC HKTDCLIFE- 
STYLE 

Instagram To promote 
HKTDC 
lifestyle 
exhibitions  
 
About 10 posts 
per fair 

285 
followers 
 

No No relevant 
statistics 

1 Assistant 
Manager and 
2 Digital 
Marketing 
Specialists 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

October 
2014 

Keep 
updating 

Competition 
Commission 

Competition 
Commission 
 

YouTube To post 
educational 
videos and TV 
Announce- 
ments of Public 
Interests (APIs) 
to raise public 
awareness as 
well as to 
educate on the 
benefits and 
major elements 
of the 
Competition 
Ordinance. 
 
 

Average 
monthly 
views:  
About 
18 000 
 

No Not applicable 1 Assistant 
Manager, with 
administrative 
support from 1 
assistant 
(Note 1) 

Not 
applicable 
(Note 2) 
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

August 
2013 

Keep 
updating 

Consumer 
Council 

Hong Kong 
Consumer 
Council 
YouTube 
Channel 
 

YouTube To disseminate 
information on 
the Consumer 
Council 
 

No. of 
“ Likes”: 33 
No. of 
subscribers: 
89  
Average 
monthly 
views: 1,841 
(1 February 
2015 – 29 
February 
2016) 
 

No Total No. of 
updates: 24 
(1 February 2015 
– 29 February 
2016) 
 

1 Officer 
(Note 1) 

Not 
applicable 
(Note 2) 

July 2015 Keep 
updating 

Commerce and 
Economic 
Development 
Bureau 
(Commerce, 
Industry and 
Tourism 
Branch) 

Retail Has It All Facebook To share 
industry 
information and 
funny stories in 
a lively manner 
to attract the 
target audience 
of youngsters, 
with a view to 
promoting the 
industry image 
 

473 “Likes” 
 

Yes Average no. of 
posts per day: 
0.12 
 
Average no. of 
interactions per 
post: 26 

Maintained by 
a contractor 

Average 
monthly 
expenditure 
$49,042  
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Commen
-cement 
date 
(month/ 
year) 

Status 
(updating 
in 
progress/ 
ceased 
updating) 

Bureau/ 
agencies 
under its 
commission 

Name Social media 
platforms 

Purpose of 
establishment 
and contents 

No. of 
“likes”/ 
subscribers / 
average 
monthly 
visits 

Regular 
compilatio
n 
of 
summary 
of 
comments 
and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Ranks and 
no. of officers 
responsible for 
running the 
platforms 

Expenditure 
for setting 
up the 
platforms 
and daily 
operational 
expenses 

September 
2015 

One-off 
advertise-
ment 

Commerce and 
Economic 
Development 
Bureau 
(Commerce, 
Industry and 
Tourism 
Branch) 
 
 

Not Applicable Yahoo, 
YouTube 

Promotion of 
intellectual 
property trading 

Not 
applicable 

Not 
applicable 

Not applicable Subsumed in 
existing 
manpower 

$224,991 
(This is for 
one-off 
publicity 
expenditure.) 

 
 
 
Note 1: It is part of the work of the relevant staff to develop/manage the social networking platforms. 
Note 2: This branch/departments/organisations deploy existing resources to develop/manage the social networking platforms.  While the concerned staff 
of some organisations also need to take up other duties.  The expenditure has been subsumed under the estimates of the daily operational expenses of the 
branch/departments/organisations.  It is difficult to quantify such expenditure separately. 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)132  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5359) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
(1) Please provide, in table form, the number of requests for information under the Code on 
Access to Information received by the Commerce and Economic Development Bureau 
(Commerce, Industry and Tourism Branch) and its subvented organisations in 2015-16 as 
well as the relevant details: 
 

Bureau/ 
Department/ 
Organisation 

Number 
of 
requests 
received 

Information 
involved 
(items)  

Number 
of 
requests 
being 
handled 

Number of 
requests in 
which all 
information 
was 
provided 

Number of 
requests in 
which some 
information 
was provided 

Average 
number 
of days 
taken to 
handle 
the 
requests 
(working 
days) 

              
 
(2) the 3 pieces of information most frequently requested by the public and the number of 
such requests; 
 
(3) the 5 requests for information which took the longest time to handle, the number of days 
taken to handle such requests and the reasons; and  
 
(4) the content of the requests refused, the reasons for the refusal and the number of requests 
for reviews lodged by the public.  
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 150) 
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Reply: 
 
During the period from January to September 2015, the Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) received three requests for 
information made under the Code on Access to Information (the Code).  The information 
requested varied from case to case with no duplication.  As at 30 September 2015, 
processing of the above cases was completed. 
 
Among the above requests, one was met in part, one was refused and another one concerned 
information not in our Branch’s possession.  The reason for refusal involved external 
affairs (paragraph 2.4 of the Code).  All requests were processed and completed within 21 
days. 
 
During the above period, our Branch had not received any request for internal review of the 
processing of the above cases. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)133  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5747) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the Economic Development Commission (EDC) mentioned in Programme (2), 
will the Government please advise on: 
(a) the operating expenses of the EDC in 2015-16; 
(b) the schedules of meetings of the 4 working groups under EDC in 2015-16; and 
(c) the work progress, timetables, staffing arrangements and outstanding items of the 4 

working groups. 
 
Asked by: Hon Charles Peter MOK (Member Question No. 183) 
 
Reply: 
 
The Commerce and Economic Development Bureau provides secretariat support for the 
Economic Development Commission (EDC) and two of its Working Groups (namely the 
Working Group on Convention and Exhibition Industries and Tourism and the Working 
Group on Manufacturing Industries, Innovative Technology, and Cultural and Creative 
Industries (MICWG)).  This area of work is handled by existing manpower and an 
additional Senior Administrative Officer post (involving additional annual expenditure of 
about $1.22 million) created in April 2013.  Other expenditure involved in providing the 
secretariat support is absorbed by this Bureau’s existing resources.  It is difficult to 
quantify it separately.  Secretariat support for the EDC’s other two Working Groups 
(namely the Working Group on Transportation and the Working Group on Professional 
Services) is provided by the Transport and Housing Bureau and the Development Bureau 
respectively. 
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Since their establishment, EDC and its Working Groups have been in active operation and 
making good progress.  Relevant bureaux have been coordinating closely with the 
Working Groups in following up on or conducting in-depth study of the subjects with which 
the Working Groups are concerned.  The Working Groups had submitted a number of 
specific recommendations, which were endorsed by EDC and accepted by the Government.   
 
Relevant Bureaux will continue to support EDC and its Working Groups in considering and 
studying the necessary support policy and measures for industries with potential. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)134  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5748) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the provision of convention venues, would the Government please advise of the 
following: 
 
(a) the number and gross area of venues currently available in Hong Kong for holding 

large-scale exhibitions and conventions; 
 
(b) whether assessments have been conducted on the long-term requirement for additional 

facilities and, if so, the relevant information; 
 
(c) the following information for the past 3 years: 
 

 No. of exhibitions No. of conventions No. of exhibitors Percentage 
change 

(%)  international regional international regional international regional 

2013-14        

2014-15        

2015-16        
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(d) the number of overseas overnight Meetings, Incentive Travels, Conventions and 

Exhibitions (MICE) visitors: 
 
 2013 2014 2015 

Major 
market 

No. of 
overseas 
overnight 
MICE 
visitors 

Percentage 
share in 
total no. of 
visitors 
(%) 

Percentage 
change 
(%) 

No. of 
overseas 
overnight 
MICE 
visitors 

Percentage 
share in 
total no. of 
visitors 
(%) 

Percentage 
change 
(%) 

No. of 
overseas 
overnight 
MICE 
visitors 

Percentage 
share in 
total no. of 
visitors 
(%) 

Percentage 
change 
(%) 

          

          

Total          

 
(e) the number of applications for holding exhibitions and conventions that were turned 

down due to the shortage of venues in Hong Kong over the past 3 years (with a 
breakdown by type in tabular form); 

 
(f) the contribution of MICE to the Hong Kong economy in terms of revenues generated, 

its percentage share in Gross Domestic Product (GDP) and the percentage changes 
over the past 3 years; 

 
(g) whether there are plans to put in place incentive measures such as funding schemes to 

attract exhibitors and, if so, the details; if not, the reasons for that; 
 
(h) the progress of planning for a new convention centre above the Exhibition Station of 

the Sha Tin to Central Link, the expenditure involved and the timetable; and 
 
(i) whether there are further plans to develop the Hong Kong Convention and Exhibition 

Centre Phase 3 and, if so, the specific work plan, the timetable and the estimated 
expenditure. 

 
Asked by: Hon Charles Peter MOK (Member Question No. 185) 
 
Reply: 
 
(a)  At present, there are two major convention and exhibition facilities in Hong Kong, 

namely the Hong Kong Convention and Exhibition Centre (HKCEC) in Wanchai and 
the AsiaWorld-Expo (AWE) on Lantau Island.  HKCEC provides about 91 500 m2 of 
rentable area, including about 66 000 m2 of purposely-built exhibition facilities.  
AWE provides over 70 000 m2 of convention and exhibition space.   

 
(b)  In 2014, the Government commissioned a consultancy study to assess the future 

demand for convention and exhibition facilities in Hong Kong.  The consultant 
estimates that about 132 500 m2 of additional convention and exhibition space would 
be required to capture all unmet demand during peak periods in Hong Kong by 2028.   
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(c) The Hong Kong Exhibition and Convention Industry Association (HKECIA) publishes 

an annual survey of the exhibition industry in Hong Kong, which reveals information 
on the large scale exhibitions (i.e. “trade” and “trade and consumer” exhibitions with a 
gross area of over 2 000 m2) held in Hong Kong from January to December each year.  
According to the survey, a total of 100 and 108 large scale exhibitions were held in 
Hong Kong in 2013 and 2014 respectively, representing a decrease of 6.5% and an 
increase of 8% compared to the previous year.  The survey published by HKECIA 
has not categorised exhibitions into international or regional exhibitions.  As 
HKECIA has not yet announced the result of the annual survey for 2015, we are not 
able to provide the figures for 2015 at this stage.  We do not have statistics on the 
annual figures of the total number of conventions held in Hong Kong or the total 
number of exhibitors. 

 
(d)  The number of overnight Meetings, Incentive Travels, Conventions and Exhibitions 

(MICE) visitors to Hong Kong over the past 3 years is set out below: 
  
 2013 2014 2015 

Major source 
markets 

The number 
of overnight 

MICE 
visitors 

Share to 
total 

overnight 
MICE 
visitors 

Year-on- 
year 

change 

The number 
of overnight 

MICE 
visitors 

Share to 
total 

overnight 
MICE 
visitors 

Year-on- 
year 

change 

The number 
of overnight 

MICE 
visitors 

Share to 
total 

overnight 
MICE 
visitors 

Year-on- 
year 

change 

The Americas 153 366 9.4% -0.3% 154 467 8.5% +0.7% 124 321 7.2% -19.5% 

Europe, Africa 
and the Middle 
East 

210 995 12.9% +2.5% 213 857 11.8% +1.4% 190 886 11.1% -10.7% 

Australia, New 
Zealand and 
South Pacific 

49 951 3.1% +6.1% 48 031 2.6% -3.8% 43 248 2.5% -10.0% 

North Asia 135 050 8.3% -2.4% 130 545 7.2% -3.3% 139 798 8.1% +7.1% 

South Asia and 
Southeast Asia 

262 065 16.0% +2.2% 281 080 15.5% +7.3% 243 277 14.1% -13.4% 

Taiwan 68 870 4.2% +1.1% 88 607 4.9% +28.7% 77 820 4.5% -12.2% 

Macau SAR 8 824 0.5% -14.3% 7 926 0.4% -10.2% 10 515 0.6% +32.7% 

Mainland China 745 242 45.6% +2.6% 891 508 49.1% +19.6% 891 573 51.8% 0.0% 

Total 1 634 363* 100% +1.8% 1 816 021* 100% +11.1% 1 721 438* 100% -5.2% 

*  The share of total overnight MICE visitor arrivals among total visitor arrivals in 2013, 2014 and 2015 is 3.0%, 3.0% 
and 2.9% respectively. 

 
(e)  According to the information provided by the HKCEC (Management) Limited, the 

breakdown of applications for renting venues turned down due to shortage of space 
over the past 3 years is tabulated below: 
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 2013 2014 2015 
Number of applications for renting exhibition venues 
turned down due to shortage of space 19 21 21 

Number of applications for renting convention venues 
turned down due to shortage of space 20 20 21 

 
 According to the information provided by the AWE Management Limited, the 

breakdown of applications for renting venues turned down because of shortage of 
space over the past 3 years is tabulated below: 

 
 2013 2014 2015 
Number of applications for renting exhibition venues 
turned down due to shortage of space 4 17 26 

Number of applications for renting meeting and 
incentive travel (M&I) and convention venues turned 
down due to shortage of space 

13 13 19 

 
(f)  MICE visitors generally have higher spending power, with per capita spending 15% 

higher than the overall overnight visitors.  They would bring business opportunities 
for various sectors, including tourism, hotel, aviation, retail, food and beverages and 
entertainment.  In addition, the organisation of mega MICE events will require a lot 
of manpower and will create numerous short-term employment opportunities and 
demand for various support services.  The per capita spending of the overnight MICE 
visitors in the past 3 years is as follows: 

 
 2013 2014 2015 
Per capita spending of the overnight MICE visitors $9,993 $9,420 $8,426 

 
 All in all, the tourism industry accounts for about 5% of our Gross Domestic Product 

(GDP) and provides about 270 000 employment opportunities at different levels.  We 
do not have the statistics for the contribution of MICE visitors to our GDP. 

 
(g) To attract more MICE visitors to Hong Kong, the Government has allocated 

$30 million to the Hong Kong Tourism Board (HKTB) to support its MICE promotion 
work since 2008.  HKTB has established a dedicated office namely “Meetings and 
Exhibitions Hong Kong” to provide one-stop professional support to MICE event 
organisers.  An array of value-added offers including site inspection, promotion, 
arrangement on itinerary and hospitality services as well as various consultation and 
referral services will also be provided to them.  From 2014-15 onwards, the 
Government has further allocated an annual provision of $15 million to HKTB for use 
in the coming 3 years to strengthen the bidding of 3 types of MICE events, including 
large-scale conventions and corporate meetings, small-scale international conventions 
with strategic value in enhancing Hong Kong’s brand image, and small to 
medium-sized exhibitions with potential of turning into recurrent ones. 
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 In addition, there are many small to medium-sized M&I and conventions with 70 to 

700 visitors held in Hong Kong.  To drive the growth of these kinds of events, in 
2016-17, the Government will allocate $5 million to HKTB for the latter to provide 
financial support to local travel agents in developing their business by enhancing their 
ability to provide more attractive offers to the organisers of these small to 
medium-sized M&I and conventions.  On the other hand, HKTB would leverage on 
this opportunity to encourage those travel agents focusing on leisure travel to expand 
the business on MICE tourism.  HKTB expects to accept applications in May this 
year for a period of 6 months.  Applicants are required to attract events with 70 to 
700 overseas visitors who would stay in Hong Kong for at least 2 nights.  The 
funding support for each application will be capped at $10,000.  HKTB will brief the 
trade on the scheme, and expects that the relevant scheme will help local travel agents 
to attract over 35 000 visitors from M&I and conventions to Hong Kong. 

 
(h) In order to facilitate the long term development of the convention industry in Hong 

Kong, a convention centre will be constructed above the Exhibition Station of the 
Shatin to Central Link upon the latter’s completion in around 2020.  The Hong Kong 
Trade Development Council (HKTDC) is, at the Government’s invitation, working on 
the design of the centre.  Expenses on the design work will be borne by HKTDC.  
The construction cost of the convention centre can only be estimated after HKTDC has 
completed the design work. 

 
(i) We do not have relevant plans at this stage. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)135  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5749) 
 
 
Head:  (152) Government Secretariat: Commerce and Economic 

Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding promoting the development of Hong Kong as an intellectual property (IP) trading 
hub, will the Government please advise on: 
 
(a) the work and expenditure involved for implementing the 28 recommended measures of 

the Working Group on IP Trading in 2015-16; 

(b) the progress, timetable, staffing arrangement and estimated expenditure of the work to 
implement the 28 recommended measures of the Working Group on IP Trading; 

(c) in connection with the Financial Secretary’s announcement in the 2015-16 Budget that 
the Government would earmark $23 million in the coming 3 years for promotion of IP 
development, the amount of funding used and the projects on which the funding was 
used in the past year; and 

(d) the Government’s estimated expenditure, plans, and timetable of the work mentioned 
in (c) above in 2016-17. 

 

Asked by: Hon Charles Peter MOK (Member Question No. 186) 
 
Reply: 
 
In March 2015, the Working Group on IP Trading (Working Group) released a report with 
28 recommended measures to “position and promote Hong Kong as the premier IP trading 
hub in Asia”.  The recommended action framework comprises four strategic areas, namely 
(I) enhancing the IP protection regime; (II) supporting IP creation and exploitation; (III) 
fostering IP intermediary services and manpower capacity; and (IV) pursuing promotion, 
education and external collaboration efforts. 
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Actions thus far 
 
The Government accepted the recommendations of the Working Groups and is working in 
full swing with various stakeholders on implementation.  Major progress includes - 
 
(I) enhancing our IP protection regime – 
 
• we introduced the Patents (Amendment) Bill 2015 into the Legislative Council in 

November 2015 to provide for the legal framework of the “original grant” patent 
system.  We are assisting the Bills Committee in scrutinizing the Bill.  Subject to the 
progress of the legislative exercise and other implementation work, we tentatively aim 
at launching the OGP system in 2017 at the earliest;   

 
• we have completed a public consultation on the proposed introduction of the Protocol 

Relating to the Madrid Agreement Concerning the International Registration of Marks 
to Hong Kong.  We are carefully considering the views received and mapping out the 
way forward; 

 
(II) supporting IP creation and exploitation – 
 
• the Intellectual Property Department (IPD), in collaboration with the IP Committee of 

the Law Society of Hong Kong (Law Society), launched a pilot scheme to provide free 
initial IP consultation services to small and medium-sized enterprises (SMEs) in 
December 2014 with a view to raising their awareness of IP and assisting them to 
develop effective IP management and commercialisation strategies.  The scheme was 
well received, with 71 consultation sessions conducted by end-February 2016.  IPD 
and the Law Society are reviewing the scheme to prepare for full implementation later 
this year; 
 

• with the establishment of the Innovation and Technology Bureau in November 2015, 
the Government has undertaken to formulate holistic policies relating to innovation 
and technology; strengthen the coordination among the Government, industry, 
academia and research sectors; and expediting the development of innovation, 
technology and related industries in Hong Kong.  As announced in the 2016 Policy 
Address and the 2016-17 Budget, the Government will strengthen its effort to promote 
research and development (R&D), and realisation and commercialisation of R&D 
results; 
 

• as announced in the 2016-17 Budget, the Government will expand the scope of tax 
deduction for capital expenditure incurred for the purchase of IP rights from the 
existing five categories to eight.  The additions are layout-design of integrated 
circuits, plant varieties and rights in performance.  This measure would encourage 
enterprises to engage in the development of IP and help promote Hong Kong as an IP 
trading hub; 
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(III) fostering IP intermediary services and manpower capacity –  
 
• the Hong Kong Trade Development Council (HKTDC) launched the Asia IP 

Exchange (AsiaIPEX), an online IP trading portal, in December 2013 to enhance Hong 
Kong’s online IP trading volume, capabilities and connections.  As of end-February 
2016, AsiaIPEX has formed alliances with 34 strategic partners local and overseas, 
and covered over 25 000 entries of tradable IP rights (including copyright, patents, 
registered design and trade marks); 
 

• the Government supports the development of IP valuation standards by professional 
organisations for first-mover use in Hong Kong.  To this end, the Hong Kong 
Business Valuation Forum released in March 2015 a pioneering IP valuation reporting 
standards for its Registered Business Valuers to follow, in support of the 
Government’s efforts to promote IP trading.  Choosing Hong Kong as a launch pad, 
the Royal Institution of Chartered Surveyors issued an IP Valuation Guidance Note 
in May 2015 to clarify the legal, functional and economic characteristics of IP, and 
help establish industry wide professional standards.  IP professionals might make 
reference to the aforesaid tools to facilitate IP commercialization; 
 

• IPD is working with legal practitioners with expertise in IP transactions to compile and 
publish a checklist containing basic practical guidelines on two areas, namely “IP audit” 
(management for day-to-day business) and “IP due diligence” (due diligence for IP 
transactions), which is expected to be made available later this year; 
 

• the Department of Justice (DoJ) of Hong Kong is spearheading the development and 
promotion of Hong Kong as an international legal and dispute resolution services 
centre.  DoJ is working closely with IPD and relevant stakeholders to feature IP as a 
specialised area in alternative dispute resolution, notably arbitration and mediation.  
On IP arbitration, DoJ is considering to amend the Arbitration Ordinance (Cap. 609) 
with a view to clarifying that disputes relating to IPRs are capable of resolution by 
arbitration.  Such amendments will be useful in attracting more parties to resolve 
their IP disputes by arbitration in Hong Kong.  On IP mediation, DoJ and IPD will 
continue to promote the use of mediation for resolving IP disputes, as well as to follow 
up on the progress regarding how evaluative mediation may be effectively used to 
resolve IP disputes 

 
• IPD launched the IP Manager Scheme in May 2015 to help local SMEs build up their 

IP manpower capacity and increase competitiveness through IP management and 
commercialisation.  Over 200 SMEs joined the Scheme as of end-2015.  Two 
rounds of training were organised in 2015 with a total of 380 attendees.  In view of 
the positive feedback, IPD will continue to promote the Scheme, and the next round of 
training is scheduled for early June 2016; 
 

• from October 2015 to January 2016, IPD sponsored training courses on IP related 
subjects conducted by three professional bodies with a total of 136 participants.  
Feedback on the training was encouraging, and IPD will sustain this effort in 2016 and 
beyond; 
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(IV) pursuing promotion, education and external collaboration efforts – 
 
• since 2013, the Government co-organised the Business of Intellectual Property Asia 

Forum with HKTDC and Hong Kong Design Centre. The tripartite co-organisation 
will continue this year; 
 

• IPD launched two television announcements of public interest to promote Hong Kong 
as a premier IP trading hub in the region as well as its new support services relating to 
IP trading in 2015.  Newspaper advertorials were published to supplement the effort. 
IPD would continue with more publicity in 2016-17. 
 

• we have also been reaching out to different industries, e.g. movie and toy, to promote 
cross-sector IP trading since the latter half of 2015, and the response have been 
encouraging.  Key players in the respective fields have a better understanding of the 
potentials of their IP and the prospects of cross-sector commercialisation.  We will 
continue to facilitate such exchanges in IP trading crossover. 

 
Resources and Way Forward 
 
To provide dedicated support to the Working Group and to follow up the implementation 
work, one Chief Executive Officer (CEO) post was created in CITB in 2014-15 (for 24 
months) and the total salary provision for the post is $1.31 million annually.  The CEO 
post will be extended for a further 24 months as from 2016-17 to continue overseeing the 
implementation of various measures.  Other manpower and expenditure required for taking 
forward IP trading initiatives have been and will continue to be covered by the current 
establishment of and provision for CITB, IPD and relevant agencies.  This includes 
specifically setting aside $23 million as from 2015-16 for three years to support a number of 
new initiatives, for example (as mentioned above) - 
 
(i) providing free initial IP consultation service to SMEs; 
(ii) organising and sponsoring IP manpower training; 
(iii) promoting the development of highly specialised IP intermediary services; and  
(iv) launching promotion and public education campaigns. 
 
The estimated expenditure for implementing the initiatives above in 2015-16 is $5.5 million.  
We will continue our efforts in 2016-17 by utilising the resources already set aside. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)136  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5750 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the Government Electronic Trading Services (GETS), please advise this 
Committee on: 
 
(a) the respective expenditure and manpower of the consultancy study on developing a 

“trade single window” beyond the GETS mode commissioned by the Government last 
year; 

 
(b) the findings of the consultancy study mentioned in (a) above; and whether the cost and 

economic benefits of the “trade single window” been assessed.  If yes, the figures; 
 
(c) the estimated expenditure, manpower and date of the public consultation exercise on 

developing a “trade single window” beyond the GETS model to be conducted by the 
Government in 2016-17; 

 
(d) it is stated in the 2016 Budget that the Government will set up a dedicated office for 

establishing a “single window” for “one-stop” lodging of all the 50-plus trade 
documents and submissions with Government for trade declaration and customs 
clearance purpose.  Whether the “single window” mentioned in the 2016 Budget 
relates to the “trade single window” mentioned in (a) above; and 

 
(e) the estimated expenditure, manpower, work plans and work timetable of the dedicated 

office mentioned in (d) above in 2016/17. 
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 187) 
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Reply: 
 
(a) The expenditure of the consultancy study in 2015-16 is about $6.6 million.  The 

Commerce, Industry and Tourism Branch is responsible for co-ordinating and 
monitoring the study.  The manpower required has been subsumed into the 
establishment.  It would be difficult to quantify it separately. 

 
(b) The consultant is responsible for studying how the Government Electronic 

Trading Services may be developed into a Trade Single Window (SW) to provide 
a one-stop customs clearance service and how departments’ processing of import 
and export documents may be streamlined.  The study has included the 
consultant’s preliminary assessment on the cost of developing SW and the 
economic benefits.  The findings will be reflected in a concrete proposal for 
developing the SW, which will be the subject of a consultation exercise to be 
launched shortly. 

 
(c)& (e) The dedicated office for the SW will coordinate with the departments concerned, 

engage the industries (starting with the above consultation exercise) and prepare 
the detailed design and implementation programme for the SW.  It is expected 
that the first phase of the SW will be launched in 2018.  The estimated 
expenditure of the dedicated office in 2016-17 is $17.77 million, including the 
personal emolument of 16 new time-limited posts.   

 
(d) The SW mentioned in the Financial Secretary’s 2016-17 Budget Speech and the 

SW mentioned under part (a) of this question are the same initiative. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)137  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1741) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the Government support for the Travel Industry Council of Hong Kong (TIC) in 
implementing measures for strengthening the regulation of the tourism sector, please advise: 
 
(a) the respective number of travel agents that were penalized and accorded demerits in 

the past 3 years for breaching the following two directives that were promulgated in 
connection with the 10 measures introduced by TIC in February 2011 in a bid to 
improve the operation of mainland inbound tours: 

 
(1) Directive No. 194: Members which assign tourist guides to receive inbound tours 

organized in mainland China shall make payment of service remunerations 
(including a basic remuneration/salary, a tour-guiding fee, etc) to the tourist 
guides concerned to prevent them from relying on shopping commission as their 
major source of income; and  

 
(2) Directive No. 195: Members shall not require tourist guides to bear or 

unreasonably advance any payments for inbound tours organized in mainland 
China; and . 

 
(b) the current progress of the law drafting work for the new legislation and other 

preparatory work in relation to setting up the proposed statutory Travel Industry 
Authority (TIA) under the new regulatory framework for the tourism sector.   

 
Asked by: Hon POON Siu-ping (Member Question No. 32) 
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Reply: 
 
(a) (1) From 2013 to 2015, the Travel Industry Council of Hong Kong (TIC) handled 5 

suspected cases of contravening Directive No. 194, which involved 1 Hong Kong 
travel agent.  The TIC found the above 5 cases substantiated, and penalised the 
travel agent concerned with fine and demerit points. 

 
 (2) From 2013 to 2015, the TIC handled 5 suspected cases of contravening Directive 

No. 195, which involved 1 Hong Kong travel agent (same as the afore-mentioned 
travel agent contravening the Directive No. 194).  The TIC found the above 5 
cases substantiated, and penalised the travel agent concerned with fine and 
demerit points. 

 
(b) We are pressing ahead with drafting the new legislation for the establishment of the 

Travel Industry Authority and implementing the new regulatory framework of the 
tourism sector.  The new legislation will replace the existing Travel Agents 
Ordinance (Cap. 218), and will include a number of new elements, including licensing 
of tourist guides and tour escorts, establishment of the disciplinary committee and 
appeal board, etc., which require much complex drafting work.  Hence, the time 
required for drafting the new legislation is longer than originally estimated.  We 
anticipate that the bill will be introduced to the Legislative Council within the current 
term of the Government. 

 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)138  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2588) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (5) Subvention: Consumer Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
1.  How many complaints about medical beauty services did the Council receive in each 
of the past 3 years?  What were the nature of these complaints, the amounts involved and 
the outcome of follow-up actions? 
  
2.  How many complaints about loan intermediary services did the Council receive in the 
past 3 years?  What were the nature of these complaints, the amounts involved and the 
outcome of follow-up actions? 
 
3.  Will the Council step up publicity and public education on consumer interests in 
relation to these two types of services in 2016-17?  If yes, what are the specific plans and 
estimated expenditures?  If no, what are the reasons? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 46) 
 
Reply: 
 
1. In the past 3 years, the complaints received by the Consumer Council (CC) on medical 
beauty services (high energy light treatments and invasive treatments) (Note 1) are as 
follows - 
 

Year 2013 2014 2015 
Total number of complaints 197 186 143 
Nature of complaints 
 - Quality of services (%) 38.6% 34.9% 44.8% 
 - Sales practices (%) 16.2% 32.3% 25.9% 

 - Late / Non-delivery (%) 4.6% 5.4% 0.7% 
 - Price dispute (%) 7.1% 3.2% 4.9% 
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Year 2013 2014 2015 
 - Suspected to be unsafe (%) 18.3% 16.1% 18.9% 
 - Others (%) 15.2% 8.1% 4.8% 
Total amount of money involved (if 
disclosed by the complainant) 

About $3.33 
million 

About $3.42 
million 

About $3.41 
million 

Number of non-pursuable complaints 
(Note 2) 41 31 25 
Number of complaints pursued and closed 156 150 94 
 - Percentage of complaints resolved 63% 61% 71% 
Number of complaints in progress 0 5 24 

 
 
2. In the past 3 years, the complaints received by the CC on financial intermediary 
services are as follows - 
 

Year 2013 2014 2015 
Total number of complaints 38 75 134 
Nature of complaints 
 - Quality of services (%) 0.0% 4.0% 8.2% 
 - Sales practices (%) 28.9% 30.7% 41.8% 
 - Price dispute (%) 71.1% 61.3% 48.5% 
 - Others (%) 0.0% 4.0% 1.5% 
Total amount of money involved (if 
disclosed by the complainant) 

About $5.35 
million 

About $7.92 
million 

About $32.50 
million 

Number of non-pursuable complaints 
(Note 2) 12 24 50 
Number of complaints pursued and closed 26 49 71 
 - Percentage of complaints resolved 62% 53% 31% 
Number of complaints in progress 0 2 13 

 
(Note 1) High energy light treatments include laser and intense pulsed-light beauty treatment 
services, etc.  Invasive treatments include liposuction and beauty injection services, etc.. 
(Note 2) Reasons for complaints being non-pursuable include complainants only seeking to put 
their cases on record, complainants being unable to provide sufficient information on the cases, 
cases falling outside the CC’s jurisdiction, cases lacking justifications, etc.  
 
 
3. The CC has from time to time conducted public education on consumer issues through 
such means as the CHOICE magazine.  The expenditure involved has been subsumed 
within the CC’s provision, and it is difficult to quantify it separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)139  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2589) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government will work with the Hong Kong Tourism Board (HKTB), the tourism sector 
and relevant government departments to promote the green tourism products on offer in 
Hong Kong.  
 
1. What measures has the Government introduced to promote green tourism and 

nature-based tourism products over the past 3 years? 
 
2. What measures and specific items/products will be included in this year’s (2016-17) 

relevant programme?  Are there any brand-new elements as compared with last year? 
 
3. What will be the money and manpower involved? 
 
4. Will the Bureau work proactively with the Home Affairs Bureau this year to promote 

tourism products with unique historical and cultural features of Hong Kong?  If yes, 
what are the details?  Will there be any brand-new products or elements introduced? 
 

 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 47) 
 
Reply: 
 
1. The Tourism Commission, in collaboration with the Agriculture, Fisheries and 

Conservation Department (AFCD), the Hong Kong Tourism Board (HKTB), the 
travel trade and event organisers, has been actively promoting Hong Kong’s 
nature-based green tourism products through the HKTB’s “Great Outdoors Hong 
Kong” platform, covering the Hong Kong Global Geopark of China (the “Geopark”), 
hiking trails and itineraries featuring outlying islands, etc.  The HKTB has also been 
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promoting the city’s natural landscape to visitors, international media and overseas 
trade partners through various channels such as digital media, marketing promotions, 
public relations, visitor centres, hotlines and trade activities.  Detailed marketing 
activities are as below: 

 
 Targeting visitors and consumers: 
 To promote various hiking trails and outlying islands, as well as the guided 

activities and green tourism products of local travel agents and other 
organisations through different channels, such as digital media, hiking 
guidebooks, visitor centres and hotlines. 

 
 Targeting international media: 
 To arrange international media to experience Hong Kong’s outlying islands and 

green attractions, and promote the city’s natural landscape to consumers of 
source markets through coverage by international media.  

 
 Targeting overseas travel trade: 
 To encourage the overseas travel trade to include elements of green tourism in 

the itineraries of visitors, including Meetings, Incentive Travels, Conventions and 
Exhibitions visitors. 

 
2.&3. In 2016-17, the HKTB will continue the above-mentioned promotion work and 

include the element of green tourism in its promotion initiatives in source markets 
during key promotional window.  The total proposed marketing budget of the 
HKTB, including that for the promotion of green tourism is $330 million.  In 
addition, the Government will provide an additional funding of $2 million to the 
HKTB in 2016-17 for enhancing the promotion of “Great Outdoors Hong Kong”.  
The funding will be deployed for arranging guided activities for inbound visitors and 
producing hiking guidebooks to encourage visitors to experience the city’s natural 
landscape.  

 
4.  The HKTB has been promoting to visitors the diversified travel experiences in Hong 

Kong including its unique historical and cultural features, such as the traditional 
festivals included in the national list of intangible cultural heritage like the Cheung 
Chau Jiao Festival and the Tai Hang fire dragon dance etc.  The promotion is 
conducted through different channels including public relations, digital media and 
trade partnership.  In 2016-2017, the HKTB will continue to carry out the related 
promotion work and maintain close contact with relevant government departments 
and organisations including the Home Affairs Bureau to promote Hong Kong’s 
diversified and unique travel experiences to visitors.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)140  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2590) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What is the current financial situation of the Mega Events Fund?  Has any surplus been 
returned to the Fund by projects previously subsidised? 
 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 48) 
 
 
Reply: 
 
The Mega Events Fund (MEF) was established in 2009 following the funding approval of 
the Finance Committee (FC) of the Legislative Council (LegCo).  Since its inception, 
12 rounds of applications have been invited and a total maximum sum of $130 million has 
been granted to support 28 mega events.  FC of LegCo approved in 2012 to allocate 
$150 million for extending the operation of the MEF for 5 years and to modify the MEF 
into a two-tier system.  By end February 2016, the MEF has an uncommitted balance of 
some $71 million.   
 
Before the extension of the operation of the MEF in 2012, 2 events generated a surplus and 
a total sum of around $1.3 million was returned to the Government accordingly.  Under the 
modified Tier-two Scheme, should the MEF-supported events generate a surplus, the 
organizers are required to return any unspent funds and operating surplus generated from the 
events to the Government.  Amount of the refund is up to the ceiling of the approved 
funding for the respective events.  The organizers may also apply to the MEF Assessment 
Committee (AC) for retaining the operating surplus generated from a Tier-two event for the 
sole purpose of organizing the same event in the following year in Hong Kong.  Under the 
modified Scheme, the organizer of an MEF-supported event returned a surplus of around 
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$8,000 to the Government accordingly, while the organizers of another 3 MEF-supported 
events were approved by the MEF AC to retain the surplus of a total sum of some 
$0.9 million generated from the respective events for organizing the same events in the 
following year in Hong Kong. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)141  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2591) 
 

 
Head:  (152) Government Secretariat: Commerce and Economic 

Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the task of continuing to support the further development of wine-related 
businesses in Hong Kong: 
 
1. What are the details, including specific measures, manpower deployment and the 

expenditure required? 
 
2. What were the annual volumes of wine being imported and exported, their respective 

value and the changes in such figures for the past 3 years? 
 
3. How many people were engaged in wine-related businesses and what were the changes in 

such figures during the same period? 
 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 49) 
 
Reply: 
 
Details of our efforts in 2016-17 to support the further development of wine-related 
businesses are given below –  
 
(a) trade and investment promotion: this Branch co-ordinates the organisation and 

promotion work of relevant agencies, including promotion events such as the Wine and 
Dine Festival and the International Wine and Spirits Fair.  The Trade Development 
Council and the Government’s economic and trade offices will further assist the 
industry in capitalising on potential markets not only on the Mainland, but also those in 
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the region.  We will also assist the Hong Kong Quality Assurance Agency (HKQAA) 
in promoting on the Mainland its wine registration scheme, to underline Hong Kong 
traders’ reputation.  In addition, a project supported by the BUD Fund (Organisation 
Support Programme) will promote our role as a regional wine trading hub;  

(b)  clearance facilitation: the Customs and Excise Department (C&ED) will step up 
promotion of the customs facilitation scheme for wine entering the Mainland through 
Hong Kong, which was expanded in scope in 2015 to cover all ports in the Beijing, 
Shanghai, Tianjin, Guangzhou and Shenzhen customs regions.  The scheme enables 
wine consignments to get instant customs clearance on arrival at designated Mainland 
ports;  

 
(c) manpower training and education: apart from courses run by different institutes, we will 

encourage the industry and training bodies to launch other wine-related courses that 
satisfy the industry’s needs; 

 
(d) combating counterfeit wine: C&ED’s specialised investigation team will continue to 

ally with the industry to cooperate on market monitoring, and maintain liaison with 
Mainland and overseas Customs; and 

 
(e) wine storage: we will continue to assist the HKQAA in promoting its scheme for 

accrediting wine storage facilities, and take part in the Development Bureau’s 
feasibility study on the long-term strategy for cavern development, exploring the 
feasibility of housing wine cellars in rock caverns. 

 
The work arising from the implementation of the above measures is being carried out 
through re-deployment of existing resources.  The related expenditure is subsumed under 
the establishment of and provision for this Branch.  It is difficult to quantify such 
expenditure separately.  Regarding the Wine and Dine Festival and the International Wine 
and Spirits Fair mentioned in (a) above, the costs are met through government subvention, 
charging of fees and commercial sponsorships. 
 
According to the Census & Statistics Department, the wine trading figures from 2013-14 to 
2015-16 for Hong Kong are as follows:  
 
Imports  
 

Year Total Value 
($ hundred 

million) 

Year-on-year 
Change 

Total Volume 
(ten million 

litre) 

Year-on-year 
Change 

2014-15 
(up to Jan 2015) 

95 +28.6% 5.7 +25.3% 

2013-14 90 +13.3% 5.3 +5.3% 
2012-13 80 -0.6% 5.0 -1.4% 
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Re-exports 
 

Year Total Value 
($ hundred 

million) 

Year-on-year 
Change 

Total Volume 
(ten million 

litre) 

Year-on-year 
Change 

2014-15 
(up to Jan 2015) 

46 +110.2% 2.5 +20.6% 

2013-14 28 +64.0% 2.4 +26.5% 
2012-13 17 +7.4% 1.9 -1.4% 

As regards the number of people engaged in wine-related businesses, according to a 
manpower survey for the wine industry conducted at end 2013, there were 54 518 full-time 
and 13 654 part-time employees.   
 
 
 

--End-- 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)142  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2592) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
This year the Bureau will continue to work closely with the Ocean Park Corporation to 
facilitate its implementation of the waterpark and hotel projects with a view to strengthening 
Hong Kong’s position as a premier destination for family visitors in the region.  
 
1. Given the target of strengthening Hong Kong’s position as a premier destination for 
family visitors in the region, what is the percentage of family suites to be provided in the 
new hotel under construction in the Ocean Park? 
 
2. For strengthening Hong Kong’s position as a premier destination for family visitors in the 
region, what other measures will the Government adopt to strengthen the promotion work? 
 
3. Will the Administration consider introducing relevant incentives or supporting measures 
to encourage hotels in Hong Kong to provide more family suites so as to meet the 
accommodation need of family visitors? 
 
4. What is the number of rooms to be provided by new hotels in Hong Kong this year?  
What is the estimated number of hotel rooms in the coming 3 years?  How many of them 
will be located in Lantau and North District?  Please provide a detailed breakdown. 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 50) 
 
Reply: 
 
1.  The two hotel projects of the Ocean Park will tie in with the vision and mission of the 

Park, and the theme of the hotel designs will also match with that of the Ocean Park.  
The construction works of the Park’s first hotel, namely Hong Kong Ocean Park 
Marriott Hotel, has commenced for completion in 2017.  According to the current 
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design, the hotel will provide about 470 rooms, including about 80 interconnected 
rooms to meet the needs of various types of visitors including family visitors.  
Besides, in February 2016, the Ocean Park selected and announced the Most Preferred 
Proponent for the construction of the second hotel, namely The Fullerton Hotel @ 
Ocean Park (previously named as the “Fisherman’s Wharf Hotel”).  The construction 
works of the second hotel is expected to commence in 2017 for completion in 2020.  
According to the preliminary design, the hotel will provide as many as 460 rooms, 
including about 40 family suites. 

 
2.  The two theme parks in Hong Kong display their own characteristics with distinctive 

facilities and entertainment offerings.  They have been rolling out new initiatives to 
enhance their attractiveness to family visitors. 

 
 Apart from the abovementioned hotel projects, the Ocean Park is developing an 

all-weather indoor cum outdoor waterpark at Tai Shue Wan, which is expected to be 
completed in the second half of 2018. 

 
 The Hong Kong Disneyland Resort (HKDL) commenced the 10th Anniversary 
Celebration last year, and launched a new stage show “Mickey and the Wondrous 
Book”, a new attraction “Fairy Tale Forest”, and new castle video projections which 
blend with the night time fireworks show “Disney in the Stars”.  In addition, a new 
themed area based on Marvel’s “Iron Man” franchise and a new hotel with a theme 
dedicated to the spirit of exploration will open in 2016 and 2017 respectively.  Apart 
from introducing new facilities, the HKDL will keep abreast of market movement and 
trends to launch new entertainment offerings and experiences in a timely and flexible 
manner (such as new “Star Wars”-themed offerings which will be launched in the 
middle of the year, including upgrade of “Space Mountain” into “Hyperspace 
Mountain” and introduction of the “Jedi Training Academy”) so as to enhance the 
experience of visitors and stimulate more attendance and spending.  On long-term 
development, the Government is discussing the future overall development of the 
HKDL with The Walt Disney Company. 

 
To promote Hong Kong as a preferred travel destination for families in the region, in 
2016-17, the Hong Kong Tourism Board (HKTB) will partner with travel agents, 
tourist attractions, hotels and other travel and related trade partners to roll out special 
tour products targeting families in the Mainland and various short-haul markets, such 
as Southeast Asia, Taiwan, South Korea and India.  These offers include waiver of 
entry fees of attractions and accommodation fees of the children accompanied by adult 
visitors.  The packages will be launched at times to match with these markets’ school 
holidays to attract more family visitors, and the HKTB will also concurrently carry out 
promotions in these markets to maximize marketing results. 

 
3. The Government has been encouraging investors to develop different types of hotels to 

cater for the needs of different visitors.  Over the past ten years, the number of hotel 
rooms in Hong Kong has increased by around 70% (i.e. about 30 000 additional hotel 
rooms).  As at end-2015, there were 253 hotels in Hong Kong, providing a total of 
around 73 800 rooms. 
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Nevertheless, the demand and supply of hotel rooms have always been market-driven.  
In deciding and adjusting the development plan (including hotel design and types of 
room to be built) and pace of the hotel construction works, developers will take into 
account various factors including the prospective growth of visitor arrivals, economic 
outlook, business environment of the hotel industry and the projection on business 
receipt, etc.  The Government will continue to keep a close watch on the 
demand-supply situation in the hotel market to ensure healthy development of the 
tourism industry. 
 

4. According to the information provided by the HKTB, the estimated number of hotel 
rooms in 2016-2019 is as follows –  

 
 Number of hotel rooms 

 
Number of hotel rooms in 
Lantau and North District 

2015 (Actual) 73 846 4 176 
2016 76 643 4 176 
2017 81 052 4 176 
2018 83 753 4 176 
2019 84 082 4 176 

 
The above number excludes hotel projects which have been approved by the Building 
Authority but the developers do not disclose the completion dates.  If these sites are 
included in the calculation, it is expected that the hotel room supply will increase to 
around 95 000 by 2019. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)143  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2642) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As noted in paragraph 31 of the Budget Speech, the Government will allocate $240 million 
to jointly launch five measures with the tourism industry. 
 
1. Please provide a detailed breakdown of the respective provisions for these measures. 
 
2. How will the Government proceed with the promotion of MICE (Meetings, Incentive 

Travels, Conventions and Exhibitions) tourism and “fly-cruise” tours in the current 
financial year?  Please provide details of the specific measures and activities.  What 
are the prospective timetable and details of the topside development of the new 
convention centre at the Exhibition Station of the Shatin to Central Link?  What is the 
estimated funding involved? 

 
3. How will the Government enrich the contents of the Dr Sun Yat-sen Historical Trail?  

Please provide the details.  Please advise the latest progress of the revitalization of the 
former Central Police Station Compound into a centre of heritage, arts and leisure 
facilities.   

 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 37) 
 
Reply: 
 
1. Considering that the tourism industry has entered a period of consolidation and in view 

of the changing mix and spending pattern of visitors, to enhance Hong Kong’s 
attractiveness and competitiveness, the Government will allocate an additional funding of 
about $240 million to launch the following five measures in the medium term jointly 
with the tourism industry:  
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Initiative Funding ($) 

(1) Expand the scale of major events to be held this year 57.1 million 
(2) Through the Hong Kong Tourism Board (HKTB), re-package 

Hong Kong’s tourism image with new promotional videos and 
step up publicity in the Mainland for quality and honest tours  

98.3 million 

(3) Assist the industry to open up new visitor sources 64.4 million 
(4) Through the Travel Industry Council of Hong Kong, subsidise 

small and medium-sized travel agents, on a matching basis, to 
make use of information technology  

10 million 

(5) Continue to promote Hong Kong’s natural scenery as well as 
our unique history and culture 

10 million 

Total $239.8 million 
 

Out of the total additional funding of $240 million to be allocated by the Government in 
2016-17, $221.8 million will be provided to the HKTB for carrying out the initiatives of 
items (1), (2), (3) and part of (5) in the above table. 

 
2. In 2016-17, the Government will allocate funding to the HKTB to strengthen its 

promotion programmes on “fly-cruise”, with a view to further expanding the source 
markets other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to relevant 
sectors, including hotel and retail.  
 
The promotional scheme for “fly-cruise” will be implemented by the HKTB in 
collaboration with cruise lines on a matching fund basis.  The budget for 2016-17 will 
be $10 million. 
 
The matching fund can be used for product development, marketing and promotion 
projects targeted for certain selected “fly-cruise” markets (other than the local market and 
Southern China market).  The HKTB will draw up the respective details on the mode of 
cooperation and promotional activities, such as product mix as well as appropriate 
marketing and promotional strategies having regard to the market positioning of 
individual cruise lines (e.g. target customer segments and source markets), so as to 
effectively attract more visitors to join cruise itineraries in Hong Kong. 
 
We hope that the scheme itself and the relevant efforts involved will enhance the 
attractiveness of Hong Kong to international cruise lines.  We also hope that this can 
also demonstrate our commitment to develop “fly-cruise” tours in Hong Kong and our 
support rendered to the trade, so that international cruise lines will be more confident in 
expanding their businesses and deploying more cruise ships to berth in Hong Kong, 
hence fostering the development of cruise tourism in Hong Kong.  The HKTB would 
discuss the details of the scheme with individual cruise lines that are interested in joining 
the collaborative scheme. 
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Promoting MICE tourism is also one of the HKTB’s main work focuses.  In 2016-17, 
the HKTB will continue to adopt promotional strategies tailored for various MICE 
segments.  It will also provide MICE event organisers and visitors with customised 
support and attractive offers to draw more MICE events of different scales to Hong Kong 
and consolidate Hong Kong’s image as the “World’s meeting place”. The major relevant 
promotion work conducted by the HKTB in 2016-17 will include: 
 
Meetings and incentives (M&I) 
 
 focusing on short-haul markets such as South Korea, the Mainland, India and 

Indonesia, and reaching out to selected strategic sectors, namely the direct selling, 
finance and insurance, information technology, manufacturing and pharmaceutical 
sectors; 

 
 strengthening connection with large-scale corporations with a dedicated department 

for organising M&I events, and attracting these corporations to organise events in 
Hong Kong.  Through large-scale trade shows, briefing sessions and other industry 
events, establishing closer business relationship with M&I event organisers with a 
view to attracting more M&I events to Hong Kong by leveraging on their business 
network; 

 
 fostering closer relationship with M&I event organisers by participating large-scale 

M&I travel shows, as well as organising familiarisation tours to Hong Kong and travel 
missions.  The HKTB will also actively showcase the strengths and characteristics of 
Hong Kong as a MICE destination; and  

 
 through an award programme, motivating travel agents to promote Hong Kong as the 

ideal destination for M&I trips to their corporate clients. 
 
Conventions 
 
 focusing on the American and European markets, targeting to attract large-scale or 

major conventions from six strategic sectors, namely science, medical science, 
engineering, social science, technology, and commerce, to Hong Kong; 

 
 forming strategic partnerships with professional associations and professional 

conference organisers in Europe and the US, as well as proactively reaching out to and 
persuading their members to choose Hong Kong for organising large-scale conferences 
and smaller-scale but recurrent business conferences; 

 
 leveraging on industry events such as IMEX as outreach platforms to engage key 

associations and conference organisers in Europe and the US;  
 
 participating in various international MICE trade shows in Europe and the US together 

with local travel trade, and strengthening the connection between the local trade and 
professional conference organisers through different networking activities held at these 
trade shows; and 
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 strengthening the connection between associations in the Mainland and their 

corresponding local chapters in Hong Kong, and organising familiarisation tours for 
their representatives to gain better understanding of Hong Kong’s edges as a MICE 
destination, thereby encouraging them to organise conventions in Hong Kong. 

 
Exhibitions 
 
 showcasing Hong Kong’s core strengths at international industry events with key 

partners from the local exhibition sector and upholding the city’s image as Asia’s fair 
capital; and 

 
 offering marketing support to exhibition organisers and working with the travel trade 

to provide exhibition visitors with customised travel packages, special offers and 
hospitality support to retain recurrent events and attract new ones. 

 
In addition, there are many small to medium-sized M&I and conventions with 70 to 700 
visitors held in Hong Kong.  To drive the growth of these kinds of events, the 
Government will allocate $5 million to the HKTB for the latter to provide financial 
support to local travel agents in developing their business by enhancing their ability to 
provide more attractive offers to the organisers of these small to medium-sized M&I and 
conventions.  On the other hand, the HKTB would leverage on this opportunity to 
encourage those travel agents focusing on leisure travel to expand the business on MICE 
tourism. 
 
In order to facilitate the long term development of the convention industry in Hong Kong, 
a convention centre will be constructed above the Exhibition Station of the Shatin to 
Central Link upon the latter’s completion in around 2020.  The Hong Kong Trade 
Development Council (HKTDC) is, at the Government’s invitation, working on the 
design of the centre.  Expenses on the design work will be borne by the HKTDC.  The 
construction cost of the convention centre can only be estimated after the HKTDC has 
completed the design work. 
 

3. The Government will revitalise the Dr Sun Yat-sen Historical Trail in the Central and 
Western District.  Preliminary concepts include re-designing the trail’s signage boards 
with content updates and introducing multimedia elements (such as mobile application) 
to make the trail more interactive and interesting.  In addition, the Government is taking 
forward the revitalisation of the Central Police Station Compound in partnership with the 
Hong Kong Jockey Club (HKJC).  The revitalisation works are scheduled for 
completion by phases in 2016, after which the site will be available for fitting out and 
relevant preparatory arrangements, including the fitting out of the heritage interpretation 
and contemporary art aspects of the project.  The HKJC targets to open the Compound 
to the public by the end of 2016.  The above two projects, in tune with other 
surrounding attractions including the PMQ, will transform the Central and Western 
District into an “art-across-time” community when they are completed. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)144  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2643) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question:  
The Financial Secretary plans to increase the number of designated spaces for food truck 
pilot scheme from the original 12 to 16. 
 
1. It is noted in the Budget Speech that the food truck concept has attracted wide interest 

from the community.  Where do this observation and conclusion come from ?  
2. When will the implementation details of the scheme be finalized?  Has the 

Government received any amendment proposal for the scheme so far this year?  
3. What is the estimated Government expenditure for the scheme? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 38) 
 
Reply:  
1. Since the Financial Secretary announced the new initiative of introducing food trucks, 

which are popular abroad, to Hong Kong in his 2015-16 Budget, the Tourism 
Commission (TC) has received a good number of enquiries and suggestions regarding 
this subject, showing that it has attracted wide interest from the community. 

 
2. The TC will openly invite applications from the public to take part in the Food Truck 

Pilot Scheme (the “Scheme”) in late March 2016.  Application form and application 
details will be set out in the invitation document.  Since the TC briefed the Legislative 
Council Panel on Economic Development on the details of the Scheme, we have not 
received any proposal on the amendment of the Scheme. 

 
3. The Government has earmarked a total of $31.71 million for the coming three financial 

years for launching the Scheme.  Funding required for 2016-17 is $12.74 million. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)145  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2644) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government will undertake the project of Ani-Com Park@Harbour “Fun” in this year. 
 
1. What are the details and timetable of this project? 
 
2. Where did the concept of the project come from?  What are its target types and 

source markets of visitors? 
 

3. What are the amount of funding and manpower involved? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 39) 
 
Reply: 
 
1. & 2. 
 
 The Government and the animation and comic industry are now working in 
partnership to develop the area adjacent to the Golden Bauhinia Square at Wan Chai North 
into a themed area, named Ani-Com Park@Harbour“FUN”, for displaying the figurines of 
local animation and comic characters.  The project will showcase the work of the local 
animation and comic industry to the public and visitors, while at the same time, introduce a 
cultural and creative tourism item at Wan Chai district.  It will attract local citizens, and at 
the same time, enrich the tourism experience of visitors in Hong Kong.  It is expected that 
the Ani-Com Park@Harbour“FUN” will open in May this year. 
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3. 
 
 Ani-Com Park@Harbour“FUN” will be taken forward using the funding provided to 
the Hong Kong Comics and Animation Federation by the Create Hong Kong of the 
Commerce and Economic Development Bureau under the CreateSmart Initiative.  The 
approved funding is $6.05 million.  The Tourism Commission under the Commerce, 
Industry and Tourism Branch of the Commerce and Economic Development Bureau fully 
supports the developing of this initiative, and has been assisting in taking it forward by 
coordinating the efforts amongst Government departments.  Relevant work will be carried 
out with existing resources with no additional expense involved. 
 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)146  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2645) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the establishment of the statutory Travel Industry Authority, please advise this 
Committee of the following: 
 
(1) What is the latest progress of the drafting of the relevant bill?  Is the Government still 

negotiating with the Travel Industry Council of Hong Kong?  When is the bill 
scheduled for tabling at the Legislative Council? 

 
(2) What are the estimated expenditure and manpower involved in the relevant work this 

year? 
 
Asked by: Hon Elizabeth QUAT (Member Question No. 40) 
 
Reply: 
 
1.-2. We are pressing ahead with drafting the new legislation for the establishment of the 

Travel Industry Authority (TIA) and implementing the new regulatory framework of 
the tourism sector.  The new legislation will replace the existing Travel Agents 
Ordinance (Cap. 218), and will include a number of new elements, including licensing 
of tourist guides and tour escorts, establishment of the disciplinary committee and 
appeal board, etc., which require much complex drafting work.  Hence, the time 
required for drafting the new legislation is longer than originally estimated.  We 
anticipate that the bill will be introduced to the Legislative Council within the current 
term of the Government.  
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The Tourism Commission (TC) under the Commerce, Industry and Tourism Branch 
(CITB) of the Commerce and Economic Development Bureau is responsible for the 
preparation work for the establishment of the TIA.  The expenditure on such work 
has been subsumed into the provisions for 2016-17 for the CITB.  It is difficult to 
quantify such expenditure separately.  Apart from the Commissioner for Tourism and 
other staff in the TC who are responsible for such work, the Secretary for Commerce 
and Economic Development and the Permanent Secretary for Commerce and 
Economic Development (Commerce, Industry and Tourism) also supervise this work. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)147  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2646 ) 

 
 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses  

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1. The provision for the Competition Commission (Commission) for 2016-17 is 

$0.9 million (1.2%) lower than that for 2015-16, which is mainly due to reduction in 
operating expenses.  Please provide the details.  

 
2. Please provide the specific details on the Commission’s expenditures for educational 

and outreach activities, targeted publications (such as those for the business sector) 
and promotion of self-assessment tools this year, as compared with those of last year, 
i.e. before the Competition Ordinance came into full effect. 

 
3. What are the market studies to be conducted by the Commission this year?  Has there 

been a significant increase in the relevant resources as compared with those of last 
year?  

 
Asked by: Hon Elizabeth QUAT (Member Question No. 41) 
 
Reply: 
 
(1)  The reduction of expenses of the Competition Commission (the Commission) comes 

from efficiency gain of its general operating expenses other than staff costs.   
 
(2)  The Commission’s budget for 2016-17 includes about $6.5 million for publicity and 

public education activities, but the figure does not include staff costs or other general 
expenses which cannot be separately itemised. 

 
(3)  The Commission expects to complete within the year two market studies which are on 

building maintenance and management, and on the auto fuel industry in Hong Kong 
respectively.  The Commission conducts the market studies directly by its in-house 
professional staff and does not have an itemised budget for this area of work. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)148  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2647) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (5) Subvention: Consumer Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
During this year, the Consumer Council will undertake new studies to support policy 
advocacy in consumer protection and to promote sustainable consumption. 
1. Please set out the contents and projects to be covered in these “new studies” in table 
form. 
2. What are the funding and manpower involved? 
3. Further to the initial study report published earlier on, what activities and projects will 
the Consumer Council undertake during this year to continue promoting sustainable 
consumption?  What are the funding and manpower involved?  
4. Will the Consumer Council consider promoting sustainable consumption in 
collaboration with the Environment Bureau, including jointly formulating promotion 
measures to help consumers select more environmentally-friendly products and encourage 
them to conserve natural resources and reduce wastage? 
5. Will research be done on imposing a cooling-off period for pre-payment mode of 
consumption? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 42) 
 
Reply: 
In 2016-17, the Consumer Council (CC) will undertake new studies on individual 
consumption markets and legal protection for consumers.  For this purpose, the 
Government will provide time-limited subvention to the CC of about $6.3 million in the 
year for employing six contract officers and other operating expenses.  The CC expects to 
release reports in the year on study topics such as online shopping consumer behaviour and 
trade practices, consumer arbitration and other alternative dispute resolution methods, etc..  
The CC will continue to carry out various studies as appropriate to support policy advocacy 
in consumer protection. 
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The CC released its report on sustainable consumption and convened a conference in 
February 2016.  According to the CC, it will liaise and explore collaboration with relevant 
stakeholders such as Government departments, businesses and green organisations in 
promoting sustainable consumption. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)149  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2649) 
 

 
Head:  (152) Government Secretariat: Commerce and Economic 

Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Government will continue to monitor developments on various regional economic 
integration initiatives and explore opportunities for Hong Kong’s participation, and in the 
meantime continues to oversee negotiations on the Hong Kong-ASEAN Free Trade 
Agreement and the Hong Kong-Macao Closer Economic Partnership Arrangement 
(HK-Macao CEPA). 
 
1. What are the amount of funds and manpower resources involved for this year? 
 
2. As regards monitoring developments on various regional economic integration initiatives 
and exploring opportunities for Hong Kong’s participation, has the Government explored 
Hong Kong’s potential participation in the Regional Comprehensive Economic Partnership 
(RCEP) and Free Trade Areas of America (FTAA)?  If yes, what are the views?  Are 
there any follow-up actions? 
 
3. Apart from the above two trade agreements, does the Government have any new concrete 
ideas about developing and participating in regional cooperation while monitoring 
developments on various regional economic integration initiatives? If yes, what are the 
details? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 44) 
 
Reply: 
 
In 2016-17, the Government will continue to participate actively in regional economic 
cooperation to strengthen trade and economic relations between Hong Kong and our major 
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trading partners in the region, to ensure that Hong Kong can participate in economic 
integration in the region, and to bring new opportunities and room for development for 
Hong Kong enterprises. The major work involves two fronts: (1) regional economic 
cooperation; and (2) free trade agreements (FTAs) and economic and trade cooperation 
arrangements. 
 
(1) Regional Economic Cooperation 
 
On the regional economic cooperation front, Hong Kong has been actively participating in 
the Asia-Pacific Economic Cooperation (APEC) to promote broader cooperation in the 
Asia-Pacific region. Trade between Hong Kong and other APEC economies accounts for 
some 80% of Hong Kong’s external trade. APEC provides an excellent platform for Hong 
Kong to collaborate with other member economies on various trade and economic issues in 
the region. 
 
APEC’s primary goal is to achieve trade and investment liberalisation and facilitation for 
economic cooperation and growth. Hong Kong has been maintaining close economic 
relations with APEC member economies. Any measure which can further improve the 
business environment and facilitate trade and investment in the region will bring about 
opportunities for Hong Kong. 
 
As far as trade facilitation is concerned, relevant work which APEC promotes, such as 
simplifying customs procedures, enhancing business mobility through the APEC Business 
Travel Card, promoting electronic commerce and establishing mutual recognition 
arrangements for telecommunications, electrical and electronic equipment, etc. can help 
improve the region’s business environment by saving business costs and time. 
 
To further enhance regional economic integration, APEC member economies are currently 
launching the work on the realisation of the Free Trade Area of the Asia-Pacific (FTAAP), 
which includes completing the Collective Strategic Study by the end of 2016 so as to 
identify the related issues, benefits and challenges of advancing the FTAAP.  The 
realisation of the FTAAP will reduce regional trade barriers, bringing immense 
opportunities to economies in the region and facilitating Hong Kong businessmen, including 
SMEs, to further expand their business and investment in the region.  With a view to 
realising the FTAAP the soonest, Hong Kong will participate actively in the related 
discussions and work, and will share our knowledge and experience with respect to our 
liberal  trade policy. 
 
Moreover, Hong Kong also participates actively in the work of the Pacific Economic 
Cooperation Council (PECC). PECC serves as a forum for regional cooperation and policy 
coordination. It promotes trade and investment activities as well as economic development 
in the Pacific region through research and policy discussion. Participants to the PECC 
include government officials, businessmen and academics. 
 
(2) FTAs and Economic and Trade Cooperation Arrangements 
 
The Hong Kong, China – New Zealand Closer Economic Partnership Agreement (CEP 
Agreement), which entered into force on 1 January 2011, has been implemented smoothly. 
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In 2015-16, we commenced the general review of the CEP Agreement and the review on 
trade in services together with New Zealand according to the established work plans. In 
2016-17, both sides will continue to strengthen trade and economic cooperation between the 
two places based on the outcomes of the reviews. The FTA between Hong Kong and the 
Member States of the European Free Trade Association (EFTA) has been operating 
smoothly since it entered into force in end-2012, and both sides are planning to hold the first 
Joint Committee meeting. As for the FTA between Hong Kong and Chile, it has been 
operating smoothly since it entered into force in October 2014, and both sides will continue 
to negotiate an investment agreement under the FTA. 
 
The Association of Southeast Asian Nations (ASEAN) as a whole is the second largest 
trading partner of Hong Kong in terms of goods and the fourth largest partner in terms of 
services. We are now actively negotiating an FTA with ASEAN. Forging an FTA with 
ASEAN will not only allow Hong Kong’s goods, services and investments access the 
ASEAN market under more favourable conditions, but will also enhance Hong Kong’s 
further participation in regional economic integration.  The FTA negotiations commenced 
in July 2014 and are progressing smoothly. We hope to conclude the negotiations this year, 
so that Hong Kong businessmen can reap the benefits early. 
 
We will also seek to conclude discussions on a closer economic partnership arrangement 
with Macao this year. 
 
Since Hong Kong signed the economic and trade cooperation arrangements with Malaysia 
and Thailand in 2009 and 2013 respectively, we have been facilitating and promoting 
bilateral economic cooperation in various areas with Malaysia and Thailand to further 
strengthen the economic ties between Hong Kong and the two countries. In 2015, Hong 
Kong and Thailand held the first meeting of the Joint Co-operation Committee, and 
formulated future work plans on various priorities. In 2016-17, we will continue to take 
forward various co-operation initiatives under the above arrangements, including firming up 
the meeting of the Joint Co-operation Committee under the trade and economic co-operation 
arrangement with Malaysia. We will also continue to strengthen trade and economic 
cooperation with other trading partners for promoting regional integration. 
 
We welcome and support any regional initiatives that promote free trade, and have all along 
been closely monitoring relevant developments, including the Regional Comprehensive 
Economic Partnership (RCEP) currently being negotiated between ASEAN and its six FTA 
partners (namely the Mainland, Japan, Korea, Australia, New Zealand and India). The 
combined GDP of the 16 RCEP participating economies represents nearly one-third of the 
world’s GDP.  The RCEP negotiation is the largest FTA negotiation in the Pan Asia 
region. All these economies are important trading partners of Hong Kong.  Joining RCEP 
will be highly beneficial to strengthening Hong Kong’s position as the Asian trading and 
logistics hub. RCEP participating economies aim to complete the negotiations, with an open 
accession clause, in 2016.  Economic partners other than ASEAN’s FTA partners can also 
apply to participate in the RCEP after the negotiation is concluded. We aim to join RCEP 
upon completion of our FTA negotiation with ASEAN. 
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The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the Commerce and Economic Development Bureau and the Trade 
and Industry Department.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)150  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3051) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government will continue to support the Travel Industry Council of Hong Kong in 
strengthening the regulation of the operation of the Mainland inbound tour groups and 
improving the regulation of tourist guides. 
 
1. What are the provisions of funding and manpower for the work in this respect in this 

year?  What were the respective provisions in the past 3 years? 
 
2. What strategies and improvement measures will the Government adopt for addressing 

the problems of “low-fare shopping tours” and “coerced shopping” in this year? 
 
3. How will the Administration further improve the regulation of tourist guides and 

enhance their professional ethics and standards in the coming year? 
 
Asked by: Hon Elizabeth QUAT (Member Question No. 45) 
 
Reply: 
 
1. The Tourism Commission (TC) under the Commerce, Industry and Tourism Branch 

(CITB) of the Commerce and Economic Development Bureau is responsible for 
supporting and assisting the Travel Industry Council of Hong Kong (TIC) in 
implementing measures for strengthening the regulation of the operation of Mainland 
inbound tour groups and improving the regulation of tourist guides.  The expenditures 
on such work for the past 3 years and this year have been subsumed into the provisions 
for 2013-14 to 2016-17 for the CITB.  It is difficult to quantify such expenditures 
separately.  Apart from the Commissioner for Tourism and other staff in the TC who 
are responsible for such work, the Secretary for Commerce and Economic Development 
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and the Permanent Secretary for Commerce and Economic Development (Commerce, 
Industry and Tourism) also supervise this work. 

