CB(1)1193/06-07(03)

Chevron )
Global Marketing

CAITEX

«

Dur family of Brands
Chevron Hong Kong Limited
42/F Central Plaza
18 Harbour Road
Wanchai, Hong Kong

Tel 852 2802 8338
Fax 852 2802 8966

SHETAETRL ARMEARBER

ERVUZREBERZEONEER
(=BBLF=A=+A)

EHRRTEARLFA(EHRE) B I C IR RSN RE L BB L= F— 1A
Sh=d ¢ N

1. EHEREE AR RS TE

EREFTERZEEERTALTER MBS EZRESRLMBRAKLLE LFHERIAH
B, A0R - ARRAREEEE TR BRI S E R R 5,

ﬁﬁﬁﬁﬁ%%@ﬁ%ﬂ%ﬂ&%%ﬁﬁﬁ@%,E%ﬁﬁﬁﬂ,Eﬁﬁﬁ%ﬂoﬁﬁ%ﬁm
Eﬁé%%ﬁﬁ%%i,ﬁ%ﬁﬁﬁ%iﬁﬁﬁg%ﬁ%%ﬁﬁﬁﬁkﬁﬁﬁm%%@%u$
RARERVREREERAERHENESE REEEHOE  BERSARE,

Eﬁ%ﬂﬂ$ﬂ$%ﬂ%§ﬂ%@ﬁﬁﬁ@%@ﬁ,ﬂ%ﬁﬁ%ﬁﬁﬂﬁﬁﬁﬁ%%%ﬁﬁ,
HEGRMNREEREBRETRLERS 1,

IL. FREATHBAMRGBEERNEE

(i) ERARMEEMEREOERAR &
Emﬁﬂgﬁﬁﬁﬁﬁﬂﬁmﬁ%tﬁﬁﬁﬁﬁ%goﬁ%ﬁﬁﬁﬁ%%ﬁ%% , R R
%ﬁﬂﬁ%é%ﬁﬁﬁﬂﬁﬁ%ﬂ%ﬂﬁ\ﬁﬁ\&ﬁﬁ%mﬁmoﬂﬁﬁﬁﬁﬁﬁéﬁﬁﬁ
ﬂﬂ%ﬁ,Wﬁkﬁﬁtm%%@%ﬁﬁﬁé&ﬁ%%ﬁﬁ,%%ﬁﬁﬁ%b%%%ﬁ%ﬁﬁ
AR B,




Chevron ,
Global Marketing

‘ a Chevron a
TEXACO ‘ CALTEX
Qur Family of Brands

BOmBYIE O B A E &R L. Mean of Platt's Singapore Oilgram EAEESEEE  MERER
BEFmER  BRAEEMEONERSH , MEFAEEERASHEECBLEER , Ak
BN EARFERERTAEER. BB ES AR EE S ERE B E
% MBARTETERAETEEYEARHTAE  AETEMEESRYES  HEEZAN
FREEEE. St ARUUEBBFATENEESE 2 S ERTIEnESNAORSE
EERNSDNEZ. RREERAAGTREENENNERE SESFH _BELE= 87
BROWME  CHEEESEREENEROARER L2 5,

BRFIZENEEEFMENERRRBETSHRERE | LRE T At ERaEENH
BEEOHENER. AREEF—EERR  RAMBAONER , FE0TEHREBMM
B, BEEAETRE  ARARE  LRFAEN TAFRIENRSR, . BB FHANTE
% BEEZERMEN "ANEFENRR, AE—ERF  UTEEAEENTE. Kb
BB SR AR L R O ER B

(i) HMYENREREE R

EmiEORERETAEBEP—BIHG. EEEENHERNSEESCES AR OMENA
MEMEZRFER, EOEBRNNKRE  SEREFNTH, T8, Raft. B, 985, 2
B BANHeEREN  RECRRERAEIANGE  SESEEHEERFHNZE,

il

EEEAMMTET BN RBEEHREBAT BN L MM, FE0MKIEE T eEE+
TRB. BUBLAEHE  EEMMEN T HRFALRASHBRE  LABFHARLZ, =2
TREFPH—EhEAT LN BRI TR ST, RTIhE T BRI EN S S
BHEA  BRRRASETRBREWME KEHRE THS.

