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Development of a Hong Kong Code of Marketing of  

Breast-milk Substitutes 
 
 
 The Department of Health has indicated that it has set up a 
multi-disciplinary task force to draw up a Hong Kong Code of Marketing of 
Breast-milk Substitutes ("Hong Kong Code") in accordance with the 
International Code of Marketing of Breast-milk Substitutes of the World 
Health Organisation.  The Hong Kong Code aims to regulate the advertising 
and marketing practices of manufacturers and distributors of breast-milk 
substitutes in Hong Kong.  Five questions were raised at the Council 
meetings of 10 and 17 November 2010, and 23 February, 22 June and 
7 December 2011 respectively relating to the development of the Hong Kong 
Code.  The questions and the Administration's replies are in Appendices I 
to V respectively. 
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