 
2. The Government and the TIC all along attach great importance to the regulation of 

Mainland inbound tour groups.  In fact, the TIC has been working hard in 
implementing the 10 measures for strengthening the regulation of the operation of 
Mainland inbound tour groups.  In the past few years, it has penalised a number of 
travel agents which have been found violating the rules.  Apart from imposing fines, 
the punishment includes suspension or revocation of the membership of the travel 
agents concerned.  In response to the unfortunate incident involving the death of a 
tourist in Hong Kong in October 2015, the Government announced in early November 
2015 various measures to strengthen the regulation of Mainland inbound tour groups 
with a view to minimising the problems arising from zero/negative tour fares and 
coerced shopping through a multi-pronged approach.  These measures include – 
 
(1) step up law enforcement and inspection at the designated shops; 
 
(2) conduct random check of the name lists (including names of tour escorts) of 

Mainland inbound tour groups by the TIC, with a view to combating the “shadow 
tour group members”; 

 
(3) conduct random check of the contracts between the receiving agents in Hong 

Kong and the organising agents in the Mainland by the TIC, with a view to 
combating the trade’s receiving of Mainland inbound tour groups at fees below the 
service costs; 

 
(4) provide information on the service costs for receiving Mainland inbound tour 

groups so as to enhance the market transparency; 
 
(5) strengthen the cooperation with the Mainland tourism authorities; and 
 
(6) establish a scheme concerning honest shopping for the prevention of unfair trade 

practices. 
 
In 2016-17, the Government will continue to work closely with the TIC and the relevant 
law enforcement agencies on the implementation of the measures concerned, and to 
review the relevant measures in a timely manner with a view to curbing the problems 
arising from zero/negative tour fares and coerced shopping and protecting the rights of 
inbound tour group members. 
 

3. We all along attach importance to the service quality of the local tourism industry.  
Regarding the regulation of tourist guides, under the Tourist Guide Accreditation 
System implemented by the TIC from 1 July 2004, applicants for Tourist Guide Passes 
(TGPs) must complete the recognised training courses for tourist guides(Note) and pass 
the qualifying examinations.  Before every renewal of the TGPs, tourist guides must 
complete the 3 designated items (including seminars on professional ethics) under the 
Continuing Professional Development Scheme.  As regards tour escorts, under the 
Outbound Tour Escorts Accreditation System of the TIC, applicants for Tour Escort 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  4 2 5  

 

Passes (TEPs) must complete the Certificate Course for Outbound Tour Escorts and 
pass the Certificate Examination.  When renewing their TEPs each time, tour escorts 
will be given the latest training manual for the Certificate Course for Outbound Tour 
Escorts as well as latest news relevant to their job.  In addition, the TIC also 
promulgated Code of Conduct and relevant regulations for tourist guides and tour 
escorts to ensure that their service quality and ethics meet the required standard.  If a 
tourist guide or tour escort contravenes the concerned rules, the TIC may suspend or 
revoke his or her TGP or TEP.  In 2016-17, the Government will continue to work 
closely with the TIC for enhancing the service quality of our tourism industry. 

 
Note: Those holding degree (bachelor, master or PhD) certificates and persons not speaking Chinese or 

English may study on their own and take the qualifying examination. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)151  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3267) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government will discuss the further development of the Hong Kong Disneyland with 
the Walt Disney Company.  
 
1. Has the Government commenced discussion with the Walt Disney Company on the 

Phase 2 expansion of the Hong Kong Disneyland?  What are the expected progress 
and timetable of the discussion? 

 
2. Does the Government specifically have any preliminary concepts on the Phase 2 

expansion?  Regarding the relevant consultancy study commissioned by the 
Government, when will the Government announce something more specific?  What is 
the cost of the consultancy study? 

 
3. What are the expenditure and manpower used by the Government on such 

Disneyland-related work this year? 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 59) 
 
Reply: 
 
The further development (including Phase 2 expansion) of the Hong Kong Disneyland 
Resort (“HKDL”) is the shared vision of the joint venture’s two shareholders, i.e. the 
Government and The Walt Disney Company (“TWDC”).  The two sides have commenced 
discussion on the future overall development plan of the HKDL.  Our top priority is to 
secure the best option which suits the medium- to long-term development of the HKDL, and 
the subject must therefore be studied carefully.  The discussion is currently underway, and 
there is no further information to be disclosed at this stage. 
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The Tourism Commission (”TC”) has engaged a financial adviser to provide support and 
expert advice to the Government on financial matters in relation to the future overall 
development of the HKDL.  The contract value is $6.871 million, and the expenditure in 
2016-17 will depend on the progress of the discussion. 
 
The TC has designated an Assistant Commissioner for Tourism at Directorate Pay Scale 
Point 2 and a Senior Administrative Officer position (Master Pay Scale Point 45-49) to 
coordinate the discussion on the further development (including Phase 2 expansion) of the 
HKDL. 
 
Other relevant staffing and expenditure have been subsumed within the establishment and 
provision of the Commerce, Industry and Tourism Branch.  It is difficult to quantify them 
separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)152  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3072) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the “promotion of multi-destination itineraries”, will the Bureau advise this 
Committee of the following: 
 
1. whether there are any statistics on visitors travelling on multi-destination itineraries in 

each of the past 3 years; if yes, the respective numbers of such visitors, their origins 
and their percentage shares in the total numbers of visitors to Hong Kong; if not, the 
reasons for that; 

 
2. whether the effectiveness of the promotion of multi-destination itineraries has been 

evaluated; if yes, the details; if not, the reasons for that; and 
 
3. whether any new measure will be introduced this year to draw more visitors travelling 

on multi-destination itineraries; if yes, the details; if not, the reasons for that? 
 
Asked by: Hon Abraham SHEK Lai-him (Member Question No. 53) 
 
Reply: 
 
1. The Hong Kong Tourism Board (HKTB) does not have the exact number of visitors 

travelling on multi-destination itineraries, but it collects information about the itinerary 
arrangement of visitors by sample survey in its departing visitor survey.  The 
information is mainly collected for the purpose of understanding the proportion of 
visitors travelling on multi-destination itineraries in different source markets. 
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The proportion of overnight visitors from different source markets travelling on 
multi-destination itineraries in the past 3 years is as follows: 

 
Source Markets 2013 2014 2015 
Mainland China 21.6% 22.4% 20.3% 
Short-haul markets 

Japan 49.4% 48.2% 49.1% 
Taiwan 33.3% 29.9% 33.3% 

South Korea 65.8% 66.0% 62.5% 
Singapore 45.7% 42.9% 42.3% 

The Philippines 42.9% 39.7% 44.8% 
Malaysia 54.2% 49.7% 52.1% 
Indonesia 67.1% 64.1% 60.1% 
Thailand 45.8% 37.8% 35.5% 

Long-haul markets 
The US 85.8% 84.4% 85.2% 

Australia 82.5% 82.0% 82.2% 
The UK 80.0% 78.7% 80.1% 
Canada 87.1% 86.8% 84.9% 

Germany 87.9% 86.5% 83.6% 
France 83.0% 80.4% 77.2% 

New markets 
India 67.3% 65.4% 64.7% 

Russia 72.7% 75.0% 71.4% 
The Middle East (GCC markets) 74.6% 77.7% 74.0% 

Vietnam 33.4% 39.3% 22.2% 
The Netherlands 85.4% 77.2% 79.5% 

 
2. The indicators of assessing the effectiveness of multi-destination promotion mainly 

consist of the number of promotion campaigns held and the number of new trade partners 
included for enhancing the diversification of multi-destination products.  In the past 3 
years, the HKTB has conducted over 100 major promotions on multi-destination travel in 
collaboration with various Mainland provinces / cities and Macau, including attending 
large-scale overseas trade shows with travel trade partners and tourism authorities, 
organising overseas trade missions, trade fairs and road shows, conducting joint tactical 
promotions, inviting overseas trade and media to join familiarisation trips to Hong Kong 
and neighbouring regions, and jointly developing multi-destination tourism products and 
itineraries featuring Hong Kong. 

 
3. In 2016-17, the HKTB will continue to strengthen its partnership with destinations in the 

Pearl River Delta Region to promote multi-destination itineraries and products featuring 
Hong Kong to overseas consumers, with a view to consolidating Hong Kong’s position 
as the regional travel hub.  Through the Guangdong, Hong Kong and Macau Tourism 
Marketing Organisation, the HKTB will partner with the Guangdong Provincial Tourism 
Administration and the Macau Government Tourist Office (MGTO) to promote 
multi-destination products that combine the travel experiences offered by the three 
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destinations in long-haul markets.  The HKTB will also roll out joint promotions with 
the MGTO in various markets, including Southeast Asia and India, to promote 
multi-destination itineraries and products featuring Hong Kong.  

 
In addition, the HKTB will continue to collaborate with the Shenzhen Municipal Bureau 
of Culture, Sports and Tourism to conduct joint promotions in short-haul markets, and 
work with the travel trade to roll out tactical packages featuring Hong Kong.  The 
HKTB also plans to organise familiarisation trips to Hong Kong and Shenzhen for 
international media and travel trade, so as to allow them to experience the distinctive 
travel resources offered by the two destinations and encourage the overseas travel trade to 
develop multi-destination itineraries covering Hong Kong and Shengzhen. 

 
The HKTB expects that the completion of the Hong Kong-Zhuhai-Macao Bridge will 
enhance development of multi-destination travel.  To facilitate collaboration in future, 
the HKTB will establish a co-operation platform with the Zhuhai Municipal Bureau of 
Culture, Sports and Tourism. 

 
In future, the HKTB plans to strengthen its collaboration with neighbouring countries and 
regions, including South Korea and Southeast Asia, to explore opportunities of promoting 
multi-destination itineraries featuring Hong Kong in long-haul markets, so as to draw 
international visitors to Hong Kong as well as other neighbouring destinations. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)153  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2216 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the work of the Competition Commission (the Commission) to “handle 
complaints alleging that undertakings have contravened, are contravening or are about to 
contravene a competition rule”, will the Government advise this Committee on: 
 
(a) the number of complaints lodged with the Commission against contraventions of the 

competition rules since the full implementation of the Competition Ordinance (CO) 
last December, setting out the respective complaint figures for alleged contravention of 
the First Conduct Rule, Second Conduct Rule and Merger Rule, as well as the trades 
involved in these complaints; 

 
(b) the Commission’s estimated expenditure for the work in 2016-17; 
 
(c) the specific work plan involved; and 
 
(d) the progress or timetable of the work in 2016-17. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 10) 
 
Reply: 
 
(a) The Competition Commission (the Commission) has so far received about 750 

complaints and enquiries across a wide variety of sectors.  Most of them are about the 
First Conduct Rule (mainly about cartels, information sharing and resale price 
maintenance), and the others are about the Second Conduct Rule or general enquiries.  

 
(b) Handling complaints and enquiries is one of the regular duties of the Commission staff.  

The Commission does not have an itemized budget for this area of work.  
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(c) & (d)  The Commission’s complaint handling and investigation is on-going work.  

The processing time for an individual case will depend on the complexity of the 
case, availability of evidence and key data, and whether the parties under 
investigation are cooperative, among other factors.  The Commission will 
strive to conduct investigations in an efficient and timely manner. 

 
 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)154  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2219 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (4)  Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
International crude oil prices have plunged 40% in the past year, yet the petrol prices posted 
by local oil companies have not come down correspondingly.  There seemed to be a high 
level of uniformity in price adjustments made by the oil companies, suggested that there 
might be collusive price-fixing practices.  In view of the implementation progress of the 
Competition Ordinance (Cap. 619)(“CO”), please provide the following information: 
 
(a) How to implement the CO, and is there any work plan to investigate any collusive 

price-fixing among the oil companies? 
 
(b) The staffing establishment and staff cost involved in the above-mentioned work.  
 
Asked by: Hon SIN Chung-kai (Member Question No. 10) 
 
Reply: 
 
(a)  In response to public concerns about oil prices in Hong Kong, the Competition 

Commission (the Commission) has commenced a market study on the auto fuel 
industry in Hong Kong.  The study aims to better understand the relevant markets, 
including the underlying competition and price issues.  In addition, the Commission 
will make inquiries and investigations as appropriate in case there is evidence 
showing that there may be anti-competitive conduct taking place. 

 
(b)  The Commission does not have separate breakdown of expenditure for the market 

study. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)155  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2727) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses  

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In respect of the work of the Competition Commission (Commission) to “consider 
applications for Decisions whether or not an agreement or conduct is excluded or exempt 
from the First or Second Conduct Rules and for Block Exemption Orders exempting 
categories of agreements that enhance overall economic efficiency”, will the Government 
inform this Committee of: 
 
(a) the number of applications for exclusion or exemption from the First or Second 

Conduct Rules that the Commission has received since the Competition Ordinance 
came into full effect in December last year, and the progress in handling the 
applications; 

 
(b) the number of applications for Block Exemption Orders that the Commission has 

received since the Competition Ordinance came into full effect in December last year, 
and the progress in handling the applications;  

 
(c) the Commission’s estimated expenditure for the work in 2016-17; 
 
(d) the specific action plan; and 
 
(e) the progress or timetable for the work in 2016-17? 
 
 
Asked by: Hon SIN Chung-kai (Member Question No. 65) 
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Reply: 
 
(a)  The Competition Commission (the Commission) has not received any application for 

decisions whether or not an agreement or conduct is excluded or exempt from the 
First or Second Conduct Rules.  

 
(b)  The Commission has received one application for block exemption order.  The 

Commission is considering the application. 
 
(c)  Handling applications is one of the regular duties of the Commission staff.  The 

Commission does not have an itemized budget for this area of work.  
 
(d) & (e)  The Commission will handle applications in accordance with the “Guideline on 

Applications for a Decision under Sections 9 and 24 (Exclusions and 
Exemptions) and Section 15 (Block Exemption Order)” published in July 2015.  
The time required will depend on factors like the complexity of the case. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)156  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2728 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000)  Operational expenses 

Programme: (9)  Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the work of the Competition Commission in conducting market studies, will the 
Government advise this Committee of: 
 
(a) the Commission’s estimated expenditure for the related work in 2016-17; 
(b) the specific work plan; and  
(c) the expected progress and timetable of the related work in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 10) 
 
Reply: 
 
(a)  The Competition Commission (the Commission) conducts the market studies directly 

by its in-house professional staff.  The Commission does not have itemised budget 
for the work. 

 
(b) & (c) The Commission is conducting the following market studies -     
 

(i) a study to look into various issues relating to the building maintenance and 
building management industries.  Through data analysis, the study aims to 
better understand whether there are anti-competitive risks in the relevant 
markets.  The study is expected to be completed soon; and 

 
(ii) a study of the auto fuel industry in Hong Kong.  The market study aims to 

better understand the relevant markets, including the underlying competition 
and price issues.  The study is expected to be completed within this year. 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)157  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2729) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Paragraph 31 of the Budget Speech reads “step up publicity in the Mainland for quality and 
honest tours”.  In this connection, will the Government advise this Committee of the 
following: 
 
(a) What was the number of complaints received by the authorities in each of the past 5 

years lodged by members of inbound Mainland tour groups?  Among such 
complaints, what were the respective numbers of those involving itinerary 
arrangements, alleged coerced shopping, and goods bought that did not turn out to 
match the descriptions?  How many of such cases involved tour group members 
making a report to the Police after the incidents? 

 
(b) Will there be any specific measures this year to attract more overseas (including South 

East Asian) quality inbound tourists?  If yes, what are the details? If no, what are the 
reasons? 

 
Asked by: Hon SIN Chung-kai (Member Question No. 68) 
 
Reply: 
 
(a) Under the current two-tier regulatory regime of the tourism sector, the Travel Industry 

Council of Hong Kong (TIC) is responsible for trade self-regulation, including putting 
in place a mechanism to handle travellers’ complaints against Hong Kong travel agents 
and tourist guides.  The number of complaints received by the TIC from the 
Mainland inbound tour group visitors, including those involving arrangement of 
itineraries, coerced shopping and shopping at registered shops during the past 5 years 
is as follows: 
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 2011 2012 2013 2014 2015 
Total number of 
complaints from 
Mainland inbound 
tour group visitors 
(Cases)* 

260 267 341 273 260 

Arrangement of 
itineraries  
(Complaint items) 

11 3 9 4 3 

Coerced shopping 
(Complaint items) 54 113 131 142 121 

Shopping at 
registered shops  
(Complaint items)# 

165 147 182 125 148 

 *  A single case may involve more than one complaint item. 
 #  Including problems concerning refund, discrepancies between the purchases and the displayed 

items, quality, prices, maintenance services, etc. 
 
 The TIC does not have information regarding Mainland visitors seeking assistance 

from the Police. 
 
(b) To maintain a diverse market portfolio and attract more high-spending overnight 

visitors, the Hong Kong Tourism Board (HKTB) will continue to focus its resources 
on 20 key markets in 2016-17.  74% of its marketing budget for source markets will 
be allocated to the international markets, with about 70% to be invested in key 
potential markets such as Taiwan, Japan, South Korea, Southeast Asia, India and the 
US. 

 
 For short-haul markets, the HKTB will mainly focus on summer and winter 

promotions.  To draw more family visitors to Hong Kong for vacation, the HKTB 
will collaborate with local trade partners, hotels and tourist attractions to provide 
special offers during long school holidays for visitors in short-haul markets such as 
Southeast Asia, South Korea and Taiwan.  Moreover, the HKTB will also work with 
local trade partners, hotels and airlines to launch attractive tour products in regions 
including Southeast Asia, Japan and South Korea so as to draw young visitors to Hong 
Kong for short breaks. 

 
 For long-haul markets, the HKTB will continue to make use of public relations 

initiatives and digital marketing channels to maintain Hong Kong’s presence.  It will 
also collaborate with other tourism authorities in the Pearl River Delta region to 
promote multi-destination itineraries and products featuring Hong Kong.  For new 
markets, the HKTB will focus its resources on drawing families and young visitors 
from India, which is the market with relatively better performance. 

 
 In addition, the HKTB will continue to actively promote MICE and cruise travel so as 

to attract more high-spending visitors to Hong Kong.  On MICE tourism, the HKTB 
will focus on short-haul markets such as South Korea, the Mainland, India and 
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Indonesia, and reach out to selected strategic sectors, namely direct selling, finance 
and insurance, information technology, manufacturing and pharmaceutical sectors so 
as to draw more M&I (meetings and incentives) events to Hong Kong.  It will also 
focus on the American and European markets, targeting to attract large-scale or major 
conventions from six strategic sectors, namely science, medical science, engineering, 
social science, technology, and commerce, to Hong Kong. 

 
 For cruise travel, the HKTB will step up consumer promotion and raise Hong Kong’s 

profile as the preferred cruise destination in various major source markets, including 
Southern and Western China, Southeast Asia, India, Taiwan, Japan and South Korea, 
through public relations initiatives, digital marketing and other channels.  The HKTB 
will work with the cruise travel trade to roll out tactical cruise packages featuring 
Hong Kong in various source markets, and encourage the inclusion of local excursion 
itineraries before and after the cruise trips or hotel accommodation options, in order to 
draw more cruise visitors to Hong Kong.  The HKTB will also strengthen its 
promotion programmes on “fly-cruise”, with a view to further expanding the source 
markets other than in Hong Kong and Southern China, and increasing the number of 
cruise passengers staying overnight in Hong Kong, hence bringing benefits to relevant 
sectors in Hong Kong such as hotel and retail trade. 

 
 In order to enhance Hong Kong’s attractiveness and competitiveness with a view to 

attracting more overseas visitors to Hong Kong, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major 
events to be held this year, re-packaging Hong Kong’s tourism image, stepping up 
publicity in the Mainland for quality and honest tours, assisting the industry to open up 
new visitor sources, as well as continuing to promote Hong Kong’s natural scenery. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)158  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2730) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the introduction of draft legislation on the establishment of the statutory Travel 
Industry Authority (TIA) into the Legislative Council (LegCo), will the Government advise 
this Committee of: 
 
(a) the Government’s estimated expenditure on this matter in 2016-17; 
 
(b) the number of officials responsible for the draft legislation and their ranks; 
 
(c) the reasons why the draft legislation has yet to be introduced into the LegCo years 

after the Government first proposed establishing the TIA; and 
 
(d) the Government’s specific timetable for establishing the TIA? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 69) 
 
Reply: 
 
(a)-(d) The Tourism Commission (TC) under the Commerce, Industry and Tourism 

Branch (CITB) of the Commerce and Economic Development Bureau is 
responsible for the preparation work for the establishment of the Travel Industry 
Authority (TIA).  The expenditure on such work has been subsumed into the 
provisions for 2016-17 for the CITB.  It is difficult to quantify such expenditure 
separately.  Apart from the Commissioner for Tourism and other staff in the TC 
who are responsible for such work, the Secretary for Commerce and Economic 
Development and the Permanent Secretary for Commerce and Economic 
Development (Commerce, Industry and Tourism) also supervise this work.  
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 We are pressing ahead with drafting the new legislation for the establishment of 

the TIA and implementing the new regulatory framework of the tourism sector.  
The new legislation will replace the existing Travel Agents Ordinance (Cap. 218), 
and will include a number of new elements, including licensing of tourist guides 
and tour escorts, establishment of the disciplinary committee and appeal board, 
etc., which require much complex drafting work.  Hence, the time required for 
drafting the new legislation is longer than originally estimated.  We anticipate 
that the bill will be introduced to the Legislative Council within the current term of 
the Government.  Following the scrutiny and passage of the legislation by the 
Legislative Council, we will proceed with various preparatory tasks for 
establishing the TIA and implementation of the new regulatory framework with 
full speed so that the TIA can be set up and start operation early. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)159  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2731) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is mentioned under Programme (6) that the Government has strengthened the regulation 
of the operation of the Mainland inbound tour groups and improved the regulation of tourist 
guides.  However, cases of non-compliant Mainland inbound tour groups persist.  Indeed 
there was an incident where a Mainland visitor was beaten to death, seriously damaging to 
the reputation of Hong Kong’s tourism industry.  In this regard, will the Government 
inform this Committee of: 
 
(a) the estimated expenditure for the above initiative in 2016-17; 
(b) the number and rank of the officials responsible for the initiative; 
(c) the specific work plans of the officials involved; 
(d)  the progress of or the timetable for the initiative in 2016-17; 
(e) the number of non-compliant travel agents and tourist guides identified and details of 

their non-compliance in the past 5 years; and  
(f) the specific measures introduced for protecting inbound tour group visitors and 

whether additional resources will be allocated for enhancing the monitoring regime. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 70) 
 
Reply: 
 
(a)-(b) The Tourism Commission (TC) under the Commerce, Industry and Tourism 

Branch (CITB) of the Commerce and Economic Development Bureau is 
responsible for supporting and assisting the Travel Industry Council of Hong Kong 
(TIC) in implementing measures for strengthening the regulation of the operation 
of Mainland inbound tour groups and improving the regulation of tourist guides.  
The expenditure on such work has been subsumed into the provision for 2016-17 
for the CITB.  It is difficult to quantify such expenditure separately.  Apart from 
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the Commissioner for Tourism and other staff in the TC who are responsible for 
such work, the Secretary for Commerce and Economic Development and the 
Permanent Secretary for Commerce and Economic Development (Commerce, 
Industry and Tourism) also supervise this work.  

 
(c)-(f) The Government and the TIC all along attach great importance to the regulation of 

Mainland inbound tour groups.  In fact, the TIC has been working hard in 
implementing the 10 measures for strengthening the regulation of the operation of 
Mainland inbound tour groups.  In the past few years, it has penalised a number 
of travel agents which have been found violating the rules.  Apart from imposing 
fines, the punishment includes suspension or revocation of the membership of the 
travel agents concerned.  In response to the unfortunate incident involving the 
death of a tourist in Hong Kong in October 2015, the Government announced in 
early November 2015 various measures to strengthen the regulation of Mainland 
inbound tour groups with a view to minimising the problems arising from 
zero/negative tour fares and coerced shopping through a multi-pronged approach.  
These measures include – 

   
(1) step up law enforcement and inspection at the designated shops; 
 
(2) conduct random check of the name lists (including names of tour escorts) of 

Mainland inbound tour groups by the TIC, with a view to combating the 
“shadow tour group members”; 

 
(3) conduct random check of the contracts between the receiving agents in 

Hong Kong and the organising agents in the Mainland by the TIC, with a 
view to combating the trade’s receiving of Mainland inbound tour groups at 
fees below the service costs; 

 
(4) provide information on the service costs for receiving Mainland inbound 

tour groups so as to enhance the market transparency; 
 
(5) strengthen the cooperation with the Mainland tourism authorities; and 
 
(6) establish a scheme concerning honest shopping for the prevention of unfair 

trade practices. 
 
 In 2016-17, the Government will continue to work closely with the TIC and the 

relevant law enforcement agencies on the implementation of the measures 
concerned, and to review the relevant measures in a timely manner with a view to 
curbing the problems arising from zero/negative tour fares and coerced shopping 
and protecting the rights of inbound tour group members. 

 
 In the past 5 years, in relation to Mainland inbound tour groups, the numbers of 

cases in which travel agents and tourist guides were found contravening the rules 
of the TIC are as follows –  
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 2011 

(no. of 
cases) 

2012 
(no. of 
cases) 

2013 
(no. of 
cases) 

2014 
(no. of 
cases) 

2015 
(no. of 
cases) 

Travel 
agents 

102 92 60 129 108 

Tourist 
guides 

20 23 13 55 31 

 Remark： If the same case involves both the travel agent and tourist guide, it will be counted 
separately in the numbers of non-compliance cases for travel agents and tourist guides. 

 
 The non-compliance cases for travel agents mentioned above mainly involve not 

registering tour confirmation agreements for inbound tour groups according to the 
TIC’s directive, not assigning the same tourist guide throughout the journey of a 
Mainland inbound tour group, not distributing itineraries to visitors or the 
distributed itineraries not conforming to the rule concerned, as well as not signing 
a contract containing the required key points with the authorised travel agent in the 
Mainland.  In addition, there were cases in which the TIC ruled that the travel 
agents had not exercised its monitoring duty as a result of its assigned tourist guide 
having forced tourists to make purchases.  The non-compliance cases for tourist 
guides mentioned above mainly involve coerced shopping, arranging other tourist 
guides privately to receive tour groups, poor service attitude, as well as not 
wearing the tourist guide pass when receiving the tour. 

  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)160  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2732) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the continued efforts and resources put in 20 key visitors source markets, will the 
Government inform this Committee of: 
 
(a) the number of non-Mainland visitors for the past 5 years, with a breakdown by 

short-haul markets, long-haul markets and source markets with growth;  
 
(b) the countries and areas of the 20 key visitors source markets, highlighting those with 

growth; the specific work plans for promotional and marketing campaigns concerned; 
the expenditure incurred in promotional campaigns in these countries and areas over 
the past 5 years and the estimated expenditure on promotional campaigns for 2016-17; 
and 

 
(c) any marketing plans in place for tapping into new markets.  If yes, what are the 

details?  If not, what are the reasons? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 71) 
 
Reply: 
 
(a) According to the data from the Hong Kong Tourism Board (HKTB), visitor 

arrivals to Hong Kong from non-Mainland markets in the past five years are as 
follows –  
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Market 
 

Visitor Arrivals to Hong Kong (‘000) 
2011 

 
2012 2013 2014 2015 

Short-haul 
markets 

8 470 8 470 8 400 8 410 8 300 

Japan 1 280 1 250 1 060 1 080 1 050 
Taiwan 2 150 2 090 2 100 2 030 2 020 
South Korea 1 020 1 080 1 080 1 250 1 240 
Singapore 790 730 700 740 680 
The Philippines 660 710 710 630 700 
Malaysia 630 620 650 590 540 
Indonesia 520 510 520 490 410 
Thailand 480 500 530 490 530 

Long-haul 
Markets 

4 490 4 420 4 270 4 270 4 280 

The US 1 210 1 180 1 110 1 130 1 180 
Australia 640 630 610 600 570 
The UK 510 530 510 520 530 
Canada 410 390 350 350 360 
Germany 220 220 220 220 210 
France 230 230 230 220 210 

New Markets 870 810 880 920 880 
India 500 410 430 520 530 
Russia 130 190 220 200 150 
The Middle East 
(GCC Markets) 

50 40 50 50 50 

Vietnam 80 70 80 60 60 
The Netherlands 110 100 90 90 90 

  
(b) & (c) The 20 key visitor source markets include the Mainland and countries or regions in 

the short-haul, long-haul and new markets set out in the above table.  To maintain 
a diverse market portfolio and attract more high-yield overnight visitors, the 
HKTB has focused its marketing resources on 20 key markets since 2011-12.  Of 
this, the proportion of the marketing budget allocated to overseas markets 
increased gradually from approximately 71% in 2011-12 to around 75% in 
2015-16, with a view to attracting more high-yield overnight visitors. 

 
  In recent years, the HKTB strives to attract the young and family segments in 

short-haul markets by promoting Hong Kong’s diverse mega events, food and 
wine offerings and shopping experience.  For long-haul markets, the HKTB 
maintains Hong Kong’s presence through public relations and digital marketing.  
In view of the popularity of multi-destination travel among long-haul visitors, the 
HKTB works closely with other Mainland cities and Macau to promote 
multi-destination products featuring Hong Kong.  For the Mainland market, the 
HKTB has focused its promotion in the non-Guangdong regions in recent years to 
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attract more overnight visitors.  Besides, the HKTB has actively opened up new 
visitor source markets, including India, Russia, Middle East, the Netherlands and 
Vietnam, to raise consumers’ awareness of Hong Kong through channels like 
public relations, marketing, digital marketing, etc. 

 
The HKTB will continue to focus its resources on 20 key markets. The HKTB’s 
total marketing budget in 2016-17 is estimated to be $333 million.  Part of the 
budget will be used by the Head Office for global and regional promotions.  
About $154.8 million will be invested in visitor source markets to drive overnight 
visitors, of which 74% will be allocated to the overseas markets, with about 70% 
to be invested in key potential markets such as Taiwan, Japan, South Korea, 
Southeast Asia, India and the US.  The remaining 26% will be invested in the 
Mainland market, with 90% going to non-Guangdong areas to attract overnight 
visitors.  
 
The HKTB’s marketing strategies in 2016-17 in different markets are as follows –  
 
- For short-haul markets, the HKTB will mainly focus on summer and winter 

promotions.  To draw more family visitors to Hong Kong for vacation, the 
HKTB will collaborate with local trade partners, hotels and tourist attractions 
to provide special offers during long school holidays for visitors in short-haul 
markets such as Southeast Asia, South Korea and Taiwan.  The HKTB will 
also launch attractive tour products so as to attract young visitors to Hong 
Kong for short breaks. 
 

- For long-haul markets, the HKTB will continue to make use of public relations 
initiatives and digital marketing channels to maintain Hong Kong’s presence.  
It will also collaborate with other tourism authorities in the Pearl River Delta 
region to promote multi-destination itineraries and products featuring Hong 
Kong.  To attract more high-yield visitors to Hong Kong, the HKTB will 
continue to actively promote Meetings, Incentive Travels, Conventions and 
Exhibitions (MICE) and cruise travel. 

 
- For new markets, the HKTB will invest more resources reserved for new 

markets in India, which performed relatively well.  The HKTB will work with 
the trade to roll out tour products targeting the family segment in India, and 
encourage young segment to visit during their short breaks.  In addition, the 
HKTB will proactively promote MICE and cruise travel in the market, and will 
also continue to join hands with Macau and other Mainland cities to promote 
multi-destination itineraries and products featuring Hong Kong. 

 
The HKTB’s marketing expenditure from 2011-12 to 2015-16 and the proposed marketing 
budget in 2016-17 for the key markets are set out in the table below –  
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Market 
 

2011-12 
($m) 

2012-13 
($m) 

2013-14 
($m) 

2014-15 
($m) 

 

2015-16 
(revised 

estimates) 
($m) 

2016-17 
(proposed 

budget) 
($m) 

Mainland 53.2 52.9 47.3 39.0 40.0 40.0 
Short-haul markets 47.6 53.8 57.9 56.7 100.1 57.3 

Japan 14.2 12.4 19.4 13.3 14.7 12.4 
Taiwan 11.6 16.4 11.0 11.5 18.0 10.8 
South Korea 9.8 10.9 11.7 11.2 20.0 13.9 
Singapore 2.8 3.5 3.6 4.7 7.7 3.5 
The Philippines 3.0 2.9 3.0 3.6 14.6 7.8 
Malaysia 2.9 3.5 3.0 3.9 10.2 2.5 
Indonesia 1.0 1.9 3.4 4.6 6.4 2.4 
Thailand 2.3 2.3 2.8 4.0 8.4 3.9 

Long-haul Markets 50.2 43.3 45.5 43.3 41.2 42.0 
The US 17.1 15.8 18.3 14.6 14.6 15.0 
Australia 9.6 10.5 10.6 11.0 8.4 9.0 
The UK 12.6 6.9 7.0 7.0 7.4 8.5 
Canada 4.4 3.9 3.6 3.2 3.2 3.2 
Germany 3.5 3.3 3.3 4.4 4.5 3.6 
France 3.0 2.9 2.7 3.1 3.1 2.8 

New Markets 17.7 26.1 20.1 18.7 18.7 15.5 
India 9.3 10.8 8.5 10.2 13.3 10.8 
Russia 4.0 6.6 5.3 4.5 3.3 3.2 
The Middle East 
(GCC Markets) 

2.5 3.9 4.3 3.1 1.7 1.0 

Vietnam 0.6 2.6 0.7 0.7 0.3 0.3 
The Netherlands 1.3 2.2 1.3 0.2 0.1 0.2 

Total marketing 
budget for source 
markets 

169.1 176.2 170.8 157.7 200.0 154.8 

Remarks: Owing to rounding, the total may differ from the sum of individual figures. 
 
The above marketing budget for 2016-17 is the Government’s regular subvention provided 
to the HKTB.  Considering that the tourism industry has entered a period of consolidation 
and in view of the changing mix and spending pattern of visitors, the Government will 
allocate an additional $221.8 million to the HKTB in 2016-17 for expanding the scale of 
major events to be held this year, re-packaging Hong Kong’s tourism image, stepping up 
publicity in the Mainland for quality and honest tours, assisting the industry to open up new 
visitor sources and continuing to promote Hong Kong’s natural scenery. 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)161  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2733) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the “discussion on the further development of the Hong Kong Disneyland Resort 
(including the Phase 2 expansion) with The Walt Disney Company”, will the Government 
advise this Committee of: 
 
(a) the Government’s estimated expenditure on such work in 2016-17; 
 
(b) the number of officials responsible for such work and their ranks; 
 
(c) the specific work plans of these officials; and 
 
(d) the progress or timetable of such work in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 72) 
 
Reply: 
 
The further development (including Phase 2 expansion) of the Hong Kong Disneyland 
Resort (“HKDL”) is the shared vision of the joint venture’s two shareholders, i.e. the 
Government and The Walt Disney Company (“TWDC”).   The two sides have 
commenced discussion on the future overall development plan of the HKDL.  Our top 
priority is to secure the best option which suits the medium- to long-term development of 
the HKDL, and the subject must therefore be studied carefully.  The discussion is currently 
underway, and there is no further information to be disclosed at this stage. 
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The Tourism Commission (“TC”) has engaged a financial adviser to provide support and 
expert advice to the Government on financial matters in relation to the future overall 
development of the HKDL.  The contract value is $6.871 million, and the expenditure in 
2016-17 will depend on the progress of the discussion.   
 
The TC has designated an Assistant Commissioner for Tourism at Directorate Pay Scale 
Point 2 and a Senior Administrative Officer position (Master Pay Scale Point 45-49) to 
coordinate the discussion on the further development (including Phase 2 expansion) of the 
HKDL. 
 
Other relevant staffing and expenditure have been subsumed within the establishment and 
provision of the Commerce, Industry and Tourism Branch.  It is difficult to quantify them 
separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)162  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2734) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (5) Subvention: Consumer Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
Regarding the new studies to be undertaken by the Consumer Council (the Council) to 
support policy advocacy in consumer protection, will the Government inform this 
Committee: 
(a)  of the details of in-depth studies and studies of general interest conducted by the 
Council in the past year; 
(b)  of the details of the new studies to be undertaken by the Council in the coming year as 
well as the manpower and estimated expenditure involved; and 
(c)  whether the new studies cover topics such as protection for online consumption or 
cooling-off period for consumer contracts. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 73) 
 
Reply: 
 
(a) The subjects of in-depth studies carried out by the Consumer Council (CC) in 2015 
included - Domestic fire-fighting equipment, Incontinence care, Long distance telephone 
services, Safety issues in furniture installation, etc.; the subjects of studies of general 
interest included - wrinkle cream, toothpaste, compact cameras, 4G and 3G smartphones, 
etc.. 
 
(b)&(c) In 2016-17, the CC will undertake new studies on individual consumption 
markets and legal protection for consumers.  For this purpose, the Government will 
provide time-limited subvention to the CC of about $6.3 million in the year for employing 
six contract officers and other operating expenses.  The CC expects to release reports in the 
year on study topics such as online shopping consumer behaviour and trade practices, 
consumer arbitration and other alternative dispute resolution methods etc..  The CC will 
continue to carry out various studies as appropriate to support policy advocacy in consumer 
protection. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)163  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2735) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic Development 
Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) ( Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards “strengthening efforts to promote the business advantages of Hong Kong in the 
Mainland, Taiwan and overseas including the economies along the Belt and Road as well as 
to attract more multinational companies to set up regional or global operations in Hong 
Kong”, will the Government inform this Committee of the following:  
  
(a) the estimated expenditure on the above initiative for 2016-17; 
(b) the number of officers undertaking the initiative and their respective ranks;  
(c) the specific work plan of the officers involved; and 
(d)  the progress or time table for implementation of the initiative in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 74) 
 
Reply: 
 
In 2016-17, Invest Hong Kong (InvestHK) under the Commerce, Industry and Tourism 
Branch will conduct marketing campaigns, seminars and investment promotion visits to 
attract and assist more companies from the Mainland, Taiwan and emerging markets 
including those along the Belt and Road to set up or expand their business operations in 
Hong Kong. 
 
As regards the Mainland market, InvestHK will collaborate with Mainland authorities and 
business associations to promote Hong Kong as an ideal platform for Mainland companies 
to go global.  In 2016-17, InvestHK is planning to organise investment promotion seminar 
in various high-growth cities such as Chongqing, Xian, Xiamen, Yinchuan and Urumqi, etc.    

 
As regards the Taiwan market, InvestHK will continue to reach out to a wide spectrum of 
Taiwan companies to provide them with the necessary support in setting up or expanding 
their operations in Hong Kong.  InvestHK will strengthen its partnership with the Taiwan 
business community, organise seminars and conduct investment promotion visits in various 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  4 5 3  

 

Taiwan cities, with the support of its Investment Promotion Unit in the Hong Kong 
Economic, Trade and Cultural Office in Taiwan.  InvestHK will also maintain close liaison 
with the Taiwan business community in Hong Kong and offer aftercare services to facilitate 
the expansion of their business. 
 
InvestHK also plans to conduct a series of investment promotion visits in emerging markets 
to underline Hong Kong’s business advantages and to attract more companies to set up 
business in Hong Kong.  In addition, InvestHK will organise other investment promotion 
events, including local networking receptions for companies, consulates and chambers of 
commerce from different markets. 
 
InvestHK’s estimated expenditure in 2016-17 for organising the abovementioned activities 
is $8.1 million.  This does not include staff cost or general marketing and promotion 
expenses which cannot be separately itemised.   
 
The number and rank of staff responsible for investment promotion work in InvestHK are as 
follows:  

 
Rank of staff Number of staff 
Directorate  4 
Investor Relations Officer/ Investment Promotion Project Officer 23 
Investor Support Officer / Trade Officer 58 
Investment Promotion Executive 2 
Investment Promotion Assistant / Project Executive 20 

Total 107 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)164  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3047) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In relation to “continue to monitor developments on various regional economic integration 
initiatives and explore opportunities for Hong Kong’s participation”, would the Government 
please advise the Committee on the following: 
 
(a) the Government’s estimated expenditure on this task in 2016-17; 
(b) the number and rank(s) of officers undertaking the task; 
(c) the specific work plans of the officers; and 
(d) the progress or timetable of the task in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 75) 
 
Reply: 
 
In 2016-17, the Government will continue to participate actively in regional economic 
cooperation to strengthen trade and economic relations between Hong Kong and our major 
trading partners in the region, to ensure that Hong Kong can participate in economic 
integration in the region, and to bring new opportunities and room for development for 
Hong Kong enterprises. The major work involves two fronts: (1) regional economic 
cooperation; and (2) free trade agreements (FTAs) and economic and trade cooperation 
arrangements. 
 
(1) Regional Economic Cooperation 
 
On the regional economic cooperation front, Hong Kong has been actively participating in 
the Asia-Pacific Economic Cooperation (APEC) to promote broader cooperation in the 
Asia-Pacific region. Trade between Hong Kong and other APEC economies accounts for 
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some 80% of Hong Kong’s external trade. APEC provides an excellent platform for Hong 
Kong to collaborate with other member economies on various trade and economic issues in 
the region. 
 
APEC’s primary goal is to achieve trade and investment liberalisation and facilitation for 
economic cooperation and growth. Hong Kong has been maintaining close economic 
relations with APEC member economies. Any measure which can further improve the 
business environment and facilitate trade and investment in the region will bring about 
opportunities for Hong Kong. 
 
As far as trade facilitation is concerned, relevant work which APEC promotes, such as 
simplifying customs procedures, enhancing business mobility through the APEC Business 
Travel Card, promoting electronic commerce and establishing mutual recognition 
arrangements for telecommunications, electrical and electronic equipment, etc. can help 
improve the region’s business environment by saving business costs and time. 
 
To further enhance regional economic integration, APEC member economies are currently 
launching the work on the realisation of the Free Trade Area of the Asia-Pacific (FTAAP), 
which includes completing the Collective Strategic Study by the end of 2016 so as to 
identify the related issues, benefits and challenges of advancing the FTAAP. The realisation 
of the FTAAP will reduce regional trade barriers, bringing immense opportunities to 
economies in the region and facilitating Hong Kong businessmen, including SMEs, to 
further expand their business and investment in the region. With a view to realising the 
FTAAP the soonest, Hong Kong will participate actively in the related discussions and 
work, and will share our knowledge and experience with respect to our liberaltrade policy. 
 
Moreover, Hong Kong also participates actively in the work of the Pacific Economic 
Cooperation Council (PECC). PECC serves as a forum for regional cooperation and policy 
coordination. It promotes trade and investment activities as well as economic development 
in the Pacific region through research and policy discussion. Participants to the PECC 
include government officials, businessmen and academics. 
 
(2) FTAs and Economic and Trade Cooperation Arrangements 
 
The Hong Kong, China – New Zealand Closer Economic Partnership Agreement (CEP 
Agreement), which entered into force on 1 January 2011, has been implemented smoothly. 
In 2015-16, we commenced the general review of the CEP Agreement and the review on 
trade in services together with New Zealand according to the established work plans. In 
2016-17, both sides will continue to strengthen trade and economic cooperation between the 
two places based on the outcomes of the reviews. The FTA between Hong Kong and the 
Member States of the European Free Trade Association (EFTA) has been operating 
smoothly since it entered into force in end-2012, and both sides are planning to hold the first 
Joint Committee meeting. As for the FTA between Hong Kong and Chile, it has been 
operating smoothly since it entered into force in October 2014, and both sides will continue 
to negotiate an investment agreement under the FTA. 
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The Association of Southeast Asian Nations (ASEAN) as a whole is the second largest 
trading partner of Hong Kong in terms of goods and the fourth largest partner in terms of 
services. We are now actively negotiating an FTA with ASEAN.  Forging an FTA with 
ASEAN will not only allow Hong Kong’s goods, services and investments access the 
ASEAN market under more favourable conditions, but will also enhance Hong Kong’s 
further participation in regional economic integration. The FTA negotiations commenced in 
July 2014 and are progressing smoothly. We hope to conclude the negotiations this year, so 
that Hong Kong businessmen can reap the benefits early . 
 
We will also seek to conclude discussions on a closer economic partnership arrangement 
with Macao this year. 
 
We will continue to explore possibilities of forging FTAs with other economies in the 
region and will closely monitor the development of FTAs in the region. Should there be 
suitable opportunities that would be beneficial to Hong Kong, we will positively consider 
participating in such initiatives at an appropriate timing. 
 
Since Hong Kong signed the economic and trade cooperation arrangements with Malaysia 
and Thailand in 2009 and 2013 respectively, we have been facilitating and promoting 
bilateral economic cooperation in various areas with Malaysia and Thailand to further 
strengthen the economic ties between Hong Kong and the two countries. In 2015, Hong 
Kong and Thailand held the first meeting of the Joint Co-operation Committee, and 
formulated future work plans on various priorities. In 2016-17, we will continue to take 
forward various co-operation initiatives under the above arrangements, including firming up 
the meeting of the Joint Co-operation Committee under the co-operation arrangement with 
Malaysia. We will also continue to strengthen trade and economic cooperation with other 
trading partners for promoting regional integration. 
 
The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the Commerce and Economic Development Bureau and the Trade 
and Industry Department. It is difficult to quantify separately. 
 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)165  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3048) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the plan to “deepen penetration into ASEAN and Indian markets, leveraging the 
Belt and Road Initiative”, will the Government inform this Committee of: 
 
(a)  the estimated expenditure to be incurred by the Hong Kong Trade Development Council 

for this task in 2016-17; 
 
(b) the specific work plan; and 
 
(c) the progress or timetable of this task in 2016-17? 
 
 
Asked by: Hon SIN Chung-kai (Member Question No. 76) 
 
Reply: 
 
In 2016-17, the Hong Kong Trade Development Council (HKTDC) will focus on markets 
along the Belt and Road routes, including the Association of Southeast Asian Nations 
(ASEAN) and Indian markets, to help Hong Kong companies capture business 
opportunities.  Key initiatives are as follows: 

   
• to stage a promotion campaign “In Style．Hong Kong” in Bangkok, Thailand to 

publicise Hong Kong as a lifestyle trendsetter and promote Hong Kong brands; 
• to explore staging an inaugural “Lifestyle Expo” in New Delhi, India in collaboration 

with the Trade Development Bureau of the Ministry of Commerce of the People’s 
Republic of China; 
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• to organise business missions to Indonesia, India, the Philippines, Vietnam, United 
Arab Emirates (UAE), Iran, Poland and Kazakhstan to explore investment and export 
opportunities;  

• to organise networking and sourcing seminars to connect key e-tailers from ASEAN 
countries with Hong Kong exporters; 

• to organise a logistics mission and an information and communications technology 
mission to ASEAN countries; 

• to organise CEO training programmes for ASEAN senior government officials and key 
decision makers of business associations; 

• to stage signature events in the five regional markets, including Indonesia, India, UAE, 
Turkey and Poland; and 

• to stage a “Lifestyle Expo” in Dubai, UAE in partnership with the Department of 
Commerce of Guangdong Province and attract importers and traders with established 
regional distribution networks in the Middle East to join. 

 
The above are part of the work covered under Programme (3) to be carried out by HKTDC’s 
existing staff.  We do not have separate breakdown of staff establishment and expenditure 
for each of them.  HKTDC expects that more Hong Kong companies will benefit from its 
work to be done in 2016-17. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)166  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3049) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards “reviewing and enhancing Hong Kong’s copyright regime to ensure that it will 
meet the actual needs of Hong Kong”, would the Government advise this Committee of the 
following: 
 
(a) If the Copyright (Amendment) Bill 2014 fails to be passed within the current term of 
the Legislative Council, what will the Government do to communicate with stakeholders 
(including netizens) and whether it has planned to launch a new round of consultation and 
put forward an exception option for the use of copyrighted work that is acceptable to all 
parties after the Bill lapses; 
(b) the estimated expenditure on this task in 2016-17; 
(c) the number and rank(s) of officers undertaking the task; 
(d) the specific work plans of the officers; and 
(e) the progress or timetable of the task in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 77) 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 could not 
be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
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At the Commerce and Economic Development Bureau, copyright-related work is handled 
by a Deputy Secretary, a Principal Assistant Secretary and an Assistant Secretary.  At the 
Intellectual Property Department, the relevant legal work comes under the Copyright Team, 
which comprises five lawyers, viz. an Assistant Director of Intellectual Property, two Senior 
Solicitors and two Solicitors.  As workload in relation to copyright is subsumed in the 
existing provision of the Government, and review of the copyright regime is only part of the 
work of the relevant staff, it is difficult to quantify the resources required. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)167  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3140 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The revised provision submitted by the Government for Programme (2) Commerce and 
Industry for 2015-16 is $641.3 million which is higher than the original provision of 
$244.2 million by over 100%.  In this connection, would the Government advise of the 
reasons for the increase?  Please set out in detail the new items involved, the staffing 
establishment as well as the increased estimated expenditure. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 81) 
 
Reply: 
 
The revised estimate for 2015–16 is $397.1 million (162.6%) higher than the original 
estimate for 2015-16. This is mainly due to the increased cash flow requirement for the 
SME Financing Guarantee Scheme - Special Concessionary Measures and increased 
provision due to salary adjustment. The total estimated revised expenditure of the above 
mentioned areas in 2015-16 is $438.14 million, partly offset by the reduced operational 
expenses and the decreased subscription fee to the World Trade Organization.  As for the 
manpower involved, it has been subsumed into the 2015-16 integrated establishment of the 
Commerce, Industry and Tourism Branch.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)168  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5030 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (1) Director of Bureau’s Office 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please set out the estimated payroll costs for the Secretary, the Under Secretary and the 
Political Assistant in 2016-17. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 39) 
 
Reply: 
 
For budgetary purposes, the provisions for the salary in respect of the positions of Secretary 
for Commerce and Economic Development, Under Secretary for Commerce and Economic 
Development and Political Assistant to Secretary for Commerce and Economic 
Development for 2016-17 are $3.58 million, $2.33 million and $1.25 million respectively.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)169  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5047) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
With regard to “launching a pilot scheme to introduce food trucks to Hong Kong”, would 
the Government inform this Committee of: 
 
(a) the estimated expenditure for the above initiative in 2016-17; 
 
(b) the number of officers responsible for the initiative and their respective ranks; 
 
(c) the specific work plans of the officers involved; and 
 
(d) the progress or schedule of implementation of the initiative in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 20) 
 
Reply: 
 
(a) The Tourism Commission (TC) will implement the Food Truck Pilot Scheme 

(“the Scheme”) in 2016-17.  The Government has earmarked a total of $31.71 
million for the coming three financial years for launching the Scheme.  Funding 
required for 2016-17 is $12.74 million.  

 
(b)&(c) The TC will openly invite applications from the public to take part in the Scheme 

in late March 2016.  A selection panel will be set up to assess each application 
carefully.  The selection process will be divided into two stages.  The first 
stage involves the assessment of the food truck proposals from applicants.  In 
the second stage, applicants will be invited to take part in a cook-off challenge.  
Successful participants who are selected to join the Scheme will have to apply for 
Food Factory Licences from the Food and Environmental Hygiene Department, 
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and vehicle registration and licensing from the Transport Department (food 
trucks will be classified as special purpose vehicles, with body type classified as 
“food processors”).  After obtaining the approval-in-principle for their licence 
applications, they may proceed to procure or modify their food trucks.  Selected 
participants have to comply with all the licensing requirements, acquire all 
required licences and approvals, and sign necessary agreements with venue 
owners/management authorities before they can commence operation.   

 
 To coordinate the implementation of the Scheme and related matters, the TC will 

establish a dedicated office and create six posts (for 36 months), including one 
Chief Executive Officer, one Superintendent of Environmental Health, one 
Senior Executive Officer, one Senior Health Inspector, one Health Inspector I 
and one Assistant Clerical Officer, to provide one-stop service for applicants. 

 
(d)  The Scheme will be launched for a period of two years starting from a designated 

commencement date.  We expect that the food trucks may commence business 
in end 2016 to early 2017. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)170  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5048) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the collaboration of the Government with the Hong Kong Tourism Board and the 
tourism sector to promote the green tourism products on offer in Hong Kong, will the 
Government advise this Committee of:  
 
(a) the plan in place to promote the green tourism products on offer in Hong Kong in 

2016-17 and the major differences from that of the previous year;  
 
(b) the estimated expenditure for such work in 2016-17;  
 
(c) the number of officials responsible for such work and their ranks;  
 
(d) the current percentage of the green tourism market in the overall tourism market of 

Hong Kong and the 3 leading visitor source markets; and  
 
(e) the specific green tourism promotion projects in the past 3 years and the coming year, 

including the names of the projects, details of activities, the organizing bodies and the 
implementation time of the projects. 

 
Asked by: Hon SIN Chung-kai (Member Question No. 21) 
 
Reply: 
 
(a)-(c) The Tourism Commission, in collaboration with the Agriculture, Fisheries and 

Conservation Department (AFCD), the Hong Kong Tourism Board (HKTB), the 
travel trade and event organisers, has been actively promoting Hong Kong’s 
nature-based green tourism products through the HKTB’s “Great Outdoors Hong 
Kong” platform, covering the Hong Kong Global Geopark of China (the 
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“Geopark”), hiking trails and itineraries featuring outlying islands, etc.  The 
HKTB has also been promoting the city’s natural landscape to visitors, international 
media and overseas trade partners through various channels such as digital media, 
marketing promotions, public relations, visitor centres, hotlines and trade activities.  
Detailed marketing activities are as below: 

 
 Targeting visitors and consumers: 

 To promote various hiking trails and outlying islands, as well as the guided 
activities and green tourism products of local travel agents and other 
organisations through different channels, such as digital media, hiking 
guidebooks, visitor centres and hotlines. 
 

 Targeting international media: 
To arrange international media to experience Hong Kong’s outlying islands 
and green attractions, and promote the city’s natural landscape to consumers 
of source markets through coverage by international media.  
 

 Targeting overseas travel trade: 
 To encourage the overseas travel trade to include elements of green tourism in 
the itineraries of visitors, including Meetings, Incentive Travels, Conventions 
and Exhibitions visitors. 

 
In 2016-17, the HKTB will continue the above-mentioned promotion work and 
include the element of green tourism in its promotion initiatives in source markets 
during key promotional window.  The total proposed marketing budget of the 
HKTB, including that for the promotion of green tourism is $330 million.  In 
addition, the Government will provide an additional funding of $2 million to the 
HKTB in 2016-17 for enhancing the promotion of “Great Outdoors Hong Kong”.  
The funding will be deployed for arranging guided activities for inbound visitors 
and producing hiking guidebooks to encourage visitors to experience the city’s 
natural landscape.  

 
The staffing for promotion of green tourism has been subsumed into the 
establishment of the Commerce, Industry and Tourism Branch of this Bureau for 
2016-17. 

 
(d) The HKTB does not have statistics regarding the proportion of green tourism to the 

total tourism market.  However, from the result of visitor departure survey 
conducted by the HKTB, green tourism participation rate of overnight visitors from 
France, Russia and Germany was the highest among total visitor arrivals in 2015.  

 
(e) The key initiatives of HKTB’s “Hong Kong Great Outdoors” promotion platform 

from 2013-14 to 2016-17 are summarised as below: 
 

Years Promotion Period Key Initiatives 
2013-14 November 2013 to 

February 2014 
 

The promotional window was extended to 3.5 
months from 5 weeks in 2012-13.  The HKTB 
published “Your Guide to Hiking and Cycling in 
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Years Promotion Period Key Initiatives 
Hong Kong” and organised hiking and cycling 
tours for visitors, in order to promote natural 
landscape to visitors in a more in-depth way.  
The HKTB also promoted guided activities and 
green tourism products arranged by local travel 
agents and other organisations. 

2014-15 November 2014  
to March 2015 

The promotional window was extended to 
approximately 5 months.  The HKTB provided 
detailed transportation information in its “Your 
Guide to Hiking and Cycling in Hong Kong” to 
facilitate visitors to go hiking or cycling on their 
own and explore outdoor sites in a more 
convenient way.  Also included in the 
guidebook was information about hiking trails 
on Tung Ping Chau, Tap Mun and Po Toi Island.   
The HKTB also promoted guided activities and 
green tourism products arranged by local travel 
agents and other organisations. 

2015-16 November 2015 to 
March 2016 

The promotional window lasted approximately 5 
months.  The HKTB provided detailed 
transportation information in its “Your Guide to 
Hiking and Cycling in Hong Kong” to facilitate 
visitors to go hiking or cycling on their own and 
explore outdoor sites in a more convenient way.  
The HKTB also promoted guided activities and 
green tourism products arranged by local travel 
agents and other organisations. 

2016-17 November 2016 to 
March 2017 

The promotional window will last for 
approximately 5 months.  The HKTB will 
introduce Japanese and Korean version of its 
“Your Guide to Hiking and Cycling in Hong 
Kong” to facilitate visitors to explore outdoor 
sites in a more convenient way.  The HKTB 
will also provide guided activities for visitors 
and invite social influencers from target markets, 
such as popular bloggers from short-haul 
markets to experience Hong Kong’s natural 
landscapes and fascinating sceneries, and 
promote the same to consumers in their markets 
through their social media platforms.  In 
addition, the HKTB will continue to promote 
guided activities and green tourism products 
arranged by local travel agents and other 
organisations. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)171  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5049) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( ) 

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the “negotiations on the Hong Kong-ASEAN Free Trade Agreement and the 
HK-Macao CEPA”, will the Government advise this Committee on: 
  
(a) the estimated expenditure for the work in 2016-17; 
 
(b) the numbers and ranks of the officials responsible for the work; 
 
(c) the detailed work plans of those officials; and 
 
(d) the progress or schedule of the work in 2016-17? 
 
Asked by: Hon SIN Chung-kai (Member Question No. 23) 
 
Reply: 
 
The Association of Southeast Asian Nations (ASEAN) as a whole is the second largest 
trading partner of Hong Kong in terms of goods and the fourth largest partner in terms of 
services. We are now actively negotiating an FTA with ASEAN.  Forging an FTA with 
ASEAN will not only allow Hong Kong’s goods, services and investments access the 
ASEAN market under more favourable conditions, but will also enhance Hong Kong’s 
further participation in regional economic integration. The FTA negotiations commenced in 
July 2014 and are progressing smoothly. We hope to conclude the negotiations this year, so 
that Hong Kong businessmen can reap the benefits early. 
 
We will also seek to conclude discussions on a closer economic partnership arrangement 
with Macao this year. 
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The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the Commerce and Economic Development Bureau and the Trade 
and Industry Department. It is difficult to quantify separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)172  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5050) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the point that the Branch will “continue to work with the industry to enhance the 
appeal of Hong Kong as an international convention, exhibition and tourism capital”, will 
the Government advise this Committee on: 
  
(a) the estimated expenditure for the work in 2016-17;  
 
(b) the numbers and ranks of the officials responsible for the work;  
 
(c) the detailed work plans of those officials; and  
 
(d) the progress or schedule of the work in 2016-17? 

 
 
Asked by: Hon SIN Chung-kai (Member Question No. 25) 
 
Reply: 
 

(a) 
The “Meetings and Exhibitions Hong Kong” under the Hong Kong Tourism Board (HKTB) 
is the dedicated office to promote MICE tourism.  In 2016-17, the HKTB plans to spend 
$51.7 million on MICE promotion, including the annual additional provision of $15 million 
for 3 years from 2014-15 onwards (until 2016-17).  In addition, there are many small to 
medium-sized M&I and conventions with 70 to 700 visitors held in Hong Kong.  To drive 
the growth of these kinds of events, the Government will allocate $5 million to the HKTB 
for the latter to provide financial support to local travel agents in developing their business 
by enhancing their ability to provide more attractive offers to the organisers of these small 
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to medium-sized M&I and conventions.  On the other hand, the HKTB would leverage on 
this opportunity to encourage those travel agents focusing on leisure travel to expand the 
business on MICE tourism.  The HKTB expects to accept applications in May this year for 
a period of 6 months.  Applicants are required to attract 70 to 700 overseas visitors who 
would stay in Hong Kong for at least 2 nights.  The funding support for each application 
will be capped at $10,000.  The HKTB will brief the trade on the scheme, and expects that 
the relevant scheme will help local travel agents to attract over 35 000 visitors from M&I 
and conventions to Hong Kong. 
 
To attract high-spending MICE visitors to Hong Kong, in 2016-17, the HKTB will continue 
to adopt promotional strategies tailored for various MICE segments.  It will also provide 
MICE event organisers and visitors with customised support and attractive offers to draw 
more MICE events of different scales to Hong Kong and consolidate Hong Kong’s image as 
the “World’s meeting place”. The major relevant promotion work conducted by the HKTB 
in 2016-17 will include: 
 
Meetings and incentives (M&I) 
 focusing on short-haul markets such as South Korea, the Mainland, India and 

Indonesia, and reaching out to selected strategic sectors, namely the direct selling, 
finance and insurance, information technology, manufacturing and pharmaceutical 
sectors; 

 strengthening connection with large-scale corporations with a dedicated department for 
organising M&I events, and attracting these corporations to organise events in Hong 
Kong.  Through large-scale trade shows, briefing sessions and other industry events, 
the HKTB will also establish closer business relationship with M&I event organisers 
with a view to attracting more M&I events to Hong Kong by leveraging on their 
business network; 

 fostering closer relationship with M&I event organisers by participating large-scale 
M&I travel shows, as well as organising familiarisation tours to Hong Kong and travel 
missions.  The HKTB will also actively showcase the strengths and characteristics of 
Hong Kong as a MICE destination; and  

 through an award programme, motivating travel agents to promote Hong Kong as the 
ideal destination for M&I trips to their corporate clients. 
 

Conventions 
 focusing on the American and European markets, targeting to attract large-scale or 

major conventions from six strategic sectors, namely science, medical science, 
engineering, social science, technology, and commerce, to Hong Kong; 

 forming strategic partnerships with professional associations and professional 
conference organisers in Europe and the US, as well as proactively reaching out to and 
persuading their members to choose Hong Kong for organising large-scale conferences 
and smaller-scale but recurrent business conferences; 

 leveraging on industry events such as IMEX as outreach platforms to engage key 
associations and conference organisers in Europe and the US; 

 participating in various international MICE trade shows in Europe and the US together 
with local travel trade, and strengthening the connection between the local trade and 
professional conference organisers through different networking activities held at these 
trade shows; and 
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 strengthening the connection between associations in the Mainland and their 
corresponding local chapters in Hong Kong, and organising familiarisation tours for 
their representatives to gain better understanding of Hong Kong’s edges as a MICE 
destination, thereby encouraging them to organise conventions in Hong Kong. 

 
Exhibitions 
 showcasing Hong Kong’s core strengths at international industry events with key 

partners from the local exhibition sector and upholding the city’s image as Asia’s fair 
capital; and 

 offering marketing support to exhibition organisers and working with the travel trade to 
provide exhibition visitors with customised travel packages, special offers and 
hospitality support to retain recurrent events and attract new ones. 

 
 
The existing staff establishment of MEHK is 27 in total with 13 of them at manager level or 
above.  
 
The staff establishment of the Tourism Commission under the Commerce, Industry and 
Tourism Branch for handling MICE tourism-related matters has been subsumed into the 
establishment of the Commerce, Industry and Tourism Branch for 2016-17, and is difficult 
to quantify separately. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)173  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5055) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureaux… to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years. 
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Commerce and 
Economic Development Bureau in 2015-16 and 2016-17, the services affected by the 
programme and details of the expenditure involved.  
 
Asked by: Hon SIN Chung-kai (Member Question No. 30) 
 
Reply: 
 
In 2015-16, 2016-17 and 2017-18, the Commerce and Economic Development Bureau 
(Commerce, Industry and Tourism Branch) has been going through re-engineering and 
re-prioritising measures so as to reduce operating expenditure to achieve the target of  
“0-1-1” envelope savings. However, our Branch will launch a number of new initiatives on 
commerce, industry and tourism in 2016-17 with additional resources being allocated to our 
Branch for the new initiatives. Hence, the estimate on operational expenses in 2016-17 
represents a net increase of 8.8% ($151.253 million) against the 2015-16 revised estimate. 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)174  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 7250) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (4) Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary mentioned in the Budget Speech that “to meet the demand for 
logistics services brought by electronic trading, Hongkong Post will capitalise on its 
network to enhance the counter collection service for online purchases”.  In this 
connection, will the Government advise this Committee of the following: 
 
(a) the expenditure, rate of return and market share of Hongkong Post over the past 5 

financial years; 
 
(b) how Hongkong Post will tap into the postal market for additional revenue, any 

business strategy for repositioning Hongkong Post to tie in with the development of 
e-commerce and online purchases, and the estimated expenditure and the timetable 
involved; 

 
(c) Hongkong Post’s measures in response to improper accounts, mismanagement, 

underpayment of postage and other issues on the department recently highlighted in 
the Audit Report, and the estimated expenditure and the timetable involved; 

 
(d) any plans to improve the operation of Hongkong Post to enhance the efficiency of 

postal service; if yes, the estimated expenditure and the timetable involved; 
 
(e) the respective numbers of post offices, out of the 128 ones across the territory, which 

operated at a profit and those which operated at a loss in the past 5 years, as well as the 
amount of profit/loss made by each post office; 

 
(f) whether the authorities established any new post office and closed down loss-making 

ones in the past 5 years; if yes, the details and numbers; and 
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(g) whether the authorities have analysed in detail the reasons for individual post offices 
incurring substantial loss; whether there is any plan in the coming year to close down 
post offices operating at a substantial loss; if there is such a plan, the details; if not, the 
reasons for that. 

 
Asked by: Hon SIN Chung-kai (Member Question No. 4) 
 
Reply: 
 
(a) The operating cost and rate of return on fixed assets of the Post Office Trading Fund 
(POTF) in the past five financial years are listed below: 
 

Year 2010-11 2011-12 2012-13 2013-14 2014-15 
Operating 
cost 
($billion) 

4.585 5.064 5.290 5.252 5.175 

Rate of 
return on 
fixed assets 

3.8% -1.9% -3.9% -0.5% 4.9% 

 

Hongkong Post (HKP) does not have information on the market share. 

 

(b) It is Government’s policy to provide the public with a reliable, efficient and affordable 
postal service.  To support the growth of e-commerce and online shopping activities, HKP 
has launched various new services in recent years to expand its business and increase its 
revenue.  These services include the local Smart Post service with a choice between door 
delivery and counter collection as well as an e-mail/SMS notification function, counter 
collection service for cross-boundary online purchases, the international e-Express service 
with a tracking feature, customised delivery solutions for bulk mailers, etc.  Moreover, to 
enhance customer experience, HKP has introduced the “EC-Ship” and “My Speedpost” 
online posting platforms as well as Application Program Interfaces to facilitate bulk mailers 
in preparing their postings online. 
 
New services to be launched this year include self-service collection lockers service, order 
fulfilment service, extension of the delivery network of the e-Express service, enhancement 
of the “ShopThruPost” online shopping platform with mobile access capability, etc.  In the 
meantime, HKP will continue to support local enterprises in developing e-commerce 
business in collaboration with the Hong Kong Trade Development Council and the Hong 
Kong Productivity Council.  The estimated expenditure of the new services mentioned 
above is about $3.3 million in 2016-17. 
 
(c) HKP has accepted the recommendations in the Director of Audit’s Report No. 65, and 
is actively pursuing the improvement measures.  The progress to date is summarised 
below: 
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(1) Processing of underpaid mail items: HKP has enhanced staff awareness of the need to 
protect HKP's revenue.  The minimum quantity of mail, by mail category, to be checked 
by supervisors at different stages of mail processing has increased after taking into 
account their respective risk levels.  To streamline the work steps for processing 
underpaid mail items and surcharge collection, local/inbound mail items identified to 
carry insufficient postage are centrally processed at the Central Mail Centre (CMC).  
HKP has also enhanced the Integrated Postal Services System (IPSS) to automate the 
calculation and recording of the underpaid amount and the surcharge so as to enhance 
monitoring of the underpayment trends.  With effect from 19 April 2016, HKP will 
cease the existing practice whereby delivery postmen collect the underpaid amount and 
surcharge at the door and recipients will be required to pay the underpaid amount and 
surcharge and collect the mail item at the designated post office.  HKP will continue to 
step up public education on the responsibility of mailers to pay sufficient postage and the 
message that underpaid mail items are subject to surcharge and delivery delay. 
 