TITESE

EERENIES+ 2728 BBRERMHISETEWENERET  MaNETHRTALSIRY
—HIES. A, AEBNANERANETRARKESAES  ZESAHER A+t ERESH
RAEKF, BREGTEBIEGE TS ENRALLZERNES A ATES H 0.09 87T,



Chevron
Global Marketinq

=
BEHIRE R HER

EREAMHNRERAELETELRBREN. FASEZ ﬁilﬁ BEELHENEHBEER
EREMBEBRRHNEE  YCRAERSHE:, TE-BEAF—A—HE , figEds
HENEHRTHNEERSBRENEBRRENENEE &%‘ﬁﬁéﬁ%? REEBRET 2R
T, EERGREENEFAEAMAMEIEERRLTERE FAARMXARBELHFNERED
BRBEARBHNUEEEREERNERE. EEBRFEIERR ST AE—- AU A2
BIEFE RN ATHELMRE. BARTEXBRELZTNEEtEr | RAKTESHRE
EFEZRE  MAMLEEEESENERRET SRS R-ENSE. BALSAHER
H—h , ERMTFRAEEEPSESESERANRELH,

“ETEFEBTHENAMLZERBOUAMNE - BRE_BNIE  RMXEEE=FN
RERMAZETERR, LEBNEFRE  TERRARMASBRZELERAAEANEKR
BE tRAAERENEMNHEAEFRMBREE LNEBEX,

BABE TG HI BB AR EE

%3%5’3}'&3“‘ﬂ?ﬁ%‘?ﬂ’]ﬁiﬁa&%‘éiﬂiﬁﬁﬁ?ﬂ%ﬁz%iﬁzﬁ MEERERXBONES. B
, BB TEESQUMED 0.85 BRMFM , RED 15%M4EHITNER. BT M

H%E’J?ﬁ?ﬂ , BHBANRNEBEAERBEAIENRRHASBEREHER  HAZS  HE

EHZE 6 TFaReXE—8=, SPEAEERAAS R HARETHEMROTE LSZH

F,UFHHBEE0HE. EEANAEET SMAREERLELEETBMGE THARE

REZEFRERTE  ETZAAETZE  EERNEEREESEIEIE,

Bt ERMENFEESERARE LRGBS ENESUANAEMREREZE. I
HESENEERAH Y ERETEARMERNERERO N EEEENAR,

M. HHAERRGBHBESEMATNHE

ReRRFBHENEERENE  ERATHRBASTBOMBTESRHFZRE, EEE
M2, RibpymB EETEER,

RBEBATE  EENARESTINRELRY ., REREMNTRRLEL , BRINLRE
3




Chevron
Global Marketing

- N D
‘ TEXACQ ' CALTEX
©Our Famity of Brands

DPR=THHEE A 08%NWEFRERE , EENERRETBLHEATBFERS ),

EEEERARANBEMBNRTRELH  ANRINTBNE 254, ERRHTS
MWERSE+2RR , TRATHRNRE B-EE2F  ARANIR/EBREEERRLER
R ACHIEERCDAIET B 25-30%. MANEHEERTERERE  SASREEENE R
BT, SF MY 8ER AR A 0,

FRTSREBRM T FEMALHN =+ - FHARBTEEER L AEBEBRUERRLY
AERE, BFERETENINREAiEUEEARE  SEEESAAARSRBHRE
FAIKRE RS, MERSEMREEERE  TEESBRENE )  RAERTLEE
BRIREE RS | EMaEEE TEHRSREERMABREANEE,

BRAZEULNBHR BN ZE SN ENEAR AT EEENRBEESERIN T #,
B -—EBDALFRERFINFEEER  BRUBBHAESEEEFLARE Bt
RRRBROEERT  RRXFEREORZEREEEEN T, RN —EREE3I0FD
BELURERERSIREZSHNEAE, AU, RAKSEEBERERE R HERNES
B MREARRMEURRTH. SEHANERKER RGNS HBEEE,

1
it
!



