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Re : Urrsulicited Electronic Mewaxe Bill 

We, CLGN A Worldwide Life Insurance Company L i r r j ~ d  and CIGN A Worldw~de 
General Insurance Company Limited, are pleased to provide comments on Unsolicited 
Electronic Message ("UEM") Bill introduced into the Legislative Council on 12 July 
2006 (the "Bill"). W e  understand that the Bill is being discussed in the Bils Committee 
of the Legislative Council. 

In genml, we agree that there is a need to strike a balance between respecting the right of 
a recipient to refuse UEMs and allowing electronic marketing to develop in Hong Kong 
as a legitimate promotion channel. In particular, we support that the Bi 1 l should nor be 
applicable to person-to-person ("PTP") calls given that they are far less intrusive than 
machine generated messages. 

As a member ofthe Hung Kong Call Centre Association (the "Association"), we Fully - 

support the vierof the Association in its "Submission in Response. to the UEM' Bill" 
dated November 30,2006 (the "Submission'). We would like to share with you the same 
as attached md would like to highlight the following; 

a) Suhssmtiu! Finlrnciul Ir~ipact 
In poinr 2.1.1 of the Submission, it is deduced that there nre approxirnatdy 3 3,000 
people in Hong Kong gelrerating primary income from YTP telemarketing and the 
economic benefit generated by FIT telemarketing would be at least HM7.2 
billion per annum. For our companies, we have about 150 telernarketers making 
more than 4,200 outbound calls a day and the revenue geoerated from PTP 
telemarketing contributes to 60-70s of our total revenue. We do concur with the 
Association that PTP telemarkedng has a very significant financial impact in 
brig Kong, 
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b l  C d  Ch~ru:a&n 
In point 2-12 of  the Submiadon, ir is anli~~pnted that Call Ldtrt: Identification 
('YXF') required u d e r  Section I2 of the Bill, if being ,applied to PTP cd Is, will 
lead to M u &  consumer response rates to affars being made rhroughJPTP mlls 
and inwitably increase the cost of doing business. Take our cbmpanies as an 
emgk,  we project to inmeax the staff Ekme of our telemarketing kam in 2007 
by 66%. If the CLl qukernent is applied to PTP caUs, with mticipatedreduced 
reFponse rate, we shall consider revising our projectia and even down $zing the 
existing telemarketing team (to ,shrift to other marketing channels). WE do share 
the view [hat CLI will be detrimntal to the economy by increming the number of 
~ w m p l o y d  

In addition, telemarketing -11s usually are ftan wnklines, which do not suppan 
rhe display QE CLZ. Awtianal custs will need to be incutred which will in turn 
be borne by customers. 

Funher, we do recagni~ chat #here are certain operatima1 and rechnicir 
difidties in exauting CLI a$ discussed in the Submission, specifically points 
2.1.5 lo 2,1.11. 

c) U#rinl~ntional Confrrzventt#~ 
Referring to point 2.1.4 of the Submission, we da a g e   hat PTP calls would be 
possible to cantcavene h a  Bill unintentionally. In the markel', exi~ting c u s t o ~ a  
usually give consent to their ,se,wioe providers to call Far marketing purposes or 
athewise. We, k % g  insurm and like other service providers, would, with 
customwsboonsent, make FTP call$ to existing customers foi- offering value- 
added smices fm tim try time, such as interpretinginsuxane policies* offering 
loyalty bonus, m n t i o n  programs or other suitable products and wrvlws, etc. 
Although these calls same times my involve marketing, they are in fact senrice - calls. pro~dipfg useful information and sening existing c u s t o m  at their best :_,, , 
interestsr3ince service calls and marketing calls are difficult to be distinguished 
tRwe is a p t  likelihood fiat PTP.mlls will mntravc~e the Bill. intentionally. 

Further, if FTP service calls we required ta have CLl, it m y  confuse existing 
custorrsers and cause them to miss certain information useful and valuable to them. 
This is definitely against the best inte;rests of the public. 

d) P e r s o d  Data Privacy 
concerning 2.L& of the Submission on personal data privacy, we would Uke 
to add that my addijional regulation imposed on the financial setor for service 
and/or marketing call$ will be a duplication of effort and is mecessary. H ~ n g  
Kong is a saphisticated international financial market. The financial s t w ,  
including banking, i m n c e  and smr i ty  tiding, is, heavily regulated by 
stamtory authorides and is at dl t i m a  requireel to comply with all xelcivant 



supzvisory requirements and guidelin~s, including provision of prscmal data 
prarection, epr-out option and enquiry hotlines, ecc. The extern to which the 
financial sector may cause nuisance to the public by abusing the 
telecommunicatiohs networks is much more limited tbnn non-regulated 3ek;ton. 

To sum up, inclusion of PTP calls ta the application of the Bill wit1 contravene 
everything thar Hong Kong stands fur in terms of the freest economy in the world. 
Accordingly, for the inmest of our own sectors and the entire Hong Kong economy, we 
sincerely urge you to represent the sectors in &he Legislative Council against the proposal 
of ix~cluding PTP calls to the application of the Bill. 

Yours s in~rely ,  

cc. Ms h i € a  Sit, kgislative Council Secretariat Casit@legca.gov.hk) 
lc15 Tony Li, Cumunicatiom and Technology Branch, Commerce, Industry and 
Technology Bureau (t yy liBcitb.gov.hk) 