(2) Administration of overtime work: HKP has strengthened the control mechanism to 
ensure compliance with the requirements laid down by the Civil Service Bureau and the 
Department on the administration of overtime work.  In addition, HKP seeks to 
minimise overtime work at source through automation, wider use of IT, process 
re-engineering and load-levelling measures.  On the management of the workload of 
delivery postmen, HKP will review and update the standard time benchmarks for 
workload assessment for delivery postmen and complete the overdue beat surveys by end 
2017.  Depending on the actual operational requirements, HKP will review the 
manpower situation in the relevant operational units and consider engaging additional 
manpower.  
 
(3) Management of post offices: HKP will continue to review the operation of the post 
office network (including mobile post offices), manage the costs of service provision, 
explore new revenue streams, and identify opportunities for further rationalisation from 
time to time in order to ensure the cost-effective operation of the post office network. 
 
(4) Management of postal vehicles: HKP is conducting a review on the prevailing 
methodology for calculating the utilisation rates of departmental vehicles.  The objective 
is to enhance the management of the vehicle fleet by making available more accurate and 
reliable utilisation data.  The updated methodology is targeted to be used for calculating 
the utilisation rates of departmental vehicles from April 2016.  Regarding the 
management of hired vehicles, HKP is committed to encouraging market participation 
and market competition in its procurement of hired vehicle service in order to achieve 
better value for money.  An established mechanism for monitoring and managing the 
performance of hired vehicles is in place to ensure that the service and performance 
requirements under contract are fully met.  
 
(5) Management of CMC and General Post Office Building: HKP will put available space 
in CMC to gainful use as planned to meet the Department’s operational needs, and will 
seek the Property Vetting Committee’s approval as required for future changes to 
accommodation reprovisioned from the International Mail Centre to the CMC.  The 46 
workstations on the fifth floor at the CMC are gradually taken up as planned.  In 
addition, HKP will continue to work closely with relevant bureaux or departments to 
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facilitate the implementation of the reprovisioning projects by taking timely action on 
those tasks falling within its purview.  HKP will also put the available space at the 
General Post Office Building to gainful use as planned before reprovisioning.  

 
The above improvement measures will be generally implemented through reallocation of the 
departmental resources.  HKP will process the request for additional resources in 
accordance with the Department’s established mechanism for creation of new posts or 
implementation of non-recurrent projects.  
 
(d) To improve the financial position of the POTF, HKP has been devoting effort to 
controlling costs and enhancing efficiency in recent years, e.g. upgrading the optical 
character reading capability of the mechanised letter sorting systems so as to reduce the 
need for manual sorting, implementing the IPSS to automate counter operation and 
streamline the workflow of backend offices, amalgamation of the Sorting Offices of 
International Mail Centre and the General Post Offices into the CMC, rationlisation of the 
post office network, etc.  On the other hand, HKP reviews and adjusts the principal postage 
rates and postal fees on a regular basis.  HKP also diversifies its product offerings to meet 
market needs by optimising its comprehensive postal infrastructure, thereby generating 
more revenue.  With the implementation of various effective measures, the financial 
performance of the POTF has achieved continuous improvement.  The operating loss 
narrowed down significantly from $114 million in 2012-13 to $2.6 million in 2013-14.  In 
2014-15, the POTF turned profitable, achieving an operating profit of $169 million.  HKP 
expects to continue to achieve an operating profit in 2015-16.  HKP will continue to 
provide the public with a quality, efficient and value-for-money postal service in a 
sustainable manner. 
 
(e) Over the past five financial years, the numbers of profit-making and loss-making post 
offices are listed below: 
 

Year 
Number of 

profit-making  
post offices 

Number of 
loss-making  
post offices 

Total number  
of post offices 

2010-11 38 90 128 
2011-12 40 88 128 
2012-13 31 97 128 
2013-14 24 104 128 
2014-15 24 103 127 

 
HKP is unable to provide the amount of profit / loss of each post office as it involves 
commercially sensitive information. 
 
(f) In the past five years, following a careful review of the demand for postal services in the 
local community, the financial viability of individual post offices and the availability of 
alternative postal facilities in the neighborhood, as well as consultation with stakeholders in 
the local district, HKP has closed three post offices with severe losses and rationalised the 
service hours of 59 post offices in order to optimise the utilisation of resources.  HKP has 
not opened any new post offices during the same period. 
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(g) HKP operates a territory-wide post office network to provide counter service to the 
public.  Due to the global trend of e-substitution, the volume of commercial and personal 
letter mail has dropped significantly.  At the same time, bulk mail may be accepted for 
posting directly at the mail processing centres instead of over post office counters.   
Moreover, additional channels for bill payments have emerged.  These developments have 
resulted in changes to the service demand for post offices.  Generally speaking, post 
offices in residential areas are more affected.  In order to ensure that the operation of each 
post office is fully justified, HKP closely monitors the business performance of all post 
offices, the availability of postal facilities in the neighbourhood and the public demand for 
postal services.  HKP will continue to keep the operation of the post office network under 
review and consider taking appropriate measures having regard to the actual circumstances 
in order to strike a reasonable balance between meeting the postal needs in the local 
community and optimising the resources of the Department.  If there are any plans to make 
notable adjustments to the service provision of individual post offices, HKP will consult the 
relevant District Councils first.   

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)175  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 7252) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Starting from 13 April 2015, the Bureau of Exit and Entry Administration of the Mainland’s 
Ministry of Public Security has stopped issuing “multiple-entry” Individual Visit 
Endorsements for permanent residents of Shenzhen, and has since issued “one trip per week” 
Individual Visit Endorsements instead.  In this connection, will the Government inform 
this Committee of: 
 
(a) the number of permanent residents of Shenzhen visiting Hong Kong on 

“multiple-entry” Individual Visit Endorsements and the number of such visits each 
year since April 2009; 

 
(b) the numbers of permanent residents of Shenzhen visiting Hong Kong on 

“multiple-entry” and “one trip per week” Individual Visit Endorsements respectively, 
and the respective numbers of such visits each month since the implementation of the 
“one trip per week” Individual Visit Endorsements in April 2015; and 

 
(c) the medians of the numbers of visits to Hong Kong on “multiple-entry” and “one trip 

per week” Individual Visit Endorsements respectively since the implementation of the 
“one trip per week” Individual Visit Endorsements in April 2015? 

 
Asked by: Hon SIN Chung-kai (Member Question No. 67) 
 
Reply: 
 
(a) and (b) According to the statistics provided by the Immigration Department 

(ImmD), the number of Mainland visitor arrivals travelling on 
multiple-entry endorsements each year since April 2009 is set out as 
follows: 
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 Mainland visitor arrivals travelling on multiple-entry 
endorsements 

2009 1 472 208 
2010 4 168 010 
2011 6 168 114 
2012 9 827 386 
2013 12 151 548 
2014 14 854 506 
2015(1 ) 12 582 246 

  Note :  
 (1) Since the implementation of the “one trip per week” measure on 13 April 

2015, the figures of visitors travelling on multiple-entry endorsements 
include those travelling on “one trip per week” endorsements. 

  
As regards the number of Mainland visitor arrivals travelling on 
multiple-entry endorsements and “one trip per week” endorsements each 
month in 2015 since the implementation of the “one trip per week” 
measure, it is provided below: 
 
 Mainland visitor arrivals 

travelling on 
multiple-entry 

endorsements and “one 
trip per week” 

endorsements ( ‘000) 

Mainland visitor arrivals 
travelling on “one trip per 

week” endorsements 
(‘000) 

April 1 120 10 
May 1 070 70 
June 970 120 
July 960 200 
August 1 000 300 
September 950 340 
October 900 390 
November 870 450 
December 890 560 

 
 The ImmD does not maintain other statistics on the subject as mentioned in 
the question. 
 

(c)  The ImmD does not maintain statistics on the subject as mentioned in the 
question. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)176  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0089) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In Matters Requiring Special Attention in 2016-17 under this Programme, it is mentioned 
that the Government will “continue to carry out the necessary work for the introduction of 
the draft legislation into LegCo and the establishment of the TIA”.  In this connection, will 
the Government advise this Council of the following: 
 
(a) The respective numbers of the future targets of regulation, i.e. local tour escorts (TEs) 

and tourist guides (TGs) holding a Pass and those holding both a TE Pass and a TG 
Pass at the same time, in the past year; 

 
(b) The number of cases in which a person was found to have taken on the additional job 

of TG without a valid TG Pass and, if any, the number of these cases involving 
non-Hong Kong residents, as well as the details of travel agents having been penalised 
for hiring those TGs in the past year; 

 
(c) Measures to be taken by the Government to ensure that all TGs are TG Pass holders; 

and 
 
(d) The Government advised this Council last year that it was carrying out the drafting 

work “with a view to securing the passage of the bill by the end of the current term of 
the Legislative Council”.  Is there any changes to the target?  If yes, what is the 
latest timetable?  If no, when will the aforesaid draft legislation be introduced into the 
Legislative Council (LegCo), and is there a specific timetable? 

 
Asked by: Hon TANG Ka-piu (Member Question No. 1) 
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Reply: 
 
(a) The respective numbers of holders of valid Tour Escort (TE) Pass and Tourist Guide 

(TG) Pass issued by the Travel Industry Council of Hong Kong (TIC) and holders of 
both valid Passes concurrently in the past year (as at 31 December 2015) are as 
follows － 

 
 2015 
Number of valid TE Pass holders 19 528 
Number of valid TG Pass holders 6 938 
Number of holders having both valid TE Pass and 
TG Pass concurrently 

3 520 

 
(b) According to the TIC’s records, during the past year, there were 2 cases in which the 

tourist guides assigned by the travel agents to receive Mainland inbound tour groups 
had their TG Passes expired and thus invalid, and the travel agents concerned were 
fined and given demerit points.  Both cases did not involve non-Hong Kong 
residents. 

 
(c) At present, the TIC stipulates in its directive that all TGs assigned by travel agents to 

receive visitors to Hong Kong must have a valid TG Pass issued by the TIC.  Travel 
agents, if ruled by the TIC to have assigned persons without valid TG Passes to receive 
Mainland inbound tour groups, will be fined as well as given demerit points.  The 
TIC will verify if travel agents have observed the concerned rule through inspections, 
complaint cases, and spot checks of the Tour Confirmation Agreements registered with 
the TIC by travel agents.  After the establishment of the Travel Industry Authority 
(TIA), TGs must apply for licences issued by the TIA.  The TIA will require all TGs 
employed by travel agents to be holders of valid licences. 
 

(d) We are pressing ahead with drafting the new legislation for the establishment of the 
TIA and implementing the new regulatory framework of the tourism sector.  The new 
legislation will replace the existing Travel Agents Ordinance (Cap. 218), and will 
include a number of new elements, including licensing of TGs and TEs, establishment 
of the disciplinary committee and appeal board, etc., which require much complex 
drafting work.  Hence, the time required for drafting the new legislation is longer 
than originally estimated.  We anticipate that the bill will be introduced to the 
Legislative Council within the current term of the Government.   

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)177  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0093) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In paragraph 27 of the Budget Speech, it is mentioned that problems arising from coerced 
shopping have been plaguing the tourism sector.  In Matters Requiring Special Attention in 
2016-17 under this Programme, it is also mentioned that the Government will “continue to 
promote honest tourism and quality tourism and hospitality culture to further enhance the 
quality of Hong Kong’s tourism services”.  In this connection, will the Government advise 
this Council: 
 
(a) whether the efforts concerned include enhancement to manpower training and supply 

for the tourism sector and improvement to its employees’ treatment to achieve better 
quality of human resources and hence higher standard of tourism services; 

 
(b) what measures will be taken to promote honest tourism to Mainland tourists, 

encouraging more of them to opt for “Quality and Honest Hong Kong” (Q&H) tours 
and the estimates for such measures; 

 
(c) what measures will be taken to safeguard Mainland tourists against coerced shopping; 

and 
 
(d) whether the measures mentioned in (c) will include enhancing promotion to alert 

inbound tourists to the related unscrupulous practices and complaint channels, as well 
as exploring the regulation of percentage and time for shopping at designated shops in 
the daily itineraries of inbound Mainland tour groups (IMTGs); if yes, of the details; if 
no, the reasons for that? 

 
Asked by: Hon TANG Ka-piu (Member Question No. 3) 
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Reply: 
 
(a) Regarding the supply and training of travel practitioners, higher education 

institutions funded by the University Grants Committee (UGC) enjoy autonomy in 
the allocation of overall student numbers to individual disciplines.  UGC-funded 
institutions are free to plan the number of intakes for a vast majority of 
programmes, including those related to hotel and tourism management, in 
accordance with their development strategies and market needs.  At present, 2 
UGC-funded institutions, namely the Hong Kong Polytechnic University and the 
Chinese University of Hong Kong, offer publicly-funded undergraduate 
programmes in hotel and tourism management.  The total intake places offered 
by these 2 UGC-funded institutions in 2016-17 academic year will be 273. 

 
 Apart from UGC-funded institutions, the Vocational Training Council, the Caritas 

Institute of Higher Education and many other self-financing post-secondary 
institutions are also offering local and non-local programmes at different academic 
levels in related disciplines to support the development of our hotel and tourism 
sectors. 

 
 In addition, the Travel Industry Council of Hong Kong (TIC) holds recruitment 

days in collaboration with the trade and institutions, and organises training courses 
of various themes to match the manpower and training needs of the trade.  The 
TIC also actively promotes the establishment of the Qualifications Framework for 
the travel agents sector by soliciting the support from different stakeholders in the 
trade so as to facilitate the Qualifications Framework Secretariat to establish the 
“Industry Training Advisory Committee”.  In the long run, the establishment of 
the Qualifications Framework will be beneficial to enhancing the professionalism 
and image of travel agents and trade practitioners, attracting and retaining talents 
as well as raising the service standard of travel agents. 

 
 The Government is always concerned about the remuneration of frontline staff in 

the tourism industry.  One of the 10 measures which the TIC has implemented 
since February 2011 for enhancing the receiving arrangement of the Mainland 
inbound tour groups is to require local receiving agents of such tours to 
remunerate the tourist guides and sign agreements with them that stipulate the 
agreed remuneration.  This requirement applies to both travel agents’ employees 
or self-employed tourist guides engaged to provide such service.  This measure 
helps ensure that the tourist guides could receive an expectable income and avoid 
their reliance only on commission.  To further strengthen protection for tourist 
guides, the TIC implemented another measure to prohibit local receiving agents of 
Mainland inbound tour groups from asking tourist guides to share or advance 
unreasonable payment for the receiving cost. 

 
(b) In order to foster the healthy development of the market for Hong Kong’s inbound 

tourism, and to promote “Quality and Honest Hong Kong Tours” (Q&H Tours) to 
Mainland tourists, the TIC signed a cooperation agreement with the Tourism 
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Administration of Guangzhou Municipality on 30 December 2015, under which 
travel agents in Guangzhou and Hong Kong are encouraged to join the Red List 
for Q&H Tours for promoting quality and honest tourism.  Currently, there are 32 
travel agents in Guangzhou and 97 travel agents in Hong Kong on the Red List. 

 
 In addition, the Hong Kong Tourism Board (HKTB) has been working closely 

with quality travel agents in the Mainland to roll out different seasonal, quality 
Hong Kong tour products throughout the year.  In 2015, the HKTB collaborated 
with 12 major travel agents in the Mainland, all of which operated multiple outlets 
across the country, and 2 key travel websites to launch various quality Hong Kong 
tour products. 

 
 In 2016-17, the HKTB will step up the promotion of Q&H Tours in the Mainland.  

The HKTB will join hands with Mainland travel trade partners to promote Q&H 
Tours in different cities of the Mainland, especially those in Northeast, North and 
West China, and encourage Mainland consumers to choose quality travel products 
through major media platforms and travel websites. 

 
 The HKTB’s marketing budget for the Mainland market in 2016-17 is estimated to 

be $40 million, which covers part of the expenditure for promoting Q&H Tours.  
In addition, the Government will provide the HKTB with additional funding of 
$221.8 million in 2016-17, of which $5 million will be deployed to enhance the 
promotion of Q&H Tours in the Mainland. 

 
(c)&(d) All along, we attach importance to the protection of travellers’ consumer rights.  

The TIC has regulations prohibiting travel agents, tourist guides and registered 
shops from directly or indirectly compelling travellers, or attempting to do so, in 
any way to make purchases.  The TIC has increased the number of inspections at 
registered shops to ensure that the shops, travel agents and tourist guides comply 
with the TIC’s regulations concerned, with a view to safeguarding travellers’ 
consumer rights and combating coerced shopping.  Moreover, the TIC will 
distribute promotion leaflets at popular shopping destinations for Mainland 
inbound tour groups, so as to raise their awareness about shopping protection. 

 
 Regarding the itineraries of Mainland inbound tour groups, they are decided by the 

market having regard to the needs of different travellers.  It may therefore not be 
appropriate to strictly stipulate the proportion and time for an individual item of 
the itineraries.  The TIC has stipulated in its directive that travel agents receiving 
Mainland inbound tour groups must register tour confirmation agreements with the 
TIC, and if itineraries to registered shops are included, the name and the time 
involved for the registered shops must be specified therein.  No change shall be 
made to tour confirmation agreements after registration with the TIC except for 
the information on the tourist guides.   

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)178  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0094) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (4) Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under the “Matters requiring Special Attention in 2016–17” of this Programme, it is noted 
that CITB will continue to monitor the implementation of the amended Trade Descriptions 
Ordinance (the Ordinance) in tackling unfair trade practices that may be deployed in 
consumer transactions.  In this regard, would the Government please advise this 
Committee: 
 
(a) specifically the measures the Administration will take to monitor the implementation 

of the Ordinance and the basis for assessing the effectiveness of the Ordinance; and 
 
(b) whether such monitoring measures include honouring the pledge the Secretary for 

Commerce and Economic Development made to this Council in July 2012 about 
exploring and studying the arrangement of a cooling-off period with various 
stakeholders in greater detail and focus? 

 
Asked by: Hon TANG Ka-piu (Member Question No. 4) 
 
Reply: 
 
(a) Since the amended Trade Descriptions Ordinance (“the Ordinance”) came into effect 

in July 2013, the Commerce and Economic Development Bureau has been working 
closely with the law enforcement agencies of the Ordinance and the Consumer 
Council.  We have been monitoring the number of complaints, investigations and 
prosecutions in relation to unfair trade practices prohibited under the Ordinance, as 
well as the relevant work on publicity and education.  The information reflects that 
law enforcement agencies have been combating unfair trade practices through 
enforcement actions such as acceptance of written undertakings from traders and 
initiation of prosecutions.  There is also increased awareness among traders and the 
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general public of the Ordinance and the unfair trade practices it prohibits.  We will 
continue to support the work on these fronts. 

 
(b) Generally speaking, the calls for imposition of mandatory cooling-off periods 

primarily target unfair trade practices deployed by certain traders in the context of 
accepting pre-payment.  With the enforcement agencies’ continued efforts in 
combating unfair trade practices, the establishment of successful enforcement cases, as 
well as measures in publicity and public education, we believe that a deterrent effect 
will be achieved against unscrupulous traders and consumer awareness of 
self-protection will be heightened. 

 
 The issue of imposing a mandatory cooling-off period was widely discussed in the 

community during our public consultation on the legislative proposals to combat 
unfair trade practices in 2010 to 2011, and we had communicated with different 
stakeholders on the topic.  On the one hand, consumers generally have aspirations for 
a cooling-off period.  On the other hand, certain fundamental issues that should be 
considered in relation to implementing a cooling-off period are not simple and are 
controversial, such as whether a mandatory cooling-off period should generally apply 
to all goods and services, how small-value transactions should be handled, whether 
consumers can enjoy the goods and services concerned during the cooling-off period, 
and whether consumers having enjoyed part of the goods and services concerned 
during the cooling-off period should be required to pay for the enjoyed part if they 
request to cancel the transaction, and how the payment should be computed etc.  
Some practical issues also cannot be disregarded, including how consumers should 
exercise the contract cancellation right and how refund should be made etc.  Some 
trades consider that a mandatory cooling-off period would only increase the costs for 
honest traders but would have little deterrent effect on unscrupulous traders.  
Following discussion with stakeholders and careful consideration, the Government 
considers that imposing a mandatory cooling-off period will change the course of 
transactions and have significant implications on both traders and consumers.  It is 
necessary to consider the matter carefully. 

 
 We will continue to keep a close watch on the community’s views on the Trade 

Descriptions Ordinance in combating unfair trade practices and on the idea of 
imposing a mandatory cooling-off period.   

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)179  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3148) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in the Programme that the Government “ … continued to utilise the Mega 
Events Fund (MEF) for supporting large-scale arts, cultural, sports and entertainment events 
in Hong Kong organised by eligible bodies under the modified two-tier scheme”.  In this 
connection, would the Government advise this Committee: 
 
(a)  the number of mega events supported by the MEF in 2015-16, the nature of such 

events and the amount of funding support allocated; 
 
(b)  whether there is any information on the number of mega events to be supported by the 

MEF in 2016-17, the nature of such events and the estimated amount of funding 
support to be allocated; 

 
(c)  whether assessment has been made to the specific contribution of these mega events 

towards promoting the development of local tourism industry; and 
 
(d)  the monitoring mechanism and measures that had been put in place to ensure the 

cost-effectiveness and reasonable use of funding support allocated by the MEF. 
 
 
Asked by: Hon TANG Ka-piu (Member Question No. 2) 
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Reply: 
 

(a) The details of the events supported by the Mega Events Fund (MEF) in 2015-16 are as 
follows: 

Project title Nature Funding ceiling Note 

2015 Hong Kong Dragon Boat 
Carnival  

Traditional cultural activity with 
sports element 

$5.5 million 

Prudential Hong Kong Tennis 
Open 2015 

Professional international tennis 
tournament 

$7 million 

UBS Hong Kong Open Professional international golf 
tournament 

$15 million 

 
Note :  The basic funding principle of the MEF is that the total Government 

contribution (including the MEF funding) must not exceed 50% of the total 
cost of the event.  

 
(b) In 2016-17, the MEF earmarked a maximum of $5.5 million to support “Lumières 

Hong Kong” to be staged in Hong Kong for the first time.  With the use of novel 
lighting technology, the event will feature light effects and projections as well as light 
installations on some selected buildings in the Central and Western District to promote 
Hong Kong’s history and culture to our visitors.   

 
The Government is processing the sixth-round applications under the MEF Tier-two 
scheme.  It is expected that more mega events will be receiving funding support from 
the MEF.  The number of mega events receiving the MEF’s funding support, as well 
as their respective nature and funding amount, etc., will depend on the number of 
actual applications received and the number of successful cases. 

 
(c) The MEF was established in 2009 following the funding approval of the Finance 

Committee of the Legislative Council.  Since its inception, 12 rounds of applications 
have been invited and funding has been granted to support 28 mega events.  The 
information submitted by the organizers reveals that the MEF supported events can 
attract a total of some 299 million participants, including some 670 000 visitors.  The 
events have added colour and vibrancy to Hong Kong’s city life and boosted Hong 
Kong’s status as an events capital of Asia.  They can attract more visitors to Hong 
Kong specifically for the events or increase their length of stay.  With the MEF 
funding, the organizers can expand the scale of the events, enhance their publicity 
work outside Hong Kong and raise the events’ international profile.  The Hong Kong 
Tourism Board (HKTB) and the Information Services Department can also leverage 
on the opportunities to include these events into its promotional plan and use these 
events to highlight Hong Kong’s position as the events capital of Asia.  Through 
co-operation with trade partners, the HKTB has also developed special tourist 
packages to attract more visitors to Hong Kong for these events. 

 
(d) At present, the organizers of the MEF-supported events will attend wash-up meeting 

with the MEF Assessment Committee (AC) Secretariat to review the arrangement of 
the event and the lessons learnt for future reference.   
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The MEF AC and the Secretariat will monitor the event organization to ensure that the 
events are staged in line with the aim of the MEF as well as other related requirements.  
The MEF AC and the Secretariat will observe the entire process of the events and 
collect feedback from the participants.  The organizers will be required to submit the 
audited accounts, evaluation report and publicity report of completed events.  These 
reports will be submitted to the MEF AC and Controlling Officer of the MEF for 
consideration.  If it is concluded that the relevant organizers had breached any 
funding terms and conditions as stated in the agreement; that their performance in 
organizing the events were not satisfactory; or if the events failed to achieve the 
pre-determined deliverables / targets, sanctions such as withholding of outstanding 
funds or reducing the level of funding may be imposed.  The relevant organizers may 
even be suspended from future MEF applications. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)180  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3275) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (4) Posts, Competition Policy and Consumer Protection  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
It is stated in the Budget Speech that to meet the demand for logistics services brought by 
electronic trading, Hongkong Post will capitalise on its network to enhance the counter 
collection service for online purchases.  In the first half of this year, Hongkong Post will 
install self-service collection lockers in the community to make it more convenient for 
members of the public to collect their online purchases.  In this connection, will the 
Government inform this Committee of the following:  
 
1.  Details of the installation of self-service collection lockers in the community, and how 

does it facilitate members of the public to collect their online purchases;  
 
2.  The detailed locations of self-service collection lockers;  
 
3.  The amount of funds to be allocated to this new service, and whether the funds are 

allocated from the Trading Fund itself or by the Government as an additional provision;    
 
4.  Additional manpower recruited for the service?  
 
Asked by: Hon TANG Ka-piu (Member Question No. 16) 
 
Reply: 
 

1. Hongkong Post is launching the self-service collection locker service in support of 
e-commerce and for the enhanced convenience of the business sector and the community at 
large.  The self-service collection lockers will be placed at various convenient locations in 
the territory.  Members of the public who have pre-registered with Hongkong Post will 
each be allocated a personal mail collection number after selecting the self-service 
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collection locker suite for future mail collection.  If they select the postal channel for 
delivery when they make online purchases, whether locally or cross-border, they need only 
to provide their mail collection numbers along with the delivery addresses.  Hongkong 
Post will deliver the items direct to the selected self-service collection locker suites for 
collection and notify the recipients by SMS that the items are ready for collection.  
 
2. Hongkong Post will launch the self-service collection locker service in phases this year.  
The first phase, with six suites of self-service collection lockers, will commence service in 
the first half of 2016.  They will be located at Eastern District, Tuen Mun, Yuen Long, Sai 
Kung (one suite each) and Kwun Tong (two suites).  Phase two will be launched later this 
year, with the exact locations to be confirmed. 
 
3. The estimated total project expenditure for the first phase of the self-service collection 
locker service in 2015-16 and 2016-17 to be funded by the Post Office Trading Fund is 
around $1.5 million. 
 
4. The provision of self-service collection locker service does not involve additional staff. 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)181  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4934) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (000) Operational expenses  

Programme: (9) Subvention: Competition Commission 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the part on the Competition Commission under this Programme, will the 
Government advise this Committee of the following:  
 
(a) with respect to the Commission’s function to “investigate conduct that may contravene 
the competition rules and enforce the provisions of the Competition Ordinance”, what are 
the staffing and expenditure involved for such work? 
 
(b) with respect to the Commission’s function to “conduct market studies into matters 
affecting competition in markets in Hong Kong”, what are the topics currently covered 
under the studies and what is the progress of the studies? 
 
(c) how much manpower and expenditure will the Commission allocate to publicity for 
promoting public understanding of and compliance with the Competition Ordinance? 
 
Asked by: Hon TANG Ka-piu (Member Question No. 15) 
 
Reply: 
 
(a)  The Competition Commission (the Commission) has around 50 staff members.  

About half of them are expert staff involved in professional work relating to 
investigations.  The other staff members provide support to the operation of the 
Commission in enforcing the Competition Ordinance (the Ordinance).  

 
The estimated provision under Programme (9) in 2016- 2017 is $77.1 million, which is 
wholly the subvention to be given to the Commission to implement the Ordinance.  
The Commission does not have an itemised budget for the investigation work. 
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(b)  The Commission is conducting the following market studies -     
 

(i) a study to look into various issues relating to the building maintenance and 
building management industries.  Through data analysis, the study aims to 
better understand whether there are anti-competitive risks in the relevant markets.  
The study is expected to be completed soon; and 

 
(ii) a study of the auto fuel industry in Hong Kong.  The market study aims to better 

understand the relevant markets, including the underlying competition and price 
issues.  The study is expected to be completed within this year. 

 
(c)  In 2016-17, six staff members are responsible specifically for promoting public 

understanding of and compliance with the Ordinance.  The management and 
professional staff of the Commission also participate by assisting with the preparation 
of publications and attending meetings and seminars.  The Commission’s budget for 
2016-2017 includes about $6.5 million for publicity and public education activities, 
but the figure does not include staff costs or other general expenses which cannot be 
separately itemised. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)182  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4649) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
It is stated in paragraph 22 of the Budget Speech that the Government will extend the 
application period for the “special concessionary measures” under the “SME Financing 
Guarantee Scheme”.  Will the Government advise on: 
 
(1) the total number of enterprises supported by the scheme and the expenditure involved; 
 
(2)  the maximum, minimum and average amount of funding support; and 
 
(3) the number of enterprises expected to benefit from the scheme in 2016-17 and the 

estimated expenditure involved. 
 
Asked by: Hon James TIEN Pei-chun (Member Question No. 83) 
 
Reply: 

The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  As at the end of February 
2016, the HKMC has received over 12 000 applications and approved over 10 700 of them, 
involving a total loan amount of about $43.4 billion and a total guarantee amount of about 
$34.7 billion.  Excluding 68 applications under processing and 1 152 applications 
withdrawn by lending institutions, the overall success rate of applications is about 99.3%.  
76 applications have been rejected, and the percentage is about 0.7%.  11 applications were 
rejected due to failure to meet the eligibility requirements while the reasons for the 
remaining 65 applications being rejected included poor repayment ability, poor financial 
performance and account conduct, high leverage, poor record of accounts receivable, or 
having pending legal litigation with significant financial impact, etc. 
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As at the end of February 2016, applications from over 6 700 enterprises have been 
approved.  For the approved applications, the facility amount ranges from about $40 000 to 
about $12 million while the average facility amount is about $4.0 million.  As the 
guaranteed amount and the industry demand in the coming year will be affected by a 
number of factors, including the prevailing economic situation, we are unable to estimate. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)183  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1642)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding visitors to Hong Kong, would the Government please provide: 
 
(a) the information relating to visitor arrivals to Hong Kong as set out in the following 

table in each year between 2013 and 2015:  
Year Visitors from 

Long-haul 
Overseas Markets 

Visitors from 
Short-haul 

Overseas Markets 

Mainland Visitors 
(Excluding those 

under the 
Individual Visit 

Scheme) 

Mainland Visitors  
under Individual 

Visit Scheme 
(Excluding those 
on Multiple-Entry 
Individual Visit 
Endorsements) 

Visitors Travelling 
on Multiple-Entry 
Individual Visit 
Endorsements 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

2013           
2014           
2015           
Total      

 
(b) the information relating to the expenditure incurred by visitors to Hong Kong as set 

out in the following table in each year between 2013 and 2015:  
 Visitors from 

Long-haul 
Overseas Markets 

Visitors from 
Short-haul 

Overseas Markets 

Mainland Visitors 
(Excluding those 

under the 
Individual Visit 

Scheme) 

Mainland Visitors  
under Individual 

Visit Scheme 
(Excluding those 
on Multiple-Entry 
Individual Visit 
Endorsements) 

Visitors 
Travelling on 

Multiple-Entry 
Individual Visit 
Endorsements 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Expenditure 
Incurred 
during Visit 
to Hong 
Kong 
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 Visitors from 
Long-haul 

Overseas Markets 

Visitors from 
Short-haul 

Overseas Markets 

Mainland Visitors 
(Excluding those 

under the 
Individual Visit 

Scheme) 

Mainland Visitors  
under Individual 

Visit Scheme 
(Excluding those 
on Multiple-Entry 
Individual Visit 
Endorsements) 

Visitors 
Travelling on 

Multiple-Entry 
Individual Visit 
Endorsements 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Over- 
night 
Visitors 

Same- 
day 
Visitors 

Per Capita 
Spending  

          

Total 
Expenditure 

     

 
(c) the 10 Mainland cities with the highest number of people visiting Hong Kong under 

the Individual Visit Scheme in each year between 2013 and 2015.  Please indicate the 
number of visitor arrivals for each city, their percentage of the total number of visitors 
under the Individual Visit Scheme and the comparative changes over corresponding 
periods. 

 
 
Asked by: Hon Michael TIEN Puk-sun (Member Question No. 26) 
 
Reply: 
 
(a) According to the information provided by the Hong Kong Tourism Board (HKTB), the 

number of visitor arrivals by major source markets are as follows: 
 

Year Long-haul 
arrivals 

(million) 

Short-haul 
arrivals 

(excluding 
Mainland 

China) 
(million) 

Mainland arrivals 
(excluding those 
travelling under 
Individual Visit 
Scheme (IVS)) 

(million) 

General Mainland 
IVS arrivals 

(excluding those 
travelling on 

“multiple-entry” 
Endorsements(1)) 

(million) 

Mainland arrivals 
travelling on 

“multiple-entry” 
Endorsements(1) 

(million) 

Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday 

2013 3.32 1.32 5.26 3.66 7.44 5.84 8.62 6.70 1.04 11.11 

Total 4.64 8.92 13.28 15.31 12.15 

2014 3.29 1.32 5.40 3.58 8.69 7.22 9.18 7.30 1.20 13.65 

Total 4.61 8.98 15.91 16.48 14.85 

2015 3.25 1.33 5.44 3.45 8.66 9.24 8.15 7.21 1.19 11.39 

Total 4.58 8.89 17.90 15.36 12.58 
Notes : (1) Since the implementation of the “one trip per week” measure on 13 April 2015, the figures on 

visitors travelling on “multiple-entry” Endorsements include those travelling on “one trip per 
week” Endorsements. 

 Individual figures may not add up to the total due to rounding. 
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(b) According to the information provided by the HKTB, the expenditure of the relevant 
visitors are as follows:  

 
2013 Long-haul 

arrivals 
 

Short-haul 
arrivals 

(excluding 
Mainland 

China) 
 

Mainland 
arrivals 

(excluding those 
travelling under 
Individual Visit 
Scheme (IVS)) 

General Mainland 
IVS arrivals 

(excluding those 
travelling on 

“multiple-entry” 
Endorsements(1)) 

Mainland 
arrivals 

travelling on 
“multiple-entry” 
Endorsements(1) 

Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday 

Destination 
consumption  
expenditure 
($billion) 

24.7 0.6 31.0 3.1 67.7 12.9 80.2 26.7 4.8 24.7 

Per capita 
spending 

(HK$) 
7,458 440 5,896 849 9,107 2,214 9,308 3,993 4,669 2,220 

Total 
expenditure 
($billion) 

25.3 34.1 80.6 106.9 29.5 

 
 
2014 Long-haul 

arrivals 
 

Short-haul 
arrivals 

(excluding 
Mainland 

China) 
 

Mainland 
arrivals 

(excluding those 
travelling under 
Individual Visit 
Scheme (IVS)) 

General Mainland 
IVS arrivals 

(excluding those 
travelling on 

“multiple-entry” 
Endorsements(1)) 

Mainland 
arrivals 

travelling on 
“multiple-entry” 
Endorsements(1) 

Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday 

Destination 
consumption  
expenditure 
($billion) 

23.9 0.6 31.1 3.1 78.5 16.0 81.8 27.7 5.8 32.4 

Per capita 
spending 

(HK$) 
7,266 449 5,758 865 9,026 2,215 8,910 3,796 4,806 2,372 

Total 
expenditure 
($billion) 

24.5 34.2 94.5 109.5 38.2 
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2015 Long-haul 
arrivals 

 

Short-haul 
arrivals 

(excluding 
Mainland 

China) 
 

Mainland 
arrivals 

(excluding those 
travelling under 
Individual Visit 
Scheme (IVS)) 

General Mainland 
IVS arrivals 

(excluding those 
travelling on 

“multiple-entry” 
Endorsements(1)) 

Mainland 
arrivals 

travelling on 
“multiple-entry” 
Endorsements(1) 

Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday Overnight Sameday 

Destination 
consumption  
expenditure 
($billion) 

21.3 0.6 29.1 2.8 70.6 21.2 72.0 53.9 

Not yet 
available 

Per capita 
spending 

(HK$) 
6,552 487 5,356 811 8,155 2,292 7,711 2,896 

Total 
expenditure 
($billion) 

21.9 31.9 91.8 125.9 

Notes : (1) Since the implementation of the “one trip per week” measure on 13 April 2015, the figures on visitors 
travelling on “multiple-entry” Endorsements include those travelling on “one trip per week” 
Endorsements. 

 Individual figures may not add up to the total due to rounding. 
 
 
(c) According to the information provided by the HKTB, the number of visitor arrivals of 

the 10 Mainland cities with the highest number of people visiting Hong Kong under 
IVS are as follows:  
 

 
Mainland 

cities 

2013 2014 2015 

Number 
(million) 

Share 
(%) 

Year-on-
year 

change 
(%) 

Number 
(million) 

Share 
(%) 

Year-on-
year 

change 
(%) 

Number 
(million) 

Share 
(%) 

Year-on-
year 

change 
(%) 

1 Shenzhen 14.26 51.9 +26.6 17.00 54.2 +19.2 14.69 52.6 -13.6 

2 Guangzhou 4.21 15.3 +14.4 4.34 13.9 +3.1 4.13 14.8 -4.9 

3 Dongguan 1.24 4.5 +10.9 1.48 4.7 +19.2 1.33 4.8 -10.2 

4 Foshan 1.12 4.1 +8.9 1.22 3.9 +9.1 1.05 3.8 -14.0 

5 Shanghai 1.01 3.7 +8.9 1.05 3.4 +4.1 0.95 3.4 -10.1 

6 Beijing 0.77 2.8 +3.5 0.88 2.8 +15.6 0.75 2.7 -15.0 

7 Zhuhai 0.32 1.2 +28.4 0.34 1.1 +6.0 0.41 1.5 +19.4 

8 Huizhou 0.30 1.1 +10.9 0.46 1.5 +52.0 0.41 1.5 -11.9 

9 Zhongshan 0.37 1.3 +9.8 0.38 1.2 +3.5 0.39 1.4 +4.2 

10 Jiangmen 0.46 1.7 +28.5 0.40 1.3 -13.1 0.38 1.4 -3.4 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)184  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1643) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the promotion of tourism, would the Government advise this Committee of: 
 
(a) with regard to the Government’s plan to put efforts and resources in 20 key visitors 

source markets in 2016-17, the information as set out in the table below :  
 

  Key Visitors 
Source Markets 

Visitor Arrivals 
to Hong Kong 

(percentage of the total)  

Expenditure Incurred 
during Visits 

to Hong Kong 
(percentage of the total) 

2013       
2014       
2015       

 
(b)   The Government planned to invest 74% of its marketing budget in the international 

markets.  Of the investment made in the Mainland market, 90% will be invested in 
non-Guangdong region.  Whether it has projected the number of additional visitors 
which may be brought about by such promotion activities?  If yes, what are the 
details?  If not, what are the reasons? 

 
Asked by: Hon Michael TIEN Puk-sun (Member Question No. 27) 
 
Reply: 
 
(a) According to the data from the Hong Kong Tourism Board (HKTB), visitor arrivals to 

Hong Kong and expenditure by overnight visitors from 2013 to 2015 were as follows: 
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Year Key Visitor  
Source Markets 

Visitor arrivals  
to Hong Kong  

(million) 
(percentage of the total)  

Expenditure by 
overnight visitors  

to Hong Kong  
($billion) 

(percentage of the total) 
2013 The Mainland 40.75 (75.0%) 152.7 (73.3%) 

Japan 1.06 (1.9%) 3.4 (1.6%) 
Taiwan 2.10 (3.9%) 4.5 (2.2%) 
South Korea 1.08 (2.0%) 3.2 (1.5%) 
Singapore 0.70 (1.3%) 4.0 (1.9%) 
The Philippines 0.71 (1.3%) 3.5 (1.7%) 
Malaysia 0.65 (1.2%) 2.7 (1.3%) 
Indonesia 0.52 (1.0%) 2.7 (1.3%) 
Thailand 0.53 (1.0%) 3.2 (1.5%) 
The US 1.11 (2.0%) 5.5 (2.7%) 
Australia 0.61 (1.1%) 3.9 (1.9%) 
The UK 0.51 (0.9%) 3.2 (1.6%) 
Canada 0.35 (0.7%) 1.9 (0.9%) 
Germany 0.22 (0.4%) 0.9 (0.5%) 
France 0.23 (0.4%) 1.1 (0.5%) 
India 0.43 (0.8%) 1.7 (0.8%) 
Russia 0.22 (0.4%) 1.4 (0.6%) 
The Middle East 
(Gulf Cooperation 
Council (GCC) 
Markets) 

0.05 (0.1%) 0.4 (0.2%) 

Vietnam 0.08 (0.1%) 0.5 (0.3%) 
The Netherlands 0.09 (0.2%) 0.4 (0.2%) 

2014 The Mainland 47.25 (77.7%) 166.0 (75.1%) 
Japan 1.08 (1.8%) 3.3 (1.5%) 
Taiwan 2.03 (3.3%) 4.5 (2.0%) 
South Korea 1.25 (2.1%) 3.6 (1.6%) 
Singapore 0.74 (1.2%) 4.2 (1.9%) 
The Philippines 0.63 (1.0%) 3.1 (1.4%) 
Malaysia 0.59 (1.0%) 2.6 (1.2%) 
Indonesia 0.49 (0.8%) 2.6 (1.2%) 
Thailand 0.49 (0.8%) 3.1 (1.4%) 
The US 1.13 (1.9%) 5.8 (2.6%) 
Australia 0.60 (1.0%) 3.6 (1.6%) 
The UK 0.52 (0.9%) 3.5 (1.6%) 
Canada 0.35 (0.6%) 1.6 (0.7%) 
Germany 0.22 (0.4%) 0.9 (0.4%) 
France 0.22 (0.4%) 1.0 (0.5%) 
India 0.52 (0.8%) 2.0 (0.9%) 
Russia 0.20 (0.3%) 0.9 (0.4%) 
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Year Key Visitor  
Source Markets 

Visitor arrivals  
to Hong Kong  

(million) 
(percentage of the total)  

Expenditure by 
overnight visitors  

to Hong Kong  
($billion) 

(percentage of the total) 
The Middle East 
(GCC Markets) 

0.50 (0.1%) 0.3 (0.2%) 

Vietnam 0.60 (0.1%) 0.4 (0.2%) 
The Netherlands 0.90 (0.2%) 0.5 (0.2%) 

2015 The Mainland 45.84 (77.3%) 142.6 (73.9%) 
Japan 1.05 (1.8%) 2.7 (1.4%) 
Taiwan 2.02 (3.4%) 4.2 (2.2%) 
South Korea 1.24 (2.1%) 3.8 (2.0%) 
Singapore 0.68 (1.1%) 3.6 (1.8%) 
The Philippines 0.70 (1.2%) 3.1 (1.6%) 
Malaysia 0.54 (0.9%) 2.4 (1.3%) 
Indonesia 0.41 (0.7%) 2.1 (1.1%) 
Thailand 0.53 (0.9%) 3.1 (1.6%) 
The US 1.18 (2.0%) 5.8 (3.0%) 
Australia 0.57 (1.0%) 2.9 (1.5%) 
The UK 0.53 (0.9%) 3.0 (1.6%) 
Canada 0.36 (0.6%) 1.5 (0.8%) 
Germany 0.21 (0.4%) 0.8 (0.4%) 
France 0.21 (0.4%) 0.9 (0.5%) 
India 0.53 (0.9%) 1.8 (0.9%) 
Russia 0.15 (0.3%) 0.6 (0.3%) 
The Middle East 
(GCC Markets) 

0.50 (0.1%) 0.4 (0.2%) 

Vietnam 0.60 (0.1%) 0.4 (0.2%) 
The Netherlands 0.90 (0.2%) 0.4 (0.2%) 

Note:  Due to a lack of sample data of the same-day arrivals from certain source markets 
and their statistics are not representative, the table above only indicates the 
expenditure by overnight visitors to Hong Kong from the 20 source markets. 

 
(b) To maintain a diverse market portfolio and attract more high-yield overnight visitors, 

the HKTB will continue to focus its resources on 20 key markets.  The HKTB’s total 
marketing budget in 2016-17 is estimated to be $333 million.  Part of the budget will 
be used by the Head Office for global and regional promotions.  About $154.8 million 
will be invested in visitor source markets to drive overnight visitors, of which 74% will 
be allocated to the overseas markets, with about 70% to be invested in key potential 
markets such as Taiwan, Japan, South Korea, Southeast Asia, India and the US.  The 
remaining 26% will be invested in the Mainland market, with 90% going to 
non-Guangdong areas to attract overnight visitors. 
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 The above marketing budget is the Government’s regular subvention provided to the 

HKTB.  Considering that the tourism industry has entered a period of consolidation 
and in view of the changing mix and spending pattern of visitors, the Government will 
allocate an additional $221.8 million to the HKTB in 2016-17 for expanding the scale of 
major events to be held this year, re-packaging Hong Kong’s tourism image, stepping up 
publicity in the Mainland for quality and honest tours, assisting the industry to open up 
new visitor sources and continuing to promote Hong Kong’s natural scenery. 

 
 In view of external factors such as the subpar global economic growth since 2015, and 

the enhanced tourism appeal of neighbouring destinations stemming from the 
depreciation of their currencies and their relaxation of visa requirements for Mainland 
visitors, etc, the HKTB currently estimates that total visitor arrivals in 2016 will drop by 
1.8%. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)185  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3285 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-)-  

Programme: (1)Director of Bureau’s Office, (2)Commerce and Industry, 
(4) Posts, Competition Policy and Consumer Protection, (6)Travel 
and Tourism, (8)Public Safety 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please set out the following information in table form: 
 
(1) The expenditure incurred by the Commerce and Economic Development Bureau 

(Commerce, Industry and Tourism Branch) on publicity on the Internet/social media in 
2015-16, the manpower involved and the percentage this item accounts for in the total 
expenditure.  Please provide a breakdown by publicity channel. 

 
(2) The means to be adopted by the Branch to assess the effectiveness and value for 

money of the above initiatives. 
 
(3) The estimated expenditure to be incurred by the Branch on the above initiatives in 

2016-17 and the manpower to be involved. 
 
Asked by: Hon Michael TIEN Puk-sun (Member Question No. 52) 
 
Reply: 
 
(1) and (2): 
Expenditure incurred by the Commerce and Economic Development Bureau (Commerce, 
Industry and Tourism Branch)(CITB) on publicity on the Internet/social media and related 
arrangements in 2015-16 are listed below (breakdown by publicity channel):  
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Publicity channel  Expenditure 

incurred in 
publicity on the 
Internet/social 
media  
($’000) 
(up to 29 
February 2016) 

Manpower involved 
in publicity on the 
Internet/social media 
  

The means to be 
adopted by the 
Branch to assess 
the 
effectiveness  

Official websites 
(including websites of 
Commerce and 
Economic Development 
Bureau, CITB, Tourism 
Commission and Travel 
Agents Registry), 
websites for specific 
topics 

503 
(0.02% of the 
2015-16 Revised 
Estimate) 

The manpower 
involved includes 
staff of contractor 
and staff of our 
branch, the staff of 
our branch is also 
responsible for other 
duties. 

There is no 
standardized 
means adopted 
by the Branch to 
assess the 
effectiveness of 
the above 
initiatives. 
Normally 
reference is 
made to data 
such as hit rates, 
viewership and 
number of 
“Likes”, etc, 
and the response 
of the related 
activities.  
 

Social media/ Online 
advertisements 
(including Facebook, 
Yahoo and Youtube, 
etc) 

741 
(0.03% of the 
2015-16 Revised 
Estimate) 

 
The estimated expenditure to be incurred by the Branch on publicity on the Internet/social 
media in 2016-17 is listed below –  
Publicity channel Estimated expenditure 

incurred in publicity on 
the Internet/social media 
($’000) 

Estimated manpower 
involved in publicity on 
the Internet/social media 
 

Official websites (including 
websites of Commerce and 
Economic Development Bureau, 
CITB, Tourism Commission and 
Travel Agents Registry), websites 
for specific topics 

485 The manpower involved 
includes staff of 
contractor and staff of 
our branch. The latter is 
also responsible for 
other duties. 

Social media/ Online 
advertisements 
(including Facebook, Yahoo and 
YouTube, etc) 

964 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)186  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1299) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In recent years, Hong Kong has witnessed many incidents such as the disputes over 
constitutional reform, cases of harassment of visitors and the Mong Kok riot.  These 
incidents, together with an unstable external economic environment, have adversely affected 
Hong Kong’s tourism industry.  It is important that the Government should formulate 
strategic measures on a longer term basis for re-constructing the image of Hong Kong.  In 
the 2016-17 Budget, the estimated expenditure under this Programme is 31.3% higher than 
the estimates for 2015-16.  Please advise this Committee of the following: 
 
(1) The Bureau will continue to monitor and support the promotion work of the Hong 

Kong Tourism Board (HKTB) in key source markets, and its marketing efforts in new 
markets.  In what way will this year’s marketing and promotion work differ from that 
in 2015-16?  Will there be any changes in the expenditure and manpower involved? 

 
(2) As regards the development of more tourism attractions in Hong Kong, will the 

Bureau allocate additional resources for any other new projects to increase the number 
of tourism attractions in Hong Kong apart from introducing the Food Truck Pilot 
Scheme?  If yes, what are the details and the estimated expenditure and manpower?  
If no, what are the reasons? 

 
(3) City beautification is also conducive to the long-term development of the tourism 

industry.  Will the Bureau invest more resources in city beautification works, or plan 
any study on city beautification in collaboration with other relevant policy bureaux?  
If yes, what are the details?  If there is no such plan, what are the reasons? 
 
 

Asked by: Hon Tony TSE Wai-chuen (Member Question No. 17) 
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Reply: 
 
(1) Tourism promotion and related work takes time to attain optimal results. The Hong 

Kong Tourism Board (HKTB) will therefore continue to adopt existing strategies in 
2016-17, including focusing its investments on 20 key source markets and enhancing 
effort in attracting more high-yield overnight visitors. 
 
On the HKTB’s marketing and promotion work, for the Mainland market, in view of 
the concerns that the media and visitors have over several unfortunate incidents 
involving Mainland visitors in 2015, the HKTB will strengthen the promotion of Hong 
Kong’s hospitable image and quality service culture, as well as Quality & Honest 
Hong Kong Tours in 2016-17. 
 
For short-haul markets, in 2016-17, the HKTB will mainly focus on summer and 
winter promotions.  To draw more family visitors to Hong Kong for vacation, the 
HKTB will collaborate with local trade partners, hotels and tourist attractions to 
provide special offers during long school holidays for visitors in short-haul markets 
such as Southeast Asia, South Korea and Taiwan.  The HKTB will also launch 
attractive tour products so as to attract young visitors to Hong Kong for short breaks. 
 
For long-haul markets, the HKTB will continue to make use of public relations 
initiatives and digital marketing channels to maintain Hong Kong’s presence.  It will 
also collaborate with other tourism authorities in the Pearl River Delta region to 
promote multi-destination itineraries and products featuring Hong Kong.  To attract 
more high-yield visitors to Hong Kong, the HKTB will continue to actively promote 
Meetings, Incentive Travels, Conventions and Exhibitions (MICE) and cruise travel. 
 
For new markets, the performance of each of them varied in 2015 due to economic 
reasons and other factors.  As it is expected that this situation is likely to persist in 
2016, the HKTB will focus its marketing resources on India in 2016-17 which 
performed relatively well last year to optimize its marketing efforts. 
 
On the expenditure for marketing, the HKTB’s revised estimates of the total marketing 
budget in 2015-16 is about $467 million, which includes the additional funding of $95 
million from the Government.  The HKTB’s total marketing budget in 2016-17 is 
estimated to be $333 million.  Part of the budget will be used by the Head Office for 
global and regional promotions.  About $154.8 million will be invested in visitor 
source markets to drive overnight visitors, of which 74% will be allocated to the 
overseas markets, with about 70% to be invested in key potential markets such as 
Taiwan, Japan, South Korea, Southeast Asia, India and the US.  The remaining 26% 
will be invested in the Mainland market, with 90% going to non-Guangdong areas to 
attract overnight visitors.  In addition, considering that the tourism industry has 
entered a period of consolidation and in view of the changing mix and spending 
pattern of visitors, the Government will allocate an additional $221.8 million to the 
HKTB in 2016-17 for expanding the scale of major events to be held this year, 
re-packaging Hong Kong’s tourism image, stepping up publicity in the Mainland for 
quality and honest tours, assisting the industry to open up new visitor sources and 
continuing to promote Hong Kong’s natural scenery. 
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In 2016-17, the HKTB Head Office and Worldwide Offices will maintain the same 
staff headcount of 377 as in 2015-16. 
 

(2) To enhance Hong Kong’s tourism appeal, the Government will work to develop a 
diverse tourism experience.  In recent years, we have put emphasis on cultural and 
creative tourism as a strategic direction of development.  In the coming year, we are 
going to launch or strengthen the development of a number of projects.  For example, 
as announced in early 2016, the Government, in partnership with the animation and 
comic industry, will set up the Ani-Com Park@Harbour"FUN" adjacent to the Golden 
Bauhinia Square at Wan Chai North, which is a themed area for displaying the 
figurines of local animation and comic characters.  It is expected to be open in May 
2016 to add cultural and creativity values to the tourism characteristics of the Wan 
Chai district and to enhance the district’s appeal to tourists.  Ani-Com 
Park@Harbour"FUN" will be taken forward using the funding provided to the Hong 
Kong Comics and Animation Federation by the Create Hong Kong of the Commerce 
and Economic Development Bureau under the CreateSmart Initiative.  The Tourism 
Commission under the Commerce, Industry and Tourism Branch of the Commerce and 
Economic Development Bureau fully supports the developing of this initiative, and has 
been assisting in taking forward the initiative by coordinating the efforts amongst 
Government departments.  Relevant work will be carried out with existing resources 
with no additional expense involved. 
 
In addition, in partnership with the Hong Kong Jockey Club (HKJC), the Government 
is taking forward the Central Police Station Compound revitalisation project.  The 
revitalisation works are scheduled for completion by phases in 2016, after which the 
site will be available for fitting out and relevant preparatory arrangements, including 
the fitting out of the heritage interpretation and contemporary art aspects of the project.  
The HKJC targets to open the Compound to the public by the end of 2016.  The 
HKTB will arrange promotion of the Compound to enrich the contents of cultural 
tourism.  Under the partnership arrangement between the Development Bureau and 
the HKJC, the HKJC will fund all the revitalisation works and all operation deficits 
until the operation of the Central Police Station Compound is financially 
self-sustainable.  As such, there is no government expenditure under this 
revitalisation project. 
 
The Government will also revitalise the Dr Sun Yat-sen Historical Trail in the Central 
and Western District.  Preliminary concepts include re-designing the trail’s signage 
boards with content updates and introducing multimedia elements (such as mobile 
application) to make the trail more interactive and interesting.  The historical trail, in 
tune with other surrounding attractions including the PMQ and the former Central 
Police Station Compound, will transform the Central and Western District into an 
“art-across-time” community.  The estimated expenditure for revitalisation of the Dr 
Sun Yat-sen Historical Trail in 2016-17 is $8 million and has been subsumed under the 
provision of the financial year concerned for the Commerce, Industry and Tourism 
Branch. 
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(3) Continuous efforts have been made by the Government to promote good urban design 
and landscape enhancement of our public realm. These include, amongst others, the 
undertaking of planning studies with major focus on urban design and landscape 
aspects such as the Urban Design Study for the New Central Harbourfront completed 
in 2011 and the on-going Urban Design Study for the Wan Chai North and North Point 
Harbour Areas with a view to improving the visual quality of the harbourfront 
environment and ensuring that the harbourfront areas would be attractive, accessible, 
vibrant and sustainable for public enjoyment. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)187  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1042) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
One of the items under Matters Requiring Special Attention in 2016-17 is to “reinvent Hong 
Kong’s market positioning as a premier travel destination by launching a tourism brand 
campaign …”  Please advise: 
 
1. What are the details of the tourism brand campaign? 
 
2. What are the estimated expenditure and manpower involved in launching this 

campaign? 
 
3. How will the campaign “reinvent” Hong Kong as a premier travel destination? 
 
4. Have performance indicators been set for the campaign to “ensure” it is 

value-for-money? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 18) 
 
Reply: 
 
1. – 3.  To enhance Hong Kong’s attractiveness and competitiveness, the Government will 

allocate an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 
2016-17 for expanding the scale of major events to be held this year, re-packaging 
Hong Kong’s tourism image, stepping up publicity in the Mainland for quality and 
honest tours, assisting the industry to open up new visitor sources and continuing 
to promote Hong Kong’s natural scenery.  Of this, about $84 million is allocated 
for rebranding Hong Kong’s tourism image with new promotional videos, which 
include production of a series of brand new promotional videos under the “My 
Time for Hong Kong” global marketing platform as well as purchasing air time on 
TV channels in a number of key source markets, digital media platforms, and on 
various regional and global TV channels.   
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 The new videos will showcase Hong Kong as a trendy metropolitan and 
multi-faceted destination.  In addition, the HKTB will customise the videos into 
several versions in order to cater for different source markets and visitors’ 
preferences.  This targeted promotion aims at attracting different types of visitors 
to Hong Kong.  The HKTB is currently working out the content of the 
promotional videos. 

 
 Work relating to the production and broadcasting of the new promotional videos 

under the “My Time for Hong Kong” global marketing platform will be carried 
out jointly by the HKTB’s marketing departments in its Head Office and 
Worldwide Offices. 

 
4.  The HKTB, including its Worldwide Offices, adopts a comprehensive 

performance measurement system for evaluating its performance against 
objectives.  Under this mechanism, four key performance indicators of the 
tourism sector, namely visitor arrivals, their spending, length of stay and 
satisfaction, are taken into consideration during measurement.  In addition, the 
HKTB maintains a set of corporate performance indicators which clearly state the 
assessment area for measuring the effectiveness of the HKTB’s marketing 
programmes under each strategic focus.  For example, the HKTB will count the 
audience reach of different TV channels and the number of views achieved for 
videos broadcast on social media platforms to measure the effectiveness of its 
promotional videos. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)188  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1043) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Hong Kong Tourism Board has been investing over 74 per cent of its total marketing budget 
in the international markets (i.e. non-Mainland) and putting efforts and resources in 20 key 
visitors source markets. 
 
What are the “international markets (i.e. non-Mainland)” mentioned above?  
 
What are these 20 key visitors source markets?  On what basis are these 20 markets listed 
as key visitor sources?  What will be the marketing approach and expenditures in each of 
these source markets?  Have performance indicators been set for the promotion 
expenditures and work in each of these source markets? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 20) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB)’s total marketing budget in 2016-17 is estimated 
to be $333 million.  Part of the budget will be used by the Head Office for global and 
regional promotions.  About $154.8 million will be invested in visitor source markets to 
drive overnight visitors, of which 74% will be allocated to the overseas markets, with about 
70% to be invested in key potential markets such as Taiwan, Japan, South Korea, Southeast 
Asia, India and the US.  The remaining 26% will be invested in the Mainland market, with 
90% going to non-Guangdong areas to attract overnight visitors. 
 
The HKTB’s marketing budget for the 20 key markets in 2016-17 is set out in the table 
below.  Non-Mainland markets refer to countries or regions in the short-haul, long-haul 
and new markets therein. 
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Market 2016-17 Proposed Budget 
($m) 

The Mainland 40.0 
Short-haul Markets 57.3 

Japan 12.4 
Taiwan 10.8 
South Korea 13.9 
Singapore 3.5 
The Philippines 
Malaysia 

7.8 
2.5 

Indonesia 2.4 
Thailand 3.9 

Long-haul Markets 42.0 
The US 15.0 
Australia 9.0 
The UK 8.5 
Canada 3.2 
Germany 3.6 
France 2.8 

New Markets 15.5 
India 10.8 
Russia 3.2 
The GCC Markets (the Gulf 

Co-operation Council markets) 1.0 

Vietnam 0.3 
The Netherlands 0.2 

Total marketing budget for Source 
Markets 154.8 

 
The above marketing budget is the Government’s regular subvention provided to the 
HKTB.  Considering that the tourism industry has entered a period of consolidation and in 
view of the changing mix and spending pattern of visitors, the Government will allocate an 
additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major events 
to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity in the 
Mainland for quality and honest tours, assisting the industry to open up new visitor sources 
and continuing to promote Hong Kong’s natural scenery. 
 
These 20 markets are listed as key markets as the sum of their visitor arrivals generate 
approximately 96% of all visitor arrivals to Hong Kong.  The HKTB’s key marketing 
strategies and initiatives targeting these markets in 2016-17 are as follows: 
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Market Key marketing strategies and initiatives 

The Mainland   Continue to expand HKTB’s reach in the non-Guangdong regions to 
attract more overnight visitors; 

 
 Some Mainland visitors encountered a few unfortunate incidents 

while they were visiting Hong Kong last year, which raised concerns 
in the press and consumers of the market.  To address this issue, the 
HKTB will step up the promotion of Hong Kong’s hospitable image 
and quality service culture, as well as Quality & Honest Hong Kong 
Tours (Q&H Tours);  
 

 Invite high-rating Mainland reality shows to film in Hong Kong to 
showcase Hong Kong’s vibrant and unique travel experiences.  The 
HKTB will also collaborate with digital and social media platforms 
with a large number of subscribers to facilitate the release of travel 
information and the promotion of diverse experiences offered by 
Hong Kong and its image as a preferred destination; 

 
 Maintain strategic partnerships with key online transaction platform 

Alipay and consumer review website Dianping in the Mainland, to 
consolidate and promote the offers provided by local travel and 
related trade; and 

 
 Step up collaborations with major online travel agencies in the 

Mainland to roll out special tour products or deals targeted at families 
and young segment to attract overnight visitors. 

 
Short-haul 
markets 

 Focus mainly on summer and winter promotions; 
 
 Collaborate with local trade partners, hotels and tourist attractions to 

provide special offers during long school holidays for family visitors 
from such short-haul markets as Southeast Asia, South Korea and 
Taiwan; and  
 

 Work with the local trade partners, hotels and airlines in regions 
including Southeast Asia, Japan and South Korea to launch attractive 
tour products to draw young visitors to Hong Kong during their short 
breaks. 
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Market Key marketing strategies and initiatives 
Long-haul 
markets 

 It is expected that travel sentiments in many long-haul markets will 
continue to be impaired by the uncertain economic conditions.  The 
HKTB will approach these markets with prudence through making 
use of public relations initiatives and digital marketing channels to 
maintain Hong Kong’s presence;  

 
 Work closely with other tourism authorities in the Pearl River Delta 

region to promote multi-destination itineraries and products featuring 
Hong Kong in long-haul markets; and  

 
 Continue to promote MICE business in Europe and the US. 
 

New markets  Focus the resources on India, which performed relatively well last 
year, to maximise the effectiveness of the promotion.  The HKTB 
will work with the trade partners to roll out tour products to attract 
the family segment in India and encourage young visitors to spend 
their short breaks in Hong Kong; and 

 
 Proactively promote cruise and MICE travel in India and continue to 

collaborate with Macau and other Mainland cities to promote 
multi-destination itineraries and products featuring Hong Kong. 

 
 
The HKTB, including its Worldwide Offices, adopts a comprehensive performance 
measurement system for evaluating its performance against objectives.  Under this 
mechanism, four key performance indicators of the tourism sector, namely visitor arrivals, 
their spending, length of stay and satisfaction, are taken into consideration during the 
measurement.  On top of these, the HKTB maintains a set of corporate performance 
indicators which clearly state the assessment area for measuring the effectiveness of the 
HKTB’s marketing programmes under each strategic focus.  For example, the HKTB will 
monitor global publicity value achieved for promotional campaigns implemented by the 
Worldwide Offices, number of page views of each of its market sites and the number of 
followers on various social media platforms. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)189  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1044) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the “high-impact” international and regional TV networks that the Hong Kong 
Tourism Board will capitalise on to maximise publicity for Hong Kong?  What are the 
publicity expenditures involved in each of the TV networks?  Are there any performance 
indicators for measuring the effectiveness of the promotions? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 21) 
 
Reply: 
 
One of the Hong Kong Tourism Board (HKTB)’s key public relations strategies in recent 
years is to actively collaborate with the major TV stations in different markets.  Leveraging 
on the high penetration of TV, the HKTB has invited a number of TV programmes such as 
travel, food, dramas and reality shows to film in Hong Kong, with a view to promoting the 
diverse features of Hong Kong. 
 
In 2016-17, the HKTB will continue to work in this direction to enhance its public relations 
promotions.  The HKTB plans to invite around 80 popular TV programmes from different 
markets to film their programmes in Hong Kong.  So far, TV stations or networks which 
have confirmed to film in Hong Kong this year include Discovery Channel based in Asia, 
Korea’s JTBC and the Philippines’ GMA, etc.  The HKTB will sponsor the ground 
expenses including hotel accommodations, meals and transportation for the TV crews when 
they film their programmes in Hong Kong.  In 2016-17, the HKTB has earmarked a budget 
of $51.6 million from its regular subvention for consolidating the “Hong Kong‧Asia’s 
world city” brand and stepping up public relations promotions, which include the expenses 
for collaborating with global and regional TV channels. 
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To ensure the effective use of public resources, the HKTB has drawn up a set of objectives 
for measuring the effectiveness of its promotions.  In measuring the results of the public 
relations initiatives, the HKTB will set a total publicity value target each year. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)190  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1045) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Hong Kong Tourism Board has attracted and will attract user content generation for 
“authentic promotion” through (1) the DiscoverHongKong.com website; (2) the YouTube; 
(3) various social media sites; and (4) mobile applications in 2015-16 and the new financial 
year.  What were/are the media and mobile applications involved?  What were/are the 
expenditures for the above online promotions?  How to assess the effectiveness of the 
respective online promotion items? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 23) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB) will continue to utilise digital tools, including 
social media, such as Facebook, Instagram, Twitter and Weibo; video-sharing platform, 
such as YouTube; instant communication application, such as WeChat; and mobile 
applications, such as “My Hong Kong Guide”, to promote the diverse travel experiences 
offered by Hong Kong.  The HKTB will also encourage local residents and visitors to 
share creative images and videos by making use of user generated content, in order to 
promote the unique Hong Kong experiences.  
 
In 2016-17, the HKTB’s proposed budget for enhancing digital marketing will be $56.2 
million, which includes the expenses of the above-mentioned initiatives. 
 
The HKTB will count the usage rates of websites and social media platforms, including 
website traffic, number of fans on social media and number of downloads of mobile 
applications to measure the effectiveness of its digital tools. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)191  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1046) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What incentive schemes will the Hong Kong Tourism Board develop for the travel agents to 
attract small and medium-sized Meetings, Incentive Travels, Conventions and Exhibitions 
(MICE) groups ?  How to define MICE groups? 
 
