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STRONG UPWARD TRAJECTORIES IN FIRST 9 MONTHS OF FY19
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FULL YEAR RESULTS OFFSET BY Q4 IMPACT
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Year-On-Year Growth
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DIVERSIFICATION TO SUSTAIN GROWTH
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RECORD MAGIC ACCESS PERFORMANCE IN FY19 ,%mtrsfs@

MAGIC ACCESS
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VISITS SPENDING
PER GUEST ATTENDENCE GROWTH
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STRONG FUNDAMENTALS WITH EFFECTIVE STRATEGIES
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KEY BUSINESS STRATEGIES
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Nimble and targeted Marketing and Sales Q? Building a solid fan base with Disney

for different markets affinity
MEEFrREIEER, RAMEEHEER Q? SHERgTRERRNE

Leveraging technology to drive business Building off our strong Disney movies and stories
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A YEAR OF CHALLENGES
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PARK REOPEN
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Health and safety of guests and

cast members is a priority
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Q? Enhanced social distancing and
hygiene measures comply with
government regulations
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PARK REOPEN
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Promotional offers to local guests
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Exclusive events and celebrations to Magic
Access members
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Marketing and sales campaigns to
entice proximity markets
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BUSINESS RECOVERY PLAN IN THE PIPELINE
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CLOSE TO THE COMMUNITY
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“Thank You Health Heroes” from HKDL
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Uninterrupted food donation

HEgintE
Bringing happiness to community
partners
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YEARS OF GDP CONTRIBUTION TO HONG KONG
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HK$108.5 BILLION 269’500
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INCREASED GDP JOBS CREATED

IN HONG KONG
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The important
thing is

we stick together
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THANK YOU
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