Regarding the above incentive schemes, what will be the estimated amount of public money 
involved?  What are their performance indicators? 
 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 25) 
 
Reply: 
 
There are many small to medium-sized M&I and conventions with 70 to 700 visitors held in 
Hong Kong.  To drive the growth of these kinds of events, the Government will allocate $5 
million to the HKTB for the latter to provide financial support to local travel agents in 
developing their business by enhancing their ability to provide more attractive offers to the 
organisers of these small to medium-sized M&I and conventions.  On the other hand, the 
HKTB would leverage on this opportunity to encourage those travel agents focusing on 
leisure travel to expand the business on MICE tourism.  The HKTB expects to accept 
applications in May this year for a period of 6 months.  Applicants are required to attract 
70 to 700 overseas visitors who would stay in Hong Kong for at least 2 nights.  The 
funding support for each application will be capped at $10,000.  The HKTB will brief the 
trade on the scheme, and expects that the relevant scheme will help local travel agents to 
attract over 35 000 visitors from M&I and conventions to Hong Kong. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)192  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1047) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
How will the Hong Kong Tourism Board (HKTB) support “local associations”?  What 
“more tailored” services will be provided for the Meetings, Incentive Travels, Conventions 
and Exhibitions (MICE) organisers and visitors?  What will be the expenditure involved in 
the relevant work? 

 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 26) 
 
Reply: 
 
In 2016-17, the Hong Kong Tourism Board (HKTB) will continue to provide MICE event 
organisers and visitors with customised support and attractive offers to draw more MICE 
events of different scales to Hong Kong, and consolidate Hong Kong’s image as the 
“World’s meeting place”.  The work in this area will include: 
 
For MICE event organisers 
 providing one-stop and comprehensive consultation services for organisers, such as 

arranging site inspection, assisting in drafting bid proposals, sourcing hotels, suppliers 
and contractors, as well as providing suggestions on networking events, sightseeing 
itineraries and pre-event promotion; 

 providing Hong Kong travel information and hospitality services to organisers; and 
 when needed, facilitating the liaison between organisers and relevant government 

departments. 
 
For MICE visitors 
 providing different hospitality offers according to the scale and nature of MICE events, 

such as special offers from tourist attractions, souvenirs and performances, with a view 
to enriching the MICE visitors’ experience; and 
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 joining hands with airlines, hotels and tourist attractions, to provide MICE visitors with 
different types of offers like free excess baggage, shopping and dining discounts, etc. 

 
In addition, there are many small to medium-sized M&I and conventions with 70 to 700 
visitors held in Hong Kong.  To drive the growth of these kinds of events, the Government 
will allocate $5 million to the HKTB for the latter to provide financial support to local travel 
agents in developing their business by enhancing their ability to provide more attractive 
offers to the organisers of these small to medium-sized M&I and conventions.  On the 
other hand, the HKTB would leverage on this opportunity to encourage those travel agents 
focusing on leisure travel to expand the business on MICE tourism. 
  
In 2016-17, HKTB plans to spend $51.7 million on MICE promotion which will cover the 
expenditure in relation to the work above. 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)193  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1048 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the estimated number of days with cruise ship calls at the Cruise Terminal in the 
financial year of 2016-2017? 
 
What promotion activities will the HKTB roll out to boost the utilization rate of the Cruise 
Terminal during the days without ship calls so as to prevent the Terminal from lying idle for 
long periods of time and recoup its construction costs of $8.2 billion as far as possible? 
 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 27) 
 
Reply: 
 
 According to the booking of berthing slots for cruise ships received by the operator of 
the Kai Tak Cruise Terminal (“KTCT”) as at early March 2016, the estimated number of 
ship calls at the KTCT in 2016 and 2017 will be 90 and 162 respectively and the estimated 
number of days with ship calls will be 100 and 163 respectively. 
 
 The Hong Kong Tourism Board will also promote the use of KTCT as an event venue 
during the days with no cruise ship at berth when they are promoting cruise tourism in Hong 
Kong and the KTCT.  To fully utilise the terminal facilities and attract more visitors, the 
terminal operator will continue to discuss proactively with interested companies and 
organisations for holding events at the KTCT during the days without ship calls.  Since the 
commissioning of the KTCT in June 2013, about 30 large-scale events have been held at the 
terminal building or its adjoining areas.  These events include Cruise Holiday Expo, car 
shows, the welcome reception of the Cruise Shipping Asia Pacific 2014, events organised 
by non-government organisations, various products and brand promotion events such as 
Pets Carnival, etc. 
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 The terminal operator has not estimated the number of people visiting the public 
facilities and the ancillary commercial areas in the KTCT.  Nonetheless, according to the 
estimation by the terminal operator, over 200 000 people have attended the above 
large-scale events held at the KTCT since June 2013. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)194  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1049) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the details of the “Matching Fund for Overseas Tourism Promotion by Tourist 
Attractions (MFTA)” and the expenditure involved?  What tourist attractions will be 
promoted by the Hong Kong Tourism Board under the MFTA? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 28) 
 
Reply: 
 
To provide local attractions with dollar-for-dollar subsidies to enhance their overseas 
promotions, the Government set up the “Matching Fund for Overseas Tourism Promotion 
by Tourist Attractions” (“MFTA”) in September 2015 with an additional funding allocation 
of $10 million.  The HKTB has been tasked to handle the applications and the funding 
allocation. 
 
All applications for the MFTA were assessed by an assessment committee with members 
who are experienced in the tourism and related sectors.  The assessment criteria include the 
effectiveness of the promotion proposals in enhancing the exposure for the tourist 
attractions and showcasing Hong Kong’s diverse offerings; the soundness of the proposals 
in reaching out to consumers in the designated markets and raising their interests to visit 
Hong Kong; and the specific publicity contents of the programmes, etc.  These criteria aim 
to ensure the effectiveness of the marketing and publicity outcome of the approved 
promotions. 
 
The applications of 10 local attractions, covering 63 promotion programmes in 12 visitor 
source markets, including the Mainland, short-haul and long-haul markets, had been 
approved under the MFTA.  The total amount of funding approved is close to $9 million.  
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To enhance Hong Kong’s attractiveness and competitiveness, the Government will allocate 
an additional $221.8 million to the HKTB in 2016-17 for expanding the scale of major 
events to be held this year, re-packaging Hong Kong’s tourism image, stepping up publicity 
in the Mainland for quality and honest tours, assisting the industry to open up new visitor 
sources and continuing to promote Hong Kong’s natural scenery.  Of this, about $10 
million is allocated for continuing the MFTA.  Tourist attractions to be funded under the 
new round of the MFTA will depend on the applications received and the assessment of the 
assessment committee. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)195  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1050) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the details of the “New Tour Product Development Scheme” and the estimated 
marketing expenditure?  
 
What “new tour products” will the Hong Kong Tourism Board (HKTB) encourage the local 
trade to develop under the above scheme? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 30) 
 
Reply: 
 
The Hong Kong Tourism Board (HKTB) has launched the “New Tour Product 
Development Scheme” (the “Scheme”) since 2012-13.  Through offering subsidies for 
meeting promotion costs, the Scheme encourages the local travel trade to develop new, 
attractive and creative themed tours to enrich visitors’ choices. 
 
Under the Scheme, the local travel trade may submit proposals for new tour products, which 
will be assessed by an evaluation panel.  Successful applicants will receive 
dollar-for-dollar subsidies from the HKTB capped at $500,000 per application, for one to 
three years for marketing the approved products. 
 
The Scheme has received positive feedback from the travel trade since its launch.  By the 
end of 2015, the Scheme had subsidised 22 new tour products.  The HKTB will continue to 
run this Scheme in 2016-17.  The themes for the Scheme products will include the 
HKTB’s mega events, wine and dine, multi-destination itineraries, land excursions for 
cruise passengers, products customised for new markets, night tours, luxury tours, heritage, 
arts and culture, local living culture and green tourism. 
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In 2016-17, the HKTB has earmarked a budget of $46.3 million from its usual subvention 
for supporting the travel trade, which includes the expenses for the Scheme.  The actual 
expenses for the Scheme will depend on the position of the products approved. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)196  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1067) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the estimated organising and promotional costs for each of the mega events below 
in the financial year 2016-17? 
1. FIA Formula E Championship 
2. Expanding the venue for Hong Kong Wine & Dine Festival 
3. Hong Kong Cyclothon 
4. Putting up more sessions of Hong Kong Pulse 3D Light Show at the Hong Kong 

Cultural Centre  
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 31) 
 
Reply: 
 
The estimated organising and promotional costs for these events are as follows: 
 
-  The operation and expenditure of the FIA Formula E Championship – Hong Kong 

ePrix and its side activities are fully responsible by Formula Electric Racing (Hong 
Kong) Limited, the event organiser.  The Tourism Commission of the Commerce, 
Industry and Tourism Branch of the Commerce and Economic Development Bureau 
fully supports and is forging ahead with the implementation of this project.  It 
co-ordinates amongst government departments in assisting the project.  Relevant work 
includes implementation of necessary minor road modification works along certain road 
sections at the new Central Harbourfront to ensure that these road sections can meet the 
international safety standards on race circuits.  The total estimated cost of the road 
modification works carried out by the Government is around $20 million.  The Hong 
Kong Tourism Board (HKTB) will step up its promotion on the event and various 
government departments will carry out other work by deploying their existing resources 
respectively.  It is difficult to quantify such expenditure separately. 
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-  As regards the HKTB’s Hong Kong Wine and Dine Month (including Hong Kong Wine 

and Dine Festival), Hong Kong Cyclothon and Hong Kong Pulse 3D Light Show, the 
HKTB will use its regular subvention and additional funding from the Government to 
organise and promote these events in 2016-17.  The estimated organising and 
promotional costs for these events are set out below-  

 
Mega Events Estimated organising and 

promotional costs 
($m) 

Hong Kong Wine and Dine Month (including Hong 
Kong Wine and Dine Festival) 

19.4* 

Hong Kong Cyclothon 10.5* 
Hong Kong Pulse 3D Light Show 25# 

 
*  HKTB will use regular subvention as well as additional funding from the 

Government for staging this event in 2016-17. 
#  HKTB will use additional funding from the Government for staging this event in 

2016-17. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)197  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1068) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Sponsors and commercial organisers have already made great efforts to promote activities 
such as the Hong Kong Sevens and Hong Kong Tennis Open for years before the Hong 
Kong Tourism Board (HKTB) started its promotion work in this area.  These activities 
have long been well known among overseas tourists.  Both the Tai Hang Fire Dragon 
Dance and Cheung Chau Bun Festival have a long history and therefore the HKTB’s 
publicity efforts do not really make much difference.  Did the Financial Secretary consider 
the practical effectiveness of this kind of publicity measures and whether the expenditure 
was necessary for such promotion before providing funding for the HKTB? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 32) 
 
Reply: 
 
To consolidate the Hong Kong’s position as a key host city of Rugby Sevens in Asia, it is 
therefore important for Hong Kong to strengthen its promotion work on the event and to 
enhance it with new elements, with a view to enriching the experience of our visitors and 
participants and drawing more high-spending overnight visitors to Hong Kong. 
 
With additional funding from the Government, the Hong Kong Tourism Board (HKTB) will 
step up its promotion on the Hong Kong Rugby Sevens in 2016-17.  The HKTB will 
launch the first-ever “Bar Tram” for visitors to enjoy drinks on board of a tram while 
travelling across the Hong Kong Island, so as to enrich their in-town travel experience. 
 
As a number of major sports events will be held in October, such as Hong Kong Tennis 
Open and the first FIA Formula E Championship – Hong Kong ePrix, to enhance the festive 
ambience across the city, the HKTB will actively promote and bundle these events under the 
“Hong Kong Sports Month” promotion window with additional funding from the 
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Government, in order to encourage more visitors to participate in these events and reinforce 
Hong Kong’s image as the events capital of Asia. 
 
The HKTB will use part of its regular subvention to cover the marketing expenditures for 
promoting traditional festivals such as the Tai Hang Fire Dragon Dance and Cheung Chau 
Bun Festival.  No additional funding will be involved.  
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)198  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1069) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Budget – the part on increasing the expenditure on tourism 
 
In recent years, there has been a steady increase in the expenditure of the Hong Kong 
Tourism Board (HKTB) on boosting tourism, but the number of tourists has declined 
instead.  It appears that the more the SAR Government spends on tourism promotion, the 
more the industry shrinks.  
 
This year, the provision allocated to the HKTB for promoting tourism will increase to $871 
million from $640 million last year.  When the Financial Secretary decided to increase the 
provision for tourism promotion, has he considered cutting the expenditure on promotion 
work or spending part of it on improving tourism facilities at the time of global economic 
downturn, so that when the economy improves in the future, Hong Kong will have better 
tourist environment and supporting facilities to attract more tourists?  
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 36) 
 
Reply: 
 
Tourism is a pillar industry of Hong Kong, accounting for about 5% of our Gross Domestic 
Product and providing about 270 000 employment opportunities at different levels.  The 
Government has always attached great importance to the development of the tourism 
industry.  Since 2015, we have been facing subpar global economic growth, as well as 
increased tourism appeal of neighbouring destinations stemming from factors including the 
depreciation of their currencies and their relaxation of visa requirements for Mainland 
visitors.  In addition, the uncivilised behaviour by a handful of people and problems arising 
from coerced shopping have dampened visitors’ incentive to come to and spend in Hong 
Kong.  All of the factors above have impacted the local tourism industry, with total visitor 
arrivals in 2015 dropped by 2.5% over 2014.   
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In response to the above changes, the Government has taken swift follow-up actions.  For 
example, in 2015 the Government allocated additional funding of $80 million to the Hong 
Kong Tourism Board (HKTB) for stepping up overseas publicity, and then announced in 
end September 2015 the provision of another $10 million for setting up a matching fund to 
support local tourist attractions in their overseas promotion efforts.  Besides, an additional 
funding of $5 million was provided to the HKTB for enhancing promotion of quality and 
honest tours in the Mainland from December 2015 to early March 2016.  The relevant 
measures have begun to deliver results.  While there was a drop in inbound visitors from 
the Mainland, the number of visitors from other places (including Southeast Asia and 
long-haul destinations) showed signs of a pick-up in recent months. 
 
Although the tourism industry has entered a phase of adjustment, in face of the 
ever-intensifying competition, it is important for the Government to continue to invest 
sufficient resources for global marketing efforts to ensure a stable, healthy and long-term 
growth of the tourism industry and sustain Hong Kong’s edge as the world’s most preferred 
travel destination.  As such, the HKTB will continue to promote Hong Kong globally as a 
world-class tourist destination, enrich visitor’s travel experience and maximize the benefits 
of the tourism industry to the overall economy.  To ensure the effective use of public 
resources, the HKTB regularly provides updates to the Government on the performances of 
different marketing initiatives and has drawn up a set of objectives for measuring the 
effectiveness of its promotions based on the annual strategic focuses. 
 
The Government will continue to promote tourism development and further enhance Hong 
Kong’s capacity to receive tourists and its appeal.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)199  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1070) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
1) What are the estimated expenditures for production and dissemination of the “new 

promotional videos” which the Hong Kong Tourism Board uses to re-package Hong 
Kong’s tourism image? 

 
2) What tourism image is intended to re-package for Hong Kong in the promotional 

videos? 
 
3) Which short-haul markets will the “new round of publicity” be launched in?  What 

are the details and the estimated expenditure for the publicity concerned?  What 
results are expected to achieve?  

 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 35) 
 
Reply: 
  
1 & 3) To enhance Hong Kong’s attractiveness and competitiveness, the Government will 

allocate an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 
2016-17 for expanding the scale of major events to be held this year, re-packaging 
Hong Kong’s tourism image, stepping up publicity in the Mainland for quality and 
honest tours, assisting the industry to open up new visitor sources and continuing to 
promote Hong Kong’s natural scenery.  Of this, about $84 million is allocated for 
rebranding Hong Kong’s tourism image with new promotional videos, which 
includes production of a series of brand new promotional videos under the “My 
Time for Hong Kong” global marketing platform as well as purchasing air time on 
TV channels in a number of key source markets, digital media platforms, and on 
various regional and global TV channels.   
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 The HKTB plans to broadcast the promotional videos mainly in the short-haul 

markets, including the Mainland, Taiwan, South Korea, Japan and Southeast Asia.  
In addition, the HKTB will also broadcast these videos through digital media and 
key social media platforms such as Facebook, Instagram, Google, Yahoo and 
Youtube, as well as global and regional TV channels such as BBC, CNN, Discovery 
Channel and National Geographic. 

 
 The HKTB will count the audience reach of different TV channels and the number 

of views achieved for videos broadcast on social media platforms in determining the 
effectiveness of its promotional videos. 

 
2) As focuses of Hong Kong’s inbound tourism are shifting from shopping to 

diversified tourism experiences, the HKTB will produce a series of brand new 
promotional videos to showcase Hong Kong as a trendy metropolitan and 
multi-faceted destination.  In addition, the HKTB will customise the videos into 
several versions in order to cater for different source markets and visitors’ 
preferences.  This targeted promotion aims at attracting different types of visitors 
to Hong Kong.  The HKTB is currently working out the content of the promotional 
videos. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)200  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1076 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What are the estimated number of days with cruise ship calls at the Cruise Terminal in the 
financial year of 2016-2017? 
 
What promotion activities will the Hong Kong Tourism Board (HKTB) roll out to boost the 
utilization rate of the Cruise Terminal during the days without ship calls so as to prevent the 
Cruise Terminal from lying idle for long periods of time and recoup its construction costs of 
$8.2 billion as far as possible? 
 
What are the details of the Asia Cruise Fund (ACF)?  How much will the HKTB spend on 
the ACF and how will it expand the ACF in order to attract cruise ship deployments to 
Hong Kong?  What are the expected achievements of the ACF? 
 
Asked by: Hon Paul TSE Wai-chun (Member Question No. 42) 
 
Reply: 
 
 According to the booking of berthing slots for cruise ships received by the operator of 
the Kai Tak Cruise Terminal (“KTCT”) as at early March 2016, the estimated number of 
ship calls at the KTCT in 2016 and 2017 will be 90 and 162 respectively and the estimated 
number of days with ship calls will be 100 and 163 respectively. 
  
 The Hong Kong Tourism Board (“HKTB”) will also promote the use of KTCT as an 
event venue during the days with no cruise ship at berth when they are promoting cruise 
tourism in Hong Kong and the KTCT.  To fully utilise the terminal facilities and attract 
more visitors, the terminal operator will continue to discuss proactively with interested 
companies and organisations for holding events at the KTCT during the days without ship 
calls.  Since the commissioning of the KTCT in June 2013, about 30 large-scale events 
have been held at the terminal building or its adjoining areas.  These events include Cruise 
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Holiday Expo, car shows, the welcome reception of the Cruise Shipping Asia Pacific 2014, 
events organised by non-government organisations, various products and brand promotion 
events such as Pets Carnival, etc. 
 
 The terminal operator has not estimated the number of people visiting the public 
facilities and the ancillary commercial areas in the KTCT.  Nonetheless, according to the 
estimation by the terminal operator, over 200 000 people have attended the above  
large-scale events held at the KTCT since June 2013. 
 
 In April 2014, the HKTB and the Taiwan Tourism Bureau jointly established the Asia 
Cruise Fund (“ACF”), which aims at promoting co-operation among the ports in the region 
and the development of cruise tourism by pooling together the resources to subsidise cruise 
lines in developing and marketing cruise products featuring the participating ports.  Up to 
now, Hainan, the Philippines and Xiamen have joined the ACF since its establishment, 
further bolstering the strategic alliance. 
 
 In 2016-17, the HKTB will further step up its partnership with the participating ports 
through the Asia Cruise Cooperation (“ACC”) formed in March 2016.  The ACC will 
promote the tourism infrastructure and facilities, as well as the unique appeals of the 
participation ports to cruise lines through joint promotion and participation in large-scale 
industry events with a view to synergising the efforts, so as to encourage cruise lines to 
include the ports concerned in their itineraries. 
 
 In 2016-17, the HKTB’s budget for promoting cruise tourism will be around $25.1 
million.  This amount covers the promotional expenses in relation to ACF. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)201  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0849) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government and the Hong Kong Trade Development Council will jointly organise the 
first Belt and Road Summit in May this year.  Principal officials of the Belt and Road 
markets, representatives of international institutions, businessmen and experts of related 
industries will be invited to the upcoming Summit. 
 
What will be the scale and expenditure of the Summit?  What are the estimated numbers of 
countries and persons attending the Summit?  How will the outcome of the Summit be 
assessed? 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 1) 
 
Reply: 
 
The Government and the Hong Kong Trade Development Council (HKTDC) will jointly 
organise the inaugural Belt and Road Summit on 18 May 2016 in Hong Kong.  It is 
expected that over 1 000 key officials from the markets along the routes, representatives of 
international organisations and business sectors as well as experts in related trades will join 
the Summit to explore together new opportunities brought about by the Belt and Road 
Initiative to various industries including financial services, logistics and maritime services, 
professional services, cross-border investment, infrastructural development and international 
trade, as well as the unique role that Hong Kong can play.  Investment and business 
matching workshops will be held alongside the Summit to enable investors, project owners 
and service providers to network and exchange views.  It is expected that the Summit will 
benefit Hong Kong companies, in particular service providers.  The expenses of the 
Summit will be paid by HKTDC, and the Government will fund part of the costs if 
necessary. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)202  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0850 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary has mentioned that he plans to lead another business mission to 
Central Asia this year.  The visit will enable participants from the business sectors to gain 
first-hand knowledge about the development potential and business opportunities in the 
region. 
 
It is stated in the Policy Address that $200 million will be allocated to support the 
professional services sector in enhancing exchanges and co-operation with the Belt and 
Road countries and other regions outside Hong Kong, and promote related publicity 
activities.  How will the visit tie in with the initiatives of the Policy Address?  What 
countries will be covered and who will be the members of the business mission? 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 2) 
 
Reply: 
 
The Financial Secretary is planning to lead a business mission to Central Asia in the third 
quarter of 2016, so as to strengthen government and business ties between Hong Kong and 
the Central Asia region.  The business mission is at the initial stage of preparation.  
 
As regards the plan to support the professional service sector of Hong Kong in enhancing 
exchanges and co-operation with countries along the Belt and Road region and other 
external markets, and promote related publicity activities, the plan is still at the preparatory 
stage.  We will consult the relevant professional service sectors and stakeholders and make 
reference to other Government funding schemes as we draw up the detailed arrangements of 
the plan. 
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  5 4 1  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)203  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0851) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Extend the application period for the “special concessionary measures” under the “SME 
Financing Guarantee Scheme” to 28 February 2017. 
 
Will the Government consider turning the “special concessionary measures” under the 
“SME Financing Guarantee Scheme” into permanent measures?  If no, what are the 
reasons?  If such measures become permanent ones, what are the risks to be borne by the 
Government? 
 

Asked by: Hon WONG Ting-kwong (Member Question No. 3) 
 

Reply: 
 
The Hong Kong Mortgage Corporation Limited (HKMC) launched the special 
concessionary measures under its existing SME Financing Guarantee Scheme (SFGS) on 31 
May 2012 to provide 80% loan guarantees at concessionary fee rates.  The Government 
provides a total loan guarantee commitment of $100 billion.  The special concessionary 
measures are time-limited special measures.  The original application period was 9 months, 
which was later extended thrice to the end of February 2016.  To tide SMEs over their 
liquidity needs, the Government has further extended the application period of the special 
concessionary measures to the end of February 2017; and would reduce the annual 
guarantee fee rate for the measures by ten per cent and remove the minimum guarantee fee 
for the measures, to assist enterprises in obtaining loans in the commercial lending market 
and further reducing the cost of financing.  The above measures do not involve additional 
government resources.  As at the end of February 2016, the HKMC has received over 12 
000 applications and approved over 10 700 of them, involving a total loan amount of about 
$43.4 billion and a total guarantee amount of about $34.7 billion. 
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The Government will closely monitor changes in the market situation as well as the needs of 
SMEs, and will review from time to time the support measures to SMEs, including the 
special concessionary measures, to ensure that adequate support is provided to the trade. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)204  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0852) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary pointed out that in recent years, a handful of people chose to 
express their views and political demands using irrational and uncivilised tactics against 
visitors to Hong Kong.  Furthermore, problems arising from coerced shopping have been 
plaguing the tourism sector. 
 
Has the Government conducted any assessment of the economic losses for Hong Kong’s 
tourism industry caused by the above situation?  What are the impacts on Hong Kong’s 
international image? 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 4) 
 
Reply: 
 
Tourism is a pillar industry of Hong Kong, accounting for about 5% of our Gross Domestic 
Product and providing about 270 000 employment opportunities at different levels.  The 
Government has always attached great importance to the development of the tourism 
industry.  Since 2015, we have been facing subpar global economic growth, as well as 
increased tourism appeal of neighbouring destinations stemming from factors including the 
depreciation of their currencies and their relaxation of visa requirements for Mainland 
visitors.  In addition, the uncivilised behaviour by a handful of people and problems arising 
from coerced shopping have dampened visitors’ incentive to come to and spend in Hong 
Kong.  All of the factors above have impacted the local tourism industry, with total visitor 
arrivals in 2015 dropped by 2.5% over 2014.  However, it is difficult to accurately estimate 
the impact of individual factors.   
 
In response to the above changes, the Government has taken swift follow-up actions.  For 
example, in 2015 the Government allocated additional funding of $80 million to the Hong 
Kong Tourism Board (HKTB) for stepping up overseas publicity, and then announced in 
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end September 2015 the provision of another $10 million for setting up a matching fund to 
support local tourist attractions in their overseas promotion efforts.  For the problem of 
coerced shopping, apart from the various measures to strengthen the regulation of Mainland 
inbound tour groups announced by the Government in early November 2015 (e.g. step up 
law enforcement and inspection at the designated shops), an additional funding of 
$5 million was provided to the HKTB for enhancing promotion of quality and honest tours 
in the Mainland from December 2015 to early March 2016.  The relevant measures have 
begun to deliver results.  While there was a drop in inbound visitors from the Mainland, 
the number of visitors from other places (including Southeast Asia and long-haul 
destinations) showed signs of a pick-up in recent months. 
 
The Government will continue to pursue pertinent measures to cope with the changing 
circumstances and move towards diversified and quality-driven high value-added services, 
with a view to attracting more high-spending overnight visitors to Hong Kong.  In 2016-17, 
the Government will allocate an additional funding of about $240 million to launch jointly 
with the tourism industry a series of medium term support measures, which include 
re-packaging Hong Kong’s tourism image with new promotional videos and stepping up 
publicity in the Mainland for quality and honest tours through the HKTB.   
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)205  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0876) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please advise on the policies, measures and progress of the Government in promoting 
co-operation between Hong Kong and Taiwan on trade, investment and tourism fronts.  
What are the financial resources and manpower involved? 
 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 28) 
 
 
Reply: 
 
The Hong Kong Special Administrative Region Government has been actively promoting 
co-operation between Hong Kong and Taiwan in the areas of trade, investment and tourism.  
Relevant work includes – 
 
 On trade promotion, the Taipei Office of the Hong Kong Trade Development Council 

(HKTDC) has been promoting Hong Kong’s services industries, encouraging Taiwan 
brands to co-operate with Hong Kong companies and leveraging on Hong Kong’s 
services platform to tap the overseas and Mainland markets.  In 2015-16, the HKTDC 
has organised more than 60 activities in Hong Kong and Taiwan to promote the 
economic and trade relations between the two places, including organising Taiwan 
enterprises to participate in various exhibitions and forums held in Hong Kong.  The 
HKTDC’s relevant expenditure in 2015-16 is around $6.5 million.   
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In 2016-17, the HKTDC will continue to promote trade ties between Hong Kong and 
Taiwan through organising different activities such as trade fairs, outbound missions, 
symposiums, seminars, roadshows and business matching activities, etc.  In addition, 
the HKTDC will put more emphasis on promoting sectors where Hong Kong enjoys 
advantages, such as brand marketing, arbitration, logistics and licensing, etc.  The 
estimated budget of the HKTDC for trade promotion work targeting Taiwan in 
2016-17 is around $6.9 million. 

 
 On investment promotion, Invest Hong Kong (InvestHK) has been actively promoting 

Hong Kong’s business advantages in Taiwan.  Through the investment promotion 
unit at the Hong Kong Economic, Trade and Cultural office in Taiwan, InvestHK has 
been reaching out proactively to a wide spectrum of Taiwanese companies, organising 
seminars and workshops and visiting enterprises in different cities in Taiwan so as to 
encourage Taiwanese companies to leverage on the business advantages of Hong 
Kong to expand their regional operations.  InvestHK also maintains contact with 
representatives of the Taiwanese companies and business associations in Hong Kong.  
In 2015-16, InvestHK’s expenditure on investment promotion work in Taiwan is 
around $1 million (not including staff costs or other general expenses funded under 
Head 144).   

 
In 2016-17, InvestHK will continue to step up the above work.  It will organise 
promotional events and seminars as well as conduct investment promotion visits so as 
to attract more Taiwanese companies to set up or expand their business in Hong Kong.  
The estimated budget of InvestHK for investment promotion work in the Taiwan 
market in 2016-17 is about $1 million (not including staff costs or other general 
expenses funded under Head 144).   

 
 On tourism, Taiwan is currently Hong Kong’s second largest source market.  The 

Hong Kong Tourism Board (HKTB) attracts young visitors and families to spend their 
vacation in Hong Kong by leveraging on the diverse mega events held in Hong Kong, 
such as the Hong Kong Wine & Dine Festival, Hong Kong Summer Fun, and Hong 
Kong WinterFest, as promotional platforms; undertaking promotion initiatives through 
digital marketing and public relations, as well as partnering with the trade to launch 
tactical sales of tourism products and consumer activities.  The HKTB also 
disseminates the latest tourism information about Hong Kong such as dining trends to 
visitors in the Taiwan market.  The revised estimate of the HKTB for the marketing 
programmes in the Taiwan market in 2015-16 is $18 million.  Overnight visitor 
arrivals from Taiwan increased by 3% in 2015. 

 
In 2016-17, the HKTB will step up its marketing efforts targeted at the young and 
family segments in Taiwan (particularly Taipei and second-tier cities with direct flight 
to Hong Kong such as Taichung and Kaohsiung) with a view to attracting vacation 
visitors.  In order to raise Hong Kong’s attractiveness as a destination for family and 
young visitors, the HKTB will, in addition to digital marketing initiatives and public 
relations efforts, join hands with travel trade partners, hotels and airlines to launch 
different targeted attractive tourism products.  The HKTB also plans to collaborate 
with Taiwan to promote multi-destination itineraries and products featuring Hong 
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Kong in long-haul markets to draw more international tourists to the region.  The 
estimated marketing budget of the HKTB in 2016-17 for the Taiwan market is $10.8 
million. 

 
Regarding cruise tourism, the HKTB will continue to work with Taiwan and other 
neighbouring ports to leverage on the Asia Cruise Fund to promote co-operation 
among the ports in the region.  By pooling together the resources to subsidise cruise 
lines in developing and marketing cruise products featuring Hong Kong and other 
neighbouring ports (including Taiwan), this regional co-operation fund encourages 
cruise lines to include Hong Kong, Taiwan and neighbouring ports in their itineraries 
in Asia, and helps increase the number of cruise ships visiting the region.  In 
2016-17, the HKTB will further step up its partnership with the participating ports 
through the Asia Cruise Cooperation (“ACC”) formed in March 2016.  The ACC will 
promote the tourism infrastructure and facilities, as well as the unique appeals of the 
participation ports to cruise lines through joint promotion and participation in 
large-scale industry events with a view to synergising the efforts, so as to encourage 
cruise lines to include the ports concerned in their itineraries. 

 
Moreover, the Government will continue to, through the platforms of “Hong Kong-Taiwan 
Economic and Cultural Cooperation and Promotion Council” and “Hong Kong-Taiwan 
Business Co-operation Committee” of Hong Kong, and the “Taiwan-Hong Kong Economic 
and Cultural Co-operation Council” and “Economic Co-operation Committee” of Taiwan, 
enhance multi-faceted and in-depth exchanges between Hong Kong and Taiwan and 
strengthen bilateral economic co-operation, with a view to promoting economic and trade 
development of the Mainland, Hong Kong and Taiwan. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)206  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0877 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please advise on the manpower, working hours and financial resources the Government 
spent in the past 12 months assisting the LegCo in scrutinising the Copyright (Amendment) 
Bill 2014. 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 29) 
 
Reply: 
 
Workload generated by the Copyright (Amendment) Bill 2014, including assistance in its 
scrutiny by LegCo, was subsumed in the existing establishment and provision of the 
Government.  It is difficult to quantify the resources spent. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)207  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0879) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The business sector has all along opined that the SME Financing Guarantee Scheme (SFGS) 
is not as user-friendly as the Special Loan Guarantee Scheme (SpGS) launched in 2008.  
Has the Government deployed manpower and financial resources to study the advantages, 
disadvantages, differences and similarities between the two?  If so, what are the details?  
What are the justifications for the Government to replace the SpGS with the SFGS?  What 
are the manpower and financial resources deployed during the study of the issues involved?  
 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 31) 
 
 
Reply: 
 
In the light of the global financial crisis at the time, the Government introduced the Special 
Loan Guarantee Scheme (SpGS) in end 2008 to help enterprises tackle financing difficulties 
arising from the credit crunch problem.  The SpGS was a time-limited initiative and an 
exceptional measure introduced during exceptional times.  The scheme provided a 
maximum guarantee of up to 80% of the approved loan without any charge.  Therefore, the 
risks were largely borne by taxpayers.  The scheme has ceased receiving applications since 
31 December 2010. 
 
In 2012, when considering appropriate measures to support small and medium enterprises 
(SMEs) amidst the uncertain external economic environment, the Government decided that 
the Hong Kong Mortgage Corporation Limited (HKMC) should implement time-limited 
special concessionary measures under the SFGS from 31 May 2012, under which an 80% 
loan guarantee would be offered at a concessionary guarantee fee rate, while the 
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Government would provide a loan guarantee commitment of up to $100 billion.  The 
original application period for the special concessionary measures was 9 months until end 
February 2013, but the application period was subsequently extended three times to the end 
of February 2016.  The Financial Secretary (FS) announced in the 2016-17 Budget the 
further extension of the application period for the special concessionary measures for 
another year until end February 2017. 
 
Under the special concessionary measures, borrowers have to pay a guarantee fee to secure 
loan guarantee, so as to ensure that the loan risk exposure is shared by borrowers, the 
Government and lenders.  To further relieve the burden of borrowers, the FS announced in 
the 2016-17 Budget the reduction of the annual guarantee fee rate for the measures by 10% 
and the removal of the minimum guarantee fee for the measures. 
 
Apart from the time-limited special concessionary measures under the SFGS, SMEs may 
also obtain loans in the commercial lending market under the regular SME Loan Guarantee 
Scheme (SGS) administered by the Trade and Industry Department.  Both of the above 
loan guarantee schemes accept applications from all trades and industries.  The loan 
guaranteed can be used to finance business operating costs, such as rent and staff salaries.  
We consider that the above measures can provide a strong support for SMEs in terms of 
financing.  There is no need to relaunch the SpGS.  The expenditure of the above work 
has been subsumed within the provision of the bureaux/departments concerned, and is 
difficult to quantify separately.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)208  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4676) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
With regard to “launching a pilot scheme to introduce food trucks to Hong Kong”,  
 
1. what are the staffing and expenditure provision involved? 
 
2. when will the scheme be open to applications?  When will the food trucks start 

operation at the earliest? 
 
3. when will the Government conduct a review of the “pilot” scheme?  Will the 

Government consider further lowering the entry threshold for the food truck operation? 
 
 
Asked by: Hon WU Chi-wai (Member Question No. 78) 
 
 
Reply: 
 
1. The Tourism Commission (TC) will launch a Food Truck Pilot Scheme (“the 

Scheme”) in 2016-17.  To coordinate the implementation of the Scheme and related 
matters, the TC will establish a dedicated office and create six posts (for 36 months) 
providing one-stop service for the applicants.  The Government has earmarked a total 
of $31.71 million for the coming three financial years for launching the Scheme.  
Funding required for 2016-17 is $12.74 million.  

 
2. The TC will openly invite applications from the public to take part in the Scheme in 

late March 2016.  We expect that the food trucks may commence business in end 
2016 to early 2017. 
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3. The TC will evaluate the effectiveness of the pilot scheme in various ways such 

as how well the objective of the scheme is met, whether the licensing 
requirements are adequate, the degree to which the licensing requirements are 
met, effects on the surrounding area, to what extent the scheme has broaden the 
choice of food for consumers, whether food trucks can bring profit to the 
operators, etc.  We will keep in view the implementation of the Scheme and 
maintain close contact with the venue management authorities and food truck 
operators.  We will also timely evaluate the Scheme with a view to making 
further enhancements including the need for dedicated legislation for food 
trucks operations in Hong Kong in the long run. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)209  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1452 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary has said that the Government will set up a dedicated office to 
coordinate with the relevant departments, engage the industries and prepare the detailed 
design and implementation programme for the “single window”.  Please inform this 
Committee of the details of the work concerned, including the manpower resources 
involved, and the time for briefing the Legislative Council and the maritime and logistics 
industries on the research findings of the consultant on the “single window”, including the 
extension of the “single window” to align with similar arrangements in the Mainland and 
the Belt and Road countries/cities. 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 29) 
 
Reply: 
 
The dedicated office for the Trade Single Window (SW) will coordinate with the 
departments concerned, engage the industries (starting with a consultation exercise) and 
prepare the detailed design and implementation programme for the SW.  It is expected that 
the first phase of the SW will be launched in 2018.  The estimated expenditure of the 
dedicated office in 2016-17 is $17.77 million, including the personal emolument of 16 new 
time-limited posts.   
 
With the setting up of the dedicated office, we plan to put up a concrete proposal for 
developing the SW for consultation with the Legislative Council and the industries as soon 
as possible, including the direction and feasibility of connecting with SWs of other 
economies in future. 
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  5 5 4  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)210  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1453)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 

  ↵ 
On attracting more multinational companies to set up regional or global operations in Hong 
Kong, please advise this Committee of the number of new multinational companies in 2015 
and their business nature; the number of multinational companies in Hong Kong as of 2015 
by business nature; the work plan of the Commerce and Economic Development Bureau in 
attracting more multinational companies to set up regional or global operations in Hong 
Kong and the estimated expenditure involved. 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 30) 
 
Reply: 
 
According to the “2015 Annual Survey of Companies in Hong Kong Representing Parent 
Companies Located outside Hong Kong” jointly conducted by the Census and Statistics 
Department in collaboration with Invest Hong Kong (InvestHK), a total of 7 904 overseas, 
Mainland and Taiwan companies are running business operations in Hong Kong.  Of these 
companies, 1 401 operated as regional headquarters and 2 397 as regional offices.  It 
should be noted that these may not fully reflect the actual number of multinational 
companies in Hong Kong since the survey does not include multinational companies in 
Hong Kong which are not representing the overseas parent companies as well as those 
whose parent companies are also in Hong Kong. 
 
In terms of industry sector for the 3 798 regional headquarters/regional offices, 
“import/export trade, wholesale and retail” topped the list (1 933 companies), followed by 
“professional, business and education services” (670 companies), and “financing and 
banking” (472 companies).   
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In 2016-17, InvestHK will continue to conduct marketing campaigns, seminars and 
investment promotion visits to attract and assist more companies from the Mainland, 
Taiwan and other international markets to set up or expand their business operations in 
Hong Kong.  The relevant expenditure has been reflected in the overall estimates of 
InvestHK in 2016-17. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)211  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1454 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (2) Commerce and Industry 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Belt and Road Initiative was first proposed early in September 2013.  What are the 
details and the effectiveness of the Government’s work in seizing the business opportunities 
arising from the Belt and Road Initiative since it was proposed by the Mainland?  In 
2016-17, the Commerce and Economic Development Bureau will support the professional 
services sector of Hong Kong in their exchange, promotion and co-operation efforts with 
countries along the Belt and Road and other external markets (including the Mainland).  In 
this regard, what are the details of the work and the estimated expenditure involved? 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 31) 
 
Reply: 
Over the past two years, the Hong Kong Trade Development Council (HKTDC) organised a 
variety of activities, such as trade fairs, business missions, product displays and incoming 
buying missions to help Hong Kong companies tap opportunities and expand networks in 
countries along the Belt and Road, such as the Association of Southeast Asian Nations 
(ASEAN) countries and India.  
 
HKTDC also helps companies capture opportunities arising from the Belt and Road 
Initiative through a series of measures, including launching the Belt and Road Portal to 
disseminate up-to-date market intelligence; jointly organising the Belt and Road Summit 
with the Government; and introducing Belt and Road sessions in various large-scale 
international conferences held in Hong Kong to provide the trade with updates on the 
development of relevant industries. 
 
As regards the plan to support the professional service sector of Hong Kong in enhancing 
exchanges and co-operation with countries along the Belt and Road region and other 
external markets, and promote related publicity activities, the plan is still at the preparatory 
stage.  We will consult the relevant professional service sectors and stakeholders and make 
reference to other Government funding schemes as we draw up the detail arrangements of 
the plan.    

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)212  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1455) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ()  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism) (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Commerce and Economic Development Bureau has always been committed to 
exploring market access and trade facilitation in the Mainland through the Mainland and 
Hong Kong Closer Economic Partnership Arrangement (CEPA).  Please advise this 
Committee on the achievements made in 2015-16, as well as the work plans for 2016-17 
and the estimated expenditure involved. 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 32) 
 
Reply: 
 
The HKSAR Government is committed to assisting Hong Kong businesses in accessing the 
Mainland market through the Mainland and Hong Kong Closer Economic Partnership 
Arrangement (CEPA), by seeking various preferential and facilitation measures for the 
trade, lowering the entry threshold and relaxing the scope of services, etc.  In November 
last year, the Mainland and Hong Kong signed the Agreement on Trade in Services under 
CEPA to basically achieve liberalisation of trade in services between the Mainland and 
Hong Kong, enabling the two sides to reach a new milestone after the continuous 
liberalisation of trade in services through CEPA over the years.  The new liberalisation 
measures will be implemented from 1 June this year. We will continue the discussion with 
the Mainland to enrich the content of CEPA. 
 
The HKSAR Government also attaches great importance to the effective implementation of 
CEPA.  We have been working closely with the Mainland authorities at central, provincial 
and municipal levels to address and follow up on problems encountered by Hong Kong 
enterprises in using CEPA liberalisation measures in the Mainland.  To further enhance the 
mechanism for implementation of CEPA measures, the HKSAR Government and the 
Ministry of Commerce set up a Joint Working Group to discuss the problems encountered 
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by the trade in using CEPA at provincial and municipal levels and achieved positive 
outcome.  In future, Hong Kong and the Mainland will continue to work closely to assist 
the trade in making better use of CEPA liberalisation measures and gaining greater access to 
the Mainland market. 
 
Apart from providing free information and advisory services on CEPA, the Trade and 
Industry Department (TID) has established a notification mechanism with the Mainland 
authorities to disseminate information in relation to the promulgation of relevant regulations 
and implementation details on its CEPA website for the trade’s reference. 
 
The Commerce and Economic Development Bureau (Commerce, Industry and Tourism 
Branch) is responsible for the overall policy on CEPA; TID oversees bilateral discussions 
on further liberalisation and implementation of liberalisation measures under CEPA; and 
individual bureaux and departments deal with liberalisation and specific implementation 
issues in the relevant service sectors.  The expenditure of the above work has been 
subsumed respectively under the overall estimated expenditure of the bureaux/departments 
concerned.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)213  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1456) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (3) Subvention: Hong Kong Trade Development Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As regards the Matters Requiring Special Attention in 2016-17 in respect of the Hong Kong 
Trade Development Council, please advise this Committee of the details of the following 
work and the estimated expenditure involved: 
 
1. capitalise on the Belt and Road Initiative;  
2. reinforce Hong Kong’s position as Asia’s international maritime centre and air cargo 

hub;  
3. brand Hong Kong as the go-to platform for global companies’ Asian strategy;  
4. promote Hong Kong as Asia’s premier trading hub; and  
5. leverage the online-to-offline trend to maximise business opportunities for Hong Kong 

companies. 
 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 33) 
 
Reply: 
 
In 2016-17, the Hong Kong Trade Development Council (HKTDC) will pursue the 
following work to promote Hong Kong as a platform for doing business with the Mainland 
and throughout Asia:   
 
(1) Capitalise on the Belt and Road Initiative 
 

• to enrich the Belt and Road Portal to disseminate up-to-date market intelligence; 
• to jointly organise the “Belt and Road Summit” with the Government; and  
• to introduce Belt and Road sessions in various large-scale international conferences 

held in Hong Kong to provide the trade with updates on the development of relevant 
industries. 
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(2) Reinforce Hong Kong’s position as Asia’s international maritime centre and air cargo 
 hub 

 
• to invite more trade representatives from the Association of Southeast Asian Nations 

(ASEAN) and other economies along the Belt and Road routes to join the “Asian 
Logistics and Maritime Conference”; 

• to stage a Hong Kong Pavilion at “Posidonia”, the largest exhibition of the shipping 
and maritime industries, in Greece and “Air Cargo Forum and Exhibition” in Paris, 
France; and 

• to organise seminars in ASEAN to promote Hong Kong’s maritime services, such as 
arbitration, ship broking, chartering and management. 

 
(3) Brand Hong Kong as the go-to platform for global companies’ Asian strategy 
 

• to stage major promotion campaign “Think Asia, Think Hong Kong” in Germany to 
encourage local enterprises to make use of Hong Kong’s business platform to expand 
businesses in Asia (in particular the Mainland China); and 

• to forge a co-operation agreement modelled on Pacific Bridge Initiative with France 
and Germany respectively. 

 
(4) Promote Hong Kong as Asia’s premier trading hub 

 
• to increase the international profile of HKTDC’s trade fairs by identifying potential 

partners to form new country pavilions; 
• to offer trial booths at selected fairs to first-time participating ASEAN government 

bodies and relevant associations; and 
• to expand HKTDC’s buyer database in economies along the Belt and Road routes. 

 
(5) Leverage the online-to-offline trend to maximise business opportunities for Hong Kong 
 companies 

 
• to develop market-specific promotion campaigns to encourage buyers from high 

potential markets such as India, Indonesia, Eastern Europe and the Middle East to 
source and place orders at “hktdc.com” and “hktdc.com Small Orders”; 

• to explore more alternative payment and logistics service providers for “hktdc.com 
Small Orders”; and 

• to translate supplier information at “hktdc.com” into six European languages to 
address the needs of global buyers. 

 
In addition, HKTDC will continue to organise a variety of activities including fairs, 
conventions, business missions, symposiums, seminars, roadshows and business matching, 
etc. to promote Hong Kong as Asia’s global business platform.  The above are part of the 
work covered under Programme (3) to be carried out by HKTDC’s existing staff.  We do 
not have separate breakdown of staff establishment and expenditure for each of them.  
HKTDC expects that more Hong Kong companies will benefit from its work to be done in 
2016-17. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)214  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1457) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (5) Subvention: Consumer Council 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
During 2016-17, the Consumer Council will undertake new studies to support policy 
advocacy in consumer protection.  Please inform this Council of the details of the new 
studies to be undertaken and the resources involved.  As regards the issue that the oil 
companies have been accused of making quick upward adjustments but slow downward 
adjustments, will the Consumer Council carry out any further studies on measures to 
eradicate such situation to protect consumers’ interests?  If yes, what are the details?  If 
not, what are the reasons? 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 34) 
 
Reply: 
 
In 2016-17, we will provide time-limited resources of about $6.3 million to the Consumer 
Council (CC) to support the CC in undertaking new studies in order to support policy 
advocacy in consumer protection, including new topics such as online shopping consumer 
behaviour and trade practices, consumer arbitration and other alternative dispute resolution 
methods, etc..   
 
As regards whether auto-fuel retail prices in Hong Kong showed such signs as being “quick 
going up and slow coming down”, the CC released a study report in February 2015 on the 
matter and will continue to monitor and analyse the market.  The CC will continue to carry 
out various studies as appropriate to support policy advocacy in consumer protection. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)215  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1458 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) -  

Programme: (2) Commerce and Industry  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding Programme (2), the provision for 2016-17 is significantly reduced by 
$295.4 million (46.1%) when compared with the revised estimate for 2015-16.  This is 
mainly due to the reduced cash flow requirement for the Measures for Manpower 
Development of Retail Industry and the SME Financing Guarantee Scheme – Special 
Concessionary Measures.  Please inform this Committee of the details including the 
amount involved and reasons for the reduction in cash flow requirement, and of the 
estimated expenditures for supporting the Development of Trade Single Window and the 
Economic Development Commission in 2016-17.  
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 35) 
 
Reply: 
 
The provision for Programme (2) Commerce and Industry in 2016-17 is $295.4 million 
(46.1%) lower than the revised estimate for 2015-16.  This is mainly due to the reduced 
cash flow requirement for the Measures for Manpower Development of Retail Industry and 
the SME Financing Guarantee Scheme – Special Concessionary Measures, which are 
partially offset by the increased provision for supporting the development of Trade Single 
Window, continued need to support the Economic Development Commission, and the 
increased estimate for the subscription to the World Trade Organization.  In 2016-17, the 
total estimated expenditure for supporting the development of Trade Single Window, 
supporting the Economic Development Commission and the subscription to the World 
Trade Organization is $73.19 million. 
 
The details of the Measures for Manpower Development of Retail Industry and the SME 
Financing Guarantee Scheme – Special Concessionary Measures are as follows: 
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Items Brief contents  Reasons for the reduction in 
cash flow requirement in 
2016-17 

(1) Measures for 
Manpower Development 
of Retail Industry 

One of the measures is the 
Retail Technology Adoption 
Assistance Scheme for 
Manpower Demand 
Management (ReTAAS).  The 
scheme was rolled out in 
December 2014 to help the retail 
industry adopt technologies for 
enhancing productivity. 

As the actual number of 
applications and the amount 
of funding support for 
ReTAAS in 2016-17 is 
estimated to be lower than the 
original forecast, the 
cashflow requirement in 
2016-17 is reduced by $10.42 
million. 
The number of applications 
depends much on the market 
demand.  We will closely 
monitor the market 
development and continue to 
promote the scheme to 
businesses. 

(2) SME Financing 
Guarantee Scheme - 
Special Concessionary 
Measures 

The Hong Kong Mortgage 
Corporation Limited (HKMC) 
launched the special 
concessionary measures under 
its existing SME Financing 
Guarantee Scheme (SFGS) on 
31 May 2012 to provide 80% 
loan guarantees at concessionary 
fee rates.  The Government 
provides a total loan guarantee 
commitment of $100 billion.  
 
The special concessionary 
measures are time-limited 
special measures.  The original 
application period was 9 
months, which was later 
extended four times to the end 
of February 2017. 
 

Under the special 
concessionary measures, the 
Government is required to 
pay sufficient amount of 
funds to the HKMC in 
meeting the requirements of 
payments for default 
compensations and the 
necessary out-of-pocket 
expenses.  The estimated 
cash flow requirements under 
the measures may fluctuate 
every year, and the cashflow 
requirement in 2016-17 is 
reduced by $304.8 million. 
 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)216  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0364) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Civil Engineering and Development Department has completed the improvement works 
for the promenade on both sides of the Aberdeen Harbour and the area around Ap Lei Chau 
Main Street.  Regarding the tourism development in Aberdeen, what specific measures will 
the Tourism Commission and Hong Kong Tourism Board adopt to promote tourism there?  
What will be the works, funding and expenditure involved? 
 
Asked by: Hon YIU Si-wing (Member Question No. 312) 
 
Reply: 
 
The Government attaches great importance to tourism development and promotion of the 
Southern District and implements practicable projects to enhance the tourism appeal of the 
District, including the improvement works for the promenade on both sides of the Aberdeen 
Harbour as well as Ap Lei Chau Main Street and adjacent streets with the theme of a 
traditional fishermen’s village.  The improvement works have been completed with an 
estimated total expenditure at $288.1 million. 
 
The Tourism Commission, through the Hong Kong Tourism Board (HKTB), has been 
promoting the unique and diversified experiences of the Southern District according to the 
preference of different source markets and consumer segments.  These include tourism 
initiatives such as sampan tours in Aberdeen and big bus tours to the Aberdeen Typhoon 
Shelter.  For family visitors from long-haul and short-haul markets, the HKTB will 
promote to them the theme park and delicacies in the district.  The HKTB will recommend 
galleries in Wong Chuk Hang and other art-related activities to art-loving visitors.  
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Other than the unique attractions in the Southern District, the HKTB has long been, through 
digital marketing, its visitor centres and visitor hotline, actively promoting to visitors the 
traditional district festivals.  These include Pok Fu Lam Fire Dragon Dance, dragon boat 
races of the Southern District and Ap Lei Chau Hung Shing Festival, etc..  

 
The HKTB’s work in promoting Aberdeen is on-going and undertaken by various 
departments.  The HKTB does not have expenditure breakdown for promotion work in 
relation to Aberdeen. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)217  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1546) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please inform this Committee of the progress of the establishment of the Travel Industry 
Authority and the related timetable. 
 
Asked by: Hon YIU Si-wing (Member Question No. 322) 
 
Reply: 
 
We are pressing ahead with drafting the new legislation for the establishment of the Travel 
Industry Authority and implementing the new regulatory framework of the tourism sector.  
The new legislation will replace the existing Travel Agents Ordinance (Cap. 218), and will 
include a number of new elements, including licensing of tourist guides and tour escorts, 
establishment of the disciplinary committee and appeal board, etc., which require much 
complex drafting work.  Hence, the time required for drafting the new legislation is longer 
than originally estimated.  We anticipate that the bill will be introduced to the Legislative 
Council within the current term of the Government. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)218  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1548) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please advise on the progress and timetable of the Hong Kong Disneyland Phase 2 
expansion.  In case The Walt Disney Company based in the United States delays 
commitment, will the HKSAR Government have any means to press it for promptly making 
known its construction timetable. 
 
Regarding the commissioning of the Shanghai Disneyland, has The Walt Disney Company 
breached any undertakings it has given the HKSAR Government?  If yes, what will the 
Government do?  If not, why exclusivity clauses have not been included in the contract 
signed?  
 
Asked by: Hon YIU Si-wing (Member Question No. 324) 
 
Reply: 
 
The further development (including the Phase 2 expansion) of the Hong Kong Disneyland 
Resort (“HKDL”) is the shared vision of the joint venture’s two shareholders, i.e. the 
Government and The Walt Disney Company (“TWDC”).  The two sides have commenced 
discussion on the future overall development plan of the HKDL.  Our top priority is to 
secure the best option which suits the medium- to long-term development of the HKDL, and 
the subject must therefore be studied carefully.  The discussion is currently underway, and 
there is no further information to be disclosed at this stage. 
 
The agreements between the Government and TWDC do not preclude the latter’s 
developing a Disney-branded resort in Shanghai.  In fact, the vast market of China is able 
to accommodate more than one Disney-branded resort. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)219  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1549) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the allocation of $240 million for launching 5 measures in the medium term to 
support tourism, please advise on the details of apportionment.  What is the original 
marketing budget of the Hong Kong Tourism Board?  How will the original provision be 
used to avoid overlapping in usage with the additional funding? 
 
Asked by: Hon YIU Si-wing (Member Question No. 325) 
 
Reply: 
 
Considering that the tourism industry has entered a period of consolidation and in view of 
the changing mix and spending pattern of visitors, to enhance Hong Kong’s attractiveness 
and competitiveness, the Government will allocate an additional funding of about $240 
million to launch the following five measures in the medium term jointly with the tourism 
industry:  
 

Initiative  Funding ($) 
(1) Expand the scale of major events to be held this year 57.1 million 
(2) Through the Hong Kong Tourism Board (HKTB), re-package 

Hong Kong’s tourism image with new promotional videos and 
step up publicity in the Mainland for quality and honest tours  

98.3 million 

(3) Assist the industry to open up new visitor sources 64.4 million 
(4) Through the Travel Industry Council of Hong Kong, subsidise 

small and medium-sized travel agents, on a matching basis, to 
make use of information technology  

10 illion 

(5) Continue to promote Hong Kong’s natural scenery as well as 
our unique history and culture 

10 million 

Total $239.8 million 
 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  5 6 9  

 

Out of the total additional funding of $240 million to be allocated by the Government in 
2016-17, $221.8 million will be provided to the HKTB for carrying out the initiatives of 
items (1), (2), (3) and part of (5) in the above table.   
 
In 2016-17, of the Government’s regular subvention provided to the HKTB, its total 
marketing budget is estimated to be $333 million.  Part of the budget will be used by the 
Head Office for global and regional promotions.  About $154.8 million will be invested in 
visitor source markets to drive overnight visitors, of which 74% will be allocated to the 
overseas markets, with about 70% to be invested in key potential markets such as Taiwan, 
Japan, South Korea, Southeast Asia, India and the US.  The remaining 26% will be 
invested in the Mainland market, with 90% going to non-Guangdong areas to attract 
overnight visitors.   
 
The HKTB plans to use the additional funding to elevate the marketing initiatives stated in 
its 2016-17 work plan, and will also cooperate with the travel and related trade in driving 
further development of the industry. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)220  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1550) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Many complaints from members of Mainland inbound tour groups are concerned with 
shopping issues, which have much to do with the operation of Mainland tour groups.  
Apart from regulation through the Travel Industry Council of Hong Kong, will the 
Government allocate additional resources to improve the situation and provide support to 
avoid the continued occurrence of complaints? 
 
Asked by: Hon YIU Si-wing (Member Question No. 326) 
 
Reply: 
 
The HKSAR Government has always attached importance to the service quality of the 
tourism sector in Hong Kong.  As regards inbound tourism, apart from supporting the 
Travel Industry Council of Hong Kong (TIC) to implement various measures to strengthen 
the regulation of Mainland inbound tour groups, we maintain close liaison with the China 
National Tourism Administration (CNTA) on regulation of the tourism markets in both 
places, and provide regular updates on the tourism industry in Hong Kong to the CNTA.  
The Mainland authorities have also been supportive of our regulatory work.  The Tourism 
Commission and the TIC will inform the CNTA of suspected non-compliance cases in 
Hong Kong so as to facilitate its investigation and follow-up with regard to the relevant 
Mainland organising agents.  The Commerce and Economic Development Bureau, joined 
by the TIC, met with the CNTA in Beijing on 11 November 2015, and informed the latter of 
the new measures introduced in Hong Kong to strengthen the regulation of Mainland 
inbound tour groups and discussed the market situation of both places.  The CNTA highly 
recognised the swift implementation of these measures by the HKSAR Government, and 
supported the relevant work. 
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Moreover, in order to foster the healthy development of the market for Hong Kong’s 
inbound tourism, and to promote “Quality and Honest Hong Kong Tours” (Q&H Tours) to 
Mainland tourists, the TIC signed a cooperation agreement with the Tourism Administration 
of Guangzhou Municipality on 30 December 2015, under which travel agents in Guangzhou 
and Hong Kong are encouraged to join the Red List for Q&H Tours for promoting quality 
and honest tourism.  Currently, there are 32 travel agents in Guangzhou and 97 travel 
agents in Hong Kong on the Red List. 
 
In 2016-17, the Hong Kong Tourism Board (HKTB) will step up the promotion of Q&H 
Tours in the Mainland.  The HKTB will join hands with Mainland travel trade partners to 
promote Q&H Tours in different cities of the Mainland, especially those in Northeast, North 
and West China, and encourage Mainland consumers to choose quality travel products 
through major media platforms and travel websites.  The HKSAR Government will 
provide the HKTB with additional funding of $221.8 million in 2016-17, of which $5 
million will be deployed to enhance the promotion of Q&H Tours in the Mainland. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)221  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1551 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please advise on the details of “promotion of MICE (Meetings, Incentive Travels, 
Conventions and Exhibitions) tourism and ‘fly-cruise’ tours” 
 
Asked by: Hon YIU Si-wing (Member Question No. 327) 
 
Reply: 
 
 One of the Hong Kong Tourism Board’s (“HKTB”) main work focuses is to promote 
MICE tourism.  In 2016-17, the HKTB will continue to adopt promotional strategies 
tailored for various MICE segments.  It will also provide MICE event organisers and 
visitors with customised support and attractive offers to draw more MICE events of 
different scales to Hong Kong and consolidate Hong Kong’s image as the “World’s meeting 
place”. The major relevant promotion work conducted by the HKTB in 2016-17 will 
include: 
 
Meetings and incentives (M&I) 
 focusing on short-haul markets such as South Korea, the Mainland, India and 

Indonesia, and reaching out to selected strategic sectors, namely the direct selling, 
finance and insurance, information technology, manufacturing and pharmaceutical 
sectors; 

 strengthening connection with large-scale corporations with a dedicated department for 
organising M&I events, and attracting these corporations to organise events in Hong 
Kong.  Through large-scale trade shows, briefing sessions and other industry events, 
establishing closer business relationship with M&I event organisers with a view to 
attracting more M&I events to Hong Kong by leveraging on their business network; 

 fostering closer relationship with M&I event organisers by participating large-scale 
M&I travel shows, as well as organising familiarisation tours to Hong Kong and travel 
missions.  The HKTB will also actively showcase the strengths and characteristics of 
Hong Kong as a MICE destination; and  
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 through an award programme, motivating travel agents to promote Hong Kong as the 
ideal destination for M&I trips to their corporate clients. 
 

Conventions 
 focusing on the American and European markets, targeting to attract large-scale or 

major conventions from six strategic sectors, namely science, medical science, 
engineering, social science, technology, and commerce, to Hong Kong; 

 forming strategic partnerships with professional associations and professional 
conference organisers in Europe and the US, as well as proactively reaching out to and 
persuading their members to choose Hong Kong for organising large-scale conferences 
and smaller-scale but recurrent business conferences; 

 leveraging on industry events such as IMEX as outreach platforms to engage key 
associations and conference organisers in Europe and the US; 

 participating in various international MICE trade shows in Europe and the US together 
with local travel trade, and strengthening the connection between the local trade and 
professional conference organisers through different networking activities held at these 
trade shows; and 

 strengthening the connection between associations in the Mainland and their 
corresponding local chapters in Hong Kong, and organising familiarisation tours for 
their representatives to gain better understanding of Hong Kong’s edges as a MICE 
destination, thereby encouraging them to organise conventions in Hong Kong. 

 
Exhibitions 
 showcasing Hong Kong’s core strengths at international industry events with key 

partners from the local exhibition sector and upholding the city’s image as Asia’s fair 
capital; and 

 offering marketing support to exhibition organisers and working with the travel trade 
to provide exhibition visitors with customised travel packages, special offers and 
hospitality support to retain recurrent events and attract new ones. 

 
 In addition, there are many small to medium-sized M&I and conventions with 70 to 
700 visitors held in Hong Kong.  To drive the growth of these kinds of events, the 
Government will allocate $5 million to the HKTB for the latter to provide financial support 
to local travel agents in developing their business by enhancing their ability to provide more 
attractive offers to the organisers of these small to medium-sized M&I and conventions.  
On the other hand, the HKTB would leverage on this opportunity to encourage those travel 
agents focusing on leisure travel to expand the business on MICE tourism. 

 

“Fly-cruise” Tours 
 
 In 2016-17, we will allocate funding to the HKTB to strengthen its promotion 
programmes on “fly-cruise”, with a view to further expanding the source markets other than 
in Hong Kong and Southern China, and increasing the number of cruise passengers staying 
overnight in Hong Kong, hence bringing benefits to relevant sectors, including hotel and 
retail. 
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 The promotional scheme for “fly-cruise” will be implemented by the HKTB in 
collaboration with cruise lines on a matching fund basis.  The budget for 2016-17 will be 
$10 million. 
 
 The matching fund can be used for product development, marketing and promotion 
projects targeted for certain selected “fly-cruise” markets (other than the local market and 
Southern China market).  The HKTB will draw up the respective details on the mode of 
cooperation and promotional activities, such as product mix as well as appropriate 
marketing and promotional strategies having regard to the market positioning of individual 
cruise lines (e.g. target customer segments and source markets), so as to effectively attract 
more visitors to join cruise itineraries in Hong Kong. 
 
 We hope that the scheme itself and the relevant efforts involved will enhance the 
attractiveness of Hong Kong to international cruise lines.  We also hope that this can also 
demonstrate our commitment to develop “fly-cruise” tours in Hong Kong and our support 
rendered to the trade, so that international cruise lines will be more confident in expanding 
their businesses and deploying more cruise ships to berth in Hong Kong, hence fostering the 
development of cruise tourism in Hong Kong. 
 
 The HKTB would discuss the details of the scheme with individual cruise lines that are 
interested in joining the collaborative scheme. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)222  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1552) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention : Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Government will allocate funds for the production of new promotional videos through 
the Hong Kong Tourism Board to re-package Hong Kong’s tourism image.  Please advise 
on the major promotion locations of the new promotional videos and the anticipated effects. 
 
Asked by: Hon YIU Si-wing (Member Question No. 328) 
 
Reply: 
 
To enhance Hong Kong’s attractiveness and competitiveness, the Government will allocate 
an additional $221.8 million to the Hong Kong Tourism Board (HKTB) in 2016-17 for 
expanding the scale of major events to be held this year, re-packaging Hong Kong’s tourism 
image, stepping up publicity in the Mainland for quality and honest tours, assisting the 
industry to open up new visitor sources and continuing to promote Hong Kong’s natural 
scenery.  Of this, about $84 million is allocated for rebranding Hong Kong’s tourism 
image with new promotional videos, which includes production of a series of brand new 
promotional videos under the “My Time for Hong Kong” global marketing platform as well 
as purchasing air time on TV channels in a number of key source markets, digital media 
platforms, and on various regional and global TV channels.   
 
The HKTB plans to broadcast the promotional videos mainly in the short-haul markets, 
including the Mainland, Taiwan, South Korea, Japan and Southeast Asia.  In addition, the 
HKTB will also broadcast these videos through digital media and key social media 
platforms such as Facebook, Instagram, Google, Yahoo and Youtube, as well as global and 
regional TV channels such as BBC, CNN, Discovery Channel and National Geographic. 
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The new videos will showcase Hong Kong as a trendy metropolitan and multi-faceted 
destination.  In addition, the HKTB will customise the videos into several versions in order 
to cater for different source markets and visitors’ preferences.  This targeted promotion 
aims at attracting different types of visitors to Hong Kong.   
 
The new series of promotional videos aims at rebranding Hong Kong’s tourism image, 
enhancing the desire of visitors in different source markets to visit Hong Kong, increasing 
Hong Kong’s international exposure and reinforcing Hong Kong’s image as a premier travel 
destination. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)223  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1553) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please elaborate on the opportunities brought by the Belt and Road Initiative of our country 
in the promotion of multi-destination tourism in Hong Kong. 
 
Asked by: Hon YIU Si-wing (Member Question No. 329) 
 
Reply: 
 
Located at the meeting point of Northeast Asia and Southeast Asia, attractions in Hong 
Kong are highly complementary to those in Macau and the Pearl River Delta, with great 
potential for joint development of multi-destination tourism.  Our tourism industry can 
seize the opportunities brought by the Belt and Road Initiative and enhance collaborations 
with countries along the “Belt and Road” to develop multi-destination tour products. 
 
The Hong Kong Tourism Board (HKTB) has all along been actively promoting 
multi-destination travel, and will continue to cooperate with partners in key Mainland 
provinces and cities, such as Guangdong Province and Macau, to jointly promote 
multi-destination travel and related products in overseas markets with a view to drawing 
more international visitors to the region.  For example, the HKTB will strengthen its 
collaboration with the Shaanxi Tourism Bureau on the promotion of multi-destination 
itineraries and products covering Hong Kong and Xi’an to long-haul markets such as the 
US. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)224  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1554) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (7) Subvention: Hong Kong Tourism Board 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Hong Kong Tourism Board and the Taiwan Tourism Bureau launched the “Asia Cruise 
Fund” together in 2014.  What are the expenses incurred by the Fund so far?  How can 
the Fund help achieve the aim of developing Hong Kong into a cruise hub? 
 
Asked by: Hon YIU Si-wing (Member Question No. 330) 
 
Reply: 

 
In April 2014, the Hong Kong Tourism Board (“HKTB”) and the Taiwan Tourism 

Bureau jointly established the Asia Cruise Fund (“ACF”), which aims at promoting 
co-operation among the ports in the region and the development of cruise tourism by 
pooling together the resources to subsidise cruise lines in developing and marketing cruise 
products featuring the participating ports.  Up to now, Hainan, the Philippines and Xiamen 
have joined the ACF since its establishment, further bolstering the strategic alliance. 

 
In 2016-17, the HKTB will further step up its partnership with the participating ports 

through the Asia Cruise Cooperation (“ACC”) formed in March 2016.  The ACC will 
promote the tourism infrastructure and facilities, as well as the unique appeals of the 
participating ports to cruise lines through joint promotion and participation in large-scale 
industry events with a view to synergising the efforts, so as to encourage them to include the 
ports concerned in their itineraries. 

 
The HKTB’s budget for promoting cruise tourism in 2016-17 is around $25.1 million.  

As at February 2016, the HKTB has provided subsidies amounting to around $2.8 million in 
total to cruise lines under the ACF. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)225  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1555) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please list by year the usage of the Kai Tak Cruise Terminal and the figures on cruise 
vessels with Hong Kong as a homeport or port-of-call since its operation. 
 

Year User count Number of cruise vessels 
Hong Kong 

residents 
Mainland 

users 
Others Total As a homeport As a 

port-of-call 
Others Total 

2015                 
2014                 
2013                 
Total                 

 
Besides, please provide the estimated figures on cruise vessels with Hong Kong as a 
homeport or port-of-call in 2016 and 2017. 
 
 
Asked by: Hon YIU Si-wing (Member Question No. 331) 
 
Reply: 
 
 The numbers of ship calls and the passenger throughput (arrivals and departures) of 
the Kai Tak Cruise Terminal (“KTCT”) since its commissioning in June 2013 are tabulated 
as follows: 
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Year 

Passenger throughput 
(arrivals and departures) Number of ship calls 

Hong 
Kong 

resident 
Mainland 

Others 
(incl. 

Macao & 
Taiwan) 

Total Turn- 
around Transit Total 

2015 71 350 80 325 112 897 264 572 45 11 56 
2014 11 639 22 862 96 107 130 608 17 11 28 
2013* 9 535 11 244 25 379 46 158 4 5 9 
Total 92 524 114 431 234 383 441 338 66 27 93 

* From the commissioning of the KTCT in June to December 
 
 According to the bookings of berthing slots for cruise ships received by the operator of 
the KTCT as at early March 2016, the estimated numbers of ship calls at the KTCT in 2016 
and 2017 are tabulated as follows: 
 
 

Year Number of ship calls 
Turnaround Transit Total 

2016 70 20 90 
2017 148 14 162 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)226  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1556 ) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): ( )  

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please list by year the details of leasing the Kai Tak Cruise Terminal for holding exhibitions 
or other activities since its operation, including the type of activities, number of 
activities/days and number of participants. 
 
 
Asked by: Hon YIU Si-wing (Member Question No. 332) 
 
Reply: 
 
 Since the commissioning of the Kai Tak Cruise Terminal (“KTCT”) in June 2013, 
about 30 large-scale events have been held at the terminal building or its adjoining areas.  
These events include Cruise Holiday Expo, car shows, the welcome reception of the Cruise 
Shipping Asia Pacific 2014, events organised by non-government organisations, various 
product and brand promotion events such as Pets Carnival, etc.  The duration of most 
events was within 1 day but some would last up to 3 to 4 days.  It is also necessary to 
reserve about 1 to 2 days each before and after the event for setting up and clearance. 
 
 According to the estimation by the terminal operator, over 200 000 people attended the 
above large-scale events held at the KTCT during the above-mentioned period.  The figure 
does not include the number of people visiting the public facilities and the ancillary 
commercial areas in the KTCT.   
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)227  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1558) 
 

 

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please advise on the complementary measures to be taken in the coming 3 years to facilitate 
the development of cycling tourism. 

 
 
Asked by: Hon Yiu Si-wing (Member Question No. 334) 
 
Reply: 
 
According to the Transport Department, roads in Hong Kong, especially those in the urban 
area, are usually narrow and crowded.  Due to road safety considerations, the Government 
does not encourage the use of bicycles as a transport mode in the urban area.  On the other 
hand, new towns and new development areas (NDAs) are more suitable for cyclists to 
commute for short distance and for leisure.   
 
To foster a “bicycle friendly” environment in the new towns and NDAs, the Government 
will continue to improve the cycling network and associated facilities.  The Civil 
Engineering and Development Department has been implementing the cycle track network 
in the New Territories and Islands, including: (i) Ma On Shan to Tuen Mun section via Sha 
Tin, Tai Po, Fanling, Sheung Shui and Yuen Long; (ii) Tsuen Wan to Tuen Mun; (iii) 
improvement works at Mui Wo, phase I; and (iv) improvement and Expansion of Mountain 
Bike Trail Networks in South Lantau.  In addition, in the next three years, cycle track 
network would also be provided in the NDAs, such as Kwu Tung North and Fanling North 
NDA and Anderson Road Quarry Site, subject to successful funding approval in time. 
 
If the above works are materialized and successfully developed into attractions with appeal 
to overseas tourists in the future, the Tourism Commission (TC) in conjunction with the 
Hong Kong Tourism Board (HKTB) will arrange suitable promotion. 
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The TC, in collaboration with the Agriculture, Fisheries and Conservation Department 
(AFCD), the HKTB, the travel trade and event organisers, has been actively promoting 
Hong Kong’s nature-based green tourism products through the HKTB’s “Great Outdoors 
Hong Kong” platform, covering various cycling routes for easy itinerary planning.  The 
HKTB has also been promoting various outdoors activities, including cycling activities and 
routes in Hong Kong, to visitors, international media and overseas trade partners through 
various channels such as digital media, marketing promotions, public relations, visitor 
centres, hotlines and trade activities.  
 
In addition, the HKTB organised the first-ever Hong Kong Cyclothon in October 2015.  
The event consisted of various cycling activities and attracted over 3,500 local and overseas 
cyclists.  In 2016-17, the HKTB will continue to stage this event and plans to extend the 
routes for the cycling activities to attract more overseas cyclists with a view to promoting 
cycling tourism.   
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)228  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5406 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): (000) Operational expenses  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated in the 2015 Policy Address that Hong Kong has 11 overseas Economic and Trade 
Offices (ETOs).  In the light of the shift of the global economic balance towards the east, 
Hong Kong needs to increase the number of offices in the Asian region.  In this 
connection, will the Government inform this Committee of the following: 
 
(1) please tabulate the respective operational expenses of each ETO in Brussels, Geneva, 

Berlin, London, New York, San Francisco, Washington, Singapore, Sydney, Tokyo 
and Toronto in the past year by staff cost and operating cost of the office; and the 
estimated expenditure of each ETO in the coming year, including the types of jobs, the 
number of staff, as well as their salaries, allowances and job nature; 

 
(2) please tabulate the major promotion projects organised by each ETO in the past year; 

and 
 
(3) the Government will establish an ETO each in Indonesia and Korea.  Please provide 

the details of these offices, including the estimated operational expenses and 
manpower arrangement.  Please also provide the reasons for establishing ETOs in 
these 2 countries. 

 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 165) 
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Reply: 
 
(1) The distribution of 2015-16 revised estimate and 2016-17 estimate for the 11 overseas 

ETOs under Subhead 000 Operational expenses are tabulated below. 
 

 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

             

2015-16 revised estimate 
Operational Expenses (1) 
（$ million） 

39.5 41.9 27.5 39.1 31.9 28.4 40.1 26.4 27.8 37.7 20.7 361.0 

2016-17 estimate 
Operational Expenses (1) 
（$ million） 

39.7 43.9 29.2 38.6 31.8 30.3 38.9 24.7 24.7 36.4 18.0 356.2 

             
 

Note : (1) Operational Expenses include expenditures on personal emoluments, personnel related expenses, 
departmental expenses and other charges. 

 
 Within the provision under Subhead 000 Operational expenses, the distribution of 

2015-16 revised estimate and 2016-17 estimate for the 11 overseas ETOs under 
Personal Emoluments are tabulated below. 

 
 

 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

             

2015-16 revised estimate  
Personal Emoluments 
($ million) 20.7 22.5 5.9 16.7 13.4 15.6 21.1 11.7 10.8 13.3 8.8 160.5 

2016-17 estimate  
Personal Emoluments  
($ million) 21.0 24.5 6.4 15.3 13.8 16.8 20.3 12.0 10.8 14.2 8.4 163.5 
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At present, the 11 existing ETOs have a total establishment of 150, including 46 Hong 
Kong-based staff and 104 locally-engaged staff responsible for commercial relations, 
public relations, investment promotion and general administrative work. 

 
(2) In the past year (2015-16), our existing ETOs (except the Geneva ETO which 

specialises in World Trade Organization matters) maintained close liaison with local 
government officials, business chambers and the media on a regular basis, and 
collaborate closely with other Hong Kong overseas agencies, such as Invest Hong 
Kong, Hong Kong Trade Development Council, Hong Kong Tourism Board, etc. in 
organising and co-organising a range of promotional activities, e.g. seminars, 
luncheons, thematic events, etc. to brief the local enterprises on the latest 
developments of Hong Kong and our advantages in various aspects, encourage them to 
conduct business and invest in Hong Kong, and highlight Hong Kong’s position as an 
international financial and business hub. 

 
 Apart from enhancing Hong Kong’s economic and trade relationships with foreign 

countries, our ETOs also assisted in promoting local cultural and creative industries 
and cultural exchanges.  From time to time, the ETOs organised and sponsored 
different cultural and art events in the countries / cities under their respective charge, 
including film festivals, concerts, dance performances, art exhibitions, dragon boat 
races, etc., and invited famous Hong Kong film directors, actors, designers, emerging 
artists, etc. to participate in related events.  The ETOs also supported local cultural 
and art groups of different scales in overseas exchanges, for instance, students of Hong 
Kong Academy for Performing Arts, City Contemporary Dance Company, Hong Kong 
fusion band SIU2, the Hong Kong Children’s Choir, Asian Youth Orchestra, Hong 
Kong Chinese Orchestra, Hong Kong Fringe Club, Zuni Icosahedron and Hong Kong 
Repertory Theatre, etc. to perform in different cities. 

 
(3) With the gradual shift of the global economic development to the Asian region, the 

rise of ASEAN economies has, in particular, created new business opportunities for 
Hong Kong.  In 2015, ASEAN was our 2nd largest partner in merchandise trade.  
From 2011 to 2015, the bilateral goods trade between Hong Kong and ASEAN grew at 
about 3.2% on average every year.  We see a strong and practical need to strengthen 
our representation and profile in the region, and forge closer ties with our ASEAN 
partners.  Of all the ASEAN economies, Indonesia is the most populated country with 
a growing middle class.  It accounts for about 40% of the total ASEAN population as 
well as the total ASEAN GDP.  The ASEAN Secretariat is located in Jakarta, and 
Permanent Representatives of the 10 ASEAN countries are also based there.  A new 
ETO there will complement the existing Singapore ETO in increasing our presence in 
Southeast Asia.  The Jakarta ETO consists of 14 staff including 5 Hong Kong-based 
staff and 9 locally-engaged staff.  The annual estimated provision for the new ETO is 
$19.39 million, including estimated personal emoluments and operational expenses, 
etc. 

 
 Hong Kong and Korea have always been enjoying close trade and economic relations, 

and are popular vacation destinations for each other.  In 2015, Korea is Hong Kong’s 
6th largest trading partner, and the total value of bilateral trade exceeded US$29 
billion.  Setting up a new ETO in Seoul would help strengthen the liaison and 
exchanges between Hong Kong and Korea.  The planned Seoul ETO consists of 13 
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staff including 4 Hong Kong-based staff and 9 locally-engaged staff.  The annual 
estimated provision for Seoul ETO is $24.25 million, including estimated personal 
emoluments and operational expenses, etc. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)229  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0723) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (2) Public Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1. What were the major areas and themes covered in the promotional activities organised 

by overseas Economic and Trade Offices (ETOs) in their respective countries or 
regions over the past 2 years?  Please list them out. 

 
2. After the 2014 “occupation activities” ended, which ETOs have conducted thematic 

promotional and public relations activities in their respective counties and regions in 
the light of the activities?  Please provide the details. 

 
3. After the Mong Kok riot that happened in the small hours on the second day of the 

Lunar New Year, have ETOs received any enquiries from local enterprises, 
organisations/associations or persons in this regard?  What are the major concerns of 
these enquiries? 

 
4. In response to the incident, does the Government have any plans to step up efforts to 

promote that Hong Kong remains the premier location for doing business?  If yes, 
what are the details?  What is the estimated expenditure involved? 

 
Asked by: Hon CHAN Kam-lam (Member Question No. 9) 
 
 
Reply: 
 
1. In the past 2 years (2014-15 and 2015-16), our overseas Economic and Trade Offices 

(ETOs) (except the Geneva ETO which specialises in World Trade Organization 
matters) maintained close liaison with local government officials, business chambers 
and the media on a regular basis, and collaborate closely with other Hong Kong 
overseas agencies, such as Invest Hong Kong (InvestHK), Hong Kong Trade 
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Development Council (HKTDC), Hong Kong Tourism Board, etc. in organising and 
co-organising a range of promotional activities, e.g. seminars, luncheons, thematic 
events, etc. to brief the local enterprises on the latest developments of Hong Kong and 
our advantages in various aspects, encourage them to conduct business and invest in 
Hong Kong, and highlight Hong Kong’s position as an international financial and 
business hub. 

 
 Apart from enhancing Hong Kong’s economic and trade relationship with foreign 

countries, our ETOs also assisted in promoting local cultural and creative industries 
and cultural exchanges.  From time to time, the ETOs organised and sponsored 
different cultural and art events in countries / cities that they cover, including film 
festivals, concerts, dance performances, art exhibitions, dragon boat races, etc., and 
invited famous Hong Kong film directors, actors, designers, emerging artists, etc. to 
participate in the related events.  The ETOs also supported local cultural and art 
groups of different scales in overseas exchanges, for instance, students of Hong Kong 
Academy for Performing Arts, City Contemporary Dance Company, Hong Kong 
fusion band SIU2, the Hong Kong Children’s Choir, Asian Youth Orchestra, Hong 
Kong Chinese Orchestra, Hong Kong Fringe Club, Zuni Icosahedron and Hong Kong 
Repertory Theatre, etc. to perform in different cities. 

 
2. The ETOs have established a good and close relationship with the local government 

and business sectors over the years.  They have been keeping the local communities 
and stakeholders informed of the latest developments of Hong Kong while underlining 
the robustness of Hong Kong’s economic and financial systems and development.  
The ETOs organise investment and trade promotion activities with InvestHK and 
HKTDC regularly and promote Hong Kong’s soft strengths (culture, tourism, creative 
industries, etc.) through various channels.  In order to strengthen and enhance the 
international image of Hong Kong, ETOs will closely monitor the business trends of 
foreign investors and business partners, and explain the situation of Hong Kong to the 
local media, politicians, commercial sectors and others as appropriate. 

 
3. A few ETOs received enquiries regarding the Mong Kok riot.  The general concerns 

were about the causes of the incident and the law and order situation of Hong Kong. 
 
4. ETOs will continue to organise and co-organise various promotional activities to 

promote the latest developments and advantages of Hong Kong, as well as Hong 
Kong’s status as an international trade hub and a premier location for business.  Since 
relevant work is part of the overall promotion work of ETOs, the expenditures 
involved cannot be separately itemised. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)230  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 7139 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (-) -  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In this year’s Budget, the Financial Secretary planned to increase the resources for nurturing 
talents, including the allocation of resources for Mainland internship and exchange 
programmes.  Many tertiary students have expressed their wishes to take part in exchanges 
and internships in various places around the world.  Why is the sponsorship for student 
exchanges under the Budget be confined to the Mainland and ASEAN countries?  What is 
the objective of such funding?  Why does it exclude other countries?  
 
 
Asked by: Dr Hon Fernando CHEUNG Chiu-hung (Member Question No. 713) 
 
Reply: 
 
The ASEAN Internship Scheme (the Scheme), launched by the Hong Kong Economic and 
Trade Office (ETO) in Singapore in 2014, has so far provided internship opportunities in 
ASEAN countries for about 300 higher education students of Hong Kong.  Through this 
Scheme, students can gain first-hand knowledge about the economic and socio-cultural 
environments of the ASEAN countries. The students have taken up internship in around 90 
participating organisations in 8 ASEAN countries (including Brunei, Cambodia, Indonesia, 
Malaysia, Myanmar, Singapore, Thailand and Vietnam).  These organisations include 
Government organisations, private companies, international organisations, academic 
institutions, think tanks, arts and cultural organisations, etc. 
 
Many overseas countries have certain requirements and restrictions on foreign students 
taking up internship in their countries.  It involves complicated procedures and legal issues 
when launching overseas internship scheme for Hong Kong higher education students.  
That said, the other overseas ETOs are actively exploring the feasibility to launch similar 
schemes in the countries under their coverage, taking into account relevant requirements and 
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restrictions on foreign students taking up local internship in the respective countries, as well 
as the related procedures and legal issues.  For example, the ETOs in the United States 
have recently launched the United States Internship Pilot Programme to provide internship 
opportunities in the United States for higher education students of Hong Kong in the 
summer of 2016. 
 
Besides, in order to broaden the exposure of Hong Kong youth and enhance their 
understanding of the Mainland, and to enable them to develop a deeper understanding of the 
workplace environment and employment market in the Mainland, the Home Affairs Bureau 
(HAB) and the Commission on Youth (CoY) jointly organise the Funding Scheme for 
Youth Exchange in the Mainland and the Funding Scheme for Youth Internship in the 
Mainland to sponsor community organisations to organise youth exchange and youth 
internship programmes to the Mainland respectively.  Apart from Mainland exchange and 
internship, the HAB and the CoY also endeavour to provide overseas exchange 
opportunities to Hong Kong youth by co-organising the International Youth Exchange 
Programme for Hong Kong youth to broaden their horizon and international perspective 
through exchange with young people in overseas countries such as Poland, Ireland, Japan, 
Russia and Singapore, and the Summer Exchange Programme under which thematic study 
tours are organised with a view to providing Hong Kong youth with opportunities for 
overseas learning and more comprehensive understanding and deliberation of issues under 
specific themes e.g. in Singapore, South Korea and Malaysia.  In addition, the HAB plans 
to jointly organise a new funding scheme with the Committee on the Promotion of Civic 
Education through internal redeployment of resources in 2016-17 to sponsor community 
organisations to organise exchange tours for youth to visit Belt and Road countries. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)231  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2833) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The estimated expenditure on commercial relations for the coming year increases by nearly 
10% over this year’s revised estimate.  However, many of the indicators in this area for the 
coming year are set at a lower level than those for this year.  How will the additional 
provision be mainly spent?  Will new offices be set up in the Belt and Road countries or 
regions without overseas office at present to enhance promotion and connections in support 
of the future development of the Belt and Road Initiative? 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 53) 
 
Reply: 
 
The provision for 2016-17 under Programme (1) Commercial Relations is $14.9 million 
(8.6%) higher than the revised estimate for 2015-16.  This is mainly due to the increased 
provision for setting up two new Economic and Trade Offices (ETOs) in Jakarta and Seoul, 
increased salary provisions for filling vacancies and staff changes, and increased operating 
expenses. 
 
Along the Belt and Road countries, the Government has a number of ETOs in Europe.  In 
Asia, we propose to set up a new ETO in Jakarta to enhance our liaison and exchanges with 
the Association of Southeast Asian Nations (ASEAN).  As some economies in South Asia 
and the Middle East are also Hong Kong’s important emerging markets, we will forge 
closer ties with these economies through the consultancy work of Hong Kong Trade 
Development Council and Invest Hong Kong.  We will closely monitor the developments 
of the Belt and Road countries and consider the need and feasibility to set up ETOs in due 
course. 
 

- End -  
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)232  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1400 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The ASEAN Internship Scheme implemented by the Hong Kong Economic and Trade 
Office in Singapore since 2014 provides opportunities for students to reach out to the 
relevant sectors and gain knowledge about the culture of ASEAN countries, with a view to 
enhancing mutual understanding between the people of Hong Kong and ASEAN countries 
and promoting bilateral relations between the two sides.   In this connection, will the 
Government inform this Committee of the following:  
 
  
1. What is the total expenditure incurred by the above scheme since 2014?  
 
2. What is the number of ASEAN institutions joining the scheme since 2014? What is the 

number of countries involved?  
 
3. What is the number of interns participating in the scheme since 2014?  
 
4. What is the average internship period for the participating students since 2014?  
 
5. What is the expected number of participating students in the coming year?  
 
6. How does the Government evaluate the effectiveness of the above scheme? 
 
 
Asked by: Dr Hon CHIANG Lai-wan (Member Question No. 32) 
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Reply: 
 
The ASEAN Internship Scheme (the Scheme), launched by the Hong Kong Economic and 
Trade Office (ETO) in Singapore in 2014, has so far provided internship opportunities in 
ASEAN countries for about 300 higher education students of Hong Kong.  Through this 
Scheme, students can gain first-hand knowledge about the economic and socio-cultural 
environments of ASEAN countries.  They have taken up internship in around 90 
participating organisations in 8 ASEAN countries (Brunei, Cambodia, Indonesia, Malaysia, 
Myanmar, Singapore, Thailand and Vietnam).  These organisations include Government 
organisations, private companies, international organisations, academic institutions, think 
tanks, arts and cultural organisations, etc.  The duration of internship is normally 4 to 14 
weeks, but individual host organisations may liaise with the institutions/students directly on 
a longer internship period.  As the matching process is underway for the 2016-17 round, 
the figures for participating organisations which will be matched successfully with interns 
are not yet available. 
 
The Singapore ETO promotes the Scheme through its network in ASEAN countries 
established over the years, including local business chambers and Hong Kong-related 
organisations/companies.  Under the Scheme, the role of the Singapore ETO is to seek 
internship opportunities, while the follow-up arrangements (including matching of students 
with host organisations, students’ itineraries, etc.) are directly handled by the students 
and/or respective institutions with the host organisations.  The institutions and host 
organisations can decide whether to provide allowances to the student interns.  No 
additional government funding is involved in implementing the Scheme. 
 
After completion of the first two rounds of the Scheme, the Singapore ETO has conducted 
surveys to gather views from the participating institutions, host organisations and student 
interns.  The responses received were generally positive.  The Singapore ETO will 
continue to collect feedback in similar manner with a view to fine-tuning the Scheme. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)233  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2246) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under Matters Requiring Special Attention in 2016-17, it is stated that 2 new Economic and 
Trade Offices (ETOs) are planned to be set up in Jakarta and Seoul to strengthen Hong 
Kong’s representation to capitalise on the new business and trade opportunities in the Asian 
region.  Please inform this Committee of the specific work plans and the expenditure 
involved.  At the same time, the overseas ETOs will, during 2016-17, continue to promote 
Hong Kong’s trade and commercial interests, including countering protectionism in Hong 
Kong’s major markets, as well as representing Hong Kong and providing support to the 
Commerce and Economic Development Bureau and as appropriate, its family of 
departments on issues of special interests on the bilateral, plurilateral and multilateral fronts.  
What were the progress and effectiveness of the work in the past year?  What are the 
specific plans for 2016-17?  What is the expenditure involved? 
 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 48) 
 
Reply: 
 
The proposed Economic and Trade Office (ETO) to be set up in Jakarta will represent the 
HKSARG in matters between Hong Kong and ASEAN as a whole, and handle bilateral 
matters between Hong Kong and four ASEAN countries, namely Indonesia, Malaysia, 
Brunei and the Philippines.  The ETO will monitor closely developments in ASEAN that 
may affect Hong Kong’s interests and support the follow-up work of the ASEAN-Hong 
Kong Free Trade Agreement.  The proposed Seoul ETO will, apart from handling bilateral 
matters between Hong Kong and Korea, enhance our trade and cultural exchanges with 
Korea, and promote Hong Kong’s creative industries and innovation and technology 
industries.  Similar to the other existing ETOs (except the Geneva ETO which specialises 
in World Trade Organization matters), these 2 planned ETOs in Jakarta and Seoul will 
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maintain close liaison with local government officials, business chambers and the media on 
a regular basis, and collaborate closely with other Hong Kong overseas agencies, such as 
Invest Hong Kong, Hong Kong Trade Development Council, Hong Kong Tourism Board, 
etc. in organising and co-organising a range of promotional activities, e.g. seminars, 
luncheons, thematic events, etc. to brief the local enterprises on the latest developments of 
Hong Kong and our advantages in various aspects, encourage them to conduct business and 
invest in Hong Kong, and highlight Hong Kong’s position as an international financial and 
business hub.  The annual estimated provisions for the new Jakarta and Seoul ETOs 
are $19.39 million and $24.25 million respectively, including estimated personal 
emoluments and operational expenses, etc. 
 
Hong Kong is an externally oriented economy.  We have spared no efforts in promoting 
free trade and countering protectionism as well as actively participating in credible global 
multilateral trading system and major regional organisations.  Hong Kong is a founding 
member of the World Trade Organization.  We have also been an active member of major 
regional organisations such as the Asia-Pacific Economic Cooperation, the Pacific 
Economic Cooperation Council, the World Customs Organization, etc. Our overseas ETOs 
will actively pursue negotiations for free trade agreements between Hong Kong and its 
major markets to liberalise trade in goods and services, as well as investments, and continue 
to closely monitor the implementation of the import regulations of the countries under their 
purview, report timely to the Hong Kong authorities and share updates with relevant sectors.  
The ETOs will also promote Hong Kong through activities such as business seminars, 
networking receptions and thematic events.  Since relevant work is part of the overall work 
of the ETOs in commercial relations, the expenditures and number of staff involved cannot 
be accurately and separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)234  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2247 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (3) Investment Promotion  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated under this Programme that in close collaboration with Invest Hong Kong, the 
overseas Economic and Trade Offices promote the attraction of Hong Kong as an 
international business centre and provide assistance to ensure that the companies have all 
the support they need to establish and expand operations in Hong Kong.  Please inform this 
Committee of the effectiveness of the work and the expenditure involved over the past year.  
What is the priority work plan for 2016-17, and what are the estimated expenditure and 
manpower involved? 
 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 49) 
 
 
Reply: 
 
Invest Hong Kong (InvestHK) has been working closely with the Economic and Trade 
Offices (ETOs) in attracting and assisting overseas companies to set up and expand their 
operation in Hong Kong, and use Hong Kong as a platform to access opportunities on the 
Mainland and elsewhere in Asia.  The investment promotion efforts were effective in 
enhancing the understanding of companies in those regions about Hong Kong’s investment 
environment and the advantages of investing in Hong Kong. In 2015, the number of projects 
completed with the support of the 9 Investment Promotion Units (IPUs) based in the 
overseas ETOs was 189, accounting for 50% of the department’s total.  
 
In 2016-17, InvestHK will continue to conduct a wide range of investment promotion 
programmes in various overseas markets with the support of the 9 IPUs, including 
marketing campaigns, seminars and investment promotion visits to promote Hong Kong’s 
business advantages, and to attract and assist more overseas companies to set up or expand 
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their operation in Hong Kong.  The estimated expenditure of InvestHK for conducting 
related investment promotion work in 2016-17 is around $4.47 million.  In addition, the 
financial provision under Programme (3) Investment Promotion under Head 96 is $63.9 
million which is mainly for expenses on investment promotion work, salaries, allowances 
and other general operating expenses.  We are unable to provide separate breakdowns for 
individual areas. 
 

 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  5 9 9  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)235  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2248)   

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (2) Public Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 

Question:  
It is stated under this Programme that the overseas Economic and Trade Offices (ETOs), 
including the new ETOs to be set up in Jakarta and Seoul, will continue to sustain and step 
up publicity and public relations efforts in North America, Europe, Australia, New Zealand, 
Japan, South Korea and the Association of Southeast Asian Nations countries.  They will 
also strengthen collaboration with other Hong Kong overseas agencies in developing 
strategies for city branding and publicity.  Please inform this Committee of the 
effectiveness of the work and the expenditure involved in 2015-16.  What are the strategies 
for city branding and publicity for the new financial year?  What is the estimated 
expenditure? 

 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 50) 
 
Reply:  
Our overseas Economic and Trade Offices (ETOs) (except the Geneva ETO) collaborate 
closely with other Hong Kong overseas agencies, such as Invest Hong Kong, Hong Kong 
Trade Development Council, Hong Kong Tourism Board, etc. in organising and 
co-organising a range of promotional activities, e.g. seminars, luncheons, thematic events, 
etc. to brief the local enterprises on the latest developments of Hong Kong and our 
advantages in various aspects, encourage them to invest in Hong Kong or partner with Hong 
Kong companies to explore the Asia-Pacific market, and to highlight Hong Kong’s position 
as an international financial and business hub.  In 2016-17, the ETOs will continue to 
enhance collaboration with the other Hong Kong overseas agencies in organizing different 
events to promote the Hong Kong Brand with a view to showcasing the unique advantages 
of Hong Kong.  These activities and promotion efforts will allow people overseas to learn 
more about our latest developments and the opportunities the city can offer, and help 
enhance Hong Kong’s profile in other key markets.  Relevant promotion is part of the 
overall work of ETOs in public relations.  The expenditures involved cannot be accurately 
and separately itemised. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)236  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3981 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): (000) Operational expenses 

Programme: Not Specified 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please list the financial provision of the following items of each overseas Economic and 
Trade Office for 2014-15 Actual, 2015-16 Original, 2015-16 Revised, and 
2016-17 Estimate: 
 
Personal Emoluments 
 - Salaries 
 - Allowances 
Personnel Related Expenses 
 - Civil Service Provident Fund contribution 
 - Disturbance allowance 
Departmental Expenses 
 - General departmental expenses 
Other Charges 
 - Publicity 
 
 
Asked by: Hon Albert HO Chun-yan (Member Question No. 56) 
 
 
Reply: 
 
The distribution of 2014-15 actual expenditure, 2015-16 original estimate, 2015-16 revised 
estimate and 2016-17 estimate for the 11 overseas ETOs under Subhead 000 Operational 
expenses are tabulated below.   
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The distribution of 2014-15 actual expenditure for the 11 existing overseas ETOs in respect 
of personal emoluments, personnel related expenses, departmental expenses and other 
charges under Subhead 000 Operational expenses are tabulated below.   

2014-15 Actual 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

2014-15 actual 
Personal Emoluments (1) 

（$ million） 
20.1 20.8 5.7 18.5 12.4 15.0 18.4 11.1 10.6 11.9 8.4 152.9 

2014-15 actual 
Personnel Related 
Expenses (2)  

（$ million） 

0.8 0.8 0.5 0.7 0.2 0.2 0.8 0.5 0.4 0.5 0.3 5.7 

2014-15 actual 
Departmental Expenses 
/Other charges (3) 
（$ million） 

15.7 9.8 19.0 21.4 17.1 12.2 9.2 13.7 17.6 21.2 10.1 167.0 

Note:  
(1) Total expenditure on personal emoluments includes salaries, allowances and job-related allowances (where appropriate). 
(2) Total expenditure on personnel related expenses includes Mandatory Provident Fund contribution, Civil Service Provident Fund 
contribution and Disturbance allowance (where appropriate). 
(3) Total expenditure on personnel related expenses includes general departmental expenses and publicity expenses. 
  
The distribution of 2015-16 original estimate for the 11 existing overseas ETOs in respect of 
personal emoluments, personnel related expenses, departmental expenses and other charges 
under Subhead 000 Operational expenses are tabulated below.   

2015-16  
Original Estimate 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

2015-16 original 
Personal Emoluments (1) 

（$ million） 
21.3 23.5 6.1 17.2 13.6 15.9 22 12.1 11.2 13.7 9.1 165.7 

2015-16 original 
Personnel Related 
Expenses (2) 

（$ million） 

1.3 0.6 0.3 0.6 0.4 0.5 0.6 0.9 0.2 0.8 0.3 6.5 

2015-16 original 
Departmental Expenses 
/Other charges (3) 
（$ million） 

14.7 15.9 18.3 18.5 15.4 10.5 15.7 11.7 14.3 20.2 9.8 165.0 

Note:  
(1) Total expenditure on personal emoluments includes salaries, allowances and job-related allowances (where appropriate). 
(2) Total expenditure on personnel related expenses includes Mandatory Provident Fund contribution, Civil Service Provident Fund 
contribution and Disturbance allowance (where appropriate). 
(3) Total expenditure on personnel related expenses includes general departmental expenses and publicity expenses. 
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The distribution of 2015-16 revised estimate for the 11 existing overseas ETOs in respect of 
personal emoluments, personnel related expenses, departmental expenses and other charges 
under Subhead 000 Operational expenses are tabulated below.  

2015-16  
Revised Estimate 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

2015-16 revised estimate 
Personal Emoluments (1) 
（$ million） 

20.7 22.5 5.9 16.7 13.4 15.6 21.1 11.7 10.8 13.3 8.8 160.5 

2015-16 revised estimate 
Personnel Related 
Expenses (2) 
（$ million） 

1.6 0.7 0.3 0.7 0.5 0.6 0.7 1.0 0.2 0.9 0.4 7.6 

2015-16 revised estimate 
Departmental Expenses 
/Other charges (3) 
（$ million） 

17.2 18.7 21.3 21.7 18.0 12.2 18.3 13.7 16.8 23.5 11.5 192.9 

Note:  
(1) Total expenditure on personal emoluments includes salaries, allowances and job-related allowances (where appropriate). 
(2) Total expenditure on personnel related expenses includes Mandatory Provident Fund contribution, Civil Service Provident Fund 
contribution and Disturbance allowance (where appropriate). 
(3) Total expenditure on personnel related expenses includes general departmental expenses and publicity expenses. 
 
The distribution of 2016-17 estimate for the 11 existing overseas ETOs in respect of 
personal emoluments, personnel related expenses, departmental expenses and other charges 
under Subhead 000 Operational expenses are tabulated below.  

2016-17 Estimate 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

2016-17 estimate 
Personal Emoluments (1) 
（$ million） 

21.0 24.5 6.4 15.3 13.8 16.8 20.3 12.0 10.8 14.2 8.4 163.5 

2016-17 estimate 
Personnel Related 
Expenses (2) 
（$ million） 

1.4 0.6 0.4 0.4 0.4 1.0 1.2 0.7 0.6 0.4 0.2 7.3 

2016-17 estimate 
Departmental Expenses 
/Other charges (3) 
（$ million） 

17.3 18.8 22.4 22.9 17.6 12.5 17.4 12.0 13.3 21.8 9.4 185.4 

Note:  
(1) Total expenditure on personal emoluments includes salaries, allowances and job-related allowances (where appropriate). 
(2) Total expenditure on personnel related expenses includes Mandatory Provident Fund contribution, Civil Service Provident Fund 
contribution and Disturbance allowance (where appropriate). 
(3) Total expenditure on personnel related expenses includes general departmental expenses and publicity expenses.  

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)237  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2780) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (3) Investment Promotion 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As stated in matters requiring special attention in 2016-17, the overseas Economic and 
Trade Offices (ETOs), including the new ETOs to be set up in Jakarta and Seoul but except 
the Geneva ETO, will continue to work closely with Invest Hong Kong to step up their 
efforts in attracting overseas companies to set up and expand their operations in Hong Kong 
and access opportunities on the Mainland and elsewhere in Asia during 2016-17.  Would 
the Government please advise this Committee: 
 
(1) the details of future investment promotion plans involved after the establishment of 

the Jakarta and Seoul ETOs; 
 
(2) the respective expenditure items involved in the investment promotion plans to be 

launched by the Jakarta and Seoul ETOs; and 
 
(3) whether there is a set of criteria to evaluate the effectiveness of such investment 

promotion plans.  If yes, what are the details?  If no, what are the reasons? 
 

 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 12) 
 
Reply: 
 
(1)&(2) With the establishment of the new ETOs in Jakarta and Seoul, Invest Hong Kong 

(InvestHK) will step up its investment promotion effort in these markets through 
dedicated Investment Promotion Units (IPUs) in the ETOs to reach out 
proactively to target companies by organising seminars and workshops and 
visiting enterprises so as to encourage these companies to leverage on the Hong 
Kong advantages to expand their regional and global operations.  It will also 
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keep close contact and communication with the local counterparts, such as 
chambers of commerce and other business associations.  The annual estimated 
provisions for the new Jakarta and Seoul ETOs are $19.39 million and $24.25 
million respectively, including expenses on investment promotion.  The actual 
expenses can only be estimated after the setting up of the two ETOs. 

 
(3)  InvestHK will set out annual performance targets for all overseas IPUs.  Each 

IPU is required to meet the targets in respect of the number of completed projects 
and the number of new projects generated, and to report progress to the 
management regularly. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)238  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2762) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
In 2016-17, how will the Government make use of provisions to: 
 
1. counter protectionism in Hong Kong’s major markets, as well as to represent Hong 
Kong and provide support to the Commerce and Economic Development Bureau and as 
appropriate, its family of departments on issues of special interests on the bilateral, 
plurilateral and multilateral fronts; and 
 
2. set up 2 new Economic and Trade Offices in Jakarta and Seoul to strengthen Hong 
Kong’s representation to capitalise on the new business and trade opportunities in the Asian 
region? 
 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 9) 
 
Reply: 
 
1. Hong Kong is an externally oriented economy.  We have spared no efforts in 
promoting free trade and countering protectionism as well as actively participating in 
credible global multilateral trading system and major regional organisations.  Hong Kong 
is a founding member of the World Trade Organization.  We have also been an active 
member of major regional organisations such as the Asia-Pacific Economic Cooperation, 
the Pacific Economic Cooperation Council, the World Customs Organization, etc. Our 
overseas Economic and Trade Offices (ETOs) will actively pursue negotiations for free 
trade agreements between Hong Kong and its major markets to liberalise trade in goods and 
services, as well as investments; and continue to closely monitor the implementation of the 
import regulations of the countries under their purview, report timely to the Hong Kong 
authorities and share updates with relevant sectors.  The ETOs will also promote Hong 
Kong through activities such as business seminars, networking receptions and thematic 
events. 
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2. The proposed ETO to be set up in Jakarta will represent the HKSARG in matters 
between Hong Kong and ASEAN as a whole, and handle bilateral matters between Hong 
Kong and four ASEAN countries, namely Indonesia, Malaysia, Brunei and the Philippines.  
The ETO will monitor closely developments in ASEAN that may affect Hong Kong’s 
interests and support the follow-up work of the ASEAN-Hong Kong Free Trade Agreement.  
The proposed Seoul ETO will, apart from handling bilateral matters between Hong Kong 
and Korea, enhance our trade and cultural exchanges with Korea, and promote Hong Kong’s 
creative industries and innovation and technology industries.  Similar to the other existing 
ETOs (except the Geneva ETO which specialises in World Trade Organization matters), 
these 2 planned new ETOs will maintain close liaison with local government officials, 
business chambers and the media on a regular basis, and collaborate closely with other 
Hong Kong overseas agencies, such as Invest Hong Kong, Hong Kong Trade Development 
Council, Hong Kong Tourism Board, etc. in organising and co-organising a range of 
promotional activities, e.g. seminars, luncheons, thematic events, etc. to brief the local 
enterprises on the latest developments of Hong Kong and our advantages in various aspects, 
encourage them to conduct business and invest in Hong Kong, and highlight Hong Kong’s 
position as an international financial and business hub. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)239  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2763 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (3) Investment Promotion  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The objective of setting up overseas Economic and Trade Offices (ETOs) is to attract 
foreign direct investment to Hong Kong and to promote Hong Kong’s many advantages as a 
regional hub and the preferred business location in Asia.  How will the ETOs make use of 
the estimated provision for 2016-17 to attract overseas companies to set up and expand their 
operations in Hong Kong and access opportunities on the Mainland and elsewhere in Asia? 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 10) 
 
Reply: 
 
In 2016-17, Invest Hong Kong (InvestHK) will continue to conduct a wide range of 
investment promotion programmes in various overseas markets with the support of the 9 
Investment Promotion Units (IPUs) based in the overseas Hong Kong Economic and Trade 
Office, including marketing campaigns, seminars and investment promotion visits to 
promote Hong Kong’s business advantages, and to attract and assist more overseas 
companies to set up or expand their operation in Hong Kong.  The estimated expenditure 
of InvestHK for conducting related investment promotion work in 2016-17 is around $4.47 
million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)240  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2155 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): (000) Operational expenses  

Programme: (1) Commercial Relations, (2) Public Relations, (3) Investment 
Promotion  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 

Question: 
 
Please advise this Committee of the estimated expenditure on staff establishment, ranks, 
salaries, related allowances and personnel related expenses of the following items in 
2016-17 in table form: 
 
1.  Hong Kong Economic and Trade Office in Berlin; 
2.  Hong Kong Economic and Trade Office in Brussels; 
3.  Hong Kong Economic and Trade Office in Geneva; 
4.  Hong Kong Economic and Trade Office in London; 
5.  Hong Kong Economic and Trade Office in New York; 
6.  Hong Kong Economic and Trade Office in San Francisco; 
7.  Hong Kong Economic and Trade Office in Singapore; 
8.  Hong Kong Economic and Trade Office in Sydney; 
9.  Hong Kong Economic and Trade Office in Tokyo; 
10. Hong Kong Economic and Trade Office in Toronto; and 
11. Hong Kong Economic and Trade Office in Washington. 
 
Asked by: Hon LEUNG Kwok-hung (Member Question No. 2012) 
 
Reply: 
 
At present, the 11 existing overseas Economic and Trade Offices (ETOs) have a total 
establishment of 150, including Hong Kong-based staff (with officers from the 
Administrative Officer, Trade Officer, Executive Officer, Information Officer and 
Investment Promotion Project Officer grades) and locally engaged staff. 
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The distribution of 2016-17 estimate for the 11 existing overseas ETOs in respect of 
personal emoluments and personnel related expenses under Subhead 000 Operational 
expenses are tabulated below.  
 
 

 

ETOs 

B
russels 

G
eneva 

B
erlin 

L
ondon 

N
ew

 Y
ork 

San Francisco 

W
ashington 

Singapore 

Sydney 

T
okyo 

T
oronto 

T
otal   

             

2016-17 estimate  
Personal 
Emoluments (1)  
($ million) 

21.0 24.5 6.4 15.3 13.8 16.8 20.3 12.0 10.8 14.2 8.4 163.5 

2016-17 estimate  
Personnel Related 
Expenses (2)  
($ million) 

1.4 0.6 0.4 0.4 0.4 1.0 1.2 0.7 0.6 0.4 0.2 7.3 

             
Note: 
(1)  Total expenditure on personal emoluments includes salaries, allowances and job-related allowances (where 

appropriate). 
(2)  Total expenditure on personnel related expenses includes Mandatory Provident Fund contribution, Civil Service 

Provident Fund contribution and Disturbance allowance (where appropriate). 
 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)241  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5688 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (2) Public Relations  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Government will provide 250 places under the ASEAN Internship Scheme.  Will it 
impose a work burden on civil servants?  Why doesn’t the Government offer the 
250 places to local students?  What is the number of summer internship places for local 
students? 

 
 
Asked by: Hon LEUNG Kwok-hung (Member Question No. 375) 
 
Reply: 
 
The ASEAN Internship Scheme (the Scheme), launched by the Hong Kong Economic and 
Trade Office (ETO) in Singapore in 2014, has so far provided internship opportunities in 
ASEAN countries for about 300 higher education students of Hong Kong.  Through this 
Scheme, students can gain first-hand knowledge about the economic and socio-cultural 
environments of ASEAN countries.  They have taken up internship in around 90 
participating organisations in 8 ASEAN countries (Brunei, Cambodia, Indonesia, Malaysia, 
Myanmar, Singapore, Thailand and Viet Nam).  These organisations include Government 
organisations, private companies, international organisations, academic institutions, think 
tanks, arts and cultural organisations, etc. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)242  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2742) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
(a) Please list the expenditure and manpower involved in the promotion of local cultural 

and creative industries, local culture and exchanges by overseas Economic and Trade 
Offices (ETOs) in the past year, and the percentage of the total expenditure that such 
expenditure represented. 

 
(b) What concrete plans do the overseas ETOs have for the promotion of local cultural and 

creative industries, local culture and exchanges this year?  What are the estimated 
expenditure and manpower involved? 

 
(c) Have local cultural organisations contacted the overseas ETOs in the past to reflect the 

need to conduct cultural exchanges and promote local culture overseas?  If yes, what 
was the number of contacts made?  How would the Government meet this need? 

 
(d) The Policy Address has proposed to deploy dedicated staff to the Beijing Office to 

handle cultural matters.  Regarding this proposal, will the Government consider 
deploying dedicated staff to ETOs as appropriate to handle cultural matters?  If yes, 
what are the details?  If not, what are the reasons? 

 
(e) It is stated in the Policy Address that Hong Kong can play an active role in cultural 

exchanges under the Belt and Road Initiative.  In this connection, have the relevant 
ETOs any plans to promote cultural exchanges between Hong Kong and the Belt and 
Road countries?  If yes, what are the details?  If no, what are the reasons? 

 
 
Asked by: Hon MA Fung-kwok (Member Question No. 42) 
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Reply: 
 
(a) In the past year (2015-16), apart from enhancing Hong Kong’s economic and trade 

relationships with foreign countries, our overseas Economic and Trade Offices (ETOs) 
(except the Geneva ETO which specialises in World Trade Organization matters) also 
assisted in promoting local cultural and creative industries and cultural exchanges.  
From time to time, the ETOs organised and sponsored different cultural and art events 
in the countries/cities under their respective charge, including film festivals, concerts, 
dance performances, art exhibitions, dragon boat races, etc., and invited famous Hong 
Kong film directors, actors, designers, emerging artists, etc. to participate in the related 
events.  The ETOs also supported local cultural and art groups of different scales in 
overseas exchanges, for instance, students of Hong Kong Academy for Performing 
Arts, City Contemporary Dance Company, Hong Kong fusion band SIU2, the Hong 
Kong Children’s Choir, Asian Youth Orchestra, Hong Kong Chinese Orchestra, Hong 
Kong Fringe Club, Zuni Icosahedron and Hong Kong Repertory Theatre, etc. to 
perform in different cities.  These promotion efforts are part of the overall work of 
ETOs in Public Relations, and the expenditure and number of staff involved cannot be 
accurately and separately itemised. 

 
(b) In 2016-17, our ETOs will continue to promote Hong Kong’s art and cultural 

achievements and characteristics, and support our local creative industries to tap the 
overseas market.  Since relevant work has been included in the overall work of ETOs 
in Public Relations, the expenditure and number of staff involved cannot be accurately 
and separately estimated. 

 
(c) Over the years, our ETOs have been in close contact with different cultural 

organisations in Hong Kong to provide support for their cultural exchanges in overseas 
countries, although relevant statistics are not available.  In general, the ETOs would 
respond positively to requests raised by these organisations and provide assistance as 
appropriate, taking into account various factors such as resources and manpower 
arrangement, the cultural environment of different overseas countries, etc.  The ETOs 
would liaise with relevant local partners and other local art and cultural bodies to 
facilitate cultural exchanges and cooperation, provide assistance in publicity work 
through different channels, and support or co-organise events, etc. in order to promote 
Hong Kong’s cultural and creative industries overseas. 

 
(d) As promoting cultural exchange between Hong Kong and areas under their coverage 

has always been one of the main functions of overseas ETOs, there is no plan at the 
moment to deploy dedicated staff to the overseas ETOs to handle cultural matters.  
We will fully utilise the existing resources of overseas ETOs to strengthen related 
promotion and liaison work. 

 
(e) In Europe, the Brussels, London and Berlin ETOs have spared no efforts throughout 

the years in promoting cultural exchanges with countries under their purview 
(including relevant Belt and Road countries) with a view to publicising Hong Kong’s 
developments in music, culture, film industry, etc.  In the past few years, the ETOs 
organised Chinese New Year (CNY) receptions in most of the major cities of the 
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relevant Belt and Road countries to promote Hong Kong’s Chinese traditional cultural 
heritage.  On the occasion of such CNY receptions, the ETOs staged cultural 
performances to showcase Hong Kong’s cultural and musical talents who were either 
flown in from Hong Kong or based in Europe.  The ETOs also sponsored 
international film festivals of those countries or organised Hong Kong Film Panorama 
to promote Hong Kong’s film culture. 

 
 In Asia, the Singapore ETO launched the ASEAN Internship Scheme and sponsored 

Hong Kong cultural organisations to perform in ASEAN countries with a view to 
promoting cultural exchanges with the Belt and Road countries.  In 2016-17, the 
establishment of a new ETO in Jakarta will help strengthen our cultural exchanges 
with relevant Belt and Road countries. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)243  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5280) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (-) - 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Would the Government inform this Committee of the following: 
 
(1) How many additional civil service Information Technology (IT) posts were applied by 

the Overseas Economic and Trade Offices from the Civil Service Bureau (CSB) over 
the past 3 years?  How many of these posts applied were approved by the CSB 
(please list by department, year and post title)? 

 
(2) What were the justifications of the CSB if application requests of such IT posts were 

revised or rejected? 
 
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 54) 
 
Reply: 
 
At present, IT support to the 11 overseas Economic and Trade Offices is provided by local 
staff. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)244  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5304 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (2) Public Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
 
Question: 
 
In respect of the public relations expenditure of government departments, please inform this 
Committee of the following: 
 
(1) the total expenditure of the overseas Economic and Trade Offices for publishing 

advertisements, sponsored content or advertorials in newspapers registered under the 
Registration of Local Newspapers Ordinance in the past year as well as the relevant 
details: 

 
Date of publish 
(Day/Month/Year) 

Status 
(one-off/ 
ongoing/done) 
(as at 
29 February 
2016) 

Government 
or public 
organisation 
(including 
policy 
bureau/ 
department/ 
public 
organisation/ 
government 
advisory 
body) 

Name and 
purpose of 
advertisement 

Name of 
media 
organisation 
and 
newspaper 

Frequency 
(as at 
29 February 
2016) 

Expenditure 
(as at 
29 February 
2016) 
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(2) the expenditure of the overseas Economic and Trade Offices for sponsoring local 

free-to-air television stations, paid television stations and radio stations to provide 
information and produce programmes or materials in the past year as well as the 
relevant details: 

 
Date of broadcast 
(Day/Month/Year) 

Status 
(one-off/ 
ongoing/ 
done) (as at 
29 February 
2016)  

Government 
or public 
organisation 
(including 
policy 
bureau/ 
department/ 
public 
organisation/ 
government 
advisory 
body) 

Name and 
purpose of 
advertisement 

Media 
organisation 

Frequency 
(as at 
29 February 
2016) 

Expenditure   
(as at 
29 February 
2016) 

              
 
 
(3) the media organisations which published or broadcast advertisements/sponsored 

content of the overseas Economic and Trade Offices in the past 3 years, as well as the 
frequency and the total expenditure involved (in descending order of amount spent):  

 
Name of media organisation Frequency Total expenditure ($) 
      
      

 
(4) the websites/network platforms on which the overseas Economic and Trade Offices 

published online advertisements/sponsored content in the past 3 years, as well as the 
frequency, the duration (days) and the total expenditure involved (tabulated in 
descending order of amount spent):    

 
Website/ 
network 
platform 

Content of 
advertisement 

Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total expenditure 
($) 

            
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 78) 
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Reply: 
 
(1) The overseas Economic and Trade Offices (ETOs) have not published 

advertisements, sponsored content or advertorials in newspapers registered under the 
Registration of Local Newspapers Ordinance in the past year. 

 
(2) ETOs have not sponsored local free-to-air television stations, paid television stations 

and radio stations to provide information and produce programmes or materials in the 
past year. 

 
(3) The details of expenditure on publishing or broadcasting advertisements/sponsored 

content of ETOs in media organisations in the past 3 years are at Annex 1. 
 
(4) The details of expenditure on publishing or broadcasting online 

advertisements/sponsored content of ETOs in websites/network platforms in the past 
3 years are at Annex 2. 

 
 

- End - 
 
 



Annex 1 
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Details of expenditure on publishing or broadcasting advertisements/sponsored content of the overseas Economic and Trade 
Offices (ETOs) in media organisations in the past 3 years 

 
Name of media organisation Frequency Total expenditureNote (HK$) 
Berlin ETO 
Blue Planet TV Production 1 298,524 
Business Traveller 1 106,100 
China Contact  3 98,139 
Die Welt in 2014 1 62,635 
Slovenia Times 1 51,777 
Der Mittelstand  1 29,421 
WirtschaftsWoche 1 29,030 
China Contact Directory  3 26,441 
Der Tagesspiegel 3 17,074 
China Time Booklet 1 16,976 
Berliner Zeitung 1 14,495 
Zitty 2 13,465 
Berliner Morgenpost 1 12,808 
Hamburger Morgenpost  1 12,223 
Tip 1 11,793 
Hamburger Abendblatt 1 11,768 
Die Presse 1 6,907 
Piste Hamburg  1 6,746 
NZZ am Sonntag 1 5,687 
London ETO 
West End Extra 3  30,063 
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Name of media organisation Frequency Total expenditureNote (HK$) 
New York ETO 
Sing Tao Newspapers New York Ltd (Sing Tao Daily 
East USA) 

10 100,870 

American City Business Journals (Boston Business 
Journal) 

1 85,800 

World Journal 8 44,350 
Ming Pao Daily News (New York) 3 19,484 
Georgia Asian Times 3 11,965 
Community News Group (Times Ledger) 3 10,764 
Schneps Communications (The Queens Courier) 2 5,460 
China Tribune 1 2,730 
Sydney ETO 
Asia Pacific Banking and Finance  1  91,799  
TVB (Australia) 2 21,178   
Sing Tao (Australia) 6 12,928  
Australian Chinese Daily 6 11,198  
The Blitz (Student magazine at University of New 
South Wales) 

2 10,635  

Daily Chinese Herald 6 9,600  
Australian New Express Daily 6 8,663 
Asia Today (Print and Web versions) 18 8,320  
The Bull (Student magazine at University of Sydney)  2 7,499  
Farrago (Student magazine at University of Melbourne) 1 5,624  
2ac Radio 1 4,706  
Craccum (Student magazine at University of Auckland) 1 4,480  
Salient (Student magazine at Victoria University of 
Wellington) 

1 4,421 

Catalyst (Student magazine at RMIT University) 1 4,267  
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Name of media organisation Frequency Total expenditureNote (HK$) 
2CR Radio 1 3,750 
Woroni (Student magazine at Australian National 
University) 

1 3,556 

On Dit (Student magazine at University of Adelaide) 1 2,909  
Arbiter (Student magazine at Griffith University) 1 2,586  
Toronto ETO 
Globe and Mail  2 446,616 
La Presse  1  308,113 
National Post  1 245,436 
Toronto Star  1 84,113 
Great River Media (Ottawa Business Journal) 2  71,502 
20/20 Magazine (Magazine of the Canadian 
Manufacturers and Exporters)  

1  69,540 

Ottawa Life Magazine  1  66,783 
Today Commercial Newspaper 1  5,121 
Tokyo ETO 
Nishinippon Shimbun 1 297,759 
The Korea Herald 1 9,758 
The Korea Times 1 9,758 
The Japan News 42 The expenses are part of the cost for organising 

an annual student speech/presentation contest.  
We do not have separate breakdown of the 
advertising expenses. 

Yomiuri Shimbun 
 

37 The expenses are part of the cost for organising 
an annual student speech/presentation contest.  
We do not have separate breakdown of the 
advertising expenses. 



Annex 1 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 2 1  

 

Name of media organisation Frequency Total expenditureNote (HK$) 
Other newspapers and magazines in Japan, including 
“City Living” magazine, “Yomiuri Family” lifestyle 
information paper, “Metro Guide” magazine, and 
“L’ala Pado” magazine 

9 The expenses are part of the cost to promote 
two exhibitions.  We do not have separate 
breakdown of individual items. 

Washington ETO 
China Daily, Washington City Paper, Washington Post 
Express, World Journal 

16 187,200 

 

Note: Total expenditure is converted into Hong Kong dollars using weighted average exchange rates for 2013-14, 2014-15 and 2015-16.  
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Details of expenditure on publishing or broadcasting online advertisements/sponsored content of the overseas Economic and Trade 
Offices (ETOs) in websites/network platforms in the past 3 years 

 
Website/ network 
platform 

Content of advertisement Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total  
expenditureNote  
(HK$) 

Berlin ETO 
www.thelocal.de  Promotion of the Hong 

Kong Film Festival 
organised by Berlin ETO 
 

1 17 
 

Not available 53,050 

www.hamburg.de Promotion of the Hong 
Kong Film Festival 
organised by Berlin ETO 
 

1 14 Not available 7,102 

www.klassikinfo.de Promotion of the European 
tour of the Hong Kong 
Philharmonic 
 

1 30 Not available 6,904 

www.classicpoint.ch  Promotion of the European 
tour of the Hong Kong 
Philharmonic 
 

1 14 Not available 2,407 

www.berlin.de Promotion of the 
performance Titus 
Andronicus of Tang 
Shu-Wing Theatre Studio 
presented by Berlin ETO 
 

1 7 Not available 1,522 

http://www.thelocal.de/
http://www.hamburg.de/
http://www.klassikinfo.de/
http://www.classicpoint.ch/
http://www.berlin.de/
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Website/ network 
platform 

Content of advertisement Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total  
expenditureNote  
(HK$) 

Sydney ETO 
Asia Today (Print & Web 
versions) 

Promotion of Sydney ETO 18 online 
issues 

Bi-monthly Number of 
display: 18 
 
Number of 
people 
reached:  
4 000 per 
issue 
 

8,320 

Facebook Promotion of Sydney ETO 1 7 Number of 
display :  
86 004 
Number of 
people 
reached:  
57 078 
 

4,331 
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Website/ network 
platform 

Content of advertisement Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total  
expenditureNote  
(HK$) 

Toronto ETO 
La Presse  Promotion of BrandHK’s 

“Our Hong Kong” 
campaign 
 

1  4  da ys  
 
 

No t  
a va i l a b l e  

293,278 
 

National Post  Promotion of “HK-Canada 
Business Achievement 
Award” 
 

1 3 weeks Not available 26,713 

Great River Media 
(Ottawa Business Journal)  

Promotion of Parliamentary 
Breakfast organised by 
Toronto ETO 
 

4 4 Not available 23,419 
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Website/ network 
platform 

Content of advertisement Frequency Duration 
(days) 

Hit rate, 
frequency of 
exposure and 
number of 
viewers 

Total  
expenditureNote  
(HK$) 

Tokyo ETO 
The Japan News website Promotion of a 

speech/presentation contest 
jointly organised by the 
Tokyo ETO and the Japan 
News 

A total of 12 weeks in 
the past 3 years 
 
 

The total page 
view was 
about 1.8 
million  
Separate 
breakdown is 
not available. 

The expenses are 
part of the cost for 
organising an 
annual student 
speech/presentation 
contest.  We do 
not have separate 
breakdown of the 
advertising 
expenses. 
 

Washington ETO 
Brightest Young Things, 
Washington City Paper, 
Washington Post, 
Washingtonian, Facebook 

Promotion of the annual 
“Made in Hong Kong” Film 
Festival 

A total of 169 days in 
the past 3 years 

Hit Rate:  
1 652 
Frequency of 
exposure and 
number of 
viewers:  
330 000 
 

Approximately 
156,000 

 
Note: Total expenditure is converted in Hong Kong dollars using weighted average exchange rates for 2013-14, 2014-15 and 2015-16. 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)245  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5325 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (-) -  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
 
Question: 
 
(1) Please tabulate the details concerning the social media platforms set up and run by 

Overseas Economic and Trade Offices and agencies under their commission 
(including outsourced contractors or consultants) in 2015-16 (as at 29 February 
2016). 
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Commencement 
date (month/ 
year) 

Status 
(updating 
in progress/ 
ceased 
updating) 

Overseas 
Economic and 
Trade Offices/ 
agencies under 
their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment 
and contents 

No. of “likes”/ 
subscribers / 
average 
monthly visits 

Regular 
compilation 
of summary 
of comments 
and follow-up 
(yes/no) 

Average no. of 
posts per day 
and average 
no. of 
interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 

Ranks and 
no. of 
officers 
responsible 
for running 
the platforms 

Expenditure 
for setting up 
the platforms 
and daily 
operational 
expenses 
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(2) Please provide the number of deleted messages and blocked accounts on the above 

social media platforms. 
 
 
Asked by: Hon Charles Peter MOK (Member Question No. 99) 
 
Reply: 
 
(1) Information related to social media platforms set up and run by overseas Economic 

and Trade Offices (ETOs) in 2015-16 are provided at Annex 1.  The ETOs have not 
commissioned any agencies to set up and run social media platforms. 

 
(2) No message was deleted or account blocked on the above social media platforms. 
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Annex 1 
 
Commence-
ment date 
(month/ 
year) 

Status 
(updating 
in 
progress/c
eased 
updating) 

Overseas 
Economic and 
Trade 
Offices/agencies 
under their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment and 
contents 

No. of 
“Likes”/ 
subscribers/ 
average 
monthly 
visits 

Regular 
compilation of 
summary of 
comments and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Rank and no. of 
officers 
responsible for 
running the 
platforms 

Expenditure for 
setting up the 
platforms and daily 
operational 
expenses 
 

End 2009 Keep 
updating 

Hong Kong 
Economic and 
Trade Office, 
Brussels 
(Brussels ETO) 
 

The LinkedIn 
accounts of: 
 
Senior 
Investment 
Promotion 
Executive 
(SIPE);  
 
Investment 
Promotion 
Executive 
(IPE); and  
 
Investment 
Promotion 
Assistant (IPA)  
 
 

LinkedIn (a) To identify 
potential 
investors in a 
particular 
country and 
contacts of a 
particular 
company. 

 
(b) To share 

information on 
economic 
developments in 
Hong Kong. 

 
(c) To publicize 

SIPE’s and IPE`s 
business trips so 
that interested 
parties may 
approach 
him/her in 
person. 

 
(d) To promote and 

communicate 
with the Startup 
enterprises. 

 

There are 
445, 1,172 
and 60 
connections 
to the 
LinkedIn 
accounts of 
SIPE, IPE 
and IPA 
respectively. 

No 
 

Target for each 
team member is 
to place one 
post per week. 
 
It is difficult to 
measure the no. 
of interactions 
accurately. It is 
estimated that 
there will be 
several 
responses per 
post. 
 

1 SIPE 
 
1 IPE 
 
1 IPA 
 
(Note : 
currently each 
team member 
manages 
his/her own 
LinkedIn 
account) 
(Note 1) 

Not applicable  
(Note 2) 
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Commence-
ment date 
(month/ 
year) 

Status 
(updating 
in 
progress/c
eased 
updating) 

Overseas 
Economic and 
Trade 
Offices/agencies 
under their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment and 
contents 

No. of 
“Likes”/ 
subscribers/ 
average 
monthly 
visits 

Regular 
compilation of 
summary of 
comments and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Rank and no. of 
officers 
responsible for 
running the 
platforms 

Expenditure for 
setting up the 
platforms and daily 
operational 
expenses 
 

Early 2015 Keep 
updating 

Brussels ETO The Twitter 
account of: 
 
Investment 
Promotion 
Executive 
(IPE)  
 
 

Twitter (a) To identify 
potential 
investors in a 
particular 
country and 
contacts of a 
particular 
company. 

 
 
(b) To share 

information on 
economic 
developments in 
Hong Kong. 

 
(c) To publicize 

SIPE’s and 
IPE`s business 
trips so that 
interested 
parties may 
approach 
him/her in 
person. 

 
(d) To promote and 

communicate 
with the Startup 
enterprises. 

 

As at 10 
March 2016, 
there were 36 
followers. 
 

No 
 

IPE posts on 
average once a 
week a piece of 
information 
about Hong 
Kong on 
Twitter.  
 
 
It is difficult to 
measure the no. 
of interactions 
accurately. It is 
estimated at 4 
per post. 
 
 

1 IPE 
 
(Note : IPE 
manages his 
own Twitter 
account) 
(Note 1) 

Not applicable  
(Note 2) 
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Commence-
ment date 
(month/ 
year) 

Status 
(updating 
in 
progress/c
eased 
updating) 

Overseas 
Economic and 
Trade 
Offices/agencies 
under their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment and 
contents 

No. of 
“Likes”/ 
subscribers/ 
average 
monthly 
visits 

Regular 
compilation of 
summary of 
comments and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Rank and no. of 
officers 
responsible for 
running the 
platforms 

Expenditure for 
setting up the 
platforms and daily 
operational 
expenses 
 

February 
2016 

Keep 
updating 

Brussels ETO The LinkedIn 
account of: 
 
Information 
Officer (IO) 

LinkedIn (a) To promote and 
increase 
understanding 
of the overseas 
people about 
Hong Kong as 
the Asia 
World’s City 
and 
super-connector 
which presents 
abundant 
economic and 
business 
opportunities for 
overseas 
companies and 
talents. 

 
 
(b) To promote 

Hong Kong as a 
vibrant cultural 
hub and 
attractive 
destination. 

 

There are 97 
connections 
to the 
LinkedIn 
account of 
IO. 
 
 

No Depending on 
the actual 
circumstances. 

1 IO  
(Note : IO 
manages her 
own LinkedIn 
account) 
(Note 1) 

Not applicable  
(Note 2) 

June 2015 Keep 
updating 

Hong Kong 
Economic and 
Trade Office, 
London (London 
ETO) 

hkinlondon Twitter To promote  
cultural and business 
events supported or 
sponsored by London 
ETO 

Likes: 15 
 
Followers: 
177 
 
Monthly 
visits: 5,685 
 

No Daily average 
no of posts: 2 
 
Daily average 
interactions: 1 
 

1 Head of 
Public 
Relations 
(HPR) (Note 1) 

Not applicable  
(Note 2)  
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Commence-
ment date 
(month/ 
year) 

Status 
(updating 
in 
progress/c
eased 
updating) 

Overseas 
Economic and 
Trade 
Offices/agencies 
under their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment and 
contents 

No. of 
“Likes”/ 
subscribers/ 
average 
monthly 
visits 

Regular 
compilation of 
summary of 
comments and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Rank and no. of 
officers 
responsible for 
running the 
platforms 

Expenditure for 
setting up the 
platforms and daily 
operational 
expenses 
 

July 2015 Keep 
updating 

London ETO hketolondonuk Facebook To promote  
cultural and business 
events supported or 
sponsored by London 
ETO 
 

Likes: 121 
 
Monthly 
visits: 292 

No Daily average 
no of posts: 2 
 
Daily average 
interactions: 1 

1 HPR (Note 1) Not applicable  
(Note 2) 

January 
2015 
 

Keep 
updating 

Hong Kong 
Economic and 
Trade Office, 
New York (New 
York ETO) 
 

Hong Kong 
Meets America 

Facebook To bring trending 
information and the 
latest news about 
Hong Kong to the 
US, and to promote 
events organised or 
sponsored by New 
York ETO. 
 

2,593 
“Likes”  
 

Yes Daily average 
no. of post : 1.4  
 
Average 
interaction per 
post: 12.4 
 

1 Press Officer 
 
1 Press 
Assistant 
(Note 1) 

Not applicable  
(Note 2) 

(a) 
May 2011 
 
 
(b) 
March 2013 

Keep 
updating 

Hong Kong 
Economic and 
Trade Office, 
Sydney 

(a) Hong Kong 
in Australia and 
New Zealand 
 
(b) Hong Kong 
Business News- 
Australia& 
New Zealand 
 

(a) 
Facebook 
 
 
 
(b) 
LinkedIn 

To share various 
information, news, 
events and photos 
about Hong Kong 
with Australian and 
New Zealand 
audience 

(a) 
About 5,800 
“likes” 
 
 
(b) 
About 260 
members 

No About one post 
per day. 
 
10 “likes” in 
average for 
every post. 

1 Public 
Relations 
Officer 
(Note 1) 

Not applicable  
(Note 2) 
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Commence-
ment date 
(month/ 
year) 

Status 
(updating 
in 
progress/c
eased 
updating) 

Overseas 
Economic and 
Trade 
Offices/agencies 
under their 
commission 

Name Social 
media 
platforms 

Purpose of 
establishment and 
contents 

No. of 
“Likes”/ 
subscribers/ 
average 
monthly 
visits 

Regular 
compilation of 
summary of 
comments and 
follow-up 
(yes/no) 

Average no. of 
posts per day 
and average no. 
of interactions 
per post (total 
no. of “likes”, 
comments and 
shares) 
 

Rank and no. of 
officers 
responsible for 
running the 
platforms 

Expenditure for 
setting up the 
platforms and daily 
operational 
expenses 
 

February 
2014 

Keep 
updating 

Hong Kong 
Economic and 
Trade Office, San 
Francisco (San 
Francisco ETO) 

(a) The Twitter 
account of the 
Investment 
Promotion Unit 
(IPU) of San 
Francisco ETO 
- 
@InvestHKSF 
 
(b) The 
Facebook 
account of the 
IPU of San 
Francisco ETO 
- 
@InvestHKSF 
 
(c) My Group 
LinkedIn 
account of the 
IPU of San 
Francisco ETO 
- @InvestHK 
SF 
 

(a) Twitter 
 
(b) 
Facebook 
 
(c) 
LinkedIn – 
My Group 
page 
 
 
 

To share information 
and news about Hong 
Kong, events such as 
the StartmeUpHK 
Venture Program to 
promote Hong 
Kong’s advantages 
as a destination for 
foreign direct 
investment 
 
 

(a) About 406 
followers 
 
(b) About 39 
friends 
 
(c) About 27 
members 

No (a) 3 posts and 
5 interactions  
 
(b) 3 posts and 
5 interactions 
 
(c) 3 posts and 
7 interactions  
 

1 Senior 
Manager, 
Investment 
Promotion 
 
1 Senior 
Administrative 
Assistant 
(Note 1) 

Not applicable  
(Note 2) 

 
Note 1: It is part of the work of the relevant staff to develop/manage the social media platforms. 
Note 2: Overseas ETOs deploy existing resources to develop/manage the social media platforms and the concerned staff also need to take up other duties.  The expenditure 
has been subsumed under the estimated daily operational expenses.  It is difficult to quantify such expenditure separately. 
 
 

- End -
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)246  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5742)   

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
(1) Please provide, in table form, the number of requests for information under the Code on 
Access to Information received by the overseas Economic and Trade Offices and its 
subvented organisations in 2015-16 as well as the relevant details: 
 

Bureau/ 
Department/ 
Organisation 

Number 
of 
requests 
received 

Information 
involved 
(items)  

Number 
of 
requests 
being 
handled 

Number of 
requests in 
which all 
information 
was 
provided 

Number of 
requests in 
which some 
information 
was provided 

Average 
number 
of days 
taken to 
handle 
the 
requests 
(working 
days) 

              
 
(2) the 3 pieces of information most frequently requested by the public and the number of 
such requests; 
 
(3) the 5 requests for information which took the longest time to handle, the number of days 
taken to handle such requests and the reasons; and  
 
(4) the content of the requests refused, the reasons for the refusal and the number of requests 
for reviews lodged by the public.  
 
Asked by: Hon Charles Peter MOK (Member Question No. 177) 
 
Reply: 
 
During the period from January to September 2015, overseas Economic and Trade Offices 
did not receive any request for information made under the Code on Access to Information. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)247  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0469 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( ) 

Programme: (-) -  

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Government shall extend the ASEAN Internship Scheme by increasing the number of 
participating tertiary institutions to 11. In this connection, please provide the following 
information : 
 
(a) the number of participants since the launch of the Scheme, with a breakdown of host 
countries of the Scheme and the nature of participating organizations ( such as business 
companies, international organizations, academic institutions, think tanks and arts and 
cultural organizations) 
 
(b) whether it will increase the numbers and types of participating organizations in next year 
so as to allow more student in different discipline to join the Scheme; 
 
(c) the estimated expenditure for the Scheme in next year, with a breakdown of expenditure 
items. 
 
 
Asked by: Hon Abraham SHEK Lai-him (Member Question No. 39) 
 
 
Reply: 
 
The ASEAN Internship Scheme (the Scheme), launched by the Hong Kong Economic and 
Trade Office (ETO) in Singapore in 2014, has so far provided internship opportunities for 
some 300 higher education students of Hong Kong in the ASEAN countries.  Through this 
scheme, they can gain first-hand knowledge about the various economic and socio-cultural 
environments of the respective ASEAN countries. 
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In 2014-15 and 2015-16, the students have taken up internship in around 90 participating 
organisations from 8 ASEAN countries, including 4 organisations offering internship 
opportunities in 2 to 5 countries.  Participating organisations which were successfully 
matched with interns in these countries are shown in the breakdown below according to 
their nature of business: 
 
 Brunei Cambodia Indonesia Malaysia Myanmar Singapore Thailand Vietnam 

Government 
organisations 

   1  3 1 1 

Private companies  3 1 6 2 38 6 5 

International 
organisations 

   1  3   

Non-governmental 
organisations 
(NGOs) 

   2  1   

Academic 
institutions 

1   3  3 1  

Think-tanks    1  1   

Arts and cultural 
organisations 

     2   

Total* 1 3 1 14 2 51 8 6 

 
(Note*: 4 of the participating organisations offered internship opportunities in 2 to 5 
countries respectively.) 
 
As the matching process is underway for the 2016-17 round, the figures for participating 
organisations which will be matched successfully with interns are not yet available. 
 
The Singapore ETO will continue to promote the Scheme and strive for more participating 
host organisations through its long-established network in the ASEAN countries so as to 
offer more internship opportunities for the higher education students in Hong Kong. 
 
Under the Scheme, the role of Singapore ETO is to seek internship opportunities.  The 
follow-up arrangements (including matching of students with host organisations, students’ 
itineraries, etc.) are directly handled by the students and/or their respective institutions 
concerned with the host organisations.  The institutions and host organisations can decide 
whether to provide allowances to the student interns.  No additional funding is involved in 
implementing the Scheme. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)248  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5057) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): (-)- 

Programme: (-)- 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureaux… to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years. 
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Commerce and 
Economic Development Bureau in 2015-16 and 2016-17, the services affected by the 
programme and details of the expenditure involved.  
 
Asked by: Hon SIN Chung-kai (Member Question No. 30) 
 
Reply: 
 
In 2015-16, 2016-17 and 2017-18, the Overseas Economic and Trade Offices (OETO) have 
been going through re-engineering and re-prioritising measures so as to reduce operating 
expenditure to achieve the target of “0-1-1” envelope savings. However, two new ETOs are 
planned to be set up in 2016-17 with additional resources being allocated to our OETOs for 
the new initiatives. Hence, the estimate on the operational expenses in 2016-17 represents a 
net increase of 8.2% ( $29.518 million) against the 2015-16 revised estimate. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)249  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3274 ) 
 

 

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations, (2) Public Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding Programmes (1) and (2), will the Government inform this Committee of the 
following: 
 
(a) It is noted that the estimated financial provisions for Programmes (1) and (2) will 

increase by 8.6% and 8.4% respectively despite an across the board decrease in the 
estimated figures of various indicators under these two programmes in 2016.  What 
are the reasons? 

 
(b) Under “Matters Requiring Special Attention in 2016-17” of the programme, it is 

mentioned that 2 new overseas Economic and Trade Offices (ETOs) are planned to be 
set up in Jakarta and Seoul.  What are the justifications for such plan, the current 
progress, the estimated expenditure and the staff establishment? 

 
(c) What are the privileges granted to ETOs in overseas countries or regions to facilitate 

the discharge of their duties (please provide the information by ETO in table form)? 
 
(d) One of the functions of ETOs is to carry out overseas promotion and public relations 

work.  Does it include supporting overseas exchange activities of the business sector 
and community organisations, such as the promotion of locally-produced Cantonese 
films in overseas countries? 

 
 
Asked by: Hon TANG Ka-piu (Member Question No. 8) 
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Reply: 
 
(a) The provisions for 2016-17 under Programme (1) and Programme 2 will increase by 

8.6% and 8.4% respectively.  This is mainly due to the increased provisions for 
setting up two new overseas Economic and Trade Offices (ETOs) in Jakarta and Seoul, 
increased salary provisions for filling vacancies and staff changes, and increased 
operating expenses.  In addition, two posts will be created under Programme (1) and 
three posts will be created under Programme (2) in 2016-17. 

 
(b) With the gradual shift of the global economic development to the Asian region, the rise 

of ASEAN economies has, in particular, created new business opportunities for Hong 
Kong.  In 2015, ASEAN was our 2nd largest partner in merchandise trade.  From 
2011 to 2015, the bilateral goods trade between Hong Kong and ASEAN grew at about 
3.2% on average every year.  We see a strong and practical need to strengthen our 
representation and profile in the region, and forge closer ties with our ASEAN 
partners.  Of all the ASEAN economies, Indonesia is the most populated country with 
a growing middle class.  It accounts for about 40% of the total ASEAN population as 
well as the total ASEAN GDP.  The ASEAN Secretariat is located in Jakarta, and 
Permanent Representatives of the 10 ASEAN countries are also based there.  A new 
ETO there will complement the existing Singapore ETO in increasing our presence in 
Southeast Asia.  The Jakarta ETO consists of 14 staff including 5 Hong Kong-based 
staff and 9 locally-engaged staff.  The annual estimated provision for the new ETO is 
$19.39 million, including estimated personal emoluments and operational expenses, 
etc.  We are actively preparing for the setting up of the new ETO, including 
recruitment of LE staff after the pay scales are established, identification of suitable 
office premises, etc.  We aim to put the new ETO into operation in 2016. 

 
 Hong Kong and Korea have always been enjoying close trade and economic relations, 

and are popular vacation destinations for each other.  In 2015, Korea was Hong 
Kong’s 6th largest trading partner, and the total value of bilateral trade exceeded US$29 
billion.  Setting up a new ETO in Seoul would help strengthen the liaison and 
exchanges between Hong Kong and Korea.  Seoul ETO consists of 13 staff including 
4 Hong Kong-based staff and 9 locally-engaged staff.  The annual estimated 
provision for Seoul ETO is $24.25 million, including estimated personal emoluments 
and operational expenses, etc.  We are currently discussing with the Korean 
Government on some detailed arrangements.  We hope to seek the approval of the 
Legislative Council for the creation of relevant posts, identify suitable office premises 
and recruit locally-engaged staff in 2016-17 as soon as possible. 

 
(c) The privileges and immunities granted to ETOs are the result of negotiations with the 

host governments and they vary from one office to another.  In some cases, the host 
governments (such as the United Kingdom, Australia and Germany) had granted 
certain privileges and immunities to the ETOs through dedicated domestic legislations.  
At present, all 11 overseas ETOs have been granted certain privileges and immunities 
by respective host governments to facilitate the ETOs to discharge their duties without 
intervention.  Broadly speaking, the privileges and immunities enjoyed by the ETOs 
mainly include the inviolability of premises, official correspondence, archives and 
documents as well as the exemption of premises and representatives from taxation. 
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(d) In 2015-16, our existing ETOs (except the Geneva ETO which specialises in World 
Trade Organization matters) maintained close liaison with local government officials, 
business chambers and the media on a regular basis, and collaborate closely with other 
Hong Kong overseas agencies, such as Invest Hong Kong, Hong Kong Trade 
Development Council, Hong Kong Tourism Board, etc. in organising and 
co-organising a range of promotional activities like seminars, luncheons, thematic 
events, etc.  For example, under the arrangement of the New York ETO, the Chief 
Executive and the Secretary for Commerce and Economic Development led a 
delegation of over 100 businessmen to attend the “Think Asia Think Hong Kong” 
Symposium in Chicago to promote Hong Kong-US ties in June 2015.  During the 
visit of the Chief Secretary for Administration to Singapore and Brunei in July 2015, 
the Singapore ETO co-organised, with the Hong Kong Chinese General Chamber of 
Commerce and the China Council for the Promotion of International Trade, a business 
luncheon in Singapore which was attended by some 200 representatives from the Hong 
Kong and ASEAN business communities. 

 
 Apart from enhancing Hong Kong’s economic and trade relationship with foreign 

countries, the ETOs from time to time organised and sponsored different cultural and 
art events in countries / cities where they cover, including film festivals, concerts, 
dance performances, art exhibitions, dragon boat races, etc., invited famous Hong 
Kong film directors, actors, designers, emerging artists, etc. to participate in the related 
events, and supported local cultural and art groups of different scales in overseas 
exchanges.  For example, in 2015, the Brussels ETO partnered with the Hong Kong 
International Film Festival Society to curate a thematic Hong Kong Martial Arts Film 
Programme and sponsored international film festivals to bring other Hong Kong films 
to European audiences.  The New York ETO also sponsored the Hong Kong film 
programmes in the Asian American International Film Festival in July 2015. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)250  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1808 )   

Head:  (96) Government Secretariat: Overseas Economic and Trade 
Offices 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Two new overseas Economic and Trade Offices (ETOs) are planned to be set up in Jakarta 
and Seoul.  Will the Government advise this Committee of the justifications for the 
suggested locations and the estimated expenditure involved? 
 
Asked by: Hon James TIEN Pei-chun (Member Question No. 28) 
 
Reply:  
With the gradual shift of the global economic development to the Asian region, the rise of 
ASEAN economies has, in particular, created new business opportunities for Hong Kong.  
In 2015, ASEAN was our 2nd largest partner in merchandise trade.  From 2011 to 2015, the 
bilateral goods trade between Hong Kong and ASEAN grew at about 3.2% on average every 
year.  We see a strong and practical need to strengthen our representation and profile in the 
region, and forge closer ties with our ASEAN partners.  Of all the ASEAN economies, 
Indonesia is the most populated country with a growing middle class.  It accounts for about 
40% of the total ASEAN population as well as the total ASEAN GDP.  The ASEAN 
Secretariat is located in Jakarta, and Permanent Representatives of the 10 ASEAN countries 
are also based there.  A new ETO there will complement the existing Singapore ETO in 
increasing our presence in Southeast Asia.  The annual estimated provision for the Jakarta 
ETO is $19.39 million, including estimated personal emoluments and operational expenses, 
etc. 
 
Hong Kong and Korea have always been enjoying close trade and economic relations, and 
are popular vacation destinations for each other.  In 2015, Korea is Hong Kong’s 6th largest 
trading partner, and the total value of bilateral trade exceeded US$29 billion.  Setting up a 
new ETO in Seoul would strengthen the liaison and exchanges between Hong Kong and 
Korea.  The annual estimated provision for the new ETO is $24.25 million, including 
estimated personal emoluments and operational expenses, etc. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)251  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5774) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 

1. How would the Administration measure traders’ compliance with the requirements on 
trade descriptions and trade practices through spot checks?  What is the expenditure 
involved? 
 
2. How would the Administration investigate complaints relating to short weights and 
measures, unsafe toys and children’s products and consumer goods, false trade descriptions 
and unfair trade practices?  What is the expenditure involved? 
 
3. How would the Administration strengthen enforcement actions against false trade 
descriptions and unfair trade practices in respect of both goods and services?  What is the 
expenditure involved? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 71) 
 
Reply: 
1. & 2. 
Apart from adopting risk-based and intelligence-led strategies, the Customs and Excise 
Department (C&ED) conducts blitz checks and test-buy operations from time to time, and 
carries out follow-up investigations based on complaints received from the public.  C&ED 
also checks the accuracy of weighing and measuring equipment and tests various types of 
toys, children’s products and consumer goods so as to protect consumer interests.  Since 
the aforesaid duties are part of the general enforcement work of C&ED, it would be difficult 
to separately quantify the expenditure involved. 
 
3. In 2016-17, 190 officers of C&ED will be deployed for carrying out the enforcement 
work under the amended Trade Descriptions Ordinance.  The expenditure involved will be 
$88.75 million.  Apart from continuing to improve the three-pronged strategy of 
prevention, education and enforcement, C&ED will flexibly deploy resources, and focus on 
and inspect shops selling goods and services of relatively higher concern and traders under 
repeated complaints from consumers. 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)252  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5775) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In respect of prevention and detection of copyright and trade mark infringement, please 
advise on the following: 
 
1. What were the numbers of infringing activities on the Internet detected; the products 
involved and their market values; the numbers of persons arrested, prosecuted and convicted; 
as well as the maximum and minimum penalties imposed in each of the past 5 years?  
Please list the above information by year; and 
 
2. Regarding stepping up law enforcement and publicity education related to intellectual 
property rights (IPR), what will be the Administration’s future work plans and timetables as 
well as the expenditures and manpower involved? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 72) 
 
Reply: 
 
Details of the cases of infringing activities on the Internet detected by the Customs and 
Excise Department (C&ED) in the past 5 years are as follows: 
 
 2011 2012 2013 2014 2015 

Number of cases 65 64 162 184 200 

Number of persons 
arrested 

74 79 190 202 247 

Total value of seizures 
(mostly clothing, watches 
and accessories) 

$1.17 
million 

$1  
million 

$2.48 
million 

$2.47 
million 

$3  
million 

Number of persons 
convicted (Note) 

51 52 114 168 187 
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 2011 2012 2013 2014 2015 

Amount of fines $200– 
$20,000 

$500– 
$20,000 

$500– 
$20,000 

$500– 
$60,000 

$50– 
$20,000 

Length of community 
service order 

60–160 
hours 

80–160 
hours 

70–180 
hours 

60–160 
hours 

60–180 
hours 

Term of imprisonment 28 days–  
8 months 

14 days–  
6 months 

14 days–  
6 months 

7 days–   
4 months 

2 to 5 
months 

Note: Cases concluded during the year. 
 
C&ED has been closely monitoring infringement of IPR on the Internet and the latest trend 
in electronic crimes, and has made timely review of the enforcement effectiveness.  In the 
past few years, C&ED has redeployed internal resources to set up three dedicated 
“Anti-Internet Piracy Teams”; set up the “Electronic Crime Investigation Centre” to 
enhance the capabilities of frontline officers in investigation and evidence collection; 
developed three Lineament Monitoring Systems to better monitor and combat online IPR 
infringing activities, and in last year launched the new-generation automated system 
“SocNet” to help combat the selling of infringing articles through social media platforms.  
In 2016-17, C&ED does not have any plans to increase the expenditure for enforcement in 
this area, but will continue to combat infringement offences through flexible deployment of 
resources and manpower.  The expenditure on system maintenance in 2016-17 will be 
approximately $1 million. 

 
C&ED enhances public awareness of IPR through various channels, including seminars and 
talks organised in collaboration with the Intellectual Property Department, the Consumer 
Council, industry associations and major chambers of commerce from time to time.  
C&ED will continue to organise publicity and education activities to raise the community’s 
awareness of IPR.  As the expenditure involved has been subsumed within the 
department’s provisions, it is difficult to quantify the expenditure separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)253  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5776) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In respect of upgrading the capability in the investigation of Internet and electronic crimes 
relating to infringement of intellectual property rights, is it necessary to enhance and 
increase the existing technology and communication equipment? If yes, what are the 
expenditure and breakdown for each of the equipment? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 73) 
 
Reply: 
 
The Customs and Excise Department (C&ED) has been closely monitoring infringement of 
intellectual property rights (IPR) on the Internet and the latest trend in electronic crimes, and 
has carried out timely review of the enforcement effectiveness.  In the past few years, 
C&ED has redeployed internal resources to set up three dedicated “Anti-Internet Piracy 
Teams”; set up the “Electronic Crime Investigation Centre” to enhance the capabilities of 
frontline officers in investigation and evidence collection; and developed three Lineament 
Monitoring Systems to better monitor and combat online IPR infringing activities.  Last 
year C&ED launched the new-generation automated system “SocNet” to help combat the 
selling of infringing articles through social media platforms.  In 2016-17, C&ED does not 
have any plans to increase the expenditure for enforcement in this area, but will continue to 
combat infringement offences through flexible deployment of resources and manpower.  
The expenditure on system maintenance in 2016-17 will be approximately $1 million.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)254  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 6227) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the complaints on infringement of consumer rights, including those about 
suspected contravention of the Trade Descriptions Ordinance and the Weights and Measures 
Ordinance, would the Administration please advise this Committee: 
 
(a) In the past 3 years, how many complaints were received by the Customs and Excise 
Department (C&ED) on infringement of consumer rights?  Please provide a breakdown by 
year, nature of complaint and industries involved. 

(b) In the past 3 years, how many enforcement actions were taken by C&ED based on the 
complaints on suspected infringement of consumer rights?  How much manpower was 
deployed, and what were the numbers of persons arrested and prosecuted?  Please provide 
a breakdown by industries involved in the prosecution cases and nature of offences. 

(c) Will the Administration increase the manpower for combating acts of infringement of 
consumer rights in 2016-17?  If yes, what are the ranks and numbers of additional staff?  
If no, what are the reasons? 

(d) Does C&ED have any plan to launch public education programmes in 2016-17 to 
promote public awareness on the acts of infringement of consumer rights which are subject 
to follow-up action under the purview of C&ED, and on the preparation by the public before 
they lodge complaints so as enhance the effectiveness and efficiency of C&ED in handling 
the complaints?  If yes, what are the work plans and estimated expenditure?  If no, what 
are the reasons? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 266) 
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Reply: 
 
(a) & (b) The relevant figures and information about enforcement of consumer protection 
legislation by the Customs and Excise Department (C&ED) for the past 3 years are as 
follows: 
   
  2013 2014 2015 
Trade 
Descriptions 
Ordinance 

Number of complaint 
cases 

2 360 
 

6 447 6 088 

Number of 
prosecution cases 

57 74 112 

Number of 
conviction 
(company/individual) 

58 76 126 

Enforcement 
manpower involved 

147 187 190 

Example of offences 
involved 

False trade descriptions and other unfair trade 
practices 

Examples of 
industries involved 

Ginseng products and dried seafood/Chinese 
medicines and drugs, electronic/electrical goods, 
health products, jewellery/ timepieces, food and 
beverage 

Weights and 
Measures 
Ordinance 

Number of complaint 
cases 

635 649 588 

Number of 
prosecution cases 

150 59 42 

Number of 
conviction 
(company/individual) 

157 62 46 

Enforcement 
manpower involved 

21 21 21 

Examples of offences 
involved 

Short weights and measures, using inaccurate 
weighing equipment for trade 
 

Examples of 
industries involved 

Traders in wet markets,  retail shops, scrap traders 

Consumer 
Goods Safety 
Ordinance 

Number of complaint 
cases 

155 172 165 

Number of 
prosecution cases 

2 7 12 

Number of 
conviction 
(company/individual) 

2 7 13 

Enforcement 
manpower involved 

19 19 19 

Examples of offences 
involved 

Non-compliance with safety standards, absence of 
bilingual warnings 
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  2013 2014 2015 
Examples of 
industries involved 

Cosmetics stores, household goods chain stores 

Toys and 
Children’s 
Products 
Safety 
Ordinance 

Number of complaint 
cases 

28 50 38 

Number of 
prosecution cases 

9 9 5 

Number of 
conviction 
(company/individual) 

9 9 5 

Enforcement 
manpower involved 

16 16 16 

Examples of offences 
involved 

Non-compliance with the statutory safety standards, 
amount of phthalates exceeding the statutory limits, 
absence of identification markings, safety labels and 
bilingual warnings 

Examples of 
industries involved 

Toy shops, children’s product retailers, department 
stores 

 
(c) C&ED will review its enforcement strategies from time to time and flexibly deploy its 
internal manpower and resources in response to actual needs, so as to perform its duties. 
 
(d) C&ED enhances and promotes public awareness of consumer protection through 
various channels, including seminars and talks organised in collaboration with the 
Consumer Council, industry associations and major chambers of commerce from time to 
time as well as other publicity and education activities.  The expenditure involved has been 
subsumed within the department’s provisions, which is difficult to quantify separately. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)255  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0547) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): () 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What were the expenditure, manpower provision and number of operations involved in 
preventing and detecting infringing articles and trade marks in 2015-16?  How many of 
these involved online sale of infringing goods?  What were the values of articles seized in 
the operations?  How many cases were successfully prosecuted and what were the 
penalties imposed?  Has there been an increasing trend of copyright and trade mark 
infringement in recent years, especially for online sale of infringing goods?  Regarding the 
matters requiring special attention in 2016-17, the Customs and Excise Department will 
continue to strengthen the co-operative alliance with the industries and enforcement 
agencies in detecting online sale of infringing goods.  What is the amount of financial 
provision involved?  Is it necessary to increase manpower for conducting online 
surveillance?  What is the expected effectiveness of the work? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 23) 
 
Reply: 
 
In 2015-16, there were 200 officers in the Customs and Excise Department (C&ED) who 
were specialized in preventing and detecting crimes of intellectual property rights (IPR) 
infringement, involving an expenditure on salary provision of $80.23 million.  In 2015, 
C&ED carried out 10 special operations every week on average.  Details of the cases 
detected are as follows: 
 
Number of cases (Internet crimes) 987 cases (200 cases) 
Total value of articles seized  
(Internet crimes) 

$98.99 million ($3 million) 

Number of successful prosecutions 
(Internet crimes) 1 

489 cases (176 cases) 

Penalties imposed by the Court Fine: $50 – $50,000; Community service 
order : 40 – 240 hours; Imprisonment: 6 days – 
8 months 

Note: 1 Concluded in 2015 
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As a result of continuous and vigorous enforcement actions, infringing activities in the local 
market have reduced significantly as compared with the situation in previous years, but 
online selling is shifting from auction sites to social media platforms.  C&ED has been 
closely monitoring infringement of IPR on the Internet and the latest trend in electronic 
crimes, and has carried out timely review of the enforcement effectiveness.  In the past few 
years, C&ED has redeployed internal resources to set up three dedicated “Anti-Internet 
Piracy Teams”; set up the “Electronic Crime Investigation Centre” to enhance the 
capabilities of frontline officers in investigation and evidence collection; and developed 
three Lineament Monitoring Systems to better monitor and combat online IPR infringing 
activities.  Last year C&ED launched the new-generation automated system “SocNet” to 
help combat the selling of infringing articles through social media platforms.  In 2016-17, 
C&ED does not have any plans to increase the expenditure for enforcement in this area, but 
will continue to combat infringement offences through flexible deployment of resources and 
manpower.  The expenditure on system maintenance in 2016-17 will be approximately 
$1 million.  C&ED will continue to work with other enforcement agencies and intellectual 
property owners to combat infringement offences. 

 
 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 5 1  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)256  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2785)   

Head:  (31) Customs and Excise Department 

Subhead: () 

Programme: (1) Control and Enforcement 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
The Government plans to establish for the import and export trade a “single window”, 
which will connect with various government systems as well as trade information platforms 
run by the private sector, for “one-stop” lodging of all the 50-plus trade documents and 
submissions with Government for trade declaration and customs clearance purpose.  
Would the Administration inform this Committee: 
 
(1) whether creation of posts is required to enhance the efficiency of processing trade 
documents for trade declaration and customs clearance upon the establishment of “single 
window”?  If yes, what are the estimated number of total additional posts and expenditure 
involved? 
 
(2) how much time in average is estimated to be saved in handling each clearance case 
upon the establishment of “single window” when compared with that in the past? 
 
Asked by: Hon Regina IP LAU Suk-yee (Member Question No. 5) 
 
Reply:  
(1) The Government will set up a dedicated office for preparing the detailed design and 
implementation programme of the “single window”.  A comprehensive review on the 
workflow and manpower support of relevant departments will be conducted before the 
“single window” is fully implemented.  We are not in a position to contemplate any plans 
for creation or deletion of posts consequential upon the establishment of the “single 
window” at the current stage. 
 
(2) The “single window” will facilitate trade in goods by providing a single platform for 
the one-stop lodging of all documents from the trade to the Government in relation to 
importing and exporting goods, thereby enhancing clearance efficiency and reducing 
traders’ operating cost.  The estimated savings in this regard can only be ascertained upon 
the finalisation of detailed design of the “single window”, which will be prepared by the 
dedicated office.  

- End - 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 5 2  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)257  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5926) 
 

 

Head:  (31) Customs and Excise Department 

Subhead: (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In the past 5 years, how many cases relating to online selling of infringing goods were 
detected by the Customs and Excise Department?  What were the values and types of the 
goods?  How many persons were involved? 
 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 137) 
 
Reply: 
 
Details of the cases of online selling of infringing goods detected by the Customs and 
Excise Department in the past 5 years are as follows: 
 
 2011 2012 2013 2014 2015 
Number of cases 65 64 162 184 200 
Number of persons 
arrested 

74 79 190 202 247 

Total value of seizures 
(the goods involved were 
mostly clothing, watches 
and accessories) 

$1.17 
million 

$1  
million 

$2.48 
million 

$2.47 
million 

$3  
million 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)258  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5927) 
 

 

Head:  (31) Customs and Excise Department 

Subhead: () 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
How many cases of intellectual property right (IPR) infringement were reported in each of 
the past 5 years?  What were the numbers of cases with investigation completed in each of 
the past 5 years?  What are the estimated number of staff and expenditure involved in the 
investigation of IPR infringement cases in 2016-2017? 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 139) 
 
Reply: 
 
In 2016-17, a total of 200 Customs officers will be deployed to the prevention and detection 
of intellectual property right infringement, involving an expenditure of $80.23 million.  
The numbers of cases investigated by the Customs and Excise Department in the past 5 
years are as follows: 
 
 2011 2012 2013 2014 2015 
Number of cases reported 1 460 1 399 1 625 1 954 1 892 
Number of cases completed*  1 121 3 244 8 309 1 913 1 577 

Note: * As some of the cases were reported in the past years, the number of cases completed 
may be larger than that received in the same year. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)259  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5928) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (000) Operational expenses 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What are the estimates of the Customs and Excise Department for upgrading its capability 
in the investigation of internet and electronic crimes relating to intellectual property right 
(IPR) infringement in 2016-2017? 

 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 140) 
 
Reply: 
 
The Customs and Excise Department (C&ED) has been closely monitoring infringement of 
IPR on the Internet and the latest trend in electronic crimes, and has carried out timely 
review of the enforcement effectiveness.  In the past few years, C&ED has redeployed 
internal resources to set up three dedicated “Anti-Internet Piracy Teams”; set up the 
“Electronic Crime Investigation Centre” to enhance the capabilities of frontline officers in 
investigation and evidence collection; and developed three Lineament Monitoring Systems 
to better monitor and combat online IPR infringing activities.  Last year C&ED launched 
the new-generation automated system “SocNet” to help combat the selling of infringing 
articles through social media platforms.  In 2016-17, C&ED does not have any plans to 
increase the expenditure for enforcement in this area, but will continue to combat 
infringement offences through flexible deployment of resources and manpower.  The 
expenditure on system maintenance in 2016-17 will be approximately $1 million. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)260  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5929) 
 

 

Head:  (31) Customs and Excise Department 

Subhead: ( ) 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What are the estimates of the Customs and Excise Department for promoting public and 
traders’ awareness of intellectual property right and consumer protection legislation through 
publicity programmes in 2016-2017? 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 141) 
 
Reply: 
 
The Customs and Excise Department enhances public awareness of intellectual property 
rights (IPR) and consumer protection through various channels, including seminars and 
talks organised in collaboration with the Intellectual Property Department, the Consumer 
Council, industry associations and major chambers of commerce from time to time.  
Moreover, publicity and education activities are also organised to raise the community’s 
awareness of IPR and consumer protection.  As the expenditure involved has been 
subsumed within the department’s provisions, it is difficult to quantify the expenditure 
separately.   

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)261  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5930) 
 

 

Head:  (31) Customs and Excise Department 

Subhead: () 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please provide the expenditures and numbers of staff involved in the implementation of the 
Trade Descriptions (Unfair Trade Practices) (Amendment) Ordinance 2012 by the Customs 
and Excise Department (C&ED), the Commerce and Economic Development Bureau 
(CEDB) and other parties concerned in 2014, as well as the estimated expenditures and 
numbers of staff involved in the implementation of the Trade Descriptions (Unfair Trade 
Practices) (Amendment) Ordinance 2012 by C&ED, CEDB and other parties concerned in 
2016-2017. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 142) 
 
Reply: 
 
In 2014-15, 2015-16 and 2016-17, the manpower and expenditures involved in the 
enforcement of the amended Trade Descriptions Ordinance by the Customs and Excise 
Department are as follows: 
 

Year Enforcement Manpower Expenditures Involved ($ million) 
2014-15 187 87.6 
2015-16 190 95.1 
2016-17 190 88.75 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)262  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5932) 
 

 

Head:  (31) Customs and Excise Department 

Subhead: () 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In the past 5 years, what were the actual expenditures, numbers of staff and numbers of 
prosecution involved in the investigation of false statement of health products by the 
Customs and Excise Department? In 2016-2017, what will be the actual expenditure and 
number of staff involved in the investigation of false statement of health products by the 
Department? 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 144) 
 
Reply: 
 
In the past 5 years, a total of 29 cases relating to false statement of health products were 
detected by the Customs and Excise Department (C&ED), with 22 companies and 8 persons 
prosecuted.  In 2016-17, C&ED will deploy 190 officers to carry out the enforcement work 
under the amended Trade Descriptions Ordinance, involving a total expenditure of $88.75 
million, which cannot be broken down by category of goods. 
 

- End - 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 5 8  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)263  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2755) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): ( )  

Programme: (5) Trade Controls 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the Estimates for 2016-17, would the Administration please advise how much 
would be spent on each of the following areas of enforcement: 
 
1. costing checks on goods covered by Certificates of Hong Kong Origin – CEPA 
(“CO(CEPA)”); 
 
2. blitz checks on consignments subject to licensing control or covered by CO(CEPA) at 
entry and exit points and public cargo working areas; 
 
3. consignment inspections to ensure compliance with legislation governing the import 
and export of strategic commodities and other licensable items by the public; 
 
4. collection of import and export declaration charges and clothing levies under the 
respective legislation; and 
 
5. verification and assessment of the values of import and export consignments to recover 
short-paid import and export declaration charges and clothing levies. 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 2) 
 
Reply: 
 
(1) and (2) Currently, there are 20 C&ED officers responsible for monitoring consignment 
inspections on the goods covered by Certificates of Hong Kong Origin – Closer Economic 
Partnership Arrangement.  Their duties include conducting costing checks to ensure 
compliance with the requirements under “value-added content” origin rule as well as blitz 
checks at entry and exit points and public cargo working areas.  The expenditure involved 
will be $8.52 million. Since these officers also take up other trade controls duties at the 
same time, the expenditure involved in the above work could not be quantified separately. 
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(3) Currently, there are 21 C&ED officers responsible for the enforcement duties of the 
import and export control of strategic commodities and other licensable items.  The 
expenditure involved will be $8.66 million. Since these officers also take up other trade 
controls duties at the same time, the expenditure involved in the above work could not be 
quantified separately. 
 
(4) Currently, there are 33 C&ED officers responsible for collecting “declaration charges” 
and “Clothing Industry Training Levy”.  The expenditure involved will be $13.18 million. 
 
(5) Currently, there are 16 C&ED officers responsible for verifying and assessing the values 
of import and export consignments as well as recovering short-paid “declaration charges” 
and “Clothing Industry Training Levy”.  The expenditure involved will be $5.23 million. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)264  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2648) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): (-) - 

Programme: (3) Intellectual Property Rights and Consumer Protection 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1. In the past 2 years and the coming year, what are the respective amounts and manpower 
resources involved in combating false trade descriptions and unfair trade practices in respect 
of both goods and services by the Customs and Excise Department (C&ED)? 
 
2. Please list the respective number, broken down by year, of spot checks conducted, 
relevant complaints received, investigations conducted into suspected contraventions, and 
cases of prosecutions initiated/written undertakings accepted from the traders who pledged 
to stop their unfair trade practices by C&ED since the full implementation of the Trade 
Descriptions (Unfair Trade Practices) (Amendment) Ordinance 2012 in July 2013. 
 
 
Asked by: Dr Hon Elizabeth QUAT (Member Question No. 43) 
 
 
Reply: 
 
1. In 2014/15, 2015/16 and 2016/17, the manpower and expenditure involved in the 
enforcement of the amended Trade Descriptions Ordinance (“the Ordinance”) by the 
Customs and Excise Department (C&ED) are as follows: 
 

Year Manpower involved Expenditure involved ($ million) 
2014/15 187 87.60 
2015/16 190 95.10 
2016/17 190 88.75 
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2. Statistics on C&ED’s enforcement of the amended Ordinance are as follows: 
 
 2013 

(from 19 
July) 

2014 2015 2016 
(up to 29 
February) 

Total 

No. of spot checks 2 163 4 052 4 128 888 11 231 
No. of complaints 
received 

2 051 6 447 6 088 944 15 530 

No. of complaints 
with investigations 
launched  

622 3 105 3 832 665 8 224 

No. of self-initiated 
investigations 

23 91 40 1 155 

No. of prosecution 
cases 

9 74 112 8 203 

No. of cases with 
written undertakings 
accepted  

1 5 (Note ) 4 0 10 

 (Note ) – Written undertakings were received from 2 traders in one of the cases. 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)265  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3445) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): ()  

Programme: (5) Trade Controls 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in Director of Audit’s Report No. 65 that the Census and Statistics 
Department (C&SD) compiled the statistics on domestic-export recyclables based on the 
information contained in trade declaration forms submitted by exporters to the Customs and 
Excise Department (C&ED).  As all recyclables that had been processed in Hong Kong for 
export had been classified as “domestic exports” for trade declaration purposes, the 
quantities of domestic-export recyclables comprised both locally-generated and import 
quantities.  The quantities of municipal solid waste (MSW) recovered (and MSW 
generated) were thus over-estimated.  Please advise this Committee what measures would 
be adopted by C&ED to solve the problem and the expenditure involved. 
 
Asked by: Hon WU Chi-wai (Member Question No. 111) 
 
Reply: 
 
The Customs and Excise Department (C&ED) has taken the following measures to enhance 
the accuracy of the import and export recyclable statistics: 
 
a) C&ED and the Census and Statistics Department (C&SD) have issued additional 
guidelines on trade declarations since April 2014 to facilitate declarants’ understanding and 
compliance with export declaration requirements for recyclable plastic materials. 
 
b) From April 2014 to February 2016, C&ED, C&SD and the Environmental Protection 
Department (EPD) jointly conducted 7 thematic workshops for recyclable-plastics recyclers 
on “How to Complete and Lodge Import/Export Declarations”, and provided guidelines to 
them for completion of the trade declarations, including “Origin Country”, “Goods 
Descriptions” and “Hong Kong Harmonized System (HKHS) Commodity Codes” as well as 
to ensure declarants to fully understand the definitions for “domestic export” and 
“re-export”. 
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c) In 2016, C&ED will continue to collaborate with C&SD and EPD in organising 
thematic workshops for traders and recyclers in each quarter.  Apart from recyclable 
plastics, future workshops will extend to cover recyclable papers and metals.   
 
d) C&ED will continue to work with C&SD to strengthen the verification of the 
information on export declarations by randomly selecting trade declarants of domestic 
export of recyclable plastics and requiring them to provide supplementary information on 
the declared recyclable plastics, including whether the recyclable plastics are recovered 
locally or processed from imported recyclable materials and type of processing in Hong 
Kong.  C&ED will investigate all cases of suspected contravention referred by C&SD. 
 
e) C&ED will initiate prosecution against any person who knowingly or recklessly 
lodges any declaration that is inaccurate in any material particular. 
 
C&ED handles the above work through existing manpower.  The expenditure involved has 
been included in the overall estimate of the Department and could not be quantified 
separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)266  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1451) 
 

 

Head:  (31) Customs and Excise Department 

Subhead (No. & title): () 

Programme: (1) Control and Enforcement 

Controlling Officer: Commissioner of Customs and Excise (Roy TANG) 

Director of Bureau: Secretary for Commerce and Economic Development 

Question: 
 
Regarding the work to improve clearance services to facilitate efficient cargo flow across 
the boundary, please advise this Committee on the following: 
 
1. The latest update on the promotion of the Road Cargo System and the number of 
registered system users broken down by account type; 
 
2. The latest progress of testing for the harmonisation of Hong Kong Intermodal 
Transshipment Facilitation Scheme (ITFS) and the Mainland’s Cross-boundary Express 
Clearance System (CECS), and when such arrangements will be implemented to achieve 
seamless cross-boundary clearance with the Mainland; 
 
3. The latest progress of the implementation of the Hong Kong Authorized Economic 
Operator (AEO) Programme, the number of participating companies and the current 
situation of signing mutual recognition arrangements (MRAs) with overseas 
countries/cities; and 
 
4. The details and estimates in respect of the work to facilitate cargo flow across the 
boundary in 2016-17 and whether new measures will be introduced. 
 
Asked by: Hon Frankie YICK Chi-ming (Member Question No. 28) 
 
Reply: 
 
1. The Road Cargo System (ROCARS) has been operating smoothly since its full 
implementation.  The Customs and Excise Department (C&ED) has been liaising with 
industry users to ensure the provision of efficient and reliable services for the trading and 
logistics industries.  As at the end of February 2016, a total of 31 936 users were registered 
for the system, including 8 548 shippers, 3 662 shippers-cum-freight forwarders, 2 066 
freight forwarders and 17 660 truck drivers. 
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2. Hong Kong Customs and the Guangdong Customs have agreed to officially launch the 
Single E-lock Scheme on 28 March 2016.  By connecting the Hong Kong Intermodal 
Transshipment Facilitation Scheme and the Mainland’s Cross-boundary Express Clearance 
System, the Scheme will build a green logistics corridor between Hong Kong and 
Guangdong, which helps simplify clearance formalities and speed up cargo transshipment 
for trade facilitation. 
 
3. At present, 29 companies have been accredited as Authorised Economic Operators 
(AEO).  The mutual recognition arrangements (MRA) that Hong Kong has signed with the 
Mainland, India, Korea, Singapore and Thailand respectively are becoming operational, and 
the 6th MRA was signed with Malaysia on 17 March 2016.  Besides, Hong Kong is also set 
to enter into an MRA with Japan in 2016.  In the future, the Department will endeavour to 
negotiate similar arrangements with other major trading partners as well as economies along 
the Belt and Road. 
 
4. C&ED will continue to upgrade the functions of ROCARS to provide stable and 
reliable services for shippers and truck drivers.  Upon the full implementation of the Single 
E-lock Scheme, C&ED will continue to further expedite the development of the Scheme and 
explore more diversified measures to facilitate customs clearance with the Mainland 
Customs.  Furthermore, C&ED will strengthen facilitation measures for enabling traders to 
enjoy tariff reductions for trade in goods between the Mainland and trading partners 
concerned when transhipped through Hong Kong.  This will in turn reinforce Hong Kong’s 
advantage as a logistics hub in the region.  As these duties are part of the overall work of 
C&ED, it is hard to quantify such expenditure separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)267  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2905 ) 
 

 

Head:  (33) Civil Engineering and Development Department 

Subhead (No. & title): (  )  

Programme: (1) Tourism and Recreational Development 

Controlling Officer: Director of Civil Engineering and Development  
(Daniel K W CHUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
During 2016-17, the Civil Engineering and Development Department will complete the 
remaining dredging works for the second berth of Kai Tak Cruise Terminal. Will the 
Government advise on the relevant works completion date, the berth’s commissioning date 
and the latest estimated expenditure? 

 
Asked by: Hon TIEN Pei-chun, James (Member Question No. 40) 
 
Reply: 
 
According to Rule 49 of the Finance Committee Procedures, special meetings of the 
Finance Committee are convened to examine the annual Estimates of Expenditure prepared 
by the Government in support of the Appropriation Bill.  
 
Expenditure charged to the Capital Works Reserve Fund do not form part of the 
Appropriation Bill.  As such, questions relating to expenditure under the Fund are not 
relevant to the examination of the Estimates of Expenditure or the Appropriation Bill. 
 
The site formation works of the Kai Tak Cruise Terminal were carried out in stages and 
substantially completed in August 2014, enabling the commissioning of the first berth for 
receiving mega vessels in as early as 2013 and the simultaneous berthing at both berths in 
September 2014 respectively.  Upon decommissioning of the existing cross-harbour gas 
mains by the Hong Kong and China Gas Co. Ltd, the remaining seabed dredging works 
commenced in March 2015 and were substantially completed in December 2015.  From 
then on, the Terminal can berth two mega cruises at the same time.  The latest estimated 
project cost is about $1,400 million (MOD) which is subject to the finalization of the 
account. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)268  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4671) 
 

 

Head:  (33) Civil Engineering and Development Department 

Subhead (No. & title): (-) - 

Programme: (1) Tourism and Recreational Development 

Controlling Officer: Director of Civil Engineering and Development  
(Daniel K W CHUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In Matters Requiring Special Attention in 2016-17, the Administration will continue the 
planning and detailed design for the proposed public landing facility and related marine 
works in Lei Yue Mun.  What is the progress of work?  What is the time table for the 
completion of the detailed design, commencement and completion of works anticipated by 
the Administration? 
 
 
Asked by:  Hon WU Chi-wai (Member Question No. 73) 
 
 
Reply: 
 
The proposed public landing facility for Lei Yue Mun is one of the facilities to be provided 
under the Lei Yue Mun Waterfront Enhancement Project.  We have completed the 
preliminary design for the project works and are working on the required statutory 
procedures for gazettal of the project works under the Foreshore and Seabed (Reclamations) 
Ordinance, including carrying out an environmental impact assessment for the full scope of 
the works.  Hence, we are yet to confirm the timetable for the implementation of the 
project. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)269  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0365) 
 

 

Head:  (33) Civil Engineering and Development Department 

Subhead (No. & title): (-) - 

Programme: (1) Tourism and Recreational Development 

Controlling Officer: Director of Civil Engineering and Development 
(Daniel K W CHUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In the Controlling Officer’s Report, it is stated that “to strengthen the position of Hong 
Kong as a premier destination for family visitors in the region, the Civil Engineering and 
Development Department (CEDD) continued to provide engineering advice to Tourism 
Commission on the development plans of the Ocean Park and Hong Kong Disneyland 
Resort”.  What is the specific work carried out by the Administration in relation to 
strengthening the position of Hong Kong as a premier destination for family visitors in the 
region?  What is the estimated expenditure? 
 
Asked by: Hon YIU Si-wing (Member Question No. 313) 
 
Reply: 
 
The Ocean Park is developing an all-weather waterpark at Tai Shue Wan.  The Civil 
Engineering and Development Department (CEDD) provides professional engineering 
advice to the Tourism Commission (TC) of the Commerce and Economic Development 
Bureau on the project and coordinates with relevant Government departments in facilitating 
the implementation of the project. 
 
The Hong Kong Disneyland Resort (HKDR) is constructing a new themed area based on 
Marvel’s “Iron Man” franchise and a new hotel with a theme dedicated to the spirit of 
exploration.  The Government is also discussing the future overall development of the 
HKDR with The Walt Disney Company.  The CEDD provides professional engineering 
advice to the TC on these developments.   
 
The CEDD deploys existing staff resources to carry out the above tasks. 
 
The above development projects will help strengthening the position of Hong Kong as a 
premier destination for family visitors in the region.   
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)270  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0366 ) 
 

 

Head:  (33) Civil Engineering and Development Department 

Subhead (No. & title): (-) - 

Programme: (1) Tourism and Recreational Development 

Controlling Officer: Director of Civil Engineering and Development  
(Daniel K W CHUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question:  
 
Regarding the planning and detailed design for the proposed public landing facility and 
related marine works in Lei Yue Mun, what is the progress of work of the Administration?  
What is the specific time table of implementation?  What is the estimated expenditure of 
the works? 
 
 
Asked by: Hon YIU Si-wing (Member Question No. 314) 
 
Reply: 
 
The proposed public landing facility for Lei Yue Mun is one of the facilities to be provided 
under the Lei Yue Mun Waterfront Enhancement Project.  We are working on the required 
statutory procedures for gazettal of the project works under the Foreshore and Seabed 
(Reclamations) Ordinance, including carrying out an environmental impact assessment for 
the full scope of the works.  Hence, we are yet to confirm the timetable for the 
implementation of the project.  As the project is still at the planning stage, there is no 
expenditure to be incurred in 2016-17. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)271  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5451) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): (001) Salaries  

Programme: Not Specified  

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
What is the estimate of the amount required in 2016-17 for the salaries and allowances of 
the Director of Intellectual Property and the Deputy Director of Intellectual Property? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 210) 
 
Reply: 
 
The notional annual mid-point salaries (NAMS) of the Director of Intellectual Property post 
and the Deputy Director of Intellectual Property post in 2016-17 are $2,683,800 and 
$2,290,800 respectively. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)272  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1224) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Under this Programme, it is mentioned in Matters Requiring Special Attention in 2016-17 
that the Intellectual Property Department will organise promotion and education activities 
specially for small and medium enterprises with emphasis placed on intellectual property 
protection and management.  Please advise this Committee of the details of the activities, 
and the expenditure and manpower required.  How effective are such efforts in recent 
years?  Will the promotion work be stepped up? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 31) 
 
Reply: 
 
For 2016-17, the Intellectual Property Department (IPD) has earmarked about $6.8 million 
(of which $5 million came from the allocation set aside by the Bureau for promoting Hong 
Kong as an intellectual property (IP) trading hub in the region) for IP promotion and 
education targeted at the business sector (including small and medium enterprises (SMEs), 
business associations, IP intermediaries, etc.) 
 
SMEs remain a prime target of our promotion and education efforts.  Through activities 
such as seminars and exhibitions organised by IPD or in collaboration with other 
organisations, we will continue to help SMEs understand the importance of protecting their 
IP rights and to raise awareness of innovation and IP management among them.  
Moreover, to tie in with the promotion of Hong Kong as a premier IP trading hub in the 
region, we will assist SMEs to enhance their competitiveness through IP management and 
IP commercialisation, so as to make use of the opportunities brought by IP trading.  In 
2016-17, the programmes that IPD will carry out in Hong Kong include: 
 
(i) continuing to implement the “IP Manager Scheme”, providing training courses and 

relevant information for “IP managers”.  From April 2016, IPD also plans to 
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organise “Practical Workshops for IP Managers” regularly in order to encourage and 
assist IP managers to effectively protect and manage IP assets in their enterprises, 
and to integrate IP commercialisation and IP trading into their overall business 
strategy; 

 
(ii) continuing to implement the pilot scheme on free IP consultation service in 

collaboration with the IP Committee of the Law Society of Hong Kong to provide 
face-to-face consultation service for SMEs, with a view to enhancing SMEs’ 
understanding of IP and assisting them in developing effective IP management and 
commercialisation strategies.  Drawing on experience, IPD is discussing with the 
Law Society with a view to implementing the service later this year as a formal and 
long-term programme; 

 
(iii) working with legal practitioners with expertise in IP transactions to compile and 

publish a checklist containing basic practical guidelines on two areas, namely “IP 
audit” (management for day-to-day business) and “IP due diligence” (due diligence 
for IP transactions), which is expected to be made available later this year; 

 
(iv) continuing to update and enrich the content of the dedicated website "Hong Kong - 

The IP Trading Hub" (www.ip.gov.hk) in order to facilitate local SMEs and other 
stakeholders in obtaining the latest information on IP trading; 

 
(v)  continuing to co-organise the “Business of IP Asia Forum” with the Hong Kong 

Trade Development Council and the Hong Kong Design Centre; 
 
(vi)  participating actively in major exhibitions and seminars for SMEs held in Hong 

Kong, such as the “Entrepreneur Day”, “Hong Kong International Licensing Show”, 
and exhibition held in parallel with the “Business of IP Asia Forum”; 

 
(vii) co-organising promotion activities, such as seminars and exchange activities, with 

various business associations, to brief SMEs on the latest information on IP rights as 
well as issues on the protection and management of IP rights, and distributing 
relevant booklets at these events; 
 

(viii) continuing to sponsor and promote training courses on IP related subjects organised 
by professional bodies as well as business organisations, so as to foster the 
development of IP-related services in the industry and to nurture talent; and 

 
(ix) continuing to promote IP trading and introduce support services relating to IP trading 

through different channels, including newspapers, websites, exhibitions, seminars 
and business associations. 

 
To help the business sector (including SMEs, business associations, IP intermediaries, etc.) 
strengthen protection and management of their IP rights in the Mainland, IPD maintains 
close co-operation with the Mainland authorities responsible for IP protection.  In 2016-17, 
IPD will organise the following activities: 
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(i) continuing to co-organise the “Mainland, Hong Kong SAR and Macao SAR 
Intellectual Property Symposium” with the State Intellectual Property Office and the 
Macao Economic Services of the Macao SAR Government to keep the business 
sector abreast of the latest development of IP protection in the three places; and 

 
(ii) continuing to co-organise activities with the IP authorities of the Guangdong 

Province under the framework of the “Guangdong/Hong Kong Expert Group on the 
Protection of Intellectual Property Rights” to promote and publicise the importance 
of IP protection and management as well as the concept of IP trading.  These 
activities will include organising thematic seminars, and updating and enriching the 
content of the “Intellectual Property Database for Guangdong, Hong Kong and 
Macao” (www.ip-prd.net) as well as the “Guangdong/Hong Kong IP Co-operation 
Corner”, “Mainland Enterprises Corner” and “Mainland and Hong Kong Trademark 
Column” on IPD’s website (www.ipd.gov.hk), with a view to providing the business 
sector with information about IP protection, management and trading in Guangdong, 
Hong Kong and Macao, including laws and regulations, registration procedures, law 
enforcement, and promotion and education activities.  IPD will also continue to 
organise thematic exchange activities to enable the business sector to establish 
contact with the IP authorities and business sector in the Mainland, with a view to 
enhancing the understanding of IP management and trading in the two places and 
fostering mutual co-operation on IP trading. 

 
As for manpower resources, the implementation of the above measures is mainly supported 
by the Marketing Division of IPD.  The Division currently comprises 10 staff members 
who are responsible for different areas of work on IP promotion and education as well as 
promotion of IP trading. 

 
Regarding the effectiveness of the above work, apart from maintaining continuous liaison 
with the business sector and stakeholders, IPD collects feedback from participants of the 
relevant promotion and education activities to evaluate the effectiveness of these activities 
and draw up appropriate promotion strategies and programme plans.  In 2015-16, IPD 
participated in 4 exhibitions; the seminars, public lectures, workshops, exchange activities, 
training programmes and consultation services organised by IPD attracted about 2 000 
participants and were well received. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)273  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2790) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As indicated in the Matters Requiring Special Attention in 2016-17, the Government will 
organise promotion and education activities specially for small and medium enterprises 
(SMEs) with emphasis placed on intellectual property (IP) protection and management, and 
will also strengthen efforts in reaching out to young people on IP protection through school 
visits and promotion activities.  In this regard, will the Government inform this Committee 
of: 
 
(1) the amount of expenditure involved in the promotion and education activities 

organised specially for SMEs; 
 
(2) the number of promotion and education activities expected to be organised for SMEs 

in the coming year; and 
 
(3) the number of school visits and promotion activities planned, and the related 

expenditure involved? 
 
 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 10) 
 
 
Reply: 
 
(1) SMEs remain a prime target of our promotion and education efforts.  In 2016-17, the 
Intellectual Property Department (IPD) has earmarked about $6.8 million (of which 
$5 million came from the allocation set aside by the Bureau for promoting Hong Kong as an 
intellectual property (IP) trading hub in the region) for IP promotion and education targeted 
at the business sector (including small and medium enterprises (SMEs), business 
associations, IP intermediaries, etc.)   
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(2) In 2016-17, the promotion and education activities to be organised by IPD for SMEs in 
Hong Kong include: 
 
(i) continuing to implement the “IP Manager Scheme”, providing training courses and 
relevant information for “IP managers”.  From April 2016, IPD also plans to organise 
“Practical Workshops for IP Managers” regularly in order to encourage and assist IP 
managers to effectively protect and manage IP assets in their enterprises, and to integrate IP 
commercialisation and IP trading into their overall business strategy; 
 
(ii) continuing to implement the pilot scheme on free IP consultation service in 
collaboration with the IP Committee of the Law Society of Hong Kong to provide 
face-to-face consultation service for SMEs, with a view to enhancing SMEs’ understanding 
of IP and assisting them in developing effective IP management and commercialisation 
strategies.  Drawing on experience, IPD is discussing with the Law Society with a view to 
implementing the service later this year as a formal and long-term programme; 
 
(iii) working with legal practitioners with expertise in IP transactions to compile and 
publish a checklist containing basic practical guidelines on two areas, namely “IP audit” 
(management for day-to-day business) and “IP due diligence” (due diligence for IP 
transactions), which is expected to be made available later this year; 
 
(iv) continuing to update and enrich the content of the dedicated website "Hong Kong - 
The IP Trading Hub" (www.ip.gov.hk) in order to facilitate local SMEs and other 
stakeholders in obtaining the latest information on IP trading; 
 
(v)  continuing to co-organise the “Business of IP Asia Forum” with the Hong Kong Trade 
Development Council and the Hong Kong Design Centre; 
 
(vi) participating actively in major exhibitions and seminars for SMEs held in Hong Kong, 
such as the “Entrepreneur Day”, “Hong Kong International Licensing Show”, and exhibition 
held in parallel with the “Business of IP Asia Forum”; 
 
(vii) co-organising promotion activities, such as seminars and exchange activities, with 
various business associations, to brief SMEs on the latest information on IP rights as well as 
issues on the protection and management of IP rights, and distributing relevant booklets at 
these events; 
 
(viii) continuing to sponsor and promote training courses on IP related subjects organised by 
professional bodies as well as business organisations, so as to foster the development of 
IP-related services in the industry and to nurture talent; and 
 
(ix) continuing to promote IP trading and introduce support services relating to IP trading 
through different channels, including newspapers, websites, exhibitions, seminars and 
business associations. 
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To help the business sector (including SMEs, business associations, IP intermediaries, etc.) 
strengthen protection and management of their IP rights in the Mainland, IPD maintains 
close co-operation with the Mainland authorities responsible for IP protection.  In 2016-17, 
IPD will organise the following promotional activities: 
 
(i) continuing to co-organise the “Mainland, Hong Kong SAR and Macao SAR 
Intellectual Property Symposium” with the State Intellectual Property Office and the Macao 
Economic Services of the Macao SAR Government to keep the business sector abreast of 
the latest development of IP protection in the three places; and 
 
(ii) continuing to co-organise activities with the IP authorities of the Guangdong Province 
under the framework of the “Guangdong/Hong Kong Expert Group on the Protection of 
Intellectual Property Rights” to promote and publicise the importance of IP  protection and 
management as well as the concept of IP trading.  These activities will include organising 
thematic seminars, and updating and enriching the content of the “Intellectual Property 
Database for Guangdong, Hong Kong and Macao” (www.ip-prd.net) as well as the 
“Guangdong/Hong Kong IP Co-operation Corner”, “Mainland Enterprises Corner” and 
“Mainland and Hong Kong Trademark Column” on IPD’s website (www.ipd.gov.hk), with 
a view to providing the business sector with information about IP protection, management 
and trading in Guangdong, Hong Kong and Macao, including laws and regulations, 
registration procedures, law enforcement, and promotion and education activities.  IPD 
will also continue to organise thematic exchange activities to enable the business sector to 
establish contact with the IP authorities and business sector on the Mainland, with a view to 
enhancing the understanding of IP management and trading in the two places and fostering 
mutual co-operation on IP trading. 
 
(3) In 2016-17, IPD plans to visit 70 schools, organise an interactive drama programme in 
100 primary and secondary schools and hold seminars in four tertiary institutions.  In 
addition, IPD will continue to promote respect for IP rights to young people through other 
channels, including exhibitions, web-based interactive teaching materials as well as 
activities co-organised with various bodies, etc.  The estimated expenditure involved in 
organising the above school visits and promotional activities is about $2.1 million. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)274  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4903) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): (000) Operational expenses 

Programme: Not specified 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Has the Intellectual Property Department (IPD) created any supernumerary posts or required 
additional manpower for handling the Copyright (Amendment) Bill 2014?  If so, what will 
be the arrangement for the additional manpower if the Bill is not passed in the current 
legislative year? 
 
Asked by: Hon Dennis KWOK (Member Question No. 58) 
 
Reply: 
 
Workload generated by the Copyright (Amendment) Bill 2014 (the Bill) was subsumed in 
the existing establishment of IPD without additional manpower.  Even if the Bill is not 
passed by the current-term Legislative Council, these staff members will continue to be 
engaged in the regular work of IPD. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)275  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2765) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
How would the Government make use of the estimated expenditure for 2016-17 to carry out 
the work below: 
 
1. work with stakeholders to implement support measures recommended by the Working 

Group on Intellectual Property Trading to develop and promote Hong Kong as a 
premier intellectual property (IP) trading hub in the region; 

 
2. support the business community in strengthening their IP protection and management 

in the Mainland through the Guangdong/Hong Kong Expert Group on the Protection 
of IP Rights; and 

 
3. continue to play a proactive role in the Asia-Pacific Economic Cooperation (APEC) 

and the Trade-Related Aspects of IP Rights Council of the World Trade Organization 
(WTO), and, through such institutions, to provide appropriate technical assistance to 
developing and least-developed economies overseas? 

 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 12) 
 
Reply: 
 
1. To promote Hong Kong as a premier IP trading hub in the region, the Intellectual 

Property Department (IPD) has been working with stakeholders to implement the 
measures recommended in the report of the Working Group which fall under four 
strategic areas, namely (I) enhancing the IP protection regime; (II) supporting IP 
creation and exploitation; (III) fostering IP intermediary services and manpower 
capacity; and (IV) pursuing promotion, education and external collaboration efforts.  
In 2016-17, IPD will implement measures including the following : 
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Strategic Area (I): Enhancing the IP protection regime 
 

(i) we are assisting the relevant Bills Committee to scrutinise the Patents 
(Amendment) Bill 2015.  Subject to the progress of the legislative exercise and 
other implementation work, we tentatively aim at launching the “Original Grant 
Patent” system in 2017 at the earliest; and   

 
(ii) we will continue to follow up on the outcome of the consultation on the 

proposed application of the Protocol Relating to the Madrid Agreement 
Concerning the International Registration of Marks to Hong Kong, in order to 
map out the way forward. 

 
 

Strategic Area (II): Supporting IP creation and exploitation 
 

(iii) we will continue to collaborate with the IP Committee of the Law Society of 
Hong Kong (Law Society) to implement the pilot scheme on free IP 
consultation service, which  provides face-to-face consultation service for 
small and medium-sized enterprises (SMEs) with a view to enhancing their 
understanding of IP and assisting them in developing effective IP management 
and commercialisation strategies.  Drawing on experience, IPD is now 
discussing with the Law Society with a view to launching the  service later this 
year as a formal and long-term programme. 

 
 

Strategic Area (III): Fostering IP intermediary services and manpower capacity 
 

(iv) we will continue to implement the “IP Manager Scheme”, and provide training 
courses and relevant information for “IP managers”.  From April 2016, IPD 
also plans to organise “Practical Workshops for IP Managers” regularly in order 
to encourage and assist IP managers to effectively protect and manage IP assets 
in their enterprises, and to integrate IP commercialisation and IP trading into 
their overall business strategy; 

 
(v) we will continue to sponsor and promote training courses on IP-related subjects 

organised by professional bodies as well as business organisations, so as to 
foster the development of IP-related services in the industry and to nurture 
talent; 

 
(vi) we plan to carry out a dedicated survey on the manpower situation of the IP 

trading industry in the second half of 2016, with a view to understanding the 
manpower situation of the industry, identifying skillset requirements and 
training needs, and conducting manpower forecast, etc.; 
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(vii) IPD is working with legal practitioners with expertise in IP transactions to 

compile and publish a checklist containing basic practical guidelines on two 
areas, namely “IP audit” (management for day-to-day business) and “IP due 
diligence” (due diligence for IP transactions), which is expected to be made 
available later this year; 

 
(viii) we will continue to work with the Department of Justice (DoJ) with a view to 

implementing the proposal of amending the Arbitration Ordinance, in order to 
make clear that disputes over IP Rights are capable of resolution by arbitration.  
The Government intends to introduce legislative proposals to the Legislative 
Council in 2016; and  

 
(ix) we plan to co-organise a seminar with DoJ again during the Mediation Week in 

May 2016 to promote the use of mediation to resolve IP disputes to IP industry 
players. 

 
 

Strategic Area (IV): Pursuing promotion, education and external collaboration efforts 
 

(x) we will continue to update and enrich the content of the dedicated website 
"Hong Kong - The IP Trading Hub" (www.ip.gov.hk) in order to facilitate local 
SMEs and other stakeholders in obtaining the latest information on IP trading; 

 
(xi) we will continue to promote IP trading and introduce support services relating 

to IP trading through different channels, including newspapers, websites, 
exhibitions, seminars and business associations; 

 
(xii) we will continue to co-organise the “Business of IP Asia Forum” with the Hong 

Kong Trade Development Council and the Hong Kong Design Centre; and  
 

(xiii) we will continue to co-operate with the relevant Mainland authorities and 
various international and overseas IP organisations to promote the concept of IP 
trading and IP commercialisation. 

 
 
2. IPD maintains close co-operation with the Mainland authorities responsible for IP 

protection through the Guangdong/Hong Kong Expert Group on the Protection of 
Intellectual Property Rights, in order to help the business sector strengthen protection 
and management of their IP rights in the Mainland.  In 2016-17, IPD will continue to 
co-organise activities with the IP authorities of the Guangdong Province to promote 
and publicise the importance of IP protection and management as well as the concept 
of IP trading.  These activities will include organising thematic seminars, and 
updating and enriching the content of the “Intellectual Property Database for 
Guangdong, Hong Kong and Macao” (www.ip-prd.net) as well as the 
“Guangdong/Hong Kong IP Co-operation Corner”, “Mainland Enterprises Corner” 
and “Mainland and Hong Kong Trademark Column” on IPD’s website 
(www.ipd.gov.hk), with a view to providing the business sector with information 
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about IP protection, management and trading in Guangdong, Hong Kong and Macao, 
including laws and regulations, registration procedures, law enforcement, and 
promotion and education activities.  IPD will also continue to organise thematic 
exchange activities to enable the business sector to establish contact with the IP 
authorities and business sector on the Mainland, with a view to enhancing the 
understanding of IP management and trading in the two places and fostering mutual 
co-operation. 

 
 
3. IPD has been actively participating in international IP conferences and meetings such 

as those organised by the World Trade Organization (WTO), the World Intellectual 
Property Organization (WIPO) and  the Asia-Pacific Economic Cooperation (APEC).  
As a full WTO member, Hong Kong has been participating in the Trade-Related 
Aspects of Intellectual Property Rights Council and Trade Policy Review Meeting. 
The Director of IPD has joined the delegation of China in attending the annual 
meetings of the Assemblies of the Member States held by WIPO. IPD has also taken 
part in APEC’s Intellectual Property Experts Group.  IPD will continue to participate 
in international conferences and meetings to provide views and technical assistance on 
issues of concern.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)276  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2937) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As mentioned in paragraph 95 of the Budget, Hong Kong is well placed to develop itself as 
an intellectual property (IP) trading hub in the region, which includes introducing an 
original grant patent system, providing capacity building and conducting extensive 
promotion and publicity activities.  It is noted in the Bureau’s estimate that an increase of 
15 staff members is required in the coming year for discharging the extra duties, which 
represents a significant increase compared with the past.  Please provide the number of 
officers who will be assigned by the Bureau to undertake duties for capacity building and 
for promotion and publicity activities in the coming 3 years, as well as the estimated 
expenditure involved? 
 
Asked by: Hon Martin LIAO Cheung-kong (Member Question No. 14) 
 
Reply: 
   
The Intellectual Property Department (IPD) has been working in full swing with 
stakeholders to implement the initiative of promoting the development of Hong Kong as an 
IP trading hub in the region.  Regarding capacity building, IPD will continue to implement 
the “IP Manager Scheme”, providing training courses and relevant information for “IP 
managers”.  From April 2016, IPD plans to organise “Practical Workshops for IP 
Managers” regularly in order to encourage and assist IP managers to effectively protect and 
manage IP assets in their enterprises, and to integrate IP commercialisation and IP trading 
into their overall business strategy.  IPD will also continue to sponsor and promote training 
courses on IP-related subjects organised by professional bodies as well as business 
organisations, so as to foster the development of IP-related services in the industry and to 
nurture talent.  In addition, IPD plans to carry out a dedicated survey in the second half of 
2016, with a view to understanding the manpower situation of the IP industries, identifying 
skillset requirements and training needs, conducting manpower forecast, etc. 
 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 8 3  

 

For promotion and publicity activities, the programmes that IPD plans to carry out include: 
 
(a) continuing to update and enrich the content of the dedicated website "Hong Kong - 

The IP Trading Hub" (www.ip.gov.hk) in order to facilitate local SMEs and other 
stakeholders in obtaining the latest information on IP trading; 

 
(b)  continuing to co-organise the “Business of IP Asia Forum” with the Hong Kong Trade 

Development Council and the Hong Kong Design Centre; 
 
(c) participating actively in major exhibitions and seminars for SMEs held in Hong Kong, 

such as the “Entrepreneur Day”, “Hong Kong International Licensing Show”, and 
exhibition held in parallel with the “Business of IP Asia Forum”; 

 
(d) co-organising promotion activities, such as seminars and exchange activities, with 

various business associations, to brief SMEs on the latest information on IP rights as 
well as issues on the protection and management of IP rights, and distributing relevant 
booklets at these events; 

 
(e) continuing to promote IP trading and introduce support services relating to IP trading 

through different channels, including newspapers, websites, exhibitions, seminars and 
business associations; and 

 
(f) continuing to co-operate with the relevant Mainland authorities and various 

international and overseas IP organisations to promote the concept of IP trading and IP 
commercialisation. 

 
To strengthen promotion of IP trading, IPD will create one Chief Intellectual Property 
Examiner post in 2016-17. The aforementioned work will mainly be undertaken by the 
newly created Chief Intellectual Property Examiner and the 10 existing staff members of the 
Marketing Division of IPD who are also responsible for implementing IPD’s overall IP 
promotion and public education programmes.  As the related manpower expenditure is 
subsumed under IPD’s overall estimates, it is difficult to quantify it separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)277  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4787) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
With regard to the promotion of awareness of intellectual property (IP) rights, please advise 
this Committee of: 
 
(a) the public promotion and education activities organised by the Government in 

2013-14, 2014-15 and 2015-16 for the promotion of awareness as well as the 
importance of copyright protection, in particular copyright protection in a digital 
environment, and the expenditure involved; and 

 
(b) the Government’s work plan in 2016-17 for promoting awareness as well as the 

importance of copyright protection, in particular copyright protection in a digital 
environment.  Is the work plan directed at any target groups and if so, who, and what 
is the expenditure involved? 

 
Asked by: Hon MA Fung-kwok (Member Question No. 91) 
 
Reply: 
 
(a) The Intellectual Property Department (IPD) attaches great importance to the promotion 

and education work concerning the protection of different types of intellectual 
property rights (IPR), including protecting copyright in the digital environment.  IPD 
launched the “No Fakes Pledge” Scheme (which encourages retail merchants to pledge 
not to sell counterfeit and pirated products) and the “I Pledge” Campaign (which 
encourages consumers not to buy or use pirated and counterfeit goods) in 1998 and 
1999 respectively.  In addition, we produce Announcements of Public Interest (APIs) 
from time to time to promote the importance of respecting and protecting different 
types of IPR. We also organise and operate interactive drama programmes for schools 
with the theme of respecting IPR on the internet, interactive tutorial websites, visits to 
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primary and secondary schools as well as seminars in tertiary institutions to spread the 
messages of respecting creativity, stopping online infringement, protecting copyright, 
etc.  We also collaborate with various organisations in conducting and supporting a 
wide range of promotion and education activities through different channels such as 
talks, concerts, creative competitions and promotion videos to disseminate the message 
of respecting and protecting IPR to the public (including young people).  
 
The expenditure incurred by IPD on promotion activities on copyright protection in 
2013-14, 2014-15 and 2015-16 was $2.2 million, $1.7 million and $3.6 million 
respectively 1. 
 

(b) In 2016-17, IPD will continue the above measures for promoting awareness of the 
importance of IPR protection, including copyright protection in the digital 
environment, to the public (including young people).  Our work plan includes: 

i) jointly producing a new API with the Copyright Bureau of Guangdong Province, 
to be broadcast on television.  The API will be broadcast in Hong Kong and 
Guangdong Province; 

ii) producing leaflets for distribution at seminars, exhibitions and schools and for 
uploading onto our website;  

iii) placing supplements in local newspapers targeted at students; and 

iv) organising the “I Pledge Live Band Festival” for members of the “I Pledge” 
Campaign. 
 

The planned expenditure to be incurred by IPD on promotion activities on copyright 
protection in 2016-17 is about $2.2 million. 

 
 
 

- End - 

 
 
 
 
 
 
 
_________________________ 
1 Of the $3.6 million incurred by IPD on promoting copyright protection in 2015-16, about $1.49 million was for 

the promotion of the Copyright (Amendment) Bill 2014. 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)278  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2326) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Intellectual Property Department has placed advertisements or provided sponsor 
content in newspapers, weekly news magazines and their associated websites (newspapers 
and magazines) registered under the Registration of Local Newspapers Ordinance to 
promote the Copyright (Amendment) Bill 2014 and related contents.  Please advise the 
advertising costs incurred for placing advertisements or providing sponsor content in 
newspapers and magazines (list by name of newspapers and magazines in descending order 
of the amount of advertising costs) over the past year:  
  

Name of newspapers and magazines 2015-16 
Expenditure ($) 

    

    
 
Asked by: Hon Charles Peter MOK (Member Question No. 210) 
 
Reply: 
 
The expenditure incurred by the Intellectual Property Department (IPD) in placing 
advertisements to explain the Copyright (Amendment) Bill 2014 (the Bill) and related 
contents in 2015-16 (listed by name of newspapers and magazines in descending order of 
the amount of advertising expenditure) is as follows: 
 

Name of newspapers and magazines 2015-16 
Expenditure ($) 

Ming Pao Daily News and mingpao.com 232,033 
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Name of newspapers and magazines 2015-16 
Expenditure ($) 

Oriental Daily News and on.cc 182,033 

Headline Daily and hkheadline.com 163,849 

Sing Tao Daily and singtao.com 83,953 

Hong Kong Economic Times 82,000 

AM730 and am730.com.hk 39,313 

Wen Wei Po 30,000 

Sing Pao Daily News and singpao.com 24,033 

Hong Kong Economic Journal 15,000 

Metro Daily 9,000 

Total 861,214 
 
IPD did not promote the Bill and its related contents by way of sponsor content in 
newspapers and magazines. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)279  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5761) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Will the Government inform this Committee of the time for the next review on Hong 
Kong’s copyright regime and legislation to ensure that the regime can meet the actual needs 
of Hong Kong and keep pace with international developments?  What are the schedule of 
work, expenditure, resources requirement and staff cost involved? 
 
Asked by: Hon Charles Peter MOK (Member Question No. 205) 
 
Reply: 
 
Maintaining a modern copyright regime is of vital importance to the economic development 
of Hong Kong, especially the growth of creative industries and a knowledge economy.  
There is no shortage of new copyright issues in the digital environment.  As a small 
externally oriented economy, Hong Kong needs to plan ahead to catch up with the 
technological developments, follow the international legal norm and remain competitive in 
the world arena.  It was unfortunate that the Copyright (Amendment) Bill 2014 could not 
be taken any further.  Nonetheless, the Government will continue to engage all 
stakeholders and review different copyright issues with an open mind.  We will carry out 
legal and policy research as a basis for the next-term Government to consider and formulate 
any new legislative proposal.  We will consult the public before any new legislative 
proposal is introduced. 
 
At the Commerce and Economic Development Bureau, copyright-related work is handled 
by a Deputy Secretary, a Principal Assistant Secretary and an Assistant Secretary.  At the 
Intellectual Property Department, the relevant legal work comes under the Copyright Team, 
which comprises five lawyers, viz. an Assistant Director of Intellectual Property, two Senior 
Solicitors and two Solicitors.  As workload in relation to copyright is subsumed in the 
existing provision of the Government, and review of the copyright regime is only part of the 
work of the relevant staff, it is difficult to quantify the resources required. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)280  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5060) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureaux… to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years. 
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Intellectual Property 
Department (IPD) in 2015-16 and 2016-17, the services affected by the programme and 
details of the expenditure involved. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 90) 
 
Reply: 
 
For 2015-16 and 2016-17, IPD has, through re-engineering and better utilisation of 
resources, worked to maintain and enhance the work efficiency and service quality while 
reducing general departmental expenses. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)281  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1788) 
 

 

Head:  (78) Intellectual Property Department 

Subhead (No. & title): ( )  

Programme: (2) Protection of Intellectual Property 

Controlling Officer: Director of Intellectual Property (LEUNG Ka-lai, Ada) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In 2016-17, the Intellectual Property Department will support the business sector in 
strengthening protection and management of their intellectual property rights in the 
Mainland through the Guangdong/Hong Kong Expert Group on the Protection of 
Intellectual Property Rights.  In this connection, will the Government advise on: 
 
(1) the specific efforts to be made in respect of the above work and the estimated 

expenditure involved; and 
 
(2) the ways for assessing the effectiveness of the above work? 
 
Asked by: Hon James TIEN Pei-chun (Member Question No. 8) 
 
Reply: 
 
1. The Intellectual Property Department (IPD) maintains close co-operation with the 

Mainland authorities responsible for intellectual property (IP) protection through the 
Guangdong/Hong Kong Expert Group on the Protection of Intellectual Property 
Rights, in order to help the business sector strengthen protection and management of 
their IP rights in the Mainland.  In 2016-17, IPD will continue to co-organise 
activities with the IP authorities of the Guangdong Province to promote and publicise 
the importance of IP protection and management as well as the concept of IP trading.  
These activities will include organising thematic seminars, and updating and enriching 
the content of the “Intellectual Property Database for Guangdong, Hong Kong and 
Macao” (www.ip-prd.net) as well as the “Guangdong/Hong Kong IP Co-operation 
Corner”, “Mainland Enterprises Corner” and “Mainland and Hong Kong Trademark 
Column” on IPD’s website (www.ipd.gov.hk), with a view to providing the business 
sector with information about IP protection, management and trading in Guangdong, 
Hong Kong and Macao, including laws and regulations, registration procedures, law 
enforcement, and promotion and education activities.  IPD will also continue to 
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organise thematic exchange activities to enable the business sector to establish contact 
with the IP authorities and business sector on the Mainland, with a view to enhancing 
the understanding of IP management and trading in the two places and fostering 
mutual co-operation.  The estimated expenditure of such work is about $150,000. 

 
2. Apart from maintaining continuous liaison with the business sector and stakeholders, 

IPD also collects feedback from participants of the relevant promotion and education 
activities to evaluate the effectiveness of these activities and draw up appropriate 
promotion strategies and programme plans.  The seminars, exchange activities and 
training programmes organised by IPD in 2015-16 attracted about 500 participants and 
were well received. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)282  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0740) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ()  

Programme: Investment Promotion  

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
  ↵ 
It is mentioned in the Estimates that Invest Hong Kong will “continue with investment 
promotion efforts in attracting multinational companies to set up their global or regional 
operations in Hong Kong, in particular on the Mainland, in Taiwan and other emerging 
markets (including markets of the Belt the Road countries)”.  
 
Please advise of the following:  
 
1. What promotion activities were organised last year?  What cities were involved?  

What was the amount of investment attracted?  
 
2. What are the provisions and resources earmarked for such promotion efforts this year?  
 
Asked by: Hon CHAN Kam-lam (Member Question No. 33) 
 
Reply: 
 
Invest Hong Kong (InvestHK) conducts marketing campaigns and seminars as well as 
investment promotion visits to attract and assist more companies from the Mainland, 
Taiwan and emerging markets (including markets along the Belt and Road) to set up or 
expand their business operations in Hong Kong.  In 2015, InvestHK assisted 125 
companies from the Mainland, Taiwan and emerging markets (including Russia, India, the 
Association of Southeast Asian Nations, Middle East and South America).  
 
On the Mainland market, InvestHK has been partnering with the Ministry of Commerce and 
other relevant local authorities such as provincial or municipal bureaux of commerce as well 
as local industrial and commercial organisations to conduct sector-specific seminars in the 
Mainland, with a view to introducing to the business sector the competitive edges of Hong 
Kong.  In 2015, these seminars were held in Mainland cities including Wuhan, Zhengzhou, 
Hefei, Nanjing, Shanghai, Nanning, Jinan, Qinhuangdao, Fuzhou, Quanzhou, Lanzhou, 
Mianyang and Chengdu.  We have also partnered with Hong Kong Trade Development 
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Council (HKTDC) and other organisations to participate in major trade fairs and 
conferences held in the Mainland, such as the China International Fair for Investment and 
Trade in Xiamen, and the China-Russia Expo in Harbin.  Furthermore, we have organised 
briefing sessions for more than 40 incoming Mainland delegations on Hong Kong’s 
investment environment.  
 
Last year, InvestHK continued to attract inward investment from Taiwan through its 
investment promotion unit in the Hong Kong Economic, Trade and Cultural Office in 
Taipei.  Its work included organising promotion campaigns and seminars in partnership 
with different business associations in Taiwan, and maintaining close liaison with Taiwan 
business organisations and businessmen in Hong Kong to support their expansion plans.  
 
To better seize the business opportunities arising from emerging markets, InvestHK has 
engaged a consultant in Tijuana of Mexico since January 2015, to cover the markets in 
Mexico and Central and South America.  It has also increased the consultancy days of 
some of the overseas consultants based in markets along the Belt and Road (such as 
Moscow, Milan and Israel).  Moreover, in collaboration with relevant authorities in 
Guangdong, Macao and Guangzhou, we have conducted seminars in economies along the 
Belt and Road (including Singapore, Malaysia, Indonesia and the United Arab Emirates) to 
promote the combined advantages offered by the economic integration of Hong Kong and 
the Pearl River Delta region.   
 
In 2016-17, InvestHK will continue its efforts in reaching out to potential companies 
through marketing campaigns, seminars and investment promotion visits.  The estimated 
expenditure is $8.1 million.  The figure does not include staff cost or general marketing 
and promotion expenses which cannot be separately itemised. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)283  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2556) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated in this Programme that provision for 2016-17 is $12.3 million (10.6%) higher 
than the revised estimate for 2015-16, which is mainly due to the increased provision for the 
enhanced investment promotion activities in connection with the Belt and Road Initiative 
and to support the long-term development of Hong Kong’s maritime industry.  In addition, 
one post will be created in 2016-17.  In this connection, will the Government advise this 
Committee of: 
 
(1) the amounts of operational expenses involved in 2016-17 that comprise the increased 

provision of $12.3 million; and 
 
(2) the staffing provision for enhancing investment promotion activities in connection 

with the Belt and Road Initiative and supporting the long-term development of Hong 
Kong’s maritime industry?  What are the estimated emoluments involved in 
2016-17? 

 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 43) 
 
 
Reply: 
 
Invest Hong Kong will deploy the increased provision in 2016-17 for strengthening its 
existing investment promotion work, including the following aspects - 
 
(i)  enhancing the consultancy service that covers markets along the Belt and Road;  
 
(ii)  strengthening the investment promotion service under the Hong Kong Economic and 

Trade Office in Wuhan;  
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(iii)  increasing the number of duty visits to developing economies and arranging additional 

investment promotion seminars in these economies; 
 
(iv)  strengthening the manpower in Invest Hong Kong’s head office to support the 

organisation of promotional events in the Mainland;  
 
(v)  participating in various high-profile international maritime conferences / exhibitions; 

and  
 
(vi)  stepping up our investment promotion efforts in key maritime hubs through for 

instance, hosting networking events. 
 
These initiatives would assist us in identifying companies in these economies / sector which 
may have an interest to set up their business in Hong Kong and to promote Hong Kong’s 
advantage as a leading international business hub. 
 
Invest Hong Kong does not have designated staff provision for the Belt and Road Initiative. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)284  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2502) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Chief Executive has vigorously promoted the Belt and Road Initiative.  Please give a 
detailed account of the countries to be included in as well as the scope of the marketing 
campaign which is to be carried out along the Belt and Road in the coming year.  
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 8) 
 
Reply: 
 
The Belt and Road is an open initiative, mainly covering more than 60 economies in Asia, 
Africa and Europe. 
 
To enhance our efforts in investment promotion, in 2016-17, Invest Hong Kong (InvestHK) 
will increase the consultancy days for the overseas investment promotion consultants 
covering Italy, Israel, Turkey, Russia and Central Asia as well as the Middle East and North 
Africa region.  The investment promotion service under the Hong Kong Economic and 
Trade Office in Wuhan will also be strengthened. 
 
InvestHK will also increase the number of duty visits to economies along the Belt and Road 
and organise additional investment promotion activities to coincide with these visits.  
Investment promotion seminars under planning include Chongqing, Xian and Xiamen on 
the Mainland as well as Jakarta and Kuala Lumpur in the Association of Southeast Asia 
Nations region. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)285  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2503) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Which among the Belt and Road countries have not yet set up business in Hong Kong? 
 
What are the fields of business involved and the total investment of those Belt and Road 
countries that have set up business in Hong Kong? 

 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 9) 
 
 
Reply: 
 
The Belt and Road is an open initiative, mainly covering more than 60 economies in Asia, 
Africa and Europe. 
 
In the past three years, among the projects completed by Invest Hong Kong in assisting 
companies to set up or expand business in Hong Kong, 699 of them came from Mainland 
China and economies in South-east Asia, South Asia, Central Asia, Middle East and 
Europe.  They are mainly in the sectors of transport and industrial, innovation and 
technology as well as financial services.  These investment projects generated over $23.3 
billion investment to Hong Kong. 

 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 9 8  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)286  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2834) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Invest Hong Kong has announced its work for the coming year to step up investment 
promotion efforts in countries along the Belt and Road.  Of the more-than-10% increase in 
the expenditure for the coming year, how much is related to promoting the Belt and Road 
Initiative?  Apart from the promotion plan to invite more overseas enterprises to set up 
offices in Hong Kong, will more efforts be made to attract foreign enterprises to make use 
of Hong Kong’s financing and listing services? 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 54) 
 
Reply: 
 
Invest Hong Kong (InvestHK) will deploy the increased provision in 2016-17 for 
strengthening its existing investment promotion work, including the following aspects - 
 
(i)  enhancing the consultancy service that covers markets along the Belt and Road; 
 
(ii)  strengthening the investment promotion service under the Hong Kong Economic and 

Trade Office in Wuhan;  
 
(iii)  increasing the number of duty visits to developing economies and arranging additional 

investment promotion seminars in these economies;  
 
(iv)  strengthening the manpower in InvestHK’s head office to support the organisation of 

promotional events in the Mainland; 
 
(v)  participating in various high-profile international maritime conferences / exhibitions; 

and  
 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  6 9 9  

 

(vi) stepping up our investment promotion efforts in key maritime hubs through for 
instance, hosting networking events. 

 
These initiatives would assist us in identifying companies in these economies / sector which 
may have an interest to set up in Hong Kong and to promote Hong Kong’s advantage as a 
leading international business hub. 
 
 
Hong Kong’s advantage in the financial sector is one of the core messages in InvestHK’s 
promotion work.  InvestHK offers one-to-one facilitation and sector-specific assistance to 
companies which plan to set up in Hong Kong from the planning to implementation stages.  
InvestHK also provides latest market and regulatory information including the financing 
and listing services in Hong Kong.   
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)287  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1187) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
As mentioned under Matters Requiring Special Attention in 2016-17, Invest Hong Kong 
(InvestHK) will, inter alia, continue to focus investment promotion efforts on the priority 
sectors, with an emphasis on the financial services, transport and logistics as well as 
information and communications technology sectors.  What are the specific measures and 
expenditures involved?  Please provide figures in respect of the key priority sectors.  As 
the Chief Executive announced in his 2013 Policy Address that we must deepen and expand 
our industries, how much expenditure did InvestHK spend in the past year on promoting 
investment in our industries?  How effective were the promotion efforts?  Will there be 
continued efforts to promote development of our industries?  If so, what are the details and 
expenditures involved?  
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 14) 
 
Reply: 
 
In 2016-17, Invest Hong Kong (InvestHK) will continue to adopt a sector-focused approach 
in attracting overseas, Mainland and Taiwan companies in priority sectors and industries 
where Hong Kong has a clear competitive edge through its global network of Investment 
Promotion Units and overseas consultants.  Specific target industries include financial 
services, transport and logistics as well as information and communications technology. It 
will also continue to forge close partnership with other organisations responsible for 
promoting Hong Kong overseas, including the Economic and Trade Offices, the Hong Kong 
Trade Development Council, Hong Kong Tourism Board, Hong Kong Science & 
Technology Parks Corporation, Cyberport and Create Hong Kong through regular meetings 
and joint promotion events, as well as to organise sector-focused receptions and sponsor 
major local and overseas events, with a view to promoting the business opportunities in 
these priority sectors.  The estimated expenditure for organising and sponsoring the related 
events in 2016-17 is around $1.3 million.  The figure does not include staff cost or general 
marketing and promotion expenses which cannot be separately itemised. 
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Besides the abovementioned priority sectors, InvestHK will continue to reach out to 
companies in various sectors, and to provide supporting services to companies which have 
interest to start or extend business in Hong Kong.  For instance, InvestHK completed 375 
investment projects covering various industries last year.  As this is part of the work 
carried out by the department on a regular basis, the expenditure involved could not be 
quantified separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)288  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2225) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In the Matters Requiring Special Attention in 2016-17 under this programme, it is stated 
that Invest Hong Kong will continue to attract global startups to set up business in Hong 
Kong and to promote Hong Kong as a leading hub for startups and entrepreneurship.  
Please advise this committee how effective such work was in the past year and which global 
startups were attracted to Hong Kong to start their business.  What was the expenditure 
involved?  What are the specific work plans and estimated expenditure in the new financial 
year?  In recent years, some survey reports suggested that Hong Kong was becoming less 
competitive.  How will Invest Hong Kong promote Hong Kong as a leading hub for 
startups and entrepreneurship?  What is the promotion focus? 

 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 41) 
 
 
Reply: 
 
Invest Hong Kong (InvestHK) launched its StartmeupHK programme in 2013 to provide a 
one-stop service platform to global startups.  The objective of the initiative is to promote 
Hong Kong as a leading hub for entrepreneurship, and to encourage innovative and scalable 
startups to use Hong Kong as a launch pad to grow their businesses.  
 
In 2015, InvestHK assisted 69 startups to set up their business operations in Hong Kong.  
These startups come from different sectors including creative industries, tourism & 
hospitality, information & communications technology, consumer products as well as 
innovation & technology.   
 
The estimated actual expenditure incurred in 2015-16 for conducting related investment 
promotion activities is about $3.8 million.  The figure does not include staff costs or 
general marketing and promotion expenses which cannot be separately itemised. 
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To step up its efforts in promoting Hong Kong as a leading hub for startups, in 2015-16, 
InvestHK expanded its StartmeupHK Venture Forum into a week-long Festival, hosting the 
Venture Forum as the anchor, and sponsoring domain experts, or “Vertical champions”, to 
create four core events in sectors where Hong Kong has competitive advantages, namely in 
the areas of Financial Technology (Fintech), Internet of Things (IOT), health technology 
and data analytics.  In 2016-17, InvestHK will continue to organise the Festival with focus 
areas of Fintech and IOT included alongside other verticals.   
 
In addition, InvestHK will step up its outreach work to startup communities in other 
locations through attendance and sponsorship of international events, regular meetings with 
multipliers such as incubators, accelerators and co-work spaces, direct contact with 
entrepreneurs, hosting its own events and working in conjunction with Economic and Trade 
Offices and organisations such as Cyberport, Hong Kong Science and Technology Parks 
Corporation to promote Hong Kong as a major startup hub.  
 
Besides, InvestHK will enhance its startmeup.hk website further and continue to market the 
StartmeupHK programme.  The marketing campaign will include digital, social media and 
advertising in Hong Kong and key markets overseas.  InvestHK will also organise 
StartmeupHK events in Vienna, San Francisco and Helsinki around the time when the 
world’s biggest startup events take place to reach out to the interested entrepreneurs. 
 
The estimated expenditure for conducting the related investment promotion activities for 
2016-17 is around $5.8 million.  The figure does not include staff costs or general 
marketing and promotion expenses which cannot be separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)289  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2245) 
 

 
Head:  (79) Invest Hong Kong 

Subhead (No. & title): ()  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Under Matters Requiring Special Attention of Invest Hong Kong in 2016-17, one of the 
matters included is to “continue with investment promotion efforts in attracting 
multinational companies to set up their global or regional operations in Hong Kong, in 
particular on the Mainland, in Taiwan and other emerging markets including those along the 
Belt and Road”.  Please advise this Committee on the effectiveness of such work in 
2015-16.  Please illustrate with specific figures or incidents.  What are the specific plans 
in the coming financial year?  How much funding will be allocated to implement the 
related measures?  What is the expected outcome? 
 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 45) 
 
Reply: 
 
Invest Hong Kong (InvestHK) conducts marketing campaigns and seminars as well as 
investment promotion visits, in order to attract and assist more companies from the 
Mainland, Taiwan and emerging markets (including markets along the Belt and Road) to set 
up or expand their business operations in Hong Kong.   In 2015, InvestHK assisted 125 
companies from the Mainland, Taiwan and emerging markets (including Russia, India, the 
Association of Southeast Asian Nations, Middle East and South America).  
 
On the Mainland market, InvestHK has been partnering with the Ministry of Commerce and 
other relevant local authorities such as provincial or municipal bureaux of commerce as well 
as local industrial and commercial organisations to conduct sector-specific seminars in the 
Mainland, with a view to introducing to the business sector the competitive edges of Hong 
Kong.  In 2015, these seminars were held in Mainland cities including Wuhan, Zhengzhou, 
Hefei, Nanjing, Shanghai, Nanning, Jinan, Qinhuangdao, Fuzhou, Quanzhou, Lanzhou, 
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Mianyang and Chengdu.  We have also partnered with Hong Kong Trade Development 
Council (HKTDC) and other organisations to participate in major trade fairs and 
conferences held in the Mainland, such as the China International Fair for Investment and 
Trade in Xiamen, and the China-Russia Expo in Harbin.  Furthermore, we have organised 
briefing sessions for more than 40 incoming Mainland delegations on Hong Kong’s 
investment environment.  
 
Last year, InvestHK continued to attract inward investment from Taiwan through its 
investment promotion unit in the Hong Kong Economic, Trade and Cultural Office in 
Taipei.  Its work included organising promotion campaigns and seminars in partnership 
with different business associations in Taiwan, and maintaining close liaison with Taiwan 
business organisations and businessmen in Hong Kong to support their expansion plans.  
 
To better seize the business opportunities arising from emerging markets, InvestHK has 
engaged a consultant in Tijuana of Mexico since January 2015, to cover the markets in 
Mexico and Central and South America.  It has also increased the consultancy days of 
some of the overseas consultants based in markets along the Belt and Road (such as 
Moscow, Milan and Israel).  Moreover, in collaboration with relevant authorities in 
Guangdong, Macao and Guangzhou, we have conducted seminars in economies along the 
Belt and Road (including Singapore, Malaysia, Indonesia and the United Arab Emirates) to 
promote the combined advantages offered by the economic integration of Hong Kong and 
the Pearl River Delta region.   
 
In 2016-17, InvestHK will continue its efforts in reaching out to potential companies 
through marketing campaigns, seminars and investment promotion visits.  The estimated 
expenditure is $8.1 million.  The figure does not include staff cost or general marketing 
and promotion expenses which cannot be separately itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)290  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2779) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is stated under Matters Requiring Special Attention in 2016–17 that Invest Hong Kong 
(InvestHK) will continue to target strategic companies through its Investment Promotion 
Units in the Economic and Trade Offices, the Beijing Office and the Hong Kong Economic, 
Trade and Cultural Office in Taiwan as well as overseas consultants.  Would the 
Administration please inform this Committee: 
 
(1)  With regard to the strategic companies targeted by the Investment Promotion Units 
(IPUs) in the Economic and Trade Offices (ETOs), the Beijing Office and the Hong Kong 
Economic, Trade and Cultural Office in Taiwan over the past 5 years, what industries did 
they belong to ?  
 
(2)  What are the respective numbers of companies in different industries targeted by each 
IPU over the past 5 years? 
 
(3)  What are the details of the follow-up work of the IPUs in ETOs after reaching out to 
their targeted companies? 
 
(4)  What kind of companies will Invest HK reach out to in the coming year? What are the 
details?  
 
Asked by: Hon Mrs Regina IP LAU Suk-yee (Member Question No. 11) 
 
Reply: 
 
(1)  Over the past five years, the Investment Promotion Units (IPUs) have reached out to 

eight priority sectors, namely business and professional services, consumer products, 
creative industries, financial services, information and communications technology, 
innovation and technology, tourism and hospitality, as well as transport and industrial.   
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(2)  Each year, the IPUs are required to arrange meetings with at least 128 different 
companies in each of the above 8 sectors.   

 
(3)  Provision of aftercare services is an important dimension of InvestHK’s efforts to help 

retain investment in Hong Kong.  InvestHK provides one-to-one facilitation and 
sector-specific assistance to companies which plan to set up in Hong Kong from the 
planning to implementation stages.  Such services include provision of the latest 
market and regulatory information, business set up and facilitation services (including 
property identification, visa application, relocation advice, etc), introduction to 
business service providers, business networking opportunities, marketing services to 
generate publicity at business launch, etc. 

 
(4)  In 2016, InvestHK will continue to adopt a sector-focused approach in attracting 

overseas, Mainland and Taiwan companies in priority sectors and industries where 
Hong Kong has a clear competitive edge through its network of IPUs and overseas 
consultants.  Specific target industries include financial services, transport and 
logistics as well as information and communications technology. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)291  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0441 ) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please list and explain in detail, with reference to the individual items, their functions, costs 
of operation, rationale and expected outcome, how the $12.3 million increase appropriated 
for 2016-17 (as compared to the revised estimate for 2015-16) will be spent on the Belt and 
Road Initiative and Hong Kong's maritime industry. 
 
Asked by: Hon Dennis KWOK (Member Question No. 2) 
 
 
Reply: 
 
Invest Hong Kong will deploy the increased provision in 2016-17 for strengthening its 
existing investment promotion work, including the following aspects - 
 
(i)  enhancing the consultancy service that covers markets along the Belt and Road;  
 
(ii)  strengthening the investment promotion service under the Hong Kong Economic and 

Trade Office in Wuhan;  
 
(iii)  increasing the number of duty visits to developing economies and arranging additional 

investment promotion seminars in these economies; 
 
(iv)  strengthening the manpower in Invest Hong Kong’s head office to support the 

organisation of promotional events in the Mainland;  
 
(v)  participating in various high-profile international maritime conferences / exhibitions; 

and  
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(vi) stepping up our investment promotion efforts in key maritime hubs through for 
instance, hosting networking events. 

 
These initiatives would assist us in identifying companies in these economies / sector which 
may have an interest to set up their business in Hong Kong and to promote Hong Kong’s 
advantage as a leading international business hub. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)292  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2775) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The provision under Programme (1) for 2016-17 is $128.2 million.  Would the 
Government advise on the following: 
 
1. What are the results achieved in respect of the 7 200 meetings conducted with target 
companies in key geographic markets by Invest Hong Kong in 2015?  How many new 
companies set up operations in Hong Kong consequently?  What are the key geographic 
markets and the businesses of the target companies?  
 
2.  Will consideration be given to increasing resources for conducting promotions in 
Central and South America as well as ASEAN regions in 2016?  If so, what are the details?  
If not, what are the reasons? 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 24) 
 
Reply: 
 
(1)  In 2015, Invest Hong Kong (InvestHK) assisted 375 companies to set up or expand in 

Hong Kong.  The top five source markets of these 375 companies were the Mainland, 
the US, the UK, Japan and France; and the top three sectors were tourism and 
hospitality, transport and industrial as well as innovation and technology.   

 
(2)  At present, InvestHK engages three investment promotion consultants based in 

Tijuana of Mexico, Rio de Janeiro of Brazil and Bogota in Colombia respectively to 
cover the Central and South America region.  Our investment promotion unit based in 
the Hong Kong Economic and Trade Office in Singapore and the investment 
promotion consultant based in Kuala Lumpur of Malaysia cover the Association of 
Southeast Asian Nations (ASEAN) region.  
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In 2016, in order to promote Hong Kong’s business advantages, we plan to conduct a 
series of investment promotion visits and events and to increase our efforts in reaching 
out in Central and South America and ASEAN, and also to engage a new investment 
promotion consultant in Bangkok. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)293  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1756) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): (-) - 

Programme: (-) Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The 2016-17 estimated expenditure on the Civil Service Provident Fund contribution for 
Invest Hong Kong represents a 1.2-fold increase over the 2015-16 original estimates.  Is 
the projected increase caused by officers leaving or retiring from the service? 
 
Asked by: Hon LIAO Cheung-kong, Martin (Member Question No. 15) 
 
 
Reply: 
 
The Civil Service Provident Fund (CSPF) Scheme is applicable to civil servants who joined 
the civil service on or after 1 June 2000 and are employed under permanent terms upon 
satisfactory completion of probation.  As the number of officers eligible for joining the 
CSPF Scheme in Invest Hong Kong will increase to nine in 2016-17, there will be a 
corresponding increase in expenditure under this item. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)294  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5746) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
According to Invest Hong Kong, it places emphasis on attracting companies in priority 
sectors with the potential to contribute to Hong Kong’s economic development, and 
encouraging multinational companies to locate their global or regional headquarters and 
other strategic functions in Hong Kong.  In this connection, will the Government inform 
this Committee of: 
 
(a) the expenditures and project items relating to encouraging and attracting foreign 

companies to establish their business in Hong Kong over the past 3 years (please 
provide the information in table form by year); 

(b) the number of enterprises identified by Invest Hong Kong and their types of business 
(please provide the information in table form by year); 

(c) on the basis of the figures provided in (b), the number of enterprises which eventually 
set up business or branch offices in Hong Kong; and 

(d) on the basis of the figures provided in (b) and (c), the number of start-ups or 
enterprises which have been set up for less than 3 years. 

 

Asked by: Hon Charles Peter MOK (Member Question No. 181) 
 

Reply: 
 
The expenditure of Invest Hong Kong (InvestHK) for conducting investment promotion 
activities in various markets and sectors in the past 3 years is as follows: 
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 (HK$ million) 
2013-14 Actual Expenditure 36 
2014-15 Actual Expenditure 34 
2015-16 Estimated Actual Expenditure 32 

 
The above figure does not include staff cost or administrative overheads expenses which 
cannot be separately itemised.  
 
In the past three years, InvestHK identified 4 776 foreign companies with interest and 
potential to invest in Hong Kong, breakdown by year and sector as follows: 
 

Sector Number of foreign companies  
2013 2014 2015 Total 

Business and Professional Services 226 199 215 640 
Consumer Products 259 215 185 659 
Creative Industries 198 177 158 533 
Financial Services 229 181 137 547 
Information and Communications 
Technology 180 179 179 538 
Innovation and Technology 200 191 217 608 
Tourism and Hospitality 234 216 183 633 
Transport and Industrial 210 210 198 618 
Total 1 736 1 568 1 472 4 776 

 
Among the 4 776 companies identified, 638 companies eventually set up or expanded their 
business in Hong Kong in the past three years, of which 134 were start-ups.   
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)295  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5061) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ()  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Ho Siu Hong, 
Francis) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureaux… to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years. 
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Invest Hong Kong in 
2015-16, 2016-17 and 2017-18, the services affected by the programme and details of the 
expenditure involved.  
 
Asked by: Hon SIN Chung-kai (Member Question No. 91) 
 
Reply: 
 
In 2015-16, 2016-17 and 2017-18, Invest Hong Kong (InvestHK) strives to achieve savings 
on daily operating expenditure through re-engineering and re-prioritising measures in order 
to realise the objective of the ‘0-1-1’ envelope savings programme.  However, additional 
resources have been allocated to InvestHK in 2016-17 for meeting the increased workload 
arising from the enhanced investment promotion activities in connection with the Belt and 
Road Initiative and support to the long-term development of Hong Kong’s maritime 
industry from 2016-17 onwards.  Hence, the estimated recurrent expenditure of InvestHK 
in 2016-17 is 10.6% (about $12.3 million) higher than that of the 2015-16 revised estimate.  
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)296  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1789) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): ( )  

Programme: Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
As regards the investment promotion efforts for the financial services, creative industries as 
well as information and communications technology sectors, will the Government provide 
the following information: 
  
(1)   The specific details of the investment promotion work undertaken for these 3 priority 
sectors over the past 3 years, the expenditure involved and the effectiveness of such work; 
and 
  
(2)   The specific plans for undertaking investment promotion work for these 3 priority 
sectors in 2016-17 and the estimated expenditure. 
 
Asked by: Hon James TIEN Pei-chun (Member Question No. 9) 
 
Reply: 
 
Invest Hong Kong (InvestHK) collaborates closely with relevant bureaux, departments and 
organisations and prioritises its investment promotion work to support Government policy 
objectives.  Details of the investment promotion work of InvestHK over the past three 
years in the financial services, information and communications technology, and creative 
industries sectors are set out below. 
 
To promote Hong Kong as an international financial centre and an offshore Renminbi 
centre, InvestHK conducted a number of investment promotion visits to key financial 
markets including New York, London, Frankfurt, Berlin, Luxembourg, Tokyo, Shanghai, 
Shenzhen and Seoul, and approached target companies through the Investment Promotion 
Units and consultants.  InvestHK also participated in and sponsored international events 
(such as Asian Logistics and Maritime Conference, RISE Hong Kong and World Business 
Forum) in order to reach out to a diverse range of financial companies with the potential to 
set up in Hong Kong. 
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As regards creative industries, InvestHK worked in partnership with local and overseas 
organisations through participating and supporting events such as art fairs and international 
conferences on design, media and digital marketing to promote Hong Kong as an arts and 
creative industries hub.  Business seminars on creative industries and design were 
conducted in 2015 in cities including Barcelona and Vienna to reach out to a diverse range 
of companies in the relevant sectors. 
 
To showcase the strengths of Hong Kong as an information and communications technology 
hub in the region, InvestHK worked in partnership with the Hong Kong Science and 
Technology Parks Corporation (HKSTPC), Cyberport and other organisations to organise 
and participate in various overseas and local events including, for example, sponsoring 
FinTech Innovation Asia in June 2015 and the APAC Innovation Summit organised by the 
HKSTPC in November 2015. 
 
In addition, InvestHK also organised events in Hong Kong to update investors on the latest 
developments in selected sectors and to provide them with networking opportunities. 
 
In the past three years, the number of investment projects completed by InvestHK in the 
financial services, creative industries, and information and communications technology 
sectors are 136, 108 and 114 respectively.  The total expenditure incurred in organising 
and sponsoring the related investment promotion events in the above three sectors in the 
past three years is about $3.9 million.  The figure does not include staff cost or general 
marketing and promotion expenses which cannot be separately itemised.   
 
In 2016-17, InvestHK will continue to attract overseas, Mainland and Taiwan companies in 
priority sectors and industries where Hong Kong has a clear competitive edge through its 
global network of Investment Promotion Units and overseas consultants.  We will also 
sponsor major local and overseas business events in order to promote the business 
opportunities in these priority sectors.  The estimated expenditure for organising and 
sponsoring the related events in 2016-17 is around $1.3 million.  The figure does not 
include staff cost or general marketing and promotion expenses which cannot be separately 
itemised. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)297  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0305 ) 
 

 

Head:  (79) Invest Hong Kong 

Subhead (No. & title): (-) - 

Programme: (-) Investment Promotion 

Controlling Officer: Director-General of Investment Promotion (Acting) (Francis HO) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
It is mentioned in the Budget Speech that there are now 1 600 local start-ups, representing 
an increase of 50% over 2014.  
 
Please provide the number of local start-ups in the past 3 years by the source of investment, 
the amount of funds invested and the number of jobs created.  Have any of these  
start-ups been closed down/withdrawn from Hong Kong?  If yes, what is the number?  
Please provide the information by year.  
 
 
Asked by: Hon WONG Kwok-hing (Member Question No. 17) 
 
 
Reply: 
 
In order to better understand the Hong Kong start-up ecosystem for its work to attract 
start-up companies from outside Hong Kong, Invest Hong Kong conducted two surveys of 
the major co-work space, incubator and accelerator locations in Hong Kong in 2014 and 
2015 respectively.  The relevant statistical information is tabulated below: 
 

 November 
2014 

 

August  
2015 

Change  
 

Startups     

Total number of startups 1 065 1 558 +46% 

Total number of staff (including 
founders) employed by the 
startups  

2 381 3 721 +56% 
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 November 
2014 

 

August  
2015 

Change  
 

Origin of Founders  

From overseas, Mainland China 
or Taiwan 

40% 43% +3% 

Locals 53% 50% -3% 

Hong Kong returnees 7% 7% - 

 
The surveys did not cover the source and amount of funds invested as well as the number of 
startups which have been closed down or relocated from Hong Kong. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)298  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2329 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (3) Time Standard and Geophysical Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please set out in tabular form the sighting of an Unidentified Flying Object (UFO) in the 18 
districts in Hong Kong recorded by the Hong Kong Observatory in the past 4 years.  
Which district and which time slot have recorded the highest number of UFO sightings? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 100) 
 
Reply: 
 
The Hong Kong Observatory received a total of 83 reports of Unidentified Flying Object 
(UFO) from members of the public from 2012 to 2015.  The numbers of reports each year 
by districts are shown in Annex A, and those by time slots are shown in Annex B.  Yuen 
Long is the district with the highest number of UFO sightings, 9.  The time slot from 8:00 
p.m. to 9:59 p.m. has the highest number of UFO sightings, 14. 

 
 

 
- End - 
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Annex A 
  

Number of sightings of Unidentified Flying Object (UFO) by members of the public  
from 2012 to 2015 by districts 

 

District Calendar Year Sub-total of each 
district in 2012-2015 2012 2013 2014 2015 

Hong Kong Island – Eastern 2 1 2 1 6 
Hong Kong Island – Wan Chai 1 1 3 - 5 
Hong Kong Island – Central and 
Western - - - 2 2 

Hong Kong Island – Southern 2 1 1 - 4 
Kowloon East – Kwun Tong 1 1 - - 2 
Kowloon East – Wong Tai Sin - - 1 - 1 
Kowloon West – Yau Tsim Mong - 1 - - 1 
Kowloon West – Kowloon City - 1 - 1 2 
Kowloon West – Sham Shui Po - 1 - 1 2 
New Territories East – Sai Kung - 3 - - 3 
New Territories East – Sha Tin 2 3 2 1 8 
New Territories East – Tai Po 2 3 - - 5 
New Territories East – North 1 - 1 - 2 
New Territories West – Kwai 
Tsing - 1 1 3 5 

New Territories West – Tsuen 
Wan 1 1 2 - 4 

New Territories West – Tuen Mun - - 2 - 2 
New Territories West – Yuen 
Long 5 2 1 1 9 

New Territories West – Islands 1 1 1 - 3 
Others (District not mentioned in 
reports) 9 4 4 - 17 

Sub-total of all districts each year 27 25 21 10 - 
Total 83 
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Annex B 

Number of sightings of Unidentified Flying Object (UFO) by members of the public  
from 2012 to 2015 by time of the day 

 

Time Slot Calendar Year Sub-total of each  
time slot in 2012-2015 2012 2013 2014 2015 

00:00-01:59 3 1 2 1 7 
02:00-03:59 2 1 - - 3 
04:00-05:59 1 - - - 1 
06:00-07:59 - - 1 1 2 
08:00-09:59 - - 1 1 2 
10:00-11:59 - - 1 - 1 
12:00-13:59 - 4 1 1 6 
14:00-15:59 - - - - 0 
16:00-17:59 - 1 4 2 7 
18:00-19:59 3 6 1 1 11 
20:00-21:59 8 1 2 3 14 
22:00-23:59 2 5 3 - 10 
Others (Time not 
mentioned in reports) 8 6 5 - 19 

Sub-total of all  
time slots each year 27 25 21 10 - 

Total 83 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)299  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2330 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( ) 

Programme: (3) Time Standard and Geophysical Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please set out in tabular form the occurrence of frost, icing and snow in Hong Kong 
recorded by the Hong Kong Observatory (HKO) in the past 4 years, with information on the 
location, time slot and temperature, as well as the cause of the extreme weather conditions. 
 
Please set out in tabular form the number and duration of display of warnings on extreme 
hot and cold conditions issued by HKO each month in the past 4 years.  Are the extreme 
weather conditions related to global warming in recent years? 
 
Asked by: Hon CHAN Chi-chuen (Member Question No. 101) 
 
Reply: 
 
According to the records of the Hong Kong Observatory (HKO), the date, location and the 
lowest temperature at that region or adjacent region in Hong Kong for the frost and icing 
events between January 2012 and February 2016 are shown in Annex A.  No snow events 
were observed during the period.  The cause and favourable atmospheric conditions for the 
formation of snow, icing and frost are summarised in Annex B. 
 
The number and duration of Very Hot Weather Warnings and Cold Weather Warnings 
issued by HKO between January 2012 and February 2016 are tabulated in Annex C.  
Under the influence of global warming and local urbanisation, the average temperature in 
Hong Kong demonstrates a long-term rising trend.  A warming climate favours the 
occurrence of high temperature events.  The annual number of very hot days in Hong Kong 
exhibits a long-term increasing trend while the annual number of cold days exhibits a 
long-term decreasing trend, despite year-to-year variations. 
 
 

- End -  
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Annex A 
 
Information on the date, location and minimum temperature at that region or adjacent region 
in Hong Kong for the frost and icing events between January 2012 and February 2016 
 

Date/Month/Year 
Special Winter 

Weather 
Phenomena 

Location 
Minimum Temperature  

at That Region or Adjacent Region 
on That Day (degree Celsius) 

28/12/2013 Frost Ta Kwu Ling 2.7 

29/12/2013 Frost 
Ta Kwu Ling 1.9 

Tai Po 5.3 
Yuen Long *# 7.1 

30/12/2013 Frost Ta Kwu Ling 2.3 

22/1/2014 Frost 
Ta Kwu Ling 3.1 

Fanling * 7.1 
23/1/2014 Frost Shatin Racecourse 6.0 
10/2/2014 Frost King's Park 7.5 
10/2/2014 Icing Tai Mo Shan -1.6 
14/2/2014 Icing Tai Mo Shan -1.5 
22/1/2016 Frost Ta Kwu Ling 8.1 
23/1/2016 Frost Tai Mo Shan -3.2 

24/1/2016 Icing 

Tai Mo Shan -6.0 
Kam Tin 1.9 

Tsuen Wan 1.0 
Kwai Tsing 2.8 

Ma On Shan * 2.9 
Fanling * 2.2 

Ta Kwu Ling 1.7 
Sai Kung 2.8 
The Peak -1.0 

Tate's Cairn -2.4 
Sham Tseng * 2.3 
Yuen Long # 2.0 

Tuen Mun 2.3 
Tai Po 2.8 

25/1/2016 Icing King's Park 3.5 
26/1/2016 Frost Tai Mo Shan 0.9 
8/2/2016 Frost Ta Kwu Ling 1.8 

 
* There were no temperature observations at these regions.  The figures were the minimum 
temperatures of the respective adjacent regions on that day.  
# Yuen Long Park Weather Station started operation in March 2015. 
Remark: Relevant frost and icing records were reported by the public, media and voluntary 
observers. 
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Annex B 
 
Cause and favourable atmospheric conditions for the formation of snow, icing and frost 

 
Special winter 

weather phenomena Cause and favourable atmospheric conditions 

Snow Tiny ice crystals stuck together to become snowflakes 
with fluffy appearance, formed when tiny super-cooled 
cloud droplets freeze at temperatures well below the 
freezing point of water, usually only attainable high up 
in the atmosphere.  Generally speaking, for snowfall, 
usually the layer of air from where snow is formed to 
the ground has to be at or below zero degree Celsius all 
the way, so that the snowflakes do not melt into rain 
before reaching the ground. 
 

Icing Transparent or translucent solid ice, formed when liquid 
water is exposed to ambient air with temperature at or 
below the freezing point of water.  In most past cases 
in Hong Kong, icing was reported on very cold days on 
hill tops with zero or sub-zero temperatures. 
 

Frost 
 

Small ice crystals formed directly from deposition of 
water vapour in the ambient air onto cold surfaces at or 
below the freezing point of water without going through 
the liquid state.  In Hong Kong, frost usually occurs 
when there is no rain and the weather is dry.  Winds 
are usually from north to northeast with strength 
varying from light to moderate.  The state of sky may 
vary from clear to overcast. 
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Annex C 
 
Number and duration of Very Hot Weather Warning and Cold Weather Warning issued by 
HKO between January 2012 and February 2016 (if the warning spans across two months, 
the whole warning duration will be counted in the month in which the warning was issued) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Year Month 
Very Hot Weather Warning Cold Weather Warning 

Number of 
issuance 

Duration Number of 
issuance 

Duration 
Hour Minute Hour Minute 

2012 1 0 0 0 3 246 45 
 2 0 0 0 3 239 5 
 3 0 0 0 1 88 0 
 4 0 0 0 0 0 0 
 5 0 0 0 0 0 0 
 6 3 73 45 0 0 0 
 7 6 285 25 0 0 0 
 8 8 278 35 0 0 0 
 9 2 62 45 0 0 0 
 10 0 0 0 0 0 0 
 11 0 0 0 0 0 0 
 12 0 0 0 3 151 50 

2013 1 0 0 0 2 85 5 
 2 0 0 0 1 41 25 
 3 0 0 0 0 0 0 
 4 0 0 0 0 0 0 
 5 1 85 30 0 0 0 
 6 3 128 0 0 0 0 
 7 4 161 30 0 0 0 
 8 3 221 30 0 0 0 
 9 1 46 0 0 0 0 
 10 0 0 0 0 0 0 
 11 0 0 0 1 19 25 
 12 0 0 0 2 356 10 
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Year Month 
Very Hot Weather Warning Cold Weather Warning 

Number of 
issuance 

Duration Number of 
issuance 

Duration 
Hour Minute Hour Minute 

2014 1 0 0 0 3 174 40 
 2 0 0 0 2 242 15 
 3 0 0 0 0 0 0 
 4 0 0 0 0 0 0 
 5 4 111 35 0 0 0 
 6 5 75 15 0 0 0 
 7 7 414 20 0 0 0 
 8 8 109 15 0 0 0 
 9 7 131 5 0 0 0 
 10 0 0 0 0 0 0 
 11 0 0 0 0 0 0 
 12 0 0 0 6 241 10 

2015 1 0 0 0 1 92 0 
 2 0 0 0 1 63 25 
 3 0 0 0 0 0 0 
 4 0 0 0 0 0 0 
 5 2 36 0 0 0 0 
 6 5 374 15 0 0 0 
 7 3 135 50 0 0 0 
 8 9 303 55 0 0 0 
 9 2 14 20 0 0 0 
 10 0 0 0 0 0 0 
 11 0 0 0 0 0 0 
 12 0 0 0 1 66 25 

2016 1 0 0 0 3 356 35 

 2 0 0 0 2 141 50 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)300  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3535 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): (000) Operational Expenses 

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In view of the global climate change in recent years and the increased probability of having 
extreme weather events, will the Hong Kong Observatory introduce more new forecasting 
techniques and increase manpower in 2016-07 so as to enhance its capability to forecast 
extreme weather?  If yes, what are the specific work plan, the number and ranks of 
additional staff, and the breakdown of the estimated expenditure involved? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 265) 
 
Reply: 
 
The Hong Kong Observatory (HKO) will keep abreast of the latest development to enhance 
its forecasting techniques to meet the challenges of more extreme weather conditions 
brought by climate change.  HKO will continue to exchange experience with 
meteorological institutes around the world over a whole range of subjects in weather 
monitoring, prediction and warnings.  HKO will carry out the work with existing 
resources.  This is part of HKO’s on-going work and only involves existing manpower.  
As the expenditure has been subsumed into the provision for HKO, it is difficult to quantify 
it separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)301  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4528) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
According to the target set for 2016 in respect of forecasts perceived as accurate by the 
public under this Programme, the performance will be regarded as up to standard if the 
target of 78% is met.  In addition, 3 posts will be created in 2016-17 under this 
Programme.  In this connection, will the Government advise this Committee: 
 
(1) What complaints have been received by the Hong Kong Observatory in 2015-16 about 

inaccurate weather forecasts?  How many of them were received between 24 January 
and 25 January? 

 
(2) What are the titles, duties and estimated annual salary expenditure involved for the 3 

posts to be created in 2016-17? 
 
Asked by: Hon Albert CHAN Wai-yip (Member Question No. 55) 
 
Reply: 
 
(1) The Hong Kong Observatory (HKO) received 37 complaints about inaccurate weather 

forecasts from 1 April 2015 to 11 March 2016, 5 of them on 24 and 25 January. 
 
(2) HKO will create in 2016-17 two posts in the rank of Senior Experimental Officer to 

provide aviation-specific meteorological information services at the Hong Kong 
International Airport, and one post in the rank of Executive Officer II to provide 
general administrative support to HKO.  The estimated annual salary expenditure for 
the former two posts and the latter one is $1,362,000 and $451,000 respectively.  

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)302  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1466 )   

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
While the estimated financial provision for weather services of the Hong Kong Observatory 
in the 2016-17 financial year is 5.7% higher than the original estimate of 2015-16, the 
estimated percentage of forecasts perceived as accurate by the public is the same as the 
actual percentage of last year and the percentage of accurate public forecasts as verified by 
objective means has decreased from 92% to 90%.  What are the reasons for this?  Does 
the Government have plans to take measures to further enhance the provision of weather 
forecasts both in terms of quality and quantity?  If yes, what are the details? 
 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 25) 
 
Reply: 
 
The percentage of forecasts perceived as accurate by the public, which represents the 
subjective impression assessment made by the public in response to telephone surveys, rose 
from 77% in 2014 to 78% in 2015, comparable to the minimum level that the Hong Kong 
Observatory (HKO) planned to achieve in those two years (78%).  For 2016, the minimum 
level that HKO plans to achieve remains at 78%. 
 
The percentage of accurate public forecasts as verified by objective means rose from 91% in 
2014 to 92% in 2015, higher than the minimum level that HKO planned to achieve in those 
two years (90%).  For 2016, the minimum level that HKO plans to achieve remains at 
90%. 
 
HKO will keep abreast of the latest development to enhance its forecasting techniques to 
meet the challenges of more extreme weather conditions brought by climate change.  HKO 
will continue to exchange experiences with meteorological organisations around the world 
on matters such as weather monitoring, forecasts and warnings. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)303  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1472 ) 
 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): (000) Operational Expenses 

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The Hong Kong Observatory (HKO) stated that it would “continue to enhance media 
weather services to meet the increasing expectations of the media and the public.”  Will 
HKO provide weather information on "apparent temperature" so that the public may get 
hold of the weather condition more precisely? 
 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 3) 
 
Reply: 
 
Starting April this year, the Hong Kong Observatory’s (HKO) morning TV weather 
programme will increase from one session to two sessions so that those going to school or 
work could obtain the latest weather information conveniently.  The programme will be 
broadcast through TV stations at around 7 am and 8 am every morning from Monday to 
Saturday, and be made directly available to the public through the “MyObservatory” mobile 
application and HKO’s website. 
 
At present, there is no global standard for apparent temperature.  HKO will make reference 
to overseas practices in studying whether to introduce an index appropriate for Hong Kong. 

 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  7 3 2  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)304  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1478 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The revised estimate of the Hong Kong Observatory (HKO) for the weather services for 
2015-16 was $243.1 million, which is 2.6% higher than the original estimate of $236.9 
million.  In addition, the estimate for 2016-17 has further increased to $250.3 million.  
Would the Government please advise this Council of the following: 
 
1. The revised estimate for 2015-16 was increased by 2.6%.  What are the reasons? 
 
2. The estimate for 2016-17 is 5.7% higher than the original estimate for 2015-16 and it is 

mentioned in the Estimates that 3 posts would be created in HKO.  What are the 
posts? Regarding the increase in non-recurrent expenditure, what are the details? 

 
3. The percentages of forecasts perceived as accurate by the public have always remained 

below 80%, apparently lower than that of the accurate forecasts as assessed by ship 
captains and airline operators.  What are the reasons?  Will there be any measures to 
raise the percentages of forecasts perceived as accurate by the public?  If yes, what are 
the details?  If no, what are the reasons? 

 
Asked by: Hon Christopher CHEUNG Wah-fung (Member Question No. 35) 
 
Reply: 
 
1. The revised estimate for 2015-16 was increased by 2.6%.  This mainly reflects the 

results of the 2015-16 civil service pay adjustment and 2013 pay level survey. 
 
2. In 2016-17, the Hong Kong Observatory (HKO) will create two posts in the rank of 

Senior Experimental Officer to provide aviation-specific meteorological information 
services at the Hong Kong International Airport, and one post in the rank of Executive 
Officer II to provide general administrative support to HKO.  Regarding the increase 
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in non-recurrent expenditure, it mainly reflects the updating of the ambit of the 
Subhead 661 “Minor plant, vehicles and equipment (block vote)” as set out in the 
Introduction to the Estimates and the increased requirement for scheduled replacement 
of minor plant and equipment. 

 
3. The percentages of forecasts perceived as accurate by the public, ship captains and 

airline companies represent the respective subjective impression assessment made by 
the three groups in response to telephone surveys or questionnaires.  Since the content, 
time horizon and areas of interest given in the weather forecasts to various user groups 
are different, and the user groups’ requirements are not the same, the respective 
subjective impression assessments cannot be compared directly. 

 
 HKO will keep abreast of the latest development to enhance its forecast techniques.  

HKO will continue to exchange experience with meteorological institutes around the 
world over a whole range of subjects in weather monitoring, prediction and warnings. 

 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)305  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1242 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Information shows that the actual percentages of forecasts perceived as accurate by the 
public for 2014 and 2015 were as low as 77% and 78% respectively, while the planned 
percentage for 2016 is still maintained at 78%.  Such figures are not desirable.  Under the 
severe cold spell earlier, there was frost in some areas of Hong Kong and the temperature 
even dropped to 3 degrees.  The Hong Kong Observatory (HKO) was criticised for 
providing inaccurate forecast, with forecasting ability poorer than its counterparts overseas.  
In this connection, would HKO introduce any measures or procure any new equipment in 
2016-17 to enhance its forecasting accuracy, with a view to restoring public confidence in 
HKO and raising the percentage perceived as accurate by the public? 
 
Asked by: Hon Christopher CHUNG Shu-kun (Member Question No. 9) 
 
Reply: 
 
The percentage of forecasts perceived as accurate by the public represents the subjective 
impression assessment made by the public in response to telephone surveys.  The 
percentages of accurate public forecasts as verified by objective means were 91% and 92% 
in 2014 and 2015 respectively.  In the past year, the average error of temperature forecasts 
made by the Hong Kong Observatory (HKO) was approximately 1 degree Celsius, the 
performance being on par with top standards in the world. 
 
The main meteorological facilities of HKO comprise meteorological radars, meteorological 
satellite reception system, a lightning location network, etc.  Such facilities are adequate 
for meeting the present needs of HKO in relation to the provision of weather forecast 
services.  HKO will keep abreast of developments and consider acquiring more advanced 
meteorological facilities suitable for use in Hong Kong in a timely manner, so as to enhance 
the department’s ability in carrying out weather monitoring, forecasts and warnings. 
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HKO has drawn experience from the cold weather event in January, with a view to 
enhancing its forecasting techniques to meet the challenges of more extreme weather 
conditions brought by climate change.  HKO will continue to exchange experiences with 
meteorological organisations around the world on matters such as weather monitoring, 
forecasts and warnings. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)306  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0257 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Regarding the Cold Weather Warning, please advise on the following: 
 
(a) The respective figures on Cold Weather Warnings issued by the Hong Kong 

Observatory (HKO) in the past three years (2013-14 to 2015-16), and the figures on 
those involving reported death of or damage to vegetables and fish. 

 
(b) To many members of the public, the rare cold surge in January this year revealed that 

the weather forecasts by the HKO were not fully accurate, rendering the public, 
fishermen and farmers not well-prepared.  What measures will be taken by the HKO 
to enhance its weather forecasts?  What are the estimated expenditure and staffing 
provision involved? 

 
Asked by: Hon Steven HO Chun-yin (Member Question No. 24) 

 
Reply: 
 
(a) The number of Cold Weather Warnings issued by the Hong Kong Observatory (HKO) 

in the past three years (2013-14 to 2015-16) is as follows: 
  

 No. of Cold Weather 
Warnings issued 

No. of times involving 
reported loss of crops or 

death of fish # 
April 2013 – March 2014 8 Crops: 0  Fish: 1 
April 2014 – March 2015 8 Crops: 0  Fish: 0 
April 2015 – February 2016 
(up to end of February) 

6 Crops: 1  Fish: 5 

 # Figures provided by the Agriculture, Fisheries and Conservation Department. 
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(b) In connection with the cold weather event in late January 2016, the HKO mentioned in 

its 9 day weather forecast on 15 January (9 days ahead) about the cold weather to be 
brought by an intense winter monsoon in the later part of the week of 18-24 January.  
In view of the intense cold surge, the HKO issued a Special Weather Tip on 20 
January pointing out that the weather would turn cold significantly and there would be 
icing and frost on high ground and in the New Territories.  The HKO further issued a 
Cold Weather Warning and arranged a press conference on 21 January to alert the 
public of the various effects of the very cold weather.  The HKO subsequently issued 
a Frost Warning on 23 January to specifically alert the farmers and the people 
concerned of likely ground frost on high ground and in the northern part of the New 
Territories.   

 
 The HKO has drawn experience from the cold weather event in late January, with a 

view to enhancing its forecasting techniques to meet the challenges of more extreme 
weather conditions brought by climate change.  The HKO will continue to exchange 
experience with meteorological organisations around the world on matters such as 
weather monitoring, forecast and warnings.  This is part of the HKO’s on-going work 
and only involves existing manpower.  As the expenditure has been subsumed into 
the provision for the HKO, it is difficult to quantify it separately. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)307  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5878) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please provide the expenditure of the Community Weather Information Network (Co-WIN) 
in 2016-17 as well as the objectives and specific estimates for promoting Co-WIN in 
2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 87) 
 
Reply: 
 
The Community Weather Information Network (Co-WIN) is a joint public education 
initiative between the Hong Kong Observatory (HKO) and the Hong Kong Polytechnic 
University.  Network members share weather observation data through a platform on the 
Internet for real-time public dissemination.  In 2016-2017, Co-WIN will organise the 
“Weather Observation Investigative Study and Weather Photos Competition” to encourage 
students to carry out first-hand weather observations, so as to broaden their knowledge of 
weather and climate.  HKO carries out such work with existing resources.  As the 
expenditure has been subsumed into the provision for HKO, it is difficult to quantify it 
separately. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)308  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5880) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please list the details of the initiative of the Hong Kong Observatory to deliver weather 
services through social networking platforms, and the estimated expenditure involved in 
2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 89) 
 
Reply: 
 
In 2016-17, the Hong Kong Observatory (HKO) will continue to utilise various social media 
platforms including YouTube, Twitter, Sino Weibo, WeChat and Facebook to provide 
weather services, including weather programmes, weather reports, warnings of hazardous 
weather and earthquake messages, as well as to promote weather observation and 
meteorological education.  HKO provides such services with existing resources.  As the 
expenditure has been subsumed into the provision for HKO, it is difficult to quantify it 
separately. 
 
 

- End - 

 
  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  7 4 0  

 

 
 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)309  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5882) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please provide the total number of downloads of the mobile application “MyObservatory” 
since its launch.  Please provide the expenditure for the Hong Kong Observatory’s regular 
updating of its mobile application “MyObservatory” in 2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 91) 
 
Reply: 
 
The mobile application “MyObservatory” has been downloaded for about 5 546 000 times 
(up to end-February 2016) since its launch.  The Hong Kong Observatory (HKO) updates 
the application with existing manpower and resources.  As the expenditure has been 
subsumed into the provision for HKO, it is difficult to quantify it separately. 
 
 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)310  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5887) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (3) Time Standard and Geophysical Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Please list the number of seminars on climate change expected to be organised by the Hong 
Kong Observatory and the estimated expenditure involved in 2016-17. 
 
Asked by: Dr Hon KWOK Ka-ki (Member Question No. 96) 
 
Reply: 
 
In 2016-17, the Hong Kong Observatory (HKO) plans to organise around 50 seminars on 
climate change.  HKO carries out this task with existing resources.  As the expenditure 
has been subsumed into the provision for HKO, it is difficult to quantify it separately. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)311  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2771 ) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The 2016-17 estimate for Programme (1) Weather Services is $250.3 million.  Please 
advise this Committee of the following: 
 
(1) The Government plans to set the percentage of forecasts perceived as accurate by the 

public at 78% and that of accurate forecasts as assessed by ship captains and airline 
operators 96% and 98% respectively.  On what basis are these 3 figures arrived at?  
Will the provision be used to increase the percentage of forecasts perceived as accurate 
by the public?  If yes, what are the details?  If no, what are the reasons?  

 
(2) Will the Government also consider to provide information on “apparent temperature”?  

If yes, will additional provision be required?  If no, what are the reasons? 
 
Asked by: Hon Andrew LEUNG Kwan-yuen (Member Question No. 19) 
 
Reply: 
 
(1) The percentages of forecasts perceived as accurate by the public, ship captains and 

airline companies represent the respective subjective impression assessment made by 
the three groups in response to telephone surveys or questionnaires.  The minimum 
levels that the Hong Kong Observatory (HKO) plans to achieve for the three user 
groups targets for 2016 were determined based on the trends in the respective 
subjective impression assessments.   

 
  HKO will keep abreast of the latest development to enhance its forecasting techniques, 

and continue to exchange experiences with meteorological organisations around the 
world on matters such as weather monitoring, forecasts and warnings. 

 
(2) At present, there is no global standard for apparent temperature.  HKO will make 

reference to overseas practices in studying whether to introduce an index appropriate 
for Hong Kong.  HKO will carry out the work with existing resources. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)312  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5058) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: Not Specified 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureau to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years.  
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Hong Kong 
Observatory in 2015-16 and 2016-17, the services affected by the programme and details of 
the expenditure involved. 
 
Asked by: Hon SIN Chung-kai (Member Question No. 88) 
 
Reply: 
 
The Hong Kong Observatory will continuously review the department’s work, streamline its 
operations and enhance its efficiency in the use of resources, so that its overall operating 
expenditure could be reduced by a total of 2% from 2015-16 to 2017-18 without affecting 
its existing services. 

 
- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)313  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 4610) 
 

 

Head:  (168) Hong Kong Observatory 

Subhead (No. & title): ( )  

Programme: (1) Weather Services 

Controlling Officer: Director of the Hong Kong Observatory ( SHUN Chi Ming ) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding “analysing meteorological data and computing the future weather by numerical 
modelling”, please advise this Committee of the following: 
  
(1) How many senior scientific officers, scientific officers and technicians are there in the 

4 branches under the Hong Kong Observatory (HKO) according to its organisation 
chart and staff establishment, and what is the expenditure for staffing provision 
involved?  Please illustrate in detail with an organisation chart. 

 
(2) How are eligible senior scientific officers selected to present weather reports on TV 

news programmes in the morning?  Please explain its significance and necessity. 
 
(3) What were the expenditures on enhancement of weather forecasts and forecasting 

techniques in the actual provisions for 2011-12, 2012-13, 2013-14 and 2014-15, the 
revised provisions for 2015-16 and the estimate for 2016-17?  

 
 
Asked by: Hon Michael TIEN Puk-sun (Member Question No. 55) 
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Reply: 
 
(1) The number of Senior Scientific Officer, Scientific Officer and technician posts under 

the establishment of the four branches of the Hong Kong Observatory (HKO) is given 
in the following table.  The relevant organisation chart is given at Annex. 

 

 

Number of Posts under Establishment (as at 29 February 2016) 
Development, 
Research and 

Administration 
Branch 

Forecasting and 
Warning 
Services 
Branch 

Aviation 
Weather 
Services 
Branch 

Radiation 
Monitoring and 

Assessment 
Branch 

Senior Scientific 
Officer 

4 5 4 4 

Scientific Officer 6 14 12 8 
Technician  
(including staff of 
Experimental 
Officer, Radar 
Specialist 
Mechanic, and 
Scientific 
Assistant grades) 

29 49 54 35 

 
 The estimated expenditure for personal emoluments of HKO in 2016-17 is 

$188,897,000. 
 
(2) HKO produces its own morning and evening TV weather programmes.  The 

programmes are broadcast through TV stations, and made directly available to the 
public through the “MyObservatory” mobile application and HKO’s webpage.  
Interested HKO professional staff, including Senior Scientific Officers, serve as 
programme presenters after audition and training.  The programme presenters aim to 
provide reliable and updated weather information in a professional manner to the 
public. 

 
(3) HKO will keep abreast of the latest development to enhance its forecasting techniques, 

and continue to exchange experience with meteorological institutes around the world 
over a whole range of subjects in weather monitoring, prediction and warnings.  This 
is part of HKO’s on-going work and only involves existing manpower.  As the 
relevant expenditure has been subsumed into the actual expenditure and estimates for 
HKO of the respective years, it is difficult to quantify it separately. 

 
 

- End - 
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Director of the Hong Kong Observatory 

Assistnat Director (Development, 
Research and Administration) 

1 SSO 

1 SO 
and  

1 CEO 

6 T 

1 SSO 

1 SO 
and  

1 CEO 

7 T 

1 SSO 

1 SO 
and 

1 CEO 

5 T 

1 SSO 

3 SO 

8 T 

Assistant Director (Forecasting 
and Warning Services) 

1 SSO 

7 SO 

5 T 

1 SSO 

2 SO 

27 T 

1 SSO 

2 SO 

4 T 

1 SSO 

2 SO 

5 T 

1 SSO 

1 SO 

8 T 

Assistant Director (Aviation 
Weather Services) 

1 SSO 

3 SO 
and 

1 CEO 

9 T 

1 SSO 

3 SO 
and 
1 

SRSM 

12 T 

1 SSO 

1 SO 
and 

1 CEO 

17 T 

1 SSO 

3 SO 
and 
1 

SRSM 

9 T 

1 PEO 
 

2 SO 
and  
1 

SRSM 
 

1 T 

Assistant Director (Radiation 
Monitoring and Assessment) 

1 SSO 

2 SO 
and 
1 

SRSM 

10 T 

1 SSO 

2 SO 
and 

1 CEO 

4 T 

1 SSO 

2 SO 
and 
1 

SRSM 

14 T 

1 SSO 

2 SO 

4 T 

Annex 
 

Organisation Chart of the Hong Kong Observatory (as at 29 February 2016) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Legend: 
SSO – Senior Scientific Officer PEO – Principal Experimental Officer SRSM – Senior Radar Specialist Mechanic 
SO – Scientific Officer CEO – Chief Experimental Officer  
T – Other technicians of Senior Experimental Officer, Experimental Officer, Radar Specialist Mechanic ranks and Scientific Assistant grade. 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)314  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1830) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
What were the respective expenditure and manpower involved in the promotion of the 
Mainland and Hong Kong Closer Economic Partnership Agreement (CEPA) conducted in 
the Mainland and Hong Kong by the Government for the past 3 years? 

 
Asked by: Hon CHAN Han-pan (Member Question No. 13) 
 
Reply: 
 
Promotion of the Mainland and Hong Kong Closer Economic Partnership Arrangement 
(CEPA) is carried out by different government agencies. The Commerce, Industry and 
Tourism Branch of Commerce and Economic Development Bureau is responsible for the 
overall policy on CEPA; the Trade and Industry Department oversees bilateral discussions 
on further liberalisation and implementation of liberalisation measures under CEPA; and 
individual bureaux and departments deal with liberalisation and specific implementation 
issues in the relevant service sectors. The expenditure of the above work has been subsumed 
respectively under the overall estimated expenditure of the bureau/departments concerned. It 
is difficult to quantify separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)315  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1524) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Government states in this Programme that the provision for 2016–17 is $10.8 million 
(8.9%) higher than the revised estimate for 2015–16. This is mainly due to the increased 
provision for enhancing the effort in pursuing FTAs and IPPAs with countries along the 
Belt and Road and the full-year effect of filling vacancies. There will be an increase of 8 
posts in 2016–17. Would the Government please advise the Committee on the operational 
expenses from the aforesaid $10.8 million involved for the Belt and Road Initiative? What 
are the respective post titles and estimated emolument expenses involved for the Belt and 
Road Initiative for the 8 posts newly created in 2016-17? 
 
Asked by: Hon CHAN Wai-yip, Albert (Member Question No. 26) 
 
Reply: 
 
Under Programme (1), the provision for 2016-17 is $10.8 million higher than the revised 
estimate for 2015-16.  The increase arises mainly from the salary provisions for manpower 
enhancement in the creation of 8 posts in 2016-17, and the requirement for expenses on 
increased negotiations of free trade agreements and investment promotion and protection 
agreements and other activities for enhancing commercial relations with trading partners. 
 
A number of measures for the Belt and Road Initiative involve strengthening the existing 
work.  The 8 new posts in 2016–17 will allow the department to meet the overall increase 
of workload, and to deploy manpower to meet the changing needs in different work areas.  
These posts therefore are not created specifically for the Belt and Road Initiative. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of the Trade and Industry Department.  It is difficult to quantify separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)316  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1170) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In 2015-16, the Trade and Industry Department facilitated adjustment by the trade to 
changes in the Mainland’s trade and economic policies of significant impact on business 
operations and in the global economic environment. Will the Government please advise the 
details of the work done in this area in 2015-16? What was the expenditure involved? What 
was the effectiveness? What are the specific measures in the coming year? What will be the 
expenditure involved? Will there be additional expenditure to facilitate the trade in adjusting 
to markets in response to changes in external economic environment? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 10) 
 
Reply: 
 
The Trade and Industry Department (TID) has always endeavoured to facilitate the trade in 
adjusting to changes in the Mainland’s trade and economic policies of significant impact on 
business operations and in the global economic environment. 
 
In 2015-16, TID maintained close dialogue with the trade through various channels, in order 
to understand concerns and views of the trade.  At the same time, we maintained close 
liaison with the Mainland authorities at various levels (including the Hong 
Kong/Guangdong Expert Group on the Restructuring and Upgrading of the Processing 
Trade) to convey to them the trade’s views and to discuss with them support measures for 
the trade.  In addition, TID from time to time disseminates information to Hong Kong 
enterprises by means of circulars to enhance the trade’s understanding of the Mainland’s 
new policies, legislation and business environment.  A total of about 900 circulars were 
issued in 2015-16. TID’s website also includes a dedicated page on economic and trade 
information of the Mainland, with hyperlinks to the economic and trade websites of about 
200 Mainland authorities.  This platform facilitates Hong Kong enterprises in getting 
access to economic and trade information of the Mainland. 
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In face of changes in the global economic environment, relevant work carried out by TID 
and its outcome in 2015-16 are as follows: 
 
(i) Monitoring closely changes in the trade regulations of our trading partners and the trade 

remedy measures against Hong Kong-origin products, disseminating relevant 
information through commercial trade circulars and giving prompt advice to local 
traders and manufacturers, and lodging timely defence against any unfair or unfounded 
allegations and measures; 

 
(ii) Promoting trade and investment cooperation with other economies (including emerging 

markets); and 
 
(iii) Participating in regional economic cooperation fora, in particular the work of the 

Asia-Pacific Economic Cooperation and Pacific Economic Cooperation Council, 
discussing with other members the challenges brought about by the changes in the 
regional and global economic environment and the ways to address them, promoting 
regional economic growth and integration and enhancing the business environment in 
the region. 

 
In 2016-17, TID will continue to monitor changes in the Mainland’s trade and economic 
policies of significant impact on business operations and in the global economic 
environment to provide the trade with appropriate assistance and enhance the cooperation in 
trade and investment with other economies. We will also continue to strengthen the liaison 
work with the emerging markets, encourage and support the trade to tap into these markets. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)317  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1184)   

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (2) Trade Support and Facilitation 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question:  
Regarding the work of trade support and facilitation, the matters which the Trade and 
Industry Department will pay special attention to in 2016-17 include liaising closely with 
the Mainland authorities and local traders on the Mainland issues of significant impact on 
business operations, and helping to reflect the trade’s concerns to the relevant Mainland 
authorities. Please advise on the effectiveness of such work done in 2015-16, particularly 
those affecting small and medium enterprises. Which provincial and municipal authorities in 
the Mainland were liaised with? What specific work has been carried out? What was the 
expenditure involved? How will such work be implemented in the new financial year and 
what are the specific measures and targets? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 11) 
 
Reply:  
In 2015-16, the Trade and Industry Department (TID) has maintained close dialogue with 
the trade through various channels, so as to understand the trade’s concerns and views. At 
the same time, we have maintained close liaison with the Mainland authorities at various 
levels (including through the Hong Kong/Guangdong Expert Group on the Restructuring 
and Upgrading of the Processing Trade) to relay to them the trade’s views and to discuss 
with them support measures for the trade. In addition, TID from time to time disseminates 
information to Hong Kong enterprises by means of circulars to enhance the trade’s 
understanding of the Mainland’s new policies, legislation and business environment, and a 
total of about 900 circulars were issued in 2015-16. TID’s website also includes a dedicated 
page on economic and trade information of the Mainland, with hyperlinks to the economic 
and trade websites of about 200 Mainland authorities. This platform facilitates Hong Kong 
enterprises in getting access to economic and trade information of the Mainland. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID. It is difficult to quantify separately. 
 
In 2016-17, TID will continue to implement the above measures to assist Hong Kong 
enterprises in operating in the Mainland.  

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)318  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1185) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
One of the tasks of the Trade and Industry Department (TID) in support of the small and 
medium enterprises (SMEs) and industries is to assist Hong Kong enterprises in the 
development and promotion of brands to enhance their competitiveness in the Mainland and 
overseas markets. The Government has indicated in recent years that it would assist in the 
promotion of “Hong Kong Brands”. What efforts has TID made in this area in 2015-16? 
What was the expenditure involved? How will the relevant work be implemented in 
2016-17 and what are the details? What are the specific measures? What is the estimated 
expenditure? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 12) 
 
Reply: 
 
TID endeavours to assist Hong Kong enterprises in developing brands and exploring the 
Mainland and overseas markets.  Its SME Export Marketing Fund (EMF) provides 
financial support to small and medium enterprises (SMEs) in participating in export 
promotion activities; while the SME Development Fund (SDF) provides financial support to 
non-profit-distributing organisations to carry out projects which enhance the 
competitiveness of SMEs in general or in specific sectors in Hong Kong.  The revised 
estimated expenditure of the above funds for 2015-16 is around $221 million and the 
estimated expenditure for 2016-17 is $235 million. 
 
The Government injected $1.5 billion into the above-mentioned Funds in 2015-16 and 
implemented enhancement measures, including increasing the maximum amount of funding 
support for each project under the SDF from $2 million to $5 million and expanding the 
funding scope of the EMF, so as to enhance the support of the two funds to SMEs. 
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In addition, we launched the $1 billion Dedicated Fund on Branding, Upgrading and 
Domestic Sales (BUD Fund) in June 2012 to provide funding support to Hong Kong 
enterprises and non-profit-distributing organisations, so as to assist enterprises in enhancing 
their competitiveness and furthering their business development in the Mainland.  Up to 
the end of February 2016, 405 and 49 applications were approved under the Enterprise 
Support Programme and Organisation Support Programme of the BUD Fund respectively, 
and the total amount of funding approved were $178 million and $162 million respectively.  
Another 9 applications from enterprises were granted conditional approval, the final 
approval of which and the amount of grants will be subject to further information submitted 
by the applicants. 
 
On the other hand, in 2015-16, TID also co-organised seminars with the Hong Kong Trade 
Development Council, local business associations and other relevant organisations in which 
renowned local, Mainland and overseas entrepreneurs and experts were invited to share their 
experience in establishing brands and market development strategies.  In addition, TID 
also disseminated practical reference information related to brand development to Hong 
Kong enterprises through various channels (such as brand promotion website).  We will 
continue work in this aspect in 2016-17 and the expenses involved will be covered by the 
recurrent expenditure of TID. 
 

- End - 
 

  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  7 5 4  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)319  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1228) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
1.  Under Programme (3) Support for Small and Medium Enterprises and Industries, the 
Trade and Industry Department administers 3 Small and Medium Enterprises (SMEs) 
Funding Schemes, namely the SME Loan Guarantee Scheme (SGS), the SME Export 
Marketing Fund (EMF) and the SME Development Fund (SDF). Will the Government 
please advise the Committee by itemising in details on how these funding schemes were 
implemented over the past year; what was the expenditure involved and how many SMEs 
were benefited. What is the implementation plan for 2016-17? What is the estimated 
expenditure? 
 
2.  In Analysis of Financial and Staffing Provision, the provision for 2016-17 under 
Programme (3) is $14.6 million (2.9%) higher than the revised estimate for 2015-16. This is 
mainly due to increased cash flow requirements for funding schemes. What are the details? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 2) 
 
Reply: 
 
The implementation status of the SME Loan Guarantee Scheme (SGS), the SME Export 
Marketing Fund (EMF) and the SME Development Fund (SDF) in 2015 is as follows:  
 

 Number of 
applications 
approved  

Number of SME 
beneficiaries 

Amount of guarantees/grant 
approved by the Government 
($ million) 

SGS 906 861 1,204.2 
EMF 12 184 7 734 205.0 
SDF 15 Not applicable1 20.6 

1 SDF Fund does not provide direct funding support to SMEs. The number of beneficiaries depends on the industries 
involved and the details of individual projects, and is difficult to estimate accurately. 
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In 2016-17, the Trade and Industry Department will continue to assist enterprises in 
obtaining finance, exploring markets and enhancing the overall competitiveness through the 
above schemes.  The revised estimated expenditure of 2015-16 and the estimated 
expenditure of 2016-17 of the above schemes are as follows2：  
 
 Revised estimated expenditure of 

2015-16 ($ million) 
Estimated expenditure of 2016-17 
($ million) 

EMF 197.3 205.2 
SDF 24 30  

2 Under the SGS, the Government acts as the guarantor when individual SMEs apply for loans from lending 
institutions. The guarantee approved by the Government is not a subsidy, and is thus not included in the expenditure. 
We estimate that the amount of guarantee approved by the Scheme in 2016 is similar to that in 2015. 

 
The provision under Programme (3) is for meeting the expenditure of all funding schemes 
of the Trade and Industry Department and the operational expenses relating to 
Programme (3).  There is an increase in the provision of 2016-17 when compared to the 
revised expenditure of 2015-16.  This is mainly due to enhancement measures to the EMF 
and SDF implemented in the 3rd quarter of 2015 (including increasing the maximum amount 
of funding support for each project under the SDF from $2 million to $5 million and 
expanding the funding scope of the EMF).  It is therefore estimated that the amount of 
grant approved by the SDF and the EMF in 2016-17 will increase. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)320  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2226) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No.  & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The aim of the work of the Trade and Industry Department (TID) under this programme is 
to support and facilitate the development of Hong Kong’s small and medium enterprises 
(SMEs) and industries. Would the Government please advise this Committee of its specific 
work and resources or expenses on facilitating the development of Hong Kong’s industries 
in the past year? What are the new work plans for facilitating the development of Hong 
Kong’s industries in 2016-17? What is the expenditure involved? For example, in recent 
years, a number of manufacturers who have set up factories in the Mainland intend to 
relocate back to Hong Kong for development. Will the Government provide support to 
them? If yes, what are the specific measures? What are the resources to be allocated? If not, 
what are the reasons? 
 
Asked by: Hon CHUNG Kwok-pan (Member Question No. 42) 
 
Reply: 
 
In 2015-16, the Trade and Industry Department (TID) liaised closely with the trade and 
business associations, and provided timely and adequate support in response to issues of 
concern to the trade.  TID also discussed with the trade issues affecting their development 
and support measures for them through various advisory boards, such as the Trade and 
Industry Advisory Board and Small and Medium Enterprises Committee, etc. 
 
TID further provided enterprises including manufacturers with the latest market information 
and advisory services through different channels, and administered various funding schemes 
(including the SME Loan Guarantee Scheme, the SME Export Marketing Fund (EMF), the 
SME Development Fund (SDF) as well as the Dedicated Fund on Branding, Upgrading and 
Domestic Sales (BUD Fund)) to enhance the competitiveness of enterprises of different 
industries.  In 2015-16, $1.5 billion was injected into the EMF and SDF and enhancement 
measures were launched in both schemes.  With the enhancements, the maximum grant of 
an approved project under the SDF has been raised from $2 million to $5 million, and the 
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scope of the EMF has been expanded to cover export promotion activities conducted 
through electronic platforms and media.  TID will continue to implement the above 
measures in 2016-17. 
 
The Government’s policy is to create a business-friendly environment for the trade and 
provide them with timely and adequate support so that our trade can flourish.  As regards 
the development of industries, some enterprises, especially those engaging in high-end 
manufacturing, are well-positioned to consider performing high value-added production 
processes that are less land and labour-intensive in Hong Kong.  Hong Kong enterprises 
including those interested in relocating their operations back to Hong Kong can obtain 
support through TID’s various support schemes mentioned above in areas such as obtaining 
finance and enhancing their overall competitiveness. 
 
The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the bureaux/departments concerned.  It is difficult to quantify 
separately. 
 
 

- End - 
 

  



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  7 5 8  

 

 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)321  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 3985)   

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (2) Trade Support and Facilitation, (3) Support for Small and 
Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
1.  Please advise on the cumulative amount of net default claims and the default rate of the 
Business Installations and Equipment Loans under the SME Loan Guarantee Scheme over 
the past 5 years. 
 
2.  Please advise on the cumulative amount of net default claims and the default rate of the 
Working Capital Loans under the SME Loan Guarantee Scheme over the past 5 years. 
 
3.  Please advise, by categories of lending institutions, on the number of guarantees 
approved, the amount of guarantee committed, the cumulative amount of net default claims 
and the default rate of the SME Loan Guarantee Scheme over the past 5 years. 
 
4.  Please advise on the progress made by the Trade and Industry Department (TID) in 
dealing with the relevant residual work relating to the Special Loan Guarantee Scheme 
which has ceased receiving applications after December 2010. 
 
5.  Please advise on the cumulative amount of net default claims and the default rate of the 
Special Loan Guarantee Scheme so far. 
 
6.  Please advise on the annual cumulative amount of net default claims and the default rate 
of the Special Loan Guarantee Scheme between 2009 and 2012. 
 
7.  Please advise, by month, on the number of Kimberley Process Certificates (Export) 
issued, the number of Certificates returned for cancellations, the average carat weight/mass 
and the average free on board values in 2015-16. 
 
8.  Please advise, by month, on the number of Kimberley Process Certificates (Import) 
issued, the number of Certificates returned for cancellation, the average carat weight/mass 
and the average free on board values in 2015-16. 
 
Asked by: Hon HO Chun-yan, Albert (Member Question No. 81) 
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Reply: 
 

1-6. 
 
The SME Loan Guarantee Scheme (SGS) currently covers the Business Installations and 
Equipment Loans and the Working Capital Loans.  As at end 20151, the cumulative 
amount of net default claims2 and the default rate3 of the Business Installations and 
Equipment Loans were $220 million and 2.29% respectively; and the cumulative amount of 
net default claims and the default rate of the Working Capital Loans were $220 million and 
1.92% respectively. 
  
The loans under the SGS are made available by the participating lending institutions (PLIs). 
As at end 2015, there were altogether 40 PLIs under the scheme.  SGS has approved a total 
of 29 389 applications as at end 2015, involving a guarantee amount of about $22.8 billion, 
with a cumulative amount of net default claims of about $500 million4 and a default rate of 
about 2.09%. 
 
As for the Special Loan Guarantee Scheme (SpGS), the scheme has ceased receiving 
applications after December 2010.  The residual work for the Trade and Industry 
Department (TID) is mainly to process default claims.  As at end 2015, TID has received a 
total of 1 295 net default claims, involving a net default claim amount of about $1.111 
billion.  The default rate was about 1.49%.  The maximum guarantee period for each loan 
under SpGS is 5 years, or up to 31 December 2015 (whichever is earlier).  The PLIs may 
lodge a default claim to TID within 6 months after a loan has defaulted.  As the guarantee 
period expired on 31 December 2015, PLIs may lodge default claims with TID on 30 June 
2016 the latest. The annual cumulative amount of net default claims and the default rate of 
the SpGS for 2009 to 2012 are as follows: 
 

 Amount of net default claims 
($ million) Default rate 

As at end 2009 40 0.08% 
As at end 2010 200 0.26% 
As at end 2011  510 0.69% 
As at end 2012  790 1.07% 

 
________________ 
1 The amount of net default claims and the default rate are calculated cumulatively from the launch of the scheme, the 
figures of the past 5 years (i.e. between 2011 and 2015) are therefore unavailable. 
 
2 The cumulative amount of net default claims refers to the total amount of claims lodged by PLIs to TID since the 
scheme has been launched, excluding claims which were subsequently terminated by PLIs because the loans were fully 
repaid, as well as claims withdrawn by PLIs on their own initiative. 
 
3 Default rate is calculated by using the cumulative amount of net default claims minus the amount of proceeds 
recovered and returned to TID by PLIs after compensation payments have been made, and then divided by the total 
amount of guarantee approved. 
 
4 The cumulative amount of net default claims of the SGS includes a total of about $60 million of cumulative amount of 
net default claims of the Associated Working Capital Loans and the Accounts Receivable Loans. The Associated 
Working Capital Loans and the Accounts Receivable Loans have been replaced by the Working Capital Loans since 
March 2008. 
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7. The relevant figures of Kimberly Process Certificates (Export) issued in 2015-16 (as at 
February 2016) are listed by month as follows: 
 

 

 

Month Number of 
Kimberly 
Process 

Certificate 
(Export) 

issued 

Number of 
Kimberly 
Process 

Certificate 
(Export) 

returned for 
cancellation 

Average carat 
weight/mass per 

certificate 

Average free 
on board 
value per 
certificate  

(US dollars) 

April 2015 126 0 6 156.487 1,158,375.39 
May 2015 152 3 6 104.886 1,342,553.91 
June 2015 154 1 6 621.972 1,006,807.94 
July 2015 134 5 6 772.576 976,426.79 
August 2015 78 1 7 136.116 910,328.30 
September 2015 117 3 8 769.563 849,780.17 
October 2015 126 5 7 415.073 929,072.75 
November 2015 114 1 10 626.660 1,236,890.65 
December 2015 144 2 10 829.966 957,998.77 
January 2016 135 3 10 944.944 982,089.85 
February 2016 141 1 7 166.066 1,019,139.28 
Total for April 
2015 to 
February 2016 1 421 25 - - 
Per certificate - - 8 027.348 1,040,566.00 
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8. The relevant figures of Kimberly Process Certificates (Import) issued in 2015-16 (as at 
February 2016) are listed by month as follows: 
 
 

Month Number of 
Kimberly 
Process 

Certificate 
(Import) 

issued 

Number of 
Kimberly 
Process 

Certificate 
(Import) 

returned for 
cancellation 

Average carat 
weight/mass per 

certificate 

Average cost 
insurance 

freight value 
per certificate  
(US dollars)5 

April 2015 131 1 6 750.958 1,226,618.10 
May 2015 150 0 4 180.352 918,942.19 
June 2015 166 0 8 482.465 1,127,781.79 
July 2015 161 0 6 413.529 621,207.84 
August 2015 79 0 9 644.067 968,422.64 
September 2015 149 0 6 777.976 829,144.44 
October 2015 152 0 6 967.354 514,063.22 
November 2015 140 0 6 007.955 645,204.47 
December 2015 161 0 10 612.613 750,482.38 
January 2016 111 0 11 423.719 1,030,420.70 
February 2016 111 0 6 900.226 876,633.38 
Total for April 
2015 to 
February 2016 1 511 1 - - 
Per certificate - - 7 522.591 851,607.78 
_______________ 
5 Cost insurance freight value, instead of free on board value, is declared on the Kimberly Process Certificates (Import). 
 

 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)322  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0442) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
The estimate provision for 2016-17 has increased by 8.9% to $131.8 million as compared to 
the revised estimate for 2015-16. Please provide a breakdown of this rise in estimated 
spending with reference to individual trade items, including but not limited to the APEC, 
CEPA and FTA negotiations with ASEAN. 

 
 
Asked by: Hon KWOK Dennis (Member Question No. 3) 
 
Reply: 
 
Under Programme (1), the provision for 2016-17 is $10.8 million higher than the revised 
estimate for 2015-16.  The increase arises mainly from the salary provisions for manpower 
enhancement in the creation of 8 posts in 2016-17, and the requirement for expenses on 
increased negotiations of free trade agreements and investment promotion and protection 
agreements and other activities for enhancing commercial relations with trading partners.  
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of the Trade and Industry Department.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)323  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0443) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Earlier in Oct 2013, queries have been raised about the BUD Fund, in relation to its unclear 
vetting criteria, non-transparent vetting process and ineffective system for the declaration 
of interests. In particular, it was alleged that the jury members were allocating funds to their 
own companies, and many of its successful applicants were not SMEs. In view of the low 
number of applications received and processed, and the meager amount of government 
grants approved (despite its $1 billion budget), please elaborate in detail the number of 
successful applications (out of applications received), the amount approved to each 
successful applicant, the companies' particulars, and the amount of the BUD fund leftover 
and its usage. 

 
 
Asked by: Hon KWOK Dennis (Member Question No. 4) 
 
 
Reply: 
 
The Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD Fund) was 
launched in June 2012.  Up to end February 2016, 1 085 and 122 applications (excluding 
all applications withdrawn) under the Enterprise Support Programme (ESP) and the 
Organisation Support Programme (OSP) of the BUD Fund respectively were processed.  
Of them, 405 ESP applications and 49 OSP applications were approved, and the total 
amount of funding approved was about $178 million for ESP and $162 million for OSP.  
Another 9 ESP applications were granted conditional approval; the final approval of such 
applications and the amount of grants will be subject to further information submitted by the 
applicants.   
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The Government launched the “ESP Easy–Simplified Application Track" ("ESP Easy") 
under the ESP in late August 2015 to provide more timely and adequate support for 
enterprises, especially small and medium enterprises.  To encourage more enterprises to 
apply, “ESP Easy” adopts a set of simplified application procedures for specified measures 
including participation in Mainland exhibitions, establishment or enhancement of online 
shops or websites, undertaking testing and certification for products for domestic sales, 
design and production of physical publicity materials for distribution in the Mainland, and 
application for registration of patent, trademark, design and utility model in the Mainland.  
“ESP Easy” was well-received by the trade.  Up to the end of December 2015, we have 
received 158 applications. 
 
To avoid conflicts of interest, both the Programme Management Committee of the ESP and 
the vetting committee of the OSP adopt a two-tier system for declaration of interests.  We 
have already earlier explained this in detail to the Legislative Council. 
 
The Programme Secretariat of ESP, the Hong Kong Productivity Council, and the Trade and 
Industry Department regularly update the lists of approved applications, including the 
amount of approved funding for each application, and post them on their websites at 
http://www.bud.hkpc.org and http://www.bud.tid.gov.hk respectively. 
 
The Government will continue to implement the BUD Fund in 2016-17 to assist Hong Kong 
enterprises in enhancing their competitiveness and furthering business development in the 
Mainland through developing brands, upgrading and restructuring operations and 
developing the domestic sales market. 

 

- End - 

 
  

http://www.bud.hkpc.org/
http://www.bud.tid.gov.hk/
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)324  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0299) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In last year’s Budget, the Government launched a number of measures to support small and 
medium enterprises (SMEs), including the increase of commitment of the SME Export 
Marketing Fund (EMF) and the SME Development Fund (SDF).  Would the Government 
please advise the Committee on the effectiveness of the funds, the number of applications 
approved and the number of applications rejected as well as the total amount of grants 
approved?  Under the Government’s estimates, when will the commitment increased last 
year be exhausted?  Has the Government assessed whether there will be further increase to 
the commitment?  If yes, what are the details?  If not, what are the reasons? 
 
Asked by: Hon LAM Kin-fung, Jeffrey (Member Question No. 47) 
 
Reply: 

 
The commitment of the SME Export Marketing and Development Fund supports the 
operation of the SME Development Fund (SDF) and the SME Export Marketing Fund 
(EMF). 
 
The EMF aims at encouraging SMEs to participate in export market promotion activities to 
expand their businesses.  The funding scope covers participation in exhibitions and 
business missions, placing advertisements on printed trade publications targeting export 
markets and export promotion activities conducted through electronic platforms and media.  
Since the launch of the fund in 2001 and up to the end of 2015, about 196 000 applications 
were approved involving a total grant amount of about $3 billion, benefiting nearly 44 000 
SMEs. 
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The SDF provides financial support to non-profit-distributing organisations (including trade 
and industrial organisations, professional bodies and research institutes) to implement 
projects which aim at enhancing the competitiveness of Hong Kong's SMEs in general or in 
specific sectors.  Since the launch of the fund in 2001 and up to the end of 2015, over 250 
applications were approved involving a total grant amount of about $290 million, benefiting 
a wide range of sectors and enterprises. 
 
The statistics of the two funding schemes over the past 2 years are as follows: 
 
SME Export Marketing Fund 
Year 2014 2015 
Applications approved 13 384 12 184 
Applications rejected 3 297 3 206 
Total amount of grants 
approved (in million) 

$216.8 $205.0 

 
 
SME Development Fund 
Year 2014 2015 
Applications approved 16 15 
Applications rejected 20 16 
Total amount of grants 
approved (in million) 

$17.2 $20.6 

 
As at end 2015, the utilisation rate of the SME Export Marketing and Development Fund (as 
compared with the commitment of $5.25 billion) is about 67%.  It is expected that the 
commitment can sustain the operation of the two funds until around 2020.  We will 
consider the need of increasing the commitment in due course. 
 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)325  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2766) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
How will the Government make use of this year’s budget to implement the following: 
 
1. enhancing economic cooperation with trading partners; continuing to negotiate the Trade 
in Services Agreement (TISA), the Environmental Goods Agreement (EGA), the Free Trade 
Agreement (FTA) with ASEAN, the HK-Macao CEPA and pursuing FTAs and Investment 
Promotion and Protection Agreements (IPPAs) with countries along the Belt and Road; and 
 
2. facilitating the trade in adjusting to changes in the Mainland and the global economic 
environment? 
 
Asked by: Hon LEUNG Kwan-yuen, Andrew (Member Question No. 13) 
 
Reply: 
 
The Trade and Industry Department (TID) has always endeavoured to strengthen Hong 
Kong’s commercial relations with its trading partners, as well as to facilitate the trade in 
adjusting to changes in the Mainland’s trade and economic policies of significant impact on 
business operations and in the global economic environment. 
 
In 2016-17, we will continue to actively enhance the trade and economic relations between 
Hong Kong and our major trading partners, so as to bring new opportunities and room for 
development for Hong Kong enterprises. 
 
The Association of Southeast Asian Nations (ASEAN) as a whole is the second largest 
trading partner of Hong Kong in terms of trade in goods and the fourth largest trading 
partner in terms of trade in services. We are now actively negotiating an FTA with ASEAN.  
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Forging an FTA with ASEAN will not only allow Hong Kong’s goods, services and 
investments access the ASEAN market under more favourable conditions, but will also 
enhance Hong Kong’s further participation in regional economic integration. The FTA 
negotiations commenced in July 2014 and are progressing smoothly. We hope that the 
negotiations will be concluded this year, so that Hong Kong businessmen can reap the 
benefits early. 
 
We will also seek to conclude discussions on a closer economic partnership arrangement 
with Macao this year, as well as carry on with exploring the possibilities of forging FTAs 
with other economies in the region and monitoring closely the development of FTAs in the 
region. Should there be suitable opportunities that would be beneficial to Hong Kong, we 
will positively consider to participate in such initiatives at appropriate times. 
 
In addition, we will continue to participate in the negotiations on the Environmental Goods 
Agreement (EGA), and are committed to seek tariff reduction for a wide coverage of 
environmental products so as to provide more opportunities for the business sectors. We 
will also continue to participate in the negotiations on the Trade in Services Agreement 
(TISA) for liberalising services trade among the current 23 participating members, with a 
view to enhancing the business environment for services trade and the economic 
development and linkage among the members concerned. 
 
To assist the trade in responding to the changes in their operations, TID will continue to 
liaise closely with the trade and business associations, and provide suitable support in 
response to issues of concern to the trade. TID will also discuss with the trade issues 
affecting their development and support measures for them through various advisory boards, 
such as the Trade and Industry Advisory Board and the Small and Medium Enterprises 
Committee, etc. 
 
With regard to operation of business in the Mainland, TID maintains close dialogue with the 
trade through various channels, in order to understand concerns and views of the trade.  At 
the same time, we maintain close liaison with the Mainland authorities at various levels 
(including the Hong Kong/Guangdong Expert Group on the Restructuring and Upgrading of 
the Processing Trade) to relay to them the trade’s views and to discuss with them support 
measures for the trade. In addition, TID from time to time disseminates information to Hong 
Kong enterprises by means of circulars to enhance the trade’s understanding of the 
Mainland’s new policies, legislation and business environment. A total of about 900 
circulars were issued in 2015-16. TID’s website also includes a dedicated page on economic 
and trade information of the Mainland, with hyperlinks to the economic and trade websites 
of about 200 Mainland authorities. This platform facilitates Hong Kong enterprises in 
getting access to economic and trade information of the Mainland. 
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In face of changes in the global economic environment, the relevant work carried out by 
TID is as follows: 
 
 
(i)  Monitoring closely changes in the trade regulations of our trading partners and the trade 

remedy measures against Hong Kong-origin products, disseminating relevant 
information through commercial trade circulars and giving prompt advice to local 
traders and manufacturers, and lodging timely defence against any unfair or unfounded 
allegations and measures; 

 
(ii) Promoting trade and investment cooperation with other economies (including emerging 

markets); and 
 
(iii)Participating in regional economic cooperation fora, in particular the work of the 

Asia-Pacific Economic Cooperation and Pacific Economic Cooperation Council, 
discussing with other members the challenges brought about by the changes in the 
regional and global economic environment and the ways to address them, promoting 
regional economic growth and integration and enhancing the business environment in 
the region. 

 
In 2016-17, TID will continue to monitor changes in the Mainland’s trade and economic 
policies of significant impact on business operations and in the global economic 
environment to provide the trade with appropriate assistance and enhance the cooperation in 
trade and investment with other economies. We will also continue to strengthen the liaison 
work with the emerging markets, encourage and support the trade to tap into these markets. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)326  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2168) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
Please list out respectively the estimated establishment, annual emolument, housing 
allowance and allowances on duty visits and entertainment etc. of the following posts of the 
Trade and Industry Department posts in the coming year: 
 
 Director-General 
 Deputy Director-General 
 Assistant Director-General 
 Senior Personal Secretary 
 Personal Secretary I 
 Personal Secretary II 
 Senior Information Officer 
 Information Officer 
 Departmental Secretary 
 Deputy Departmental Secretary 
 Senior Information Technology Officer 
 Principal Trade Officer 
 Trade Officer 
 Assistant Trade Officer 
 Trade Controls Officer 
 Information Technology Officer 
 Senior Clerical Officer 
 Manager 
 Clerical Officer 
 Senior Accounting Officer 
 Accounting Officer 
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 Senior Systems Manager 
 Principal Technical Officer 
 Senior Technical Officer 
 Assistant Accounting Manager 
 Systems Manager 
 Analyst I 
 Project Manager 
 Principal Executive Officer 
 Senior Executive Officer 
 Executive Officer 
 
Asked by: Hon LEUNG Kwok-hung (Member Question No. 2026) 
 
Reply: 
 
The estimated civil service establishment and emolument of the Trade and Industry 
Department (TID) in 2016-17 are as follows: 
 

Grade Number of 
posts 

Estimated salary in 
notional annual 

mid-point salary value 
(NAMS)  
($’000)  

Administrative Officer (directorate)  10 21,227 
Administrative Officer (non-directorate)  1 1,309 
Analyst/Programmer  12 8,133 
Clerical Assistant  52 9,887 
Clerical Officer  165 49,684 
Computer Operator  10 3,525 
Confidential Assistant  3 874 
Data Processor  3 608 
Executive Officer (directorate)  1 1,663 
Executive Officer (non-directorate)  15 11,368 
Inspector (Telecommunications) / 
Controller (Telecommunications)  6 

3,459 

Motor Driver  2 405 
Office Assistant  7 1,174 
Official Languages Officer  3 1,543 
Personal Secretary  19 6,227 
Photographer  2 380 
Property Attendant  2 327 
Statistical Officer  2 758 
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Grade Number of 
posts 

Estimated salary in 
notional annual 

mid-point salary value 
(NAMS)  
($’000)  

Statistician  1 851 
Supervisor of Typing Services  1 431 
Supplies Assistant  1 190 
Supplies Attendant  1 164 
Supplies Officer  1 651 
Supplies Supervisor  3 878 
Telecommunications Engineer  1 702 
Trade Controls Officer  3 1,552 
Trade Officer  159 129,402 
Treasury Accountant  3 3,090 
Typist  9 1,711 
Workman II  8 1,210 
Grand total:  506 263,383 

 
The housing allowances of the above civil service grades are paid in accordance with the 
relevant terms of appointment of the officers, as well as the relevant regulations and 
guidelines. The expenditure is not charged to Head 181. 
 
Officers in TID will conduct duty visits and host entertainment based on operational needs, 
such as attending meetings of the Asia-Pacific Economic Cooperation, discussing economic 
and trade arrangements with trading partners, enhancing economic and trade cooperation 
with different places, discussing with the Mainland on matters relating to the Mainland and 
Hong Kong Closer Economic Partnership Arrangement, and liaising with the local business 
communities etc. The estimated expenditure of duty visits and entertainment in 2016-17 is 
about $10.7 million and $0.3 million respectively. Expenditure of all duty visits and 
entertainment have to comply with the relevant regulations and administrative guidelines to 
ensure effective monitoring and prudent use of public funds. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)327  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1764) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (2) Trade Support and Facilitation 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
One of the aims of the Trade and Industry Department (TID) is to enhance Hong Kong’s 
role as a regional trading and distribution centre. In this regard, what is the estimated 
expenditure involved in the work plan of this area by TID in 2016-17? 
 
Asked by: Hon LIAO Cheung-kong, Martin (Member Question No. 25) 
 
Reply: 
 
In respect of trade support and facilitation, the Trade and Industry Department (TID) 
enhances Hong Kong’s role as a regional trading and distribution centre through the 
following work areas.  TID provides various licensing, certification and registration 
services for commodities.  Not only do we ensure that the regimes are sound, we strive to 
streamline the procedures to facilitate the trade and promote the flow of goods.  We also 
proactively fulfil Hong Kong’s obligations under relevant international and bilateral trade 
agreements, as well as implement and promote various liberalisation measures under such 
agreements.  Moreover, TID closely monitors the changes in trading partners’ systems and 
regulations, and disseminates the information to the trade through trade circulars in a timely 
manner. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID.  It is difficult to quantify separately. 

 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)328  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1765) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the SME Export Marketing Fund (EMF): 
 
a) What are the respective number of applications received, number of applications 
approved and the average amount of grant for each approved project for the past 3 years? 
 
b) For the past 3 years, how much did the Trade and Industry Department (TID) spend on 
the promotion and effectiveness review of EMF? In 2016-17, what are the promotion plan 
and estimated expenditure breakdowns for EMF? 
 
Asked by: Hon LIAO Cheung-kong, Martin (Member Question No. 26) 
 
Reply: 
 
The number of applications received, the number of applications approved and the average 
amount of grant for applications approved under the SME Export Marketing Fund (EMF) in 
the past 3 years are as follows: 
 

Year 
 

Number of 
Applications 

Received 

Number of 
Applications 

Approved 

Average Amount of Grant for 
Applications Approved 

2013 18 682 15 924 $15,758 
2014 17 672 13 384 $16,202 
2015 14 425 12 184 $16,814 
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The Trade and Industry Department (TID) closely monitors the changes in the market as 
well as the needs of SMEs and reviews from time to time the operation of EMF to ensure 
that appropriate and timely support is provided to SMEs.  In the past 3 years, 
representatives of TID attended a number of seminars organised by SME organisations and 
trade associations to promote EMF to SMEs.  The department also promoted EMF to 
SMEs through different channels, such as TV and radio Announcements of Public Interest, 
exhibitions, promotional leaflets, website, etc. 
 
Moreover, in view of the expansion in the scope of funding of EMF to cover export 
promotion activities conducted through electronic platforms and media in September 2015, 
TID organised a large scale briefing session in the same month to promote the EMF 
amongst major trade associations and SME organisations.  Over 130 people attended the 
session.  TID also introduced, by post or email, the details of the enhancement measures to 
all SME beneficiaries of the fund, members of the Support and Consultation Centre for 
Small and Medium Enterprises (SUCCESS), as well as various SME organisations and 
trade associations.  From October to December 2015, TID organised 4 briefing sessions on 
the EMF at SUCCESS.  About 260 people in total attended these sessions.  With the 
expansion in the scope of funding to cover export promotion activities conducted through 
electronic platforms and media, we anticipate that the number of relevant applications will 
increase in 2016. 
 
In the coming year, we will continue to make use of various channels to promote EMF to 
more SMEs. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID.  It is difficult to quantify separately. 
 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)329  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1766) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Acting) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Regarding the assistance provided to small and medium enterprises (SMEs), the 
Government has always emphasised that it will continue to assist Hong Kong enterprises in 
upgrading and restructuring their operations, developing brands and promoting sales in the 
Mainland domestic market through the Dedicated Fund on Branding, Upgrading and 
Domestic Sales (BUD Fund) so as to enhance their competitiveness in the Mainland market.  
Would the Government please advise on the number of applications that the Fund has 
received and the number of successful applications so far? What are the amounts of grant 
approved? What is the estimated number of applications to be received in the coming 3 
years? Has the Government followed up those approved applications and assessed their 
effectiveness so as to continuously enhance the usage of the Fund.  If yes, what are the 
details? If not, what are the reasons? 
 
Asked by: Hon LIAO Cheung-kong, Martin (Member Question No. 27) 
 
Reply: 
 
The Dedicated Fund on Branding, Upgrading and Domestic Sales (BUD Fund) was 
launched in June 2012.  Up to the end of February 2016, 1 085 and 122 applications 
(excluding all applications withdrawn) under the Enterprise Support Programme (ESP) and 
the Organisation Support Programme (OSP) of the BUD Fund respectively were processed.  
Of them, 405 ESP applications and 49 OSP applications were approved, and the total 
amount of funding approved was about $178 million and $162 million for ESP and OSP 
respectively.  Another 9 ESP applications were granted conditional approval; the final 
approval of such applications and the amount of grants will be subject to further information 
submitted by the applicants. 
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The Government launched the “ESP Easy – Simplified Application Track” (“ESP Easy”) 
under the ESP in late August 2015 to provide more timely and adequate support for 
enterprises, especially small and medium enterprises.  To encourage more enterprises to 
apply, “ESP Easy” adopts a set of simplified application procedures for specified measures 
including participation in Mainland exhibitions, establishment or enhancement of online 
shops or websites, undertaking testing and certification for products for domestic sales, 
design and production of physical publicity materials for distribution in the Mainland, and 
application for registration of patent, trademark, design and utility model in the Mainland.  
“ESP Easy” was well-received by the trade.  Up to the end of December 2015, we have 
received 158 applications.  Whether an enterprise or non-profit-distributing organisation 
would apply for BUD Fund depends on many factors (including economic environment and 
marketing strategies of individual enterprises, etc.), it is therefore difficult for us to estimate 
the number of applications to be received in the coming 3 years.   
 
Although many approved projects are still in progress, we have been closely following up 
and monitoring the operation of the BUD Fund and assessing its effectiveness, so as to 
continuously enhance the usage of the Fund. 
 
In respect of ESP, enterprises having completed their funded projects generally considered 
that the projects had helped them in various ways, for example enhancing the awareness of 
their brands, improving the product quality, lowering the production costs, developing new 
products, establishing new domestic sales channels and increasing the competitive edge of 
their products, etc.  Some enterprises have also developed their own brands through the 
funded projects.  Although whether the Mainland business of the enterprises could develop 
successfully in the future would depend on a variety of factors, the funding under BUD 
Fund can enhance the overall competitiveness of the enterprises and lay foundation for their 
further development in the Mainland market.  In addition, if the funded Hong Kong 
enterprises achieve better development in the Mainland market, it would also benefit their 
business operations in Hong Kong in the long run, and generate demand for professional 
services or other services and create new job opportunities in Hong Kong. 
 
In respect of OSP, through implementing the projects, organisations can assist enterprises of 
the relevant sectors to enhance their competitiveness in the Mainland market through 
developing brands, upgrading and restructuring business operations and promoting domestic 
sales.  For the 49 approved projects as at the end of February 2016, various activities 
would be held in more than 16 Mainland cities, e.g. participating in and setting up “Hong 
Kong pavilions” at large-scale exhibitions to showcase Hong Kong brands; organising 
roadshows; collaborating with retail networks in the Mainland to promote the products and 
services of Hong Kong enterprises, etc.  Participating enterprises were generally satisfied 
with the effectiveness of and benefits brought about by the projects, and considered that the 
projects could enhance the brand image and competitiveness of their products or services in 
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the Mainland market.  Quite a number of enterprises also considered that the projects had 
enhanced their understanding of the market environment and regulations in the Mainland 
and assisted them in building up business networks in the Mainland, thereby boosting their 
confidence in exploring the domestic sales market. 
 
The Government will continue to implement the BUD Fund in 2016-17 to assist Hong Kong 
enterprises in enhancing their competitiveness and furthering business development in the 
Mainland through developing brands, upgrading and restructuring operations and 
developing the domestic sales market. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)330  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2719) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Trade and Industry Department coordinates with relevant bureaux and departments in 
discussion with the Mainland authorities on the implementation of the Mainland and Hong 
Kong Closer Economic Partnership Arrangement (CEPA) and various economic and trade 
agreements signed with the Mainland.  In this regard, please advise whether the 
Government, over the past 3 years, has discussed actively with Mainland authorities on 
exploring the cooperation of professional services between the two places, seeking 
recognition of Hong Kong professional qualifications and qualities, as well as assisting 
Hong Kong professional services enterprises in setting up business in the Mainland, and etc, 
to help tackle the adversity of“the big doors are open, but the small ones are not yet open” 
which the trade frequently faces? If yes, what are the details? Will the Government please 
illustrate the successful cases? If no, what are the reasons? 
 
 
Asked by: Hon LO Wai-kwok (Member Question No. 40) 
 
 
Reply: 
 
The HKSAR Government attaches great importance to facilitating the further liberalisation 
and effective implementation of the Mainland and Hong Kong Closer Economic Partnership 
Arrangement (CEPA). We have been liaising and working closely with the Mainland 
authorities at central, provincial and municipal levels on the relevant work to convey the 
requests of the trade in a timely manner and to actively address and follow up on problems 
encountered by Hong Kong enterprises in using CEPA liberalisation measures in the 
Mainland.  
 
Over the past 3 years, the Trade and Industry Department, together with other bureaux and 
departments, has convened a number of meetings with Mainland authorities, including the 
Senior Officials’ Meetings on liberalisation and implementation under the CEPA Joint 
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Steering Committee, the CEPA Joint Working Group Meetings and the Guangdong/Hong 
Kong CEPA Services Expert Group Meetings, to discuss various issues on CEPA and has 
achieved positive outcome. Meanwhile, relevant bureaux and departments of the HKSAR 
Government and its offices in the Mainland conduct various exchanges on CEPA with their 
Mainland counterparts from time to time. 
 
The HKSAR Government and relevant Mainland departments are committed to facilitating 
the access of Hong Kong’s professional services to the Mainland market under the 
framework of CEPA by allowing the relevant trades to sit for examinations or to register, 
practise or operate their businesses in the Mainland and promoting exchanges of 
professionals through encouraging mutual recognition of professional qualifications by 
professional bodies from both sides. 
 
Taking into account the implementation experience and views from the trade on CEPA, 
various liberalisation measures facilitating the access of Hong Kong’s professional services 
to the Mainland market have been added over the past 3 years under CEPA Supplement X, 
Agreement between the Mainland and Hong Kong on Achieving Basic Liberalisation of 
Trade in Services in Guangdong and Agreement on Trade in Services concluded under the 
framework of CEPA, for example: 
 
(i) Construction and Related Engineering: To expand the pilot scheme of allowing Hong 

Kong professionals who have obtained Mainland’s various construction-related 
qualifications, including Urban Planner, Supervision Engineer, etc. to register and 
practise, from Guangdong to Guangxi and Fujian. 

 
(ii) Legal: Hong Kong law firms may operate in association in the form of partnership 

with Mainland law firms in Guangzhou, Shenzhen and Zhuhai; Hong Kong law firms 
may second Hong Kong lawyers to Mainland law firms to act as consultants on Hong 
Kong law or cross-border laws, or Mainland law firms may second Mainland lawyers 
to representative offices of Hong Kong law firms in the Mainland to act as consultants 
on Mainland law. 

 
(iii) Accounting: Hong Kong permanent residents who have obtained the Chinese Certified 

Public Accountants qualification can be partners of partnership accounting firms in the 
Mainland, and the length of auditing experience that they have acquired in Hong Kong 
is taken into account. 

 
(iv) Medical: To allow Hong Kong residents who meet the relevant requirements to take 

the qualification examination of Medical Practitioners Specialised in Public Health. 
Corresponding qualification certificates will be issued to those who have passed the 
examination. 

 
The HKSAR Government will continue to facilitate the trade to seek better market access 
and to promote trade and investment in the Mainland through CEPA, as well as ensure that 
the liberalisation measures are implemented effectively. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)331  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 5065) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): (-) -  

Programme: (-) -  

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
The Financial Secretary mentioned in paragraph 148 of the 2015-16 Budget Speech that he 
had “asked all policy bureaux to achieve more efficient use of resources through 
re-engineering and re-prioritising” and “launched the ‘0-1-1’ envelope savings programme 
to reduce operating expenditure by a total of two per cent over the next three financial years. 
Resources saved will be re-allocated for new services.”  Please inform this Committee of 
the implementation of the “0-1-1” envelope savings programme by the Trade and Industry 
Department in 2015-16 and 2016-17, the services affected by the programme and details of 
the expenditure involved.  
 
Asked by: Hon SIN Chung-kai (Member Question No. 95) 
 
Reply: 
 
In 2015-16, 2016-17 and 2017-18, the Trade and Industry Department (TID) strives to 
achieve savings on daily operational expenditure through re-engineering and re-prioritising 
measures in order to realise the objective of the ‘0-1-1’ envelope savings programme.  
However, additional resources have been allocated to TID in 2016-17 for meeting the 
increased workload arising from increased negotiations of free trade agreements and 
investment promotion and protection agreements as well as other activities for enhancing 
commercial relations with trading partners.  Hence, the estimated recurrent operational 
expenditure of TID in 2016-17 is 3.1% ($10.7 million) higher than that of the 2015-16 
revised estimate. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)332  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1795) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (2) Trade Support and Facilitation 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In 2016-17, the Trade and Industry Department plans to keep in view the powdered formula 
export licensing arrangement and make adjustment as appropriate having regard to the 
outcome of reviews by the Food and Health Bureau on the supply situation of powdered 
formula in Hong Kong. In this regard, would the Government please advise this Committee: 
 
(1) the number of applications for powdered formula export licences and the product 

quantity involved in the past year; 
(2) the comparison between the above and the past figures; 
(3) whether there are additional resources (including manpower) allocated to handle the 

relevant work? If yes, what are the details and estimated expenditure? 
 
Asked by: Hon TIEN Pei-chun, James (Member Question No. 15) 
 
Reply: 
 
The number of powdered formula export licences issued by the Trade and Industry 
Department (TID) and the quantity of powdered formula involved in the past 3 years are as 
follows:  
 Number of Licences 

Issued 
Quantity of Powdered 

Formula Involved 
2013 
(Since 1 March when the licensing 
requirement came into force until 
31 December) 

8 119 9.36 million kg 

2014 13 673 13.80 million kg 
2015 32 700 22.11 million kg 

 
In 2016-17, TID will continue to handle this area of work with existing resources.  
Additional resources will not be allocated. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)333  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1796 )   

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
Question: 
 
In 2016-17, the Trade and Industry Department (TID) will administer various SME Funding 
Schemes. In this regard, would the Government please advise this Committee on the 
utilisation rate, default rate, amount of default claims and resources available in respect of 
these funding schemes in the past year? 

 
Asked by: Hon TIEN Pei-chun, James (Member Question No. 16) 
 
Reply: 
 
In 2016-17, the Trade and Industry Department (TID) will continue to assist enterprises in 
obtaining finance, exploring export markets and enhancing the overall competitiveness 
through its 3 existing SME funding schemes, namely the SME Loan Guarantee Scheme 
(SGS), the SME Export Marketing Fund (EMF) and the SME Development Fund (SDF). 
 
In 2015, 906 applications involving a total guarantee amount of about $1.2 billion were 
approved under the SGS. The approved loan guarantee commitment of the SGS is $30 
billion. As at end 2015, the cumulative loan guarantee amount approved under the SGS was 
about $22.8 billion, representing about 76% of the commitment, and the remaining 
commitment available for use is about $7.2 billion. The cumulative amount of net default 
claims of the SGS is about $503 million, and the default rate is about 2.09%. 

 
In 2015, 12 184 and 15 applications were approved under the EMF and the SDF, involving 
grants of about $205 million and $20.6 million respectively. The combined approved 
commitment of the two Funds is $5.25 billion. As at end 2015, the cumulative total grant 
amount approved under the Funds was about $3.53 billion, representing about 67%1 of the 
total approved commitment, and the remaining amount available for use is about $1.7 
billion. 
_________________ 
1 In calculating the utilisation rate of the commitment, apart from the EMF and the SDF, the amount of grants approved 

under the previous SME Training Fund (i.e. $260 million), which ceased to receive applications since 1 July 2005, 
has also been included. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)334  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 1797) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
In 2016-17, the Trade and Industry Department (TID) will facilitate adjustment by the trade 
to changes in the Mainland’s trade and economic policies of significant impact on business 
operations and in the global economic environment.  Would the Government please advise 
respectively on: 
 
(1) the details of the relevant work, effectiveness achieved and the expenditure involved 

over the past 3 years; and 
(2) the specific work plan in 2016-17 as well as the expected effectiveness and expenditure. 
 
Asked by: Hon TIEN Pei-chun, James (Member Question No. 17) 
 
Reply: 
 
The Trade and Industry Department (TID) has always endeavoured to facilitate the trade in 
adjusting to changes in the Mainland’s trade and economic policies of significant impact on 
business operations and in the global economic environment. 
 
TID maintains close dialogue with the trade through various channels, in order to 
understand concerns and views of the trade.  At the same time, we maintain close liaison 
with the Mainland authorities at various levels (including the Hong Kong/Guangdong 
Expert Group on the Restructuring and Upgrading of the Processing Trade) to convey to 
them the trade’s views and to discuss with them support measures for the trade.  In 
addition, TID from time to time disseminates information to Hong Kong enterprises by 
means of circulars to enhance the trade’s understanding of the Mainland’s new policies, 
legislation and business environment.  For the past 3 years, more than 700 circulars were 
issued each year. TID’s website also includes a dedicated page on economic and trade 
information of the Mainland, with hyperlinks to the economic and trade websites of about 
200 Mainland authorities.  This platform facilitates Hong Kong enterprises in getting 
access to economic and trade information of the Mainland. 



 

S e s s i o n  8  C E D B ( C I T )  -  P a g e  7 8 5  

 

 
In face of changes in the global economic environment, relevant work carried out by TID 
and its outcome in 2015-16 are as follows: 
 
(i)  Monitoring closely changes in the trade regulations of our trading partners and the 
trade remedy measures against Hong Kong-origin products, disseminating relevant 
information through commercial trade circulars and giving prompt advice to local traders 
and manufacturers, and lodging timely defence against any unfair or unfounded allegations 
and measures; 
 
(ii)  Promoting trade and investment cooperation with other economies (including 

emerging markets); and 
 
(iii) Participating in regional economic cooperation fora, in particular the work of the 

Asia-Pacific Economic Cooperation and Pacific Economic Cooperation Council, 
discussing with other members the challenges brought about by the changes in the 
regional and global economic environment and the ways to address them, promoting 
regional economic growth and integration and enhancing the business environment in 
the region. 

 
In 2016-17, TID will continue to monitor changes in the Mainland’s trade and economic 
policies of significant impact on business operations and in the global economic 
environment to provide the trade with appropriate assistance and enhance the cooperation in 
trade and investment with other economies.  We will also continue to strengthen the liaison 
work with the emerging markets, encourage and support the trade to tap into these markets. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID.  It is difficult to quantify separately. 
 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)335  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0870) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (3) Support for Small and Medium Enterprises and Industries 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
Has the Trade and Industry Department (TID), together with other relevant departments, 
allocated financial resources and manpower to find out the situation regarding operation of 
small and medium enterprises (SMEs) in Hong Kong?  If yes, for the purpose of evaluating 
the effectiveness of such work, please list out, over the past year, the number of SMEs 
which have ceased operation or gone into liquidation in Hong Kong. Has the Government 
provided any support measure?  How much financial resources and manpower has been 
utilised by the Government in such work? 
 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 22) 
 
 
Reply: 
 
The Government has always been compiling statistics on the number of SMEs in Hong 
Kong.  According to the data from the Census and Statistics Department, there were 317 
517 SMEs in Hong Kong as at September 2015, comprising enterprises operating under 
different modes (such as incorporation, partnership and sole-proprietorship) and having 
substantive business operation and employing staff in Hong Kong.  The figure is similar to 
that of September 2014 (318 143 SMEs).  We do not have statistics on the number of 
SMEs that have ceased operation nor those that have gone into liquidation1. 
 
SMEs are the pillar of Hong Kong’s economy.  TID has been providing comprehensive 
support to them, including operation of funding schemes and provision of information to 
enhance their competitiveness and facilitate their long-term development.  Amongst those 
measures, TID provides business information and consultation services to SMEs through the 
Support and Consultation Centre for SMEs (SUCCESS).  The “Meet-the-Advisors” 
Business Advisory Service of SUCCESS arranges SMEs to meet with experts from various 
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sectors for free advice on specific areas (including legal and accounting matters, etc.), so as 
to help SMEs tackle issues which they may encounter at various stages of their operation. 
 
The expenditure of the above work has been subsumed under the overall estimated 
expenditure of TID.  It is difficult to quantify separately. 
 
____________ 
1  The Census and Statistics Department does not have information regarding SMEs ceasing business or going into 

liquidation.  However, regarding information on local enterprises gone into liquidation, according to the Official 
Receiver’s Office and the Companies Registry, 305 and 1053 companies have gone into compulsory liquidation and 
voluntary liquidation respectively in 2015. 

 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)336  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 0871) 
 

 

Head:  (181) Trade and Industry Department 

Subhead (No. & title): ( )  

Programme: (1) Commercial Relations 

Controlling Officer: Director-General of Trade and Industry (Atg) (Hedy CHU) 

Director of Bureau: Secretary for Commerce and Economic Development 
 
Question: 
 
With the promotion of upgrading and restructuring of industries by the Mainland in recent 
years, as well as changes in policies and regulations together with various increasing 
operating costs, many manufacturers from Hong Kong find it difficult to continue their 
operation in the Mainland. Among these manufacturers, some hope to continue their 
operation in the Mainland, some hope to move their businesses to other regions such as 
Southeast Asia, and some hope to relocate back to Hong Kong for business. Please advise 
what support measures the Government has provided to these three types of manufacturers 
respectively, and what financial resources and manpower were involved. 
 
Asked by: Hon WONG Ting-kwong (Member Question No. 23) 
 
Reply: 
 
The Trade and Industry Department (TID) has always endeavoured to facilitate the trade in 
adjusting to changes in operation. TID liaises closely with the trade and business 
associations, and provides timely and adequate support in response to issues of concern to 
the trade. TID also discusses with the trade issues affecting their development and support 
measures for them through various advisory boards, such as the Trade and Industry 
Advisory Board and Small and Medium Enterprises Committee, etc. TID further provides 
enterprises including manufacturers with the latest market information and advisory services 
through different channels, and administers various funding schemes (including the SME 
Loan Guarantee Scheme, the SME Export Marketing Fund (EMF), the SME Development 
Fund (SDF) as well as the Dedicated Fund on Branding, Upgrading and Domestic Sales 
(BUD Fund)) to provide support to Hong Kong enterprises (including those with operations 
outside Hong Kong or those interested in relocating their operations back to Hong Kong) in 
areas such as obtaining finance and enhancing their overall competitiveness. 
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Regarding business operation in the Mainland, TID maintains close liaison with the 
Mainland authorities at various levels (including through the Hong Kong/Guangdong Expert 
Group on the Restructuring and Upgrading of the Processing Trade) to relay to them the 
trade’s views and to discuss with them support measures for the trade. In addition, TID from 
time to time disseminates information to Hong Kong enterprises by means of circulars to 
enhance the trade’s understanding of the Mainland’s new policies, legislation and business 
environment, and a total of about 900 circulars were issued in 2015-16. TID’s website also 
includes a dedicated page on economic and trade information of the Mainland, with 
hyperlinks to the economic and trade websites of about 200 Mainland authorities. This 
platform facilitates Hong Kong enterprises in getting access to economic and trade 
information of the Mainland.  
 
Some Hong Kong manufacturers have expressed the view that due to the difficulty in 
continuing their operation in the Mainland, they wished to relocate their businesses to other 
regions. Insofar as Southeast Asia is concerned, TID has all along been attaching great 
importance to enhancing the trade and economic relations between Hong Kong and 
Southeast Asian economies.  Through high level official visits and bilateral discussions on 
trade and economic cooperation, we seek to enhance our mutual understanding and 
strengthen our bilateral relations with a view to opening up more business and investment 
opportunities for the business sector in Hong Kong. Moreover, the negotiation of a Free 
Trade Agreement between Hong Kong and the Association of Southeast Asian Nations 
(ASEAN) commenced in July 2014. We will continue to give impetus to the negotiation 
with a view to concluding the negotiation within 2016 so that Hong Kong businesses can 
reap the benefits early. 
 
The Government’s policy is to create a business-friendly environment for the trade and 
provide them with timely and adequate support so that our trade can flourish. As regards the 
development of industries, some enterprises, especially those engaging in high-end 
manufacturing, are well-positioned to consider performing high value-added production 
processes that are less land and labour-intensive in Hong Kong.  Hong Kong enterprises 
including those interested in relocating their operations back to Hong Kong can obtain 
support through TID’s various support schemes mentioned above in areas such as obtaining 
finance and enhancing their overall competitiveness. 
 
The expenditure of the above work has been subsumed respectively under the overall 
estimated expenditure of the bureaux/departments concerned.  It is difficult to quantify 
separately. 
 

- End - 
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 Examination of Estimates of Expenditure 2016-17 Reply Serial No. 
  

CEDB(CIT)337  CONTROLLING  OFFICER’S  REPLY 
   
(Question Serial No. 2027)   

Head:  (152) Government Secretariat: Commerce and Economic 
Development Bureau (Commerce, Industry and Tourism Branch) 

Subhead (No. & title): (-) - 

Programme: (6) Travel and Tourism 

Controlling Officer: Permanent Secretary for Commerce and Economic Development 
(Commerce, Industry and Tourism)  (Philip YUNG) 

Director of Bureau: Secretary for Commerce and Economic Development 

Question:  
The Federation Internationale de l'Automobile will hold a Formula E racing competition in 
October this year in Hong Kong.  The event requires for a better track surface than that of 
an ordinary road, and space should also be reserved on both sides of the road serving as race 
track to accommodate backup facilities such as crash barriers, repair station, etc.  
Regarding the works to be undertaken by the Highways Department in 2016-17 to facilitate 
this event, please provide a breakdown of the estimated project costs by works items?  Will 
the costs be wholly borne by the government or shared by the event organiser? 
 
Asked by: Dr Hon Kenneth CHAN Ka-lok (Member Question No. 178) 
 
Reply:  
The event organizer, Formula Electric Racing (Hong Kong) Limited, is fully responsible for 
the operation and expenditure of the “FIA Formula E Championship – Hong Kong ePrix” 
and its side activities.  The Tourism Commission of the Commerce, Industry and Tourism 
Branch of the Commerce and Economic Development Bureau fully supports and is forging 
ahead with the implementation of this project.  It co-ordinates amongst government 
departments in assisting the project.  Relevant work includes implementation of necessary 
minor road modification works by the Highways Department along certain road sections at 
the new Central Harbourfront to ensure that these road sections can meet the international 
safety standards on race circuits.  This involves primarily the conversion of some existing 
footpaths, central profile barriers and planting strips to carriageway; tree transplantation, 
felling and compensatory works; and relocation of some street lightings and traffic signs, 
etc. at Yiu Sing Street, Man Kwong Street and Lung Wo Road.  The total estimated cost of 
the road modification works carried out by the Government is around $20 million and is 
absorbed by the Government similar to other minor road improvement works.  Apart from 
meeting the international safety standards on race circuits, such road modification works 
also pave the way for hosting the same event in the years ahead or other large-scale 
motorsports events in Hong Kong.  The estimated expenditure for 2016-17 is $17 million.  

- End - 
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